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“ Article @ (i) ‘television advertising’ means any form of announcement broadcast whether in return for payment or for similar
consideration or broadcast for self-promotional purposes by a public or private undertaking or natural person in connection with a
trade, business, craft or profession in order to promote the supply of goods or services, including immovable property, rights and
obligations, in return for payment;

“ Article o (1 ‘teleshopping’ means television advertising which includes direct offers to the public with a view to the supply of

goods or services, including immovable property, rights and obligations, in return for payment

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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. S19Mskurigduamisinanislnsyiad (Teleshopping Windows) fie $18n15U18@UAT
Hsreriia19819te8 o WM laglilinnsAusienis lngeveenorniAad U NtolnsiAudus AAlad

Taguszasdanisdmsunsvedudmisinala

' o o a v . &
on. TosdmSUNIVIRAUAIMISInalagang (Teleshopping Channels)

dusululszinalsemaasud lanruadeulilunns ble)eo) (artice  b(o)(@o)) Wi
AuBAIIENINNEs150USY (Interstate Treaty) 1391 “N1INTEIINTUTDITUDY IS WA TIUNTITITATULTE
NsEuaUNIUYRIEUAY U3 UMY sawdvedimiumsndiiluannsaindeudiels ans uazdeynin tieuan
AumstrszAmauuny liinsdulugiuvuvessignsinsvmdiioniedudmilnalaganiy n15Au9a7
21319598115 (Window) w30 lawasse :55%!7 (Spot)”” (Association of State Media Authorities for

Broadcasting in Germany, booe)

mnUSsufisufenuvedawanlnsyivl (television advertising) wagn1sv18dunIniglnasiu
Insviend (Teleshopping) aznuinisvrsdudimislnadnindudiunilsvesnislavanlnsiml waliaanu
WANANIYDIRENUNIADIUNIUTENNS 10eReNUYIN1TV8AUAIMNIIbNARIUINTN AL TAINUTNNIZLD1299070

[y I

lngdinguszasAiion1siauaueni1ensiuialsisuyuiiawaniudinauunuiity Inglinseunquis

& Y

MOUsEANARUNITUTEENRUSAUDMTEMUIEUTDIN WY LazTngUssasnnunsaasugUasnnodun

e

=

39 USNNS SUD99dISUNSNe uaﬂmﬂﬁuﬂizmmaawﬁlﬁﬁmaﬁmmﬂizLﬂmgmwummiwmﬁm%’u

A58 AUAINIIENADNAE

@) UsenagUu Tladngnanemnunauiane1edwunnsuisduainialnanidn sl (Tv
Shopping) 88na1NN15lawaINalNngieY (TV Commercials) Ingdaulugldnguuenidlayan waznisuiy
nsaeftuguanisvieduamialnariumalnsiing enfegrunaniunguunedangnd anaugusenaunis

AaAN19M I UL Japan Direct Marketing Association — JADMA) fin1sivuatisnusena1ibiluiwinienis

€ Usgmate =.0.0 (B) Teleshopping Spots is defined as “Up to & per cent of daily transmission time above the spot advertising
maximum of e& per cent of transmission time may be devoted to teleshopping spots. This & per cent may be increased by any
balance of e& per cent of transmission time not devoted to spot advertising” 9 @.e.o (B) Teleshopping windows are extended
teleshopping features with a minimum uninterrupted duration of @& minutes. 99 .e.m (B) (a) Teleshopping Channels are channels
otherwise devoted exclusively to teleshopping.

® Article e()(@0) 'teleshopping' means direct offers broadcast to the public with a view to the supply of goods or services, including

immovable property, rights and obligations, in return for payment, in the form of teleshopping channels, windows or spots;

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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fi dny. '?I/”:“'/r/ i «
ANUNISVILEUA M EN AR UNIIINSIT AR UNI9LLINNaN5USENBUNNS U8 FUAINI L naNun NS Viry
(Guideline for TV Shopping) &siwuatlewl¥yin “gs7avensesiungelnsimisiugeniseanainIAuuy
AN N1590N8INIARIUAINTIYUTEN 1IN 1e8FevINgInsviml (Broadcasting Satellite - BS) #1471
ilon5dears (Communications Satellite — CS) uaziaidalnsviad (Cable Television — CATA)”" (Japan

Direct Marketing Association (JADMA), e«cey)

@ Ussmanvdld menisvsiudimnsinadiunisingdel gnosuislaslddnuusveuien
emsdundnlaeldlédnvugvesdemieniseenainia Insfenufindreadsdunisviedudimslnanis
Insieunulunseswigafnisnssnedes wasian1sinsiieu a.a. wooo (Broadcasting Act of booo) Us1n4)
Tev9 “518NTNLABIANIZAY (specialized programming)” AuNERs “598775MENNT09In 18715973
SwussIN wazANTU Ingimunnadnyair Y995 187591809138 T09A YT IIN S AAYA TUN I ST LD
JuA7 uazn1397¢ (commodity presentation and sales)” waragn1elANSANAUALAYDITTUUATIING
nsEnTIInenmans walulaBansaumne waznaunuewan (Minister of Science, ICT and Future Planning)”
UBNTINALINT even (an) WzTwUaAnINTENeIdes wagianislnsvial A.A. booo (Broadcasting Act of lbooo)
uazatiuuFuUsuAludin be atunuieiuagauiuusudlulng nsu. vneiay ebosn & Tuil em danes
A.A. boem (Act No. elboeem, Aug. em, boem) Wi uunlemveisrensitawanizau tnglddenuin “s1ens

Wisnkuzdwardaruiedua” IReussmaluil

Co. WE N8 TensieUselevilennald F9eenoInAneunIendsiens(Muneis
5EELIA1INNITUTENIATOLIRITIENTT HBMINEN AUDIFUFATI8N1INTNTUTENAFUANTITDI18019)

w1957 een (1©) @))°

<o, TwMINLAYINOLULIN wazd1uneduAn (specialized  programming  featuring and
marketing products) vanefie Wenin1seenaInIAsienIsieIngUsyasdlunIsuuzll wagdniiedu

Tnesemsssnanaglignimuaindunisiavan @195 om @)

" Direct marketing business using TV media, including conventional broadcasting, BS (Broadcasting Satellite), CS (Communications
Satellite), and CATV (Cable Television)

* panes « (@) wimsysvdygRinisnssaneidesinglnsiie o booo (Article « (&) of BROADCASTING ACT)

“ Article on () @ Broadcast program commercials: Commercials programmed to be aired before and after broadcast programs
(referring to the time from the announcement of the sign-on title to the beginning of main broadcast programs and from the ending

of main broadcast programs to the announcement of the sign-off title)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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NENS. ey
& lulszimaeeanside wieswdydAusnsnseaneides wasfian1sinsyiml e, exal atulTul
WAl o A.A. boow (The Broadcasting Services Act elo amendments up to Act No. e&e of boo) A6
finsmvuailonnvesnislavaningyieud (Advertisement) to117 wazdslafinisnaiafenisvrsdunimielnag
(Teleshopping) Tunguunednsae wilee1Aan15iAININNITRINTUIAINVBIAIALNINLENYALN) LY
313nUsEinel (Common Law)™” waghumsufiavesnsiavand miugusenounisnseaneides wasians
99 A.A. woow (Community Broadcasting Sponsorship Guidelines boow) $I1H481989ANNINY

My Ineaseuaguilenunislavantiin “aunsal wie nisnszaiendes uazlsiad o1ivy Foiun

]

& A =

lumisFoiiudl nmeunsiiionislavanlulysviml (helwideou 915+ ieenuvvilagdingyssasaiiionign
pIwEUlvvesaIsIsalTY A9gagnAl Ia9” aullenuningd sswulaiinislavanfenisnsganeides uas
Insfimiiiodaaiundndueivseuinig lneglasulueyginnszatedeawseluoygnlnsviad siudand g
Y Yo o1 A v o Yo 1o & A Yo < a N a <V v !
ANy §3ud vsegenaadasveslaiulueuging lddndunaglasunaneuwnuduluvsedvesile us
n1sfiasanitnsdlasggnimdunislavanuing « gwnaundinaunisdeas wasdourslseine
poamILae (Australian Communications and Media Authority — ACMA) Tun1sfiansanlaeiiosrusyne
P I Y = % N vy S @ a = 5 1 ol
wanguszn1s dmildluliufe ninnsinuvesruvserilsdaly “auuni uaziivawa” Jdunislavan
agslsfinudaldnunisduunieuveanisvisdusmielnaiiuniansiadesnainfeiuvesnislavun

elanguineveslsine

) lulsemeansgewsni nmsvedudinidlng (Teleshopping) Hunslnsiia 143ei3unin s
P FUAMIIUIULEUINSAYL (TV Home Shopping) ImaﬁuL“ﬂuﬂizmmwﬂﬁﬁwmﬁjﬁaﬁuuﬂﬂaﬂ lngag
aelinsmiuguavesaaiznssuBnisnansiiuguaianisdeans (Federal Communication Commission
- FCO) Feildnuaizmsfnfuguanisuszneumsegisdassiiieundesiuilng idduadouianssy uazliidunise
sofUszneumsmnifuly Tneldsunasiudiunmznssunisnatsiifunisdn (Federal Trade Commission) @4

figwnansinAudialasiaine ExAnte  Regulation)  #lvianudAnyiunistesiunsynuin wagnisaing

“° Article e (en) In cases of broadcasting that provides specialized programming featuring and marketing products, the contents of

broadcasting for featuring and marketing the relevant products shall not be deemed a commercial.

°® Australian Capital Television Pty and the State of New South Wales v The Commonwealth (exelo) emel CLR eob at ebb
* auund uariimgua Idiinmsiealiind “vanadednamearntiunas laglifsadnund warmnaa i vaimsuas vie veuilisoudenn
yananina1nduauund uazdigualnelxiogluneneea1dne (wad daarudniilandieuang9faUndoIngdu) unauIsae unIIumIEuA

cala,

9771/?7371/5 uazUseaunisaiiid” (Amalgated Television Services Pty Limited v Morsden (esea) @n NSWLR & at pp. ebe-eo)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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annunderlunmsusiuiiaiosnadussau agrslsfonu FTC Sdlimnuddsunisiiudmgingsy Ex-
Post Regulations) ety tiemlunslavandewmsaiuaruass linasnandhinnisdnloin waslawvan
asldsunsatuayulnedeyandngiunsingmant wieursdinsmatfuguadufimsdmiulavaniigng
festlovideguamuasiuslng (Consumers’ health) 21y 91115 81 91MNsLERY LASeshuiiusanoaed
uazengu Audimaluladduas uardumedidn muddlavaniiinisduses (Endorsement  Advertising)
Tawaniisnsusglevinedaindon (Envionmental Marketing Claim) wagiiusslowiidagunmn (Health
Claims) 183970 A.A. ocee Wuiuu FCC anidndediindmsunsuiedudmiadiunensiiml wis nns
YeAud et (Home Shopping) Weinmswawetesaiiies Useneufiunsinduaf Carter Dee Tul a.a.

v

exee 11119 FCC ladnauinaniiionisvieduamiatnudulsylominoarsisusy wazaiuisalvusnisle
A a v

Tngliidualdansuussuuialanl Tngszuuladaiifivinfifneseenoinid (Must Carry) n15918@UA7

N9bNAVUTZUUVBINUNIY

. YBULIAYBINTTUTZNBURANTISINTNALUSZIANA1S18RUAMISinG (Tele-shopping) Tudnsussing

wazludszwmalne

N1SNUNIUYDULYAAUATOUAGUUBINTVIBFUA M LNaNIUIN iR (Teleshopping)  Liarimun
YOULIAVBIYDINNNNINTEEL AN TyimiNATouAguAsULUUNTAULon108ne1NA (How to  deliver
content) Fwnefianisasiomangudniivimng suwuvresmsrdndeonde lddinadumsaeininndes
aa a & = a = s A a o Y} = & |
Foile Mwanlileasluanile v3e seAnINGaAFeNNTEIU lagagiisuluunisdilon1oanaInia ag m

ANwuLMEnU AD

®) Over the Ar (OTA) vineia msdsdeyianisene liinasdumsdauuneusdon (Analogue)

w3eAImea (Digital) 39 OTA Wumsweunsilienfituinfivszdnsnimgsan uazasounguuszanslungy

e

a

Tng Iae OTA  azUsznoumenisdsdgeianiaiuau (Terrestrial)  nvdsdyeyIaIUTzUUAILTIBY

(Satellite)
b) Over the Cable (OTO) \unsasseanainda filidedldndunnudlunisdedyaa

) Over the Top (OTT) {89119 OTA wag OTC d9e311AiE5U (Receiver) Tanansasudaayau 1
Aa ::4' At & A A y & v A & I3 Y = v va s &
vugniimaedeundwlunuveanisndsusuunsdailomluded o 4 nedunsdifwenislddunesiin

AILEIER (Broadband) 1 USn1sBuwmesiinliane (Wireless) 1udu (Punchihewa, b&éw)
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naNy. Ry
dmsuluvnseine 0fiau Ussinainudls wudiniseygausznaunisvigdudimislnania
Insvirdiunsounqun1seenaINIAYNUIEIY AlABBNEINANIAIANUAY (Terrestrial) ALiiey (Satellite)

v

wLdalnsvimd (Cable) uwmasile (IPTV) uwaslnsAnsindoud (Mobile) nisluussmeansgaling wuii §

Trusnsendalnsiiaudaainsenisvieauaimisbnalube knsuuesatie 1Wesann FCC fngdulinnisune

AurmalnantunansiadUselevinoas15uvU

agalsfimuilefinnsaunnguune wagngszdevlulsenalng e1fidu muuns oo Wil
wsz1vUyaRnIsUTznaufanITNTEedsILazianIsngial w.a. bede NUI1N1TVIEEUAMISINaNIY
Insvie (Teleshopping) N15918&UAMIUIUEIUNIINTTAY (TV Home Shopping) #30n15U188UAIMNN
U1 (Home Shopping) tagninuaveulunegaielidanuurlueuginusenaufianisnseaeides uasianis
Inglngiimd Fasmumdusefuni sEAUNINIA LazszUYiesiiu siudasounauisteamnenisdsdayny o
AUy nsdedeyeyun1ney LLﬁZﬂﬁﬁx‘iﬁ@ﬁJﬂméleﬁ’]SLﬂL‘ﬁaWh“ljl?u 1A899949119N1999NBINIAN Y

suwmesillndilildgnaseuraulungruneg wazszileudnany tnednsmedniglungmunemulnsauuing

[
U A= o a

setilunisfinyesslidannuaveunnisueduiinisinadiulngyiai (Teleshopping) ATOUARY @ F8INW

lauA
®) mivwauamslnanulnsyial (Teleshopping) ArensadeygIanIANUAY
b) nsvwauamslnaulnsial (Teleshopping) Menisasdeygiamafisy

m)  Msveduamslnadiulnsial (Teleshopping) MmsnsasdayeasuaieaLla

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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ﬁ aANg. ‘/;,/4’;%; Ty o
UNN o
¢ a o ¢ a ¥
#01uN150IV89N15USENBUANIS INSTALUSEINA15V18RUAINIglnG (Tele-
shopping) Tus1sUszined uazluuszndlne

nsAnwluuniiseneulumenisfnuisiusiudeyanfsniauaniunisalvenisusenauianis
Insvied lagyjatdunis@nuluinisusgneviamsinsimiussiannisneduamislng (Tele-shopping) Tu
| g e v 1 ° g & Y % a0 a9 v =
AaUseimanidunsalfnwifieg1sduunsdu ¢ YssmaduusenaulumeUssmadgiiu invals oeanside
gLy wasUsemeanigesni wagsiudoyaaniunisaivesnisvedudmielnalulsemalneiiouansis
YUIAYAAIVBINAIAN1IVI8AUAINITLNan1lnTiiad 4991190150000 1N1A SIUTITUALIBEATBS
AUsEnauNITIed1Ay lnensouAguiedILLUINITIATN ANYMEYRIAUA1/UTN1TNINTIRTIIEHIUNIg

YI19NIsVFUA NI lnanalnsiad Teedsieazidunsanalul

o. d@arunisalvainisusznauianisinsiaAdussinnnsvieduainiglng (Tele-shopping) sz

a 1% < Aa ! R% PN o I a =
nsveduamslnalunieuunnlunguuaddiy wasdszvvunerdeegluvsuunvesussmeagu &
F0In19N15ITmpAuA1ug W luasldean Sguradiduliyuuesiinisvisdudinislnailunalanig
mMInaaUsEN1srdemuuiAnvawmanias vinliiguseneunsuamesemidiunliuinmsveduamilng 11

Yp9lnsiFdnANUAY (Terrestrial) AludA1USNNSUBNSUALNTN (Free TV) SzuuaIMiey kagweniadn?

IS

YuiluszIan1swauiuieuu nedssmadUudulssine

2] 2

wsne Tulanfianunsasenemadayauinsiml IneiSuduniseeneiniansasniulssmadunisdedeaniu

o [ v Ls 4"{’ a
ﬂ’]‘WTUI‘VITV]FTUﬂ'W”IWUWUGUEN‘UigLVIﬁ

AAIBNwIYY “i7 vulnsiimliuunaennn (Cathode ray tube - CRT) Aausiiuil be Ay A.A.

oxlbd %\‘IL{]Uﬂ’]i@@ﬂ@Wﬂ’]ﬁLLUU“U"I’J—ﬂcW
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MW o N1TBBNDINATYYININTIIALATILINYBIUTEIWANUY

(Radio Museum, woe&)

AENAIUIUN om NOBNIAN A.F. oo BIANIINTEANLESIIIUTEMALYY (Nippon Hoso Kyokai
- NHK) @ansaseneinmiewnasisasuladunsaisn wazisunaasseensiniagaisisavulud a.e. exco

Felimgalunenadul a6, ecco LWINMATINEANATI ©

UNTLNUFBUNNTIAY A.F. oct&a UTENYI5U (Sharp Corp) lesududminegunsallnsvimieios
A a o [ 1al 4 (% = a

wsnindalulseinagUu 1ngs1Asnugimunegi en,ooo WU (UsEn o,0¢o nsaasansy”) dedn
Jus1m1n71 eo Wivesduieudisvn s @uuiaunisfineseiuliseudnuilunouiy (Juiousuduves
113191591 & oo Leu) Menasluiui o NuATUS NHK  landuinesneimalavaseunguialinsiu
drynyau (Subscribers) 31U @oo 518 kaglutuil be dvnau USEn dulou wiaidu waisa (Nippon
Television Network Corp.) lisueane1niadyqradnsimidmdivdidunsausn lnensounaurdFudyaio
U m,&oo 718 AuLeIeidiea (TBS) Tl a.A. exed W3 (Fuji TV) Tul A.A. exeew 0918 (TV

Asahi) TutiReniu wagiiilaiies (TV Tokyo) Tl A.A. exbe

'
S

YudailnsiaunIuawieudn o seuu

o3

uonvndeslnsviainiafiuiu (Terrestria) W& Ussine
IfuAnafieniiionisnszaneidesinglnsimi (Broadcasting Satellite - BS) wagaifluuiiienisieans
(Communication Satellite — CS) dausiifouiuwou af. exce iufuin Ussmadiuldiiuesneine
Fyanninsvimdinnafisiniienisnsyaneidesinglnviatl (Broadcasting Satellite - BS) #uaniii BS-

ma glusSNIsTee NHK 37U3U b 989 hagtadnsyialingg (WOWWOW) %ﬁLﬁuﬁﬂizﬂaumiLamu

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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Tull o AA1AN ALA. oxato UTENAN1Y Wasiva 713 (Sky PerfecTV! Now) Lugusznaunisienusie
wsn@seenenAdy1lnsiAliIua I isnUsTIAnAInea lagliusnisuutuensuauBnIulnsvial
U o T8I WazINYTIUI eom 83 Faulun1sesnainirIunfisuiian1sdeans (Communication

Satellite - CS)

[ a

AILATUN ® SUNAY A.A. booen tJUALLT N15BBNDINALNSNALUNIANUAUVDIUTEINADULNAILN

o3
i 4
U U a 1

UuIVNEY & Foanan Loun HuUeaudd (Nippon TV) 88na1nek1uYes
97 (Fuji TV) wagiiileiien (TV Tokyo) Usznaunululsasyiasdy 893

ldssuulnsvimiuuuding galuds
101918 (TV Asahi) fidiiea (TBS) 1)

YaalnsviminIANuRuUsEIMesdunsaUse I T innluiliAuA1usN1 9nduIuuIn (Video Research Ltd.,

woed)

401UN130iU8N1509N0N1¢ kazn1suiedusmidlnaiunslnsiadludsemadgJu I5easiden
Aagiolull

@) iﬂﬂlﬁ%aﬁﬁqiﬁ’ﬂmiaaﬂmmﬂ (Broadcasting Media Operating Revenue)

yaA1n150en01n1AYeIUsEnAgUuluY A.A. boom UYAAT m.ceoo d1ULLY 1ALYAAINIT

(%
A a

ganINANIATLAY (Terrestrial) TyargeanAnduyanis b.m a1y Inedsvazdonlsingaelunisng

Aoluil

M54 @ YaAIN1TBINDINNAYRSUIEINAL YU

1aAIN1588n81N"A (Broadcasting Media Operating Revenue) woam (L)

