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A15N7 5-9: eRLlIUINTIIALLIAL USNsYednsvimlseaumd usnisvednsimiigs

WIEYE hazusnsinsimiluuvenSuluaudninetesiunisiiusnis OTT TV Tu

UTTUNIPDBADITERY .o ee e eee s s s eeesseeeeeeseeees 191
AN91971 5-10: ALNBNUALAS NS OUTNTUBLIRTOUAZIVISTIA oo 202
ANS9T 5-11; AMTINNSANUAUA OTT TV TUNTAIPLOTEWUTA ..o 215
A91971 6-1: SRFIAIUINNG PrimeTime & bAoU BOAAL 2559 oo 233

s1euatvanysal (Final Report) e 12
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AN5197 6-2: ADRSUILIRN LDV NI YouTube 4 WBURMNAL 2559 oo 239

AN 6-3: MNTIVBWLIUINNT OTT TV Tudsemelnguas Junuun1smsngls ............. 253

AN5197 7-1: esnagulssiiuanufniusiswmensiiuguaniswtstulufansingvie

LLUU OVET The TOP cuuiieiieiricie et 290

AN9197 8-1: aguusziuraufgIiukInnsiiuguanisudsduluianisinsvimivuy

OVET TNE TOP 1ttt 298
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1 unaguguinns

swenatuiifunenuatvauysel (Final Report) Tassnsfinuuamanisfifugua
n1suYetulufan 1sInsiiruuuy Over the Top (Competition Regulation on OTT TV) e
Heoviaseuaqu arudalalulasenis wuantanisAnwiuagidnisdndunis
Han13AnwIUSEULTgUan nea1an1sliuIN1g OTT TV Hansenuves OTT TV WazhuImNINg
Afugua OTT TV Tusnauseine (Interational Study) nsAnwidiasigsinainlulseinalng
(Thai Market Analysis) 5189148 TUNANTIAUTEYULRNIENFURALHAIINAITRNDUTUNTNIIY
ufsmasiaundelauozuustugavinouasuazn1sieesinanseny (Final Recommendations

and Regulatory Impact Analysis)

) s A

n1sAnwdinandingussasdiierimundszinuanuinnelunisiiiugua OTT TV
wazdniinteiaue (Recommendations) ieunumntifives nany. lunisduasuuwazimiugua

a cY aAv o I o w ' - v 1% =
naonIudiATgvivefveidslulsviaunisiiuguanieg 1 nany. oradldunsnugals lagd

798D YANITANAUNISANY HANISANYILALTDLEUDWUEAIFB UL

1.1 agdannudalalulasenis wuamiamsAneiuasdisnisantiueu

lasanisAnviwuinianismiduguanisudeduluianisinssimiuuy Over the Top
(Competition Regulation on OTT TV) ﬁ’?@lqﬂizmﬁwﬁﬂﬁmﬁ@ﬁﬂmL“LJ%EJ‘ULﬁEJ‘U (Benchmark)
anmeanauaznsudeduluuing OTT TV mansenuilAndusaianisliuinsiiieanies s
wuanslunisiidugualuesdisnan faifiorunlinseiduuuleuisfimngaudmiy
Uszwelng waziluniswisuanundoulunisususmiunisiiuguaves nany. Tugaveanis

MaeNTIuED (Convergence)

Tunsaiulasinisauingusvasdvedlasinisdannanbitnedu u3en Inyd aeudans

[

° A = v | I3 a o & 2 =
100 (NUT) lﬂaaﬂLLUULLazLLUﬂIﬂiﬂﬂ’liaaﬂLUu 6 BNUNIU UTLYLLIRNNNEY 7 LAY I@Ull

SUALLDYALAT ALY DU LN UUDILARL U UAIL
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Project Design
WP1: Project Planning » Project framework design
l l « Data collection on market
WP2: International Study WP3: Thai Market Analysis characteristic, competition,
regulation and consumer
l l behavior
WP4: Gap Analysis and Policy Recommendation « Analysis and first
1 recommendations
WP5: Focus Group and Capacity Building + Collect feed backs on
l recommendations
. . . ¢ Conclude and propose final
WP6: Conclusion and Final Recommendation recommendation/report
Revision Period * Revise the final report

JUN 1-1: uwumsandunulasens

YBULYANITANEN

nsAnwkuInNnIituakanisudstulufanisinsiieduuy Over the Top %o OTT
TV tuswdusasderuanuuuieuas OTT TV sgradaauiiaidunsauwuimianisanwisald T
Tulasean15d OTT TV nwneds usnas Buled vSenannaiadunviiniinduilenisionis

(Content) lUadldusnmsuanemeinulassdiedumesidalaseielafila

91n3U7 1-2 Mwsamviasldyani (Value Chain) aen1sluinng OTT TV Usznaudie
5 daudrdey Téud 1iveuarinandeniaiion (Content Owner) fl¥u3nisunanwesy OTT
TV (Service Platform) fnangunsaifisesiunisléuinng OTT TV (Device) §léu3n1s OTT TV
(End User) wazgliuinisdunosidn (ntemet Service Provider) Ingn1snunlulassnisi
JatiufieAnwgunuunisliuinns anmaaauaznsudsdulunsliuing OTT TV wanseny
311n151AUTN1s OTT TV wazwusldulunisiiduguanslviuinas OTT TV ludauusnig
unamilasi OTT TV (Service Platform) Wundn uazaznanisgunsaliisesiunisliuinig OTT

TV Tumnununueedasenis

s1euatvauysal (Final Report) w15
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Scope of OTT TV

Content Owner Service Platform

Movies International Market Players

'\! amazonpPrime
MLB.7v

nuiy

Tablet
ALLACCESS
B
me NBC Laptop On the go
4| NBA LEAGUE PASS
-
W CRICKET
vimeo W =
Free TV Channels P == | Smart TV

— - Thai Market Players
J HIZ [pls d g
2.3 @8 | iy errux

Sports - “ "":L._. Set Top Box

b TLOAL !

User Generated Content LINETV

Internet Service Provider

Resident

USB Dongle
Stick

JUN 1-2: YaulunnsAnwlasens

WAUIUN 1: N152790KUTASINS (Project Planning)

msedunulusiuaud 1 asdunmswdeunisnunulasinislasaziden Tnefivsne
wimuaderuRansTnsiaiuuy Over the Top (OTT TV) dwisulasansiiegnsaziBon aguna
n19idenUszmaAnazUsziiunisaneiiioldunsounuInienisAneInaenlasans sauds
@7'1Lﬁumiﬂ%’wqqLLmumiLLaz%gumaumsﬁwLﬁumu%uéfummﬁmuamiu%’aLauamwmﬂﬁﬂiﬁ

WALNEAUNUAIUADINISVBIAITNIUY NANY.

WAUUN 2: nSalAN®1INA19USEINA (International Study)

TuuruNuinusnagynsanenlseufisuussineanig 31 6 Usend wiadu

Uszim s8¥aUTEINA AKE

Useinaninig ansgeuism 1n19Mu3n1s OTT TV egnaunInane (19u Netflix Hulu)
o w ° < a1 ' '
fugwa wagUszauaudusalaslidiuninalauinnia Pay TV

ey uwagdnisiiduguanuiient wagn1smiuguanu

TAsengmeulauiy Net Neutrality

ANTIYD1TNT fnsliusnas OTT TV sgraunsnane (Wu BBC iPlayer TV

Player) wazdin1siuguaniulasadieuagaun1sliusnmg
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Uszim s8¥aUTTINA WAKE

OTT TV nedifiuguanainuleuy Net Neutrality wag
uleune Audiovisual Media Service Directive 194

ANENTINIEN13EL5U (European Commission)

daalus fglsiusnsiidanliuinslussmalnede Téun HOOQ
S‘ﬁaLﬂuﬁﬂﬁﬁms OTFWiuizﬁugﬁmﬂﬁﬁmmmm
32188581114 Telco wag International Content Provider
wardinisirdugualaglduloutenisiifuguanieniunis
TAusn1s OTT TV ’uszuulusugn uleuienisimiugua
fuilomvesusnns OTT TV wazulgurenisiiuguaniy

1Asen8sme Net Neutrality

Useiwneanlidfins | wnudls 1lvu3ns OTT TV ALina1nglviusnis Telco Pay TV
Miuguansedl Operator kagn1353MIVeIR¥UIN15 Broadcaster 518lney
nsiiuguaties wazdinsivuanguaneiiiensitduguaniuiiemlusedu

W531¥URYElR (Internet Multimedia Broadcasting Business
Act)

HIGITH #liuTnas OTT TV Adlguuuunissausenuglviuinig
Telco Tunsiindemimanisaain wasdadiglauinisiin
wliusnisludssimalvedie liwn iflix Taduuien

Tech-startup kagiin1smiugua OTT TV MesuLilem

GRGIGHEL fn1smAuguauinig OTT TV n19au Online Content Wa
$1lviu3N13 Broadcaster way Pay TV Operator $184dy (19U

Nine Seven Foxtel) unfunuvbunsiiusnis OTT TV

Usziunaniaziinnisfinwtuszaseuaquluvaisy duidulsslevdun nany. tiaiivue

wlguignsiiugua Usenaumie

o annmainlazn1suyedulunain Linear kag Non-linear Platform (Pay TV wag OTT
V)
e sULuUNIIUINIS (Business Model) nalulagildlunisluinis OTT TV uaguuwiliy

nstiusnisluewianes OTT TV
e sUnuumsmselaves OTT TV (Monetization Model)

L] gULLUUﬂ’J’IN'ﬁ’J&Jﬁ@iWﬂN OTT TV, Telco, Pay TV Operator, Wz Broadcaster

s1euatvauysal (Final Report) e 17
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®  MTIATILUNANTZNUIUATUAINE 19U AUNTHUSTURULWaRWasuDUY (DTT, Cable way

