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Project Scope

——————————————————————————————————————————————————— Broadcast Value Chain ==--==s-mmmmmmm e oo e

@ . i Private Service
mn .
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veon s | QR ETEE G

6 ! Public Service
polyplus II fug i / L

Thail Pus

Broadcasters Multi-channel

@@ o ]=!

~ On

OTT Platforms
Scope of the Project

' ‘ Co-
Content (N
IEH Licensing %9 production
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v
Types of Content Exchange
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Co-Production fie n3sammansIonsinssimissninsUszmaseninauandonislnssim
911 2 Yssatuly Tnsordoarmsaudioluannvatsdu wu anusiufiefunisdeuun n1su
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What is Co-production?

At least X% financial
— contribution from each side Partner
L Country

Financial

—
|
_____________ Co-production L e e ————-
<\
Artistic Technical RN
- — AN Lan o
o | . guage
Sg{,pts{screen + Marketing (Ads promotion)
+ Characters + Graphics/Visual effects
[Actors) + Sound engineering
' + Location (Studio, Facilities)

Official Co-production Unofficial Co-production

“The process where programs are co-produced, sharing production costs and
processes and enabling co-producers to share the rights thereto”

I
1
1
h
\
A
\
A
A\
A
A\

JUN 2-2: Benun1ssaundnsensinsviaisenitelseme (Definition of Co-Production)
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WWenasasousesndd (nMslavmuinazyszdunusidoni) 1aunszulunITU9nNISHaRL NN

sensnsviadlaeidluusenaulusme 4 Tunausasallll

{. SuWa (Development): i{é’mwmsa%ﬁaLﬁamﬁamﬁ%mé‘m Lﬁ@lﬁ@%uwmaam%u
Srafforiduun weuiuiinsisdanudsaazUssfiusiesuiininiiesld antudaily
iauslvitinasu uazBuinsdeuunsenmsmevdsnnldsunsnnasaduayuaininaamu

2. Yundeunswan (Pre-Production): Q’ﬁ'}ﬁ’uL%auﬂiauummamidwﬁ%ﬁauamL%'am';
flanysal MNHUFRNINIRLUU Sz uazFuvinsduaiasyaains uazdsrueayl
1uL'%"awi'mqmﬂﬂﬁé’mwﬁlﬁm%’aa

3. fuwdn (Production): Junsvudagunsaiuagiinuanssamfsyaainsldaaniuiiaieiiy
LardapIouanufitielindoudmdunisaioin 91ntud usunsaieiauunuinngls
LaZVIINITNAITU AN UMIUNANITONEYI

4. Yuwdennsudn (Post-Production & Distribution): [udumauvesnisiase ldmadadfiey
vide loving wagldidsadnluludelnsvieianntiugsvhnislavan wasdndsdonsvieiiuly

WaAd hagd gk umILnuEIaT MUY

General Process of Audio-visual Production

= 5

+ Story selection

+ Assess market

+ Findingrisk and

* Project pitching
+ Investment approval

+ Screenplay writing

Development

potential and risk

expected return

Pre-Production

* Pre-visualize

concept and story

+ Budgeting
« Crew recruiting

+ Getting necessary

approval from
authority

Production

Transporting
equipment & crew

Equipment
preparation

Scene setting
Shooting

Work review

Post-Production
& Distribution

Sound & video
editing

Adding computer
graphic and visual
effect

Advertising &
promating

Releasing thefilm to
consumer (approval
may be needed)

gﬂﬁ 2-3: pszuauNslunsWandelanyie
1 a & v ¢ 1 .
g‘dLL‘U‘U"U@QmaimmamLuamiwmﬂ%s%ﬂuizm%‘iﬂismﬂ (CO-PI’OdUCtIOﬂ) dru19aLen
aam‘flu 2 UseLan ﬁa m’amﬁmiamwm‘ﬂumﬂms (Oﬁ‘icial Co—Production) LLazmimﬁmémeU

Talidun19n1s (Unofficial Co-Production)
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2.1.1 n1ssruNAnlanis1en1sInsvAadssninsusEinanuutdunienis (Official

Co-Production)

N53ILHANTIENSINTTAsEnIeUsEInaLuULun1enis (Official Co-Production) @®
N1IHAATIENITTITENINNUTENEREALTEN (Content Provider) 310 2 Useine laefisguiaves
UendsiundaluuiazUssmalainisiasaisesesuas asuuauddyy (Treaty) agradunianis

SUAUNDAWASULALBIUIIANUFLAINLALNUSENVDIUTENALAWIUNITHNAN L NIV AUTILAUAY

U

YOANAY ImaLﬁa%’gmammﬁ”’qaawizLwﬁﬁmsmmmau%é’@mﬁmf‘fuLLé’:} U%ﬁwﬁmémﬁwﬂuu@iaz
UssimaazannsaviniesveaulAlilasinis (Project) fifinnssumaatunanedudennanisiiunde
emstnsiaissrinsUssmanuuidunanis (Official Co-Production) ¢ iilelasansananalsidu
Official Co-Production W3 Lﬁf’é)mﬁgﬂwémﬁumﬂimqmiwﬁa'jwLﬂumsm%mmﬂiuﬂszmmgﬂLLUU
wils vilannsalddumsativayuivindeutuannnneduaiioudunismanaglulssma
Runuatuayuaniguia n1svadddmsuninauiiand wagn1sdidigunsalnisaei va

Jagiuussimaniimsasunuauddyailunissundasionisinsirisesninssemeegiaduninis

o

AUANUIEmNA Mo 1T @151305TN AL (sialuasisandn Usemenuale) as1susgussyvu

<9

Ju (Maldazisandy Usenedw) arsnsasgduie (leluasisundt Useimadulie) a1s1sussalus

[

(foluazisunit Uszimadsalus) Usewmadi@nausd Useinalauing Ussinasangy wazin3osy

o«

ooawslas (MaluaziSendn Useineooanside) Wusu

Official Co-production

---------------------------- Definition  -------------------------- -----—---. Key Considerations ----------
Official Co-productions projects are made in accordance with The responsible state agencies should set
audio visual treaties between governmental bodies, viewing co- criteria that balance the contribution from
produced content as domestic content. the two producers in the following aspects:

Financial Contribution

= Principal Partner f : : :
T « i.e. Min/Max Financial
Count R
& iy Contribution % from 2 co-
: producers
S — PR
n Official
Treaty F—— 9
Technical Contribution
+ Creative Contribution; i.e. %

Benefit Claim Benefit Claim share of expendlture_s‘ [_)n

(grant, tax (grant, tax goods, services, facilities
< relief, etc.) relief, etc.) * % share of skilled personnel
0] —
-
[} .
= Official o
5 Co-production Cultural Contribution
o + Language used in content
8 * Location choice

JUT 2-4: mssardnsenisivsviadseninuseneegiadunians (Official Co-Production)
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[V Y
v A a

nfllunshausdgyiionissiundnsienisinsimiszninslsemanvuidunienis

(Official Co-Production) i ihsaunassiigtesdnduazdeadinisiinuainusi/deulunie

fédlunisazeuTRlvlasensialasen1suiedetdu Official Co-Production 1118931nA15AANLYDS

o ]

ca o

A1 Co-Production Yasifazyanaataiinuwand1aiuly vilinisimuandninaeindaauues

[ < o v

Co-Production Faluuszinudnfgy laun “anusidiusiu (Contribution)” 5¥nINKHENTIEANT 2

[%
[

Uszmneludifange Nddgy fadl

1) TgHAdun1s8dusuAIUN13RY (Financial Contribution) — TuauSdgygy1sening
aeelsEina mitseunafgiifsidoseradmuaseduauiidiuiiunianisdu
(Financial Contribution) %y’w‘i”l/%y’quaw%ﬁmﬁwmﬁmﬁam (Co-producer) ﬁLﬂu@jﬁw
fu 1 Fushesas 30 M%@%guqﬁaaaz 70 \Jud’ meililonsaniurvesmusauiieli
Hu “msammu (Cofinancing)” semineddn waziiiedostunsdvesnisasuiilosing
Reuaznsidedisesnisiniuansusslevilnedly Co-Production fiuviass

2) TdiAn198dausruatumaiia (Technical Contribution) — N15H&EIUIIUNINAIU
wmalla U FunsneInsuarAuAnasIassa (Creative Contribution) Wuuseifiud

o w

drfrglunisasieanuaunalun1sundnseningrsassUssineiioliaennqeiu

Y
o

TrgUszasananveanisvia Official Co-produciton Aawusn (LA N1sUnINIEaLVes
03dmnY waznsiuyAaing) Tasdad tandng fiorathunldinseduauddusay
flanany Len
O &AdIUYBINSNENNTNANTUNITHANVDILAASUTLING — LYY S0UaTYBINLNIY
TuuszmaseninmuiaiunlunisHan 28
o dndruvnsAldane (Expenditure) iinduluusiagszina — 1iu ArgUnsol
ANAIEIUILANLAEAINLATEUT AAUTING AINITRAIN T8
3) l4aAnsiidrusaudusausssa (Cultural Contribution) — Wy Awnfiagldluiiom
919101 INANTENINEDIUTLNA LU N1WIDINAY (MTBVINLEBNANIVBIUITNAL
Ussiandaduneindn e1adesiidennasnisidiusserslédnin (Subtitle) Wugu)

£ I

suludsanuinlunisanera (Location) mssesaevittulszmavessemenanduman

o

lngarsaneviainadmlvgeglulssinaniidndunisaamusu (Financial Contribution)

1 < U
110N LWunu

59 o ' o a o o ' ¥ 59
dndusisnanenauannsiuluaus zyzywmuﬂazmﬂmm “ﬁuagﬂu%mﬂaa
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2.1.2  M33uNaRT1enITInsIAlsEnItsUsemanuulaiiunnanis (Unofficial Co-Production)

NM35uEARTIENTINTTAdsznIeUsEmauu kil dun19nns (Unofficial Co-Production) A9
N359WAURNERTIINTTENINUTENEREALLEMT (Content Provider) 184 910 2 UselnAnIauinnii

Tnglildoduauddygyrvesiguiatiunieides nande dennasuaziouluisnunaziiuly

]

\
a A

mudy1negsnanuIemadmndiganasiuies dedunisianusiuiieludnvasienalails
msatuayulag 91nsguia mnuadunmsiiugomnmenisivedsiundnsianisies Ineanvuey

mllresmsswndnsiensingiadsynineUsewanuuldidunsnisiddgd ¢ Usznnseedl

1) MINUNEATIINTINTTIRIEnI U TsAazfednisTniloiuegsies 1 a1 laun
AUNITRY Aumalla wsesudal

2)  emududweilomiviinmswds (Godns) szidulumudennasuazitoulafiszyld
Tudyaymnegsiasenineiu
gj 1 4 [ a o =] AA o ¢ A a d’lj a 1

3)  MNEAIHIEZADNTUUTENIANZLUIU NUINQUITAIALNDNITHENLUDNINDY
TulszwanvinAusmilosyninenu

4)  Jeulvduq venmidlonndnvasdrsiuazdulumudennasignszyludyyimiegsio

wanananululuksasnsal

Unofficial Co-production
fffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff

Partner ) )
_=—' E 7 ™ Country $ v Both are Producing companies
L1 v At least 1 contribution: Financiall
— T 2 s - . 4 ‘ uti Y,
- E ma y/ \\ ::: -~ E ~- — Technically OR Artistically
HHH - =mg nn &7 v’ Terms and agreements customized
s amm per case

|
|

Business contract

Local Contribution ‘

Investment &

Types :
yp Involvement Ownership
i S O
Assisted Co-production
Assist in Production None, just provide
Partial involvement service

)
' 0 | 0O
Joint Co-production I

. Shared ownership
Shared involvement & investment

Full involvement in None, serve as
production service Production house

¥ ta4 ) O)
Entrusted Co-production rj"

JUT 2-5: mssaundnsrenisivsviaiszninUsenawuulididunianis (Unofficial Co-Production)
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7191 N15FIUNARLTINITI8NT N ATz rI1eUsEinanuuliiduniinis (Unofficial

£
a

Co-Production) wudla 3 Uszian muszauvesausmiioanasdnslulssinedue dall

1 a v 2

1) mswaanldFunisatiuayu (Assisted Production) Ae nsfiudimersydidnundie
Uimvesaululsematiug iilevenrudiemdesunsnan Ineustnanafazuunu
Suyunnegteionn Turuefiviinesdulinnudiomdelunisdamaunsaiinag uio
srnsauaznInlunsrasiLiuSvsenAviniy

2) mawdnsauiu (Joint Production) fio msfivsaesihnesiufuasmu #an wagdnsmine
sufanssauiuiiedvdns wunfuemndss uazuisnanils

3) nsuAafildun1suaunune (Entrusted Production) Ao U3y @Ldn1ni19ns
Uimesiu lufhunisuinisnisuantionn tneudsmanemiaziunfuiununnegng

YRR UL

nsuansuiulugUiuy Joint Production Hunssaundailndifsstunissiunanuuudy
119715 (Official Co-Production) 1nnfige Lilesaniiunnusamiioluns awu win uagdndimie
YoaaaEnsting warismiinssniuieaanssndie Tnedeunnasseninanisuansauiu Uoint
Production) kagnssuNansIen1snsialsenIneUsemasuudunienis (Official Co-Production)
AoiFesesauddynseniUssine uagdosmsldfumsativayuiiviniioduanynaiaduaiion

L“fJUﬂ'ﬁNaGm’]EJIU‘UigLVIFT

Unofficial Co-production: previous examples

2003 _ o
1990 nNe
— ® WK «Bs@®
\ /) — — .
— WORK (i — Triple Two Co.,. Ltd. and Bangkok
POINT K Broadcasting TV Channel 7 and Korean
Workpoint and Nippon ’ Broadcasting System (KBS)
Hoso Kyokai (NHK) SEHEEY Kantana Group and Last Star ~ ©ame Show Canestiod

“Two Way Asia” “Golden Dragon Game” _
I ] ﬁ

Animation “Psychic Hero” “Split Second”

[Py
LS

; fi K-PRODUCTION ; TTTA
¥ Broadcast Thai Television Broadcast Thai Television and TV series
and K-production Television Broadcasts Limited
y N / \\
2001 . 2004 . 2017 |
o y \ y

gﬂﬁ 2-6: §19819N15IINHENTIENTTEIeUsEARUU LT unensveIlssmalne

FeuHaNsAneITatuauysel w24
lassmsmvuauuimsdeaulonalunmainmsmuimsiigsdesivisnmsinsimilugiinae ey



f19819n155UNANT19N1TINTRALsE U sEmanuU ki dunianisvasuszwmalne

Usainelveiiuszaunisalnnsyih Co-Production saufusinadszinanaustd w.a. 2533 Ineida
Mnmsuanidsutinuans Wieadumsnsveneguguslusisseme uageosq winszduiduns
¥ Co-Production TnasuiidusvesUszmalnendnsianissaufusislseina Ao Two Way Asia
SINTATARTIUTEN isanesy vesUszwmalnendnsuiuu3en Nippon Hoso Kyokai (NHK) 184
Useiagiu Tl wa. 2533° uazlud wa. 2544 endawetuidu Jo91 Psychic Hero Lunainuves
U3 vosamanilve 140 AuUSEM K-Production wasUseineinvals seulul w.a. 2546 1éndn

[

.nailerd F991 Golden Dragon Game ¥U3HW funun AUUIEY Lasta vesUszinAansIsusgdeny
feudeauny (feludenit Ussmadoaun)’ lud w.a. 2547 ndaii3g54 G091 Split Second w3e
Prufideunt vesu3em vesamariing AUUTEW Television Broadcasts Limited wa3gaans’ siay
U w2558 liinsudnnuleifidesn Dream Team Thailand sl fifunanuvesusem vy
L?Jyamu wazantinesinunaes 7 SuAUUTEN Korean Broadcasting System (KBS) 94U setnALN11a
16 warlud w.e. 2560 LinAn7I834 3 t3os Iéun Guiding Light, Love Complex waz Shock the
Series ¥89USHN Greatest Entertainment Lazu3¥ China International Broadcasting Network

(CIBN) vosUseinadu’

2.2 Usznnvaailanisen1sInsnauluyaulunva9lasIng

g <

o o | a <§I CY L3 | . | a
dmiumsundnilomsnemsingimiseninalsenea (Co-Production) Hutlun1s3unan
dewllomluu3nisinsvien (Audiovisual Services) Fadudeiilenluguuuunin viegunuuninuas

= | U o aal v ¢ & v | o4 & &

e Wi nMsduiindale uazsienisinsiied Wusy laedemsnisesnainiadelenmaiilaunsa
I v Y EY 4 | o & a ° v A 12

uldngemialnsiiny uagdoanie On-demand Wil 3NN15HTANTIUNANTINVDS NANY.
lun1sirfuguananisnszangideawasianisingiied NUSnwidedndedeilonluuinisingiie

aeldlasanisy 1 liaseuaquiiionsenisinsiiridunan

[ 7 T
v a a

il NUSnwlafmunveuwnvesUseanilonsnenisiagyinisfinwed 5 Useian laun:

1) Nlsavsauiang vanedi 18N INTIUTWANLTUAMAINA18TULUU LTBRDUAUDS

nqudwadmneivainvaty datienuaulalunissuuansisiueanty sUkuUIINI3

Y Y

1%
v

ANINTUAANIAUAT TOUNAT ALATAU INY A50 AUNUIMALFUNIWAIHTINTIONNT UTB

¢ http://www.workpoint.co.th/Uploads/Medias/acaac266-6a03-43a8-be63-922b719571 1e-—workbook.pdf
! https://www.pressreader.com/thailand/bangkok-post/20100301/2829094966856 74

¢ http://www.kantana.com/entertainment/index#!/company/C0O89406

’ http://www.broadcastthai.com/news_detail. php?idnews=315&page=8&search=

' httpy//www.manager.co.th/QOL/ViewNews.aspx?NewsID=9580000093844

" http://www.tcjapress.com/2017/03/01/greatest-entertainment-cibn-film/

12 http://www.nbtc.go.th/About/Committee/PowerNBTC.aspx
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msuansduq oglusions IRsnsdudiuiusenisuazairedduliiusonis feeis
domussinvmlsividoufnng Téun Mensnainaanszaiy 4 wagsnensiay usy

2) wnalyd mneds AnsanilelimusFonguauldlivinuenasenenieanuasnsams
andeyayn LwarhdnsAILasatuseny Inedunisusadufusening 2 dreduly
meldngudondnisuiinnasiuly sndelavurazlasussia doufuiezldsunsda
Uasulavidegndnoen fegnadevnusziamnuled 1dun $18113 The Mask Singer uag
semsUsaniuay Wuduy

3) a13af wuneds ienuisitudessmiiietuass lestiaueidenianszdenin
{Foaussens wavenaiimsdunuvalinenuvseyaraiieglumnnisal haztiausyseiiu
N9FIAN 11980 UAEAINNIMEINIINNAIEnS AaUTmusssy Useinmans
nsvieniien man Medhaiemussianansad 1dun enisnuuennyan wags1ens
AuAuAY WWusy

4) agai vanefle Beauss uagnisidies wileudunisadlaniindreadadulaniie
anfwed mensdiaetnanisaliduasasiinisiivuaduans aasneainuasiausdant
uandliauaiauadddinaianaauadessnlindouasanniian 1lEra dusenis
Sudsagmemaifiensfinu feraievdssinnasi ¥ud azes wae dnaey

5) weldu nuneds nsiandedlasnisienenmnudile Anwidn Meamedoulnn
fiduiuludnunesne nmsraendudsiiasmeyana silfaudlafanudnuas

dladessnisineg Medhailomussnnueiiudy Wy Aundremerdsd uazdng wnes

LD
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Scope of Content in the Project

Audio Visual Work means aggregation of images, or images and sounds, embodied in
any material including, Television, Video recordings, and Animations.

NS s B8 P

|
|
|
|
|
Variety Game/Quiz  Documentary Animation Drama
|
|
|
|
1

- == ————
— - —————

1
1

1

1

1 News Films/Movies

: Show Show Story Story Story Schu?'\rlérl'ang\r/rgr;rt]g Motion Pictures

| consisting competing showing involving involving shown in cinemas

1 ofunrelated to win prizes truthful animated human

I acts, led by situations characters  characters

‘. the host R R

* Included content are Variety/Game shows, Documentary, Animation, and Drama Series

* News are not included with our scope due to the nature news content being real occurring events, not scenes or
stories created from the creativity of producers.

» Films/Movies are not included due to the scope of work of NBTC covers only Television and Over the Top
Platforms (OTT)

JUN 2-7: Yssianvesillomsemisinsyimidmiun1sAneinisvia Co-Production

| I3 & A 1% % A = Yo &
EJEJNI‘JﬂGmJ UININUILLANLUDUINNAININTUAY VH\TVlUiﬂU']VL@HﬂLLUﬂﬂigLﬂV]Lu@‘wq

lallsegluvauiunlasinis tawn

' = A o ¢ Y & a 4 ¥ oa & A

1) 912 vunghs s1en1sdauawgniIsal 1389317 10113339 niedefnliu Nuraula
= A ] | A A I3 oA vaal
fauantn dnansznudeUszanvudiulug nielesrusznoutndug laeldisnis
iauevisludnuaren1susena N1581UAIUTIENeYIIUTENaUN AL UTEN1AUY
NITENURAYITENTAUA Y Inegde1nd 13eK189uN Tuan1uiase viednune
a P N S I 2 & =
au 9 agaumai “917” ldgnsadudszianienluveuiwnveddasanis 1ledain
& ! < ¥ (=] a a [ e a X a v val ! &
Weminudumsseanudenniaass edivanunisaliiiatuass lladnsanusailon
L= o k% < o = ! & ! & =
wsethinSesloaduieda wazainmsfinyinaiasislsema emUseiandniiuis
Ll duntenlunsinlusiundn Co-Production Tumainanna

b4

2) ;mweuas vaneds wengnihuianslulsainmeuns tnelenissianameunsile

o & ~ & & Aoy v
QﬂijNLUUﬂigLﬂ‘WLu@MWIUGU@UL%m%aﬁiﬂﬁﬂﬂqﬁLuaﬂgﬂqﬂLUUU?%Lﬂ‘V]GUaQLu@V']W‘LNVLﬂ@EJ

Y

Tuvaulanisiiugua/aduayulagddnanu nane.
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3 @anunmgsnalnsiaduazanunianlun1ssianansen1ssEndtsene

Yp3UszmAlneg

Hemludiuiiaznandsanimnainnislduinistnsieailuussmalneuazaundoy
vasnanlnsiadlulsswmalnelun1ssiundnsionisseninauseina (Co-Production) Iaanis
AInzrannaNunsenvesnainlnelunainnateUade 1wy Jadeamudneniniaznisiiul nves
nan Yadvasnaralavanlulseinalng AnuATaUARLLardnsINsIIAtaImiieg Tunissum
nsviey {]ﬁ]ﬁaé’mﬁ'ﬂaﬂwwmaa@,duwé’ﬂiumamﬁﬁmmw%famm'amﬁﬁ’mmﬁmmamﬁiijﬂizmﬁ
ngseilounazulounenneg veanadgiioades uualtuuasienidlusunanvesmaialnsviatuay
nanssuiFusaluussmalnefifinsuasuudastd suldidenauazgaudsdug vesszinelned

= v 1 %) 6 1 at v 1 a U v a v
anusamapadiaulunaialnsiedsinsndlvaulalunissiundadundnsenisvesusunalnglasiely

Thailand’s Readiness for Co-production

What defines a country’s readiness for co-production? Market Demand

- Market size and trends

- Market reach (TV & Internet
Penetration and coverage)

- International content demand (and
demand for Thai contents)

Country’s - Key market players; strong prospect
Readiness for and well-established know-how and
Co-production experiences

- Financial Aspect: Cost of labor
- Technology advancement

Law & Regulation
Law & Regulation

- Regulation that limit the extent of
foreign involvement in content
production

- Governmental support/aid

JU7 3-1: Yadsanundonvesdsemalnglunssiundnsenssenindseme

g.ll dyd' = 1 U ¥ 1 a 1
MUNUSnenUataduanunsauvasusenalnelun1ss1uNans18n1558nI19US LN A
(Co-Production) aantdu 3 dadenan laun
1) ANNHANLAZANUADINIT MUHANNNITHIUSNNTIIUNSINTAL (Market Demand)
1 dl

2) deundfnennlunainnislviusnismensinsiedludseinalve (Market Partners)

3) ngszsdou wlevieuazuinsnistunain (Law and Regulation)

FeuHaNsAneITatuauysel i 28
lassnmsimuanuimsduaiulonalunisiinisiuinsineatesivianisinsvimilugininedeu



3.1 @NINAAIALAZAINABINISIUAAIANIT LHUSNISINS9AY (Market Demand) vaeUseing
ne
anmpannLarAudeIniIslunatnnisliusnsingsie (Market Demand) Ao asenils
Tuautadeanundouvesdsswalnelunissiunansnon1ssenineuseina (Co-Production)
Faannsaudadadeiildoendu 2 Jadudesiidosionsan 1eud
1. Fnemwvanana (Market Potential) — nMnsanvesnatalavanluuszmndalvefivsuands
Ananmemntlvdvasusewmelnglunisingsianistiusnisinssiad laun
O waduaznsiiulnvesnaalavaninsvimivesUseinalng (Market Size)
O AVUATOUARNLAZNISINRESUBLINTYim] (Market Reach)
2. wualdunazfianievenaa (Market Trend) — wiielwnsiuisfiamaniswauivesnain
uazwgAnssuvesiiuslnaionsvinaavesilviuinisinssga loun
O wyinssuNIsTULLINTViF (Media Consumption Behavior)
O unaavsunsSuTLlngTiAdLUUUBNSUaNITN (Pay TV Media Platform)

O Usznibansnenisingsidil (Content Demand)

Thailand’s Readiness for Co-production: Market Demand

Market Demand Aspects

Media Consumption Behavior

- Migration from Traditional TV to
Online TV / Streaming
- Smartphone adoption up rise

Media Platform

- Shift in platform dominance
- Declining Cable & Satellite

- Rising OTTs
’ | » Jorr

International Content Demand

Local Demand for international

g content
((( ))) - International Demand for Thai

content

Market Size

- Advertising Revenue in Thailand
- Trend in digital advertising

XY

Market Reach

- Digital TV Coverage and
Penetration

- Broadband Internet Coverage
(Fixed and Mobile)

Market

Potential

JUN 3-2: Taduanunsouduaniun1nuarAufen1sveswmann (Market Demand)
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dasnsiiulaadesied (CAGR) egiifenar 3.21 Tnsuuilthilusunanaininyarmaialayauily
UizLwﬂlmm33’35@3%%1@%@&]1&@'@Lﬁaammamwmamaq’ﬁﬂwmm%a&Jaz 2.37 uisU n.fl.
2561 Vit wardulvgvedsvanlulssmelngunanyarnaialawaninsviad (TV Advertising)
Anludnaruniniisiesay 59 maq%aﬁmmmimwwﬁwm p819lsAnu Wudwyjaﬁiﬂmwmmuﬁa

Advia (Digital Advertising) 1 lawanesulaiiidnsnsiulandeselnamanlutisseziial 5 U

PuuLNLINDISPsas 10

Market Size: Media Advertising Spending by Platforms

Thailand Media Ads
Spending 2017

Magazine

2% [Transit]| " oe® Digital Advertisement Spending
5% 14 12.40
v Newspapers 12 CAGR = 33% 048
7% 10 8.08 :
£ 8 6.12
Internet S 6 4.25
] 10% 4 278
Media Ads 2 . .
Spendlng Outdoor 0
6% 2012 2013 2014 2015 2016 2017
%
59% » Spending on digital advertising continues to rise over
Cinema 6% time. The spending escalates 17% in 2016 to reach
9,477 million baht, and in 2017 will increase by 31%
Radio deriving from contagious top spenders; Motor Vehicles,
4% Communication,Bank and Skin-care Preparations.
= Magazine Transit In-store
Newspapers = Internet = Qutdoor
= Cinema = Radio =TV

Source: Zenith (Nielsen) , DAAT
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a o PN

d %] 1 | a 15y v
gaamnssuninsldaulavancudendviauinfianlut w.a. 2559 laun anamnssunis

#9@13 (Communications) LA3a3Rullikeanesed (Non-alcohol Beverages) WARfuTIQUART
(Skincare) waggmaInNIIULIULUA (Motor Vehicles) Faildndiusiuiusosas 36 veyar1aulaan

HudeRITiaviavae wayvlul w.a. 2560 anmsman1sallagauaulawanidva (Usemelne) yae

a

AANMLABANHUEDR VA LAY TINYRIUTENA MY AUTATUIINAUSEUIATG 1,250 AUU I F9V A
Tl w.a 2560 yad1wainlawanidnsinisiulandosay 31 aniaaliiiesiovay 18 210U w.e.
2559

Y Advertising Expenditure Forecast September 2016 (Zenith)
" fan: awnpalawaniava Ussalng)

FeuHaNsAneITatuauysel i 30
lassnmsimuanuimsduaiulonalunisiinisiuinsineatesivianisinsvimilugininedeu



Digital Advertising Spending by Industry (2017)

= 1280

* Motor Vehicles, and
Q ‘ Communication are
1,195 still the biggest
spends in Digital
Advertising Spending
in 2017 follow by
followed by Bank
and Skin-care

M@ 535 Preparations.