AANUAY (Terrestrial) AUsENOUNIIAATIUAULRNWTEIIN 1,00, G00,000,000
NHK (Terrestrial Broadcasts — Non

NHK) 91474 ebs USEN

AUsgnaun1salIAiuAY NHK E&®,000,000,000
(Terrestrial  Broadcasts — NHK)
U ® UTEN

Adiey (Satellite TV) HUSENaun1sA1Itied NHK ©9&, 00,000,000
(Satellite Broadcasts — NHK)

ey (Satellite TV) AUTENIUNIIANILTEY YBnuiledan CE&,®00,000,000

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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\ i >, - »
fiﬂ‘vlslf. '?’/4,;%[ ’{ﬂ%\?ﬁ‘r
1aAIN1588n81N"A (Broadcasting Media Operating Revenue) woom (LWU)

NHK (Satellite Broadcasts — Non
NHK) 91194 @od& USEN

wALdad (Cable TV) AUsEnaunIsiaand (Cable TV €0m,000,000,000
broadcasts) 911U bae) UTEN

i?ﬂiﬂﬂ1ﬁ§3ﬁ%ﬂ’]i§]ﬁ)ﬂ8']ﬂ"lﬂ Nn,R@D,D00,000,000

(Broadcasting Policy Division, Information and Communications Bureau, Ministry of Internal Affairs

and Communications, Japan, boa&)

1 a v . v Y
@) gam‘uammmmsm&]aummﬂna (Teleshopping Revenue) (WUATULYW)

a ado o

Tudszimaduu msvedudmislnaiiuniansiaddadugesnisnisivaniidAgyremimily
Ineflyardia b.o Sudueulud A booc sgnlsfinundymiuasugivlugisldiiuunaziulid
YarImaInanateg1areiiiedanyanigagalul a.a. bool MAYEINT b.ce a1ua1ueY lgdsivasiden

Usngaslumnsnemalull

M1590 & YaAn1snaIan1seIeauAIIeinavaIlssnAg Ul A.A. Book-Bood

:lj boel bwoeem boe&

yarnsugduanslng

(Tele-shopping Revenue) o, @0 ©,806.D v,0o.
(WUAULE L)

a b %
nsiule (Goea) 0.0 0.0 -&.6n

(Broadcasting Policy Division, Information and Communications Bureau, Ministry of Internal Affairs

and Communications, Japan, boe&)

IuIUUszNRUNIsNaNIsInsiiAdUssnnn1suedudmslng (Tele-shopping)

o 2
CY a o Y v

IuugusznounsusduainislnavessemagUuiu J31unmun e 518 lnefiduien

A [ YY)

AUTENEUNTNTINTIElALAEATEEILLUININITNAINGNER o BUAULINABEUAY » Japan Consumers
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Cooperative Union 3stasnseanainiafeses Co-op Susiufl b fie Jupiter Shop Channel Co Ltd %eq
PONDINIA AB Y89 Jupiter Shop Channel 8UAUN e A QVC Japan Inc ¥8380n01n1ARDYDY Jupiter Shop

Channel

TgazideausEnaunsn1svieiudmislng (Teleshopping Operators)

a0

YUIN1SAMNUAUTELANAUAIABUTIS

o3

AUsENauNIINIsVIEdUAImMIing (Tele-shopping) Tuussime
o . . = & v 1Al a ! = v
TaLau Ine Japan Consumers Cooperative Union %QL‘UU@U%H@Um’iiﬂEJIWQV]@@M&WLLUW@Wm&iaaaz
mo.o uarilselane ebc.p WuaeY lWuntnduA1UTsLANe NS wazvedldnelutiu esanwauiun

¢ = 44' Y] ¢ a i va ° [y .
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() N59BNDINANUFIUNIUNINARUING %38 138NTIN1T0NDINANUGIY (basic broadcasting)

(11951 o (i)

(i) N1988NDINIANIIYDINIIDUY WBNNTBIINNITNTEAGLHLHIUNNATUING 13D L158NIINT

genenaly (general broadcasting) (119151 o (iii)

(i) NsanenendyIaTenIeUseme (relay international broadcasting) (119191 o (viii)

“ Article o The purpose of this Act is to regulate broadcasting so as to conform to public welfare and to achieve

its sound development subject to the following principles:

(i) To guarantee that broadcasting is disseminated to the greatest extent possible to the general public and that its benefits are
achieved;

(i) To ensure freedom of expression through broadcasting by guaranteeing the impartiality, truth and autonomy of broadcasting;
(iii) To enable broadcasting to contribute to the development of sound democracy by clarifying the responsibilities of the persons
involved in broadcasting.

 Article b The interpretation of the provisions of this Act and the orders pursuant to this Act shall be subject to

the following definitions:

(i) “transmission (including those transmitted using the telecommunications equipment of other persons (meaning the
telecommunications equipment provided for in item (i) of the same paragraph; the same shall apply hereinafter)) of
telecommunications (meaning the telecommunications provided for in Article lo, item (i) of the Telecommunications Business Act (Act
No. &b of exza)) with the aim of direct reception by the public.
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satellite broadcasting by NHK) (116151 © (ix))
(Vi) MseanaIMAlnsviAlNIuAIL BNz (satellite basic broadcasting) (110151 o (xiii)

(vi)) NeanINIANIINSiAlnIANUALHIugUNTlAGRUN (terrestrial basic  broadcasting for
mobile  equipment) (110131 b (xiv)) ATEUARNNNTSUAYYIUKINEUNTRAATlUE U UEYS DLl

Usglawdlunsidanunaoud

(viil) N5RBNEINANISINTIALA1ATUAY (terrestrial basic broadcasting) (1101571 b (xv)) ASOUAGH
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(ix) N139BNBINIANININGHIUNI9AFUBLEN (AM broadcasting) (119151 b (xvi)) MueTiaN13NTZANY

HOIMEHIUNAAUAIIND dob.& kHz 3 o,90%0.¢ kHz.
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(xi) N159DNBINIFEIURANBYBINIG (Multiple broadcasting) (119131 o (xix)) ¥N1889N1500NDINTA
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Msdeans (Ministry of Internal Affairs and Communications) (116151 en)
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° Article & (@) The broadcaster shall comply with the matters provided for in the following items when editing the broadcast
programs of domestic broadcasting or domestic and international broadcasting (hereinafter referred to as “domestic broadcasting,
etc.”):

(i) It shall not harm public safety or good morals;

(i) It shall be politically fair.

(iii)  Its reporting shall not distort the facts;

(iv) It shall clarify the points at issue from as many angles as possible where there are conflicting opinions concerning an issue

" Article oo The broadcaster shall ensure that the persons receiving the broadcast are clearly able to identify that

such broadcast is an advertisement broadcast when transmitting advertisement broadcasts for a fee.
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¢ Article b () The term "premiums” as used in this Act shall mean any article, money or other kinds of economic benefits which are given
as means of inducement of customers, regardless of whether a direct or indirect method is employed, or whether or not a lottery or prize
competition method is used, by an entrepreneur to another party in connection with a transaction involving a commodity or service
(transactions relating to real estate shall be included; hereinafter the same), and which are designated by the Fair Trade Commission as such.
°“ Article o () The term ‘representations” as used in this Act shall mean advertisement or any other descriptions which an entrepreneur
makes or uses as means of inducement of customers, with respect to the substance of the commodity or service which he supplies or the

terms of sale or any other matter concerning the transaction, and which are designated by the Fair Trade Commission as such.
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Advertising of Real Estate)

°° Article & (#) () Any representation by which the quality, standard or any other matter relating to the substance of a commodity or service
are shown to consumers in general to be much better than the actual one or much better than that of other entrepreneurs who are in
competitive relationship with the entrepreneur concemed contrary to the fact and thereby which is found likely to induce customers
unjustly and to impede fair competition;

" Article & (o) (i) Any representation by which price or any other terms of transaction of a commodity or service will be misunderstood by
consumers in general to be much more favorable to the consumer in general than the actual one or than those of other entrepreneurs who
are in competitive relationship with the entrepreneur concerned, and thereby which is found likely to induce customers unjustly and to
impede fair competition;

*® In addition to those stipulated in the preceding two paragraphs, any representation by which any matter relating to transactions as to a
commodity or service is likely to be misunderstood by consumers in general and which is designated by the Fair Trade Commission as such,

finding it likely to induce customers unjustly and to impede fair competition.
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Tumsdligusznaunisseienaniginginssuiinanun vse anlunslesiudiiiianginssudainangisn
=) o a v v 6 o a o ! = Y1 = a a [ ! Y
w38 AntumsUssnduiusunlunsnssiianinaun faddnrsiinseAnginssusinga1dlukaiiniu (Cease
and desist order) lagtafinuaiiieIvaiuredseda wasnstavandenaiinadedulgiunisveduan

% L= ¥
Malnan1ansiaudnae

WIEIUYAIATINTINNIAIYEY A.A. ocelo (Act on Specified Commercial Transactions o)

9

nnedsna il ingUsrasdileuntleswauslovivesitio uasnioaindliiinnsindadudn uasuims
Afandusssn lnsanzedisdslugsiamsnmananssiumsiundssamgsnssumdled Sulsznould
AIBTINTTUVBINTUIENUI (Door-to-Door Sales) M3k uluswele (Mail Order Sales) §3n35uN15mA1N
MIATUUMENETY (Multilevel Marketing Transactions) ﬁqiﬂiim%aﬂﬁmiﬁimﬁaﬂ (Transactions of Specified
Continuous ~ Service  Offers) Q'iﬂ‘ii:uﬂﬁmamﬂiamamﬂﬁﬁﬁﬂ (Business  Opportunity Related Sales

Transactions) WagNSYHIUNINTAN (Telemarketing Sales)

1951 o (o) Iaivuatienuvein1sueHIun1ams@ng (Telemarketing Sales) ATEUARLASNTVIHFUAN

¥

4 a a 9« a v = Y a Y] Y] = v v o ¢ o o v a
®I0 dN5 KIL UIN1T VlNGU’]EJWi@mﬁUiﬂqiimﬁﬁWVﬂ,UENUﬂﬂaﬂi@ﬂi%@Lﬁﬁ‘UﬂﬂaIVﬁﬁWVlﬂaUll']ENN‘TJ']'EJ“Wﬁ@N

Y

Tusnng Immﬁ‘msvulﬂuWiviwﬂqwg]mﬁuaﬂﬂivw'mLﬂiw%ﬂa Wilve wavanamngsy (MET) uazpslaliiyana

£ 1

Ansanludyauevsedygusnisseninanisaunumsngdny muuazmulmnmmgmnamﬂanim

o w

t:‘l ! 7 6 =2 il ¥ & 14 a ! k4 A Y a :.’I ‘&’
miiugsnssunsvesunsdm fasgniesduinsdilufadeguevsediusnisies Mslinns eobe

AvuAviuevs e ius N sfewliun saasialuil

* Act o(m) Telemarketing sales is “sales of Designated Goods or Designated Rights or offer of Designated Services, where a seller or
a Service Provider makes a telephone call to a person or urges a person to make a telephone call to it by a method specified by
an Ordinance of the Ministry of Economy, Trade and Industry and solicits the person to conclude a sales contract or a Service

Contract in that telephone call...”

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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11951 oo NMVUAMARBITTYTDVDEVIY %30 {HLTUINIT Wardevewrdnyiu viinveddun w3e U3
wazdeinaasedivingUszasivainisinsdnrisinarrindingussasdiietnyaulidnsuludayaive vie dyan

UIN3
199N ee) N ITNTIUYARRTILARIARUTIFINss W ludyanne vise dyanusnig

1991 om NM3IRdIBNaTiuNTVREUAMNINSANI Werkwe vie Flrusnissumsainsidngdyan
PIWFMTVAUAT 30 NS 30 FeyIuinis 9nUuNIg909nN15U8RUAINIUNSINSANY (Telemarketing
Target) ... §1e ¥38 {LUINS MIsTnduenasdulseneumeseavidunuasnsalinstsdonndasiudaninug

Ny blunsenvngunmueansensiaasygna Wdyd waganamnssy (MET))
11951 o TnIUluNMITRdNNa3

1991 wo MM MTUNITEONTU Avualigvie vise gliusnsndemniuadu vie ans vie

[

ATUTNIT NIUWEIU Y30 Navun MNUARaNadasdduayIvedmsuans vie USN1s naunaziin1sdnds

Y

auAn lewdns vle aualiuinis MAgadeaiunsuneduamansdn ... fane v3e gliusmsseudunyang
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mananaediunseensu wie ligeusunsadasdnan ... egnlsinuunasdnarldsiudansdinguenser

Y

Trusnisteuans v5e Wiusnis Tnelua1dinasanntasuAIaum se USMINILn 1ss UeaIu
19191 oo MNuEWIRUEvTeRiUSMIaniunsieluil

v = v a v I o 1% I a & a o Y o
1991 bo (o) FUrensegliuinisdeslidiaueteyastamianain lulssnuiingitosiv
Fyaunuevisedaya1usnislunmsuigiunensdne vise desiulilvgnAendnnisadasdyaveviedya
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a A a ¥
USNNS 939 snidndaeninany Ineuseneulume
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11951 be (o) () ¥l wazUsEANTAM Y50 AMNMTBIEUA Yise ¥ln warTUavBunYes
Az w39 U313 wavUssiudue Nndneadsiuniuiininuallunsesivnguinueinssnsiuasegia ndvd

wazgAEUNITL (METI)
199 oo (o) (i) 9IAWIBVRIEUA F9S Y38 UINS
11991 e (o) (i) svEgIM Uarguwuunsinseadum vise 85 v3e USnns

1751 be (@) (iv) 5z2aUNSINEIAUAT auNSlaUaNS ¥i5e nalunsiusnig

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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119131 be (@) (v) UszWUningIwaanunIsaaunsalasEaya,

11091 b (@) (vi) Useiuniieitasiusieazidendaulunit vuneuaanisungdua6Iunig
s (Telemarketing Target) AasagueausuLiiarins ey 1e vive dy1usnis

= ¥ 4

11751 be (@) (Vi) UBNWLDANUITLAUFINTEUNITAY USehhudn
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11951 oen WO FUURI AT B WU neTuNsIziunsaLTunIsEaAs1 (Suspension of

o«

business) Wenuitgue wie §HUTNMsazdaaumunIng eobe Mniguunineinannuauliiusssy

¥

NFINTTUNMTVIWAUAMELNG v3e Uselewlvew@e viTe A3uUIMs .. Ssuunsanunsodslviguie wse

U

e

TAUsNsse i uNIsA I UNSUBAUAMINSANTITIATIINILA 1150 Va1 Wusseza iy o

uuIMIMsUsznaun1sueduaInelnaniunneinsiial (Guideline for TV Shopping)

¥
o =

wuamnsUszneunsueduAImslnai unglnsial (Guideline for TV Shopping) an avinTulae
ammrgﬂigﬂaumsmmmmﬂmi@ﬂu (Japan Direct Marketing Association — JADMA) dlotud oo AL
A.A. el Lﬁaﬂﬁﬂ’mmqsﬁwm(smNmﬁﬂ%ﬁéawNT;V]sﬁﬂﬂ'ﬁmﬁqmﬁaaﬂmmﬂmumqmﬂﬁuau N9
poneIMARUALTIBLIioNSNIEeIdTIMg Insviad (Broadcasting Satellite - BS) mafissnilon1sdoans
(Communication Satellite - CS) wagniaavdail (Cable Television — CATV) a1unguunenses1sUyaf
ﬁqiﬂiimwﬂﬂjﬁ A.A. exeo (Act on Specified Commercial Transactions e«en) LLazﬂgwm‘aﬁluﬂ ﬁ
Aendos udsaenndesfuinnsgruiiaunauguszneuisnislavannssaneidemndingudensiaiuisni
(National Association of Commercial Broadcaster - NAB)™ LLawmamuﬁuq AIUN1T9BNBINIATIINT

Insvieiivun aunBnyniedesnndunismuiuininisisenaunisimun Inelisgasdenmall

unil o snasgrudmiudeya (CHAPTER | STANDARDS FOR INFORMATION)

Y] %

N130a1AN1ATINIUINTAANADIAWTUNITAUNTEIVTYYRFINTTUNINVE 7.7, oo (Act  on

Specified Commercial Transactions eero) WAzHINIFINATEFTINIAENIIUTDEINANEUTENBUNINAIN

mﬂmaiﬁﬂu (General Ethical Standards Enforced by the Japan Direct Marketing Association) tagAaslgnis

" YagtufeamnaugusznevianislavannsyanadeosmvingvielnsvimiuisUssimadUu (The Japan Commercial Broadcasters Association
- JBA)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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a5ue7de wazdanulunisiianudilaiiugunin tdes uagAadnys n15e5une (Descriptions) 1N
ATBUARNDY N15UAAIBDNNNNNIALIAIENYS WazlduUTenay AYsTINYIRYDINTHRATTYANIUNIY
Insvimiidudendearsteyauuudivae (Momentary)  laaunsaiiunangulildmiiowdedsiiun Tu
iz iudelngimiaunsaasanissuslauinnindedaiun dadumnuinnisesuienseninnsesuieglyl

gnaesavdmaliguilaafalamls duiuiedesiudymaingn Jeyaddelulidasgnussyedlunmsuie

Y

a kY

Aupnebnantunialnsyiad

&. NM3BBUIEUsENEUNTTINY (Sales Description) Aassznaulusedeyadwieluil
[0] Toyaveguny (Seller)
(n) Foveagune (Name)
() Wnsfna LLazﬁagJﬁJm;:iGmEJ (Telephone number and address)
o] Seulalumsuie (Sale Conditions)

U

(n) Yeyadwieluidegnussreglunemsvigduamisinadiiuniadnsviag aunfmualy

NMNETINTIUNIAIYE
- 979A11Y (Sales price)
~ Geulumsthsziu wagdsmsdseiu (Payment term and method)
- szeznavidetufinisaweududi (Delivery period or date)
- drnadiinmsswinedud (mndifiviun) (Effective sale period, if any)
- Geulefiaudug wu S1uindudniifisiming e dyginisviefieuieg (Any

special conditions)

(v) MnduAfnaImiglaeiiteulunsieut1sy (instalment payment plan) §aiving
AodwanatonIvue wazeuly (Terms and conditions) UY8INISHOUTITLANUNOUUIENITVIERUUHOU

915 (Law's provisions for Installment Sales #4384

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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- smaumduanlaeialy (Regular cash price)
- IANAUATINOUTISY (Installment price)

- FamMuuAluN1SIIsE LarduIUNANNeuTdNsy (Payment terms and number of

payments)

ANUTNTTIREITRINUMNINOUTISE (Rate of handling charge)

[on] AlgT188us MAgITes (Incidental  Costs) Alg1eauY NlisameglusiaFuaiondivu
ATUINITINES ATUTIRIUNFUAT ANUSNITUTENOUALAT WaeA1TANTS (Handling charges) nLiuen

TouRU (Remittance charges) MIABIUIETNANIUTIINTINTIAL
[€] 2# (Tax) feeseylvitnauinsmfdaina1isanngusiag (Consumption tax) 3alyl

[¢] ulgurensAududn (Return Policy) NMsuedudnlagunidesiinseysynliinishuduaive

1 a Y A

$URUAY (Return for refund) Tnedipsimunszozinan wagaldaeiiAsadosiunisauaud dufi
M3ssminedudnldanansafududildimunlaiifansduddafivey (Special order) wie Audnil
wlaniindnuazianie (Peculiarity of the merchandise) WagN15IMUIGAUAIRING1INDILEARS
foulvlidaauirduidinanliansAududuiedutuiuld Tnedosssyinduidnaridui ui

' '
[ 1% =

daiawisedunmiauanuasanzluensBnme

. %’agalﬁmﬁuﬁuﬁw (Information on Merchandise)

v = U a v v Y = o &
Foyaneafivaudfossznaulumeseazdundasialuil

a

[0] ¥ avesduA WazAnauTAvosdua (uusenauluiey aunim Ingau aussanin JUse @
Wwitln vue Judn MIwasnw vav) asdedinisssysglusienisuedudmnislnariunialnsiend

(Name of the merchandise and its characteristics)

[b] Joyaneaivdusseaenndosiunguuneilnesteos wasdyayisunisudadunianisiidu

5354 (Fair Competition Covenants)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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[on] N3OS UBAUAIADIEARGDI I UNMIBTINEITY Lazdygenunsutstuniensamdusssy
(Fair Competition Covenants)
o, WAFFILAMTUNTB UL UTEIRUANI (Standards for Description of Specific Matters)

ngszdsuanizunysznsiinnusndudmsunislavanlunsvedusinilnaniiunig

Insvimigsuseneulumeanuazaeliil
[o] N381ENATINAMTIVTONTT (Claims of Superiority)

N = = wa a o e A v oo a A i = =
lunsdinfinsiuTeuiisupuantivesnindusiiiossfsassnauilvilond nsilSeuiiey
sosdideyanilussiszneu uazdeskifivszloarlag inanienedumeuis nswWSeuiisuaanin

v DY) =~ ioa v v ]
osandliiuduiaay Ineluvasiunvestayausenaumeynas
[lb] N15919ATINAMYUEIAR (Superlative Claims)

lunsdiffeanisuanifsassnanlugiganeantoanduiiay waslundiiuivesdtoya
Usgneau Aesutgudfesdinnuseinsyislumsldesuie 1y “aaeania” (Forever) uaz/v3o