Satellite) AMUTIANAIUINT WAzHANTENUABHUTLAA

e sULvUKAzvaULIANITIIAUQUaliABadeady OTT TV 1du n1siifugualassdie
(Network Regulation) N15A1UANTAEN15BUYIN (Authotization/Licensing) N13A1AU
@LLaLﬁam (Online Content Regulation)

e sUnuuuleune nsduaiunaznisatuayusieg Mfeades 19y asatuayy
Tech-startup OTT TV Provider

® JiAT1zuTeAToldEvaINITitINNInkEInungIEidsukasuluulenngg way

Key Implication d@wsuuszinalng

wenNUNUSnwasiudntayaiveld d1iinem nany. mdilatiuuiliuvemgingsy

o w Yy A& = a Y
wazmsiiugualunmnaiiduainaludn 2 Ses laun

1. awswlunainlanveanginssudurainsintlkiutem1aaus (Global Consumer

Behavior on Video Consumption) fiusuiundnluntsfnuned
o wginssunmadensuitiomsnenianiu OTT TV
o wginssunisligunsairngg ilensuslaadesinu OTT TV
e anuisnelalunisldusnis OTT TV lullaqlu
2. amsnsiiugua OTT TV Tuglinie Asia Pacific 91uau 5 Useina loun Useime

a

JUu Usemasedna Ussmadu Uszinedulaiides uarussmailautiud nedussidu
Tunsfinunlaun

o lassainismiuguaianis OTT TV

o ngvnefuNIAATEINTALIdnAvAS

e ngwnemuNseenlusygRLigUsENauUA1s OTT TV

o nMEFLSRTIAIUINT (PapuAqETIERTIENUANuaLANE)

® NOVNYAUNNTAIYU (WU MIAMUIINFANYIR)

®  NYMINYAUANYULNITEDONTIUNITAUATUNTVIY (WU N1SHIVIBUINIT)

o npmnedulewan (gu masvuaiweunalavansedalig

® N VIINEANULLBNTINT WALNVINEATUNNTANATEEUTINA
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WAUTUT 3: N15AATITHnannluusemdlne (Thai Market Analysis)

TuusuauinUinwasimsiasyianmeaiauaznisliusnig Pay TV wag OTT TV
Tudszindlne wnliuranauaznisliuinng suuuunsbiuinns maluladfldlunnsluinng
OTT TV sUwuunsmisielavas OTT TV sUnuuAIusiudesening OTT TV, Telco, Pay TV
Operator lay Broadcaster Lagn153tATIEARANTENUTUAIUAIY 18U ATUAITRYITUAY
wnanWesudu (DTT, Cable wag Satellite) #1USIANAIUIANS WaznansEnudofuslaa 1Wudy

Y
v dl

sudwgAnwinguaneiienaieitesiu OTT TV ludsewmalneainnsenmanalieiaswgng

a

LazdIAl Walraiu1salseuisulanunanIsAN®INNANNUSLINA SIUDIRNWIIATILNEIND

3

YoIbAuINIT OTT TV 411w3u 10 518 Abiusnistudseimalnelagasidun

a

Tumsiiusiusindeya TUsnwagldgunuuniond (Desk Research) warsausiudoya

Y

nARItoya (Market Intelligence) veafiuinwies Fanusnwlainisiniuteyamaniiliagy

Y | & Y] = I A v v A = A = [y 1Y) Y a
a7 @EJ’]QvLiﬂG]’]lI ‘Vi']ﬂﬁ]ﬂﬂﬂllﬂigLWUIWWWGQﬂqim@NUaL%Qaﬂ Vlﬂiﬂmmﬁﬂﬁznﬁmiaumwmgmmi

Mludliusnis oTT TV idluguuuudumenisuaslidumnenis

¢ 1 1

LHUSIUN 4: N15ALATIZKRYR9919uazdatauanuztBeulaune (Gap Analysis and Policy

Recommendation)

Tukauauiivsnwaziiunasuildannisfinenlukaunud 2 wag 3 uinualsziu
Anumglunismiugua wagdavindelaue (Recommendations) Aiaunuimmiinfives nan.
Tumsdaasu/miugua naenswiiasgidendedelulsziunsiiuguasne 7 nany. 819w

Tuknsnuwaales

WNUIUN 5: MIUszyumTengugasuasinausu (Focus Group and Capacity Building)

Tuusneifivinwaeduiunmsdansussgudondudes S 1 ade a ey
nanv. iesuilsanudnifiusedeiauslunisifugua OTT TV veafiusnwn uazfivinwas
FanstlnousuiBeaUfiRnisizes “msliuinns OTT TV TusisUssmeuazuuamanisifugua
Frunisutetu” Sruau 1 ada a drdfnau nans. iedenenanuiliuiyaainsvesdtinau

AANY. MNYIVD
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WNUUN 6: N1TasURAkazRRIIdaIauauUIBIuleue (Conclusions and Final

Recommendations)

Tuususuiasdunsasunanisinyiomauasiaundeiausuundauloviedugaie
(Final Recommendations) Tun1siiugua OTT TV wessemelne Tiud nawv. Tasfiusnwas
WnsUsziuanudsdunsteduldngssfeudiu OTT TV lumsufoandenislideduld
ngaeidsufinanilazdssadeanmaanuaznsutsiilussmalng ndanasUnanaz s
uansAnTaNaLE Tuinwasdidunsdaussruifiomeunsnanising $1uau 1 ada Tiud
yaansaeuen (Wu §lsuin1s OTT TV gl¥iu3nng Pay TV Broadcasters fuaniiionisngnis

@ v v Y ao o A a 1%
L‘U‘LJG']U) LAZLATNUINAIUNIIU NEANY. NENYIVDY

dmuusumsiuiulassnmsfinuinwilinnauuly gnuandliluguil 1-3 Taefiszozinan
Tumssufiulassnisnuveuienaiuly TOR sy 7 Wou egndlsfimuiivinuasduiuauly
druvesunuaud 1-6 Aduidonmdn Wuduasanelu 180 Tu (6 Wew) tneluiReuaniineves
nMsdniunuasinuszguiewesuninanisinuliuiyaainsnguen wasidmiiidinauy

AANY. MALITDIINUIU 1 AT WSaUAUUSULNLDIMSIENUAUVDLAUD UL VDIANUNITUY NAN.

Project Plan

Work Plan
OTT Competition Regulation

WP1: Project Planning

WP2: International Study

WP3: Thai Market Analysis

WP4: Gap Analysis and Policy Recommendation
WPS5: Focus Group and Capacity Building

: First Draft
! By 31 Oct ! !

Report Revision Period g D N S
5:Aug 4 Dec 30Dec 31jJan

D1 D2 D3 D4

WP6: Conclusion and Final Recommendation

D1 = Inception (30 Days) D2 = Interim (150 Days) D3 = Focus Group & Recommendations (180 Days) D4 = Final Report (210 Days)

Eﬂﬁ 1-3: LHUASANEUULAL S22 a TULA TN Y
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1.2 ayuwanisfnenUSeuiisulusiisUszme

e aawn OTT TV Tuuszmdlneagluszauisudu

OTT TV suandunumluusemalnensusdd wa. 2557 duladnegluszevisuduiile

WiguduUssinadus Mmhundnwidseuiieu Ingussmeanszowsni Usemaniuals Ussine

=

DRALATLAY LATANIITDIUITINT UN1TAUINAIT OTT TV U1U1U ALAUSN1S OTT TV 10110

Y

=

usniseganainvans Jliuin1sunesednsaiusinfanis wasdgliuinisunsigeanann

Y

pa1nbunan TuvusiussmagsalusuazUseimanaeinisliusnis OTT TV unseeynis
waadsaglussug Suduiduifgiiuussinalne laevs 2 Useine dn15lviusnns OTT TV 9

NI UlngAUluUs TN

® YouTube uaz Netflix Uszauaudnsaluszaulan lag Netflix lisuadnuideugs

fign Tnwwizlulssmafildnudainguduman

nUszmaniAnwidseuiisunnusema wonwloanusemaninatanas 10
Useineaflonld YouTube Tun1sidnfiauinis OTT TV Insamziilevniilu UGC luvaiziiduilae

Tudszmanldniwrdesngumdunanyisluuszmaanigonsng @ans1vorudng wazussine

a Y a . @ | 1y & Aaa a £ ¢
@aaLMiLaEﬂ%Uimi Netflix LUU%BWINIUMESUGUNLua‘l/m/maﬁua‘lflﬁ LU ATNYURNT LLAZINYNIT

o
v A a

Insimieaulatuiniian Matlusnis OTT TV selvgjvesudazUszmadiuinniinaingliusnis

ewulufanisinsiiag Madliusnisdessients uaggliuinig Pay TV

Y
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OTT TV Development Stage
Infancy Expansion Maturity ———
From B.E. 2547, numerous OTT TV Y g
platforms emerged in South Korea. . o
Successful OTT TV are the local ones. | %

Started OTT TV since
B.E. 2548 and is the
home to global OTT TV

OTT TV market started UK launched D\ L7 players such as YouTube,
in B.E. 2557 and - !
steadily gaining its firstoTT VAR Netflix and Amazon Prime
importance TV platform
in B.E. 2549.
Started OTT TV from From B.E. 2549, OTT TV

platform started.