640

BT T

Source: KANTAR TNS

o
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1niian 10 Susuusnueayseinalnglud we. 2560 ° wudgmanvnssuildeuuszanalawanuin
fign 1éun granvnssueueud (Automotives) wazgmaNvnIsuNT3deas(Communications) Lay
DAAIMNTINTUIAT (Bank)

Taglud w.a 2559 Vidmildauuszanalavannnigaduudvlugaamnssuduigulna
Uslan loun u3um gfidnes ne WSART 3177 BeldeuusyanadlURaay 4,496 §1uuim snnSusy
aaﬁiLﬂuu%ﬁwqmamﬂssmmuwﬁaEJN Usun Ialedn uawmas Usewmdlng 3119a (2,323 a1uun)
ogifiouning dauuislugnamnssulnsmnneuildeuuszanamngn liun U3e weanud Sulw

wosia 9rim (W) Faegludusiuauanuigmgldaulavaniianue

16 & ]
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Top Advertising Spenders

Top 10 Ad Spenders in Thailand (2016)

No. Advertisers Industry Ad Exp. (2016)
1 % UNILEVER (THAI) HOLDINGS FMCG THB 4.50 B
2 3 TOYOTA MOTOR THAILAND CO.,LTD Automotive THB 2.32B
3 ADVANCE INFO SERVICE PCL. Telecom THB 1.87 B
4 PROCTER & GAMBLE (THAILAND) FMCG THB 1.83 B
5 WIZARD SOLUTIONS CO.,LTD. FMCG THB 1.65B
6 TOTAL ACCESS COMMUNICATIONS Telecom THB 1.63 B
7 BEIERSDORF (THAILAND) CO.,LTD FMCG THB 1.59 B
8 COCA-COLA (THAILAND) FMCG THB 1.49B
9 TRI PETCH ISUZU SALES CO.,LTD. Automotive THB 1.32 B
10 NESTLE(THAI) LTD. \ FMCG ) THB 1.30B

Companies in FMCG, Automotive and Telecommunication industry are the top advertisement
spenders in 2016

Source: AAT

a o
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3.1.2  szAunIsinfessusuInsyial (Market Reach)
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o

1
Y a IS

Mrasuanueiuliungliusnisdessenisviegudnienlunisidngnain AMnaialudseime

Y
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=1 a [ Y =€ [ zglj v 6 4 1 1 [ 14

WIeaien wagsyaunsitinssuratleminsvimivuunaanesulude 1wy OTT @wnsaiala

ndadeanuaseunguvedlassaiiiugUnIALUIANF19)

dmfumainiefSurainsviminaiiufu (Terrestrial Television) ndsndlazunisiaeu
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Market Reach: Digital TV Adoption

Traditional vs Digital TV Percentage Share of Viewers

100%
90%

80% SW|tch

0% Over Point
57%
60%
50%
40%
30%
20%
9%
10%

0%
/\ Apr 14*  Jun-14 Sep-14 Dec-14 Mar-15 Jun-15 Sep-15 Dec-15 Mar-16 Jun-16 Sep-16 Dec-16 Mar-17 Jun-17

/ m Traditional m Digital
Launch DTV
End of 2013 The Analog to Digital switch over in Thailand contributes to Thailand’s

readiness to consume variety of media through Television broadcasting.
Viewers are gradually switching over. From 6 free to air channels, Thai
viewers are now able to enjoy 25 channels with variety of different content

%Share of Viewers

Source: NBTC database, 2017
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1 QIJ = 1
pg9IneRall
Market Reach: Internet Broadband Coverage
Mobile Broadband Coverage Fixed Broadband
million Total Mobile Subscribers” . .
P 140 Fixed Broadband Subscribers
Thailand 120 10.0
b 100 50
80 -
60 § 60
((( ))) 40 S 40
20 2.0
0
A 2012 2013 2014 2015 2016 2017 0.0
2013 2014 2015 2016 2017
Axis Title
3G Population Coverage: o
98% End of 2016:
4G Population Coverage: . + Thailand almost has full mobile broadband
80% coverage with 98% of 3G population coverage
- - and 80% of 4G population coverage
Mobile Penetration 133% « Fixed broadband adoption also has significantly
increased due to the more covered fiber
networks nationwide.
Source: Operators’ Annual Report 2016, *NBTC
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Digital in Asia 2017 https://digitalinasia.com/tag/we-are-social/
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Market Reach: Internet Broadband Connection Speeds

Average Fixed Internet Connection Speeds (Jan 2017)

Mbps
30
. _ |
26.3 Thailand has the 2" Highest
25 Average Download Speed in _
ASEAN (Second only to
20.1 Singapore)
: |
16.3 L
14.9
15 13.8 137
11.7 |11.6
10
8.3 75
64 63 63 5o 55
5 I I I I 10
0 I I
2 O @ o ¥ QR K P R g @D p R
~t~°& &90 & i N s &® é§§ <z~‘§g6 > &'5\6 o“co @0@ \@‘% (}\\Q il ~QQ\Q <
Q\oﬂ\ %\QQ ¢ o & & \(\6 q}?‘ J Q N
&
AN
Source: Digital in Asia 2017 (We are Social) ©
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3.1.3  WeAnssuN153UTUINSYIAY (Media Consumption Behavior)
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z https://www.millwardbrowndigital.com/resources/adreaction-video-creative-in-a-digital-world/
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Media Consumption Behavior: Method used for accessing TV Contents

Proportion of Daily Time Spent ——— How Internet Users Watch Television™ ——

on Video by Device (Jan 2016)"
@ Regular Television on a TV Set:
96%

TV:
102 min d
Recorded Content on a TV Set:

(41%)
13%

Smartphone:

76 min
(30%)

On-Demand Service on a TV Set:
Time Spent on
b 10%

Video by Device

s Y A Online Content Streaming on a TV Set:
Laptop: =y 0
42 min 23 /0

(17%)

Tablet:
29 min .
o

Source: *AdReaction: Video Creative in a Digital World (Milward Brown),
Source: **Digital 2017 (We Are Social)

Online Streaming on Another Device:

33%
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“ https://www.millwardbrown.com/AdReaction/video/
® http://blog.globalwebindex.net/trends/q1-2017-upcoming-reports-from-globalwebindex/
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Media Consumption Behavior: Time Spent with Media

Time Spent with Media” ——

Jan-16
S ]
2H 26M mJan-17

TOP 10 WATCHERS OF ONLINE TV / STREAMING

Watching TV
Thailand is among the world’s top 10 l
watchers of online TV / Streaming” Social Media
Internet on t
Mobile Phone

‘O Frequency of Watching ———

| Online Video™

Everyday  Every week Every month Never

45% 28% 17% 4%
Source: * Global Web Index Survey (Q1 2017)
Source: **Digital 2017 (We Are Social)
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3.1.4  unannasun1ssusNInsTiAduUUUansUaNTA (Pay TV Media Platform)
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7.08 WuRgInugliusn1s Pay TV Hulasatnenfisudifisiuiuanaann 17 518 wdeifies 13
518”7 WieanasPnduderay 23.53 uax uugliusnig Pay TV Nuslasadneaniounalasade
wda F98is1uau 2 578 F9léun True Visions way CTH anaswdaifivs 1 578 Ao True Visions o
Ao fguieu wa. 2559 1flaann CTH Ysgnaginisliuinsednadumanisdausifondma
.. 2559 (Juduly™

Media Platform: Current situation in Pay TV market

Independent OTT TV Provider:

Local OTT TV
cable
No. of providers — No. of providers SATELLITE Do@q" p
™ NEE
390 20 primetime
380 3.52%
7.08% 15

370 —— Regional/Global OTT TV ——

360 10

350 5 'fl'

HOOQ
0 =3 M i
2015 2016

2015 2016
Source: NBTC (May, 2016) I) LINETV YUll Tllbe

Traditional Pay TV players are dying

- High cost of acquiring contents in order to secure right to broadcast and attract more customers i.e. sport and live events.
- Competition with among Pay TV providers and other platforms .
- Inparallel, OTT players are emerging and foraying the market

JUN 3-11: ngAnssumssurslnsimivesysemelng

[

sl nilsluanmgmdnuesnisginisliuinisvesdlviuins Pay TV wandfenisdoandaiu
msutstuannaluladdug Adhanlvsidssalianmsudsiussninagliuinig Pay TV fudlviuinig
unanvlsudug i fliuinsTnevimidavia wadliuinng OTT Gansifeturesinsiaiaivialud
w.a. 2557 YlUslnaimadentumssurumaiidifiumntudn 28 ses Taglifarlddeeidon
s Tuvaiferfuanumainuatsveagliuinis OTT TV umadensoulandiulailandvos
fuslnedagtufifuuiliusvmidominsimiiulnsimivuudad (TV Set) dosas uazfurus
gUnTafBu wu aundvinuuazuiiugn undu Tasusns OTT TV fivaneussuanluussmelng 1dud
® 13Ms OTT TV laeglviusn1seln (Independent OTT TV Provider) - g glu3n1g
o selundfiAntuluvszinelng anusaduldieludnuuzvesndunalulad

(Tech Startup) Meluussina nseurssiailugliuinis OTT TV selugjanasussine

® ﬁm:ﬁauﬂammgmﬁauﬂa AMINNY NEAVY. U oUW UAIAY WA, 2559
* Fuadndsldann http://isranews.org/investigative/investigate-news-person/item/47764-report05_47764.html (2 FwnAu 2559)
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agudn f18g1944u Hollywood,  HD, Primetime, DOONEE, Netflix, iFlix, HOOQ,
MONOMaxxx, LINE TV, Youtube 1usiu

® U315 OTT TV lagglviuinisvaslnsnaduuuniii (OTT TV from Free TV Provider)
— 1 P03 7 (11 CH.7 live wa Bugaboo.TV) a3 3 (W11 CH.3 live uazwannaindy Thai
TV 3) 993 Workpoint (11U WorkpointTV) agtoad MONO29 (N1ulawwaLatu MONO29
waz MONOMaxxx) tusiu

® U315 OTT TV laggliuinisvaslnsiiaiuuvaniuaui®n (OTT TV from Pay TV
Provider) — 41 US®W TrueVisions ¥ uannaiatu TrueAnywhere  wazu3dn PSI
Yuewwaladurasmuesdreneniomsenisiagliinelulad IP Streaming Wudu

® U315 OTT TV laeglviuinisinsanurau (OTT TV from Telco Provider) - 19

LoNNAATU AIS Play 903USEmM AIS 1Judu

Media Platform: OTT TV Players in Thailand

Independent OTT TV Provider: OTT TV from Free TV Provider:
Local OTT TV CH7 Web & application: P Mono
iz SR 7% Web & application:  ZELT |40
D p sugasbom O J 24 WY
N:g @ ) CH7. Live ) " oA BE TH/-!I
primetime www.ch7.com/live.ntml ({5 CH7 IND I8 & 4

CH3 One
—— Regional/Global OTT TV —— N ﬂ
Application: TV3Official LINETV u one”

Mello
. iﬂ” www.thaitv3.com/giesula/ http:/iwww.onehd.net/
('
Workpoint CHS8

Application:

S YoullT) @ voreornorea () @B eacee o (3

workpointtv.com/streaming/ Wworkpoint https:/Aww.thaich8.com/

OTT TV from Telco Providers: @ OTT TV from Pay TV Provider: Onywh ere ‘ PSl ,

* No OTT TV provider from Content provider or collaborated providers

JUN 3-12: gliusnisinsvimiuuunanesy OTT ludseinelne

Y
¥

3.1.5 eansenmsinsvadinidunitey (Content Demand)

TureldAd AR U UsEmalneiinisliusnseanan Al nsiALs s UUAINavin v LAy

wnTu ikilewvihmihiadeu luwdninfsgaduuidiunlusdazdes lneglivirdanavnssude

Tulnsvirisgsuuianaveslsemalng Ussnoulumeiilonsienis 7 Usenmuans fie 19015919813

a

5’]EJﬂWiE‘i\‘iLﬁ%ﬂJﬂ’NNiLLagi’]ﬂﬂ’ﬁLﬁﬂ $18A15AEAT TIYAITANEUASANTAR S18A1TAAN S18N1TUULTAS

aa v

WaTI19N1TDUY NIUUTELANT18N1TNREREIULIA19DN81NA (Airtime) N9INSTAUTEUUAIE

wnfidgn 3 Suau tiwn 5190150 598N15U19875 waTIIENITARATUAINSUATIIENITLAN
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aa

Y0IUsZANTIENIIMUATIBaNe N ALLMSTIAIsEUUATA wagsiensaLasuAusIaEI18NISLAN

% < = o aa o 31
ponoINAUSTINNSBEaY 11 Y8sUseiansnensnauafioono1nalulnsyiaLlsyuURla

Thai TV’s Content Landscape

Proportion of Airtime in Digital TV Top 3 Channels with highest weekly airtime of Drama
Channels by Content Type

Document

Othoers ary Comedy {‘PB ° »
Dramas 2% 1% 1% s
% “‘I

Educationa Top 3 Channels with highest weekly airtime of Entertainment*

l'and (—
Children —
11%
Thai TV'’s Entertainm 0 e 9 @ e
ent mne
Contents it —— NE

Landscape

Top 3 Channels with highest weekly airtime of Comedy

e _ o ©_
e | g)so ) 3o
News and education/children contents dominate \_/ workpoint \ w
Thai TV’s landscape in term of number of programs N
Source: Digital TV Channels Guide (2017), NBTC Note: *Entertainment includes variety shows and gameshows.

o & = @
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Tuwsazgesandlulnsiimiszuuaivatuaziiniseonaimealszinniilonsnenisiiu
v & A o =~ [y ' a1 S ¥ o Y
lenanwal viediylseiisnaiu lneusazUsziansienisasiidesiidugilunisesnainia Feinain
Ha3518n130inalun1seenenia (Aitime) siuvaaileniudarusslanuinign 819 Yol
luillamuseinnazAsee ¥es GMM 25 483 GMM One wa 989 8 ludiuvesirlusuiilond
Usztans1en1sUuiieha 99 7 981 Workpoint waztiod GMM One wazgtluilonuseiansnens
| . , 32
man Ao 989 3SD Workpoint lagted 3HD
1 [ PN ! 1 Y o 1 . . dy
agalsinny Msfudazdednsvimiddadiunataanainia (Airtime) Useianilonisenis
Y ' | a v R & = a . 1 PN
Mmdusglssvesuastasnigalulauuainvestus asiAimuiey (Rating) 3 nKvuuINan
Al Y  a [ a . . 33 v & i R f
1199987198991 3iRAIANTlEY (Rating) ¥es Nielsen™ uandlviiiudiudyes 7 483 3 uay

<

483 Workpoint  Luilavdugimisdndiuiiailunisesnainie (Airtime) Lon1Useinnsiens

v
I a o

NNUTELAY Uivia 3 FesiliiAnmnuilen (Rating) geiigaluuseiwna Fegeninvesdus) egraditudAny

31 4 o 9 o
fun: drinaunane. fasiensingsied
32 a 1 o o ] n
Joyganmsiinswivesivinuaindesenisinsvimiveausasdesients
33 4
711 AGB Nielsen Rating
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niclsen Average TV RATING:(6-24:00)(1-30 June 60)

15+ Nationwide Bangkok Urban Rural

Rank | Channel | Rating | Rank | Channel | Rating | Rank | Channel | Rating | Rank | Channel | Rating
1| @ [2440] 1 |~3@ |2705| 1 [~ |2584| 1 | D, |2.395
2 |30 [1825| 2 | @, [2339] 2 | @, |2469] 2 | D |ED)|1.168
3 | B[ 1486]| 3 [B[B[1.999] 3 (B |D[1.787] 3 [-3@ [1.122
a | 3 |ose7| 4 | [{PH [1.035] 4 | §PH [0903| 4 | O [0.839
5 | 395 |oses| 5 0718] 5 | & |0.839| 5 | Y] |0.744
6 |(aEE) (0591 6 | & |0.699] 6 0.588| 6 0.496
7 | Y [0473] 7 | Y[ |064a| 7 | YV[H |0.477| 7 [soomerans|0.437
8 mslva3z|0.402| 8 | 3)° (0.469| 8 |wsmiwaz|0.432| 8 | VW[H [0.370
9 | &~ [0380) 9 |wsinaz|0463] 9 | 3 |0.396| 9 |wsmivsz|0.320
10 | Boomerang | 0.294 | 10 |Boomerang | 0.366 | 10 |Boomerang|0.382| 10 | &= |0.309
1 | vowa o260 11| @ Josis| 11 | & Jos07| 11 [vow|0.247
12| & |o245| 12| @~ |0.267] 12 | nowe [0.277| 12 frrveaw 2 0.187
13 [trve v @(0.215| 13 [trveav @]0.251 | 13 prueasw @0.218| 13 | m-channel | 0.182

JUN 3-14: LsmfstassemsiiaIviavesUsemalny

Thai Domestic Contents and Preferences
Top TV rating (03-09/07/2017) Thai people preferences
Name Rating Genre

1. Niew Huajai Sud Gai Puen | 7.056 | Drama/Action/Romantic Thai people tend

; w to watch drama

: : . and action TV
2. The Mask Singer 2 3 6.452 3 Game/Music/Talent Show —— | caries as they

! ! unfold the inner
3. Mue Puen Por Look Tid | 6.037 . Drama/Action/Comedy — desire which Thai

; ; people can not
4. | Can See Your Voice 6.029 Game/Music/Talent Show —|— ggﬁ;ﬁﬁcse in their
N i Mue Nuer Mek 5463  DramalAction —
6. --m:“‘ :-v;“u% Thep Sam Ruedue 5.374 Fantasy/Action/Adventure —| — Tpg; people also

: : love game show,
7. %, é' Mic Thong Kham 6 | 5336 . Game/Music/Talent Show || = music show, and

e ' 1 1 talent show
8. > A Ruen Phayom 4668  Drama/Thriller —| | because they help
- . : | entertain and
2 ' ' i relieve stress from

9. Mic Thong Kham Dek2 = 4.649 : Game/Music/Talent Show | | | iheir working life
10. Wan Prab Marn | 4346 | Fantasy/Action ]

U7 3-15: ismissemseendesluuszmealne
MNATIEiilonisenisvesiiindianesnesnialudieiuil 3 -9 nsngiAu 2560%
NNT18N15 3gnud Usetanllemsienisilisuanudevdiuainldudssinnienisasas wax

e sUuRsUsELanale) aulnefdousuriazasiiosaniianiazAsennsauUs1saun olu

** AGB Nielsen: 10 SusiusnensUsysnduani 03/07/17 - 09/07/17
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farjeulianunsonanseentdluiinuszdriu uenamiu eulnessweususuinaly Rgdosiuimas
warn1Inugiingassd imngsensssanilianuiuis uerusamanuieienainnis
haula

b Lﬁawﬂsﬂaﬂflimaalmsﬂﬁ]ﬁ;ﬂ’uﬁmﬁmmwmﬂuawmwﬁwuﬁiim%m finshndeuay
SmnERTIENsFUAIUsEIMATS FaildsenisvesUszmealne Budanuuvanine thauls uas
ausadseanludainuseinalagneag ‘ﬁaﬁnﬂugﬂuwiwmi (Format) #ag318n15dn593y
(Finished program) f9g13518msdusunuusons leiud Useundhuay Je¥esdedn Husy
drusnensdniagy wu axasing guesuglve Dusiu

Demand for Thai Content in Foreign Countries

Thai Series in Foreign Countries « Gained high rating in Foreign Countries

Thai TV Show in Foreign Countries: case Workpoint

Workpoint: contents sales to international

A — -
 20% ) E
— S
/ w (S (68131
Ching Roy Ching Lan
o E * Example of
2s Sales in
28 2016 and
> o 1Q2017

Talok Hok Chak i
2015 2016 2017 alok Ho al Super Muay Thai

U9 3-16: Wamsienisnglusnalseine

@aNl

3.2 daunifneniwlunaiansliuinisinsviadludsenalneg (Market Partners)
Tud w.A. 2560 USENYIINSHERTIENsInsTialulssmalnenaansideuiunsuimuigsie

Y & a o 35 =~ a c{' A= v o v A
ANTANUVINRUA 972 UTWEN  LagUYUINUBDINAINITNRAINKRAY IﬂﬂmqﬂmﬂiﬂﬂqlﬂﬂqﬂqﬁﬂﬂLaaﬂ

a Aa o

\eynusEngnanniidneninas lagldinaainisAmdennanuatedia lawn s1elanunannisuan

578N15MINAY USTaUN15ainIs%191u 1ngiRnisUSeniagdnadnus A uuSenaausewme way
N38Posa T T uveINULDY WTBLNEUNTHAITUERaIANITUTINA FIINUTEVHHAATIUA UTENT
d' =2 =3 1 A v d' 1 a [y a o 1 = :5 a o ¥ 1
Msnwuiuinfidnenimuinfigalunissiundnsien1siuuienssussinealivianun 4 usen taun

a o a & < A o w a o aca a §d o o a o ad I'4
1) UTEN ABULDN LLATUA 1NA (UNITU) 2) UTEN UDY 128 31NA (URITY) 3) UTEN LITANIEN

< 4 ¢ o o a o [ [ o w
LUWBIANUIUN 21NA (UNITY) WAz 4) UTEN NUAL NJU 9INA (UKNI1YU)

35 & o a v
N NIUNAIUIFININITAN
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Vel Yadusiunuseniis 4 vSenlilimilauny Aa N15ANTNTIAINITNENLRIAILARLN

fetaneth TnemsusemaziiunisadneassAnaues 5951801527157 nazavasingiimd Snste
LﬁamiﬂamiLwdﬂfué’aaﬂuﬁaﬁa@mﬁ%ﬂéfﬁ faunAe A1sANTUNISNEALeY lnedmaluladnisuan
ﬁw%auﬁm%’umamﬁjamﬁmauaummméfaamwaqi{ﬁuuﬁﬁLLu'ﬂ,ﬁmmaﬁamr}%ﬂé’ wazdadu
Production House ﬁ@JLLamimﬁmnﬂ%umau Fausiiaunsi3udn (Pre-Production) auflmdsnisuan

%

(Post-Production) kazgayinefitesmiameninauduvemues Inguenaingeaondivsviaiua,

PN

Y

FIUNTHAUILDNWALATULNDTBISUNITVENEAIVDIRAA OTT Service 91U USENNY 4 VSN
Wz aLNzazl JUUSEMNTe9n15TuNARTIeN TN TiiEds eIl seina wazianudululaneg

HeUaneliussmalneinignisudnsienisinsiedlvieglussaunadu

High Potential companies

Create .
: N o + Self-content producer :
Eamiliar with K and broadcaster ;
‘7 —— |nternational ' +ﬁ-\ - Content creation, ;
; 1 especially TV series |
experience i |v| !
H and TV shows H
High Revenue : + Variety of contents |
in ! and attract clients '
Tv Production : i . '
companies H H
: Produce ;
! * Readiness to
W' The company that ; ’_'Iu_lr‘l produce promote
has own channels i L E] « It owns production
to distribute 1 — = house
productions 1 [ EE
P e T ;
| FIN \ | o i
| G"MM’ % } \ [N Distribute :
\ \ \ ) o 1
\ GRAMMY i [ \ \ + Multiple distribution !
\ = A o platforms .
‘ ﬂ } / " v + Application for OTT
‘ /| ‘ ‘;ﬂ service !
} workpoint KANTANA | N + Digital TV channels

® GMM Grammy
U3HM 30083 wnsud 91dn (vvw) Wuusemdainianistudis Useneume nqugsia

§ aa o

AUAS Ao MNEuAS fava aonilnsyiminiiey aniling Hodefiusl uarduduiuasuiLuuasu

o ¢

2993 wulngiianlulszmndlng fodslag nyad masosssy wasistn wnddund detudl 11
WOATNIBU W.A. 2526 NAUFININAN UTeNBUAIBFINNAY Uag §INIAIVATITINI 2 Fo3 lauwn
Y09 ‘GMM 25° Faflugesmenmsfituidemaenisnlsmdundn uastes ‘One3t” [uvessonis
fithumeduagas Fusvisesiiaestosiugnindudulioglu Top 10 vessmisteshussmelng
(Nielsen) desensTnsiimionmares Tidudu 1un1sudauuy Inhouse v TnsuTsnuan

s1ensnsiiEiluese duHY laun USEn wozuduneslnga way USEvIney 3110
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Yaduneluiilugaudves Usen 318uLdu Ao UszaunisalsileduuSenssuszine
lddnazdunissiusievingsia TV Shopping fiu CJ Entertainment u3#wAan1stuiisselg

Tutszwanndld nsdsfaluludsinves Bdudy lusmduazasivsemedu nion1sdeguuuy

Fensinsirinnansgewsndusiu dwgnesuresuseviaudutuegigulvuiinssansiegly

nsammuazyInumadudnsnnidleiivuiudednsrimidug ludmvesdadomeueniidulenaves
Adudalunssundn (Co-Production) Aensidulauesgsa OTT lunainvesuszimalng Gang
%Lémﬁuﬁiaﬂwaﬁiéfm%uﬂiﬂ;ﬁﬂizﬂaumisw?‘iuq mﬂmiLﬂuﬂiaagz}ﬂé’uﬁwﬁwmﬂszmvﬂm
Uszneuduuiemaanazas 3nen daduuitniaanadeulaedidudy Alddudndnazaslviums
aslatiilnensadudu nionsvenenaaiemvosdifuduniunisiiusnns OTT TV Jadeddu
Tomawos Uswnadudy lunssaumdnie anudosnsveaiominglunaiaussimeiioutu azns
Insuazeinefunidnfusgrunsvarslulssmaiioutu Jadudygudifdenisveisnain
wazTmAnazasiiolUfnanussmaiioudu

Hademeueniiiluguassalunissamman (Co-Production) vesuTindidunduil 2 Usziiu fe
miLL“(J'\‘IG?JJUIUGIMWL%@W]V]ILﬁﬂ@ﬂ%mmzmiﬁﬂizL%ﬁ@:ﬁﬂﬂﬁﬂﬁﬂﬂﬁUIﬁ]IUﬂ’lﬁ"JﬂJNaﬁfoﬁJﬂizmﬁiwﬁJ

= a a £ v ea
Lu@ﬂmﬂﬁjiyjlﬂ’]a‘uﬂﬂﬁ LL63VIiWUaquq{jfyfy'ﬂu‘ljingﬁlng

SWOT Analysis and Profiling: GMM Grammy

Key Strength: Readiness to Produce, SWOT Analysis
Promote, and Distribute content
independently and their strong OTT
distributing channel
. 1# Youtube Channel in * Concentrated viewers
Thailand are in urban areas only

Vision: To be the leader in fully integrated alle ) : :

. : . « Existing International according to overall rating
entertainment media and platform by creating the relatior?ship (ex: CJ of free to air channels
most engaged contents for all screens Entertainment)

« Experiences in International
market (Artist exchange in

©
Sizing (in terms of revenue in 2016): 7.4 billion China & Importing Format

Baht USA)

Scope of Service: Fully integrated entertainment G-MM-
platform; produce and deliver contents GRAMMY

Types of Content Production: Drama/series, * Growth of OTT services in « Piracy Issue in Thailand

Reality Shows, Gameshows and Variety Shows Asia ( Gmm wants to be * Increase in competition of

. . content provider) e
( Key Focus: Drama series) « Demand of content from TV digital content market

neighbor countries (ex:

In-house content production/subsidiaries: Vietnam Thai lakorn Rating)

GDH 559 CO., LTD and The One Enterprise
] one'c)

gﬂﬁ 3-18: MTIATIEY SWOT 903USH GMM Grammy
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® BEC World
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Profiling and SWOT analysis: BEC World Public Company Limited

° Key Strength: Strongest Financial position SWOT Analysis
" with the highest rating in urban areas
.. = Strong financial position - ‘ariety shows
@ Vision: To be a market leader and the best - Highestrating in Bangkok . Relatively o rating in
provider in TV production and presentation of area rural area
the highest quality news, information and +  Efficient supparting = Bearhuge cost on
entertainment program businesses o operating 3 sub
= Actors in hand (efficient actor channels (S0, HD and
management and pool) Family)
Sizing (in terms of revenue in 2016): 12.5 billion |+ Owns OTT platfarm (Mello
Eaht
& Scope of Service: Broadcasting and media %
business & program sourcing and production
business
Types of Content Production; Dramafseries | + Expandingof 07T * Piracy in Thailand
ﬁ Gameshows and Variety Shows (Key focus: senvice market in Thailand - High competition
Drama series} . Demand of conf_en( from
neighbor countries
° g In-house content production/subsidiaries:
Rungsirojvanit Co., Ltd., Mew World Production

Co., Ltd., Bangkok Telewision Co., Ltd., BEC
International Distribution Co |, Ltd., and BEC-
Tero Entertainment Co., Ltd.