“auysaluy” (Perfect)
[en] NSLEAMITIANEDN51AT (Double Price Indication)

NuAR331A1@8431A1 (Double price indication) anunsalasuauannelavaxanvgey

WAZNITHEAIIIAIAINEIND9EN150TUNBTITIANUTEUBUANY (U 5IAIREI0 SIA1VIEFUAIUNG

IANVUABUNTN 181) TALa LT
[ msuanaAfay (Use of Numerical Values)

TunseSuretiinmunin/manisufiRnuvesdudlagldduavlafnu sesdinsuansdiag

Y [y

YRIFITIN WALITNTINAININAIUTENBUY
[¢] N199195ERUSU (Claim of Recognition)

lumsiansieinisgensunnaniunsesisialag Mlasu desdinsuansdeyaluiilonivens

gau5U/5193a0199 Inedeyadinanineslsenaumeiun uastiavesaniunsessiantasume

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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o] WARAUNANILAITIEIULILED (Used Merchandise)

PINFUAMIALUINIUNITVISFUA ML N AN LN NS AT UFUA TN UNISTTTIUNLATD ey

Luilddudnlvg Aesdinisssyivanmvesdumlidaau
0] N35UTRY wazwuztduA (Testimony and Recommendations)

M3l9n135U09 warlugduAIAISHANLLERRe (Trustworthy)

& NTLAANDNVDILOYN LhaEUDI193a (Presenting Premiums and Prizes)

idladin1suansfisvasiay uazvessedalusenisiesniunisaiungvaneiiawieiiuvewny
Larveds1eia lneyar1veiay wazvesssiadesliifuyarfivualagngving sadaimsiiaueteya

Nenfuveaay uazvassianesdinsiiauslaglidaidliiinanuduauusiiuslan

Uil o 3nasgrudm¥UAUA (CHAPTER II. STANDARDS FOR MERCHANDISE)
®. mmg’mﬁugm (Basic Standards)

[0] wsgIUNIMUAlaeNgvine wagseileu (Standards Set by Laws and Regulations)

a 14 1 1

AUAINTIMUIBHIUNIINITNITVIHFUAIN I NANIUNIIIN ST FILATS ABIADAAADINUNY UNY

warngIzdeu suwdwnudussdou uazasusssunndny Snvivlimsazdindvsuesdu

lo] 1msgIuiuANUaensie (Standards for Safety)

Y A '

dupfndmineIunnsvedusnsinaiunadnialdediinnsgiuanudasadenui
ngvaneivue warsedlialiiindunseanmsldnuiauniluseduiisausuls (Normal range of

misuse of the merchandise)

[on] WMsgIUEMTUANEEUY (Standards for Description)

'
a Y A

AUAMINNUNIGNIUNIINITVIEFUAINISNAEIUNIINSAL ARl A1aSUNeNdanAaBINU

nguefneItes iutdeyadmiuduslaalunisdnduls uaznisauasnuidua

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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. 1195§1UN"585U1Y (Description Standards)

[0] N1seSUTIEAUANTMUIEHIUINTVIEFUAIMISlnaRun N SRl osU URR NN Y
AMNINYBINITBTUIEEUAIASIS 0U (Household Merchandise Quality Description Law) ngvisng

Juq Mg uazdonnasnsuasdunesnisaidusssu (Fair Competition Agreement)
lo] AuAdpsszytoyaunawuniinduimeliaidliifinanudilarauiguilon

[on] mndumdaruuziinisldau desszyitgiionsldnuuuuiviud wingleduaduilu

Y

1 v a 1y < a ¥
m‘mmqﬂizmmmamﬂmwa@mamumwﬂwEJaﬂma

Undl o 35§ Iud MUY MIgNA1 (CHAPTER Ill. STANDARDS FOR CUSTOMER SERVICE)

. ‘U%mﬁqm’gﬁ (Customer Service)

wasnsdni uazissddnauuinisgnadesgnssyegluduaniinisdnds lngiuesinsdng
fana1Peeins e ldauegn9tlny B HOUNAIINNTEELNIDDNDINIATIUNISVIIFUAINILNAKI LN

Insvim
. NIYINFYYINITHIUTITY (Issuance of Installment Sales Agreement)

naInNMseduAiinisHeutisy desinsdndsdyanisieudisziiluatednualdnesluliiu

HEanunngvunensveUssanioutise (Installment Sales Law) fAviug
on. NMIVLFUAIUTZLANTIT2R[UAWNTN (Prepayment Sale)

mnguslandesdiszludrminvmuanisuisdiuneulasuduan duAidnsdedeonse

v A

TuiadasuduasgnasluliiugnAndieldsuiduednaliaid anufingmanedunisvieduiinisiou

Y

(Door to Door Sales Law) N1#uA

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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oy
[

<. aurniiledinnsda@e (Unordered Merchandise)

[P Aa a a v a v day yva o & PR v v a a v
QUiiﬂﬂﬂJaVlﬁsLUﬂ'ﬁUaLﬁﬁanUﬂqﬂﬂJlﬂmﬂqiﬁ\i‘?ja A‘L‘Uﬂiﬁuﬂﬂﬂaqﬂ Eﬂﬂi%ﬂ@Uﬂqﬁma\‘iﬂﬂLaﬂaUQq

AINAT M INIEEvIalnsEEvIamMdwNNngMINegINTIuNINYETvue fUseneun1saslailians

TunsveAuAUAIRINATIANKUILAA

& NMIsuNEaNNaUIREY (Cancellation before Delivery)
flsznounsdseunlsiineeniandeunsdndeniunsdfinsdsdudduduiudfie

5. AUAANTN L?ﬁﬂﬂﬁﬂﬁ@iﬂigﬂé’fm (Broken, Spoiled or Incorrect Merchandise)

v Y A a = v N a v Y = YN =
ﬁdﬂigﬂ@Uﬂqifﬂ@Q?‘]ULQUVﬁQ'@E@’]@IWNﬂ']ﬁlﬂ.]af‘.luaLlﬂ']LL@ﬂVTﬂVﬁ@LﬁUWqULuaﬂ"\]’]ﬂﬂqi"ﬂmaﬁ U

a v da

aum‘mwaaﬂmimaiajﬁaﬂl,‘ﬁul,ﬁmLamrmz;]ﬂﬁ’]
o. N39AE9a171 (Delay of Delivery)

MnMsIndsEIdININSEEEIaInIvue JUsznaunsredsdymanuailuiugndn vmngnan
AoIn1sEnanNNIsTeLlasnnvsNarenIsInddth gusznaunisaegausulviiniseniinnisdeedns

Tufdeula (Unconditionally)

5. $18%¥0veIgNAN (Customers' Lists)

[
Y aa a =

anAfianslumsisenseswiolull Fajuseneunisieiiliunisnovauewiuf

) MIAVTBVDINULDIDBNIINGINTOLATI8VEGNAVDIEUTENBUNNT

a

b) N5 UAHeTaYAvInUBINgNUITIagluguteya wavn1svelviusenaunisunludeyad

ﬁﬂwaﬁﬂLﬁa’JﬁUQﬂﬁ’ﬁ’lﬂﬁﬂﬂé’n (Japan Direct Marketing Association (JADMA), eceer)

USLNANIND LR

ngviny wazngssdeululsemanmvals aseungunguung wazngseideu wu wsssvlnainig
n3rAeLdes wazian1snsvieu A.fA. booo (Broadcasting Act of booo) NgszideulieIiun1snsyedes

wazAan15Insviail (Regulations concerning Deliberation on Broadcasts) ngseidauiigaiunislawainiu

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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NN5ATELLEDY WarAaNITINIYiFY (Regulations Concerning Deliberation on Advertising Broadcast) tag
ﬂgizLﬂEJULﬁmﬁUﬂ’lﬂﬁzmm’l (Regulations Concerning Announcement of Sponsors) Juiu Ineilseaviden

sasalil

wizsulgyalinsnszaedes wazian1slnsiiad a.A. wooo (Broadcasting Act of booo)

W30 AANITNTZBEY LazAan15InsviAYd A.A. booo (Broadcasting Act of booo) hazaty
UFudgaunladnuin be atuauieduaanuiuluillag Wiy, mingeY obowa & Uil o FM1AN
A.A. boom (Act No. eboaem, Aug. om, boem) MUUAINgUITAIATEINIINITAEEsINgINTvimIlily

| Aw ¢ \ a a a ¢ v - % a v
N5 o NTTMgUTEAAan1sduasun1sUndesdns wazuselovivesdun en1sadeninufnaiu
Uszosulngliiinlungussovu wastiiowmurinusssuvesnd Hudaatuadiliiinnisimuivesnis
n3zaedeinglvsvia uasimualannisvestszmvu InensdunsenasnIn uaraududaszvoinis
nszAeideding waglngvial Ingnsiasuadiadviussanvulidiuswsuiaveulufianisnszaneideding

Insviend™
11951 b Wmueleuddgiiieitesiunisnseaededineglnsiailinweluil

WINT .o N13N5EBLFETINGINTYIAY (Broadcasting)  MU1EHE NITIMNU N1TTAKS

UM IVTOMINENTIENIAUNTNIEESININTim wageanamalydsevvunily (saufis §Suvy

Vo o ° o = & o i Yo Y 1G]
AeladyansusndIui o dyen) Jemelulazsiuduisendn “43u” Wiugunsaldulnsauuian’ oy

Y

o <
unaantdu

™ Article @ (Purpose) The purpose of this Act is to promote the protection of the rights and interests of the audiences, the formation
of the democratic public opinion and the improvement of national culture, and to contribute to the development of broadcasting
and advancement of public welfare, by guaranteeing the freedom and independence of broadcasting and by enhancing public
responsibilities of broadcasting

™ Aticle b.0 The term "broadcasting" means planning, programming or producing broadcast programs, and transmitting them to the
general public (including the recipients under individual contracts; hereinafter referred to as "audiences") through telecommunication

facilities...

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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11091 .o (3) MInTELELslnTyial (Television Broadcasting) 188 N5

saneInAsensivszneulumenmisiilunmilavisen medouln uazdme Fes wazdug™

1A .o (b)  N1INT¥8LEEEINY (Radio  Broadcasting)  nan8ds A3

N P ° = 4' ne
senemAsIensiUseneulusmema des uavdue

11951 .o (c) N1308NBINAYBYE (Data broadcasting) N1588n0INA (Fslal
FFIN508NaINIARUATEURER YT LU Buwesile) Taeeneiniasianisiidesruszneundniludeya
(MUN8E9 AANUY FIAY WNUH AT NI UaETEUUToYadUT) WAz A1unA (Fee wagdenauau lagld

1 v a £y &
FoIMvBIUTENEUNINTEEFIngIngviml”

11091 b.e (d)  N1T08NDINIAROUTYANLUUAIRDE (Digital  multimedia
broadcasting) vinedia n15eaneINIANINgiAaY Iny uazteyanlddyaruvatgteiniuieingUseasAly

QU = aAmd
ANITUTUVUSLARDUN
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™ Article o.e (a) Television broadcasting: Broadcasting which transmits broadcast programs comprised of the instant images of
stationary or moving objects, and of the voices, sounds, etc. incidental thereto;
" Article . (b) Radio broadcasting: Broadcasting which transmits broadcast programs composed of voices, sounds, etc.

™ Article lo.@ (c) Data broadcasting: Broadcasting (excluding the cases of providing or mediating through communication network, such
as the Internet; hereinafter the same shall apply) which transmits broadcast programs composed of, mainly, the data (referring to the
letters, numerals, diagrams, graphs, images and other information systems), and of the images, voices, sounds and their combinations
incidental thereto using the channels of the broadcasting business operators

™ Article .o (d) Digital multimedia broadcasting: Broadcasting which transmits television broadcasting, radio broadcasting and data
broadcasting signals in complexity using multi-channels for the main purpose of receiving while moving;

™ Article b.lo (a) Terrestrial broadcasting business: A business of managing and operating wireless stations on the ground aimed for

broadcasting, and of providing broadcasts by using them;
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™ Article bl (b) Cable television broadcasting business: A business of managing and operating cable television broadcasting stations
(referring to the cable broadcasting station facilities and the employees thereof in whole for providing multi-channel broadcasts;
hereinafter the same shall apply), and of providing broadcasts by using the transmission and line facilities;

™ Article bl (c) Satellite broadcasting business: A business of managing and operating wireless stations by owning or leasing the
wireless facilities of satellites, and of providing broadcasts by using them;

“ Article b (d) Programming providing business: A business of using the relevant channel by entering into a contract for exclusive
use of whole or part of time of a specific channel with a terrestrial broadcasting business operator, a cable television broadcasting
business operator, or a satellite broadcasting business operator;

“ Article ©.o. The term "general programming" means an act of organizing the broadcast programs so as to form a mutual harmony

between the diverse broadcast fields such as news reporting, culture and entertainment;
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“ Article b.o The term "specialized programming" means an act of specially organizing broadcast programs of a particular broadcast
field;

“" Article b.we. The term "broadcast commercials' means a broadcast of contents aiming at advertisements;

““ Article o.olo. The term "announcement of sponsors" means an announcement of the names or trade names, etc. of others after
receiving from them the expenses, goods, services, manpower or places required directly or indirectly for the production of a

broadcast program;
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11051 & (on) ﬁmummiayzg']mﬁm%’uqiﬁf\]aaﬂmmmhul,mﬁaimﬁﬁﬁ (Cable television
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W & (@) yanalafeen1susenaussnagdanisiens (Programming  providing

business)  gsfathediannselindoanainia (electric signboard  broadcasting  business) %38 33514

“ Article & (o) A person who intends to operate a terrestrial broadcasting business shall obtain a license from the Korea
Communications Commission. In such cases, the Korea Communications Commission shall request technical evaluation related to
opening of wireless stations under the Radio Waves Act to the Minister of Science, ICT and Future Planning, and shall reflect the
evaluation result received from the Minister of Science, ICT and Future Planning to the license thereof. <Amended by Act No. s=oe,
Feb. b, boor; Act No. eeneo, Mar. b, o>

= Article « (o) A person who intends to operate a satellite broadcasting business shall obtain a license from the Minister of Science,
ICT and Future Planning for a broadcasting station prescribed by the Radio Waves Act, and a person who intends to operate cable
television broadcasting business or relay cable broadcasting business shall obtain a license from the Minister of Science, ICT and
Future Planning with facilities and technologies satisfying the standards prescribed by Presidential Decree. In such cases, the Minister
of Science, ICT and Future Planning shall obtain consent from the Korea Communications Commission in advance. <Amended by Act
No. gxbel, Feb. b, boow; Act No. eeneo, Mar. o, boem>

“ Article & (en) Notwithstanding paragraph (), where a relay cable broadcasting business operator satisfying the standards prescribed
by Presidential Decree intends to operate cable television broadcasting business, he/she shall obtain approval from the Minister of
Science, ICT and Future Planning. <Amended by Act No. gzoel, Feb. b, boowr; Act No. eeaeo, Mar. b, bosm>
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“ Article & (@) A person who intends to operate program-providing business, electric signboard broadcasting business or cable
television music broadcasting business shall register with the Minister of Science, ICT and Future Planning: Provided, That a person
who intends to operate program-providing business engaged in general programming or specialized programming regarding news
reporting shall obtain approval from the Korean Broadcasting Communications Commission, and a person who intends to operate
program-providing business engaged in specialized programming regarding commodity presentation and sales shall obtain approval
from the Minister of Science, ICT and Future Planning. In such cases, a person who has registered or obtained approval in order to
conduct data broadcasting shall report on value-added communication business under Article blo of the Telecommunications
Business Act within seven days from the date on which he/she registered or obtained such approval. <Amended by Act No. eloem,
Mar. blo, booa; Act No. gxoe), Feb. b, woor; Act No. @ocebd, Mar. b, boeo; Act No. @eseo, Mar. bm, boen>

““ Article @ The purpose of this Act is to contribute to the promotion of public welfare by encouraging sound development of the
telecommunications business and ensuring convenience to the users of the telecommunications business through proper

management of such business and efficient operation of telecommunications.
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 Article o.o. The term "telecommunications services' means services to advocate a third party's communications through
telecommunications equipment and facilities or to provide telecommunications equipment and facilities for a third party's
communications;

“ Article b.oo The term "common telecommunications services' means telecommunications services for transmitting or receiving
sounds, data, images, etc. without any change in the form or contents thereof and to lease telecommunications line equipment and
facilities for the use of transmission or reception of sounds, data, images, etc., such as telephone services or Internet services:
Provided, That this shall notinclude telecommunications services (referring to detailed independent services among
telecommunications services under subparagraph ‘o; hereinafter the same shall apply) determined and publicly announced by the
Minister of Science, ICT and Future Planning;

® Article b () Any person who intends to operate the value-added telecommunications business shall report (including cases of
reporting through information and telecommunications networks) to the Minister of Science, ICT and Future Planning, in accordance
with conditions and procedures prescribed by Presidential Decree. In such cases, a small-scale value-added telecommunications

business operator shall be deemed to have made a report, if he/she meets standards for capital, etc. prescribed by Presidential
Decree. <Amended by Act No. eeb«o, Mar. b, bosm>

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
’dO’



3

@
4o

naNy.

3 '
g oS
“rmime®

109 bl (0) MuNimualilugentii (e) Mnyaraladen1susenaugsiausNIsiLYae’
WAy (srufanisaangileudulasaviedeya wagn1sdeans) desaaneidouduiguunsiinas

a 4 &
AIENTRINYIAENT mﬂiuiaﬁmsaumvﬁ LEAZ I NN UDUNAR !

UsenAaadaLnsiag

L%

ngvane wazngseileululsemaseansidy asounqungvang wazngsedou 1w nses1vdyds

[V

Ty
= a v € . . a a &
N19NT2BEY LazAaNISINTYIFUL A.A. ecl (Broadcasting Services Act exalo) laeiisiuazidendall

wizsulgalin1snszaedes wazian1sinsiiay A.A. exele (Broadcasting Services Act ocele)

wsu.1 atuiifniiidfunisesnlueugausznevianisnssanedesingingviad waznissiiu
domaensingnsvimilulszinAseanside Tnsnsfuususzianvedlueygn deulvnisvelueygn
psAnsiAuAanTIsnszEaeides wagAansingvimd msnaumuAsafunsnszaneides uariansinsviaves
Uszina fuszneumsaniiuiniseeneiniaiieusslovilianndud (Commerdal) uaznisiidugua
fusznaunisaneldluoygyinaniiuinisesnemaiievssloviidemnded §Uszneunisanniiuinng
ponameluiiufigusu (Community) uagmssifugquatsznaunisnigldlueynnaniiuimseanainie
Tuflufigueu nisadesuimslnsiimivssnmidsaandn luoygymesnainassuinsseme n1stoatunis
THuszlovtiannaduanudegislsivanzan msfeuSeuundiinnunisieas uasdowsissemaseansde
(Australian Communications and Media Authority - ACMA) mﬁﬁﬂmmmmﬁa;ﬁamaaﬁwﬁfﬂmumiﬁami
uavdeursUszinAeeanside Msdugnssalierdnduvasdiinnunsdeans uazdeurisuszinaosainside

wazn15iseRuAluay1n (Australian Government, boob)
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“ Article bl (i) Notwithstanding the provisions of paragraph (e), any person who intends to conduct special value-added
telecommunications business shall register (including registration through an information and communications network) with the
Minister of Science, ICT and Future Planning along with the following: <Newly Inserted by Act No. @oo&®, May e, boee; Act No.
eebxo, Mar. b, boem>
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boeo (Code on the scheduling of television advertising boso) Inaiisivazidunnimaluil
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funguane ngsudou vien1sudmsvesszmasundnludrunisliusnisdenn uazides (Directive
wowao/em/EU of the European Parliament and of the Council on the coordination of certain
provisions laid down by law, regulation or administrative action in Member States concerning

the provision of audiovisual media services - Audiovisual Media Services Directive)
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(@) Mmunngsziloudmsumsiauimalulagaunisliuinisd@enin wagides (Providing rules to

shape technological developments)

(o) asnlitAnanmarsudstunvindenlunuliusnisdonin wazides (Creating a level playing

field for emerging audiovisual media)
(en) SNYIAUNAINUAIBNITINUTTIN (Preserving cultural diversity)
(@ Undounneivu uazguilam (Protecting children and consumers)
@ Hostumswisenduilindudrevesde (Safesuarding media pluralism)
() ﬁiaéjﬁ’ummLﬂﬁamﬁﬁqmqﬁam@ wageEWn (Combating racial and religious hatred)
(@) Hundnusziudennududassvesasnnsirfuielulssinaaudn Guaranteeing  the

independence of national media regulators) (European Commission, boe®)
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““ Sec.o For the purpose of regulating interstate and foreign commerce in communication by wire and radio so as to make available,
so far as possible, to all the people of the United States, without discrimination on the basis of race, color, religion, national origin, or
sex, a rapid, efficient, Nationwide, and world-wide wire and radio communication service with adequate facilities at reasonable
charges, for the purpose of the national defense, for the purpose of promoting safety of life and property through the use of wire and
radio communication, and for the purpose of securing a more effective execution of this policy by centralizing authority heretofore
granted by law to several agencies and by granting additional authority with respect to interstate and foreign commerce in wire and
radio communication, there is hereby created a commission to be known as the "Federal Communications Commission," which shall
be constituted as hereinafter provided, and which shall execute and enforce the provisions of this Act.