In the past 2 years there was
a high level of competition in
the market. One local OTT TV

P closed down.
— C:
L]
—

Started OTT TV from B.E. 2553 and

is the home to the regional start-up,
E “iflix”, which has expanded to
————=  Thailand

B.E. 2553. OTT TV need
to apply for a license
from IMDA

JUN 1-4: Wwunnisvewatn OTT TV vesdsemeafiuinndnwSeuiisuwasyseinelng

¢ suwuumsmneldvasgliiuinis OTT TV danudunusiuussnnvasliuing
OTT TV

dlusnsneglndiiadulusaiadinlvuinig OTT TV wuu SVoD luraengliusnig
Y09518NTLUVEBI518015 FTA $nlusnns OTT TV wuu AVoD daduisnismsielauuui
AuULR9nn warHliuINIg Pay TV 518LAN3H1AN15IAUSN1S OTT TV WUy As-a-Feature (TV

Everywhere) Lita$nwigiuanaifiuvasmuiazsuiuwilduagliuinig OTT TV wuu SVoD Mg
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Dominant Players
s TLTLTLTLTY |« Dominate by
i 5 7  Independent OTT
: amazon oL LR CRACKLE 1 player ke
A A A A A A LA Tt e YouTube, Netflix
The US © and Amazon prime
I« US's players has
Cimimimimiw Frrrsssssssiiisss [GELLLLOOO i most of the SVoD
k\' '.A R ' market share
© amazoen & | -
'/" N T~ i i+ UK enjoys Free
SRR | ! contents from
The UK *BBC iPlayer viewers Traditional TV
must pay TV license fee ' players
T y |« All of the big
Y g N S 4V .
. s KVING . players are backed
%, by Traditional
D o e ;
i { ! broadcasters and
South Korea @ORSUSU i " pay TV providers.
Advertising Based (AVoD) Subscription Based (SVoD) E OTT TV As a Feature . Freemium

‘Uﬁ 1-5: OTT TV swzﬂ,mumammﬁmmm ANTIVOIUNINT WATUTHNALN YR LA

Dominant Players

< Australian choose Netflix over local
ones to stream movies and series

« Popular local OTT TV are from
traditional TV players

You[T)

* YouTube is the go-to choice for
catch-up TV rather than Toggle
(Content Owner)

* Popular local OTT TV are from

ave b
Smgt;l'rv a

Singapore traditional TV players
¢ Free OTT TV platforms dominate
E Ynu Tu h e Malaysian OTT TV market.
« Popular local OTT TV are from
Malaysia traditional TV players
] - - « Thai prefer free platform for online
_ Y -I- h video contents
e l'lll ll B « Independent OTT TV players
Thailand ! dominate SVoD OTT in Thailand
1
Advertising Based (AVoD) Subscription Based (SVoD) E OTT TV As a Feature Freemium

‘U‘ﬁ 1-6: OTT TV swlwm‘uaqﬂsumﬂaaalml,aa Usewadealls Usemaunade wasusemnelng
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o {lWusn1s OTT TV saudleduglviusnisseduluvasldguniu laglanzeliusnisg

Sumasillaiianisnszaneusnisvasnugdlduinisluudasyszme

sUBuuAMUTINilaveliuIn1s OTT TV Inaeguuwuu laganunsaasuladngliusnis

OTT TV agsauileduglviusnisluriadldgumunauliilaliuinisies vielintda lneguuuy

4

! A v Y a

AuTINileddsll 1) SdetugkdniievnaindandnaglulssmaiioaiaanuuansisuasLig
narnvanglituiemluwnanvesy uazandldanglunismuidauilenn 2) Saudledudndn
gunsallumssugy OTT TV iieilugeaman1snszaneuinisvemugilausnis uag 3) suuledu

AliusnisdumesilaiioiluremanisnszaeuinisvemugilduinisluunasUsene

Partnership

Content Owner Service Platform

n
»

y 3

1 Partnership with Content Owner
- Providing greater variety of content library at a reduced cost
Partner with cable TV networks e.g. AMC Networks, Partner with local and international
MTV, Food Network and TNT, including the owners’ Toggle content owners e.g. Eleven Sports
affiliated networks e.g. A&E, Fox Sports, E!, Syfy and FX Network, ABC, Disney and Nick Jr.

P n
« »

2 Partnership with Device Producers

- Offering eaisy access to the OTT TV service through selected devices

. — @LG p:‘.'l'h:'?lli‘.':r‘ >

Internet Service Provider

P n
< >

N .* ‘.. o
(3 ) Partnership with ISP - Singtel T/AVY
- Gaining distribution channels and ‘
utilizing ISPs’ customer base N.WTV «— y
vodafone

JUN 1-7: gluuuauTilavesliuinig OTT TV agluslggunu

e OTT TV Tuamsaulddenansznulusauiuliuinisseaulufianisinsviad

sniiululssimaanigawsng

iesangliuinsnelngluszmeaingg dusnndugliuinmsneifsluianisingsimg
Fagliusnsdessiens waedliuinas Pay TV U313 OTT TV Sudufissdeamemaeld vie
FanednwgugnAniiniinainfonisiduvesay annsanuluinsssmanuingliuinns
WUU FTA wae Pay TV Ssasiisglduas/vidogugnénfiiindu egnslsfioalulssmmanigendnm
wuigluinns OTT TV s1elualudsemadugliuinssielmiilsiifesvesiuianisinssiem
1 YouTube uag Netflix sy OTT TV lutssmedindnisdmanssnudeflfuinismeiflu
aa1n WU uuldusnisiedaiilulssmeanas wasiiangfingsy Cord-cutting Tunyduslna

luussimmansgowsn
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o nslsusnis OTT TV denansenulidldusnisdumasitindossurnvauaildanelu

v

v
=

N15v87°81ASIUIELNBIB95U Traffic MANTY

n151u3nIs OTT TV lugaunniigstunuimuinisveanalulad anudesnisves
fuslaa wagnsldou OTT TV fdiugedu Tnsamizlutssmaiifingldam OTT TV wuuuay
unsvane dawalsindnuanunsalunissesiuyiunm Traffic AflRuinnsdumesidneientill
wigane flruinsdumedidnisiesiuiinveudlisslunisvenslasaiieiiiesesiu Traffic 7

gy Inenglvuinis OTT TV LildsuRaweuluailddeludiudisnany

® U3n13 OTT TV danaliiguilaasiaadanlunissusudenvainvateuinyunalusiy

Wan 51A1 wazguuunsldeu

U3N13 OTT TV dsduuumstiusnsfivainvanguazaenndesiunginssuguslaai
Wasuld Tneduslnaanunsadensusunsednearuinisdmivilomnaesnisiusy Tuiadi

¥ o 1

Ao sTuTuWnule sautadaanansadensulariugunsalsessuniawuulss N waghuunnm

Melln1sudeaduseningdliuinig OTT TV luunsdseinadanalyisiaives OTT TV wuu SVoD

amnan

¢ asnisifuguanineatasiu OTT TV dinanelianneides Iﬂaﬁawé’nﬁtﬁuﬁmﬂ

feluRanisiiuauaniuilen lusyain 1asedne uasunasnisatuayy

OTT TV gnMifiuguatuisesvailenilundn sgalsinnn msfduguaiiloniuu OTT
TV agiasensategniinsmivguatiiemuuinsimiiuuausy uvelsemasiadentyssuy

]
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wagNITATUAYY uwanslesu OTT TV | « dnda Start-up uax SMEs | dmfuiadndens | fnisaduayy GEANGERL
MIAUAIINS Huitlomiinanuze | Commission for duasluszmauay | Taglul OTT TV | uazneayuimunde
lomdlumadnde | sruwdnlungu promoting Digital Q’Nﬁmmwizmﬂﬁ Gt VabTaIRTR Al Uasnsiouay
UMAIRUYY A Useind EU laedl | Broadcasting gl wandelulszina QREGDIGINIRHY a¥aassd Fajay
daasuanusiuile | EU Funding wile urulunsdaasy adeuardngs UININ1TANNYDU mswaude
sevinauseney | aduayunisuEn nsasEntinves Content Malaysia | m8dmsu WNZALdIMSULAN
fian1s Start-up L'ﬂlamﬁ'&ﬂénﬁw UTEBIUYIINIUS Pitching Centre Start-up 1 LaSLY1ITU
HIUN9lATINIg - wenanilovne | Iiludiuiifvislna Wledaafuuay - §liu3ns OTT
Start-up America | ¥4 EU Ssatfuayu | Triidnfadeuuy aruayunisas TV @ansainsu
- uananil éfadl Sosdvaveeu Aavialsundu domaenisil WMINTAAVLOU
uleu1enenu wiuiliduaeans | « aduayunsian aS1easIATIARTY MM
mstaulaseny | Maweundidom | szuulassne neludszime Start-up Az SME
Sumefidn lun | vhglsy uagl Sumesidaly 1aLTe - wenanil Ssfins
1A59N13 ANNdARyiv UszmAluzuwuy « fInoauatuayuy wanaulvinIsvee
Connecting JGEAGER Gigabit winnssude 1AS9918UTOALUUA
America Il Sumesiidafiug Technology ThUsemeny
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WAUUINTAE
USN5aumesiiin
YIUIENA LaznNT
HanaulmAANg
HRulATIuNeY 5G
wielwusnsly
Uszinedneig

Tu30ems Roll out
5G gLy

Innovation for
Globalisation
Fund (TIG)

« TmINITALETY
3319 Start-up

Ylgu18vad
A5¥N539 MDE

15199 1-1: seasUransinwiUSsuiisuluinsssmauazUseinelng
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14 ayuwan1sinszivesinwazdatauauusideuleuis

e uylgurenisifiugua OTT TV Tuduilam

MnnsAnwnUIsufisuuleuisnisiifugua OTT TV Tududemanunsoasuls
5 shde Ao 1) st muadnuzfenuuaznsinssiummmINyasTendomens (5nAe)
TushsussinauasUssmelnednnssivuadnunsdesiulaeiiily uas/viefmunseduisnhs
vosilemsenisianunsomesunsinudessuladludnvusifieatu 2) nsduasediond
TusnsUszinaduasediiongiinds 18 U ldanunsofurailent R18 14 ludszmalved
nsinualinansdydnvaivesnisdasaisludounstssian wissliasouaquils OTT TV
3) st vundndauieovtadidlasduanluiiuiiuuumansiosuy OTT TV (Local Content Quota)
Tushsdsemaiinssmuadaduduimeaiomitaslnednanlufuiivuwmanrlasy OTT TV
wiluuszinelnedslifinismvuadndiuduivoaionfindslulssmelnsuugessenisly
53U FTA, Pay TV, wag OTT TV 4) n1sfafuquatiionilawanvuunanody OTT TV
fainsUssmawazUssnalneinistfuguaidonlasanuy OTT TV luguuuuifsadud
ugualawauluianisnszaieides uazRanisinsimilaealy uag 5) nadrdaidenives
fansuuunanasy OTT TV luunsdssmadevuu OTT TV dvusligfinisiosanunsaidds
demsens nisldusseneunudes [dssussenenin udu lulssmalnednistmuals