5U7 3-19: MFIATIEI SWOT wesuFe BEC World

® WorkPoint Entertainment
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SWOT Analysis and Profiling: Workpoint Entertainment

Key Strength: Countries leader in licensing SWOT Analysis
original show format in the international
market.
>4 Vision: To b leadi tertai t . + Owns adigital TV channel * Lack of diversified
@ Ision: To be a leading entertainment company In ranked #3 by rating leading performers/ MC
Southeast Asian industry driven by innovative « International experiences in « Mainly focus on game
ideas and morals exporting tv programs show and variety show
» Variety and Entertainment which may not cover all of
. . . . shows Positioning the audience preferences
Sizing (in terms of revenue in 2016): 2.6 billion + Technological advancement
Baht catch up
* Mass target audiences
#g. Scope of Service: Produce and broadcast tv * Strong financial positi
contents
workpoint
Types of Content Production: Sit-com Series, . Expanding of OTT . Piracy in Thailand
5 Variety Shows 'Game Shows and Reality Shows serE/ice mgrket in Thailand + High )éompetition
(Key focus: Variety & Gameshows) « Demand of content from
._%, In-house content production/subsidiaries: neighbor countries
Thai Broadcasting Co., Ltd., Flagship

Entertainment Co., Ltd., and Tohgloam Co.,
Ltd.

JUN 3-20: M3IATIER SWOT ve3uiem WorkPoint

® KANTANA
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SWOT Analysis and Profiling: KANTANA

distribution channels in Myanmar,

Key Strength: Ownership of International SWOT Analysis
SWOT Analysis
Cambodia, and Vietnam

Vision: To be a leadi . . * International Distribution » Branding- viewers
Ision: To be a leading entertainment company in channels in Cambodia still see Kantana

Southeast Asian industry driven by innovative Vietnam, and Myanmar as Old fashion

ideas and morals + International Experiences Thai Soap operas
» Importing Format and Co- production
production with Vietham

©
Sizing (in terms of revenue in 2016): 1.3 billion company

Baht

Scope of Service: Produce and broadcast tv
contents

Types of Content Production: Reality Shows, * Growth of Digital Channels’ + Piracy Issue in Thailand
Variety shows, Gameshows, Animation, in Thailand « Increase in competition of

Documentaries and Drama/series ( Key Focus: * (Kantana wants to be content provider market
content provider)

* Demand of content from
neighbor countries (ex:
Vietnam Thai lakorn Rating)

Drama series, Gameshows)

In-house content production/subsidiaries:
Kantana Movie Town (2002) Co. Ltd., Kantana
Production Service Co., Ltd., Kantana
Evolution Co., Ltd., and Saradee Co., Ltd.,

SUT 3-21: M5AATII SWOT 9aU3H KANTANA
Tananisvengnainnnussmalnegussndlugininendeu
uennUszmalneasduanmonsTnstaiiidnenimgdumssundaduisUssmeud
UssnAlnedaiidnuiledanuandiifuisdne nmlunssmndaiusisussma ldun msfivszmelne
annsoduguinans (Hub) lumsthsemsdfanan CLMV Idietu idesann senislnsiimivesine
I¥umnuidendeudrsgluusemaiioudn wazasvinuandmaduiionnasduiidnlulssme
CLMV 1uifu insgatunmssumdntuusamdlnsansodmarlusyozemselonialumsveneman

TunsisensIRaInUsEmATNaLALS
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Possible Strategy: Thailand as Access point to CLMV Market

MYANMAR
56.8M Population
™ Internet Users

193% Penetration

| VIETNAM

B|952M Population

¥ | 491M Internet Users
515%  Penetration

LAOS
L ™ Population
14M Internet Users

u 199% Penetration
has a strong position in the CLMV Market.

Co-producing with Thailand, would make it \ CAMBODIA

easier for the co-producing partner to tap a 159M  Population
into the CLMV market as well 4M Internet Users
257% Penetration

Due to cultural similarities, Thai content

JUN 3-22: Tamanmsvenenainnuseindlneguszimalugininedeu
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“ http://www.m-culture.go.th/th/ewt_news.php?nid=1545&filename=index
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Relevant Governmental agencies for Co-production

Films and Audiovisual Industry Supporting Strategies Phase 3

Financial Support

y (2017 — 2021):
fﬁ Funding for media project « Strategy 4: Support of International Investment Collaboration,
that meets their qualification including foreign productions filming in Thailand
i on artistic and cultural National Film and Audiovisual Supporting Project (THB 15 million)
Ministry of Culture aspects + The applicant can be a juristic person under Thai law, Thai

organization and any person.
* The content should promote Thai culture and good moral.

S 0y Fllmlng in Thailand Supporting Measure (Cash Rebate 15%)**:

The applicant is required to be a juristic person incorporated under

foreign law.
« Co-production between foreign producer and Thai producer.
« Expenses amount 50 Million Baht for production in Thailand. (Foreign

production house)

Non-financial Support

/ . .
D’Tph—-’ Szl i THED g reeliss: Thai Film and Audiovisual Awareness Raising:

_and Thf.i' EEE « The applicant is required to be a juristic person incorporated under
international such as

Department of ; o Thai law.
International II\BAliJFS’g]oensws e L]l » The applicant is required to be a production house.
Trade Promotion

Funding for co-production
between foreign producer
"a,,,“,‘ and Thai producer and the
foreign content which
process in Thailand

a
20 >¢
v

v

Department of Tourism

Note: 5 ilon bt pe year, Resuled rom Fifns and Audisl Suppring Stteies Phase 3 (2017 - 2021)
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® n1509ATRWUlABUTENAYIR (Foreign Ownership Restriction)
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Thailand’s Readiness for Co-production: Law & Regulation

Key legal issues Description

production

Foreign involvement in content * No Restriction for Co-production unless there is a joint establishment of a

juristic person then it will be under Foreign Investment Act 2008 where
Thai nationals must own minimum of 51%

» According to the Broadcasting Business Act B.E. 2551, The Conditions for
Applying the Business License is that 75% of the directors, investors and
people with the voting rights must be Thai nationals.

Content Regulation Normally regulated by the NBTC;

Rules of Consideration in prohibit content followed by;
Violate section 37 under Broadcasting Business Act

» National Security

* Public order or good morals

* Obscenity

Content Broadcast Quota According to the Broadcasting Business Act B.E. 2551, it is required that:

» For Government DTT Channel, minimum 70% of programs must be for
public interest

» For Local and Commercial DTT Channel, minimum 50% of programs
must be for public interest

Y
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Strengths Weaknesses

1) Presence of high quality and specialized inputs available 1) Small capital resources
- Quality and creativity of human resource 2) Market concentration for large
. . - Rich of culture and scenic location production house
SCVZ\fcr)[rent gflr%\l;\’/rgdAuctllon 2) Top ten media consumption in the world 3) Too localized content
an nalysis 3) High growth of ICT infrastructure development 4) Lack of international experience

4) Good digital TV coverage
5) Strong viewership in Drama
6) Increasing local demand for International content

Opportunities SO Strategies - Aggressive strategy is needed by WO Strategies - Turnaround strategy is
1) Ascendance of ASEAN Economic Utilizing the high quality and specialized inputs and needed by
Community collaborate with foreign production house Selecting potential country for doing
2) Online distribution channels « Strong supporting from government agency for co-production
available for Small and Medium production partnership « Expanding market within a region
production » Focus on ASEAN+ market « Strong supporting from gov't
3) Demand for Thai content from » Get ready for diversity of broadcasting platform agency for production partnership
other countries « Bring new contents to market to get better position Focusing on ASEAN market

globally . Example of possible options: Selecting
« Example of possible options: Production hub in CLMV, co-production country and potential
Universal content model, Incentives for potential local market, Specific contents subsidization,

production house, Providing or facilitating platform for Incentives for potential local production
distributing the co-production content house

Threats ST Strategies - Defensive strategy is needed by WT Strategies - Retrenchment strategy is
1) Piracy and violation of IP rights » Facilitating for doing co-production in Thailand needed by Minimizing the cost of
2) Lack of initiatives that encourage » Leveraging production investment by collaborating with producuon
investment of local and foreign foreign production house Example of possible options: Selecting
production » Example of possible options co-production country, Incentives for
3) Uncertainty about success in the » Selecting co-production country potential local production house in term
marketplace due to rapidly * Incentives for potential local production house of technology and distribution
change in technological channels, Partnership including
innovation & consumer behavior marketing and advertising campaign
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Demand for Thai Content in Foreign Countries

009 :
B 009"+ Yewzamee. GDH *0:
v, I 21 October at 22:12 - @

anliagaieq! wias 9 Tulwlsemaiu aanawnudaing vedusinza 200 au
wieau (1,000 d@uanm) warsim

drmaanaandfadlsunaiueani vaaanuuy 1Aa uaunamaninwaiin
wAAd ALY LuE uay uu Adernflseutiafidafeiuad aauusiaina
Star Tour Usznaiuldfitna GDH 5 i o

#aanainnatag Ag E'Tad Keomany duiiluauaniay n
#BadGenius ‘.‘g #aunguiiasasiinall
HHF wilifasindolifviz il B E E &

Like - Reply - @2 269 - 21 October at 22:16

» Bad Genius is the most popular Thai film from GDH 559 (Gross
Domestic Happiness Co., Ltd.), now exported to release in United
States, China, Taiwan, Malaysia and Hong Kong.

* In China, within 3 days the movie is reached 100 million RMB
(500 million THB) and now touched down 200 million RMB
(1,000 million THB) in 9 days.

+ Bad Genius is ranked at the 6t place from World Box office.

* Thai content has been proved to be demanded by
International, 200 million RMB reached in China in 9 days and
some Lao fans showed interest in watching this movie as such.
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“ https://www.posttoday.com/ent/thai/521586
% http://www.bugaboo.tv/watch/346027
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Todnfinneuen W NM3vInkaauluuEluNiansenskazaInUszaunsadunsINNGEnsIens
serhalssna saudsnsaiuayuiidndsldnnmenaisiu fusnwahauenagnsiannsoudly
uavdaadugsiauinislaniimivesuszimelng teliAnnssundnsensinsimissnina semeld
aghadugusssy wazAntuads mnldsunmsaifuayuanmenasglunmsdaaiulomalilémuls i
USHMAMKANTI8N1sINsYirlae® viseuleungativayuningg dwmsuuTenniansienisinsiedlng

Tl dnTaras I uuativayufng 1
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4

14

anunmgsnavInsinsvirdvasUszmaddidaniitnsine

uniaznaniimsinszinaiainsssmelnonisldiaiosiionisiaszst PESTEL Analysis
LaLWUUTIaBINT AL (Scoring Model) Lﬁaizq‘tjizmﬁﬁﬁﬁﬂaawwiumaa’amﬁmLﬁammami
nsiauiuUssnalneg
4.1 wiediadaszitasunieusnuazuuusiassiiadansasssmaiadnanin

Msnwladnienyseinanddnen1nain 3 nauusewme lawn

1)

2)

3)

nauUsEIADNTEUIILIL 9 Usenalawn lun131uslu asanay (seluazisend
Uszimnaugly) Yseinaduy Useinaduleiide Ussmaand Ussimanialdey Useine
Weuang Useimnalautud Usswedenlus uasUssinaisnuy
UszinalunivieiTe 6 Uszine 1fun Ussinadu Ussmanmald yssinadiy
UTENABULAY LUAUTIIINLAYE0INILIIAI51TUsTUTEY19uTY (MalUaziTendn
Useineigodnd) wazansisusgiu (Wudw) (Meliaziiendn Ussinalaniv)

[

UssmalunIvdug 99wy 5 Ussne laun ansgoiusni Usenadingy LAsasy

o«

a 1 a ! a U oll
paawslae (sieluaziiundt Ussinaoeanside) Ussimnauauini wasanssasg e

(salUazisunin UsenenSawea)

AN laleiaTeeiinn15ItAsIEdt PESTEL Analysis UsEnaunien1siiasiey nsiiled

LATEENAA daaw wazimusssy walulad annwindeu Qivirunain uaznguranekazdeUadu luns

a ¢ o o e o £ A v Ao o a &
jLﬂiqgﬁﬂg\]"UﬁJ.ﬂ’]Uu@ﬂ LLagﬂﬁﬂiaqm’WJLﬂﬁu"VW]ﬂqwuﬂﬂul:waiﬁlﬂﬂigLWﬂV]ﬂJﬁﬂEJﬂ’]WﬂLUﬂ’ﬁNaﬁ]Lu@‘ﬁq

! A a s a = 1
5'33JLW@'JLV’]§']3‘VILSU\‘IaﬂG]@VLU

ASEAN and International

Countries in Scope for Market Scanning -

Scanning
* 9 ASEAN countries * PESTEL Analysis of 19 Markets in
relation to Audiovisual industry
\g
« Scoring Model considering, in both ///‘\\‘ ’i
qualitative and quantitative aspect, a
'3 these 2 factors: D
Snd . . .
e ] 1. Market Readiness (i.e. size,
\ ¥ growth, digital readiness, etc.) 3
\_E""" 2. Market Compatibility (i.e. * 'I
il Cultural Fit, Thai content

* 4 Asian countries

e Criteria A B © D E
0: o
S | Criteria 1 1 3 5 5 3
i . i Criteria 2 5 1 1 3 3
* 5 countries W|th International Criteria 3 7 7 5 3 7 Selected countries
TV Co-production Criteria 4 1 5 3 1 1 will be brought to
\‘ y‘ o] L= - (111 H ic?
B Detailed Analysis
ailnN R - ‘ Score 8 10 14 12 8 ‘
4 3 1 2 4 ‘

I*I I I ‘Rank

Market Selection Process

demand, etc.)

= a ¢ Y ° A o Ao
EU'V] 4-1: pszuaumMTilaTientatenisuenlasluudnasiieAnnsasUsemanddnanin

FeuHaNsAneITatuauysel i 70

lassmsmvuauuimsdeaulonalunmainmsmuimsiigsdesivisnmsinsimilugiinae ey



Ao o

4.1.1  Ussnenididnaawlunguussineenideu

o

Msnwlammuanaeilunisdansssdsewmeanidnenmlunguussineeideu sneazdendl

Lne
She

Jassmeuan JaAmtnsaeas 50 Usenaumeseiigudaterudinsunisnansiusaeas 5
GDP (A1uneaansansy) Sesay 10 n1ssusulnsviminazinle (urisedu) Sesaz 10 s1gldain

Alaean waznsiaulndasay 10 wazn1snteesnsiailasdumesiiniovas 15
AnUansatun1sviunindule dadminiesar 50 Uszneunigyar1ueInITasvu

o

(@runeaarsansy) Sevaz 5 Aanssun1egsiafeuas 5 Anudidulanisiniusssuiovas 10

<9

(%
a0 I

ANMUABINITNTUABLUDMIVRIUSEINAINS D8 15 wazUse RN INTDAIUNITLNTAINATLANE

\dee5onay 15

ASEAN Scoring System

Incentive Regulation for None Facilitation Facilitation and finance
Co-production (5%)

GDP (million USD) (10%) < 240,000 240,001 — 480,000 > 480,000

TV and video 0 - 200 201 - 400 > 400
Consumption (Mins per
day) (10%)

Advertising Revenue and  Low Medium High
Growth (10%)

TV & Internet Penetration  Low Medium High
(15%)

Value of investment 0-600 601 — 1,200 > 1,200
(million USD) (5%)

Business Activities (5%) Low Medium High

Cultural Fit (10%) Low Medium High

Thai Content Demand No Thai TV content = Thai TV content imported
(15%) imported

Broadcasting No Other relevant Content Contributions
Entertainment contributions (inc. actors and content
Collaboration History creation)

(15%)

U7 4-2: inausiUssmanTidnenmuazAsnzanlun1svin Co-Production Tunguuszimaedeu
a ¢ i = v = =
PnuanTIATsiUszmanglunguendeulsemanlanzuuuingande Ussmelioauiy
Ineilaziulafe T 4 aviuu lavsotsasunAeslsuinasulatifelinvuuuiadesiui 3.9 degun 4-3

fatuUsemenazinluAns1eidadnaeldlonn Ussimaideauny wazusemadula e
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ASEAN Scoring Model Result
E == :

Criteria / Weighting / Countries Weighting = ’ E Bl e n
Incentive Regulation for
Co-production 5% 5 5 1 1 1 1 1 1 1
GDP (million USD) 10% 3 3 5 3 1 1 1 1 1
TV and video Consumption
(Mins per day) 10% 3 3 5 5 5 3 3 3 3
Advertising Revenue and
Growth 10% 1 1 5 3 3 1 1 1 1
TV & Internet Penetration 15% 5 5 3 5 5 1 1 5 1
Value of investment
(million USD) 5% 5 5 5 3 5 5 5 1 5
Business Activities 5% 5 5 5 3 5 5 5 1 5
Cultural Fit 10% 1 1 5 5 3 5 5 1 5
Thai Content Demand 15% 5 5 5 5 5 5 5 1 5
Broadcasting Entertainment
Collaboration History 15% 1 1 1 1 5 5 3 1 1
Total (Out of 5) 3.2 3.2 3.9 3.6 4 3.2 29 1.8 2.6

JUN 4-3: namsUsziluUseinaniidnenmuazainumanzadlunisia Co-Production lunguuseinmongeu

4.1.2  Uszmanddnaninuennguuseimadeu
[ 1 [~ (v} a g v Y v = 2 v
wnauattunisinnuseanludadsenisusn danunndnsesas 50 Usenaumeseleudavesu
dmiunsuansauievas 5 GDP (duneaansansy) seuas 10 Mssusnlnsviriuazinte (uisaiv)
Souaz 10 elaanAlawul wazn1siiulasesay 10 wazn1swndsvednsirdiasdumasidin

Saway 15

(%
J o CY

ANNaIsatunsviuindula dadminiesar 50 Usenaunigyar1uean1Tasu
(@1uneaansansy) Sevaz 5 Aanssunieginafoeuas 5 Anudidulanisinusssuiovas 10
¥ Aa dzl’ 14 va ! IS v !
ANABINISATsoLlaIvasUssinalngSosas 15 warUseiAni1usuilon1unITunsaIw

nY¥AneLAB9Saay 15
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-ASEAN Scoring System

Incentive Regulation for None Facilitation Facilitation and finance
Co-production (5%)

GDP (million USD) (10%) < 1,000,000 1,000,001 - 2,000,000 > 2,000,000

TV and video 0 - 200 201 - 400 > 400

Consumption (Mins per
day) (10%)

Advertising Revenue and  Low Medium High

Growth (10%)

TV & Internet Penetration  Low Medium High

(15%)

Value of investment (5%) 0 - 1,000 1,001 — 2,000 > 2,000

Business Activities (5%) Low Medium High

Cultural Fit (10%) Low Medium High

Thai Content Demand No Thai TV content - Thai TV content imported
(15%) imported

Broadcasting No Other relevant Content Contributions
Entertainment contributions (inc. actors and content
Collaboration History creation)

(15%)

o

JUN 4-4: inauaidseinaniifneninuwasanumanganlun1svin Co-Production wennguussmeedeu

Y

a ¢ M . 1 ~ A v = = I~
Mnran1sieszilssmanldlinguendeulssmatildnzuuusingdn Ao Ussinadulped]

a A =« ag va a A v
AZLLUULRAYIIUN 4.7 AZLLUY LLa%i@\Ta\‘iﬂJqﬂ@‘UigLﬂﬁLﬂ']Vae[ﬁ]lIﬂ$LLUULQaﬂifJﬂJVI 4.2 AU Useine

Pz lUms1e9ne Ao USEnAIUL hasUssnAnNIvaLe

Non-ASEAN Scoring Model Result

Criteria / Weighting / Countries

Incentive Regulation for : !
Co-production i 1 1 1 3 3 5 5 5 3
GDP (million USD) L 5 5 1 1 5 3 3 5 5

TV and video Consumption : :
(Mins per day) 3 3 3 3 5 3 3 5 3
Advertising Revenue and
Growth | 5 5 5 3 5 5 5 5 3

TV & Internet Penetration i . s 5 5 5 5 5 5 5 5
Value of investment
(million USD) § 1 s s 1 s 3 103 1

Business Activities 1 5 5 1 5 3 1 3 1
Cultural Fit i 03 1 03 3 1 1 1 1 1

hai Content Demand o1 3 1 5 1 1 5 5

Broadcasting Entertainment :
Collaboration History | 1 5 5 3 1 1 1 1 1

28 39 34 26 39 2.8 26 38 31

o

UM 4-5: namsuseiiiudseinaniifngninlunisvi Co-Production uennguuseimaedey
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Uszmenlasumsdniien fe Ussmeanfidnenmlunisudnsiududseinalneunniianuas
avsilulseinausng Tgndsllemvedlvenisndnsiuie wazUsenanlasunisdedon fie Useine

duUla Ty Usenalenuiy USenadu wasUsemanIng 1o
High Potential Countries
Other Potential Countries

i
| I
I
’ )OO
I
: S i
! South Korea I
e
» Selected countries are countries with the highest Other potential countries are countries with
potential to co-produced with Thailand and should high potential to co-produce with Thailand
be the first few countries we partner with for co- and should be the next few countries we
production. partner with for co-production.

« Selected countries are Indonesia, Vietham, China
and South Korea.

Ul 4-6: Uszmafisldneninlunsii Co-Production
Uszinanfidnemwlumswansauiuussmelnesesasw wazinsdulssimanlasunisiiansandaly
Loun UseimnaauTud Ussimeuniade Ussimedenlus Useinaduy Yseinagens Useimnmadangy

anigeLusni wasUsemegUumudsu
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4.2  Usunedulailige

Overview of Indonesia

34 provinces

Population (2016):

258 million

4th |argest in
the world

Broadcast Market Revenue (2016):

Geography: 1,904,569 sq km,

GDP (2016): 932.3 billion USD
GDP Per Capita (2016): 3,570 USD

Broadcasting Regulator:

KOMISI
I PENYIARAN
INDONESIA
LEMBAGA NEGARA INDEPENDEN

Official Language: Bahasa Indonesia

‘ i TV Penetration Rate (2017):

63%

Internet Penetration Rate (2016):

&

D Mobile Penetration Rate (2016):
142%™

6 billion USD" 519%™

‘/‘ Advertising Expenditure (2016):

= 7.3 billion USD" " conmibutorto giebe

contributor to global
ads spend

Source: CIA Factbook, Worldbank, *Zenith, **We are social (Jan 2017)
U 4-7: amsaUsemedulaide
a v ¢ YY) 51 1%
Usenadulah@efiuszains 258 atuau Fauinidususu 4 vedlan’ waziinisidnfevss
Insvirids Sevaz 63 veensusau einlvduladidaiinisldaelusulawundususu 3 vadlan
éj a a a U ¥ a % ‘g‘J 1 =l ¥ L% 1 1
UNINUUTENABUIURL TP UNOUNULLDNNIS18N1TVBIANUSTENADNAY INFAIDL1ILTUY
a d’lj a a a
anullenluilonvessemeduie uazUsenensn

4.2.1 #NINAAIANIS LAUSNISINSNAY

Jagduyarmaininsiailulsemadulaii@oegil 6 suduneasisansy wasduwiliy

A ! !

a a X A a v | A= = Y A o
ﬂ'ﬁLﬁ’]‘UIWLWNNWﬂGUuVlﬂ']LQa?JTPJEJaS 6 @]@UQ']ﬂﬂ'ﬁ‘Uﬁgllqmﬂ']isU@QVlﬂﬁﬂU']%ﬂﬁ@'J']ﬂ@um'Nq@LlIE]W]EJ‘U

LYY a

= =3 Ay 52 = a ~ Vo a4 & o v
fudnmmsiaulamaelunainlanteegisesas 2.8 el demsiivlafiganitAnadeduyinlinain
a a a I~ d'u Y a 1 d' d' ) ¥
dulafi@eiuniunueveEnansen i semaiie ez sensvesnudnglunalnves
a a a
dulpiide

o U 1 1 i [} ¥ 1 6 v 53
dmiunatalaivaunlul w.e. 2559 dyar1egn 7.3 Huaunsegaeadisansy  Llag

LS

LNARNBSUNAN I UNSN DA BYDIUTE VT URABLNAANBSUFD NSV AY Useinadulaiideiialyane

U | I ]

lawaneudelnsvimidudndiutieiosasy 56 Fadudndwnuinigalioisuiuailddielawaneii

a L4 § @ p 4 d‘ a b4

= = A o 4 a
ﬁ@ﬂi%m‘ﬂ@u‘] LYY FDNUIFDNUNTRYAY 24 ADRULNBILUATRYAY 19 LasddumeIdNsineay 1

o https://www.cia.gov/library/publications/the-world-factbook/rankorder/2119rank.html

* https://www.prnewswire.com/news-releases/broadcasting--cable-tv-global-had-a-growth-rate-cagr-of-28-between-2012-and-2016-and-is-expected-
to-grow-further-by-2021-300476077.html

> fin: Zenith Advertising Expenditure Forecasts September 2016
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audeiu ulhdelvsiimiazdudenldlunislavanndniusiuiniigaludulailide uidedunesiin

A a ¢

dodudnuiledeninsiulaiuduuiu lngaininniely 5 U dedumesiinaziisnsinisiule

WwasnalnIsasay 77

L Indonesia Market size and Advertisement

Television Market Revenue

billion USD
10.0

CAGR =6% 8.3
8.0

9.3
67 75 g ‘
60 g "+ Indonesian television market size in terms of
60 54 .. <~ television market revenue in 2016 is 6 billion
USD.

4 * Its broadcasting market has compound annual
2 growth rate of 6% from 2015-2020.