“€U.S. Code: Title ®& - COMMERCE AND TRADE § @& - Federal Trade Commission established; membership; vacancies; seal stated
that “A commission is created and established, to be known as the Federal Trade Commission (hereinafter referred to as the
Commission), which shall be composed of five Commissioners, who shall be appointed by the President, by and with the advice and

consent of the Senate. Not more than three of the Commissioners shall be members of the same political party. The first

Commissioners appointed shall continue in office for terms of three, four, five, six, and seven years, respectively, from September ',
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oxe, the term of each to be designated by the President, but their successors shall be appointed for terms of seven years, except
that any person chosen to fill a vacancy shall be appointed only for the unexpired term of the Commissioner whom he shall
succeed:

Provided, however, That upon the expiration of his term of office a Commissioner shall continue to serve until his successor shall
have been appointed and shall have qualified.. The President shall choose a chairman from the Commission’s membership. No
Commissioner shall engage in any other business, vocation, or employment. Any Commissioner may be removed by the President for
inefficiency, neglect of duty, or malfeasance in office. A vacancy in the Commission shall not impair the right of the remaining
Commissioners to exercise all the powers of the Commission. The Commission shall have an official seal, which shall be judicially

noticed.”
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Cable TV) e msoenemiesiuaissdoansUszinmill (Satellite General Broadcast) 71 eloe/olo”
ansdganzfussenlagldnifieuiiion1sdeans (Communication Satellite - CS) TdfgUnvunsameidoy

Usgnaunis (Registration) lnensensnumalng uagnisdearsiludiuannzdou

dmsumsmeunsdygadunundiin laefifuuduiudes ey wdalnsiailuiiuidiie
(Small-scale cable television) %30 NMIWELNTAYYIAINYHIUTTUUATY (Wire Radio) l¥ssuunIsnas

Usznaunis (Notification) laggusenaunisaasguudinisusenaunsundansensie wuii

AUsznauni1svessienisvieduainislnaniiunisvsiaidndusesdniunisveluaygyie
(Approval) asngtUguusenaunis (Registration) 138 UaUsENaUNTS (Notification) Tuegiudeiniens

20N1INANAULENBINTT dmSugusenaunisuieduamielnaluguuuudus Wldnguane wazngseiley

Y9n st tuAiU

TuUsswamnvals nsznsadingrmans welulafansauna wasmswauiioawian (Ministry of
Science and ICT development for the future) MfiuluaygynNsUsENEUNITRITIEMIVIBFUAIMNSLNG NIY
malnsiem (Yeslaw Foudl) Tnefimssmunidouly duneunazanasgiumueuenaduna desdmivune
dufardaseenainianaen be Filumety uandusionmsuuzihuazsmheduiamun Tnodeulugu
nanfeygyndmsunislavanligndfulddmiuvresdingn lueygnnaziiengasnias o U Tnaiiledidy
gifensu & U agdostimansdniunu defiowann U uazguassasineg snmeanlifunsensaem e
vosunseyiirelusygwluasrelunmeludil o @nauilendeuts (Wsumalne), wees) Tngluayn
‘Uizﬂauszj'aaiﬂEJmﬁmaﬁuﬁmwlﬂamqimﬁﬂﬂmimauﬂqmﬁdaqmqmi@aﬂmmmmUsziaqmaé?qt,wimi
penoINIATInIATUAY (Terrestrial) anawfiey (Satellite) waidalnsviatd (Cable) Sumesidin (IPTV) uaz

Insdnsiadeud (Mobile)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
’Gﬂ@’



END. gt
Tuamswenandns  dninaunisdeas (Ofcom) dinthiilumseenlueygndmiuianisingiied
Tnguusluaugndmivdsenaunisesneimalnsvialdiui m Ussian  Geluaugnussiandssiangli
U3nsilevnilasuluengn (Television Licensable Content Service — TLCS) #n1sivundnuagluayne

44' a a v = = o &
LQW']SmﬂiaUﬂqmiU@qumﬂigﬂ@‘Uﬂﬂﬂ'?i‘?J']EJﬁUﬂ']‘Verlﬂa IWEJNT]EJa%L@EJ@I@Qu

(@) 1U@1§mmu§mﬂﬁawﬂmﬁﬁﬁ (Television Licensable Content Service - TLCS) tdulu
oy wdmiuUimaidominsimifioniseenenmaludesmamiiion (Satellite) Tnswiedeasdidnnseting
(Electronic communications network) 1 USnsdumnesiiin uazimlalnsitend saufatafmdndnsuds
dyanading (Radio Multiplexing) (Ofcom, woeo) Iﬂag’{ﬂszﬂaumsﬁéfaaﬂﬁsuaiumgmmﬂizLﬂwﬁﬁaaﬂszﬂau
gstanuitoula (Business Criteria) ddy o Uszns T o. msliuiniaiilengussasdvosmananiiion
sensingiiny (aseunqusonsinsimissiansneg nslavan §nws awids wazaimadeulm sauds
UIN19LETY 917wu nsudanie (Subtitle)  N15USTBNEAELEEN (Audio-Description) %38 ATANLETNIIBNT
Tnelddeldneou (nteractive  programme  enhancements)) %3® Afes1en1snsvieidedidnnseiind
(Electronic programme guides) %3 MeaeaUsN39LiY uas o, USMsiinafes “waunsitonnsumy
YosansTaivy - wildsamdeusnsiaviminiuive (Video on demand)”™ winansisasuuasnsasuvy
Uinsazgnussgeglulueygnussiamdanan Lidesidunissurdilddealdane (Free to ain asiasen
du1¥n (Paying for a subscription) %3 %aqﬂmaiﬁm%uma%’wm (Buying a piece of receiving equipment)
é’ﬂwmﬂuayzymﬂizmwﬁiﬁayzgmﬁm%’w%mism6] ﬁﬁma%ﬂuaymwﬁmﬂWiﬂszﬂa‘uqsﬁa é’qﬁ?wm@’
vefuluoynndesnsliuims m Ussom fuosuluaynnadosureluayanndiuau e Tu Tngliddetmun du

gevasduluaygnliuINsTuS ¥ evivaninsadwresy lneusnisnaseunguusenaulume

(0.0) UTNISLENISUSTUEUNUGAULDY (A self-promotional service) Usenauluaasuinig

T warUsedunuSHANN U9 USNS ¥i30 Yosannil

(0.0) UTNITNITVIWAUAIMISLNG (Teleshopping) Usznaulumausnislawanislngyieil

BITIUDINSLAUDVIUN A TIUN T TUBU

oo R . . .
The service is "available for reception by members of the public.

o0l a da o ¢ ° ' P
‘Uimﬂm‘mFiummmﬂlaagﬂ?ﬂiéﬂuaymﬂmﬂﬁzﬂaUﬂﬁiﬂixmwau

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
,@m,



E
END. gt
aatiuazitulainlusygisluayginusnsiliominsvimiasauaguisusnisnisuiedusmidlng
(Teleshopping)  &EUsznaunIsNfeINIsHanenIsIenNsludnvaefinafesdun st uveluatyn

Anuauluall
(o.@) nsanluatias Ineusznaulunie

- Uayasviadnsiedmiugvelueuqn (License Contract) Baunsainfevasadl

TaAdnTnau=

- 9azldunn1un1siu/n159190a (Billing/Finance  contact) Usznaulusiesiy

avlBgangInuTsn1sedatseAluaugaundidnanu

- Uayan139a1a (Market Intelligence Data contact) Usgneulumedayaiieaniu
FINUAIUNITAAIA BITIU HAUTENOUNITIINNITIIUINITAINGTT WagT18atdeANTISHARII8NTAINET

aelulszimadu Tuniglsy

- TgalBuansiasie (Public contact) Usznausmeausns 1gaxidenraeuinig
wazunazuveusnig ieldineus drldimeunsunaisisasuvunuledvesdidnaus vainagiu

vosuluaygalasunisiiansanlusugnseuseswd?
(0.0) BUlBLAUOUTNTT (Proposed Service) Tnausznauluse
- gauIMsndesnsEuvesuluayn1n (Name of the licensed service)

- uuuuniseaneInid (Methods of delivery) Lﬁmmmiuayzyjmﬂizt,ﬂw TLCS

AsauARUNITERnaINAnnIUkuVEniiuluaug nUssian  DTT flvusnisiagldidersusy (Free View)

o '
v v YA

seifugguveluaygadesnvuasuiuunisesnanialunistuvesulueuyn 19y muaida adiey

a ¢ & o & A PR — A
Buwoiiin Insdniiadoui n3e maluladdu)

o dl g ¥ L A 1 ¥ 1
- msmvuaeulunisiurn Aseungu e Ussan Lawd Suvulagldidednlddne

(Free-to-air) M5UBNFUANNTN (Subscription-based) wagnsauiidsarldanes1enss (Pay-per-view)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
,@@,



fi dny. '?I/”:“'/r/ i «
- sz uneeumAaila (Technical Standard) g8wvesulusuginluniseanainie
HIUSTUUAITEY AosButalauaruunsgIunesumatadu Useneulume ssuunisanevendaynyini

d0nAAeITuNINIZIL DVB U8983AN15u1nsgIuMaanamelsy (European Standard Organization)
(@.0n) S9aLLBYAUSNNT (Nature of Service) tngusenauluae

- mesueusnisnivesuluayyn (Description of the licensed service) lagil
ToyasiuIuTIeaBenN1TUINTT Belayanina1iasgnussylunannuuuingluaygin minlasuniseysia

Tned1dnaua

- s1wandeafeafuussansnis msviedudinialng uaznislawan (Editorial,
teleshopping or self-promotional) I@&J@%magﬂqumiﬂizﬂauqiﬁamamqmwamﬁamﬁmﬁ’wsim%mi
Fsmsounqunsiadasnenis mssmususnlavan waznsiaviidilesionisinsvimiidedidnmsednd nns
yvdudmslnadsasounquuinislavanmalnsimidesuinisiaueuonmsunasisasy Giuvesu
Tueygndana1n lianunsneeneiniasien1sUszANdY Wy 911 Awl aweuns a1sad =a= 16) uagnis
Tavandonefeuinslaman uasUssnduiusuaniae Usns vie tesanni (Buvesuluoygmdanard i
A1313090N9INATIINTUTLANDY 19U 12 Awd ameuns ansad a= 1) wieudvuauszianuinigd

Aeanseuvesuluayyn

- s1ensneIiun1snil (Transactional gambling  services) 3aLlusnenisung

Aurmnalna

lneszidyuimualidrinamunisdeasaisiansanluaygndinaninigly be Tu lngRouly
msfiarsanazeSureludiudaly egrslsinulugisniinisveduluaygyindruaiuuin szeziaainisiiarsan

‘g a le/d IS
219uUAU Tuaygnvilaiilieny o U

(o) Usmsiomenisdmsulnsiiminanea (Disital Television Programme Service - DTPS)
waru3nsasulnsvirufdnea (Digital Television Additional Service - DTAS) Wulueaygindmsuuinis
Heminsitmifionisesnomeludosmanoanaiiuiu (Terestrial Digital) wasU3nstnsviminanoanaiiuiu 7
lsiAeA1u3nTg (Freeview Terrestrial Service) ihilusygedwiuuinmaideninsimifioniseonainialy

PDINNAINDANIANUAUANY) Fesadslawan tazuinisnisueauamilng (Teleshopping) M18ana1ne Ul

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
,@&,
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Foamalnsviminiaiuiulssinvadneasnme dalueuginviiniieny o Uiduiu lngsigazidenvesguuuuy

nseentusygywadeiuluaygynuinisiilemingiia (TLCS) ind1und1sii (Ofcom, boeb)

(@) luoyanUssnoumsinsiemiviosiu (Local TV Licensing) vide Tuanaauimaidlomaems
dmsulnsiimindneariodu (Local digital television programme services: L-DTPS) Dulvoygndmsu
Usznounstnsitendlurostiutsuanliidoriur (Freeview) Tnsdrinaunisieansezinuaiuiifiing
pantuayny 9 ;:iauﬁlaﬁlusua%’uﬁluampmé’faﬁwﬁfﬁauamwmmuﬁ (Expression of Interest) dulsznauly
P . GuauLsummmmauﬂqmaw%ms%’juﬁﬂﬁaaﬂmmm (Minimum coverage specification) . WNUN1T
roa¥1sannileanainiel (Station Build-Up Plan) uag a. s1eazideanisveduiiunuatiuayumuiioulyd
BBC riwum (mnijasinsvesulusynmdesendoiuativayuainnesu BBC) wirfiiundinaunsieans ¢

audiAluoyyInUsenaunsnsviFivinad uIwILNEY ac luayyn (Ofcom, boeo)

dusuludseimeoomnside §1UnuN19d0d15 wasFouwrislseinAeeainside (Australian
Communications and Media Authority - ACMA) nihiiluniseenlusugineenainialnsyimiuiansn sy
FIATOUARUIEUU VHF  UHF iailalnsvintl waganaiiey (dwsulueygnaaniiusmsesneinia (Broadcast

service station)) lnglulseweeeansideiluoyg nnedu o Ussnn dssialuil

(@) @niiuIn1seene1ne (Broadcast service station) AsBUAURIUINNTERNBINATIATEUAGY
Wuluwyguru (Community) vi5e WeUsglevt@enaiyg (Commercial) vise AsauUAgUNUNTIUEINA (National)

Tnelgpaunnudnsmelul

d . o o . )
A9 o USELANYD LLazﬂaumﬂaJmJaﬂ‘uaqzymamuusmsaanmmﬂ (Broadcast Service

Station Licence)

Usznnaag ARUAIND

999 VHF nunetay o (VHF television channel o) YN @€ 09 &o MHz (inclusive)

999 VHF 1118489 o Wag o (VHF television channels LI &o 09 edo MHz (inclusive)
® and )

999 VHF 1unetay e (VHF television channel an) LN @& 09 o MHz (inclusive)

999 VHF viune4a9 @ way & (VHF television channels | 817314 & 04 @o@ MHz (inclusive)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
,@b,



[

ﬂﬂﬂsﬁ. %I/”:“'lr;rfﬂé”‘“‘@;h
UseNNYa9 ARUAIUD
« and &)
999 VHF 1uneiay A (VHF television channel &A) YUIN @mel D4 ece@ MHz (inclusive)

999 VHF 1118489 o 04 el (VHF television channels | 581314 eel@ 4 bao MHz (inclusive)
b to eb)

989 UHF %111848% o 04 o (UHF television channels | 5¥#1319 &ob 99 oo MHz (inclusive)
b to be)

(Australian Communications and Media Authority, boa)

wanNiu luaugnan1duIniseanaIN1AdIATauANRNITORNDINIAKIUNITEUULALIR

In59iFd waganAeudnae

TuaygeannfiusniseenaIniAnsaUAaUNLTIUsENA (National) Anualilueygy1nwiussEm
nsredsInglnsyinluiaUsewmeeaawnsiie (Australian Broadcasting Corporation - ABC) waztA3adny

5AN7 KALYIIVIWITIENNTEL LI INiAdusUsuineeaanside (The Parliamentary and News

Network of the Australian Broadcasting Corporation) 1tiu

annfiusniseenaimaiveyselerliendlyd (Commercial) ATEUARNRIUINITRONBINAN

Snwazasolul
©.6. N59DNDINANAUSNITHAANSITUTUY

@.b.%’Uﬂjﬂ@ﬂmSqﬂﬂiaj%JU‘Umﬁwﬂléﬂ%ﬁﬂU (Received by commonly available equipment)

wazsurulaeliduailddne (Available free to the general public)
o.on. &us0lasuRuElAnATlawa (Funded by advertising revenue)

o.c Aullugsna w3e Wuduniweiamiaiiuamnanils (Operated for profit or as part

of a profit-making enterprise)

©.&. @9nAIAUTOAMUALUAIUN ox VOINTZINVVYGRANITNTZAULEDY LazAanIsin Vil
A.A. ecelo (Broadcasting Services Act exalo) Tl NNNUNTEDENS UWardoursusemnronansias Tu

nsirualssaniusygInUsEnaunsanIiuinisesnaInie

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
,@g}j,



fi G Vl Y. '?I/”:“'/r/ 1am® o

an1fluIniseaneiniAnsauAguituAluyuvy (Community) ATAUANRIUTNITEBNDINTATA

SnuazasolUl
.6 N1I0BNBINIANMIUSAITHNEISITUTU
ol lesuRunelaanAadasaun®n (Payment of subscription fees)

o.o @9AAABINUTAIMUALUAIUT ox VBINTETIVTYERNIINTEABLEDS LazAanIsingyieil
A.A. ey (Broadcasting Services Act ecalo) G4lio1Uad11INNUNTEDENT wavdsuisUszivAsoansiay Tu

nsiruaUssaniusygInUsEneunsanIiusniseanaInie

lnerduvesuluayyiniieseloviBanflvd Lazuin1598ne1NIAATOUARUNUALUYNYURBY

guanansnasalull

o Reulvlunsusznaunisnaenadesivlsevluayge (Conditions that are to

apply to the licence)

O MINHRUELNALA (Technical Planning Guideline) AsauARUsIEaLLdEAvaIRUNTal

PONDINIA LAzNANIINAABUTIIAINTINA S UanloonaIne (Engineering tests for stations)

(% (]
=~ aa Y o

O wunseenisvesuluayn (Licence area) lnsfuuafiufinfaenisvesulusugyin
Yy & ! & A Ql' v Y o & A
pone1nA Useyvudsuruiidunguidinungniseanainia wagiiufiniseenainiaieonaviudeuiuil ui

pananenglaluaygyInaug

(o) lusyganszanededlunszaededduluiaiiidnda (Narowcasting service station) 1Ju
luaygnuseznaunisnseatederinglunundnde lngldivalulad LPON vumduaud ce.¢-cc.o MHz

band (Fwunaduauioanitu e ngu tiuA <e.s, <o.c and ge.o MHZ)

() lueugnaniingaduruduau (Narrowband area service station) tluluaygnds

a

fouyasingrheiiies (Transmit one-way radio transmission) kAEFUlUsEUU NAS 91u3usg1atioy « AU (At

least four NAS receivers) hagldnauaunluiy @ MHz

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
’@d’
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nENy. pS—y

v

(@ lueugausnisanilseuu HF mgludseina (HF domestic service station) Tiausyineen

3 o

1% '
=] I

9MATUTEUU HF S217919P8UANNE b.en MHZ 09 bb.e MHz Agludsemeeaainsias wasiunnalanis

UNAT0IUTLNADRALNTLAE

(@ Tueugmusnisaanisyuu HF anguenyseina (HF overseas service station) lviaygye
29ND1INIAIUSZUU HF S8MIN9PAUANLED &.o¢ MHZ 849 bb.e MHz Wioaana1n1abuusnUsstyAodaLns.ae

Tuaygevtinlanuliituussgnnsgaededinglnsimiuissmaoaanside (ABC) Wiy

(o) Tueugnuimsanliseuy HF senieusemadiniunneeid (HF overseas (BL) service

station) lviaug19eeNaINAlLIEUL HF 5eWINNAAUAIIND & MHz 89 bb.o MHz wWiaaanainidliuen

raa o a

UszinAgeanside lnudusynaunisiiilydfyanadyyfeeanside (Australian  Communications and

3

Media Authority, boe&)

dmiululssmeaniansng AnenIsuNMINaeniuAan1sdeans (The Federal Communications

Y LS

Commission - FCO) fnthiidiunisesniueyginlszneunisnssneidedinginsyiml dmsufanisinsiad

[y

iWeldusylevdasan vidludanaled wazUselovdansnsaeanaauanuavsluseausy (States) 1wn (Counties)

wazSgutanaInu (Local Government) LiveliinUse@nsnm wazas1anssusunuweie niouaasuasng
winnssuaunsuInTg Ineuuslueygnuszneunisinsiedoendu b Uszan suuseneulddae luayge
a a & . . = p= P Y

Wendlyel (Commercial License) @ganunsausenaunisiasan wasiinelaannislawanla wagluayyin
iensfnwilaedlausenaunsi@enidivd (Non-Commercial Educational License) #slaiansunsalawon i
10150 URUANENNTNIINFBUNTRIRUUTINAINEUTIALA laeneunguseneunisazlasuluaygyinesn

81mA JUsgnaumssewwelusyywneaswanieanainia (Construction permit) @i munaReulunaneaila T

A o

' Y a A U ag ¥ a Y a ) ! Y A o
msneasvaadiietosiuliliinrdudyausuniuludwesdu Inevilulueuginneassanidimue

1 1

srgzabifiu o U vaeaniugsuluengnneasisaniiiestuveluenginuseneuns (License Approval)

9 9

Tnguutoanlanuguiuuniseanainia fesgazdense Uil

(o) andilnsviruasuaeas (Fullservice television stations) Lluszuunisesntusyginlag

v 1w

FCC dwiulnsvirimasdedyaiaias (Full Power) (1a3e3d3daya1od ol,000-0m,000 96 (o 89 @m kW)

F115UN1999n91NALUTEUU VHF 182 ocd-Ee Nlaind dmsuniseanainidlusyuy  UHF) agialsAnny