FTA Usnsillevniieiinns usdalinseunquiisusnistue wu Pay TV uag OTT TV

e ylgurenisifugua OTT TV Tusuluayyin

nsAnwIAINAIUsEINA Ussinagealis Useimaniunala LLagaﬁ‘i’léﬁaﬁmﬂﬁﬂiﬁ’]ﬁU@LLa

=

OTT TV Tusulueua uaznisvelueugnildwaeiunnd1aiuly wiludssmalneglauinig

OTT TV falyisawasuluoyginiieusenauns

e ylgurensifiugua OTT TV Tudulasetiguuu Net Neutrality

MnnsAnwIsivalsEmaniinisifuguaildngmane Net Neutrality fie Uszina
ansgeluing ans1ve1andns Ussmanmald uazUszimadealus effugquaglviuinns
Suwmesidn usmsdnnisnissudoya (data) seninaglinuinis OTT TV uazhlduinisetn
auvmauna uazidussaudeliglduinsuarensannsaddadon wazuiniseneg fign
nguunauudumesidalasgiua’ Jagtuussinalnglufingvune Net Neutrality usiinguane

duqietesiunsiiuguagliuinisdumesidn
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o ylyurgnisaaasy OTT TV

1NNISANEIUTEIMANTNTSIAUSNIS OTT TV ldasdulsemaniinisliusnis OTT TV
Tuszegsudu n3aUsEmANINISIAUSANS OTT TV UNUIULaInU3n iussmalaiduleune
a5y OTT TV lngtany waaziiulgunsdaasulanesiudeasdnannaniswiusnis OTT TV fae
- | A a & aa P & | a X
Ao 1) Wlgvigduasunisudnllemlulsvinanfuazasisassd weusdaasuinuly 2 Uwuy
fAa sULUUNITIUNIHEs wasliRuuatvayuni1sasulioning warsuwuunsinaaaue
duasunariauiion dmsuusewmdalnailunisduasulugduuunislinuadauazliiu
atuayy Yadunisiaundeliiianuvaondeuazainassa 2) uleuigduasunisvenglaseng
a ¢ & & o A o - P ~ | -
dumesidinusenluud uravenlsemaniinsAnuisiudaussmalneduleuigdauasy
n1svenelasstiedumesilausentuundadulaseadisiugiud1usuuinag OTT TV lag

v % a & & ¥ Y} =1 a a I a a

nsiaunlasaiBumesidalvinseungumyussmanasiussd@nsnin 3) uleuivduasugsng
Start-up §3019YUIALANLAZTUINNAE (SME) nUszinafivinnis@nwinazUssinalned
nisatuayuwazn1sasmuluusen Start-up way SME weatvayulviauinisuasuinnssy
Tnisde) Aanviane

wlgursaiuayunige 3nsgurannantutdisdusinalinedefuastedouiiedu

a A L% !

dwsuden fe nsatuayusnsqtulunisaivayuainduin@auselosunes azasluflae

[y 1 '

FalilaandnegnAusn1s OTT TV @ ¥ liAAN153199URNLNNTY A1STTariiaInansLay

T
S @ o

advassatunluuselagununlnusnisne FTA, Pay TV way OTT TV Usea1auaglasuusnig

Y
1 '

fumesiiaiiugiueg1eis wazriedaasuliuienvuinanaafile wasdmiudelde
Ao uleurgnmsatuayunie dudumsifiunisglumsinuesnasglunisdilduimsdnnis

wagdnuvaaRunulunsaiung

INHANTITIATIENYRIATINAINITAU DUSnwlalseuTeegunuunIsiiugua
OTT TV uagdaviderausuurdmivuseimalnglunisimuandninasinisiiuguanseduasy
d1usuianas OTT TV lnenuInwiardsdsatnmuizaulunisisdulgtatausiuzfnge

Tasnndainuszeznsiiulpvewaln OTT TV ¢ail
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Policy Recommendation

Infancy Expansion Maturity ———

- l_ ......... -
ovs " Content Regulation: |

« Prohibit Contents on OTT

¢ Online Content Rating *
TV (Computer Act) ]
« Advertising Regulation e Local Content Quota I
* Infrastructure support = !
"« Youth Protection — I
. » Disables rights to Lo
Good/ Local " access Content i 4 | Net Neutrality: impose
content supports: S ' . When infrastructureis ~ *
prepare for demand . ready J
for local content e — i —
from global OTT TV e ————————— -
player. i 1
(From DE Funding) 1 OTT TV licensing: ]
I leveled playing field
! I
® e 3
—
[
— o~
Supports ( ) Licensing
-

P ——— - ~
) .
: OTT TV Registration: ("4 Content "+ Network
notify to NBTC 1 . Regulation . Regulation

~
L ]

JUN 1-8: derausuusdeulouiglunisidugua OTT TV

o ulsurwatuayu OTT TV ludrunisudaidenlulssmafiauazaineasse: aosd
nstsduldlutaadudureman OTT TV ileduaiulifidomvaslnefifuasatsassd
vanvansuaziisaduuiihauiesanldFunmsatiuayuainiguna dwalviglviuing
OTT TV danufionldazainuindy dudunisanguassalunisdrgaan OTT TV

Tuszozisuau

o ylgunnsidugua OTT TV Tudwlueysyia: utamstaduldidu 2 4 Ae 1) dasdl
fglusng OTT TV Buifinduegusminauslidassuy “amedou” msliuins
OTT TV Audtinanu nave. ileduusslonilumsinifiudieya wasinnunisifvlauay
wansnuiinangliuinig OTT TV Tagliadreguasselsinmsidigaaa OTT TV Tutas
Budu wag 2) Yreiinana OTT TV anansautsduuasiGudamansznuseglruinisdus Tu
Aamstnsviaed teuelyt drdinanu nave. dau3nns OTT TV ihgszuulusugnailelyiiin

ANIINTENTUNNSR AN SEN N e senIg lrusnsiufanisinsvied

o wlsusmsitugua OTT TV Tuduidonn: asfinmsdsdulflutasiinan oTT TV
Srunugliuinisfiinniu wasuudsdusudoidomsenafiowdsgrugen OTT TV
nstfuguaideniuu OTT TV ludrunisdmsnhsdsdanudniu edudoyalitu
fdusmslumaidensury mudsaueliiinstwundndudenitadlneduanluiui
u OTT TV (Local Content Quota) ieatuayuiioniiindnlnsaululssine Ing

d1inau nave. e1adinismduguatiufuiieduasetaniazienguainien il
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winnzaulazAuasesdnslunisiuaisvesgdinnsaieArussetgunuidenas

V@YU TEEAN

e ylgurgmsiiugua OTT TV Tudiulasedneuuu Net Neutrality: adsiinisdeAuld
Tuguuuy Ex-post Wiaiiansdldefinimszningiusn1sdumesiis gliusnis OTT TV

wagliusn1sUatenns emiuguagliuinisdumesilndloinnisiniudyyiu vie

anAmAIM OTT TV veseegsliusssy
v a a
®  UBlAUBLUTINLAY
WatuUszansanlunisiiiuguananisnisnszaedeanazianisinsvintduag
advayuliiAnnsuduegiadusssu neivsnuiideauonwuziiainlinisdrinau
nany. atdun1suszaIuudurdlsuiiawieniwuInstuntsuAladeynn
Tudszhudsmaludl

v

- Ussiusesymavans Wesan Jymdvandidulgmnisgliuinissedulunain

Y

Fdliuinig OTT TV fanudvalusunansenunenisaniugsnavesnueaiu

Y v a

ag19u1n agelsiny Jagiu dinau nane. falilddsunalunisaivauguanas
aunsdionaleynluniseziiindedns
- UsznunsiiiuguanisudsduiiefiaganunsafssgldaingliusnissnsUszmanaudn
1 & v 1 £ v ! = < =) a o
duszimanniu enaddu Jaqdudsumalneddiaiunsaleniivaigainuioy
anzideunazidnaunliuinig OTT TV Tudszwelvewdlilmiulidendludssmelne
AILNAFINAIY N19UTnwITelivatauakuglinisdidnaiu nany. i
UTN¥I91130 INOMILUININITTINEAUMNENULABIUY 19U nsunsndaun1sleygn

NSUATINING NIZNTNAIVaTawAsugRanazdm (Judu
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2 anutnlalulasenisg
2.1 VANAISUASIUANG

AIUAMENITUNITAANITNTEINBLHLS ANTINTVAY wazAian1snIALUIALNLTIYIA
(nave.) laanfiunisiduguanisudadulufanisnszaedsanazianisinsviad Widuluegns
iduaziuszansam meldngnainiilusslauasifusssy mainguszasdd 4) meldunmusion
Aanisnszareideauazianisingsimd atiud 2 (n.e. 2555-2559) gnsmansd 2 139 “n1sidy
guanisusznaufanisnszateidesuazianisinsiiailindudseleviniuasugia dau uay
anusiuas finsldrdunnuiasinsesingauuiaeg1sgnieauazUsiAannssunIu SIuAs
nsudaduneldniniiilsdda” laglddmunveuinnisiidugualuanisnszaneidesuay
Aantstnsimd warliluoygamungusznounisiiieadedlufanisinsiminanisliuinig
Assrunsnrmazaan lassdisszuuiaida aailen uasssuuAineamaiiuiu uazuinisves
318073

Project Background and Objectives

Distribution

Regulated

| Market
\ Competition
—
@] \3)““ — DTT — % \
] S— \
|
w] \
— Satellite —» TV | Benchmark on
’ OTT across
| countries
i i [
S8 T —» cae —» v
e - /
IPPTY o Consumer Regulation
Regulate? / Behavior
nuga|v

— OTT —>
Multiscreen

* OTT s a newly invented distribution channel which is able =
to deliver video contents to end-users on any device. o
It operates where broadcasting and telecommunication are
converged . — .
« Al other distribution channels, i.e. DTT, satellite and cable, OTT regulation/ foster policy in Thailand
are regulated by ONBTC