0.0

2015 2016 2017 2018 2019 2020
Source: Market Research

o

o

Magazi
A The Rise of Internet Ads
o 6
Newsp
o Media Ad o° «  Though TV is the most
Spending 2016 %4 used medium to advertise
23 e products or services in
7 3 v ’ = Indonesia, the rising one is
. 56% h _— internet advertising with
0

billion USD expected 5-year CAGR of
Internet 77%
19% 2013 2014 2015 2016  2017F 2018F
Newspaper Magazine

TV Internet

Source: Zenith Advertising Expenditure

SUR 4-8: nsiuyamIsannsyadlulsemadulatide

Y Y

TudnvesunanesuinsiauniiunumdAyfeseuulnsyirun1ANuALY (Analog Terrestrial)

aa v 1

LAZIEUULNTAINAINANIUAILTIBULUUNS (Free digital satellite) lnaszuulnsviminianuay

aa o 1

(Analog Terrestrial) dnd1uf50uay 68 LATITUULNININAINANIUATAABULUUNT (Free digital
satellite) fidnduagiidosay 21 uananidedinsldunanrlosudun 1wy szuuuninmadvasiiu
AAABULUUIAIUTNT (Pay digital satellite) $98az 9 IPTV Sovay 1 Lalalil 5088z 1 wazsyuy
uwsnwATHamAiuAu (DTT) $osay 0.37
Tuvssmedulaiidetuifuanmensinsiminelnnjedislion 11 918 Gadesaniilneviend
Free To Air fil#fuarufeuionuafuresentu lasandffduudmanisnaingean fe
annil RCTI Tneildmuutmsnisnainegfisesay 29.5 sesasunduaani VM Jeway 21.5 SCTV
$pway 11.4 MNC TV $ovaz 8.4 ANTV Seway 7.7 wazannilduqidu TRANST GTV TRANS TVOne

MetroTV wag iNews TV So8ay 21.5

* http://www.contentasia.tv/country-profiles/indonesia
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Indonesian Broadcasting Landscape

IPTV | |Cable .
1% % Market Share of Top Terrestrial FTA

1
|' Pay digital Operators 2015

satellite
9%

—/ Free digital

satellite
21%

Split of TV
Households by
Platform in 2015

0y
Analog 0.37%

terrestrial
68%

* Analog terrestrial and free digital satellite are the
dominant tv platforms in Indonesia.
» All popular FTA channels are private-owned.

Source Market Research, Indonesia Investment

sU 4-9: Tassas1anannlnsviadlulsemadulaide

Y

= LY e’r.:l' Y a % U a a a b4 1
anilnsvimiilasuanullongean 5 duduusnludsemasulailde laun
1. RCTI - Rajawali Citra Televisi
=t Y & . . . .. = ) = 1 Y4
ao1flnsvied Rajawali Citra Televisi %58 RCTI 1UULAT0U18INSVIALDNTUTIOULINVD
a 55 & Y 1% v ' ]
Uszinadulatide” lnemaglungsainise aanillnsvied RCTI In1sidrdsguuiininsianlulssine
a N a = ~ Y] & ~ a Y = v 56 v ¢
dulati@glaedlaniianenendyaavianun 54 @011 uwazdluunda 191 ey’ s1en15nsviad
ﬁlﬁ%’ummﬁﬂmqq 1awn 578015 MasterChef Indonesia, Indonesian Idol, Rising Star Indonesia
ae The Voice Indonesia
2. IVM - Indosiar Visual Mandiri
anfllnsyienl Indosiar Visual Mandiri %58 VM 1uaanfilnsviduniiniseanainiAn,
Uszne waganunsasusdlaviavanginizdulafide dseglunieainisni sriensinsiedilasuniny
ﬁamq\‘i lAuA Akademi Fantasi Indosiar uag Supersoulmate Show
3. SCTV - Surya Citra Televisi
aonfllnsvidsl Surya Citra Televisi %58 SCTV 1JuasovelnsvimiienyusieNaesvos
Uszinedulafide neunihiinediegiilosasiuienlagld@odn Surabaya Centra Televisi usinle
§1e1171n3991n1501 waziUdeuderlu Surya Citra Televisi TutlagUu aafilnsvied SCTV in1s

iauensaenenangiuvileudin wazgihglsundan lugania 2012-13 auiisgania 2014-15

* https://en.wikipedia.org/wiki/RCTI
% http://www.rcti.tv/profile/view/1#
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4. MNC - Media Nusantara Citra

aonlnsvimd Media Nusantara Citra w30 MNC ifude TP {Juanilnsiieienwusieiiany
vosUssmedulaiide froglungsniniin memslnsiimdiildsuaudiougs 1éud Rumah Mama
Amy, | Can See Your Voice Indonesia Wag Takeshi's Castle Indonesia

5. ANTV - Cakrawala Andalas Televisi

a0nillvnsiau Cakrawala Andalas Televisi 58 ANTV é'?&agﬂuﬂqﬁmm'%mmaﬂéf
aniilnsvied ANTV Saandfiinevendyqyin 24 aotasounqu 155 Lﬁmﬁ"ﬁu‘mﬁL%mLazﬁ;ﬁmﬁq
130 &1upu’ 1en1sinsvimilesuanudongs 16un Super Deal wazThe New Eat Bulagal
Indonesia
4.2.2 ;ﬁtﬁiuﬁﬁﬁnamw

MNC - Media Nusantara Citra \Junguaesavuifivuislvgiige wazifudiveatos
WIS (FTA) wavun 4 d@andl léuA RCTI MNCTV GTV uaz INewsTV Ineildruuvsnienisnann
Uszanaidosay 40 futundnmenislnaviend 2 3Uuuv Ae avas uazalsiilyd oghadu azasides
dunia terbalik 7il#§us197a Indonesian Television Awards 2017 uay weilwdu 1389 Kiko 163U
51978 Panasonic Gobel Awards 2016

Emtek - Elang Mahkota Teknologi {{utd1vesdawi3i (FTA) viavun 3 @andl Téun Ivm
SCTV wag O Channel fifuunin 160 duaulu 240 1esuszine” lnoddiuutsmianinain
Uszanadeuas 36 Snswansiontsinsiiriiivainvansseusasasauiansai wenainiu Sunede

CY [ ¥ 1 I3 &J a v a ¥
srensnsiadanusemealne laun luavuandl uag Jedeseany

o https://en.wikipedia.org/wiki/Antv
* http://www.emtek.co.id/company-overview
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q Broadcasting and TV Production key players in Indonesia

TV production companies key players Market Share of Top TV Operators 2015

MNC@ gﬂ%iszrgii:asggg?\s with about 40% of A [ww
market share METRGTV B | TRANSZ
IRCTI MINCT™V o iNewso iNews® tvgne LCTI
¢ 2in-house TV content productions
N Key focus: Drama and m >

M /
FICTURES variety shows

Key focus: Animation

MINC
ANIMATION

8.4

MNCTV 215 =

« Owns 3 TV stations with about 34% INDOSIAR
Emtek of market share ( SC'I'V ~_<
'm—c‘_m] [ SCIV /7o
- ’
* Has content production subsidiaries By Income from advertisement
focused widely ranged from drama Source: Indonesia Investment

series to documentaries

« Had experience in buying Thai TV
program formats

According to the market share of top television

- ? w. W%M operators in Indonesia, the three most popular are
. WHEROFON Rajawali Citra Televisi Indonesia (RCTI), Indosiar Visual
Mandiri (IVM) and Surya Citra Televisi (SCTV)

Mic-Mhod-Nee Ching-Roi-Ching-Larn

o

4-10: launiidnennlulszinadulaihide

=b

U

€aNl

4.2.3  ausssusazanuteulunisuslnede
Uszamilovimduntenlulseimedulaiide Toun azasnsidn/mouiuf anfieg 1ty azas
1309 Dunia terbalik Tngla5uazuuuauiloy (Rating) 11nd 5.1 uazazATOULAYLTOY Mahanharata
uwaz Nak usha fldsunisdndudulifnegluy 10 Fdeeniienvesuszmadulaiide vinldiiuin
a a a 3 a a a 1Y tg = Q‘:’lj f@V Yo
Audulatideduinnuaulaluazasduelitdos Wana 1Nl S189NITENAY AL EAARYINLATU
anudonlulsemadula i egunu

A v

o 1 ' & a N A ] aa a W
FANSTULUDNIINANNUTELNAUY ﬂizmmui@umsm@LUuUizmﬂwugmmwmmawmu

N ¢ Al

& | a v dAa & Y A a a ada i YY) [y a
Wevnannisndegluseauna winlaandSdvesdunenineglududu 10 d3dnlasuanudeuyin
a v a N A A o v A ] =~ v P gy &
gn lnetaguudulafi@einisunduilonainaslsemeisiosas 41 laelidnsinisgiiloniann
Useginagsnuniigaisiuay 31 w19 sesasunAe Weonanduieiuas 21 Wil waziilaniain
a ) 59
Usenedulaideieaiuay 18 Ui
dusuanufenluienisienisanusenalnedivuldufdu thesnnsewaaiy deulu
1131 Wwwse tnuanaiedes 3 inbiawdulatleiunaulaazasinenngadu wiuldainmenisal
11318 lsamnuinninasngsainisalugiusnsidunesnisie suileawisuszimalneiie
UsEdunusn15va e lunaInadey Juiluadufausud1wIunn 2,000 TUtIs1AURILARBY
| Malawse 18.00 w. 91nwmansadfangs JanuldilulenafivesUsenalnelunisiaignain

dulathdeluani

* Nielsen (2015)

FeuHaNsAneITatuauysel w79
lassmsmvuauuimsdeaulonalunmainmsmuimsiigsdesivisnmsinsimilugiinae ey



I Social and Cultural Environment in Indonesia
Top TV program (02/08/2017) Indonesian preferences
Name Rating Genre
1. Dunia Terbalik ' 51 | Drama/Comedy Dramaand
; ; Comedy series
i i are very famous in
2, Kecil Kecil Mikir Jadi Manten 3.5 Drama/Comedy |ndone)s/ia
3. Dua Wanita Cantik ' 34 | Drama
4. Anak Langit . 34 Drama
3 3 Indian series
5. Jodoh Wasiat Bapak . 33 | Drama/Comedy ranked among top
' ' 10 TV series
6. Nadin 2.6 Drama/Supernatural
7. Mahabharata . 24  Indian Drama/Action
8. Nakusha '~ 23  Indian Drama
p— : : : ; S | Music and Reality
9. MRS f‘ Bintang Pantura 4 ;23 | Game/Music Show show are also
= 1 1 — | famous in
10. Pesbukers .2 . Reality show/Comedy Indonesia

JUN 4-11: Wemsemsveniedlulszimadulaiide

Indonesia TV content import market

Serial Program Air Time Rising Popularities in Thai Stars

% of Serial Program Air Time (2015) -

. AvwwEEnY & i
Local i’ aet
59% it i) -
THEEEEEEET Teses  following  Tolowers  Uke
s e @ G @5 @ 0 3,582 28 22.7K 300
sy
Mario Matrer'iD Tweets Tweets & replies Media
Import S i
41% = @ kot st s o 25

(g

kabar Mario Maurer tetap datang
ke Indonesia, lebih tepatnya di
Jakarta

Top content origin by average view/day

-

31 min 21 min 18 min
per day per day per day
*estimation from import content of main broadcasters Campaign by the Tourism Authority of Thailand. Press Conference

and event on February 25, 2017 in Jakarta

Source :Nielsen (2015)
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4.2.4 ngszilisu ulsurguazanninislunain (Law and Regulation)
Aansnseeuazfansinsvirdlulssmadulaii@eegnaldnismiuguavespnenssunis
Aanisnszanedes (KP) adumbenudassfidnatununguigimenisesnainia Inthiiniu

auaRUsEnauiaNIsUSNIsInimiianialenwy n1A3g kagn1susNIsingyindyuey s3unIn1Teen
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nnsndeulunmsfiamsnszaiedeuarianisnavieddndae siadl lunsdinissumdntuseszmne
vossnadulndlifinasnsatuayuiidaauneanden Sdwiolui
ngszideu wlguen1enIsm N13ayu sIURWININISANeY vasussinadulatidelunissiungn
318MTIENUsENA
desnmsiundnsensszrisinasemavesUssnadulafiBedslifinnsnsatuayy
Adaruudeaiuiussmdlng GsainnsAnuvesiivinvimuinusemadulafide Suinguane
nanedeiizedensamusiedusznounsive seazideaidieluil
® n15MIiugLaTed KPI (KPI Regulation) lan1viumin Fasrenisiioanainialulszina
anunsofiemmenissasamaldlifuiesas 30 vesiasensvioun
o sudyusunisatud 52 T 2005 AamsnsranendesnazAanisinsvimiuuuueniuaunn
gaoslivosnemsltulsewmeludndiuegiatios 1 9oesia 10 Y09518M36UsTINA
Mnngisdeviinanunduuuaziilid Ussimeduladdlifunnsnmsdaaiunissaunan
senssEraassmeidaay uwingsudeuiifeglutiagtufldladadunsaspluenisnszans

HeosazAanisinsvimiaindrsseina Wesdnesdninegludndiunimuainty

L Law and Regulations

The Indonesian Broadcasting Commission (KPI), an independent state institution established
under the Broadcasting Law. The KPI is located in central or regional Indonesia as a
manifestation of public participation in the broadcasting area.

List the government
ministries

Restrictions on 1. The Broadcasting Law 32/2002
foreign

ownership The foreign Broadcasting Agency banned established in Indonesia.

2. Government Regulation No. 50 of 2005
Allow to increase and develop foreign shareholdings for adding and expanding businesses:

» The foreign shareholding shall not exceed 20 per cent of its total issued and paid-up
capital;

* There must at least be two shareholders; and

» The increase of capital through foreign direct investment can only be implemented after

the broadcasting trial period has ended and the permanent licensee for broadcasting
operation has been obtained.

Television 1. KPI Regulation No. 02/P/KP1/03/2012
broadcasting » Foreign broadcast programmes may be broadcast provided that they do not exceed 30
per cent of the daily broadcasting duration.
2. Government Regulation No.52 of 2005
» For subscribed broadcasting institutions have to provide at least one domestically
produced programme channel for every 10 foreign-produced programme channels.

JUN 4-13: ngseidisu ulsuiguazannsnisiingtesvesseinadulatide
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4.3  UsemAgauny

Overview of Vietnam

Geography: 331,210 sq km, Broadcasting Regulator:
64 provinces )

DP (2016): 203 billion USD i
DP Per Capita (2016): 2,186 USD

O Q

&) Population (2016): | TV Penetration Rate (2015):
51 million 85%
? Broadcast Market Revenue (2016): @ Internet Penetration Rate (2016):
= 1.6 billion USD* s 53%"
‘:‘6‘.= Advertis.ing. Expenditure *(2016)1 IR D Mobile Penetration Rate (2016):
1.2 billion USD 2;%2:,2;'{:,st 131%™

Source: CIA Factbook, Worldbank, *Zenith, **We are social (Jan 2017)
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4.3.1 @NIWAAIANIS IAUSNISINSNAY

> Vietham’s Market size and Advertisement

billion USD Television and OTT Market Revenues
2.5 23 .
2 g
2 16 18 g
15 13 T <+ Vietnamese television market size in terms of
"""" . television and OTT market revenue in 2016
1 is 1.6 billion USD.
05 * Its broadcasting market has compound
) annual growth rate of 11% from 2015-2020.
0
2015 2016 2017 2018 2019 2020

Source: Market Research

Top 10 Highest Growth Advertising Expenditure

Newspap Mag:zin
222 3% Rank Country Growth (2010 — 2015)
Internet ‘ 1 Uzbekistan 727%) «  Vietnam is among the
2% é Vedia Ad 2 Armenia 606% top 5 highest growth
Spending 2016 3 Indonesia 432%| < countries in advertising
4 Panama 417% spending
outdoor 1.2 (Ls Vietnam 347%) | « In Vietnam, TV hugely
3% e 6 Argentina 344%] dominates the
billion USD 7 Azerbaijan 339% advertising market with
8 Pakistan 321%) 88% share of total Ad
9 Moldova 320% expenditure
10 China 295%]

Source: Zenith Advertising Expenditure
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o U 1 1 { o v 1 U 60
d1sunanalawanlul w.dm. 2559 JuanA19gN 1.6 NUATULNSUUABAANSANS S
Y Y v e

Tagunannasundnlunisidndedsvesusemvudinndulnannasudalnsied Ussimalgnuiy

| = v
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Jalganelavaunudsnsauldudndiunasaeay 88 sesasuludenisdanunsseay 4
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TunsnfeuszanstuysemaAlenuIy

Tudvesunanesulnsiainiiunumadalunsidndeusyanasulannssuulnsiriaila

v
aa o =

(Cable TV) Fefldnaruluni1sasesnainiesosay 36 LAEITUULNIANAITan 1ANUAY (Digital

Terrestrial) fidnaiuteiosay 25 @1uszUUIUY WAL STUULNTAINNIHUAY (Analog Terrestrial)

[

Hdndrusenay 14 sUULNIANEIUAIAEY (Satellite) LTUdRdIUSB8AL 13 KATIZUULNIAN

v 1 a

AAvanuBumesiiauseauuud (IPTV) idadegiisoas 12

TuduvesiaulunainlnsvimivesUszsmaienuy nanmasgdudiaundnlunain eadu

[y

ndufefosay 83 veswaaviaiun dwiindednievay 17 iWukiauneenyuy

= U cay vou a = [
ﬁﬂ']‘UI‘V]i‘V]ﬂu‘V]VLﬂiUﬂ'NNUEJNIU‘UﬁSWlﬂnﬂﬂu’]ll VLGILLﬂ

SCTV #38 Saigontourist Cable Television Company Limited iugaaillnsiiaivainiagg
Fadun133mnusEning VIV uag Saigontourist Company daluanniilasdsluseunalulad

 fan: Zenith Advertising Expenditure Forecasts September 2016
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53

VTVCab %39 Vietnam Cable Television 1duu3umgesluin3aves VIV 139 Vietnam
Televison Faduannfimasgudnlulszimaisau Tngliuinisareneasenisinsviminseungy
yhusema wasduannilfisvdednananunsamlulsemaioauuaniian

VNPT 1duaandluie3evesuismlusvdadinsauuinudszsimaioauiy dadugi
lunshiusnisnsviminvatuuinmsinsdsiuaziidesiiiunnndy 100 Yeanmelinisgua

HTV  uay TMS Wuuiemasafunaziduuisnanaensuuiafoddifdunslunain

el 1

Tudsemeadoauny Faduandlnsiminaeneaneluiiaadsdiumviniuy

Viethamese Broadcasting Landscape

Cable TV Provider

Satellite IPTV
13% 12%
o " Market Share
by Subscrib
By Subscrber Publicly Owned (83%)

scv /'vw. ../ P
SCTV VTVCab VNPT
Analog Cable TV
Terrestrial % Share of Viewers 36%
14%
Number of Providers based on Technology

by Technology
VTC ‘.‘( I".‘-'F,"j_ TRUYEN HINH
v R\ -ANVIEN
Technology No. of provider N ﬂﬂ@

Privately Owned (17%)

s

(2016)°

>

9% DTT Provider

(Public) (Public) (Private)
Cable 33
Terrestrial 3 » Cable and DTT are the dominant TV platforms in Vietnam
: * Most of Vietnam’s key player In TV channels are owned by
Satellite 3
the government.

Source *Market Research, MIC

SUN 4-16: 1assasamanalnsirdluusemaienuny

4.3.2  fauniidneniw
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Heauuiinsidasudedsigs nelangnsgedvansandsdsema giaunddnenmlunisnaie
nsuans1ens awn VIV daduaadinsimindvsenndnasasiduresiaes VIV danutiuiay
Tun1sudnsien1sn@edvansunananusena uasiistenisilasuanudenduegiegs wu Vietnam
Idol tag Vietnam Next Top Model 1Jusiu
| a o a A ¥ o A v ! = a v a a 3 o
dusgnmwdnsensiidugiilunaindue loun M&T FuduuTenndnavasiioauiugui
duuSen Dongtay Promotion uay Lasta ledudiazasuarsienisineundusiuiuunn wu
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Heauuegaunsvatelaeianie Useinaniuag Ussmesingy uazansgewsni waslanansienisi

fanufleumlanitu The Amazing Race Asia 8neng

Integrated Platform

viv

Production Houses

expertise in International
collaboration: Importing

POSANCI P ‘ vvvvvvvvvv
@ podd

D@NG Dong Tay focuses on
A Game show & Variety show
TAY

Import from Workpoint

OMOTION Ching-Roi-Ching-Larn

Lasta focuses on Drama

Lasta ' mport from Kantana

ol 2
L:,".“z{iﬁ”/ 7
M&T Pictures focuses Hong Enun-Kao
V455 onquality Local Drama
and Media Sponsorship

> ¢ Players in Vietham TV Production Market
Top Players TV Production Market In’tinfluence in Production Companies

-
LL FAT(gam wg:ﬂsmzcs I‘ — ,"‘

THE \
S~

CREATV edia

"G5 SUNRISE MEDIA |

I I EIE B= Vietnam Production houses
AN

|

—— with International Experience

L e ~R/QZ-AZ‘“N:§# kY The Amazing
’f\~ g gsm o ¥ RaceAsia
- 3.4 & | Famous Reality
SH Game show
% was produced

by CREATV [ g=

o
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Top TV rating in Ho Chi Min (16/05/2017)

Name Audience Share Genre
1. EER-OM  Tai T¢ Tranh Tai 25.63% Game Show
2. Mat Na Tinh Yéu 15.33% Drama/Romance
3 ~ T6i Ac Khong Dung Tht 8.87% Law/Action/Drama
Goba Phu Nhi 7.42% Indian Drama
Gi4c Mo Thién Budng 7.28% Indian Drama
Cudc Chién Nhitng Nang Dau 6.74% Indian Drama
Piép Vu Déi Bau 6.53% Gameshow |
La Vo Phai Thé 5.63% Game/Talk Show
Bén Nwéc Muoi Ba 5.09% Drama/Romance
Méi Han Co Duyén 5.01% Thai Drama/Romance

Social and Cultural Environment in Vietnam

Top TV rating in Ha Noi (16/05/2017)

Y Social and Cultural Environment in Vietham

Viethamese preferences

Game show and
Drama series are the
most famous in Ho
Chi Min City.

Foreign programs are
very famous which
mostly are indian
series

=
/Thai TV series
(Khaen-Saneh-Har)
is very famous by
\\audience share

Vietnamese preferences

Name Audience share Genre
1. Séc Mau Phai Bep 26.22% Korean Romance/Drama
Romance and Drama
) . N series are the most
2. Noi An Np Binh Yén 24.64% Drama famous TV program in
v Hanoi
3. lﬂ.ﬁ?‘fﬂf& Buwéc Nhay Hoan Vi 23.64% Game/Talent Show
R Ny giont
; Ai La Triéu Pha 19.13% Game Show
G6a Phy Nhi 13.95% Indian Romance/Drama Foreign
programs,which are
Gia Dinh Vui Nhon 12.97% Korean Comedy Indian, Thai,Korean and
Chinese, are very
Giéc Mo Thién Puong 9.18% Indian Romance/Drama famous
_Cudc Chién Nniing Nang Dau_7.70% __Indian Romance/Drama _
) ) I Thai TV series
Méi Han Co Duyén 7.68% Thai Drama I\ (Khaen-Saneh-Har)
————————— ——— e e = is very famous in
Thiét Tuéng Quan 5.35% Chinese Action/Drama | | Vietnam )
al' & a - =
E‘UW 4-19: Wemsenseendouluiinigiuey Useineliauiu
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4.3.4 ngszlisu wlsureuazanninislunaia (Law and Regulation)
ﬂswmmﬂiu‘[,aﬁmiaummt,amws?{'ams (Ministry of Information and Communications
vide MIC) finthiiuTmsdansmsinilnsauunay Sumedidn nsdnassrduniud n1snszaredes
warlnsiien] Taseaefiugudnu ICT safedodeiud uaglsvdld
duiidufansnszaneideaazanisinssimd MIC azdugidnnalunisiidugua siuda
nseenngsziloudnegiiferiuAanisnszanaidesazianisinsiimiliiasidunisatuayunie
msffugua Wy mseenluayyn Measdenddwieluil
nnseileu Ulgu1enIenNIsAT NISAMU FINBININTNITANNY VaUTzMAIEAINTUNITIINKER
$18n1355I9UTEINA
Useiaroauudslifiulovieativayunsiundasensssnisssmaidoieu uilssma
Feawilildlafuniseoneniavenionsasena TnenunguuneAanisnszaedosuas
AamstnsvimivesUssimadsnuueygelivsaaidudestesmemsinsvimiuuu il daau
mnad (Pay TV) Idsneasideoniis
o dndiudessunisasussinavzdedliiiuiosay 30 U999095I9NITWUU Pay TV Hanun

® gaarensinUszinAvzfaslilususaInisamestioudniunislvuinisinsdiaiiuy
venfuandnlulsemadsaununasdfumurideausduveluiusesiinandessuna
ngeeifiou  ulsunenianisén msamu saufanasmsineg  vesUssmaisaunaiionaiiu
guassAragUsEnauNsing
Ussimadsauinazdelifinnsivuadadndnluni1ssiunansienisiunislssinamiiou
Uszinelng winguanevesszimadsauniludiuves 1) Besmsliuinsinsimidunisialy
(Free TV) 2) msmiuguaitioviuay 3) m3sifndndiunisasuanniemni’ Meazdeniifeluil
® MslUINITUUL Free TV

o % Y a 1 4 ) 1 a ! g
ﬂ{]‘ﬁlﬂEJﬂ']Wu@IVEﬁWUiﬂ'ﬁ%%NT]EJﬂ']ﬁI‘u Free TV 923 UUy09518N198AUINNIUY

o msdrinlomeaszme
Usgmadeauudinisemuamiemiideudradudunn Seldfinnsuvmenunanasa
Tunmsfifuguaionifielsifinasgrumssifuguaiiomivin ety
® NFINAFAFIUNTANUINNANYIA
1) nguungaygnligisfasduldliiiuiosas 49 vemuaansidou
YBIRAINTTTIAN
2) nsamuanmelsemalunisliuinig Pay TV awdeslasuniseysyin

NUILNTTUUATVRIILAUY

o Telecoms, Media & Internet 2018
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> Law and Regulations

/f\ l ,‘\“ . ARFM . "
: /72> i Ministry of Information and /"\/ Authority of Radio Frequency

List the v Communications (MIC) Management (ARFM) Authority for
— Broadcasting
government and Electronic

Vietnam E-Commerce and

ministries Vietnam Telecom Authority Information Technolo Information
VNTA (VNTA) VE(ITA Agency (VECITA) i (ABEI)

<
restrictions » In respect of motion picture production, distribution, and projection services, all production must
on foreign have their content censored by the Vietham authorities.
ownership + Foreign capital contribution may not exceed 51% of the legal capital of the joint venture.

¢ « Pay TV service provision, foreign investment is subject to approval in principle by the Prime
Minister.

radio and
television
broadcastin

» Free TV may only broadcast Viethamese channels

» Pay TV may broadcast both Vietnamese and foreign channels
* The number of foreign channels broadcasting on pay TV is
limited to 30% of the total number of channels.

» Aforeign channel provider must also have a Vietnamese agent apply for such certificate and
fulfil its financial obligations to the State of Vietnam

Motion
piCtu res » All motion pictures produced, distributed and projected in Vietnam need to have their content
censored by Vietnam’s competent authorities.

Vietnamese laws do not distinguish between content broadcast via traditional distribution platforms
and content delivered over the internet or other platforms for content regulation purposes.