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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VRINEAUVDITUT ol TQUIBU A.A. boow FCC lnunidntusygindmivgusenaunisdiulvg was

faa

Amuabiguelueugadeuluilulnsimifinea (Digital Television) uny

(o) nsvimiszau “@” (Class A Television) Wuszuuniseanlusyginlag FCC dmsulnsvie

o W 1

maqaqé’zgzgmﬁﬂuﬂazmﬁaw%’gaLzﬁm (p3osdedyaadliiviu mooo 06 (mkw) dwiunisesneinialy
590U VHF wagliiiin o¢ Alatnd dmsunisesneinialuszuu UHF) Jafvunliinsiimisndadedayaio
Uszinnieanainielnsyimiyuyu (Community Broadcaster) lasunisuntesniu wsu. esnainiAyuyy
A.f. ectew (Community Broadcasters Act of o) tnglusugiadina1ifinainnisiiensosvedaunnug
onemelnsvimiyaL (Community Broadcasters Association) Sai3unfadlviinisuntlesantil nsvimlu
viosdiulugadsuinulugsyuuiinea lueyamlnsiimisssu “1o” 1#sunissusesanusidulueygyn
USM33eduusn (Primary Status) mneanarinlusyamfananagldsunmsfinsanteuluouan Usziandilu
mswasuudaslugszuuadnea Tnegliuinmsaniiingviainsuisas (Fullservice television stations) lal
anunsadumaunugludmsinssimiszdu “o” lurdunnuddandnld FCC Amualifuszneu msneld

TuaugedanandealdsuliveluoygnUssnminsviauaineaneluiui o fueieu AA. bood

(o) Insviemirndsdadayanausin (Low Power Television) w3e LPTV lusguumsesnainiedinu
Ielpeluluyssmaavigenssni Tas FCC neldg1u1997n nsu. foenennaamu A, ecee (Community
Broadcasters Act of ece) ﬁmuﬂiﬁﬁﬂizﬂaum3@"1’aﬂénéf@ﬂ%lﬂ'§'aﬂdaﬁmapml:u'l,ﬁu ,000 06 (kW)
dmfunsesna1niAluszuy VHF wasliiiu o¢ Aladad dmsunmiseensimelussuy UHF lnggusenaunis
LPTV onaazranilemios (dsdnusgesavinglueugin -LP) wiseraludiuienendyayia (96enys
dosiavineluoyain -TX) Tne FCC mwmunlilusygiadszian LPTV faauzilulueuginuinisszauses
(Secondary service) Fsvneanuinglasuluaygadinanlaléfunisuniesminadusumuvidenisenian
Tueygn Bnvisdsznounts LPTV Fessauiunissunaufilusunse (Harmful interference) 2ngfli
Uinsannillnssimiasusas (Full-service television stations) usiliierasenemadiunissuniuiidu
Sunsestedliusinisaniiilnsiimiaauicesld™ FCC Amualifusznounisnneldlueuandinaides

Wasuluveluaygnussnminsvirifdneanieluiui o fug1eu a.A. bood

[

(@ aonfldrenendyeyiad (Translator  stations) Wulveygadmsvaninsiieindlangs

A7}

FIUNITVOIAULDY WianenendyIuanantilnsiatous) Alnsuansienisiietiuiesenainiadely

o

o v o o i o o o « i o ” .
FCC flvthilumsivunsesuvasnssumundmdusesuimdu “nssunuidusunsie” (Harmful interference)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)

000~
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NeiNg. Frmn et

a

(@ Wsimiadnea (Digital Television - DT) iludnwalusygnesnainialumalulagssuy

Y 1

Adnea FCC AMmuainfuaiuil om fquieu A.A. boow Wuduun anndlnsinlasuiasinusemaansy

faa 4

auisn1feUdsun1seRneINMAIgsEULAdInealiviun laegtuvelusuginlsenaunisinsimifineasnas

UTDLAUDNIUNATA NIDULKNUNITDBNBINAND W N1SANEILNEINUINTALRIMBa (On-air  education

campaign) kN FCC ‘l/;ﬂl@iu’lﬂ (Federal Communications Commission, boo)

(o) walalnsiend (Cable Operations) FCC daugualunsayginn1susenaumsalalngviel

Wifuesdnsviesdulunisiviousy1n (Local Licensing Authorities) Ingaaans+ dulvgjazegluseduuasy n1s

IaugnUsznaunmsialalnsviamisesiiiuniseguaenndoiiungniny uasseidouvesiaseiuuasy way

eluressy lnedesndunisassialuil

Vi.

Vii.

Vi,

0Tz IWe198d (Hold a public hearing) WiesuHsmNAniU ANUABINTT WAy

AuaUlaaNgUIUNLIUINIS

Inviuuudsaluiuivmeauia/guvu (Conduct a municipality-wide survey)

] [y '3

UszyusiuiueAnslugusy (Meet with community organizations) 19ikdu 15ai3eu

ALasTe @01l uaranlaumds Wudu Wesuilirnudenis

n1snsaeuReuly waztannaswedlusygnlsenaunisialalnsviai (Review the
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* YsznAde <.e.o (B) Teleshopping windows ... may be broadcast on channels not exclusively devoted to teleshopping subject to
the following:

(i) there may be no more than eight teleshopping windows per day;

(i) the overall duration of teleshopping windows may not exceed three hours per day;

(ii)) teleshopping windows of whatever length may not be interrupted by any other material, whether advertising or teleshopping
spots or by editorial. Advertising and teleshopping spots may, however, be inserted between adjacent teleshopping windows;

(iv) teleshopping windows may comprise a collection of separate teleshopping spots, provided that the window as a whole is
presented as a single entity and identified as such in listings of any kind;

(v) teleshopping windows must be identified both in vision and in sound at both the beginning and end of each window in a way
which makes clear to viewers its commercial nature;

(vi) teleshopping windows must be separately identified in published programme listings. (See also Section .e Note (vi) on

promotion of teleshopping material.)
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M15197 oo INWIUINTIASUDYYINTUTIBNITULYRIBUY (Other Channels)

STYTLIANVDISIUNS Sruauusn (A)
< oo Wi ®
oo-& U9 o
&o-o& UM o
oo-g& WY «
=“D-60& ‘Lﬂﬁ &

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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i % &
NeiNg. Frmn et

ITYILIANVDIINYNIT F1UIUUIN (AFY)

®@0D-ebE U7 D

aedlsfinu nsiruadwnusndessiunismuteuludmalul
) SrElIa7eININTIU WALBIAUTENOUTBITINTT BEMIUAMUAIUANYDINIATIENTS
i) Lufinanisaelussnitausnilasuaygm snuusnanusssunanlasueygsivitnslavan

1991 @b. g N1598NDINIATIINITANAINANUTEINA (live programme feeds from an overseas
broadcaster) 919l UTNANUNUTENAAUNIANUA WANTEIHIUSYQI8L (retransmitting the feed) 97A
ansroIndnIfesu R uunsnsdmSudaTen1slavan el waesansnsunsgulavanlngyia

(Television Advertising Standards Code)

TulsemAansgaRisni AnenssuNIsNaRAAUAIN1sEeans (The Federal Communications Commission
- FCO)  finthimiudasents luvagieatudvinnuaiugiuiuangnssun1inandiuni1sa (Federal
Trade Commission - FTC) lumsiiuiilensienis wilae FCC filadiReulvimualigSulueaygindes

] 1 < Y A a Yo a 44

gane1nAseMIluguLuusneg agalsiny FCC Inannisiidalenalugsuluaugnfiansudensienis
MEAINTEUABY (Licensee Discretion) Kuauiuiiaveulun1sidensign1sineuauesnumednis uay
Uymvesyguvu dudsznaulumediunauvesgn1sviosdiu 5180159713 wAN1salansnsal maun Al Jui
warsenIUszandug agdlsinig FCC aglddniunisdededulinflasulueygndondansianisguuuy

[

Toguuuuniegadudniiunisnelindnnisewni o wisigessuyyanigeusniatuuilenii o ¥4
° v Aa a A =6 v

MvualrUsenvuddnsiasamlunisiantesn uagnieeaun”™ (Thomson Reuters, boen) 8AIUTIENTT
Nenfufasadasiudends wazsemanedfiudin wasiemumintu (Federal Communications Commission,

®oor)

= Religion and Expression. Congress shall make no law respecting an establishment of religion, or prohibiting the free exercise
thereof; or abridging the freedom of speech, or of the press; or the right of the people peaceably to assemble, and to petition the

Government for a redress of grievances.

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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v
v A o U

naildmsunislavan FTC Inseuauilonvedavanlaewiundnnisiniausinduanuass ldada

Tdnanudilane wavdaasulniinsliveyavangudidinemansaduayunislavansnaninedseasden

solull

>e

AMuasslulaean (Truth In Advertising)

pruznIIINIINANRIfuMSE (FTO) fivihilananguanglunsisudenilumslasan uasiom
semsvedudmclng Tnedssdudfalusuiiomandnnsifuiiseniarnussdunislavan (Truth
in Advertising) @wneds iomlunslavandenseiuanuass (Truthfu) linaenaasliinnsdilefn
(Not misleading) uazlamanaslaunsativayulaedeyavdngrumaineiemans Tunsalfivsnzan (Backed
by scientific evidence, when appropriate) Ing FTC 91d881u1an1unses190gaanuasslunisiavauiluy
msmuguainpsgulunslavanludesisy TaensiAuguaiiavlulavaniisnsdesslovideguainves

HU3LAA (Consumers’ health) 817k9u 819115 81 9WN5HESY LASBINNILDANDTRE Wazegu duAunalulad

[
1Y a

Fugs wagduwesiidn (High-tech products and the Internet) Tunsdlil FTC wuinlunslavansimsnasnans
wAEUSLAA (Fraud perpetrated on consumers) MN9AMEATTUNIT %?J"uﬂawiamaawﬁuﬁ%ﬁ (Federal
district court) Wlevamdaman Tunstsdulsmganisdidunisiidunisvasnalsdsndn mnguseriniags
fnmsffiunsdeiiles menaiznssuns Tewnalumsianing uazvaweiFomennnsdsianan (Federal

Trade Commission, boe&)

o. lawandeaduninuase uazlivasnais (Advertising must be truthful and non-deceptive)
FTC dAtaasn1salinnaen1snasnaid (Policy Statement on Deception) samaliil

o.0. Mithiaue MmIgniumsiiiaue viiemsailiumsivaenadliguslaaiilaie (Representation,
omission or practice that is likely to mislead the consumer) saufian1sunawetoyaniianainaiidy
anwanualdnyIIeAINA (False oral or written representations) 158190951V IvIASHA (Misleading

. . a 4 dl U A 1 1 a, £ 4 dl %
price claims) MsvgduAdunsIensounnied Ingliilamedayaniasuniu (Sales of hazardous or

<

systematically defective products or services without adequate disclosures) ﬂ’liVLJJLTJﬂLNEJSEJjauUaﬁﬁ’mJu

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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s
fi dny. '?I/"’:’/yn/ i «

2 a . . . . . . o a
mfﬂfngﬂqumssmmwuﬁsmm (Failure to disclose information regarding pyramid sales)  tnAUANIS
lawanfuenueduanian1sliusnisiusavign uilledgfen1sdedusnien1susnselinuy §u1e91931
duAiauazlaUYIBAUAMALUNTTIAEINIULEE19ASA (Bait and switch techniques) N13u3n1silal
nsanuUda (Failure to perform promised services) wazauaflinssiun1ssulseiu (Failure to meet

warranty obligations)

olo. MINTIRAOUNTTUSHlavMINGUIINATIEWANA (Reasonable consumers) 1uns
#913001n33uInguslnaiiveanaselavanluusunviseaniunisalius (Perspective of a consumer
acting reasonably in the circumstances) MnNslawvseURUUgsAdwasengulandunils FTC ag

ﬁmim%mwamﬂmi%’uﬁmaqmjméﬁ’mén

@.n. NITLAYAU maasﬁw‘%agqusﬁa (The representation, omission, or practice) ERN
Judseihuddy wavadirabiinanudemeseiuilanaindssnudnand (Materiality)  Iaefiansanain

v

NansEMuaINNIsiav nsaviudeyaniesluuugsnanasdbiianissuivesduslnalulssinundfy
lnsdwwaliminnisgalalidaguladen wse guslnadndulailienniaufendus) INNAYEINITNTEYINRING
udesdmalifnanudemenniuilon dwsundnnisuseiiuddy wazaseliiinanudeniesod

nsigallaeivangiulsenay

v & a ] I3 = 1Y & a_ a
ANUU FTC Q%Wﬂ?imqfﬂi‘ﬂlﬂmqLUUﬂWi‘W@@ﬂa'ﬁﬂﬁqﬂﬂﬂqii‘?\l‘h’m’] ﬂ’]iagL’Ju%i@gﬂLL‘U‘Uﬁqﬁﬂﬁ]mﬁ\‘iNa

WignAniweradindularanan suidwaliiinmndsmesiesuslne (Federal Trade Commission, eewen)

b. JUsENOUNSIYANAMANgIaTUALUNIINETI879 (Advertisers must have evidence to back

up their claims)

' I3 v Y oA v aa » . o
Aeun1slawanlag Anu guszneun1snedl “nang1unilivigwa” (Reasonable basis) atiuayu
lawandingn “wanguiniivauna” vunedis nsiindngiuneguunugiuresnuduais ladliudes enfiu

° A oA A . a Y] a ¢ d' U a Y o i
NAN1TE1TANUYND (Reliable survey) 1139 8AUNTTNEIU (Level of proof) MNUNEENNUAUAININGTD

“ sUwuumswenuuits e (Pyramid Sales) g Iﬂiaa%ﬂmﬁmaﬁﬁiym5&maﬁwlﬁwmumﬂLm'@”ﬁinﬂimamﬁuaﬁmamﬁnLﬁﬁmﬂu
Tassms Tnefinaiilsvedlassnsiildnannnsamu vie nsneduiunasisasy fudhinnsnenuuisdausiaetsldnmsuedudiile
Unthslassasrouvuiisdia willdnuae © Vssnsiduusauasifvesingdns liun o. mstidulianindedudniteiiuaudawnds (nventory
loading) wag . MsvIMNISATUAN (Lack of retail sales) IﬂEJﬂ'ﬁﬁﬁﬁﬂﬁam%ﬂ%@ﬁuﬁ’]LﬂuauﬁﬂﬂdﬂﬁdBi’mﬂ1‘J’gﬂﬂﬁamW%ﬂggaauﬁ'ﬂﬂmmﬂ'jﬂ
fnenmitazunele LLamm%aﬁﬂﬁ]szJummﬁqqﬂ’jmﬂﬁ (Inflated prices) mﬂmﬁﬁaﬁuﬁaﬁuﬁwLﬁm?Tumaamnmzé’u’tmwuﬁmﬁwﬁw&Jﬁué’w A
daalsifuimslussiugalssunanauunuann Sawhndufenaliiaunsadmhelifuguslaalaeilulunaneld Tasaundnluszivarsmesiin
finvedeavanauiandudliamnsosimeldlunanalaeiily

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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END. Ry
Y 1 1 LY a v o v ! . . . . o= LY

gniog 1Y iruARveElieIualuaivianand (Opinions of experts in the field) w38 #ANgIUNI4
a o R | o . . . .
INYIANFAINUTDAD ASUIINUUIINUNUAIIUAIUTTA (Competent and reliable scientific evidence)
WM IMAFRY NMIANYIMTNENFIUNIINeIMansNELTeIylasunseeusuluavidainarying
ANUGNFRwIuET agelsfinuanmnenaninuianalaaingnén (Letters from satisfied customers) lal
A 1 Al o = v & 9 o Sy ' v 2 v =
dodfiuminiieanelunsldidunangiunivenalunsaifideanisnadrdulseinusiuguainnieniny
Uaonadensaussliudue 5een1sn1snaneeuuiugIureInINes

(%
Y

Wil FTC aglimnuddgiunsnansssnsmsluiidufiey

b.o. vaNaNEINUANNUaRAfEIUEUNMYTEANUABANY (WU aAAIULEEIYDINTS

a = 5 = [
Aalsa... aanansgnuanansadluiiusedn ananudsseIne nIsuIau “18)

bl lawaniinandtulssinuniduilaafidgwilunisusadiu (Wu aneldanedundnu an

ANMULERNYBATRIINT Uaannudmsulalay 21a%)

dwiulawanildnisnarignanldsesddivauausldninuidn (Subjective Claims) %38 n1sna
gangusiaaansadndulamenues (i “..savideses”) stlurseldsuaiuaulaain FTC (Federal

Trade Commission, boo®)
o lawanaeaUnaanaNuliefsssu (Advertisements cannot be unfair)

@il @ 1031 & (a)lo) VIUTTIIANNMNENIEY wazn13i Fadunguunevesiilisunoun

FTA  fvussinufilidlawani “Syduuumsutstuiiliilusssuvsendmanenidvenssy wazldidusssy

'
a vada i |

a a I a (<]
w38 vaenae e ToUURNdmarenidlrenssy agnUsen1AdRANgMane”  NI9ANENTINNIINGNY

[y

o ¥ a LY v ~ a € 1 [ 1 Ioa 1 Y al b Y
idun1smaziinsanlade m deiieiigaditlavandeinanldefsssudeguslan lneusznaulusiedade

salull

e

[%
[ Y 1%

m.e. MINTEYIRINaNasliauleuIesy Tanenunses sy (Statues) ngraneasnUsLnel

ES]

(Common law) %30 wwaRasuaNulusssua1e Mufigensuiuu (Established concept of unfaimess)

fawdinneunthilagliliregniiansandiiangming

“ The operative sentence of Section & is "Unfair methods of competition in or affecting commerce, and unfair or deceptive acts or

practices in or affecting commerce, are declared unlawful." e¢ U.S.C. @&(a)e).

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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alo. N1INTLYIRINGIIRAYIUBIARBISTTU (Immoral) "AAF38533Y (Unethical) @3eanumnd

(Oppressive) 3o lildadng (Unscrupulous)

aen. @subiiinAnudemeunguilna Auds v3e UngsnaduY (Causes substantial injury to

consumers or competitors or other businessmen) (Federal Trade Commission, e«=o)

191 ANENITUNITNANAIAUNISAT (FTO) ladulawansasaluiidunsaifiae Town Tawannil
N135U589 (Endorsement Advertising) laiwaniionsuseluvilnodwinasy (Environmental Marketing Claim)

uarilusgleviseauaim (Health Claims) lngoenuuinaujud (Guides) fesaluil
0. W UARulawunlin155usas (The FTC’s Endorsement Guides)

119191 b&é&.o ’f@qﬂizmﬁ wazilenu (§ b&&.o Purpose and definitions)

LY

(a) Lmea‘UﬁUaﬁLLamﬁqmsﬁmwmmﬂmsﬂssumiﬂmaﬁﬁumiﬁﬂ (FTO) wloLduuuma
Tunsuftaliaenadesiunguune Tnslanizegebemudni € vommsysviyef augnssunisnatafify
N13A1 UINT1 & UTTUIANYNUIEWINUTEINAaNTFoLNSN && (Section & of the FTC Act (o& U.S.C. &)
dielfiduunmdumslananyssamnisiuses uaznsueniaUsyaunmsaiiia (Endorsement and testimonials
in advertising) ImsJLmeqUﬁﬁaﬁLLamﬁqmiﬂﬁﬁ’ammaéwaﬁﬂﬂﬂ (Voluntary compliance) d@vsutinlarsan

(Advertisers) LLawﬂﬁm‘ﬁmm (Endorsers)

n13UfURlaY Nlidenndosiuiuimiinsufuil envdaaliauznssunisnansiiunism
ANUNTAUAIU LazwnlumudIun ¢ vaansesvlngi AINa1 ANENIIUNITT TWAHanIsYedI1N1s

a

UURleY Tliaenadosiuiumiliia atuiidunsddugsianfinngvune

WU URY Uinuandnnisnauenssunis asUssilinlavan Ussannissused was
NsUBNAIUTEAUN5AINGA (Endorsements and testimonials) lnefilaflinguszasAiiionsauaguynuannig
Meades nenisiansanilavandindndadulavaniivesnai Yusgivanunsaiinesdesiulavan

sranarndunsalld

(b) weingUszasAvetuIN UG URY lewanUselnnnissuses (53uhs AmA N15wand
f108719 30 NTUANITE A1BLTU AUTOU W30 NITLANIDS Tiwanadayadnvesiaian se 1o wie n
UseiuvesesAns) Nianudululingniasitionauad aule naans wie Ussaunisalvesunaadug

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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wentloanglawan dudiiyuuediinanionvaenndesivdadiavaunvislifny

'
a o

Inafiuszipuddgiivunnudnvuzveslawanfiinisiuses (Endorsement) fasialuil

(@) AMUTENTI BAVUAWITIAUAR NAAWS AU vise Uszaun1salvedy5uses (Endorser)
AosinuTense livsznauludmensuanteeanvianisiawenaiisliinal 1uanraenaiiainenmsmse

1119991 (U051 bEC.o (§ bEE.a))

(o) Msfusadlpeuilaaldfeidiauiisane wazsilundngiumaineimans Audas
lawandesiitoyailiieans siud Inangrunisinermansaiuayy ieatuayun1siusesiangt (11ne

o&& o ﬂ?i%Ui@ﬂI@ﬂﬁEU%Iﬂﬂ (§ b&&.w Consumer endorsements))