JUN 2-1: nennnsuasinnpg waringuivasAvedlasenis

il Auilosainnseunlsune Digital Economy Tisaitunsifiudnenmussussmeanay
NINUTBLATYFRaRInealiieTunduUsmAliynMarsugRarnlUliuTankazanen
wistululanasfolualld Sguradmmuagvsmansia 5 fu Srluszezusnasdulifinaysanns
Lﬁamﬁwau%éizwa%maa (Digital Content) Laz@WEINAITRAILITIN YL DITWAIUNITWAIUN
Digital Platform Technology luwnigfignaiunssuguangunsainaziniamumaluladluge

naousbanauvalulaglasang aunsaln1asu uazwenndiadus1eg F35095U Digital
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Content saufiaiilonisneg NUsznoufansinsirindntu wavdedygrumenaluladiag
sUnuuuInIsluag lnetaniz Ui uuusn1swuy Over the Top (OTT) B9a1u15anauaLBIse
AUABINTHAENGANTTHYRIR BN SiAlANNNUY

Uaqtu OTT TV galuuinisiiiadulnimaslasuanudioysgrannyinluiidawudiun

%

Trusnisuazuaduiuuy Platform Avainuaneaziisigazdennuansneiiy 3aduuseiauis

Y

U =

mMivgualufansnszaededazianisingiml lnsanizlunisimivguanainnisudadulmas
[ o '3 1Y a 4 o w <@ k4 Ao o

Jusssuuasdauseleniuiguilaa lianuddy winldanmsiddnunsgiulnsauunauves
annlnsALUIANTENINUTEIWA (ITU-T) Avualiifuussiaunis@ineidnsud . 2013 -
2016 Aty dtineu nave. Jsduludeadnwinuininisiduguanisudestulufanisingviea
WUy Over the Top wWiatdunsimssunieusessunisiasunlaweunaluladuazuinnssulul
iieliaennaodiuwUleuI899I5TUE ke NaN1SANYINIUTZNBUNTANUALLINILAY

wannaeitunsiAugkanatnn skl s auuagiuv e

2.2 JaguszasAvadlasenig

[

a o v LY 1 Y & v Y LY &
3'18@8L’e]EJ@ﬁ']ﬂiny’eN’JWQU?%ﬁﬂﬂﬁLUIﬂiﬂﬂﬂiﬂﬂmﬁiﬂLLUQIWLU‘U 3 MIUBNAN AU

1. elinsuianimeain anmnisudedu wualdunismivgualunaianistiuinig
OTT TV saudangAnssuvesfurulnsviminiugemisaus lngdnwidguiiieuns

Tuuszwmelne wazanauseme

2. iaduniswisundousesiunisvasunlatesnaluladuazuinnssulng was
WwiguAuNIauvesgf1fugualugantsvaunaluladiuunasusiude
(Convergence) ¥8401AAAIMNITUAINITNTEIELALLazAnIsIngvial lng
fsanAUeNlesiurEaNnuel seilsu NUNNY wazUsenia nany. NNeItes

3. LHBWELNIHANITANY) LardI9g1anIilANwINTIUTINLNINA U sEInAkas Ty

Uszina wiounsadreanudlasiududvgddiuladiude Ui uazgn

Y
\Negaves efuknmamsiswazduasuniswistuseninglsenauianis

v

Tunmsud fnqusvasdndnvosdriingu nany. lulassnsifeifionwiTeuiiie
(Benchmark) an1waaiauaznsudstuluuinig OTT TV sansgnuiliinfunainnisliuinigd
Rondes saudaumslumsidugualuisesdisnan faiiiternuieseiduuuulosd
winzaudmsulsemelve wasiuniswmieuanunieulunisusudisiunisiduguaves

nany. Tugavein1svasusILde (Convergence)
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a

3 WUAMNINSANEILAZIDANEUIY
3.1 Aflguvesiansinsviadiuy Over the Top wazaslgyann

U3n13 Over the Top (U3N13 OTT) Ae Usnsadaudayaliinasdulugluuuvesdeniny
A visedesinulassiedumesitalassnglanld nande gliuinis OTT awnsaliuinng
Aanannulassitedumesidalaglidesaulasaiees usnis OTT awnsauuslalu 3
UTELaNyan©) A
1. U315 OTT Usziangluuunisaniiu@inusgdnTu (Life Style Applications) Ag
uin15 Guled viowenmdmdudmsunisiniiudiauszsfuiildierfunisieans
sEniNyAnavsenanisinsvialkiulas eBumesitls diagegy Lazada Uber
AirBnB Dropbox Google Maps Judu
2. U313 OTT UseLamnisdeansseninayana (Communications) Aouinis Liuled
vﬁaLL@WW%m%’ua‘fm%’uﬁamﬁwdwéisffﬁmwmwwﬁu;ﬁ%ﬁmiﬂmsmm'm
lassredunesiialanle ﬁaiugﬂuwﬁaé’mm (Social Media) 121 Facebook
Instagram Snapchat usiu wagluguuuussuudsionnumiud (Instant Messaging)
W LINE Facebook Messenger Whatsapp Jusiu
3. U313 OTT UssanAanistnsied (OTT TV) fauinis Bules wiewenndindudivh
nihfidaiemsenislugdldvinisvaromsinulassiedumeidelafls 1wy
Netflix Hulu YouTube wag LINE TV 1udu

nsAnwlulasanstgaiuiefinyiuinig OTT Ussiandanisinsviad (seluazisendy

“OTT TV”) Wiy InefuSneniiasieivindlgyann (Value Chain) ¥84n1519iusn1s OTT TV i

wandliiunmsunsliusnis OTT TV lutligtu wazunumvesiiauluudazdiuvesinly

1Y [

Wareg1ataay Wdlgyarveanisiauinig OTT TV Usenaulume 5 diuddgy sl

<
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g/ Thoat g o ([ Tube)

Scope of OTT TV

Content Owner Service Platform
Movies International Market Players

'\! amazonpPrime

MLBv [ulu
Tablet

ALLACCESS
O\ /Y os
FOXNOW NB% NEWS
3| NBA LEAGUE PASS
17!‘!1120% oz

Laptop On the go

Smart TV

Free TV Channels

— - Thai Market Players
J HIZ [pls d g
2.3 @8 | iy errux

o macnm B | | W o

E....h..‘:'... !-h“‘_u_ ‘ Resident

User Generated Content LINETV

Internet Service Provider

USB Dongle
Stick

JUN 3-1: vislayaAveansliuing OTT TV uagveuluanisfinuilulasenis

1.

' (%
a A A =]

L%’waw,azp:iwamaamal,uam (Content Owner)

1%

Fonsoillonn (Media Content) Hutdudruniddvesnisliusnig OTT TV

o

¥

dosnnuinmstdunduindenlunsuilaedelfuddlduins Wuduanmaulnade
sinuyalysvieianaiuAussuudinea Tnsimdszuvvonsuuadnfsszuuniion
wazszuuianda Aewdlemiiusinglunislviuinis oTT TV lutlaqiiu awisasuun
sanlu 4 Uszian Ioud 1) nweund 2) 336 avasviosienstufisnlsisneg 91
FaUseme wazangliuinmsdednataimatiufuszuuiinealulssmale 3) iwn 4)
domitgliusnisluunansleuadradu (User Generated Content)

(%

magelauluvinslgyacdin loun gudnnmeuns 338 avasvsosenisnsly

Y

(%
= %

Usginalneuazd1auseine 131ve9dransnisaignenaning 8nnaglduinislu
§ & < Y a & Y 1w
wnannesunaansaidugninilemloiduiu

AlvuSnisunanwesu OTT TV (Service Platform)

fluinmsunanwosy OTT TV shwihildudenandlunisihuinisderiadion
Mnidvesdraninasiuanludadliuinig Tnsunanwesu OTT TV dauninazelu
sUuvuvesiuled wazwewndiady 5lviuinng OTT TV lugunuuresnsanevenanm iy
a1eNe1NIAa (Live Content) iansgdeiiomlunailafldnuarusesnisves

vV

NUSLNA (On-demand Content)

Y
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dwsudliusmsunaniesu OTT TV lutsewalve Usenaulume 1) gliusnis
luszeulan wu YouTube wag Netflix 2) glviusnislusedugiiaim i LINE TV iflix
waz HOOQ 3) flsfusnslusediuviosiiu 1@y Hollywood HD Primetime MONOMAXXX
sufaiulsfaniuimesdesrenslnsiiminieiuiulussuuiinea i fvsnwias
uanasgazidunvesiauusiarneiliuinslulssmalngiluusuaui 3 vedasinis

HangUnsaiNTessun1slduinig OTT TV (Device)

eXp

gUNInifsessunsldusInIs OTT TV vimthfsudayaanisunsainuastdesain
Usnsunanesu OTT TV lnggunsalfisessunisldusnis OTT TV anunsawdslaidu 3
v d' U 14 Y a d' 1 U ¥ U ¥ ! a
anwawiiesesiunisidnuresldusnmsuaemeiunnsieiu laun 1) Tdseninaiung

= r-ﬂ' o Y = 3 3 =3 a 4

anunsannnIeidoudneladiy nunete @Sl LAULEn ADNRIABTLUUNANT 2)
Tduuuuszand nuneds ausniil reuiunesuuudiilie uay 3) [dugunsalasuieli
ISMALLUUSTINANEILNTASUUTNT OTT TV 19 Tunfivunefs naessudyeyia OTT TV
(Set-top Box) kag USB Dongle Stick ¥4l USB Dongle Stick Agnunsaldiuaeuiiaimnes
Toluiu