SU# 4-20: ngswifiou Wlsnisuazinasmsiiieiteswesssmadoauny

4.3.5 YAANEINITA 1aN18YITINAUINITININALYDIUTENALILAUIN WAZAIIUNTDY
lun13371uKEnT18N15529I9UsEMA
A0IUNINANLAINTOFINIUINSINITALLAEANUNTaUTUNSTIUKNENTIBNTTEN T sEmeA

voslsmmadieauuty awnsodinsziaingauds gaseudaduneluuszine waglenna guassn

Hadumeuenld fail

ALTUDIANANTAVRIgIARUI NS IsTImIUsEAdnw amnsoins1eild 4 Usenns

Loﬁ
be

v A

a & = < aa a 1 a

1) anuannsatunswdniident Ysswmaneauudulssinaninsidasudesiseifas
wazdnennasluaunsaniievsgnisdelnsirinusemalar il anaiesne
o ° a Ad a a £ ] =
llanudunglunisuansien1sngedvansunanaausenalazlsiensuseLan
nalyiwaznlsanlasuanuiienluegieg

2) suyulunisudsiienisnilsemaduglugiinirondeu dullesnaintelauieu
AUAUNULTINUTIAGN

3) Uszgaunisallunisudsilenisiy dadunauiannisaduayuvessguialunisdn
nanssuatvayunsuaniudsuilonisienissenitelseine a9l Useinagduuag

USLnEnINaLe

FeuHaNsAneITatuauysel i 91
lassnmsimuanuimsduaiulonalunisiinisiuinsineatesivianisinsvimilugininedeu



4) msadvayuvessiuIaedeasivisulyutensAuasomsnddunsdygyuas

' ¥
= a & i 4

nguangaziiingvans Fadunisadusegdlalidndndomasneassdnisndniilon

G
semsiiala
g lsfinm ATl edssRauinsinsimive s szimaisnuiuvesiiuinun iy
Useinaioauudianseuiifesiamiiuidy 4 Ussnns o
1) Lma'qﬁuﬁquaﬁfuayumimémﬁam lesnunuativayudutiadeddalunissu

HAMLoNT uikKAnan1sen1slulseimaieauuiivedndnlunisidnfaazng

A 1 a

TosuatiuayuRuuieIHEALeMI8NNT

a
LA

2) MsAuATEsaTAnsNdliiUsEanSam
3) mswdsdunguusslugnamnssun1sndntessensinsviaduuunlildaduaiud
(Pay TV)
4) anusiesnstunisulaiiomsenisausemedadanudnduuntunmsiligsury
v = & Py U Ao
B lamkars1enslAsuUN1SaUSUNRINGAaA
lun1samsigrinnuanunse Lon1avedgsnausnislnsviatvesusemalununy hazaiy
o ) a \ & A e & a a v € a
wioulunssiundnsensseniilsenaty NUSnwuiuingsiausnsinsirivessemaisnuiy
Faiilan1aa1ndadeN1euaniaIuIsndwasuNISNANSI8NNST NS ALY UTLNAIEAUIY SIUDINTT
IIUHANTIUNNTIENINUTENA 3 UTNIS bonA
1) N5venefadAsEgia 9IndnsnisiulavendadnnuIasiunglulszmealag
A Ao ~ =1 = a ~ a v 9 & v W
wAgddnswnaunnd wavgauuiinsiulnlunislddreaulavaidududiu 5
Ja49lan
2) len1alun1sdeeandUAIazusn1Ta19e AANTU 91NNITIINYIITIANAIAIEE) (U
AgUIENE 919 FTA wag TPP
3) MIALIUNSRTITERNaEInTUNITTINNAAL T SENIU TN A TuvazllnEn
Wemsensiulsemallenudagseninen1iaiun1siasandennain1ssIungs
& ) ~q v a ~ & ) Aa
Weanisenisivussimaninalatazyssinaionuiy fenoidudyyiunise
RAAMNIIUNINARNFBUAZUINTINTYIAY
1 @ d' o0 £ =% [ I gj a v a YV o
pgelsnanu Wemilsisladonisuenaneg du Useivadsauiudedidedndnuisusenns
TunsaiugsnausnIsnsiiey wasn199munanI1en3sEnielsena 2 Usenis laun
1) enulaiussAnsamuesssuudinnfisuuasnisidnfeloyaviansngednin e
Uszinadgautagnelanisunasesvaanssanauiindanionuiuaaudt w.e. 2518
wiilugae 5 YneunndiedudranilesnvesesAnsninlssudinudoiiiodunain

AsznanauINIUY W.A. 2554 YNUNa1NANNRALASEATENINIUN U gAUINTuN Sl
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Anmanuanwaulunsiaiuls winguuiendndrulvgdalulaUalonalinig
thavaifemaensimndinsalisunanssaneuiidan
2) duyuussrudufinisuiuduiivgstu funuusanululssmaisnunusiniiussme
Wouthulasiusudieu egnalsfinny wualiuvesddaussouluusemainunldy
Uuduiingstu esanuavesnslinainaaussmilulsssauondeu
INNTIATILHYANTs gaoeu lend wazalassavesgsnau3nisiusirdussinaienuiy

v 1 |

Tudaduliu Avsnwiweiauenagnsnisiuriugassutazalassatug degauluazlonid

9

ffegvesUszimaivauiielfiAnnadnsndusUsssuuaziuszansain 5uainmsligauds
Tusulszaunisaimsumdndemumend funuusanuiin wasanuaulaludenfausssy
voslveuaznmald itouarmilenauarsiuvindoanastuduanidendusiasema lnslans
Usenanmald vl seuszaumsniusmadanisndnidemvesusamannalisznouiuduny
mawAnvesstinadoauiinagnazdmalinissumdndemasvinets 2 Ussmefianudululy

(%
Y a A

MaN5TNAnL e iausiaanNeluUssnALaz I MUNg LU WU e SAIUTENAALLaNNS1901S

Y
1%

d‘ QIOJ a 1 Yal a :’I =" 1
91nUsEmAB LY aunsaldlantansguranisauinlilasinislanunisesnainieiianiansdssine
Tunssaumdnlon wihinsdinsmuauilemideudinidudunalunauenunannesulunisiiiu
AuaLiem LLGiL‘T]umiﬁ’ﬁuauaLﬁ@iﬁﬁmmgmmiﬁwﬁ’uaumﬁamﬁmwLﬁﬂmﬁ’u ANMTUNITIIUNER
HemausnsHENTI8NT AN NUTELANTIENITENIUTIENITU AL RS8N 5TAgI TR
N3aRyNtY LagaunguNIeAInIsnIEAedeaziansinsvirivesUseinaisauudeyanln

' a g v | o € A v A = ° Yo |
y1senAdudveessenisinsviruluunldlgaduanud (Pay TV) AMnualidngiutessianis
ansUsenanarAeslidiiudosas 30 V99URI18NNTUUL Pay TV MINUALALEDI518N1TA1SUTEINA
A9 USUTBINTa ML DU NTUNSIAUS NSNS VAL UUUBNSUANN TN LU S LAV IR UL LAY
fifuvurmideauuduveluiusesiinansessuia andreiunanshiiiug gsauinisinsviaiaes
Uszimadoaunuiigaudeazlonianuinnalunisaniunissiundnsienisinsiimissninassine
4.4  Ussnedu

Uszinadudulszmaniussmnsuinfigadudusu 1 veslan wazdnisidndavedlnsiimuia
v Y 62 = o v Y4 = & U caa v P
Joway 97 vasATuTeu  JuhlinainlnsirdvesUssinedulunainlnsiaunigiugsuuiniign
2 % d! 3 1 v 63 { v
Tulanilududuntemaund w.e. 2553 Wuduun wenangiuAugiuinka Ussrisululssineiu
gilimnudeniuillevsenmsinsviaivessinusenadniie Jndufidesnisvesdnansensingviam
lushaUsemanaznigiiemsenisvasmuoudinainussimalu faddadeauguasalunissusy

Wemsienisasuseinagiisguinlunain uanisiduguasunisdnduilensenisingied
U

AU sEINAN IUUTE N ATUE AN INgUIUAY DLTAIIUNTNINAEHBUAIAIUAT

“ https://wearesocial.com/special-reports/digital-in-2017-global-overview
53ht‘[p://wwwAiceAgovAi‘t/paesi/asia/cirwa/upload/l74/CH\NA%ZOTELEVISION%ZO\NDUSTRY%ZOMARKET%ZOREPORTC’/QZOZOl 1.pdf

FeuHaNsAneITatuauysel wih 93
lassnmsimuanuimsduaiulonalunisiinisiuinsineatesivianisinsvimilugininedeu



1ihsau World Trade Organization (WTO) usidfafinsiduasniaind s Usewmdueg agnslsh

i lldnsgnuanuneneuvesiusenaun1saysenalunisiangnainduusietidle

Overview of China

* Geography: 9,596,960 sq km , Broadcasting Regulator:
* * 23 provinces, 5 autonomous
* regions and 4municipalities "
b @
@ GDP (2016): 11.2 trillion USD SARFT
GDP Per Capita (2016): 8,123 USD )

Official Language: Mandarin Chinese

--------------------- Market Size---------------=-------=  -----ooooooooooo---Market Reach----------smooooooe-
[ X ] ) ‘ )
"‘ Population (2016): TV Penetration Rate (2015)***:
T Highest population ‘
1.3 billion in the World. 97%
@ B d t Market R 2016): i
Ee roadcast Market Revenue (2016): @ Internet Penetration Rate (2016):
= R *
40 billion USD s 53%"
‘[___-1 Advertising Expenditure (2016)\'/\/ T D Mobile Penetration Rate (2016):
= - orld’s 2'd largest
80 billion USD* contributor to global O/ +*
78%
ads spend

Source: CIA Factbook, Worldbank, *Zenith, **We are social (Jan 2017)
JUN 4-21: amsUseimedy

4.4.1  amweaiansliusnisinsiiel
Jagtugarmaanalnsiimilulssmeduegn 4 niuduneaaisansguaziiuuildunisiivle
a & A a v | e e N S % A o v v
iusnnAuiinaieear 9 delannisuszananisvesivinundstieonAeudnegalieisuiugns,
a a = 1y | 64 a = P 4 & o quw o oA
nsiiulaedglunaislandegifevar 2.8 el BamsiavlanaandtAanadedurilvnaindudud
FJUANLBIVBIEHANTIEN AU sEIALTE Az TN SV lunaAvesiu

o o | | a { v e o 65
dnsusaalawunlul w.e. 2559 JUaA1087N 8 NUUAIUUSUUADARISANST  Lag
Y U v 9

aa v

LNARNBSUMAN LUNTLANADVBIUTLUNVUABLNAANDS LAY A USeinadullanlganelawuniude

aa o [ LY ! = v P [y 1 d' PN A = v ! Yo 1 = dl
AINALUUENAIUNITOIAY 49 G?NLUuﬁﬂﬁ’JuVm’mVIEjﬂLiJ@L‘VlEJUﬂUﬂﬂ%ﬁ]’]EJI‘ZJHﬂMNWUﬂ@ﬂi%Lﬂ‘Vl’e]‘us]

=) A a a 6

Wy Aolnsvimu Sesas 27 delavanalaldeiosas 11 dedsiunsesay 7 uazdedsiiuniovas 6
AaIRu MIndedualdinslavaiiudefdviatuainindelnsvirduandlmauiongfinssuves

v aa a o A 1 v 6 S o A 1 § aa v
iﬂuasﬁlmllﬂ’1iLUﬁSULLUﬁQQ’]ﬂﬂ’]SiU%ﬂJﬁ@NWUIVI?VI?T'HEJWL‘U‘uﬂ’}iiuﬁljﬁJﬁ@N’]ULLWEﬂG}W@ﬁﬂJWWlaLL‘V]‘N

“ http://www.prnewswire.com/news-releases/broadcasting--cable-tv-global-had-a-growth-rate-cagr-of-28-between-2012-and-2016-and-is-expected-
to-grow-further-by-2021-300476077.html
 fan: Zenith Advertising Expenditure Forecasts September 2016
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China Market size and Advertisement

Zic':ion usb Television and OTT Market Revenue

55
PR A |
20 " AD e _| '« Chinese television market size in terms of
------------ television and OTT market revenue in 2016
30 is 40 billion USD.
* lts broadcasting market has compound
20 annual growth rate of 9% from 2015-2020
10
0

2015 2016 2017 2018 2019 2020

Source: Market Research

Media Ad million USD of media B
Ogtldosor Spending 2016 ads spendingin China, Alibaba.com
0 TV ads expenditure ..O.
accounted for 21,149 Tencent i id
80 million USD or about Bal ﬁE
_ billion USD 27%, . Alibaba Baidu and Tencent cover
Traditional TV

72.8% of China’s digital internet
ad market in 2016

27%

Source: Zenith Advertising Expenditure

JUN 4-22: ansamgaatnaalnsimiluyseinaiu

7iail Advtaunasefuiifidadilusainiuuniian 3 Susuliun 1) Alibaba uwaswesy
E-Commerce filvigjfiaeilulan 2) Tencent iueauaundiadu WeChat way 3) Baidu Liuladdum
Fufeaesiu Tnednsnisasemarrlavanshudeddares 3 uiniTuuduvinfulssnadosas
72.8 vowapiiavn”

Tuduveunanvlofy OTT Tulszimadu fuT¥nienvuiios 7 wisitld3ulueygynlunis
wolnsdennadumesidn (online streaming) %qﬁﬂiammm OTT fe China Central Television
(CCTV) Fafuaailinsvimivesniady damuisniimdoldun CBN visvluedevosanfinguisni
Best TV (US®¥WlutA30) Wasu Digital TV Media Group (USewlulase Alibaba) Lazuaundiatu
WeChat 99U3%W Tencent l#¥uniseygnnann CCTV lumamsunsidenilu OTT uwanlosuuas

au Jevilinsideain OTT sesUszmadutudululdenmnlifiiusinsfilasulueugyn

* https://www.economist.com/news/business/21721203-tencent-leading-acquisition-spree-alibaba-close-second-chinas-internet-giants-go
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Chinese Traditional TV Consumption Landscape

There are mainly 2 sources of ) 1 China Central Television (CCTV) is
tradition channel broadly watched in c c-l the predominant state television

China; = broadcaster in China _
1. The China Central Television hEh RS * 50 channels, 6 different languages
(CCTV) nationwide network CHINA CENTRAL TELEVISION * 1 billion viewers

2. The local satellite networks * 34% market share

(38+ operators throughout 33

gl Gl 2 Local Satellite Broadcasters

Top 5 Provincial Satellite TV in 2017

Beijing
m Ranking Provincial Satellite TV Rating
Shanghai 1 ~ Hunan Satellite 4.2026
2 Q 2 P8 zhejiang Satelite 3.0315
Top Satellite Broadcasters - i
p S L E e ¢ Jiangsu Sateliite 2
are highly concentrated in ’ ) wame  (Shanghai)
the Eastern part of China Hunan ~ Zhejiang s B eeiing v 17856
5 ‘) Dragon TV 1.6015

(Shanghai)

JUN 4-23: Inssasrmaalnsvimiluyssinadu

SNl aeInIstInaInIuLenIINFAINaAINITIIMRAININTIIAY TasIasisnain
nsvimivesUsznadulud wa. 2559 gnuuseanidu 2 dumdn loun desanilnsvimiaesniassds
[ =) v € | = Y] a 1 = Y] 4 =
Juannillnsiiedwissene Fansounguinusemealu wavdesanillnsyindvssuumadanseungy
I ‘:4' Y a 1 I LY 6 v a o 1 IQAIQJ 4
Wganmanliuing Inedesaniilnsimiveiniaszidndiunisasemainegsesas 34 9Ny
1 67 ° ' & ' Y a o Y A4
Mavaa wagddnunudeaiaiue 50 a1 1HuIn1s 6 21w wasligruganiiuseimainnndniuaiuau
Tudruvestesanflnsvimiveanamaiuinndd 38 @018 Tu 33 UUNaveIUITzINAIY 193
anilnsvimisenanvesamalagunavegnnfiang Jusenves seimna Feaninlasuanudeugs

o & Ao a o . 68y

AUAAAULINAITIALABUTEN Zemedia bl

1. Hunan Satellite Television

= v & = = I3 = o ¢ a ) a I3

anilnsvimianifieuyrui v3e Mango TV iWuaniilnsvietaniiieuiilasuanudeuduy
LYY = 69 I = v 6 a v v = Y] 4
dusunilaeslsewne waziluaniilvsvinuveatousuduassiulszinasotaduiainanidlnviey
Y9INNIAT CCTV anillnsviraiieuyuiueanananiusemedu Teniseantieuvesaniil
lAUA 57911550 0NAY ISUARANANY LaI18NITUUTINDUS

2. Zhejiang Satellite Television

= L% L3 = ¥ a = = = LY L3 =) I & a o =
annfilnsvimiaufigudeides vie ZJTV AeanidlnsviruarunedegluinIovesussnaniil

MyNUNALIBIILe Fepenainimeglunumalioideuasiilesdalavinty siensinsimleeniey

“ http://www jiemian.com/article/1455746.html
68 http://www.zemedia.com.cn/index.html#
69 http://www.zemedia.com.cn/index.html#
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PnantngviruaLieudoles 1wu 519015 The Voice China %@EULLUU’i’lEJﬂ’liﬁ]’lﬂﬁM%JgaLiJ%ﬂ’l
wag Running Man ‘%E]’EULLUULLﬁ%ﬁ?MNﬁ@ﬁUUi:ﬁmﬂLﬂ’mai(;lj

3. Jiangsu Satellite Television

anflnsvimienufiendeosy daduanillnsviemifilngfandusuaruvessemaiu 505910
annfllnsvimd CCTV uag Hunan TV anfllnsviadeufienvesaumaiioay fdnaulvgegiiiios
WIS UUNALTEY memiﬁiﬁ%’ummﬁauqa 1oL 518115 You are the One, Super Brain Wag
Who's Still Standing %aﬁgwu@’mmﬂﬁa 100 &1uAu @rusienisiivisaniiindnies wu Super
Sentai lA5Us197a Asian Television Awards

4. Beijing Satellite Television

aonflnsiimianudiey Infs vie BTV Wuanmilnsiiminuiieuiieonenielunamaiinds
fidesiavun 14 dosfiesnormeludniarituuasdnmilados (BTV-1) fleanormerdssnasunass
AYULINNTT 100 AuAl

5. Dragon Satellite Television

anillnsvimdanuion asieu Wuamillnsvimianifiouiogflueiousv Shanghai Media
Group G?iqLﬁuu%ﬁ’mmﬁsmsmﬂﬂmﬁﬂﬁﬁiwqjﬁqmiuw‘imm%ﬂ waz fdeseanerniaiausine
wazees OTT WWuvesiueadneie
4.4.2 fauisidnenm

duansensinsvimiluuszimaduiioguinnit 4,000 18" Geliuszaunisainisianunis
HANTIENITUIMAINNaIEiuraIeUsEINe Tnadiausenaniunain lakn Daylisht Entertainment

Captain Culture Zhejian Dream Stardom uag JYAnimation

0 http://www.ice.gov.it/paesi/asia/cina/upload/174/CHINA%20TELEVISION9%20INDUS TRY%20MARKET9%20REPORT%202011.pdf
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Production Companies in Chinese TV Market

There are over 4,000 broadcast TV production companies in China. 97% of them are privately owned and the rest are
state-owned. The 3 main categories of TV programs in China include: news, entertainment and education

Key Production Companies Others potential companies

Day Light Entertainment is known for El 5: C’“W
their award winning Drama Series HlemRa A

GCcoo ENTERTAINMENT Mﬁﬁ%%

a Captain Culture focused on International @ %
- Variety Show formats -
T DA HAKIM * HBUAE

Iﬁﬂl"ﬁﬁiﬂﬁ.smﬂl}

Zhejiang Dream Stardom is One of
& China's most well-known local drama ) ) ) )

% producers Co-production experience with Thai partners
Key player in China's animation space CISNE=R=a, CC]N'
both in terms of production and (With Greatest Entertainment Co., Ltd) ~ (With MCOT)
distribution.

Companies that have been aggressive in exposing
themselves in international events and so are open to
international partnering.

Other potential companies who have produced top-
rating contents in the country

o

JUN 4-24: Jiauniidnenmludseinaiu

Day Light Entertainment LUuinwwaﬁmstiiWaiwﬁuﬁﬁ%mﬁﬂﬂmﬁamﬂmamémazm
aﬁaiwwml,mwazmmﬂmwmLm'ummumﬂmﬂszqﬂﬂ%ﬂuazﬂﬁu P UOMILAAMUUANA
91NazATIUNILUWY 1389 Ode to Joy 9819891190 aZAI383 Sex in the City Y9Ian3FaLL3N1DY

Y o o & & a & 2 & N \ ) a
wiutnuaeahndumends 4 au Fadullomazasiulaninduasusnisesnluanasasiunynau
v 4 fHovyve 44' Y a ad ¢ P o A a % rd
AuLAe LagavasisasldilasunisiauedorinasasdideenBenainmaniantallondely (23

. . 71
Shanghai TV Festival) Tutl w.A. 2559
. < a o a a £ a & '3

Captain Culture {Juuienudnsiensiyaiulunsudnsuuuusenisnlsivaginuleys
gy galuusewedu lngusenlandaguuuuseniseontenlulsemeaiy 1wy Give Me Five uaz
Back to Field kagn1euT¥milusraumsaliiundniunuusgn1siuusennansusenisseau
WIRUNIe leun Fuji TV, Keshet way TV 10ufu

Zhejian Dream Stardom LJuu3¥nluiA3e Huawei Media @339tun1snansI8N134aY
AvATIULUALILUUAN DE19LTU Sealed with a Kiss, Ruyi, The Best Time Wag Perfect Couple

4

JY Animation {JuuSemuailiudusiendnlunaiauseimal unis1un1sHantazni1san

FIMUIYAIUYDINIWNY UATAIRYLUUNITLIIEARINN1TTR VBT VENTAIAYATLETLLTUAIN

ANNUTENA BUNUNAS19aLATUE DN NYUATTEAUUIUNITIR ALINIINUIBFUAAVENS IURAIALAN

" httpy//www.stvf.com/a/2017-05-30/1110.html
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4.43 Sausssuwazanudeulunisudlnede

Ussmiemsensiduiidenludssmasu toud azassnlsuuuin snfediadu azas
1304 In the Name of People Tngldgunzuuurmuiion (Rating) 1nfi 3.66 aniSules Weibo'~
Judules Social Media sanfoususu 1 vasruiuiusznd WesanUssmaiuinisudenules

NFUTENA 19U Facebook kag Google 1lusiu Ussnniilemarasiilasuanuiougilulssina

'
a

Judunurdnlsuuudnitindusieveslse inmansuas Jausssuv Iy

Social and Cultural Environment in China

Top TV Dramas by Weibo” (2017)

Name Rating Genre
1. m In the Name of People 3.661 Drama/Politic
2. @™ Because of You 1.93 Drama/Romantic
o
B B ' . ; Romantic drama
. Drama/Romanti h . .

3 W w The First Half of My Life 1876 ama/Romantic with a hint of history

i grabs the hearts of
4. Princess Agents 1.741 Drama/Historical/Romantic Chinese citizens in

terms of television
5. Ode to Joy Il 1.614 Drama/Romantic series.
6. General and | 1.314 Drama/Historical/Romantic
7. Eternal Love 0.641 Drama/Romantic
GG & : ) *Weibo is a Chinese

8 & qﬁ Guardian of Beauty 1.229 Drama/Rom-Com microblogging (weibo)

website. It is one of the

1.179 Drama most popular social
media sites in China, in

. use by well over 30% of
1.167 Drama/Romantic Internet users
SUT 4-25: Lilemnseniseendenlulseimedy
o o & | & a A & Ao v Ao a o A
ANIULURMANANUIZIAUY UTenAIunaldulsgymanigIuysunun1siasulieniann

' a i v aa =3 ¥ o o =1 ! a a X LY &
AavRegluseduia winliaindrwunisdndileninauseimaniivunndy tneludagduiien
= N a = a & v a Avvo v X a
nnIdieeiiaullvngeiandnduiosay 83 vesiunwuanladidnilonanlulssineduy
ludruvenivdug nussmadudnioniidun laud nIvglsuiesas 11 wasnivawsninie
% o & = N A a o v & S A Y & Ao
Seway 6 il Useimaluniviel@enusemeuidnllenunanniigase Useinanmald deildadiu
$ogay 31 sodnsnAeUstineagasniSouas 28 wasUssvaldniudovay 22 druussivagduuay
o = = 9 a Yy o o v X 1 % 73
Uszinmdue luniviedeny Tueani@edlaildndiunsdniilomegiuszunnsesay 10
WemanUssmenmalasulasuanueuluegiagensusd U w.e. 2558 9anUsingnisal
“Korean Wave” &iirliiilenianndseimainindladuaiuisowgsniniloniainuseinand
Tolausaununiwiegaussinagesns wasuszmaldnivaunarsunduillonindrdudunis

TuUszmnaiu

” https://www.weibo.com/tvthings
” 318974310 State Administration of Press, Publication, Radio, Film and Television of the People’s Republic of China
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dmsuanuieluionisonisanusemalneduulinidtusssiodesainingnisal
Aendestunisiivsemmnmdléfassssuudefuivunsvossanmnniliivie uagldasmuny
uaniasudeyanmsiulszimadiu Ssnedsunaiulsioenddsiiu State Administration of
Press, Publication, Radio, Film and Television of the People’s Republic of China (SARFT)

a

T9EeUN1398N9INATSH 318N131588aR luwanvsedumnliAatunmalausingsiieenluaegialadl

Nal ¢ A

Aun FIu9EnsLURgUM 99997 NlAsRaiIUsemAINaINTTH 1589 Descendants Of The Sun
Tulawanaunsnlnuiioanan Al uUIEMAIY LazwiB1IFUILTUTBUNIS@NEDTUAINNUTELNA
NIELS usadsIamNAnivaInding ndwihvesdundunuinUssrivurniudesar 80 sEy
) o o No o v A4 v oa ag v a 0 o & =
Uszrvunsenativayumniguialiidsinumeunsdetuiiisvesusemanindlannailn Aeuia
v & Ao a & a a
Juidulanianauesusenalnelunisianenainduluiadl wasusemaiuewansanuaulalude
JuisanUsenalneuiu newnnizn1snanednandine
Tu0 w.a. 2559 USETW wausdy Suwasiutunua Buwasinuiug 9199 Faduusenaiiu
§3RAMUUTIITHAZIAMIAa U (Artist Management) ASU93S bavengatvulaniussmalng
I [~ dl' [ a [ a A a 1y a 2 )
ag10dun19n13 eidunisvenegsfiadnmiAalunargsnaduiisanysemalnediluiinain
Tudsemedu Tnenisvenganvilunsell Usswmalnedodulsewman 4 ana1nUseinageend Usewna
lniu wazUszinaiu visil vienifatulveneglunugua loun U - sssaniad 3, lud - i5ya 05
Twenana, au - gndl delwena, 33 - 25505 aullae way 9153 - Isgvs Tumsae Wudu wenaind
a o [ Y & [ [y a o a & @ r-:l' o a a a v
MauTEne Galadudyaiuusem 3008w wnsull (GMM Grammy) lun1sin Aanal walde 1nwns

a a % ! 4 1 ::" YU U ! 75
du Wleduarsuanaiomussiananeglulseimaiy Faldsunssuansusuiduseiei

" https://www.posttoday.com/world/news/467541
” http://www.manager.co.th/Entertainment/ViewNews.aspx?NewsID=9590000114397
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TV Content Import marketin China

EU 11%

America 6% *

Since the end of 2016, South Korean imports are banned
from entering the Chinese consumer market. This includes
the import of all types of Korean Entertainment.