(en) mi%’maﬂmw}lﬁ%ww Savunimnlavansinaninsesimimsaisenseeni
HumsusedlaediTeng lewandsnaniianuswiudesinausdeyauss iidunandivesiiBermnaing 1
wazAeAiun1sTusedlaensiUTeuisuAuantR s9uin1InIaey wasnnaauludingmansedis
m‘ufhudmLLmuizé’Uﬁ;ﬁL%wwﬁuﬂ AIIALEUNNT (W1ATT bEE.m ﬂ’]i%UiENIﬂEJEEL%EJ’J‘ZﬂZg (§ b&&.a

Expert endorsements))

(@ mssusedlaeasAng FTC Whimtniunissusediasesdnsunnnitdan lnenmssuses
TngasAnssioaiunisdinduresngsy Judgment of a group) AuiiUszaunisalsauiu (Collective experience)
wnnIUsraunsalvestaian Imaﬂiﬂﬁmﬂﬂﬁ]é’fﬂﬁmmﬂmmﬁﬁﬂ (Subjective Factors) wonantudagiosd]
nszvunsfismelunsiessiiiiothlugmsdaduresngy mnnssusesvesesdnsfananiinnsuanieen
Tlawanidussdnsi@emaluguiug sndudedinszuiumsdszidu uasnadeviudieaiounnssusos

lngglievgdnee (131 bed.e MITusedlngaddns (§ bed.« Endorsements by organizations))

(@ mMadamearmdniusitnaUsslovissnineiuses wazglawan lag FTC Amuad
mnfianuduiusiitnausslovissnineiu Tnonausslovidandnenadssaieimin waganuindefioves
nsfusetinan glavandeslangauduiusananiunasisau endiegrady mngsusesusngly
lawaninsviad dlavandenanslivssrvuiuegiatnauingiusesand13ldiulu (Payment) Usslowl
(Benefits) 39 dyay1inaglasunanauunu (Promise of Compensation) Lﬁauamﬂ?iauﬁumiﬁﬁ%’mmLLam

(% L3 (%

nsatvayunaniunnlavanfing ngdsvlevilinseuaquianisngiusestilonidludsngdilusenis

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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IN59AY (WA bEE.¢ NMTUMNYANUFUNUSNINAUSLIeTISENINNU (§ b&@.¢ Disclosure of material

connections)) (Federal Trade Commission, woow)

o, wImwUfuRdmiulavanndUssleviddafundauvsouuinisuuagiden (Guides

for the Use of Environmental Claims - Green Guide)

11951 béd.o TngUszad waslienn WWunmsimueliiusznaunisnaindeaniiunisi
aonndesfiundnnisves FTC Wedudunslavaniidrsszlovidedaindon (Environmental Claims) Lilo
dostumslaanilsiifusssu naenvass uazazifinngvnedinud @ ved N5U. AAZATIINMINANSITUNTA
(FTC) (§ b&&.o Purpose and definitions) Fsasounquinisérsusslovisodanndoniieafuguauifves
&ufn (Environmental attributes of a product) AaauURveIUTIIUY (Environmental attributes of a
package) %39 UM% (Environmental attributes of a service) fierdastiunsnain nisiauevie wie N3
e Fudmieuinsdenanuiilaen vedismgansausewinegsiatiugsia (Business-to-business transactions)

lngAsoumquiansanssylevisadinaauluaain (Labelling) laiwaun (Advertising) 1A3adilodaasun1sve

'
A

(Promotional Materials) kazn15Aa1ABUS Tuﬁanﬂ%ﬁﬂ (AWl other forms of marketing in any medium)

o (Y L3

anansasenedeu lidaglddmn dydnwel Tald n15e5uie YoreinsduAvsedus (1N beg.o (o)

o

(§ bee&.o (0)

11957 oo o MILUAAMUMINY Warn1sEusuNITesUsylorinedeunday 11931 bbo
(§ woo.b Interpretation and Substantiation of Environmental Marketing Claims) 81fg81u1aRUNAUNe
Aufl & Vo9 NIU. AENITUNINANMAUNMSA (FTC) Iiunaun FTC lunisiunisnseyidinasnans uas
Msnszvidwasendivenssy saudenisiaue (Presentation) n1saziiu (Omission) Wse n13nsyiidi
vwaenads (Practice is deceptive) Wlagslaliguslniidnaulanelévdnmanaiinnisdndulaiin uagnns

Y

a @ 1 a (lcd ° ' o 1 1 £ v o a o &
mmauﬁlQWQﬂaquﬂ@ﬂquL%EJM']EJ IfﬂEJﬂ’]im‘lﬁum’ﬂ%mmmﬂmﬂmﬁaaﬂajﬂ Uﬂﬂqimaq@maqquHUﬂqﬁﬂQﬁ

©.0 WAAIBONTIINIATY kazn1swaNiuilenniivexa (identify all express and implied

claims that the advertisement reasonably conveys)

““ Section & of the FTC Act prohibits deceptive acts and practices in or affecting commerce. A representation, omission, or practice is

deceptive if it is likely to mislead consumers acting reasonably under the circumstances and is material to consumers’ decisions.

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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END. Ry
olo  mafrmulundReg uENNISTRRMHE wasdua1193 (@l reasonable interpretations
of their claims are truthful) iﬂ%)ﬂgﬂﬁlﬁm’nméﬁjﬂﬁ]aﬂ (not misleading) LLazﬁmQNaﬂszﬂaU (supported

by a reasonable basis) Naun15915lA¢

o  feiu lunsassslevisedainaen vidnnsvevsNanualinslavandessenay

lumerdngrumAnenmaninuniioda (Reliable) wayinuasiiiniuauisauiissna (Competent) &9

JhN1INAERY (Tests) N1TIATIEN (Analyses) %o N15ANW (Studies) NAwHuNSTUlUMENNITVIRNA

(Objective manner) nefdenyiinamnduisensu (Qualified persons) wagldsunssausuluanun

i 1 tﬂ' A ¥

TN NTHaaNsNULTede wavanses lnglianudAyiunismnuseludl

Y

b.on.e. NN5019UTEleTRaEInaaNlagTIlY (11991 bbo. (a) (§ bbo.c General

Environmental Benefit Claims (a)) Avualindnduet ussyimel v3a Usnsnaselavisadsanda

Y Y &
Tnemalulaeiluiduniswasnans”

¥ &1 a v I & =35 &
.. N150719U5ELYVUADFILINADUAUAITUBUDANEN (U1AT1 bbo.¢ ASUDUY
209N (§ boo.@ Carbon Offsets)) APUALANITUNLAUDNINIIATI LALNINDUINANTUIUDDNLIN AU

n13aan1sUansf19NiinTunal se Masaziiedulusuirasulnaidunislawuinvasnald lag FTC 3

[
=

NN iunlin13an9Uselavusiaduwindeun1ua1SUBUEaNLENABILAAIIIN15aAN1SUaR A AL AAT Y

(%

2813108 o YTmtr3ardinntiu (11051 boo.€ (b) (§ ebo.@ Carbon Offsets (b))~ uanaNtu

AusEnaunsdtlianunsaduselevidedaminaeunuansusueanignnngmnefnualifesrniunisg

AIUANSUBUBBNEYN (UF51 obo.& (C)

... MINUsElETUIUNTEosaa1slAlee (119157 bbo.e (§ lobo.ef Compostable

Claims)) AnualinslasuNiNauenan19nss Lasn1eesunatusagsvaaslaleadulawaunivasnads

““ § bo. General Environmental Benefit Claims (a) It is deceptive to misrepresent, directly or by implication, that a product,
package, or service offers a general environmental benefit.

* msvsuserken Ao MiteivewesinRTEAUUTINAAuduNSEanTiudoseenuIINAINTINANNY YBt0RNT WARTAT Us390u9
U35 n3zuaums vide Wl (fun §33e)

“"§ lowo.& Carbon Offsets (b)) It is deceptive to misrepresent, directly or by implication, that a carbon offset represents

emission reductions that have already occurred or will occur in the immediate future. To avoid deception, marketers should clearly
and prominently disclose if the carbon offset represents

emission reductions that will not occur for two years or longer.

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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NeiNg. Frmn et

Yoo A o a R R . | aa a
EJﬂL’Ju’J'm%ﬂJVﬁﬂE']UVH\nVIﬂqﬂqﬁmiwuqﬁjaﬁ@ (Reliable) LLazaNLRAINUAINUAIUITDLNYIND (Competent)

= Y ' + o ] v ("
Muansirfanannsagosdatsnaalulendniiaunsaldauld (Usable compost) (311951 ebo.sl (b)

B.on.c. N15ONINEATUI UTIT vTe USNsUsieandiulsenaulag (11091
boo.« (§ boo.a Free-Of Claims)) MyuaAlANTONIHEnsu usseiae v3e viMIUTFIInadulsenauy

Tnq Annudulavanivasnals winuandue ussyiue vse Usnisaananlddiulsznaudus Mludunsis

AadIIndal (11931 bbo.« (b) (o) 38 Mndiulsznaudinaninbituuldlundadaringuding (1931
(adoN
bvo.« (b) (o)

.. N5 klduie (11097 bbo.eo (§ bpo.eo Non-Toxic Claims) fuus

Tinsednndndnt ussedoe wie usnshiduiiv desivusquanifegrsdanuiialastunismasnais

laeAelinangIunIIngransusenauInNuaINuLens (Reliable) WagaNLNEINTAIUAINITALNEINE
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“ § lobo.ol Compostable Claims (b) A marketer claiming that an item is compostable should have competent and reliable scientific
evidence that all the materials in the item will break down into, or otherwise become part of, usable compost (e.g., soil-conditioning
material, mulch) in a safe and timely manner

o § bbo.« Free-Of Claims (b) A truthful claim that a product, package, or service is free of, or does not contain or use, a substance
may nevertheless be deceptive if: (@) the product, package, or service contains or uses substances that pose the same or similar
environmental risks as the substance that is not present; or (o) the substance has not been associated with the product category.

“ § lbwo.eo (b)) A non-toxic claim likely conveys that a product, package, or service is non-toxic both for humans and for the
environment generally. Therefore, marketers making non-toxic claims should have competent and reliable scientific evidence that the
product, package, or service is non-toxic for humans and for the environment or should clearly and prominently qualify their claims
to avoid deception

“ § lobo.em Ozone-Safe and Ozone-Friendly Claims: [t is deceptive to misrepresent, directly or by implication, that a product,

package, or service is safe for, or friendly to, the ozone layer or the atmosphere.
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“ § lobo.0b Recyclable Claims (a) It is deceptive to misrepresent, directly or by implication, that a product or package is recyclable.
A product or package should not be marketed as recyclable unless it can be collected, separated, or otherwise recovered from the

waste stream through an established recycling program for reuse or use in manufacturing or assembling another item.

“§ lowo.a& Renewable Energy Claims) (a) It is deceptive to misrepresent, directly or by implication, that a product or package is
made with renewable energy or that a service uses renewable energy. A marketer should not make unqualified renewable energy
claims, directly or by implication, if fossil fuel, or electricity derived from fossil fuel, is used to manufacture any part of the advertised
item or is used to power any part of the advertised service, unless the marketer has matched such non-renewable energy use with

renewable energy certificates.
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Wsuieaule (Federal Trade Commission, woow)

. BuAiifinnssneBeUszlevidogunin wazanunlanss (Health and Fitness Claims)
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29919131833 (Supplements) 81113 LLazqﬂﬂsaiﬁm%’quum waEALLT LTS (Foods and devices in hopes
of improving their health and fitness) lneg3uilafiuatAngaInIs wazeLeUssnAansgeLuini (Food
and Drug Administration) n¥eufusuiladelaueuuy wagnan1siteainesdnisdu dainssuraanizeiuin

AUV D17LYY a1duaUNINEaUTEmA (National Institutes of Health) lag FCC It
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Winneuluaugymanillnsvie (Revoke a station license) Msi3suisudsu (Impose a monetary

““ § lobo.e Renewable Materials Claims) () It is deceptive to misrepresent, directly or by implication, that a product or package is
made with renewable materials. (c) Marketers should also qualify any “made with renewable materials” claim unless the product or
package (excluding minor, incidental components) is made entirely with renewable materials.

““ § lowo.em Source Reduction Claims It is deceptive to misrepresent, directly or by implication, that a product or package has been
reduced or is lower in weight, volume, or toxicity. Marketers should clearly and prominently qualify source reduction claims to the

extent necessary to avoid deception about the amount of the source reduction and the basis for any comparison.
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AUTENEUNIINALNYUNE IR UTEasAluN1AAUQKAN LY WALBIANTANUTINLBTENINAIAST waTlanu

S ¢ a < o a 84 a o Y | o &
MmupsAnsdassivenisiaufanisnssnadeinginsviey Yseneuluimenhenuddelul

N5ENTUMIALNY wazNA0aTS (Ministry of Internal Affairs and Communications - MIC)
Humhsaumesgitnihilunsuimslasednisunasemessamadiu vidlusedudauna gliane uay
viosdu TiiwImsiansszuuiansseidn saAds uasvmmuvnedug sufiituanisinsaunney
LazAaN1INTEAeLdeINg warlnsviaudnae nsenTIe Temanungraenseviyafnszatededing
Tnsvimd A.A. ex¢o (The Broadcast Act ex¢o) TuftatiuuAluiisiiu wsu. mnelay v a Juil m naiau
A.A. boeo Ineildtinnudeya uazn1sieans (Information and Communications Bureau) WWudiinauly
dafaniwihilaensslunsimumdeuis swfinsiidugua vimsdanis uazdaaiunsnszaieideding
InsvirdvesUsema lnsndnfunsimuimaluladansauma wagnisdeasifienuanansalunisuvstuly

(%
a a v o

sguwund Snvisdudunalnlunisimunvissduegrauvindiey Mslinsznsien Suthiluniseyd@lueygn

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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U58NaUN13NI1380nNeINIANUgIY (basic broadcasting) d@1msuniseanainiding wazaanzideuluayain
Usznaunisuszlannisesnainiadssianialud1niunisusznouniseeno1n1an1sln siAln1AN uAu
Ay ALlalngyiAYd wavn1sHewnsdyyIadsingaiussuuany (Wired  Radio)  8naae (General

Broadcast) (Ministry of Internal Affairs and Communications, wooe)
diinnuduasasuilan é’aﬁ’ﬂ%’gmamjﬁu (Consumer Affairs Agency, Government of Japan) i

sthiinungranglunisunilesdunsesuilon Tnsmasuiumanumind < vssns dtelull

o. WA ulguemun1suntesrunsaeEuslan wagnsiaaeuuleuefng

. UnleeRuaseaduilnnaindunsne

o. a1 sanmwIndenifuslaaaansadndulaldegramnya

< Muuaszuunsuilulymvesuslanegiaysannis

& Winsfinw waganuunguilag

. ATTFBUMIUALLILaaIAALATiugIu uaslidaya

o, Uszanuauiusguiaviesdu waenguiunuguslaalunisiauidssansanvesuleuieundes

AUATIRUSINA uag

<. ntndu a1y Undesteyamiuduvesuilaa Undesdudunaneddulymilunis

Auasasuslan suduaduaisnnuudunsweanalnundesiuaseauilaalulsme

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁqmq‘lna (Tele-shopping)
Hokelog
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A e vthivasdinuduaseuilan

Main functions of the Consumer Affairs Agency

Developing basic plans for consumer policies

and scrutinizing and ssing them Addressing education and edification for consumers

Preventing harm to consumers from occurring Monitoring commodity price movements and providing
and spreading the information

Setting in place an environment where consumers can

SR Supporting local governments for consumer affairs

Other tasks, including protecting personal information,

System for Collective Redress for Consumer Damage protecting whistieblowers

(Consumer Affairs Agency, boed)

wonNUY drnaun delinthiiaunsesdydidesiuvessisianuanangualild waznis
lawanfiviaenais (Act Against Unjustifiable Premiums and Misleading Representations eaol) Tun1saiu
AuANITLaLAN agn1sdLaSuNMSUIEUTEANANY Tadansdavaty wazunbulaymilviugusiaalunsain

a v
bNYIVD

auangusznaufanislawainszaredenisingwsensviaduisUseinagUu (The  Japan
Commercial Broadcasters Association - JBA) LUagudeunanauiaugusznaufianislawannseangides
mﬁmm%bliﬁﬂﬂumma (National Association of Commercial Broadcaster - NAB) wiiaiuil e wiw1eu
A.fl. boal (W.A. beeed) InplaunnUszneulumerusenaunislawanniaing waslnsneuduIusiy koo
FevUssinaduu JBA Tanuziluauiauliduaismiils (Non-profit incorporated association) fefsdy
A o A = Y o w a =) % LS 4
Ul e WYY ALA. oxdl (W.A. bewd) Tnihnlunsmivgualavaumiddingvielnsied aude m
Ya3IngUIEAsANISHanT (Article of Incorporation) AMyUAlAENTIIT “IeTATEAUNTNMUINNITETITUVDS

N1599N91NNA NITEBNDINIA LASAWASUATARNISUTEIVUNIUNISUTENBUNIST SINDUNDANTWAILY hazdse

TﬁﬁmsﬁnmgﬂLmumsﬁﬁﬁ'miaﬁmmsﬂ's:anmimaﬁuﬁqmq‘lna (Tele-shopping)
-0DE-
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nszuaunsiasndnaunsaudlelagnisiuiu  lnelinguszasdiionnusiuiiodudulsslovisuiudu

05" (The Japan Commercial Broadcasters Association (JBA), boa)

2IANTAIYFITUNITIDNDINTA UWAZNITNAIUISI8ANS (Broadcasting  Ethics and  Program

LYY

Improvement Organization - BPO) tJussrnslauarsninils uazlaidainigua (Non-profit, non-
governmental organization) IVNARAILIAMAINNITEENDINA LaraUESUNINTZIUNNTTETITY neATeds
) . = a a dy

Lasmwiumiw“m Lazn1sianeean (Freedom of speech and expression) i'sumﬂﬂﬂaqawﬁuwwuwugm
Y045v (Audience’s basic human right) lugeasinslasiuivaundn (Voluntary standpoint) lagdiiunis
WNefunITEvaIuteseusau taztyniaiuasesssudusienmsnddean swdslidaiausuuy waziiauni
o a  a o & o v ¢ Y] ] v o X ] = ]

AUsznaun1snsrededing Insvimilulssinuiinegites esrnsaenandanedulagausiuilosening NHK
NAB  uazgUsznaunisnszateidedinglnsiied lnsaundndesdngenain®n  lag BPO  Usznaulumig

AMENTTUNTIUIY o ARUELALLA

®. AMENTINAITHUAIUITYSITUAIUAITODNDINA (Committee  for the Investigation of

'
= Y a

Broadcasting Ethics) ZJWUWVIWGNUWQNQ’]W?J@Qﬂ’]i@@ﬂ@?ﬂ’]ﬂiﬂﬂ(ﬂﬁ’]‘ﬂﬁ@‘Uﬁ’]ﬂﬂ?i WarduaIUT19n1N

=

seneINARedayav/deyanunnfiudu (nvesticate falsified/fabricated programs)

U

a a =

b. ANYNTTUNITOBNDINA WALENTUYYEYUY TIUTIENTIUY (Broadcast and Human Rights /
Other Related Rights Committee - BRC) divthiatiuayuuseanyunsongusineg Ngnazilaansniusienisi

finmseanaIn@

. AUENTINNITANNUNITODNDINIATIENITANMTULNIYU (Broadcast Committee for  Youth
Programming) fivtiiwmunsenmsdmsuensuiiiniseanainalagdnnisuaniuasunnuaniugesenis

LLazmﬁ%’aLﬁaLﬁUi’mmwﬂ'ayJaﬁLﬁm%’m

WINAUENITUNTUINAMENTINATIANUINTI8NSNNTORNINARTYIAIUASUEIIN dUNTNTed
BPO  Faluguszneunisnsenededinglnsiiminignnaimindudesiusienuieidunisuilatym
sana1ingluszezamimun 1gs1enufina1Ine BPO agtgunsgasnsasusaly (Broadcasting Ethics

& Program Improvement Organization, woe®)

2 Article e “to measure the improvement of broadcasting ethics level, broadcasting and to promote public welfare through
business, as well as sake of its advancement, and processes for the members to solve common problem with an objective to be

made compatible with the mutual friendship together”

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁﬂmﬂna (Tele-shopping)
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sunAugUsznauntsmaIan1ansdiiu Japan Direct Marketing Association — JADMA) gnimss
fuflouil o AANAY ALA. occn AEN1TOUIRIINNTENTINATEENY WI1AIYY UavanaInns sy (Ministry of
Economy, Trade and Industry - MET)®® Ssluafodudauioninnsensaanisissninadssme uas
gnamnssy (Ministry of International Trade and Industry - MITI) fnihiidanisudlalgmiedosSeunes
fuslnafifldioduszneunisgsfionainnianss uazUszauanusauiiefuniiesvnsenag Tnedaundn
UsznoulufegUsznauntsmananiensstalssannisuedudanistiu (Door-to-Door Sales) MsveAnudn
H1ULARADA (Catalogue Sales) N1svI8dUAINIINIEEBEnNTeTnd (e-Commerce Sales) wayn15U1e
duamnalnaniunialngyiemd (TV Shopping) NMendiainniswilunguuienisvieduainieiiu atul a.e.
oxce (Revision of Law Concerning Door-to-Door Sales) JADMA 19’1’%’Umsaﬂamuslﬂumﬁﬂsmmgmm
Amihiuuzh wesmuauanndnlugsaieafunielindnnsiidunues (Self-Regulation) Tasidiunis
Uszmumwﬁmﬁu%’a%mL%mmg’{ﬁim wazaiunisiaudvaundnlunisunlededeassuninain lag