¥
o d\lylyc\

shografiauluiaslayaddiud loud gudn funduazdndmine gunsali
sos3unslduinag OTT TV #ha 3 Enwaisdedingnnl 59y
Hl9usN1T OTT TV (End User)

fduinisUaemsiidniauinig OTT TV fisluguuuufifidnuinis wasuuulad
Au3ng Ineldgunsaifianansnsesiumslduinisdsnann dedruneanuazainli
fauinisamsadenlduinig oTT TVIE fislusasilegusydnit (du flegende i
) wazluvagaun
Alviusn1s8umesidn (Interet Service Provider)

druddivalallalunisliusns OTT TV fie vin1sBuwesidntinunalulad
Taftld devimihfidadonisnenis Content) druvisldyanindraundraduldds

AlgusnisUanenndla

nvlgya1veanshauinig OTT TV 73 5 du NuinwasAnwigduuunisliuinis

an1neanakazn1swatulunisiiusnns OTT TV NanNsenuaINAISEAusInig OTT TV wagwudluy

Tunismiduguanisliuinig OTT TV ludiuusnsuwanwesu OTT TV (Service Platform) iUu

wan lngaznaiiagunsainsessunisidusnig OTT TV Tunnuauauvedlasenisi
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ningussasdnanvedlasenisilanaliluiaide 2.2 udiu asdiulddnlaeaguuan

ddnau nane. larvusdvunsludanadnsnaianisinaglasuainnisandulasanisty 3

Usen1s koA

1.) NsinanisAnwIEes OTT TV Tusnausene (Benchmark) wagluuseinalne

2) nmsidaiauauuzidulouigdmiunsiiuguanag/mieduasuianis OTT TV wive

< a 1% 1 o a = (Y a
L“LJ'LJﬂ’]iLG]'iEJlIﬂ?ﬁﬂWi@N@@ﬂ?ii@ﬂiUﬂ?iLﬂﬁEJULLUaQVl’NL‘VlﬂIuIa‘EJLLﬁg‘LJ'NIﬂ’i’ﬁJIUﬂ'i]ﬂWiﬂi%f\ﬂEJ

\@eanazlnsyied

3.) MSEHULNINANTANW AN UNIAFIULNYITD

veliiebiussaiatmunedananiasll vsnwlamnuauszbudifynzdondues/

(%

= o [ a dy Y
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WANAINTIALLBYATING 1T NAULTY TSN RRILENdaya “nmsilunainlanves

waAnssugSuruinsvimdsiudeoan198ue (Global Consumer Behavior on Video

Consumption)” tiveludinau nane. talatawunlduvemginssulunmninauay “amsiu

n1sindugua OTT TV lugiinia Asia Pacific” Iagidunisiidugualundyusngg 1y 8985

Tueygy1n §w51A1U3N1T Lemsenis lavan nsAuaseduiing Wusiu Tudszmeluginie

Asia Pacific iebidilansifiuguatuninnisiduana

3.3 KUIAALAZASNITIUN1ISALUIATINAG

AUSnwleeanuuunsatiulasan1sidu 6 wuau Town

WHWILT 1 N15279uNElASINg (Project Planning)

WHWILT 2: nsdFnwRInEnsUsTme (nternational Study)

WHWIUT 3 nseTsnatslulszmelneg (Thai Market Analysis)

LWL 4 nseseitesiasdelausuusdaleuns (Gap Analysis and
Policy Recommendation)

WHWLT 5: n1sUsEyumSenaugesutagiinausy (Focus Group and Capacity
Building)

LKL 6: miai;dNaLLazﬂ’wmsﬁaLauaLLuz%uq@ﬁﬂﬂ (Conclusions and Final

Recommendations)
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Project Design
WP1: Project Planning * Project framework design
l l « Data collection on market
WP2: International Study WP3: Thai Market Analysis characteristic, competition,
regulation and consumer
l l behavior
WP4: Gap Analysis and Policy Recommendation « Analysis and first
l recommendations
WP5: Focus Group and Capacity Building * Collect feed backs on

recommendations

!

¢ Conclude and propose final

WP6: Conclusion and Final Recommendation recommendation/report
Revision Period « Revise the final report

E‘Uﬁ 3-2: Asadueunsaniuaululasinig

JupauusnlALNNTNRLASALEuUlngagden (Project Planning) Fsiusnwladn

Uszyuiuiuidminianddneu nant. (Kick-off Meeting) Litoukanddauun1saniulaseng
& 2 Ao w P A v & P A

wagmselulsziausneg nddglunisfnyiiielviaseumaunnuseaunis@nwndulusmuaiy

A9IN1SVBIANUNIIU NEANT.

PAINNUUNUINYI19LYINNSANY IURIUSTENATIUIUL 6 USENA W5oUAUTNINISANY LY
Uszwalnalasiuszipundnlunis@nwinuilaiivualiilesdulute 3.2 wazndaainiud
USnadInan1sAnwInlaanna1esusemaAunIAs 19319 (Gap Analysis) Livetisuiuna
MsAnE U SEWANeNSauednyinvataususaulaunelaed Uity nane.

PR ) P A v 0o w PR )

U3nwagdanisiineusy egnennuilknyaaInsveswiliney nany. NneIves

o va Y Y a < 2 ' ! v P
wazdnlntin1ssuiladefnLiuiuunisussyuni3enaueas (Focus Group) fAatalauaulusvai
Usnw dugilauladiude wu guslaa dniyns gliuinig Pay TV Uselansingq Broadcaster
WsoudnsENs Telco Operator 104 WinlilasudeAnLiuniasudiu

negaazilunssuiunisasunanisfinwuazdnvidaiausuuzludugaring laeiusnw

v

gdndinenuaduanysalnisluszesiig 6 weulaglulfeugaingveinisaiiuauazin

Y

Uszyuieimguninan1sfnuliuiyaainsaiguen wazidmiindinau nany. Mieides

NIDUAUUSULNLLDNNT 1B UN UV DLAUDLULUBIANUNITU NENT.
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i']ﬂ\ﬂ‘uﬁﬂ'luziﬁi\iﬂ'ﬁ
o =~ H TTTTTTTTTTTTTTTTTTTTTTTTTTTTA
ANFANTUITUNINLA - 40%
a i i < & Yo a
WNUSY 18z unaEEe % La5aEu anug| |J5uiinvau
o ATUUHUMIAEUNUIINAUY
WP1: M5HHULATING . o A v 100% TIME/ NBTC
* AENUNTEUAILIULED
WP2: nsalnw1a1n e AATzvRaIaLazHansyu OTT TV Buuiosum S0 e
' a ° a ¢ v 0
frgUspine o Ewhnmslesiziiungang
WP3: mylnsiziaainlu | | Awswinaauaswansnu OTT TV Gouiesuan
P - ‘v 40% TIME
Jsewrilney o Ewhnslesizdiungang
WP4: mMsanszsiiosing R y L
. - o Sudwadwsveaunuil 2-3 unlSsuiiisuiu 10% TIME
uardeiauauuidauleune
WP5: m3sUszumiienan C ea A v W
. . : o dwlidelyddnUssrunisenaudesudn 10% TIME/ NBTC
gaeLavinausy N : ’
WP6: nsasunataziiaiun
o ' To be done 0% TIME
JolausnuziBalouiy

@ pswuiwuams O i vuadnides ® namvuaun

JUN 3-3: Mg 9FURUUNITTIBNUANUEYRILATING

Tun1samduUnaannalasinig NUSNwI1AzdnYins1euan uzyadlasIn1saankanstiluy
JUN 3-3 dalifuinutnidineu nany. nng 2 dam deliavtndinenu nansy. anse
AARIUANUAUNTNVDNATINISLABE 1A LELD S18aLLDUAVDILNUNITANTUINUNINUARITANEN

snvesulananslilude 3.4-3.9

3.4 WU 1: m3eueulasan1g (Project Planning)

3.4.1 dnQuszeaA (Objective)
Wednrhunulunisindulasinisedsaziden

3.4.2 msaniiueu (Methodology)

TunsunuiifivnussynseuumAnlunisdinu (Conceptual Framework) Lag 19U
sulassnnsTaaszidon (Project Plan) Tngazifunisimuansaulunisidunusiddasing as
sxdseneulumeneasdeaderelull faunsudeuianmsane (Methodology) voulmueay
(Scope of Work) 18azi8aatunaunsaiueu (Work Activity List) sz8zia19041A54013
(Timeframe) TAs9a319v09AE #1911 (Project Team) waznadnsiin1ans (Deliverables)
sdsinuadoyasineg MAerdestulassnisiieldlunisdndunufnwiaingiudoyaves

dinau nany. Tussulunisadunuiisssalul
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o w

o UinwlausyuTmiudiney nant. (Kick-off Meeting) luiud 13 nsngiau

W.A. 2559 Q4 ¥OUTTYUTY 22 81AITLONTUKUIA LTOBTUIBLNUNITALTY
U d’j
il

lnsenslegaziBundedoagusuiuludsznusinge fiag

0 YoulnreINIsAnYItulATINIg: Anwianiz OTT TV ludiureuinig
wwannasu OTT TV (Service Platform) lngfinsnanfsdiuvesgunal

s95UUsENOUAE

0 WNUNISUSUITARNITHazn1satiulasanis: Tmdulusiudetausnia

WAtA

0 w3eludszinunddgylunisd@ne: nvsnwissyusziuddglu

]

ASANYILAZUSEMANILANY88198LL B8 ANN L US89 URUUY

0 syyimthitdingu nany. Midufuszaunuuassuuuunsneny
anuzlulasanis: fUszaruaiunisideiuinuide ursanidas
Ungruwsi ysilsdnineu namy. A wealnzud wagn3n uavuisan
anan uefds ImagﬂLLUUmiiﬁsmuamuzimamilﬁuﬁagﬂﬁ 3-3 (9de

3.3) ddlvinudinau nans. vne 2 dam

0 syyANudsdlun1saiulasensiuaIuene: 913dAUEE M9
srezalun13nsIaTuTey Seanudssllannnsaussimlalagnis
Amualbidougarinevesiasinisiutiardmiunisususiiiion

SNPIUANUTDLEUDLULVDIFIUNIY NEANY.