China bans Korean drama, movies, and
variety shows 'in retaliation against Thaad
deployment'

Top TV Content Import Partners 0000R®

. SEA

31% 28% 22% 10%

% of Total Foreign TV Series Set

Y g
‘0

74

UM 4-26: 11011578M5INANUTENATY

el mavsemaadninglunisvenegsialiasuiasuinigalegliinenagnsiiiegngsna
v a a ! < U v a a aa 14 =3 o w v 1 ' = o 1%
Tuiiiaduegafuguuuy nausunainduiiedunidaninady wasiidwweneiiegiedeias vinlv
Ausznaunislunainidesnisiieniivainvae wazaalni lagianizilon1vednanlnend
AULAALAUTIIANINNISNER UNUTERUS wazilfonisuans Fededulenadfyvesazasuas

tnuandlnenazlaiinluideanedaaintuiidudslulusunan
o < o a & @V Yo a a ! o
wanann1sndnuanslneiuniey ientazasinedlasuaullouainynFuguiu

° a . 76 ' a
nNadITImLAATIuYeIr AUl uTU e Weibo Tud) w.a. 2558 wuIUseimaluilnnuAnLiiy

=

a{' o v A oA a a i o a d' I
LﬂEJ'Jﬂ‘U{jﬁ]QEJ‘VI@Q@@?J@Q@%@?DLWEJ'J'] ll?qIUVlifJ.ﬂ']WGU@Qﬂﬂ']umluﬂ']ﬁﬂ']ﬂﬂ'] Niﬂi\ilﬁﬂ\i‘ﬂu’]ﬂﬂ@ﬂ

Y
a

waztnuansniing

76 https://prachatai.com/english/node/6076
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The Rising Trend: Thai Drama Wave

Examples of content

YU D) A CHLLEDS [ jom
3

As Thai content demand magnifies
in China, a more aggressive
strategy has been taken by Chinese

» M
o)

media players. Track of Love (2010) Full House Thailand (2014)
(Roy Adeed Hang Rak) was once again generated a massive
ranked as the second highest  craze among Chinese viewers,
in ratings on China Central attracting some 100 million views
Television’s drama channel during its exclusive online broadcast
CCTV8 in 2010. on QQ Video in 2014.

More Aggressive Strategy:
‘Thai Star Exports’

Handsome International Entertainment,

an artist management and television
production company based in China, recently

opened a branch in Thailand to bring Why “Thai Lakorn” is appealing? (Weibo Survey 2011)

Thai talent to China, as well as promote the
Kingdom as a filming destination and TV
production hub for the Chinese market. (The
Nation, Oct 2016)

1 Beautiful 2 Attractive 3 Good looking
scenery plots actors/actresses
(esp. bi-racial ones)

JUN 4-27: Wemsemsnnusemealnelulszimedy

othslsfion luthytudetufsvessumalnefivsemaduhdluuilnady dulwgandu
Tudnwurnisterindeaniiiethluweunslulssinaiu nsludiuvosdnuagnssundad en
s¥nd1eUseine (Co-Production) dafisruautiosn fadu nsiinainduiiaudosnisuilaade
tufisvesive mssmwdnszrinsusandlneiudsanaiuenaduiuimsiagdielinisaizean
UsenaduiiusAvEnimannty
4.4.4 ngszisu wlsuiguazaninislunaia (Law and Regulation)

dosmnussmadudulssaiiiimssamanmenmstuisssmaegud fadu Ussinaduds
lagiwwndlunisidigaainnisliuimsinsiadludsemald 3 sUsuu lawn n1ssiundnsionis
MsdaLESUNSHARTIINS WagmsamsHanlauISssUsEma egndlsiniu ngszdeuiiflegudn
Tunsifuguatievlasnisiuees wagnisfmuaiuamutudivosuidneiemd e19asdu
guassadefUsznaumslveglunisidngann lneseasiBonaenaneludel
ngseiley ulguen1anIsAl AMsaeU SAUAIATNIIA9Y YasUsemAIuluN1sSIKENTI8NTS
TENINUTTNA

JaqUufanisinsvimdlaguSensrsualudseimalugnainuguaniu Sino-Foreign
Cooperation vimi1flun1soyInUIENANATNEAL eI N1UTENBUTIAlUU SEIINe
lnpiin1simuadslunisidigaatanislauimsinsvimilulseimna (Market Entry Requirement)

anansaidnysenevgsiandniilonls 3 suuuy Al
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MaehedinsuuminginsynegaTiniu Wandeilsviayuannssiundadiont Nl

Jonnasuazoulunmunsziulumudygingsianmndennasiuies

e nsduASUNITHANTIENT Ao USEYMENAaIevluUsEmaATIvi A udun1sHEnte
Imau’%ﬁw@jﬁﬂﬁL’fluu%ﬁw@’mﬁmLﬂammqmawﬂu;ﬂﬁw%’Wmmmé’ﬂLLazﬁmLamwé’ﬂﬁm%’u
NNSHAMLD

A Y a v

® N59NISHARLAsUSENANUSEINA AD USEMENAALTanIR9ATY :Lw%’wmﬂmé'mmz

Y

[
v Y a IS g

Rulunisudaiient luvasnusdngudailonludsemaininndilun1sndaiie 1oy
nsaneyin nsdnme
= v = ' a oA & :

ngszideu Wlguenian1sin A15AMUE TINAWINTN1TA199 YasusEinAIunealuguassana
fusznaumsing

Usgimaudmiigauiiduguwade lawn ddnauusmsauiunidedonius Fedfiud
a =] s a v 6 ! a Aa o o w a dy
WYNTEGLAL NMNEURT waINeINTVIALIYF (SARFT) ‘I/IJJEJ’IU’I‘R]EL‘IJﬂ’ﬁﬂ’mUQLLaﬂ’ﬁNaG]LuE]‘Vi’]
dolnsimiuazilomsenisingial uasdvisenuan ngnannssudedeanuiszlagnsa we
mnhuUsgiureanissiundn (Co-Production) agiiuldinuseimaiudnisuumidlunisiiiuaua
Ingiuluiinsduesidon uwaznisimuaiuamuduiiionnduguassadolusznounisiunis

¥ ! a N v ! dy

Wngdnan seazdunlnwialuil
N13MANITAMUYDIUTENAYIA (Foreign Investment Restriction)

Uszimaduladrinnisasuvesuiemanalunisndailonifienaduglassaves
AusEnaunsnglun1ssaundn N13imuaRuamuiue e MuaRuasuIUAIYen WAL

[
U =2

2 U sanssIuly (wUaadudulneuseunu 33,360,956 UN) mmﬁmﬁamﬂismwm%@u

3
1% '

wANNTNAMUTUALG 1 dumSeyansziull) WeAnnIeIn1TUsenaugInaveAusIYIf 9019
I o o v & AN v Aa v o Y a v
Juglassadmsuguszneunisineseidniseguseneunisinenisudndnainsiedunuites
ag13lsNnu wiseinaduaziin1sdninnstiowaz IuaauUIUA@ NS U NYH LAUIEW
aaRansalesulusngnlunisnsgaeilomla

nsiduesilavnsianis (Content Censorship)

¥
= o

Lﬁ'aqmﬂLmeaﬂﬁﬁwﬁ’U(ﬂLLaLﬁawwaqﬂizmm%uﬁuuagj unaniavesigUnAsasnanis
N3¥ALdLLALAINITINTTIAIY09aN KT (The State Council’s Adminiateative Department
for Radio and Television) {unhesnuifuguad-uienuazounnnisdsznoufanisinsvaius
Fesifen nedindueedidemsenisinsimisrifeuuarsenisinsimiug mndudon

AU TEIMANTEUINNS U agldinanUssan 3 - 12 1hau
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Fatiy MINKUIENOUNITMEFABIN1557uNEn (Co-Production) Lﬁamﬁ’mj{ﬂﬁzﬂaumﬁu
mw’éumaﬁﬁamawLﬁuqﬂaisﬂiumiéamamLﬁam Lﬁaamﬂﬂﬂqﬁ’umwm%ﬂajﬁLLu’mmﬁﬁmwu
Tunsuwesiden dqma’tﬁi{ﬂizﬂaumﬂwaé’aa’t%’m']mzﬁmzi’q’tumimamLﬁammﬁ'wﬂm%a
voansldnantialunisinau

*: Law and Regulations

List the government ministries

E The State Administration of Press, Publication, Radio, Film and Television (SAPPRFT) |

() } a 5 reports directly to the State Council and has independent regulatory powers, including in E
SARFT Reports — ! relation_ t_o the prodL_Jc_tion and broadcasting of audio-video programmes and dayto-day !
SARFT State Council E- supervision of television programme content. H

Restriction on foreign ownership

The Administrative Provisions on Sino-Foreign Cooperation permit foreign entity productions.

« joint production — the parties share the resources, profits and losses arising from | Production Company: Restricted
the production activities; i * Minority share (max 49%) Joint Venture allowed '
« assisted production — the domestic party undertakes an assisting role while the i+ Minimum investment is US$ 2 million (US$ 1 million !
foreign party provides the main resources and key personnel; i for cartoon production) H
* commissioned production — the foreign party provides all the resources and E « Foreign invested companies may also apply for
commissions to the domestic producer to undertake production activities. 1+ distribution license

Censorship of television content

...........................................................................................................................

- : i The provincial administrative s :
The State Council's Satelieeanonaand ' ! F:ie Y s > Other television program |
administrative department } all ey Een CEsED | ' P 2 (not satellite) '
for radio and television. prog ' ' and television !
Censored i ! 1

and Approved 1 L Approval

JUN 4-28: ngseiu ulsuiguazannsnsiiigitosveuseinaluy
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4.5  UsenAnNIuaba

Overview of South Korea

G hy: 99,720 sq km, )
ggcriogvri-’;lrc)eé/ i Broadcasting Regulator:

S
Y e N @
\
. @ GDP (2016): 1.4 trillion USD Korea
\x ,,',I/ GDP Per Capita (2016): 27,539 USD Q Communications

Commission

Official Language: Korean

--------------------- Market Sizg------------------------ ---c-ooo-oooo------Market Reach--------ooooooooooo-
[ < ] . (
"‘ Population (2016): TV Penetration Rate (2016):
51 million Korea: One of 100%
the world’s
highest

%-9 Broadcast Market Revenue (2016): ' proadband @ Internet Penetration Rate (2016):
= - penetration
6.6 billion USD" N 90%"

= Advertising Expenditure (2016): ; ; .
‘[_g_'; o ) Mobile Penetration Rate (2016):
11.6 billion USD 115%™

Source: CIA Factbook, Worldbank, *Zenith, **We are social (Jan 2017)

JUN 4-29: asauUsEnannald

Uszinanmaladusswng 51 duau ddnsnsidndalnsviaiiedesas 100 nseynaiusau
finsiihfsvednsvimdvinlvinainlavaniulsemanvaladyaditia 11,600 Muvsegyneaasansy
& A Yo A v Y =% a s @ ¢l a a v

wazuenINUUsEmANMEREEignsInsiintdumesilnusonuuunigsigalulandneie

4.5.1 @NIWAAIANIS IAUSNISINSNAY

U290 yadwainlnsviadlulsemeanmalaegh 6.6 sfiuduneasisansy uasiiuuiliy

= | ' v

a a ‘é’ A a v oA P =t
nsiiulaiinsnduiiaaieesar 6 fell 31nNA15UTENIMNNTVRINUTNYITIN0INADUTI9ES
A A Y a a =t ey R A a - P 4 &
daguiudnnnmsiaulaadelunainlangeegiisesay 2.8 del’ Fan1sidulaiganinAnaieiu
ViUsemanmatidunTunuewenan s8N 19U TEImAN 7198115181530 U111

TumanvesUsemenvala

” http://www.prnewswire.com/news-releases/broadcasting--cable-tv-global-had-a-growth-rate-cagr-of-28-between-2012-and-2016-and-is-expected-
to-grow-further-by-2021-300476077.html
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z.: South Korea’s Market size and Advertisement

billion USD Television and OTT Market Revenue
’ 77 8 >0 ]
’ 6.6 72 e ~ « South Korean television market size in terms
7 63 Lt of television and OTT market revenue in
6 2016 is 6.6 billion USD.
5 * Its broadcasting market has compound
4 annual growth rate of 6% from 2015-2020
3
2
1
0
2015 2016 2017 2018 2019 2020
_Source: MarketResearch _ .
B
» 1 Radio 2% ‘ OTT TV market leaders
Print 16% . . .
Media Ad *  Online platform is the most
Spending used medium to advertise ) oksusu 2 milion subscribers
2016 Digital 37% g?ﬁlﬁc}ag as svri\tlﬁlcgsd én alleh (j 1.3 million subscribers
] 116 posmdiwescconiet [ ssoomsumors
illion USD \ 0
' - ‘ S,]beo ﬁ;gzﬁg#ogﬂtg#;tso GOM7) 650,000 subscribers
Tradgguzal I @ 600,000 subscribers

Source: Zenith Advertising Expenditure
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Tudruvesunanslosy OTT luuszmanmaldiiduidinainfe oksusu Adeengfnamds
2 & Ay 5998970 alleh HlvangdAnmuegil 1.3 d1uAu pooq HeoadAnmiuegil 950,000 Ay
GomTV flgenffnmueel 650,000 AU kaz LG UPlus Suangfinnuagi 600,000 Ay

Tul w1, 2558 Ussinanmaléiiseldanunaniosulnsvienife 8.8 &ndiureu venani
szuuuninmuaunmald (kes) du uszuulnsiminaiuiuilvgiian Taedseldanszuy
TInsainiafiuAufedosas 46 setasuniie Cable fouay 26 IPTV $oay 22 UawszUULNIAMHTL
aruflendesay 6 ludrmvesnisuninmeie Cable TV Tutsemenmaldtudanuioniianas

Pogad 10t w.A. 2556 ﬁpﬂ%@@iﬁl 1,474,000 AL anLaoLiNes 1,373,000 A Tud w.@. 2558

" fan: Zenith Advertising Expenditure Forecasts September 2016
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Korean TV Industry Landscape

Sattelite
6% Top Terrestrial TV Broadcasters Market Shares
2014

0, EBSQ®

D KBSC)

O sss

Y g

o

Terrestrial
46%

TV Business
Revenue 2015

8.8

trillion KRW*

mpBc

Trends 2013 - 2015

26% d Terrestrial broadcasting expenditure ﬁ
10,296 billion KRW -> 10,656 billion KRW
'« Terrestrial TV dominated broadcasting business market = )
with 46% market share of the total S. Korea’s broadcasting 3 Cable TV subscribers
business revenue. : B 1,474,000 - 1,373,000

« Korean Broadcasting System (KBS) is the biggest terrestrial
broadcaster.

« In S. Korea’s broadcasting landscape, cable TV trend is
decreasing.

e — 3 & Satellite TV revenue
5,457 billion KRW -> 5,496 billion KRW
Source: *Broadcasting Industry Survey Report 2016

IPTV Sales
11,251 billion KRW -> 19,088 billion KRW
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1. KBS - Korean Broadcasting System

=) Y 4 . =) 3 [ 1 a 4

an1illnsviml Korean Broadcasting System 138 KBS fvaglugugadlanislavainsilea
Tummusithgu aandinsviemd wedetnenlngfianlu 4 anrltudvesUszmanvald wazlazash
Tasuanuenu1nuny eneeg19u Descendants of the Sun, The Virtual Bride wag All About
My Mom

2. MBC - Munhwa Broadcasting Corporation

an1illnsviend yusa wse MBC Avagfl DMC (Digital Media City), Mapo-gu ngelaa tJumily
Tudaadlnsvimlesevnenlnygalulszmeanmaliuesduesotiefiinwnngaluussnia3edis
nseeneInAludsnitvglulssimanvala

3. SBS - Seoul Broadcasting System

anillnsvied Seoul Broadcasting System %38 SBS #9agfi Mokdongseo-ro, Yangcheon,
n3ilea lnvagasnlasumnudenvasaniil Seoul Broadcasting System 8nfiia81a4au Romantic

Doctor Kim, Yong-pal Wag My Love from the Star

e https://weyesweb.wordpress.com/category/korean-entertainment/television-in-south-korea/
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4. EBS - Educational Broadcasting System

a011Insviml Educational Broadcasting System %3® EBS ﬁﬂ@éﬁﬁ’ma Dogok-dong
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z.:ﬁ Key Players in Korean TV Market
"""""""""" Top Co-production Targets ~ ----------------==-= Government Initiatives:
, Y g ®
. . . ‘Entertainment Export
+ Entertainment and media contents company with as a National Strategy’ @.,:;'

C].) E&M production subsidiaries
. + Had experiences with Thailand in selling TV
program formats

Ministry Reform
st Key focus: Drama In the late '90s, poured
millions of dollars into

.".w Key focus: Digital Content forming a Ministry of
ranging from food to beauty Culture with a specific

department devoted to

EBS c. * Major educational television and radio station with K-pop.
an in-house production
* Had experience co-production with Thailand
» Key focus: Children programs and documentaries Investment Fund
Korea launched fund
« National public broadcaster with an in- KBS & Media to support K-pop:

KBS L&) house production and affiliates
= » Had co-production experience with Thailand
(e.g. Dream Team Thailand)
+ Key focus: Drama

KBSCN 2005 — 1 billion USD
2014 — 5.2 billion USD
2017 - 6.9 billion USD

e
WUenworie - Contents broadcasted on top S. Korea’s TV channels g i 19
» Had and is looking for co-production opportunities KPOP
+ Key focus: drama and variety shows (e.g. Running Man) R

o

U7 4-32: faudifidnenmluussmanmald
! v ooa o s ol o Y a ! =
nsdseanaNutuinlunagnsveslsemenmald ludateen 90 Sgunalalddundimily
a1uneas1sansy tun133naInsensIeTnusssuliiu K-pop wazlin1sdnnsduasyuiiieaivayy

[

K-pop Tud w.A. 2548 97uau 1,000 d1unaa15a@uss U w.e. 2557 91U3U 5,200 a1UnDaa1Tanss

o9 <3

6 L

wazlut w.a. 2560 911U 6,900 AIUADARISANSY

) &M 1 Juvsemduiisuasdesineg lneduusdnluedenss O Group wazduas
g5 sinsvadlriulsemnalng endegnaudiu The Mask Singer, | Can See Your Voice way
Let Me In Tng3ev CJ E&M sjaitiunisninasas wasiiomadvia dausidosenmsauiaiesaua

EBS - Educational Broadcasting System LﬂuamﬁimﬁﬂﬂuaﬁwqLﬁ'amiﬁﬂwwwﬂwwj
Adunswdnmelulsema wazineiuszaunisalsmndnsonsiuusemnelng Tasjaiunisuan
FIENTANLALAITAR

KBS - Korean Broadcasting System tJuaonfilvsvieiuimnafidunisudnnieluuszsme
uazUszmaiiieades uazineiiuszaunisaismfunanenisiulsemalne gatdunisninazas

gnNFDYLTU Descendants of the Sun, The Virtual Bride wag All about My Mom
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Ussaniemduiitenlutssmenvald taud inalvifiusznouludesoadnlys uas
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f(‘f Social and Cultural Environment in South Korea

o

Top TV program by Gallup Korea monthly survey (02/2017)

Name % of total vote Genre
1. ‘%&“}"h@ Ssulzun 11.2% Talk Show
2. E® ;A Infinite Challenge 8.7% Comedy/Reality Show Korean people love
‘ Game show which
include reality/talk
Defendant 7.7% Drama/Law show.
Rebel 5.8% Drama/Historical
Blow Breeze 4.0% Dramaj/Romantic
2 days & 1 night 4.0% Comedy/Reality Show )
Drama and Romantic
. ) . comedy series are
Still Loving You 2.9%  Drama/Romantic popular in south
korea.
We Want To Know That 2.9% Documentary show
Ask Us Anything 2.7% Reality show
Chief Kim 2.6% Comedy/Romantic
JUN 4-33: ilemseniseenileslulseinanivalsa
* fan Broadcasting Industry Fact Fiding
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Program content and format Export /Import market in South Korea

Export / Import Value 2011-2014"
Thousand USD

400
The value of export market is 3X larger

than import due to high audience demand
' in foreign countries and from the
200 < successful “Korean Wave” strategy

I *Source: Broadcasting Industry Fact Finding

0 Report 2015, Ministry of Science, ICT and Future
2011 2012 2013 2014

—_ Import Value Proportion of TV & OTT Content

300 ® Export = Import

100

Export Value Proportion of TV & OTT Content

SG 2% . Other 3%
UK
7%

H
4

K
24%

us
2% —

Thailand
6%

1
Japan| H
o High South
I Korean content

|

|

|

! |

1 |

Lo

demand circulates | l
I

| |

! |

|

|

|

- SouthKorea's
| mainimport |
| partneris USA |

mostly around
Asian Markets.

with the most
imported content.

Taiwan

6% 5
China .

26% Unit: USD
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Y g .
&, Law and Regulations

List the government 0 Korea Communications O Minister of Science, ICT and
ministries Commission(KCC) ., Future Planning (MSIP)

Korea Communication:
Commission

Broadcasting programs for which 30/100 or more of the
financial resources consumed in the production are provided
by Korean nationals, including domestic corporations
established by the Korean legislation and 50/100 or more of

fai The Administrative heir shar r iti wn Korean national
TeIeV|S|o‘n Rules oriEroadcasting their shares or equities owned by Korean nationals.
broadcasting Programming, : ; :
Broadcasting programs planned and produced in cooperation

with a foreign national that are deemed as Korean programs
pursuant to the co-production agreement between the
Governments of Korea and another country.

Co-production Production Cost Support
Supporting * The Government will reimburse in t_he
amount of up to 25% of the production costs
for internationally co-produced films shot in Seoul Screenplay Development Support
sm Seoul. « Encourage the planning and development
Location Scouting Support of foreign visual media content set in
SEOUL P COMMERON » Encourage location shooting of foreign Seoul.
Seoul Film visual contents in Seoul, the City provides the
Commission Incentives cost of location scouting to selected foreign

producers and principle staff.
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How Co-production is Supported: A Worldwide View

Mo, of countries who signed treaties: Mo, of countries who signed MOU
60+ countries 5 countries
Examples of Countries with Co-production Treaties Examples of Countries with Co-production MOU
Boell 50 treaties MOU with
i + France
10 treaties * NewZealand
BB 7 treaties M MoU with
+ Canada

S LA .
m 5 treaties

*TIME Consulting's Analysis, *WOU is a non-hinding kind of agreerment; this approach has not been recently implemented.

a o
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Co-financing Examples: UK Official Treaties in Co-production

= 2
L7 N —
AN P = official B
T - il
J. g Assessedand jointly make N
United Kingdom approval decision to the project Partnering Country
Government _ Government
Under Official Co-
4 i [ees] production, Contants are Y
henefits ( tax ~ de&med a5 ‘Local Content’
1 rebates) and is thus eligible for focal Similar Process with the
Submit application to the stafe incentives Uk has to be repeated
BFI 0 get the British tothe partnering country
Certificate to make the with & slight difference
co-produced content Project Capital in benefit grant
‘local content’ /k

3 Provided expense

detail for tax deduction G

United Kingdom
Co-producer

Co-producer

a :l
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\J1 "Korean - Australian Co-Production” %38 "Australian - Korean Co-Production” wintiu

Example: South Korea MOU with Canada

Benefits
PRy + Entitlement to benefits to national audiovisual
@'@ I*I work of either Party E.g. subsidies and tax
incentives
+ Free duties and taxes on import of equipment
Free Trade Agreement + Immigration facilitation
+ Location Facilitation
}
Criteria

Annex 7-B + Finandial contribution of not less than 20% ofthe
total financial contribution for each Party
l + Screenwriters shall be nationals of either Party

+ At least 90% ofthe footage included in an

audiovisual co-production be specially shot or
Memorandum of Understanding (MOU) created for that audiovisual work

+ Acknowledgements and credits of either “Korean-
Australian co-production” or “Australian-Korean
co-production”

Not legally binding rights or
obligations

= v
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1 Example: UK Co-production Supporting Measures

SWZ2  Tax Reliefs ————  Criteria
rAin™
Deduct production
,{:m. = costs from taxable 4_
122 m income "" - Be a limited liability company within the
E:: == charge of UK corporation tax
— gg% Payless tax - + Must be a television production company
Co-producers HW Revenue + Must qualify as British by either passing the
and Customs High-end Television Cultural Test or as an
official co-production
Tax Reliefs Benefits + Have received the final certification for
High-end television, animation and children's television British Film Certification from Eritish Film
tax relief of 20% - 25% is available on qualifying UK Institute (BFI)
core production expenditure on the lower of either + Must intended for broadcast release
80% of the total core expenditure orthe actual UK + Invalved in the production and developrnent of

high-end*, children’s and animation tv
program (Mot included quiz show, gameshow,
varety show, or similar programs)
T + At least 10% of the total production costs
relate to activities in the LIK

core expenditure incurred.
No cap ofthe amount that can be claimed

Since High-End tv (HETW ) tax relief was introduced in April
2013, the total expenditure for qualifying HETY programs
was £3.5 billion, of which £2.7 billion (77%) was UK
expenditure.

MNote: *High-end tv program includes drama, comedy or docume ntary with the costs per hour of production more than GBP 1 million.
Source: British Film Institute, Uk's HM Revenue & Customs
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Screen Production Grant

m. Cash grant of i
==l 40% expenditure I I I I
LI
Co-producers MNew Zealand
Film
Commission

Benefits:

+ Acash grant equal to 40% of Qualifying New
Zealand Production Expenditure (QNZPE) up to
NZ$ 15 million for animation, television formats
and series

+ The grant is capped at NZ$ 6 million per
production.

+ May qualify for an Additional Grant

(New Zealand Screen Production Grant (NZSPG)

Example: Grant in Country New Zealand

Criteria

Local contents: Must have significant NZ
content as determined by a points test™ orbe
deemed as official co-productions

Be intended for ecinematic distribution

hMust be entitled to equity in the production that
is generally equivalent to the value of the
grant

Local spending and workforce: Must have
minimum QNZPE of no less than NZ$ 250,000
per hour

Must receive final certification from NZFC

Mote: A points test considers M7 subject matters, production activity, personnel and business e.g. setting, shooting location, lead actors and intellectual
%ruperty ownership
ource: Mew Zealand Film Commission

JUN 5-5: fegrannsnisativayuiuyuvesUseinailiguaus

3 Example: Facilitation Measures in Canada

Visa Facilitation
{International Mobility Program: Canadian interests — Significant benefit — Television and filmn production workers)

L 14 Exemption m
Possible wiorl _
permit exemption I migration,

Refugees and
Citizenship Canada

oy

Co-producers

Benefits

+ Donot require an Labour Market Impact
Assessment (LMIAJ when applying for a work
pemit

+ May even be eligible for a work permit
exemption

Source: TeleFilm Canada, Government of Canada

Criteria

Must be foreigners who take up employment
under the terms of an audiovisual
coproduction treaty with Canada

Must be television and film production
workers

Contracts between producers must be
approved by Telefilm Canada

hust film partly or entirely in Canada

Mote: *In most cases, Canadian employers hiring termporary foreign workers must get a Labour Market Impact Assessment (LWMIA) frorm ESDC/Service Canada.
Also, the foreign national reguires awark permit.
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Key Points in Co-Production Agreements

Key Points

+ Responsible body: Have competent authonties to handle
audiovisual co-production matters

+ Entitlement to benefits: Fully entitlad to all benefits accorded to
national audiovisual work by each party

+ Financial contribution: A broadcasting program should be
between 20% - 30% of the total production cost

+ Third Country Co-producer: In case of having a third country co-
producer, there must be at least 10% of the total financial and
creative contribution from each side

+ Temporary Entry; Facilitate the entry into and temporary stay

+ Temporary importation of material and equipment: Examine to
allow the temporary importation of technical matenal and
equipment necessary to produce audiovisual

+ Credits: Include a credit title reflecting the participation of the
countries

JUT 5-7: Ussinuddgyiiusingegluauddayan Co-Production sznineUszine
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Official and Unofficial Co-Production

Unofficial Co-production Official Co-production

Co-production projects happen solely under a business Co-production projects occur under an inter-
contract between individuals/companies without government treaty.
agreements between countries

% &

a4

Pros Pros

+ Flexibility + Institutional mechanism for any conflicts

+ Maintain the integrity of produced program + Benefits from govemment, .q. subsidies and visa

+ Leaming opportunity from partner facilitation

+ Accessto partner's marnket + Access to partner government's incentives and
subsidies

Cons + Accessto partners market and third market

+ Lack ofiinstitutional mechanism for conflicts

+ Mo benefits such as subsidies and tax reliefs Cons

+ Partially get to access local subsidy as if itwas a + Low flexibility

local production + Takes more time

+ Opportunistic behavior by partner (Cheating) + Increased coordination cost and cost of dealing with

government

g‘dﬁ 5-8: YpddaLdavas Unofficial Co-Production wag Official Co-Production
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Essential Points in Agreements

To be in line with the targeted countries and international practices, Thailand should aim for key points in Agreement
between NBTC and other countries’ competent authorities made as follows (official co-production):

2.1 Responsible body: Appoint NETC as a competent authority to deal with co-production
inthe TV broadcasting field {(Ministry of Culture is responsible for film and audiovisual field)

2.2 Content Definition: State the definition of audiovisual and the content types coverad
underthe Agreement

2.3 Financial Contribution: Should be at least 20% of the total production cost.
In case of one or more coproducer(s) of the third country shall account for at least 10% of
total financial and creative contribution.