JADMA finsafiufanssussneludl
® MFWAILIATFINITEFTTUAUMNBENTIUIUTIRAINAIAN 1A TS
\ a a a4
e msduasunsUsENRUNSEINIMUUSSTY
e msunUesAuasosyuilag

e nszulunsIanisiudeiessuuveuilan

USLNANING LA

N5EN5IMNBIAENS WAluladasaund wazunueuIan (Ministry of Science, ICT and

a 4

Future Planning) {umiisnumanafguessenansuingousunisimuaulguleiiieg1desiun1snamun
LAT¥FNIAI19a55A (Creative Economy) ¥09UselnANIifugIuaInnIsas1ediny LasAsygnanldingmans
waztnAlulad (Science & Technology) NFI38WMU (Research & Development) Nsvaensinvaamnalulad

ANTAUNA N1THDE1T Warn15enaInA (Convergence  of the  information/communication  and

[ole

< a a .. v o X =~ a

N3ENTINATYENY WIEYE UargnaImnssu (Ministry of Economy, Trade and Industry - METI) gndassdulul a.a. booe lnen1sufsy
$5unananauiad A.A. booe FIRLIUNTIINAITAIVOINTENTHMIATENINUTANA UAZEAAIMNTTY (Ministry of International Trade and
Industry - MITI) fiunM3AaAIUNITIRLELVNGATYERAYeEtnMNuLATYEAa (Economic Planning Agency) 1inlishadunialinsznsie
Tl

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁﬂmﬂna (Tele-shopping)
-@'D60-
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broadcasting) #azn1stnuleuigluufuRiieussginguszatavenisiaudiny waziasugialuiuinig
Manaa Nsznsae duthisuliaveulunisiivustaunsiauiasegiaassasshszeziia bo U ldduy
wnlunismiugua warduaSunsiaunseavinge lnedsigazidenvesnnusuiaveunaniiineites

flunsnseededing wazlnsvimivesUsunadall

(@) MSUTEANUANUIINLBTIUTEAUTENINUSENA LaYSURAYIUAUANUEUNUSTENINIUTENALY

Uszihuifendesiuinermans malulad uwazmsnszareidedinglnsiiml/nsdoans

[

(©) MIMNUARNUTAILINUFIUEMTULATEENAET19855A LedNugiuaininerdans malulad

ToyATAUMA Warn1snseededinglnsvie

(en) MSANYIATIZAMNUA LA IIUHURAUIEIMSUNITAUIA U UNIAR WAL MTUALKNUNITHML

d‘ a
eussamnemsiaule
(@ NUNY UaTUIINTNIATY wasiamieaswanamnssuly

(@ MuNUTNU wazatuaywaIFenugiu (Basic research) n1sauwmaluladvan (Core

technology) wagimaluladnau (Fusion technology) Tusnuiitieatesivinenmans wazwalulad

(o) MsWwIsruvassulan wagszuumalyenssusesfunsiduselovilidanidivdves

wAlulad dunsatuayuyuyuniTide (Research communities)
(@) MvuadngsEeEnan kagmuneseeslnaveInIsWauIINeImans wasmalulad

(@ duasuulovieiferdesiutoyaansauine/n1sdeans wagn13nseaedesinglnsviad

(Information/communication and broadcasting) kagiMUIUARINT LaLaIIHUIINAIAFILAINGT

(@ deasunisimwdelnilunisnsgargidedinglnsiiad (Stimulation  of new  media

broadcasting) LLazmiﬁﬁuu'ﬂUémsaaﬂmmmwuﬁ%maa (Conversion to digital broadcasting)

(@0) NIAMUAULIUIANETUNITUINTIANIIAAUAIILA (Radio wave promotion policy) N9
LANKIIANILD LAZNITINATIATUAIUD (Frequency distribution and allocation) saudiamslvieugs uag
mnaauamﬁ%wq (Approval/inspection of radio station) (Ministry of Science, ICT and Future Planning,

woed)

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁqmq‘lna (Tele-shopping)
-@Dr-
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AMENTTUNTHDETWIUsEIMANYMA (Korea Communications Commission - KCC) 1uaadins
nansluseAusguuns (Ministerial-level central administrative organization) agldgnuanisiniuguaves
UsgsmnBuUANVALY (Authority of the President) lasifiinguszasdifieneuaussionisvasusintes
wealulagAdnealusunisnssnedetingnsiad waslnsauuiay aieliindase w@iam Undeslselev
ammsuzluiunisesneinia wasiitosiwuieg waugalufunisesnsina uazlvsauuiay iieiaiuaing

ANYAINANTIUIVUYBIUTELNA

[V (%
U =

AMZNITUNTARAITUMIUSZIMALN A noR T un1eTaNTzs Ty An199AAY Lazn15ALlun1Tu9 s
AMYNTTUNITADANTUUNIUTEINALNIUE (Act on the Establishment of and Operation of the KCC) lnopamuy
a Y a o o a a Y 4 a = v .
n35UN15Y Anthiddiunisnszanededinglnsiad wagfanisinsauway ieundesyldau (Ensuring user
protection) warassliindaselunisnseangidesingnsviend (Broadcasting independence) ntiniidfgyves

AMLATIUNNSTADANTUIUSLNANIVATIND

(@ msmuuaulsuBiigiunITesnaINIANIANUAY (Terrestrial broadcasting) 199518713

U (General programming channel) Wagtasdunsusien1siilagianiz (All news channel)

(o) MTAVEIU UAZAMUANINTNITANNY (Investigating and imposing sanctions) LLfit;:Jaaﬂmmﬁ

'
a

NazlangrunefineIves
() My waganduleueiieunlewldau uazanududusa (Privacy) uaz
(@ Uesfunmswmeunstoyaiifinnguune wazidusunseluszuudumesiin

AMZNTTUNTTY St NnvuaulauIsnIuNTlaYN LazN15TIAEeUTI8NTT (Broadcast advertising
and programming evaluation) NISLESNASIANUNAINTAIBUDIED (Media diversity) N1SIESHASI9AIY
SilpsyrinsusemAnIransgesUsema uagluseauuiun@niun1sd@esns (Inter- Korean exchanges and

international cooperation in communications) (Korea Communications Commission, boea)

AMZNITUNTUVITUNIINITANAMALA (Korean Fair Trade Commission - KFTC) HussAns
nansluseAusguuns (Ministerial-level central administrative organization) ngldgnuanisiniuguaves
WIBNSgUUR3 (Authority of the Prime Minister) wazdsinthfiluesdnsimainis (Quasijudiciary body)

AMZATIUNITY TNUNAAIMUAUTIUIEAIUNITHYITUNIINITAN waztulaulesanalvssuly swudedndu

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁﬂmﬂna (Tele-shopping)
-@D&-
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AR wazdanIsARMNedesiunIsinwIn InensuiRnududass Usenn1sunsnigeannmiigauniasy

DU

ANENITUNITWIITUNIINITAWNINALAUTZNBUIUAMEAMEZNTTUNITIUIU @ NTTUNIT FUTUNUILIUY
niignadnaulaluussduinunmutadunianisd waensfuaseauslaa wagdinnuaBnsnnenITuNIg
wetunIenIsAnnnals Judunilsanuiiunisujiinisatvayy Usesiu tassoiuszsiunmenssunis

@ P a Yo ) =~ @ A a P a
WUITUNIINITANNINEL bATUNISaLaRUsTasuIEnITUUAT LazlawmdlneUses1usud Tuvasiauidn
AMENTTUNITHIITUNIINITANNINE LA NEME02E LA TUNITHULLNTA8USEF1UAMENTTUNITHYITUNIINITAN

WNELE BazkARalaeUsEs1UNSUR Tneiinnsemsssesiwriaduszesiiag) m U

drlinauarsnmseuenssunsuitunnisainmalaiianuineidedagnseiunisiiaueuleuy
Ao UNTUUTUNIINSAT NINTIRABUUIHAUATUNTHNYIA LaztilaUeUsHALAINE 1A BANZNTINNNS®

=~ Y a =< o a v ! a wva Lo k4
Wielviansn sudaihnan1siasanfena1lUufuR wasdaruld

AMENTTUNTLIITUNIINITANAIMB AR NRENNEAY « Uen19 1aUA @. N1Td9ESunITustunig

v a a Y a Y v A ] ¢ 1 _a a
N3 o, M3Undesdnsvesiuilan m. nMsasrsaninuindeulunisudsdunidulsslevideTamiavuin
naeazIwINgel (SMEs) war < n1stasdunisisrwnamiienatn lnenihnsinarndunifnngvuney
U ol AU lnganizegridmszssdydfseioulosiunisynuin wazn1sAmidusssy (Monopoly

Regulation and Fair Trade Act (MRFTA) (Korea Fair Trade Commission, woed&)

AMZNTIUN1INSdaUlRIvAILAaNI1ALA (The Korea Advertising Review Board - KARB) nafs

ileTul be JurAu A.A. ecxe WussAnTdasenintinflunsnsiageulavanlulsenenind lnady
¢ o w 1Y) . 2 & Y Ao w v a a

aaAnIMiuguanuLed (Self-regulation) Fainthniriiuguanislawannuinasgumuatesssulavan U a.a.
exxo (Ethics on advertising in ec«o) @N1TNAAIINNTITTINAIVDIAUIANFINE) NAULABIVRIAUNT
lawan Tneilanznssunisnsivgoulawan (Advertising  Review  Board) @sfisnunalunisdndula wag
a s v A a Y Y] a . P
W57 Usetausuiigitesiulavan LagAngaynIsun1s8ase (Autonomous  subcommittee) @4l

NN 398 wagduaiuuseifum1eg saudanseuransane Lo ausLnanenssNANTY felu

Tuszezusnnofe ANENSIUNITASIFERUIAWALALN1ME LR USenaulumeaunTnanuiy oo @uiml

nasanAiunsuilaiulian¥nduiu oo 89Ans sulsenaulume

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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(@) @AY LATAINSNYIATIFUAMKIUTZINALNING (Korea Association of Advertising

and Brand Image)
(o) aurpudelavannausnuisUssmenIna (Korea Outdoor Advertising Association)
(o) AR AEANlsUIUTENANIYMA (Advertising Photographers Association of Korea)
(@ anaufszneumaidalnsviaiuisUssmanma (Korea Cable TV Association)

(© aurnudeeneiniAdediannseindiiadne ns13du wazAIUANKAIWAIUTTINANING

(Optoelectronic Broadcasting Association of Korea)

(o) @NANRINEDNNN Wag o TnnilsdeNunwiaUszinenIma (Korea Association of Newspapers

and professional)
(o) @NANTRYATWAUTEINAINING (Korea Magazine Association)
(@) WusUHOUAUSTINANIYE (Korea Society of Media)
() vusulawauAIlsEmeanIug (Korea Advertising Society)
(@o)aunAugUsENaUNITEBNINALIIUSEIMANIME (Korea Broadcasting Association)

(0e)@N1ANl2YIN LarEDENTUIATULKIUTEINALNINE (Korea Association for Advertising and

Public Relations)
(o) vUTNUTTIFURUSLUIUSEIMAINALS (South Korea PR Society)
(om)aunALdanIeusnutUszInANIvA (Korea Outdoor Advertising Association)
(o) a@uANLNENLWIUTEINANIME (Korea Pharmaceutical Manufacturers Association)
(0@)aU1ANLA3DIE81 (Cosmetics Association)

(00) dUIANATIAUALAIUTZINALNINELR (South Korea Brand Associations) (Korea Advertising

Review Board, boed)

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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AUNANTNAIIRAIALANNEALA (Marketers Society of Korea - MASOK) nafstuiilod a.e.

A a v

oxcd Waduasar1gn1wIrIn1sNAgIT R UNITRaIA luUTEIMALNINANIUNITIATIALITRITUNITAAA

lneiinguszasdiion simunsnainlulssma wagasnesnuduiuseuRseninaunan

Tutagtu aunputnnsnanuienIvalainsIniIsansauANtnNITnaInwAsLNmald Joumnal
of Korean Marketing Association - JKMA) 2158130150@a0LaLde (Asia Marketing Journal - AMJ) Lazdn
Fuamunivinsnngeluledud wazgqluldsrs ilensWammaud uagnsAnwidunimaindislnunings
uenntuanAuinnsaaawALnEldSimaueusetaunssia uazingsiafiianuduiafiunisnain
Uszdnl mwsrsiansuiaunisnain (Marketing Frontier Awards) uwags193auses1uusn1suszand (This
Year's CEO Awards) Lilonswaun wazn1saseausInteluanavnssu(Marketers Society of Korea,

woed)

[ 7
1w

#31ANLUTENBUNTIVIBATUNNALA (Korea Direct Selling Association - KDSA) niesstiuiiley
A.fA. occe WoluauIANiLAneINN155UNAUVRIEUITNBUNITTINIVIIATI LAZNITAAIANNATY TriT
AfunMsviensInsluUsemenIvg laglin1sinunuinggIuasseIussas (Code of Ethics) dnsugsiauiey

A59 LAZNNTAAIANIATI LIRIT

1%

(@) MsislunsdaaSudinnfveuslaaruaumndnuA N

9
(o) Msliteyanigndeuneliundniadiunguslaaieliausadndulaeeedivena

() UGtasn1sueduaunnses Aeeaun I uardwaldesioduslaa lagaselvianisviens

LaEMIRAIANNATINAfeRUIlNA

(@ Ujrasnisiideyainidudia tiuninuasaieaiundndue oedns vie Aanssulag saudald

laufgUsENaunITIIEauY
(@ atunsunlvegravaneanlunsaliinisusenaunisgsnalag dewansenusieguilaa

(0) AsENnIINITVILRse wazn1seatavasiiulonadlunsimuimiaasegio wasdpuniu

'
A t

NESPNUAUNUSAR L UFIAY wazdadulunannisiasuas1alanalunisasnulanuuse vy

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
-e0/lo-



3

@
4o

naNy.

3 '
g oS
“rmime®

(@) msddusulunisusnisdeny wazAUSURATOUADEIANYDI99ANT (Corporate  social

responsibility)
(@) asulmfanisidusssy munguune wazszideu
(@) UHURmNNYraneNneIveeiunIsuIenTe LagNITAAIANIINTS

(00)finusIuTeTEnInsUsznAnUNIAIgINRTIEUSIAL (Code of Ethics) Tugnusiduaundnvey

dunsiusunensslan (World Federation of Direct Selling) (Korea Direct Selling Association, boad)

[ 7
Y

du1Auia lay doutanma (KOTA) nedsduiile oo gu1gu boes JaUuilusesuusum Lotte
Home Shopping Asssuntaiuysesiuauay vsauaun laswiloduaiasgiietieimunazensyiv
JamnavuIAnaIsazILInges (SMEs) vasUszimanualunatsiifisliiinn1sdulneg1edsdu Inenis

adunsaasaluil

1. Msaeanemuiiegusznaunis SME S3uAUsuIANTaee Yaunmals nanpeiilousem
SME fizenisaninadasaninsaienasagleendimiedumsiulen devtunldveliunnendedmann

nowmula

2. duasunisdseandun SME iiunsevigvesgsnalay devtiluavinalseme tneiissuy

a Y] 44' v v 5% A o a
‘Ui‘Vi’li%ﬂWiLLUUMUN%L‘WEﬂ‘M Eﬂﬂigﬂ@Uﬂqi SME Immaﬁaﬂv‘!uwiaﬂﬂqigl,wy

3. duasudusi SME senslawamiaiiwaztewmieeaulatnuuliiiidealdane wWeduaiu

[

Duiisinudrdmalivenvelunaindudnund (Offline) feengstuniulioe

4. dmseusulinnusifgdiuisnisvieain nsasnsduam nMsiaudumiasiauiussg

Auat (@uneudidlandauls (Usewmelng), beee)

UsenADaansLaY

AUNIUNI5HRENS wazdansUsendaaanstay (Australian Communications and Media

[ a

Authority - ACMA) Jussdnsnifidrunamunguuneluszauiguianansaniiusiguszimaoaainside

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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(Federal  Government)  lagdiinegluniigsuvesiguranalsdiunisdeans uagals (Federal
government portfolio of Communications and the Arts) Inadintinlun1siiduAanisaiuniIsnszaedes
glnsvimi (Broadcasting) Aan15dumesiiln (Intermet) Aan13dea133Me (Radio communications) wax

AansnsAuUAL (Telecommunications)

dtfhaunisiesns uardeurissemeosamsderesitudeiounsngiau a.a. bood edingy
MsFeansuislszmeeeansids (Australian Communications Authority - ACA) ldausaunisAadniu
drdnaunsenededinglnsvimiuislssimeeeanside (Australian Broadcasting Authority - ABA) lagil
wihfiriu warTsduldwsesedainisnszaiedes wazianisngiemd a.A. ewxcl (Broadcasting Services
Act oxal) Wiziﬂ%ﬁm@’ﬁmﬁaﬁnmﬁmq A.A. ecelo (Radiocommunications Act eeelo) WSEI1VUYEH
INsANUIAY A.7. exxel (Telecommunications Act exe) WizT1vURgRMIANWIAL (MsUnTeeRuATEY
rg:iu%‘[,ﬂﬂ WATHINTFINUTNS) ALA. eee (Telecommunications (Consumer Protection and Service Standards)
Act exes) W50 YLR vuglusuilddidnnselind a.a. woom (Spam Act boom) WS BTG RTINS
Ianzdeunising a.A. boobs (Do Not Call Register Act boob) wsgswdaafinisniurinudedldnay
A.fl. booe (Interactive Gambling Act booe) kazsuideufiieades Tnsdineus futhilunseseaey
To¥oaFou wagdniunsdaiuldnguunenumtif wagdnna (Australian Communications and Media

Authority, boe&)

ANS1YDIUIING

drifnarunnsdeans (OfCom) WussdnsiAunsieasvesansivenandns dsnsounquialngsim]
Ang IAiminud1ve (Video on demand) nsauuiAwszuUas (Fixed line telecoms) Insmiiiadoud
(Mobiles) U3nslUsweld (Postal services) uazaauauidmiugunsallianesiiag (Arwaves over which
wireless devices operate) Lilaai1sliiusznuluavsmwenaninsannsaldfuuinsdearsianan uazlédy

nmsunesninnisuszneunsiiianguineg waziieasislininan mindonlunisudstuimdusssy

driinnunsdeansuuinuneglansesvdydnnsganianszerandng lneanized198anse s
JoyelAn1580813 A.A. boom (Communications Act booem) FINTaUSIUIANTNAUEITNIUY 1ASUTE991A
ngranevessema wasiiseldainAsssudenduiuanguseneunisnsennedesinginsve waslasagne

Insauwial MufsuaduayuanizuIana

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁﬂmﬂna (Tele-shopping)
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wszsUyRnsdeas A.A. boom viualintifivesdiinyunsdeasiniiindnlunisunies
naUszloviivesuszvvu uaziuilan nioudvduaiunisudsiuiiadodiadusssn Tnensufdanihlugu
AINAIINIEIUNIIUY ALHUNITIIUAVATNIIUNTWIITU tazman (Competition and Markets Authority)
Tngdntinaus finihidessenunansufjifaudessant Ssnseuaguisssnunanisdaduldnguunelu

adngus dvihnsuieveu Tuauselud

(@ Msanlunisienauivinsiulnsauuiaudianvselindegnaunsnaleaseuaq 53u89

UIN15ANISIET 917l UTeALULS
(o) MswasIEnsInsiad uazingnunngs Ssmeuaussesaiivy wasaNnuaulafivannane
(o) nsdaasalruinsinsiml uagingsniunislaesdnsfiunnsisvianvany
(@ msteatufsunenisnaimi waedildinganidemaonsiifudunnenieusufes

@ nsundesenudusssulusienisivnsiiad waging saudermnududiudvesszmv

a o [ o

(o) nsundesduuiviminudveainiemsenisiidudunsy

(@) nsliuinmsiswaldegiamisasounaunniiuiiluansiverandng laglvuinisegedes o

[y a [y =

JURDEUA LazdlonsIAIUSNNITORTALINUNIUTLNA
(®) NIUIMIIANITATUANNRLTIUSEAVEA NgsEn

| 2 o W a Y Al 1 YA a o A
ag13lsfiny dridnaumsdearslufinthilunsiduiionlulavaninsiey wasing 5908938951
%ENL%Eliﬂ,uﬁEJﬂﬂi%awiiﬁwLLWﬁﬂWWﬂizﬂﬂaLﬁﬂﬂﬁﬂﬂqw (British Broadcasting Corporation — BBC) 19013
wilsdeiun waztineans Faanusuiaveulunsmiuillemlavanegnngldanusuiinveuresdinnu

wnsgIulayan Faznanissiely (Ofcom, boed)

dtinaunnsgrulavan (Advertising Standards Authority - ASA) Wluniagaumiulawan
daszuesansnveIuing aseuagunsmnulawaludennyseian lnen1sdeduldasserussalavun
(Advertising Codes) ¥a3amnizn3suNIsAAUNISUURLUNTIawan (Committees of Advertising Practice)