o JUSnwitaniseiiuAuiudinIY navy. Tuiud 22 nsngiau w.A. 2559 o

WeUsEgndu 22 e1Aanduuud Tuuseiuniigg Aweluil

0 Usnwmseneafuyuuesdogiuvesdiinau navy. Tudsziauvesd
fg1uvee OTT TV uazveulwan1sinuilulasanisil (Peasuiienuves

OTT TV Uag Y0UUANSANYIATe 3.1)

0 Usnwmseneafuyunesdagiuvesditneu nany. Tudssihudym

o w

drrgylunsfiny [@easuusuinutlymddglunisfinwgde 3.2)

0 UInwm3eiiednusgazldgnvetayaliaiudanuInu1Aeeni1saIn
dinau nane. Wy mMsasuisesszmanazinnisAnvlieuiiiey
(Benchmark Countries) (YoasUuszmanagyinisfinwidseuiiieugde

3.5)
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F1891UATOUNNTANTUIIU (Inception Report) LaAIDIUIAALAZLUINIIAITANYIAIL

343 waansfianands (Deliverable)

YoULIRIU (TOR) Tunaun1saidulasenisnieg wazseideuide (Methodology) tunwilne

1w 8 9 nely 30 U WuanTuitasnuludya

IS

34.4 Adfigesdineu (Prerequisite)

Laigl

3.5 WAUIUI 2: nsAlAN®1ANASUIEINA (International Study)

3.5.1 dnguszesa (Objective)

[ 1 v

ednwiUTeuiieululszinudAysingg (ade 3.2 Uszneu) veanishiuinis OTT TV

Tusinslszimaduiu 6 Uszina laun Ussinaanigolusni ansnueiandng Ussimadsalus

USENANIVA LA USENANLALTE wazUseineAoadnsiae
3.5.2 nsaiiueu (Methodology)
UsemAnNIINISAnE

TuususifdmnevdndieAnusuuuunsliuing anmeanauaznisugedulunis
1iusn1s OTT TV wansenuannisliusnig OTT TV waziudldulunismiiuguanislvuinig
OTT TV lushsuseina ilenurudeyavesfiaulunanuazuuiliiwosnisliuing OTT TV
nnsdaasu/MiuguanisiiuInig OTT TV vaavhignuiiugua/Miienusy wasnginIsuves

o

Asusinsimdluisdsemenldlunsfinvidssuieuivlsemalnglutunausely

v A

P A o o ) ::1' o Y a v
Wﬂiﬂﬁqﬂ@La@ﬂﬂiglﬁ/]ﬁLW@QWWqﬂﬁmﬁﬂUWLﬂ‘U'}ﬂUEULLcU‘Uﬂ']{LVI‘Uiﬂ']i LLagLLU'JIUEJﬂ']i

[y

duaSunaz/miofAuguanisliuinig OTT TV dmu 6 Uszine Tneduundudseimaiingg
MfuguanisTiusnis OTT TV 91uu 3 Usene Lok Usemeansgoling ansive1andns wae
Uszimadanlu$ wazUssmaninnsiifuguanisliuinng OTT TV iisadnties wiolifinisidy
Auan1sliuInIg OTT TV §1uu 3 Useima laud Useimainvdld Ussimeuialde waguszine

RGIGRIGE,
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WP2: International Benchmarks

Regulate on OTT TV
1

Nol/less regulation on OTT TV

=\ ‘e*
— Va2 S

OTT TV Business Characteristics
Linear and non-linear landscape and
competition

¢ OTT TV business model and trends

e OTT TV monetization model

« Cooperation among OTT TV players,
Telcos, pay TV operators and broadcasters

e

OTT TV Regulation
OTT TV market definition and
scope of regulation e.g. network
regulation, licensing, online
content regulation

« Other relevant policies e.g.
government support on tech start

: ups
, " Key Issues
Impacts of OTT TV / . to be
« Impacts of OTT TV in different e " studied Consumer behavior

aspects e.g. competition with ) / « Global trend of consumer
other platforms, price levels and / behavior towards video

consumer / \ content consumptions

JUN 3-4: Ussimanaz@nwinaziidonsfin

Uszmangnismuguanisliuinig OTT TV

Uszimaanigeuinideliindulszmausng M3Funsliuinslusuuuy OTT TV warly
daqUuAfinisliuinig OTT TV eghsuwsvansuazifuiden 1wy Netflix Hulu Saduglviuinig
OTT TV lusedulan uenand gliuinis OTT TV aunsndisdsdiuudsnamnaingliuinig
Insvirtuuuveniuaundn (Pay TV Operaton) s1awduldllusgnaunn Tudiuvesnisidugua
Federal Communications Commission (FCC) @aidlumihsauifugualulsemaansgotuin
finstifuguaduion uaznisiifuguadulassiiedeulaus Net Neutrality ioduasos

Auslaalunisdndeusnig OTT TV wazu3n1sdus vudumesidnegraviniieuiu

avsvenandnsiianmaainnisliuinig OTT TV Al uIAns OTT TV egrsunsvane
Imsﬁ;ﬁﬁﬁﬂﬁﬁdaﬁwﬂﬁ (Broadcaster) wag Pay TV Operator 181autds1dunumlunig
T#u3nns OTT TV uenannil dafiulevisnisiifuguanisliuinig OTT TV finaula Tay The
Office of Communications (Ofcom) Fa1untisauifugualuansiverandng vszendld
ulsuefidunuuunuanaaznssuBnnsglsy (European Commission) lunisifugua leun
Wlguny Audiovisual Media Service Directive Tun1sifiuguaniesmiunisliusng OTT TV uay
wlaue Net Neutrality Tunisirfuguanisinulasetneg agrelsiniu vsunvesuleune Net
Neutrality Atsduldluansvernndng uarlulsemmanizauinionaiineazideaiuansiaiu

Tuusdu
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UspinaderlUSTgliusng OTT TV Afstuainnissiuiiosswiaglviuins Broadcaster
Pay TV Operator Wagiliuinisinsauuiau (Telco) s1edia saudediglviuinig OTT TV Tusedu
aiinedidnanliuinig oTT TV Tudsemelne dufe HOOQ FuAnanausmilefusewing
THusAInemunsauunau (Singtel) LL@%@IN’S@Lﬁ@‘lﬁ’]i’]ﬁﬂ’ﬁi%ﬁUIaﬂ (Sony Picture Television
WAz Warmer Bros. Entertainment) duiuiwinien1siniuguausnis OTT TV Useimnadealys
Hulssmandsifinisiiuguagliiuias OTT TV feszuulusyain @ Media Development
Authority (MDA) Lﬁju%ﬂﬁﬂﬂ’mﬁ’]ﬁ‘U@,LLaﬁ‘ﬁMﬁ’Tﬁ‘@aﬂiU@ﬁ%mﬂmiﬁﬁUﬁﬂﬁU%ﬂ’liLﬁ/ifil’lijj uonaINi
MDA sfiulounensffuguanisduiilonivesudnis OTT TV waguluns Net Neutrality Tu
nsifuguanmaiulassneuieaiululssmaanizowin uaranswenandng (el vium

Y03ulguny Net Neutrality 8138d2uiuananeiu)

UszwmandinisiduguanisTiusnis OTT TV wWisaaniies wsakifimsmiugua

Usenen maladgliuinis OTT TV Aiinangliu3nis Telco wag Pay TV Operator

v a a

wan N GailuTnis OTT TV MfinTuann1ssiusloseninegliusnis Broadcaster s1glnglu
pa1n el usn1s OTT TV duiluuinisiintulvdludszwenmald visaumiuguasgiy

Korean Communications Commission (KCC) ?Nﬁmiﬁ’lﬁU@LLaU%mi OTT TV Wigaianiioy @4

&

zilulundyuvesnismiduguanisinuienmenguuneseaunses1viagf fe Internet

Multimedia Broadcasting Business Act (IMBBA)

A o

Useinannadedlgliusnis OTT TV nsanntudsena wagiausewmeaniinissiudeny

e>2p

€

U313 Telco ftoatistasmiananisnatalsifuuinig OTT TV vesau uonanil Sailgly
U313 OTT TV lusedugiinaedis ifix dudugliuinng OTT TV ffwuiuiainudem Tech-
startup waBuluINs OTT TV Tluuszmalneiled w.a. 2558 dwsunsgniidinsmiugua
Usn1s OTT TV 489 Malaysian Communications and Multimedia Commission (MCMC) T
Jagtuandunmsiiuguameiuden fufumhsnuifuguadug Aduhilunsiiugua
Lﬁawwaqgaaauiaﬁ L% Royal Malaysia Police ke g Ministry of Domestic Trade, Co-

operatives and Consumerism (KPDNKK) 1Jugiu

Useinaoaalnsifedifliusnis OTT TV Mifinduannglwu3nis Broadcaster wag Pay TV
Operator s18LAud1u1dunumlunisliusnisid nsArduguauinas OTT TV luuseina
soawmsiiefioindulunsiiiuguaiiendntos lne Australian Communications and Media

Authoriy (ACMA) a.lunirsnuiiugualulssimaesansideiiuguauinig OTT TV e
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nguuessnuilenvesdeseulan Faludiunisufanssunsiiiuguaianisnseanedes

LAZAINTINTNAUYDINUIBUFINAT

YIULYAVBINITANE

Uszinundniiaziinis@inen OTT TV suiinanalbiluiide 3.2 duazaseungulumane

Yy A ¢ A o o w v
QWUWLUUUﬁgiﬁJSU‘ULLﬂ N&ANY. LW@ﬂ']VUWUIEJ‘U']EJﬂ'ﬁﬂ']ﬂ‘UQLLa Jsznaumie

® anmaa1nLarn1suYITulunainves Linear wag Non-linear Platform (Pay TV uae
OTT TV)

e sUuuuMsliiuInIg (Business Model) inaluladinldlunisluinig OTT TV (1Wu A3
Triusnisludnwaie Cloud TV, TV Anywhere %158 TV VPN 1WJu@u) waguulldgunis

Tusnislusunanves OTT TV (Wu Hybrid TV, Live {umu)