2.4 Entitlement to benefits: Projects qualified under the Agreement is deemed as localized
and entitled to all benefits as national work

Q@ B

o

gﬂﬁ 5-9; Ussibuddafinasse gyluausdnyey f11389 Co-Production

Essential Points in Agreements

To be in line with the targeted countries and international practices, Thailand should aim for key points in Agreement
between NBTC and other countries’ competent authorities made as follows (official co-production):

indicating as "Official Thailand — >3 Country Co-Production” or "Official XXX Country —

@ 2.5 Credit: Include a credit reflecting the participation of the countries such as a title
Thailand Co-Froduction”

2.6 Distribution: shall be intended for broadcasting purpose. Do not specify the
broadcasting platform

2

2.7 Visa and Material Import Facilitation: Facilitate entry and temporary stay in Thailand
-’ for production crew and allow temporary import of essential equipment

o

U7 5-10: Usziiudndnyiensseyluauddyayidos Co-Production
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Basic Model

“Enter the selected countries’ markets where there are some extent of Thai
contents demand by partnering with them”

Possible Strategies

Potential Co-

producing Countries Markets Rationales Pros .
+ Get new and diverse
. et contents as a unigque
— e ‘e’ — Gormands o selinopont
— u ST — partnering countries SLLJJp[li)ly lgital channels

Thailand China 3. Korea

-y =gy

Focus on Thai Market + Technical knowhow

+ High market
opportunity =
Increase revenus

+ Awareness and
footprints in int'
stage

S Korea but looks
difficult

4

Indonesia  vietnam *
U .
Focus on partners’

markets

» The most difficult
to set up due to

MWaybe possible for I

— — - . + Most optimized
0= o e s ! Hignest mencia
return
Thailand China Focus an both . Mday r;eed tsome
countries’ markets aqustments

JUN 5-11: sUuuunsTikdnilensienisinsviriseninelsema Basic Model

Example of Basic Co-Production Model

* In 1974, co-production film commercial success by
Tsuburaya Productions of Japan and Chaiyo Productions s
of Thailand are Jumborg Ace & Giant and Hanuman and the Five Riders.

EJOSTHIE
Sumsen

FenuURanIsAnyITeatuauysal Wi 134
lassnmsimuanuimsduaulenalunsiinisauimsmifgitesiuianisinsirdluginae ey



fegegunuuauianie Basic Model TiasiRntulusdin léun nssmmdnsening
Tsuburaya Productions éuaﬂﬂizmﬁﬁjﬂu wag Chaiyo Productions wesusywnalnelul w.e. 2517
fszavarudufalumssaundn dndiauds wu dultie uagnyumny 5 18uauas lngnmeuns
wiantutsdnaiuinusssuwardsauvedluusiazsuina uenanidudulemariflunisimuissia
nsUuLiiadneg
ﬂ'nm"auﬁau,wajag:mL%auiummgﬁmﬂa;uﬁﬂm (CLMVT Model)

HugUuuunishukdaidemmenisinavieisenineUssna gatusainniglulszmelng
uazUssmaileuthuifudndonvosssmalneddniduoded gruvesruiimuvouuazsionis

a v

naneiu wazdlsuulunisuimsdnnisildasnniin

CLMVT Model

“Focus on local markets (Thai:T) where we know the preferences hest and expand to
the neighboring countries (CLMV) where demands are similar”

—— Market Coverage Potential Set up

Due to eultural Markets
similarities, Thai content Y
has a strong position in o @.@,

the CLMV markets. Co-
producing with Thailand

would make it easier for T
the co-producing partner e
to tap into Thai and China .

CLMV markets at the

same time
Market expansion e n RS

WiEtnam

o =

Indonesia

5. Korea

Possible strategies ~ Remarks:

« Selling end S. Korea and China are the most feasible since CLMWYT
products are alreacly familiar with Chinese and Korean contents.

+ Being aproduction * For Indonesia, variety show or gameshow should be a
hub {service) starting point.

+ More difficultthan basic model
+ May have issues on distribution in CLMVY

JUN 5-13: sUBuuNsTIRAnilenTen1singiatseninaUseima CLMVT Model

MNfiIsaABfUANNATOUARUAAIA AENUIIANUAGIBATITUNSTAILST THTEMINg
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futssmAlnetuasshlitusinsdumdnannsoddnainnislulsemalne uagnain CLMVT 18
fwtulunanfeatu uenandagiliiAansveefvomatanssurudonmanuszindlng i
wnu fedu fSundadlomannsndentmuanagnsnsiusdadomidululfuarasnadosiu
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Third Country Market Model

“Enter into a new high potential market where there are some extent of
Thai content demand”

Possible Strategies

Potential Co-

+ Increase new revenue
stream

producing Countries | Markets 5 Remarks 5 Pros
el ‘9.‘5' P R !+ Main contenthasto | « Get new and diverse
— u Qe l ' be Thaie g 80% ' contents as a unique
Thailand m ! China ! Thai and 20% ! selling point
i | 5. Korea content i+ Technical knowhow
! ! since 5. Korea 1o+ High market opportunity
| i contertis banded |
_ o4 : ' + Leverage key ' + Get new and diverse
— T i asset both i contents as a unique
) | ; 1 Thailand with 1 selling point
Thalland i Indanesia i S.Korea and i+ Technical knowhow
i l Thailand with l + High market opportunity
! ! China ' intemms of population

JUN 5-14: wumnensTkdnilemsenisinsvialseninauseina Third Country Market Model

Example of Popular Actors in Third Country Market

+ Mario Maurer, Pong Nawat, and Tick Jetsadaporn are famous in
China and Indonesia from their Thai plays and some of them also co-
work with partner countries.

.+ SongJoong-kiis the most popular Korean movie starin Indonesia

in 2016, The Korea Tourism Organization (KT O)in Jakarta

U7l 5-15: fhegrsmsilneuazsenailasuanudenlulszinaiu uazUssmadulniide
Usznauduanullenluaslnenslulssinedu wazUsemadulaiilde Wy 11510 wWse
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Global Market Model

“Focus on producing unique stories that can he marketed worldwide and partnering
with countries with expertise in distributing contents globally”

Potential Partnering

Markets Countries Rationales
Suitable types of content
« TV format + Have footprints in
. & B
Cultural and documentary o — &. the international
contents — T . market
Thailand S.Korea  China + Technical knowhow

Partnering for global distribution = high likelihood to occur
as an unofficial copro

e — o @ + Hire 3 party (other
Thai Street Food o = @.@ than our selected
Thailand China 5. Korea countries) to do

international

‘- distribution

Indonesia  vietnam

World Market

Euﬁ ;\_r.!

Mature Discovery Muaythai

Co-produce contents with these selected countries and
hire other countnes to help with global sale

JUN 5-16: JUBUUNSTIRAAeMI T8N INnsiAtseninaUseina Global Model

Co-Production Business Model Positioning

High
Global Market
Targeted Big Markets 3. Third
More challenging to
I market the content but
» allowis huge marlket
E Neighboring Markets (CLMV) exposure
o
=
CLMVT Model is a good
start as market demand are
Local Market (Thai) similar and there's no much
need of content adjustment
Low

> High

Low
Market Unfamiliarity
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Competent Authority Model — Option 1

e—

Claim the

Benefits using
cerificate l l l
o Submit Application Co-produciion Measures Provider
. S
-
. ; ]"A“] : DITPZ-
g -.‘ )

<
%

“" - f
. Approve Application 5 2 Pogny o8 ¥
Thai e Co-production h“_““‘""'& Department of
Co-producer ; Ministry of Department of International

-P! Coordinator (NBTC) Culture Tourism Trade Promation

Mational Film Cash Rebate Bring Thai

' o ’

‘/ Co-production Certificate gﬁ%&ﬁfg‘sua' 15% ﬁﬁds%%t't%n

Granted Project (THB interational
15 million) festivals

To promate convenience and trust in tv co-production in Thailand, METC should play a competent authority role to hande
tv co-production related matters and solve conflicts between all parties.

Pros: Cons:

= Facilitate and resolve any difficulties arisen in the early « Approval process from govt' agencies may take longer ime
stage -+ Uncertainty of certified and approval process

= MBTC gets infoand can create useful database for content ) S :
subsidy and self-reguiation La\n_\rs and regulations between autharities are difficult to

= Each institute can distinctively approve or reject benefit on unify
their own

JUN 5-18: YarauerogunuunsTiuiloseninamihienusgdmsu Co-Production 1
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National Committee Model — Option 2
¥
-’Lﬁl Co-Production Affairs National Committee

S s Appoint representatives from govemmental
NBTC Ministry of stakeholders as "MNational Committee” to collectively
Culture deal with coproduction affairs
Co-Production Affairs ‘ Pros:

National Committee + More integrated policies

+ Increase collaboration

% m Other relevant + Easy to stimulating and support production house
= Q\’P’ Governmental as providing a one stop service

institutes

Media Fund

+ MNosupporting laws and regulations on establishing
Mational Committee

‘ Cons:

avia
ot Yy

+ Difficulties due to different interest of each

DITP__./:— stakeholder

+ Low feasibility

4
&

0 Ny
LA

oy
e of Department of

. International
Department of Tourism Trade Proration

v |

Ui 5-19: datauesiagunuun1sTImilesenineniigausgdmsu Co-Production 2

Cal
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Direct Co-Production Grant

Direct Co-Production Grant:

Benefits:

+ A cash grant should be capped at XX million
Baht per year

+ Possible budgset from METC Internal Budget
andfor BTFP

Criteria

+ Mustbe a coproduction project between a
Thai producer and an intermational partner

+ Must promote local workforce Expected Achievement:

+ Must spend at least XX million Baht in + Economic stimulus by Mt
Thailand promoting:

* Must have some Thailand-related contents + Local workforce

+ Must be entitled to equity in the production + Local expenditure (with
that is generally equal to the value of the grant multiplier effect)
shown by bank guarantee + Local contents

« Mot limited to culture-related types of content
but also include commercial ones e.g. soap
opera, vanety show and gameshow
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Initiatives for Ministry of Culture

Existing Supports: T Em
+ THB 15 million™ grant for film and audiovisual projects -
+ Film and Audiovisual Supporting Strategy: Phrase 3 2017 - 2021
\1!36_1__%_;5
Ministry of
Culture

Recommended Additional Initiatives:
+ 9.1 Allow NBTC to participate in driving the
TV co-production according to "Film and

Audiovisual Supporting Strategy: Phrase 3 2017 '
—2021" Expected Achievements:

+ 9.2 Be a government representative for + Better collaboration between
audiovisual co-production agreements with NETC and MOC
other countries by taking our selected markets + More integrated policies
into consideration + Holistic contents production

+ 9.3 Allocate more grant and include co- + Help producers build company
production into the scope profile

+ 9.4 Give award and recognition to the best
co-production project producers and/or contents

Mote: *2017's allocation
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Initiatives for Media Fund

. 1 M i = -
3 007/4 IH‘J'\If]"l')'ﬂ'i"l»ll'I']ﬂ!luﬂ'hll.ﬂuld]'ﬁlﬂ[ﬁ

Existing Support: LI Rl
+ Funding for safe and creative projects THE 100 million™ L’i,_

“ugfiiosragyiy”

007/25 | Tasamsilalousd snuiou

per year afuasiddelasniy

Media Fund 14 \ 007/79 | Tassnrudmnasusaniisi
] ameundyuniiosh A weiloii

Recommended Additional Initiatives:

+ 10.1 Include coproduction into the existing 1}
grant frarmework Expected Achievements:

+ 10.2 Make an exception or open special * Aftract more Thai producers info
rounds for co-production projects coproducing contents
applications + Facilitate funding process

+ 10.3 Welcome “safe and creative * Encourage diversity of “safe
commercial contents” e.q. creative TV series and creative contents™ which
and variety show to be able to get the fund receive grants from Media Fund

Maote: *based on 2017's budget allocation

JUN 5-22: Yalausdenewuimndeyaendouwaraiassfdmiunnsnsaiuayuiutuamu
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Initiatives for Department of Tourism

itiay, » CashiTax Rebates (%)
'} B . .
h = e Existing Support: a0
s 2 + 15% cash rebate of total production cost incurred in 20-25%  20-25%
e s Thailand as following criteria: 20 15%
'23: — 0&‘*’ * Moaore than 50 mTHB spending in Thalland and to
ent of Thai workforce 10
+ Maximum ofthe support is 75 mTHEB per project 0
Department ]
of Tourism Thailand (]S S Korea
— ——
-_— 2 [

Expected Achievements: ©‘

v Attract more Thai producers into
coproducing contents

+ Competitive rate in

Recommended Additional Initiatives:

+ 11.1 Increase cash rebate rate according to
international best practice

+ 11.2 Apply progressive rate to encourage

higher production size to Thailand international stage
+ 11.3 Provide special round or increase more + Encourage large size of
rounds in requesting support production project investment
+ Facilitate financial rebate
process

JUN 5-23: Torauedonsunsviesieddmiuiinsnsaiuayu Cash Rebate
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China Film Co-Production Corporation ¥u teatiuayuiNanilenNnen1ssIunanilont s3un

aieenuudenazduasunsaiuasetevesinannelulssmelng
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Wil eudnsaniandnazlasuainnisatvayudieiu fie nsadeanuduiusiazaing
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Initiatives for Department of International Trade Promotion

DITPZ_

Department of
International
Trade Promotion

UIA

Existing Support

+ Share, bring and encourage Thai production European Co-Production Association (ECA)
companies to interational trade events or related
festivals s
L O I
DIEOD cHina Filu co-rRasUETIOn EaRFaRATION
Recommended Initiatives
+ 12.1 Create and maintain network abroad for
audiovisual businsss Expected achievements: n

+ 12.2 Assist with distribution in the targeted . Strong relationship and

countries , )

+ 12.3 Promote more coproduction relevart networking with abroad
activities partners

+ 12.4 Establish Thai Coproduction + 5o0lid Thai Co-production
association i.e. China Film Co-production community
Corporation + Be ready with coming

+ 12.5 Support and maintain integration of Thai opportunities
producers

#1 5-24: Tarauesiansudaiun1sAsenitalsemad v smsatiuayuisenaumsine
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6 UBLAUBLMULLUINIINITUSUN

KAZNIILATIUAIUNTOUVDINIATINT

fuszneumsdesiinisiienusuiuarnseseununTourean1AgIAT tiemeuuAM
melunsTurdnsienisinsyimbiale 2 susuu loun

1) mswansamwuulunienis (Official Co-Production) namfetdunisviausdyivse

fonnasseninsUsenendnifieduasuwazsuisanuasaniunuisvvessying

AMAUNISHANLENVAUSINAUAIUTINNAY IASLLEMINANTUNIIINNITIINNANALDD

e

Idumsuanmelulssimaguuuunils vildamnsoldsunsaduayuivinioudy
mnynnedaiowdunsudamelulszna sl iesanussindlnsegluzis
nsgurunsdududdliinisuiudniegsie wazasiiansanUssifudidnues
Yonnasluaudyginou 1wy JomuanunugeInITIUNAATIENITIENIU TEINA
avduszlon waziduamuiudt uenand fusnwidadiuin mssufefuuuy
Official Co-Production azdeiauliifusznaunissenalauagsieidnaiunsaiin
Co-Production I¢fagemnunntiu

2) mswdnsauuuuliidunianis (Unofficial Co-Production) 1umssauiundnsienis
izmwu%ﬁw@mamf‘iam (Content  Provider) 184 270 2 YsginAnIauInnin
Tnedonnasuaziiouluimundulunudyyimagsiafianasiues Ssanasili
AUsEnaUNsnugUaTIAlun1saiiugsia wu Bnsidigaainvesuseinean 59

Tamginssuguilan warRunulumssukdnvesUsemagdya

Y
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Key Challenges of Doing Co-production Business

1 Official Co-production n Unofficial Co-production
==
. Country

(8- <L ]
I I Iﬁ‘ “Official = |
F Treaties

Business
contract

Official treaties are signed by the government of countries involved ¥ Both are production companies

toencourage and facilitate audio visual work by viewing it as ¥ Atleast 1 contribution: Financially, Technically or Artistically

Domestic Production to get equal support from all sectors ¥ Terms and agreements customized per case

Key Challenges for an Early Key Challenges

Stage Co-production

In this case, the treaty has to be firstin place. Therefore, the E “.‘* - _
s _

challenge is what will be mutually defined and agreed with the
partnering country. There are 3 key definition issues ————

- Definition: What are in scope of the co-production content?
» Your Go-to-Market strategy? Product USP and Value
- Entitlement to Benefits: \What are the benefits? Proposition, Price, Marketing and Distribution Channels?
- What are the consumer behaviors and preferences in
selected countries?
= Financing the project?

= Minimum Contribution: What and how much does the
producer have to contribute to a co-production project?

JUN 6-1: anuvimelumsanliugsianssiundnsienisinsvieiseninasena (Co-Production)

Y

6.1 anuimelun1saliugsnanuaieif
Tunssundnsenisseninauszme lidnendulugluuuaes Official Co-Production 138

Unofficial Co-Production fUsznaunisaiudesaasnnuvmielnegg 3 amulaun
1) Aunguang
2) FUNW AT TAUSTIN

3) AUNITEIY
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General Challenges

Key Challenges Possible Business Adaptation

Legal Issue: Large gap of country
raking regarding to rule of laws « Studybusiness law of partnering

ource: The World Justice Proiect =N countries to ensure you understand the

aw Index essential legal issues

- « Hire a law firn to help on the business

s —

PO e Kl contact .\\

N
19 61 64 67 80

@ Language and Culture: Every country
E 5> has diverse language and cultural
%g ; etiquette. What may be acceptable in
one country, could be regarded as being

« Study cultural practices in the countries you
plan to partner with

« Hire bilingual or multilingual translators

« Utilize the existing business associations

offensive in a foreign country.

4

— Financing: Doing business
e intemationally is required financial

strength.

« Find funding or sponsorship (may be from
the govemment)

« Plan for working capital management by
utilizing more fixed asset and resources

JUN 6-2: Anaimelunisailiugsiaiudnea

1)

2)

3)

Aunnuue L nusazUseimainisldnguuisnazszuunguuienl
& ) o 9 ¥ a o Ly v = =
widlouiu MliiAnanuvmgungusgnaunistunisldnguane Fesauluis
ANUALLYBIUNINTLUUNYUUIEAE 910 The World Justice Project (WJP)

ladnduduyssinannguunedseuudsssuuiniian InaUsemanivatad

= IS LY v A

JUAUAENBEN 19 dudusunsesadtaunlann Useinadulatidesusun 61

Y 9 Y

v o a v o a

Useinalngdudui 64 Usemadenunududui 67 wasUssinelududuil 80
Al HUTENBUNTATHINTSINSENANUNSDULNDTRITUANUTINIENILLANT
' =2 1% = & o L v = Y o w

Wi Msanwidengranefionalulsziiululesiu nenisenedinnguung
WoswsANazAINTUYIEY)

AuNyIkarIuusIse luudagdsemalinnuuana1ansluaiuniwinas
Tausssu audnsalunissiundnsnenissenitalseimadeluegiu
ANaNTalunsasansgausuliinuAUsEInAd Al §Usenaun1saas

fnsAinwTmusssuilesnu wesuinginssunisinusssuvesaululseine
Tue

a ) = Ao o a
AU LUUL?@QWﬁWﬂ@,MWﬂiuﬂ’ﬁﬂigﬂ’e]'UﬁqiﬂQ ANUUNUTZNBUNITAITN

Y

o

ﬁauuauw’%mwLLNu%’mﬂWSé’mmiL'Euiumsﬁ%ﬁuﬁiﬁﬂ

9 9
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6.2  BUIMINISUSUAILAZINIINANUNSBUFIMSU Official Co-Production

nsuansmwuuldunienis (Official Co-Production) Aeldnisvinauddyamiedennas

5eMI19UENA NA1IAB OTTUIAURIUTENG TIUNAANIA0IUTEmMANIENINNTT HNT5LTA AL AU

U

awddya (Treaty) egnadumnissinduiioduasunazdrvisanuazanbikigusznaunisves

Ussimagaitunisndnlanviausiuduniutennas lneiliosguravesisaeslssinaiinisasuny

kY

Y a

auad N TIAULET USEngnaa e lunsazUssimaazaiunsaviisesveaylililasanis (Project)

Y
PP | a g < [ 1 a CY S 1 < . .
insiundntdunaneidudennainstiundnsenisinsiimdsenirassinanuuidunenis (Offical
Co-Production) 19 @aiiielasanisaananaleidu Official Co-Production waa tilemfignudnnield
lassnstiolunsndnniglulsemasuuuunids sinbdaiunsalasunsatvayuiminieuduain

[

1 A [ a & a =) dy
nnnedaiioulunisndnmelulseing lngusziduinitaulaiins

Co-production Definition

Topic

1. DefiniﬁonD

The scope of the Agreement
and definition of major terms
are stipulated

Parmer Ik @
Country Country
P
I/~
1l » I

Agreement between country and
country on Cooperation in Audio-
Visual Co-production

*Example from an international co-production
agreement

Description™

Television program
co-production means

v—-

“Television program co-
production” means a television
program work such as dramas,

animations, entertainment
programs and docum entary
programs (excluding m ovies),
and including television
programs provided online,
made by one or more co-
producer(s) of a Party in
cooperation with one or nore co-
producer(s) of the other Party,
who is/are approved by the
competent authorities of each
Party. The co-production may be
expanded by agreement between
the Parties.”

U7 6-3: UssinuddgyluausdnyaseninaUsena (1)

n3tgIuANUNRUNY

=

Tun1svintennasnsodayyn

'
al

Key Analysis

+ Five (5) types of television

program co-production are
standardized in may international
agreements

[N

\V .S

Variety Game/Quiz
_AwaT

@ e M &

Anirration Drama Documentary

+ |tis suspicious that the definition

may cover Web Series or not?

+ Film is also possible to be included

in the agreement.

) TV program
/) Film

+ Game and music are not

explicitly included.

a Yy  a a o § val ) d' v |
@‘Ugmaﬂﬁ\lﬂqﬁu’ﬁﬂﬂﬂ'}ﬁ\l‘ﬁﬂﬂEJGU'E‘N?’Y]IWNWJ']NGUWL‘UTJ LW@I‘WV(!ﬂﬂhEJ

P Y a ) = a o A v ° .

fanuttnlaneseiu 1nn1sAnwIAnNausayIrTeTennaslun1911 Co-Production Ue3Uszina
DU NUTAWINUIINITIMHENTIUAITINTRALTENI1UTEINA laaddenudn A159INNERTIENIT
INSIAUSENINUTENA VUNEDS S18NTINTNAY WU azATASIHN woThudu 51815 UUWE S18N1581S

ARTImdsiomeaulal MinlaeusengnanvesUssmanasnuluausdyymsedonnassiuiu
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Mniogensdenfioniiognmn AUSnuI e e e dnnasinudomvessnenis
nsiadiinnssaunans zninaUszsmna ﬁ;ﬁﬂﬁ:ﬁﬂaumﬂwaawmﬁamamléhl,ﬂaaaﬂlﬁu 5 Uszian
Toun

1) sr9m52lsH

2) s18n156nu L)

3) woduwduy

4) a¥AIASIU

5) @15AR

witlaaannisienulutennasdsliimnudaaulusesvesnannasunisesulal AUsnw

SR aé’mmiuﬂmmumlﬂu

1) VT34 avegnelinistienuneliausdyymisedonnamsely

2) m’mLﬁulﬂiﬁﬁmwwm%ﬁ%ag}'mﬂﬁﬁmmm Television program Co-Production

1 < a | & .. . gj 49( Y]
pgslsAnu nstivuineglsAe Television program Co-Production Uy YU8gNUNITANGS

AUTENINNITIEUTA YN

Entitement to Benefits

— TOPIC  —

2. Entilement
to Benefit

An approved
co-production by the
authority is given
national treatment
status.

*BExample from an international
co-production agreement

Description™

Approvals granted by the
competent authorities

@ TV program
Competent o .
authorities co-productions

—~——g—

“All television program
co-productions approved by the
competent authorities of the
Parties in accordance with this

Agreement shall be fully entitled

to all the benefits which are or
may be accorded to national

television programs by each Party

under the laws and regulations of
that Party "

JUT 6-4: UssinuddgyluauSdyaseninaUsena (2)

ansuselevu

= a a ¢ & o A A aw
5e9anSUselevy [ WUBNLSaINUIEm

(e}

Y a

Y

HudnLleniasliaudnfy

Key Analysis

All benefits mean financial and non-financial
as follows:

o Being a Domestic Content

+ Inforeign TV market, Thai production
house may get benefits from
regulation exemptions for example
foreign content quota

@ Govemment Promotion
+ Many countries usually have policies to
support co-production by having
agreement and incentives to encourage
foreign broadcasters for co-production
on TV contents such as Grant
Reception, Cash Rebate and Tax
Rebate

€© Symbolic Impact

+ Thai Production houses could
create good perception by
partnership with international
production houses.

Lﬁ@ﬂ’fﬂ’]ﬂlﬂ‘ﬁﬂ?ﬁ Usznu

naUselovivesuitmgnanvecudaz Ussimaiiazsaumdnsients Tunsdiiuiongn daovnluusay
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Usealasuaudalasinislumssiundn vsenindnaslasuaniuselovdnunguunevienisiiy
guavesUszinaddnyy Insdnsusylevivesuitndaniiozlasuneldausdylunisin co-
Production aflmiaLfluslugﬂLLUUﬁJaaé‘f’sﬁuLLaz"Lﬁléziﬁ'sL’EuLLﬁQ"Lé’wé’ﬂqé’fqﬁ
° miizqﬁmmamaqLﬁamﬁi’mmam
Womiinantunigldnisvia Offical Co-Production Tsidiednduiifonsneani

AUsEnaunsdslasudniuseleviluniseniiunmsiialiemaindiaseina

o mslasunsatuayuanizuavesseinaedaya

o

suravzAesdEsu o Indntunelainisvia Official Co-Production tafiawdu

[ '
IS ]

Wemindnnigludszsimanndsznis viligusenaunis Co-Production lasunns

o

AUUAYUIINAAIT

<9

\ a Y, ¢ aaa ] a Y ]
® ANTAILATUNINANWEU IUﬂimWNﬂqiijmwamiqﬂﬂ']iIV]i‘V]ﬂ‘Lligﬂ']r]\ﬁUigL‘V]ﬁ (Co-

1 4

Production) Usgnaun1sagiiainanuaueNfsedusznoun1361ewa 1iesaind

Usgaunisal Co-Production Tuseauununwif

Minimum Contribution

Topic

3. Contributions

@:“w «?‘/

This Article provides information
the amount of financial, creative
and technical contributions that
are required in order for a co-
production to be approved under
the Agreement.