18NN AANUSURATDUTINDINSARUNSHOTD5 058U hagns1va@aUdataNulawNas19lirasiin

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁﬂmﬂna (Tele-shopping)
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(Misleading) 1udunsia (Harmful) w3a Ursafiea (Offensive advertisements) lnefignsaanswan ¢ fu

samalull

(@ n15vIane1la (Understanding) nis@inwvinanudnlaninuiasle wazdedavesdsnu
WeUSunnsmsiiaenndesiuan1izfildsundas wagaiiunisdansiudgmedresimiiiunaed lng

Jusssu lneendendangiu wagldundnivena

(o) nMsaduayy (Support) Nslinisativayugusenaunislavaniiieaidlviinlavaniiaiy
Suiinveu taenslvinisuugi uagineusuuissia swdedaaiunisdifedaya wagnisatuayusingg 7

W

Ao

() wanszny (Impact) Inenshinnuddgyiuuszsinunislavanidmansenuseguilaaluag

N visedawansenusenguineslonaludiny (Vulnerable)

(@ nsUHURMIUTaIN (Proactive) Iaen1svinauegaysannistudiesnsiuiumenuaug e

whlvdgm waziaiuasdlavaniiinuiuinveu

(@ nsadreanunseniin (Awareness) Ingn1svinausiiuniaussvivy dau wazgusenou

NSLNDLESUAS19ANULN R T AWAUNNIANUSURAYOU WAL UNUINATNAVBIANTNIIU

lnedseazdeausngluguninseluil

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁqmq‘lna (Tele-shopping)
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Al & Whnnne uasensatansvasdinuainsgiulasan (Advertising Standards Authority)

Awareness Understanding

Making
every UK ad
a responsible

Proactive

(Advertising Standards Authority Ltd., boe&)

nidlunssaunnunslawanidiniseanainid (Co-regulation of broadcast advertising)

fusauifoungaing a.f. wooe Wudun drinaunesglavanldsuniiflumssisuinasgu
Tunslewanaseunquinavszenandng lasdinaus fanuzdussdnsdaszanizuna uazaingusznouns
Aounthanusuiiaveuvesdinaus msiiugualaandifilaiinnsesneinie (Non-broadcast advertising)
agﬂwﬁﬂﬁ"mm%’uﬁmawaﬁzwmiﬁwﬁuauaﬁmawaﬁﬂisﬂaumi (Self-regulatory CAP/ASA system)
warnstAulasandieanaina (Broadcast advertising) asimEf[,éfmﬁﬁwﬁ’usuaaéi’lﬁfﬂmumi%ami (OfCom)
Fenthiivaaesusznsldgnleumenlifuddnaun sihlddneun Suthiianusuiaseulunisiiunis
Tawanludonnuszian laitasdu Insvimd Wawes ng uagduq  Sashvihiiaunguanelunsinw
unsgilumslavaniioonenimazeganeldniusuinveuvesditinaunisieans eenslsinu nénnns
ﬂawmsﬁmmiﬁmmmiﬁwﬁ’ﬂﬁﬁﬁlﬂsﬁu (Better regulation principles) neld wsu. n13d0ans A.A. boom
lelsgrunaundiinsunisdeanslumsidenldumsmsiduguadionunzay F9lul aa. booe Madtinau

ASARATEAIBIUNINY NIV fanalunisasatienuiifusnlufanisaunislawan

Tﬂﬂmiﬁni«ngﬂLmumsﬁ'ﬁmiaﬁwmiﬂssmwmimaﬁuﬁ']m\ﬂna (Tele-shopping)
-@eVer-
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FetfudrinaumnsglavanSadiniiianusuiavevlunismsuidonivesdavandieg aeld
I3581UTTlIANIEVTwe1N3NS (UK Code of Broadcast Advertising) Ssrmunlaenagnssunisiiiu
seilaulfURlaainaanainia (Broadcast Committee of Advertising Practice - BCAP) lagg1unalunng
oyfRasserussa fananegnelinnusuiinvevvesdiiinnunsieans fesmfediunslumaasuuas
558130 Winmngan egnslsfnnudidnanumsdomsildlisiuadnannvesads laesinlvdaszunanme

n35uN157 TunsmuuaasseIuTa etaAulYiuwes (Advertising Standards Authority Ltd., boed)

UsemeAanigatsn

AAIENTTUNITNANSANAUAIN15EBE"S (The Federal Communications Commission - FCC) 1y
DIANTIDATLILAUANNUSIFVDITTUIANANLMIUTEIMAANSFDIISN (Federal Independent U.S. Government
Agency) Gafiuthiinfunsioansdaeing Tnsmi szuvans arudies uaziea n1elu ¢o §5 waUnAses
fualaduidevionateiu 7.8, ODistict of Columbia) wariiulunmsUnesesesanigonim Angnssuns
ogaeldnsmiuguavesiganiansyn lneddrunanungranensmiunisdeans mseonszieu uaznns

AuasuLInnIsuAUNISaeans tnedintnisasaluil
(@) @uaSun1sutedy winnssy warn1samuluuinIsusonluLn uagiitieades

(o) aduayuasygiaveslsemalaensiasuaiisanmwnaedlunsudstuiowmuuinnssy

AUNITHOENS
() daaSunisidusslevdasanvasnaunnudnslulseme uagseninaUseme

(@ USudsamsmduguadeiieduasumaluladinig wieududnwianunainvate way

RRGRNIBNTRNG!
(@ Wuinlunsiduaienuudunsesssuvassyulaaiunisdeans

AMENTIUNITNANAINUAINITERANTUTENaUlUMBENITNAMENTTUNITINUIU € AU TILAIAILAE
U3e51U1BUR karTusealaesgani1veslssinaansgelusni UsesIuamenssun1s d1a1nnIsueenalag
U3E51UTUAIINATIUNITAULAAUNTIIVDIAENTIUNITAINETD TA8NTIUNI5INUIULLLINATT e AUEILITOUN

1NNTIANTBAEINUY wavruillinssunisiinalselovilugsfanfeitesiuntnarnusuiayeures

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁﬂmﬂna (Tele-shopping)
-@0c-
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¥

AMYNTIUNTTT ALUUSIUAEATIUNITAANST 12158 ¢ T 9N IUAITANISIFTLAUINALNUATLRUIN 1989 95

&

iihsusumsdsnanazmssiuniavindunseimdon
drinaueuznssunsnansiiuianisdeansutsesnidudtnanusieg Fefthtenusuiinveussil
(o) Wannlassnsiitensifugua
(o) dudunsivasinsluoygausznauns wagnsbuenannige
(o) afuayumstauLInnssuFunsuInseans
(@ M9I9E0U AUaIU UaglnTevitoTausey

(@) @SUAS19ANNUARANY Laza UAILNUTEINTY WAL USEINA

(o) Mslideya uwaznisfnuunguslaa (Federal Communications Commission, boed)

[ 72 7 '
U = o o oA

ANENTINNIINANAAUNSAY (Federal Trade Commission — FTC) nessfiuiilauil bo fiugey
A.f. oo HBUTETUTURALTT Taduouliing nungdnninuenIsunIsNaNiIiuNISA wazlsNALTuIS
iU oo fwAl A.A. oxed lnsinsfaieunlewiuilan wagduaSunisudatunienisen weadeli

AALINNTTY LaglAsEgRaninadn

ANZNTIUNITY WaIulau1e wazn1539erIunsUssgusuilan wAniiy MsUszgudsliinig
wazn1sInduNw lnesiuileduesAnsiasenenivsema wazlanlunisiauinisundesfuasesuilan

wazn1swdedu tneiin1siadssialuil
(o) iodosiunginssugsiafiluguassasanisudadu naenas vie luldusssusieuilan

(o) \eduaSunsandulavesuslnaegeliivana uazuuiuguvedoya unuasuasnIy

wWnlavesguslnasenssuiunsuaatu

() ieussghmunennauisaesusznis lngluiiduniszannifulusenisusznounis

TﬂﬁmsﬁnmgﬂLmumsﬁ’ﬁﬁ'miaﬁwmiﬂ's:anmsmﬂﬁuﬁqmq‘lna (Tele-shopping)
-@aI&-
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ANIIUNST Tdeviad feselull

“LTYINNYBNUTHNATY S gOkITN TN SV T O U T SIS IEHAR TneTIFUSTnRa 12750498

Joyaiigndes lasuguidnunmlusmgn uasaduasudssansnm uianssu uazmuaenveuilon "

TnefiUvunedifn e Usenis taun

() Undaafuilaa (Protect Consumers) 91AN15WNe NMIMaBNAIe Wagn1sUuRnI9gsnanlyl

Wusssu

(o) FnwIN1suedy (Maintain Competition) Ja4fiun15AIUTINAINIG LaNgANTIUTINIBUY

I3 ' "V w ' aa @
WugUaIIAnan I SLUsIUOEILEIN Wusssuluman

(o) WRWIANTIANIN (Advance Performance) ¥8d84Ans JaLan uagnisusmsdnnisdaudu

\aA(Federal Trade Commission, boeo)

[ololay . . s . .
“A U.S. economy characterized by vigorous competition among producers and consumer access to accurate information,

yielding high-quality products at low prices and encouraging efficiency, innovation, and consumer choice.”

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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HansfnuluuniivsgneuludmenadnsveinsiiutoyaUguginilulszmelng Tanseupguiianis

LSl Y 9

a

Fouspruswsuiuinssnand fideamng wasnsuszsuswiudiiinau nane. 34l o uavadeil b n13dn
Uszaingy (Focus Group) uazkan1sasauuuasuamiuilan wagdszanawild lufuanumunzaes
nsUssgnAldnsiiuguatessienisusennnisveauamising (Tele-shopping) Tusnsussinaiuuseime
Ing wazdalauauugioIUluUTIN VLY NaNLNMI Laznin1lunsAAugLaYeeI18nN1TUTEANNITYIE
Audnislng (Tele-shopping) fmanzanfuuszmalng $1uu coo Fagasauaquituiiniamile a1A
nans nangTusenideanile uaznnald ueniinduiinseunguismanisdaUszyuuaznisduniuaiBedn
mihpumAugua aABIAneINMITINANEUSENEUNNT uaz/vde fUszneunisiansingimivssian
ns1eduamielng (Tele-shopping) lulseinafeg1ensdfinw19 I b Useine lé’LLﬁUizmmﬂﬁu g

Usemennvald nedlsieazidensasaluil

0. NMIIAUTTYUTNAUANTIAA B89y wazn15UsEEusIAUEInTY nane. AT o LA I

HAN15IAUTTIUTINAVENTIAMA JiBavigy waznisusegusiududidneu nany. daauiu

U o

avenuziialdunisivuawIninsinu linusnvdunin wazdndunisfinudeyaiieideatuwun

nansimuaraanUAsulueygn Seulvuszneulusugin Ussiiudunisduasesiuilan uaztlosiu

NORNITIUNIIGININORdIANTENUsBnNauETduladuds 19 Tudian 019y n1ssnwiaunIn n1s

Y

Jasiumslawaniugse suuuvdua/usnsimunsand miunisimihelusignsueduamidnanis

n59iFd 189

1% '
a v A [ [y o

anve MUsyyudalianudAgyiunmsimuiaiedigausmilelunisiidsede Lagnsiaaeusienis

YYFUANIINADENYTUINTTENINMIIB U

[y

wanntuNUsEa Sadiuinmasiinnudfyiunsiaundaasylinisueguamislnaidunalania

9

nsiUssvvilslunisduaSunindoet uazuIn1sveElsEnaunITIEamMAITEIANALALIUINEDY (SMES)

NEATNT NENTaMAIYLYY UargUsenaun1ssegennay vessemelng

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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B, N1353AUTLYNLALNITIUATBAILTIENNUIBIUNAUIUE FNIANTIANIINAITTINNGUHUTENBUNS
waz/v3e Jusznaunisnanisinsviadusziannisviedudinielng (Tele-shopping) TuussinaAdlaeng

ASAANYIIIUIUY o USTNA

HAN13INUTEYN warNIsduNIvalTadnriIsnulieItesiunsuedusnielng (Tele-shopping)
TudsznAg U 531319TUN be-bo NUATNUS W.A. bEde LazUssnannale 53nIeiui be-mne Juiay

WA, beds lnsutayanwialuil

Useinagdu

UsswadUuigusznaunsinaiaiselvednnu ¢ doe Wuiuszneunisinssiminiaiufuiuunines
Loun o.fUdouil (Nippon TV) . 1381918 (TV Asahi) m. #0wed (TBS) . WINI (Fuji TV) wag & Alaiien
(TV Tokyo) §3utuanunsasusugessienisiinaninglideaanndn uwilinslavandudnduwnasselives
AUsznoums lugednsviminianuiu nusenisveduimdnaludnuugalen dsveziandus) wWied mo-
a = . = & o a v a M o
<o Wil Uars1en1sUselan Infomercial  FudusiensiuzinduAseezaUseiiu ao-a¢ Ui walaid
Foa1ensdmsunsveauamialnalasianizlussuunisesnainianiaiiuiu lngsienisviedumniclng
P g.j/ LYY [ 1 = [ 1 aa [y Y] 4 a . . a 1
Muaventdudndneglutienlildnandausuvulnsimiuiniiga (Prime Time) 8991n31A1A80N0INA
rgunntuyisiang dulngsenisvedusimislnaUssinnalanageanaIniand «.oo w11 LUauds
U1 wareenaINIAdNATIALTIEAU d1mTUT1en1TUTEAN Infomercial TulluueaneINIAYINTENIN

®.00-00.000 U. LATVANNLIAULYUNY

v A o ¥

wanIINTUUsEIMNAYYUEIN1Ta0N 9N ANIUTTUUATIBY Lazsyuuadalngiial Usednviesdu
dmsunisesneinmialszianaifisululssimagduuseneulumenniiion b ssuulduwn audieuiiens
nseedeinglnsiad (Broadcasting Satellite - BS) nglussuudinanilgliusnsddayme asrnmanszay
AowwisUszmaddu (NHK) Jadududniionsianisdfinuesn® uuiidenissusienisves NHK §1du
v o a a & & = A ] a d' 19 o v a
Aevalns wazideArauBniduseineuvsesel 1ieea1nsgn1siiee naauueliaius wazanuduiie
pg1llanTELNUTETITY Usenaudusenisiioanainieues NHK Tddlavanlusienis wenaintunuinlutos
ALy BS allsnenisanngliuinissedus widmwlvaflvusnisiagliderilddneliesaintessienisaiu

Ingydnilusensfidseaunisdndudusnenis (Rating) ldawnntn vilisianelawanldgmiulude lny

PUBDITIENIVI8FUANILNARADA e TILUITI9DNDINAKIUSEUU BS 9nnl8 nvedn1an1sesnainialy

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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[

UsgmadgiUusaiisuiion1sd@eans (Communication Satellite - CS) 1un1ssudgaauuidoaianidn

3 A

lnefgusenounsdAy iy o glaun aniemesinafill (Sky Perfect TVI) &aiigae518nsnainnanen

YauiomuTuLie @15af 1K suderesvteFuAmITlnactun e nsALdnIuIUNTe 9819l5AMINTIENNT

a

90N INANIUNITRIITIBLENSEoa Tlla N TaNEUNS lawa e Yo9n1enISELnsdy g aUsELAnN
¥ = Qy Y e’d" o o dy al' Y a Y ¥ Q‘ o [ o S = 1 1 1 Qy

gavihepawaLlalnsiirugadrdanunnisiiusnsluseauviedulsedndminnsodlowneg dwlvgiada
InsirdaslmusnsitionnsienisineIvesiuriadu Nedadutamenislawanussedunusausilunosdy
Hosandnanalavanizgnniinisesnainiatenisdu Tneiunistiuinisuuuuensuanidn Jagausies
a 1 a dll a gj Qy o L% % = qy L% 6 Ql'l 1

doaaundniiefnasseuuaalnsvimiludinsaseuveny luadalvsiadvesussmagUunutossienis
eduinisinasgduuinnidenguilaaturiesiudnlifivemidunisdeduieenfudomiadananly

A15USLAA

TudszmagUuiigusznaunmsvigdusmslnadniuanndy o 11 Taeiigusenaumsselvgdiuiu

= A 1 a =t =t a v LT | K
o SIETAIUUUINTIANTIAUATINIEIAY Usenaulume annamannsalguilaauvisusemegyu
(Japan Consumers Cooperative Union — CO-OP) %QLﬁmmﬂmiiwﬂa:wuaﬁam%ﬂ%ﬂ‘dizﬂ@UiUﬁ’JEJﬂEj@J
duslaaluszuvannsal aundndeadeaildinglunisadasduanndn Invannsalazluddnmauindndulu

Y

m3uslaaludinUszdniu dnlngiduduidimnamsddndadaensdnsudouveduilaa uenaintuy
CO-OP gafifuAudn usnsdeduAsunisuamon wazdnmiiedudinisssuvesulainidunesiidndn
A28 LagFUAINIIIMUI8TNALUIINNEATNTIAUATINIUTLULANNTUNITINEATTURAIINNITTINNGUVD

WNEHINT MY D9DY

dwsuduszneunisddgdnsefeuien JUmesteuwyuuea 911 Jupiter Shop Channel Co.Ltd.)

fofulaiuil b WeATNIEU A.A.oxxd HIUNITTINYUYBIUTEN JUwesinansuiiafindy 319 (Jupiter

Y v

Telecommunications Co., Ltd.) 56‘1{!14’5@%8 &o %jﬁimimﬂaifﬂaﬂﬁ%lummﬂm (Sumitomo Corporation
Pasento) fevuiesas <& wazu3um Adnle 815waund 311n (KDDI R & D Co., Ltd.) feviufevay & Aniuy
gsfamunsedumnslnaitunsessienIsnsaLlalngyia (CATV broadcasting) ALy (satellite

broadcasting) 8uwmesidn wazuaniden neldnsrduadeluvuuea

AUsgneunsddysefanufe U3Ey ATl (QVC Japan Inc) 1luuidvgnuesuivn @vid

'
v = A o a a v o

91in Badidrdnaulvgeglulszinaanigeusn lneliuszaunsalaunisiuandusiiunistossienis
a v Y A fa & a ¢ ! = a a aa
Pedunmbnanilnsviey wagnisszuunidvddiannsetindunenuiunit be U Tudssmaglu A339

Wl SusudugsiaTmiigdunmslnaiiunisnsvialiel A.a. booe waglanmuIYemnIedImuien

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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In-Depth Interview Question Guideline

The Study on Tele-shopping Regulation Approaches

) Background of the study

0.0 The 1" Broadcasting Master Plan (2012-2016) stated in strategy number 5.2 that National
Broadcasting and Telecommunications Commission (NBTC) must regulate broadcasting to
bring economic, social, and security benefits. The regulation covered the supervision of
content to ensure that the content has quality, benefit to the public, and ensure that
advertisement does not violate consumers’ right and being exploitative. Moreover, there
were regulations on content supervision and evaluation guidelines for advertisements with
exorbitant price, consumer fraud, or causing nuisance. However, the NBTC’s operational
experience found out that there have been increasing numbers of tele-shopping channels
among operators with already approved licenses and those operators awaiting license
approval. NBTC does not have clear guideline to regulate these operators as tele-shopping
channels have some overlapping characteristics between content provision and
advertisement. This case proves challenging for NBTC’s regulation in term of order,
guidelines, application of existing laws, as well as knowledge and experience to supervise
these operators in such way that the regulation should be improved in accordance to
modern improvement of fast-changing television industry.
Given the underlying reasons mentioned earlier, NBTC foreseen the importance and
necessity to study the regulatory patterns and approaches to supervise tele-shopping
channels by adopting best practice experiences, result of the study, and knowledge gain

from this study to be adopted as regulatory approaches for NBTC in the future.

@b Objectives
1. To study the tele-shopping industry from international examples such as Japan, South Korea,
Australia, Europe, and United States of America,
2. To study regulatory approaches in term of license approval, fee, broadcasting schedule, and

content, as well as other related topics,

Tassmsfinsnguuuunmsmiudessenisussamnisuedudinislng (Tele-shopping)
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3. To apply the knowledge from result of this study to set NBTC’s guideline and rule to supervise

tele-shopping channels in the future.

Situation of Tele-Shopping Industry in your country

®.0 Please explain the current situation of Tele-Shopping Industry in your country (e.g. market size,
market growth, main players, market share, product assortments, etc.)? And what are the problems
facing the industry in your country?

®.o What are the scopes for coverage of tele-shopping industry in your country (e.g. terrestrial
broadcast, satellite broadcast, cable TV, and other media)? In each media, what are the
problems facing the industry?

@.en What are the patterns of operators’ association or networking in your country? How strong

can the private-sector association regulate members’ behaviors?

Regulatory guideline

®.@ Regulatory guideline on license approval

®.o Regulatory guideline on qualification of operators

@.en Regulatory guideline on fee for operation

®.€ Regulatory guideline on broadcasting schedule and content supervision

®.€¢ Regulatory guideline on other issues (e.g. consumer protection, products/services selection,
etc.)

®.> What is the current structure for supervisory body on tele-shopping industry? How should it
be further improved?

@.¢0 What is the relationship between regulatory body and private-sector association/network?

What should be improved?
Other suggestions

Thank you very much for your valuable information

-End of Interview-
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