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2013 2014 13 vs 14
Bt m. % Bt m. % % Change

TV 69,249 52 63,775 48 -8%
Digital TV 12,071 9
Cab/Sat 11,853 9 7177 5 -39%

I I I A
Radio 6,616 5 5,985 5 -10%
Newspapers 20,749 15 18,373 14 -11%
Magazines 5,954 4 4,996 4 -16%
Cinema 5,374 4 4,351 3 -19%
Outdoor 4,167 3 3,990 3 -4%
Transit 3,530 3 3,806 3 +8%
In-Store 2,655 2 1,963 1 -26%
Digital 4,248 3 5,863 4 +38%

Total 134,396 " 100 [ 132,350 © 100 2%

% +2% -2%
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TV Adversing Spending

# 9,000
L]
[-+]
c 8,000 7,709 7672
g 7,267 7,343
£ 7,000 6,637 6,758
5,03? 5,2?2

6,000 5,847 5682 5,833

5,000 4712 4,835

4,000 8,906

3,000

2,000

1,000

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb

(1-15)
u Traditional V| 4,712 | 4,835 | 5,847 | 5427 | 5481 | 5526 | 5470 | 558 | 5310 | 5,377 | 5,348 | 4,853 | 4248 | 2,413
New DTT 255 348 511 801 1,052 | 1,958 | 2,332 | 2,324 | 2490 | 2510 | 1,462

Source : Nielsen
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