Co-Production

Thai producer Int'l producer

*Example from an international
co-production agreement

Description™

“Each co-producer shall contribute
not less than ten percent (1099

of both the total financial and the
total creative contribution forthe co-
produdion program, the proportion of
which shal be decided through
agreement between the co-producers”

Financial Contribution
not less than 10%

“In the case of animation co-
production, each co-producer shall
provide not less than 30%

of the total financial contribution”

Financial Contribution
not less than 30%

U7 6-5: UssinuddgyluauSdyaseninaUsena (3)

QYELNE T

Tumsswsiugsiasesduamulusesiid

[

o

Key Analysis

+ Financial contribution: Not many

countries distinguish the minimum
financial contribution between
animation and other tv program

+ Apart fromthe financial contribution,

the creative contribution e g
performing, technical and craft
contribution should be quantified in
order to determine the %
contribution from both sides

+ Many agreements alow for multiple

co-producers (3 or more countries
ivoled) and the third country may
sign an Agreement with either co-
production country™*

&) () (4

**e.g. Australia-Canada, Australia-lreland

At) ANNADE19TDRNAINTNUI N AN INUING

NN33EyRuautumbigaan 019 guseneunsusiazdiefesasiunuiudliniesar 10 voelu
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* http://www.doingbusiness.org/data/exploreeconomies/indonesia#tenforcing-contracts#jakarta
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Unofficial Co-Production Adaptation: Thailand & Indonesia

Brief Facts

Key Concerns

Possible Business Adaptation

+ A potential market in
terms of market size
and the fastest
advertising growth in
ASEAN

+ Comedy drama is the
most popular type of
tv programs.

+ The market for foreign
content starts to open
as Indian series is
popular.

+ Gameshow and
variety show are also
popular.

v

+ According to World Bank, doing

business in Indonesia is still difficult.
The most critical factors are
“enforcing contract” and “starting
a business” which consume lots of
time and costs.

+ Content Types: Due to the

differences of cufture and belief,
only specific types of content can be
co-produced and sold inthe
Indonesian market.

\V AN '’

+ When working together,

* You have tounderstand how Indonesian

do business. Create the relationship
first then business.
(-]

beware of power and
hierarchy

+ Variety show and gameshow are more

feasible to be co-produced to fit with the
Indonesian market than drama, however,
some adjustments are needed to be well
accepted in the environment and

especially Islamic culture. F

JUN 6-6: YatauauwuInInsUsuiiveIn1AgInadmsu Unofficial Co-Production (1)

nsuansauwuulidunianisserinslssmdlngnazusemaiaauiy

Jagtuduudanisnatanalnsvimdludssinadeauitedly 8 aniid Ussianiilomala
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Co-Production 3ufiugusgnaumsiisauulaegesiuiu loun

. http://www.doingbusiness.org/data/exploreeconomies/vietnam#resolving-insolvency
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ASINNUANUABDINITVDINAA LYU Q’Uizﬂaumﬂmmiﬁm Co-Production +Haun

Uszrnm tnalard 1nlsiled wazesiun iesanniduilenifauleauiudeusurunas

Middavnanilonalasuanudsuannauilenuiy

2) Wesnnnissusugsialudsawinduseen iWesainaudeauulianudfey
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MBS Az ANENITLS dnlu JUszneunsingmisaduanudseiulalung

WuUEvToaIenNUFURUENEINUNRUTENOUNSIIEAUINABUISNTINY 1Y N3

1 ¥ 1 84
DRUUDUODUAU

Brief Fact Issues

Unofficial Co-Production Adaptation: Thailand & Vietham

Key Concerns

Possible Business Adaptation

U7l 6-7:

TV market share is
concentrated in 8 tv
stations.
Gameshow and
drama are the most
famous content tv
programs.

Favorite foreign
programs are mainly
imported from
Thailand and India.
Vietnamese
production has
expertise in
international
collaboration from
importing format and
co-produdtion

v

+ Content Types: Gameshow,
Variety show and drama

282\

+ Ease of Doing Business: World

Bank ranked doing business with
Vietnamese is somewhat difficult.
The toughest step is starting a

business.

Aa o

Focus on producing gameshow,
variety show and drama; there is
existing demand of Thai content in the

market

Thais should build relationship with
constant communication prior to
starting a business.

Vietnamese prefer doing business with
people they know, so talking outside
of business topic is fine.

Keep in mind that Vietnamese value
social standing, dignity and
reputation

UOLAUBLLININNTUTUMVBINAGIAAEUTYU Unofficial Co-Production (2)

nsuansauwuulidunianisseninslsemalnanazussineu

Uszwmedududnuseimanii@naninlunis Co-Production tiasannusemaluiuseannsg

° a ~
QWUQUQQWE‘!@IULB LYY

UszmeRuiidedninienaduguassalunis Co-Production Auuseinalnendne Asil

a v

UsenauiungdnssuduslaayndulunisSuruiommaaddsuni siuvuain

o https://emerhub.com/vietnam/vietnam-business-culture/

3 @ 1 § aa v 1 < = & v ¢
LLW@G]W@?&JLLauga@ﬂIU’s‘:jLLWﬁG]WEJ?ZJGWVI@@EJ’NTJ@LTJ SNV LM TN IN TR AL LT WU

fnuazUseifemans vinliuszmalududseimenuiaulalunis Co-Production

[
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1) mﬁﬁmumﬂszmmLﬁamuazmsﬁﬁuauaLf‘jam \losanuszimaiuiinisarun
Jovniideudradusin wu iemiiiinisdeunanduluudluein faduvszian
domiifuszneunsineessednseds

2) iilesnndguiaiuduaiunisléunanlofuvesiiesdmdunismsunsidon
aunanwosulnsimivasunanosuAdvialviuningudvuluvssna silfidevndi
genmAuuLnaslesudud lllduauien

3) esnnussmaiudulssimaifvuinlng JsdawaliAngusznounsiiiay
ma1nuate @9lun1s Co-Production ©1afBlin1smIIRADUIIUTENEUT BT
undedevielsl

fusznaumstneasiinsufudamnegafialunis Co-Production feil

1) fuszneunisineasiinsuiuldideniifoglunisdigratndduazmatn CLMV
swdsmavandesssandemiifidnuaedesinn wu anudelanans mstima
WA AIUTULSTIVTRRNANTTY

2) ;:IUizﬂaUﬂﬁimmiﬂmimLLWﬁG}W@%ﬂUﬂﬁﬂizmsLﬁ‘f@m%wimm%u WiloLiiy
UsvAvsnmlumadfaiomuasnovauesnnudoimsvesguilon

3) fusznounistneaisiinisnsirasudarininisaanideugsiaedagnaes lay
nyaeuteyanniivleduesaiuiievinanudanduaimneusuiiugsia saulisnis

nsaaeudeyadmlaglinalnainninsy

Unofficial Co-Production Adaptation: Thailand & China

Brief Fact Issues Key Concerns Possible Business Adaptation

+ Utilize existing contents with some

+ Content Preference and adjustment to enter partner market and
Regulations: Strict control over tv CLMV market
+ The world’s biggest content. Significant presence of * Avoid promoting banned content
market in term of demand for Thai contents, especially including feudal superstitions, sexually
population size. It is Thai drama suggestive material, violence, or murder
very attractive as the @ content
Asian power house.
« Chinese cansumers + Distribution: Chinese prefer their
are quickly shifting 3\"“ platgorr;tn lf%r cor&temtdlstrlbutlon_ « Consider the effective digital content
towards digital Dlg{'fgffns grget o distributing platform to reach the Thai
platforms. audience segments. . q.'. demand content in China market
+ Television series of ' 5t
romantic and
2'“9’"?' Cgr?nr? + Must verify partners whether they are
ominate Lnina's . . legitimate or registered to do business
television screen. Fraudulent Partners: Products and e.0. visit the partner’s site and get to

companies fromChina would need

more effort for validation. know the partner

« Government agency could help to
validate the agent.

JUN 6-8: TalauauwuIn1en1sUsuiivedn1agInadmsu Unofficial Co-Production (3)
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nsudnsawuuldidumenissendnsUsmdlneuazssmaning 1
Uszinannaldidunddulssimanidnenmannigalundvesnisdifanainingiminas
ArundoudLATa Usznaufuyarmadseenidomilyadigeniininindenidunluls sinads
3 i lesneanmeiBeiinnudoamadenvesUsammnmaliae maufeleviglunisaivayy
nawdnsautuidenimslnsfadegiedniau ilvussmanindldiduyssmadiinaulanin
HUsENauN1snedeens Co-Production
Tunsdlnns Co-Production $amfufuUszmAnmald Ussiiuiifsznoumsanssesiasy Yadl
agl 3 Yalnay loun
1) anuAmtmamalulad wszdsswenimatadannudiunglunisldmalulagnig
waniormn suluiamalulagsugurldlunisnande wu VR Telaunsy waznisnan
ANANN 4K
2) AunnuazruInveniennsienfindnlasusemmnindlddannings [y
aunnasanmadeulviluazas dedu funulunis Co-Production Fefinualia
Aouthegs Tsenaduguassndmiuiuszneunsnenaaazeidnidaunulunis
Usenaufianislalas
3) nsvigsAafuAuNIvaLle vqmasjflﬁua&Jﬁ’ummﬁmﬁuémuﬁa Fathy Srdudunis
fumaensauiadusumensiniunuiiddgluusemeanmals
Mndedfnfifsznaunismssedase Yerindrandheduiy fussneunsineasiinisuiod
NNGIND LY
1) fuszneunsingasimuieluladuazyiuussmhdamandn ielildganimifiouivi
funandnidenvennmald dadlagiuvssmmnmaldiuualtunsadadenie
povaussunanrlauosulatiinniy
2) guszneumstveasiinineinslugnamnssulifnusylovd wu nsygatduayu ns
yofuyuiisguraiinsatiuayuogui
3) fuszneunsineenvvesufuativayuanmisanussua weidudunudmiunisdh
na1m Co-Production
1) fUszneunsivemsiinmsairesrnuduiusiulumsvihnuiifuazaiianalindaliun
AUsENEUMTNINALY szmngUsenaunisinglasunisuugtlvidniugusenaums
ey fussneumslivearldfuanuindedonniy

85 http://www.southkorea.doingbusinessguide.co.uk/the-guide/south-korean-culture/
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Unofficial Co-Production Adaptation:

Thailand & Korea

Brief fact issues:

Key concerns for the country:

Possible business adaptation :

One of the most
potential country

in term of market reach
and digital readiness
with one of the highest
broadcast and TV
penetration

in the world.

Program content export
value is 3times larger
than their import due to
high demand content
especially in Asian
market.

Obvious palicy

and procedure to
support co-production
in TV contents

SUM
Y

Technological Advancement:
Korea is more proficient

in production technology usage (VR,
hologram and 4K production). @

Quality and scale of production
tend to be better and larger, so the
production cost could be high.

@
—
—

Doing Business with Koreans:
Everything depends on personal
relationships. Hierarchy is an
important concept

[ |
r——
| 1 1 |

+ Thai production houses have
to advance technology and improve
their production capacity in order to

get the similar quality as Korean {B
) kel

contents.

+ Utilize the pool of resources in the
industry e.g. partnership and
consortium

+ Apply forfunding support
from gov’'t agencies

It is important to spend time
establishing a good working
relationship and building trust.
Being introduced toa company by a
trusted third party is more effective.
Regard for people’s experience and
seniority.

6-9: YalauakUINIINTUSURYBINIATIAId MU Unofficial Co-Production (4)
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7 daiauauuzideaulaungdmiuniady

#8991NN15ANININTINLATIET AL ANI19N15¥15378 nludangseidevnasulouiy
M19113AT MTaINY wazanusmiloszinaingg waziUSeuiiieuiulsemalne TuSesiiAvadiu
vimslamimifiAedostuiamansznedsarIngdim ludnil Auinwlddaridoiausuusds
WlgUIELaZLUINIEUATUNTTIUNENTI8N15IN TVl TEnIeUsEma (Co-Production) dwsu
mhonumaszvesUsemalng Ssivinwazdaviiteiausuuzluguiuuuininiseineg iodaasy
veatiuayunistamandemmensinaadssniasana farunsadidunislélae nans. way
mhonudug MAgtos suidinseinansenuiiazaasnuasgldsunanssny wonInd USnw
wdmihteiausnuzdeuloveiioatuayunsdniunlsenndesfuuumanisuiudves ana
g3na Inetorauonuzasiivionn 7 4o dwsu 5 mieenu Wud diineu nany. nsensieiausssy
newuiaundoUaendunaraineassd nsunsvieailen wagnsuduaiunsseninaseme
7.1 wuImamsdasiu wazanasnistesiulunisiUanaingsiauinislandia

nslanaiafenisilialenianiagsnalvisinmiunasusasidiusuiugsianelulssine
Tnehluudmanansiuaruinisssnitsssmasingndifnsend asssudenlumainduas
dvoandud/indosing uasngunasisugiliiAsatumBeins 01d masangunasilunisvelueygye
9 (Work Permit) nMsAmungnsINIsteiuvedi1and nsiulssnmdianiddnsiuluuig
a12133509 waznsAnUsIaNsdeantunTIRUsTme lWufu M1519591N15A1NAEAEINNSTTH

=

UsnmsemamnssutuiiiesUssmalveiinunnidunsiasangliiunnisdiaduuunmind ilinns

1
14 o w v =

Uasvisenisuanauligaaimnssusenanduinisuasugialuszezendulitednia aiginniids
o & v a = = v Y A v Y W i 8 o oo % ¢
Tuludeaimalananaiieanvisevdateiaiunianisaaing anvedadunisaiiausafeganis
auANsNUsEmAliiusnuBnae
dmiusanagsnavimslanvimiiuiisusuumsaiugsianiasnnaesiunsilnnainegnany
3 vy Tegiieingueuunsaiugsiandeinisanusiuilessning 2 dheantesldunn dedl
1) asuaniU@euiilenn (Content Exchange) SnIN9USEANG LU N15d90DA/
U ilenfngs (Content Import and Export) Wazn 159991898 v@51He 1
(Content  Licensing) #n1suaniUadsuiilonfiailusluuugsfanldaiiy
] = i | ¥ = g = & 5% o
Swdesening 2 dedegfiaansizinduiissnisyeuvely lidesende
ANUITB UM ITINNEAVTeANUT B UNTNEINTIINHEUTENARA
2) Ms3nERTIBNTINIYIAY (Co-Production) uguuuunisaliugsianends
ANUTINIBAN 2 UsemAluvainviagau @19 anusuilesun1silguun

Fuvu (Cost Sharing) waztinuans Ldusu

FeuHaNsAneITatuauysel w161
lassnmsimuanuimsduaulenalunsiinisauimsmifgitesiuianisinsirdluginae ey



3) nssmmu Uoint Venture) Wuguuuugsafidesnisanusimiiossning 2
fhesnniian msglunssiuvuiuiuis 2 dredesfinmauistunineinsene
Tinasduluguvesiunu anuianudiung malulad wieyanains

ngULUUEIAY 3 JULUUTinaTIndey andiuliinn 3 sUsuuEuuifesorduauiauile
fureUssmaggviaauliinnides fufuninlanaialnenisdarhulevisdigedenisdunasmu
MIRTIUNUVRIN W Rne AnNanTenudsuInluswvesnsduasuliinnsamuluyse e
fannBetu nviadeilmAnussloviroduilan Mediaeu MmafauIAMAILINIL MIuNInTEaTy
83AAUS/TiNYe (Knowledge Spillover) nmsldusslentianesdnnuivesusngiluussinagan
(Technical Know-how Spillover) wagn1swauiuszansnmmisnanan sg1slsiaunisilnnain
913ne IARNANTENULTaUTUAIUTDINITUE N mﬂ@mmLﬂ%aumﬂsﬂﬁﬁ’lsflmyflm%’lawmé’wma}
Tunssteses waenmsdemelimisnsuesiyuia udu fefufiodunsdauaiunansenuduuan

LAz UNANTENUAUAUTIDNAATUINNAITUANAIN FINDLAAALUINIINISALATULAZUINTNS

Jostiunsilanaiadannusnwlaasuliniunisiainuenadl

1RTNTAREIUNTIUARAA WUININTERETY 11nsn1sllaenu
1. nswddumeteygn Uagiudsemealnediuuamanis Haymazindvansiu
(Intellectual duadudemingdumaayan qma’mmimmiwamﬁmﬁuﬂmm
Property) (Intellectual Property) a1 dAgy winlud 2560 T189UKa
wsr31UaRAvAVS atufl 1 wa. | nMsmumiusetenaiaiiinig
2557 waswsys e Ravans azidiansndduniedayagelu
atufl 2 atuuAluindis w.e UszinagAveusene

(%

87 U wva o U g a
2558 lapwsys1wUyaiane 2 atu anagatIni (Out-of-Cycle

%maUﬂqmﬁwﬁﬂmﬂums Review of Notorious Markets)
ANATBINUSUIGVAVTRR & YDIFINTUFUNUAITAN

v & @ Yaa a K% Y a 90 | =~ |
GHANG Rl ARV ARG G ansgoisny kivsngtegu
a a o 8§ A o v oA & v
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Usglerudwinainauaednsun | melaanas wandliiug
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% https://ustr.gov/sites/default/files/files/Press/Reports/2017%20Notorious%20Markets%20List%201.11.18.pdf
% http://www.bangkokbiznews.com/blog/detail/635274

* https://prachatai.com/journal/2017/06/72186
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7.2 wnsmsatiusayu Co-Production

i Establish the Authority and Process

Claim the
Benefits using
0.& Agreement i””7””””””7””””7”””””””‘3 Certiﬁcate
T (Treaty) | Submit l l l
e | — : H Application :
1 ; Approve P >
. Competent Authority Thai Apgﬁcation Competent : Gy DITPZ-

. (Missing)
:} 3 3 Co-producer | Authority |
: ; . (Missing) Co-production
: ; : 3 : Measures Provider
* i . 3 , P BN
3 : Co-production 3 . :
Certificate :

The NBTC cannot Granted e

Competent be the government

Authority et representative to

£ sign an ’ y ;
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Initiate NBTC Co-production Grant

Rationales/Justifications
Broadcasting Business Act B.E. 2551
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» Giving out grant for co-production projects can help support local

contents to go international as well as boost local workforce and
expenditure.

Impact Assessment

* Market: stimulate quality content to be made available in both
S domestic and international markets
* Economy: new investment leads to multiplier economic effects
* Co-production: stimulate unofficial co-production and leverage
production skill set in the industry

R
s
*« NBTC: Time to set up might be too long and the budget has
to be allocated.
« Grant Conditions: IP may be an issue for the full grant.
Others conditions could be imposed but perceived as
constraints.
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Create TV Content Database and International Collaboration

Rationales/Justifications

« To support Thai production houses/broadcasters for
promoting new market opening on content exchange,

Thai contents database could be a linkage and platform for
content exchange.
* Thai contents database could reduce overseas buyers’
/"- - hassle of having to contact multiple production

houses/broadcasters to sort out their purchasing process.

« To better regulate the content according to NBTC'’s roles
and responsibilities..

Kiosismaie @ ) %% Impact Assessment

O * Market: Content exchange would lead to international
i " market expansion.
* Business: Thai contents database could lead to
increase in content sale.
- * Country: By encouraging content exchange through
. Thai contents database, there is an opportunity in
l"hﬁ n "_ presenting Thailand’s culture and tourism.

* NBTC: It adds more work to NBTC'’s responsibility.
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7.2.2 UBLAUDLUZADNTZNTITINUS T

4 ) Support Award Program Establishment and NBTC’s Involvement

Rationales/Justification

« The award and recognition will help better the perception on Thai
contents/companies quality from international perspective.

« Supporting award and recognition is in line with MoC’s strategy 5
which is about relationship strengthening and good
reputation/image support.

« Working closely with NBTC can bring about more integrated
content policy/regulation and international
collaboration/agreement.

< ltisin line with MoC’s objective 4 which is being a tool to support,
coordinate and integrate operations regarding religion, arts and
culture of gov’t and private institutions.

Impact Assessment

« Industry: Project great image for Thai content regarding
— quality of work
+« MoC: Add value to the award-winning projects

@ v '? « Gov’t Agencies: More efficient ways of work and objectives
. ‘ F % achievement

+« MoC: More work is added to MoC'’s roles and responsibilities.

.:4' %) ' o
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Enlarge Granting Scheme and Review Ownership Condition

Rationales/Justifications

« Giving out grant for co-production projects can help support
local contents to go international.
» To encourage safe and creative content production,

= innovative projects support could bring about better ways of
\ A learning for Thai people.
v * When receiving grant, the content ownership belongs to

Media Fund which makes Thai producers concerned about
commercial usage.

Impact Assessment

« Industry: Receiving grant can spark Thai producers
interest in doing co-production.

« Thai Citizens: By supporting safe and creative contents,
more mentioned types of content will be available in the
market.

* Producers: They will be more willing to apply for grants
if the ownership belongs to them since it would allow
better business flexibility and feasibility.

9 ® + Government: No direct benefit back to the gov't
= * Media Fund: Lose of control over the granted projects
= @ after the project completion

sU#l 7-5: FolausuuzsionammuiiaundeUaendouazaisassn

TudIUYR TR ALK UEMIVINTATUAYUNITIINEN T8N 1T INTTiAUsEnInaUsemad 1mSy
newuimundeUasndouarainsassd (neau=) fe Thyudmiunssamaniensingimissning
Usginel (Co-Production) atfuayudeilduinnssalumman wu mslénszumnsaianmeslaun
51 (Holography) uazwmaluladlaniaiiou (Augmented Reality wag virtual Reality) 1Uudu 57uld
famumulszifuiesmsuimsavavsigussneunsiariaasg

dmsunsatuayudevaonfouavaiasdvesnemuatu newuldfiarudeUsonfoua
a¥rsassdlii “dofididemduaiufasssn a3us9sn Tausssuuaganuiiuag duaiuanudn
a¥9assd MaFeu inwensliTinvesssnuilasameifinuazioney uavduauenuduiusig

Tuaseuasmazdinusiudensawasuliuser1vulnual A waza1uIsa kY In Ll UdIANNTAIL

FeuHaNsAneITatuauysel wih 175
lassnmsimuanuimsduaulenalunsiinisauimsmifgitesiuianisinsirdluginae ey



vannvanglfogradugy ' suludainsiasfmihiuazanasuiaveulusunmsatuayuuas
nszduliAndevasndouaraiieassd lnefitmsnglunmsairsuinnssudeuvusinag ienansnseu
nsnandemuuuRYY LﬁuLﬁamﬁLfﬂuvmLﬁaﬂiums%’uiﬁa;ﬂaﬁLﬂuﬂizimu“lé’mﬂ%u LaZULAUD
foyafidndusessluififiaudoinsiitenisianizesiiseusu nanvatowdys uasiuindeulszifud

Judselemignisiidusiuvasauludinuld niouvisadegiunnudausinge Tunisaduayunisais

'
=

Y} 1Y) 103 & |= = i o d o 9] v

dovaondauazasieassd  AUSnwRuiuImsnamuiaIudeUaoniuuasaseassaau s
o U 1 a o 6 ! U dl dl v al I a %4
NudmTuMITINNanTeNsnsiAdseniUssmakazatuayudenitinalulagindglunisndala
lneLlens1enImTedeLna1lienaeinunNMITINRaRiuAeUsTIMARIs A UN TatuaLYUaIN
N1INBUINIY Liledasuilonisenisindalasaulngnenadidunuliduinsenlugiiiilan
wenINUU NMsuTnnsIudeslunsndntuazaiunsaneiiinilonmadionfiguuaunsaiseuias
T le Feaepndesiunsiavesnamu
' 13 v Y [ [y a < g ] o 6 o
aglsfiny 9ndeyailiannsdanisussguiuilaauAniuasei 2 Msdunivaiiun
v & @ a & vo [y v a < Y o P '
Yud Aevdnd gannsneamu kazn133anisusegusuilinnufaiiuased 4 IUTnwmuineany
WaundeUasndeuazassassauulimuiuunlasinisiliunisiiansannundninasd Ineavdnsves
Tasamsazanduvesnaayuausiiissifer msazihlUldineunsBandigduudonasarfuneyum
< = = < « a a X Y a1 o o v Y a & d‘ 1 1
Junsally Feussiausesdvdnsiiludeninnnadmivdnin ilensenisuaziosigeg1aun
ANAAUI951800UAIINNTTUNUNTIZAIaDIAUEIeINITRIRVENT o1 amNNIMEna S deily
[ d‘ a a fda @ 1% 1 a v a a o« [
NOIUIAITNUNILUTEAUTBIFVENS AR AUNTIvUeg 19azBundtIudnT LiloAa1uauina
Y oo A

YoHAnFe Ny

IINMTBATIERansENUdeRildldddsnuumamMTiudmsunsiunansenis
Insvimiseninalseine (Co-Production) nsativayudeiilduinnssulunisnds uagnisnuniu
UsgiAtl30dadns AUSNyImuILuImiing1219ne AN INaNsenuBauINLael T sa UL T dI

laddeainrarenindiu IneanssnuBaUINeINdINaRo gRaIMNITUN I NEUAS LA IR ATlY

(%
Y a

AN Usenvulneg wazananiienisnenis dseasidensail

Y

1) aasvnssuaIneunsuazIanal: n15vudmsun1sTunansensinsviatsening

Uszne (Co-Production) wazauuauudeanttuinnssulunisuantusiaandseniela

q q

wanaulalunisvih Co-Production Nilaunmdsudignainlneuagzsaussinaloiees

e e22e

2,

U

" http://thaimediafund.or.th/web/defaulthtrl?P =about
103 http://thaimediafund.or.th/web/default.html?P=about

FeuHaNsAneITatuauysel w176
lassnmsimuanuimsduaulenalunsiinisauimsmifgitesiuianisinsirdluginae ey



2)

3)

Uszvulne: 1nnsadvanuduasufoUnondouaraiaassdvaenaayuasy e ligkan
aulalunsnindevUasndsuaraiassdiiomeunslunainuiny deudsenvulneay

lasurudaUannNuLasads19dsIAe LU

' [
aal e !

Axdnilavnsenis: mndnsnumusesdvansvediassnshndululuiisniinduwn
JnAntuazyilvdnarvesuansusslevilunnu wsgnisvigsivandululiwasiamy
AvEuLNYU LU Jranlidedluinsastesesiunaamuanasiiidensitilentsnenis

ndnlUldragannegsnasiely

TuduvRIHANSENUINa UYL IITIRNRNIRATUSTUa IneLasnam L Wewrinnisii

NunlasuRuatvayuunanizutaty vuriuenainnisiensesdvdvsuaissuralilasudsslewd

Mensalan nauinIInMslinues wagriniinisuuildsuwuminisusmsavansvedlasanisly

9 A | Y &a o g ¥ o & =
agiumaﬂamummL‘WENQJJL@EJ’JﬂEN%VI’ﬂMLaEJﬂ’liﬂ’JU@ﬂJ“UubLUEm

7.2.4 Y2LAUDLULABNSUNSVIDINEYA

Revise Benefits to Better the Scheme

Rationales/Justifications

* Having a higher progressive cash rebate rate could

RO encourage larger size of investment spent in Thailand which
< =% would result in the country’s revenue inflow.
=
‘i;’ ~— é" « It could indirectly draw more co-production projects to
e or Thailand.

* Increasing cash rebate cap would make Thailand’s position
on being a shooting destination more competitive
compared to other countries in ASEAN.

Cash/Tax Rebates (%) - Impact Assessment
20- . 40%
;ng o506 20% « Country: It will directly attract larger production
o =) expenditure occurred in Thailand which would help
. . boost Thailand’s economy.
. « Country: It can indirectly attract new foreign
Thailand Korea and Malaysia ~ New production projects to Thailand.
U i Dept of Tourism: Cash rebate cost is increased
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1 http://www.koreanfilm.or.kr/jsp/coProduction/locincentive.jsp

108 http://www.filminmalaysia.com/

o http://www.bfi.org.uk/film-industry/british-certification-tax-relief/about-tax-relief
1o http://www.kftv.com/country/new-zealand/guide/incentives
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7 Establish Networks and Initiate Events

Rationales/Justifications

+ Co-production projects and/or content exchange could be

D’TP / encouraged through existing DITP Network and event
T - Establishing a network can support relationship building
ity of Commerc, among business partners locally and abroad.

Impact Assessment

* Intemational Production houses/Broadcasters: It is
convenient and trustworthyto find business partners
through the lists from DITP.

* Thai Production Houses/Broadcasters: Networking
with DITP can lead to more opportunities both inside and

) outside of Thailland.
[ ) + Country: Thailland’s production capability can be
@ s prese['lted through networking event which could draw

more investors.

+ DITP: Holding an intemational networking event may
increase cost.
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