® SULUUNITNII glawas OTT TV (Monetization Model) 134 Free, Freemium, SVoD,
AVoD usu

L EULLUUMWS"JJJﬁaSW’i’N OTT TV, Telco, Pay TV Operator Wa¥¢ Broadcaster

o nshiaTginansenuluduee Wy dunisudsduiusnannesudu (DTT, Cable,
Satellite waz Telco L¥U NANTZNUINNAITEAUTAIS OTT TV on Mobile) A1U51A1
AUINTS UagHansEnusiaguslna

o sUuvULAzYOUATBINISIAUQUATIAITRsTU OTT TV 1y msidugualaseie
(Network Regulation) N13A3UANLAEN158YY1# (Authorization/Licensing) n13A1AY
@LLaLﬁam (Online Content Regulation)

o syuvvuleuiy nsduaSukaznisatuayusie MAgItes 1wy nsatuayu Tech-
startup OTT TV Provider

® JiAs1ENUefAvoldsvninIsiIwnInLeInlungseiisutazuleunusiige way Key

Implication d@usuuszinelne

sumMuawansliiuiiaineginsineiasunsidigaatanas S uaugiauiiauly
pann OTT TV vesUszimaanigeruing tneaziiulddndiau OTT TV 518ifu (Incumbent) A

Netflix wag Hulu a1unsaasegiugnAtuazsnglannnuinig OTT TV ldegnesanss Jehennlnd

2

1 A & ¥ & A
maumsﬂ‘mm nulenia bUNUININVULIDYE)

Y
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NETFLIX

" i)
Market cap grew from w SI 18] g JOW
$6.5B to to $27B (~60% qg
CAGR) from January
2013 to 2015; ~54M NBC
paying global Comedy
subscribers. Data TBD

2014 Feb April 2015 Feb Apr
hulu T —

$1.5B in revenue in 2015;
9M subscribers as of April

2015 i naw
Date TED

Both in terms of Content plath
subscriber PayStation\Vue
and revenue numbers are \/’
growing big very quickly. It Virtual MVPDs :
attaches significant ) Date T80
number of players. S Coepmn e, e

Source: L.E.K. Consulting, June 2015

JUN 3-5: M0 19MTIATIEINAIUINTYEY OTT TV luuseinaansgaiusn

fegensTiasesUluunsmaelikar sukuugsivlunmsn msiSeudieunis

UFuiveiusenaunis Pay TV 91eiu n15siuileseninagusznaunis OTT AugUsenaunis

=

ey wwdlduveanslduinig OTT TV uagnisiduguaiiiieatesiu OTT TV wandliluguy

3-6 04 3-11

OTT TV Monetization Model Overview

More secure and stable revenue stream

| o

A hybrid model offering a _

. combination of free, advertising- : : .
i ' . and/or subscription-based unlimited access to the digital
content by making monthly,

5 § | content. : ng |
[ Advertising-dgriven (avop) | recurting subscripton (o the
! : ; operators.

Customers can choose to enjoy

Offer free-view platform with advertising-driven videos for : ‘
pop-up ad banners and ad . free, or subscribe to watch ad- : . amazonPrime p orimetime
video played at the start free videos. | : —

and/or periodically throughout 3 §

the video. § © NETFLIX ’f’M
| hulurLus

& B@ o  ED no

“'“\91.]1.2 vimeo @W 3 ﬁ d-ﬂ-
hulu vevo viowy ¥ | e istrify

o '

JUN 3-6: Megregunuunsmaeliuazguuuugsialuning iy
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Video Service Monetization Model in Other Countries
Platform Providers & Monetization Models = The UK
= Most advanced market for premium
Provider Countries OTT in Europe.
= Willingness to pay for entertainment
@ N L] content in the UK is high
. edo 2SS
1 S N S B P TS = The Netherland
P4 TSUTAYA TV 7 —— = Highly converged market and quad-play is
B @ B qt;_,Tana . becoming a more important dynamic.
e = Most subscribers have basic pay TV plus
CJU-NEXT r— OTT.
= Few providers will be able to sustain
Subscription Video on Demand
@ k‘ V‘ (SVOD).due to small market and language
(2) 2 ) Al barrier for viewer. Transactional Video
= media “ 11N on Demand (TVOD) and advertising-
T e support OTT business models may be
> ad TSUTAYATV g acTVila more successful & Freemium model
© - FogrE.B
o . = Japan
CJ U-NEXT T’s = Consumers spend significantly more
time on User Generated Content videos.
1S ;
B 2 — _ = SVOD service provided by mobile
(3) g @ggo operators have gained traction and
— o R currently increasingly across a range of
v devices, including smart TVs.

o '

JUN 3-7: fegregunuunsmselivesiusenaunis

Video Service Monetization Model of Incumbents in USA

A% Cable TV Satellite IPTV | = OTT services in the US market can |
(TVE) | be divided in mass and niche |
| service.
i = Mass service targeting !
1) (Comcast : mainstream audience and i
xfinity competing with premium OTT |
o STREAMPIX . ! aggregators- Netflix, Hulu and
El Geoll ' Amazon. ;
8 SCABLEVISION = Niche service targeting well- !
s ! defined audience segment or |
a bright i fan basses-often providing ;
— hotze hard-to-find and unavailable on |
5 sdarlinkzeo ! mass-market platforms '
. . = Pay-TV operators have turned to TV
(2) e —linksao i everywhere, (TVE) which makes the |
3 o . content people have subscribed to |
59 hulu . available OTT for subscribers. They ‘
<= ¢+ aim to defend their existing businesses |
3 a STREAMPIX ' and to capitalise on growing consumer |
e (Comcast i demand.
5) xfinity = However, Pay-TV operators mainly !
- | useOTT as afeature as their |
4 5 . strategy- it fails to monetize OTT w
g . [ Pmxvicy | : delivery. :
co ! 1 | s | 44 | T TTTTTTTTTTTTmTmmommmssssssssssssoooooooes

o s

JUN 3-8: MegrnsilFeuiisunisuumvesusenaunis Pay TV s1eidu
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OTT Partnership with Telco/IPTV

Netflix has partnered with SoftBank to launch its video-streaming service in Japan.

— SoftBank customers will be able to sign up for Netflix through SoftBank's channels
NETFLIX e SoftBank without having to fill out any payment information. The Netflix fee will be added
to users' monthly bill that they receive from SoftBank. (Aug, 2015)

%/ movistar Hw Movistar and HBO have signed an agreement that will allow Movistar to broadcast

HBO's flagship TV series such as Game of Thrones, Boardwalk
76’76’/5”154 Empire and Girls distributed via Telefonica’s online VoD service. (Jan, 2015)

Bouygues Telecom has reached an agreement with Spotify to include the latter's
s t music streaming service in its higher-end mobile plans. Bouygues customers will
po lfy benefit from the popular music service and Spotify will be able to potentially
bOUYQUF—'S access the 10 million subscribers on the Bouygues network. (Dec, 2014)

SFR's 4G LTE customers will be able to access online music from Napster after
the operator signed an exclusive partnership with the US-based company.
S F R As a result of the deal, subscribers to the French company’s next gen network with
napster

Apple and Android devices will have access to over 20 million songs, both on and
offline. (Sep, 2013)

Source: CNBC (2015), Advanced Television (2015), Telecompaper (2014), European Communication (2013)

‘Uﬁ 3-9: G]"JE]EJ'NNﬂﬂ'IiS')ﬂJiJE]i“M'J'NNUS”ﬂE]‘Uﬂ'ﬁ oTT ﬂUNUi“’ﬂE]Uﬂ']Si']EJLmJ

Trend on OTT TV Features

Fercentage of consumersthat say each T Media feature is worth payving extra for

34% 34%

TN 2011 [zms

20%
13% 115
0%
8% I 7

HO quality Free from 4K UHOT W quality  On demand.l’Tme Alacare Thihideo Theatrical release: By That i e ubbed audia Fteractive Th
adsfeommercials pachkage oo itenit 3nyshers

Source: Ericsson Consumer Lab 2015
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Network Neutrality and Its Regulation

“Network Neutrality” is a regulation issued to regulate the telecommunication service providers to treat all internet
traffic equally, which means that these providers should be able to deliver the traffic from one network to
another network without any differentiation on speed, access and price. It is done to ensure that consumers
can freely access any content or services of their choices via the internet.

* Regulators in Europe have adopted the
EU 2009 regulatory framework for [
electronic communications to regulate the
telecom and media market. The I I I I
framework aims to ensure the network

neutrality. - - - S |

“End users should be able to access and
distribute information or run applications - - <
and services of their choice.”

\ 1/
NH

Transparency Quality of Service (QoS)

Operators must provide the information
about the limitations for access to and/or
use the services, and the applied traffic
management techniques to the end-users.

Regulators are able to impose the minimum
quality of service levels on the operators to
prevent any degradation of network service.

E‘U 7 3-11: GI’JBEJ’Nﬂ’]iﬂ’]ﬂ‘UﬂLLa‘WLﬂﬂ’J‘UﬁNﬂ‘U OoTT TV

dayangAnssugsusuinsiirduaznisifiugua OTT TV Meadasluninsiu

WANINTWaLBEANAINITRULEY TUSnwasiiudndeya “amsilunainlanves
NOANIIUNSUTUINTiAUEUYeanI9Bug  (Global  Consumer  Behavior on  Video
Consumption)” waz “amsiunismiugua OTT TV lugiinia Asia Pacific” tivelvidninau

namy. i lafawunliuvemginssuuaznisiiugualuniwnieiduaina
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WP2: Scope of Global Consumer Behavior
* 1 Content
Of I7 | g B

* 30 in-depth « Global average on-demand TV series and movies
| = I I I I interviews in 9 consumption at home
countries « Global average number weekly hours of active
—_— « 26,475 On-device TVIvideo viewing by gender
ﬂ B A @, TRESERER « Global YouTube viewing frequency
; ¢ Global bingeing behavior by type of user (SVoD/ non
- - . 20 countries SvoD) geing Yy typ (
C ) « >20,000 online ) . )
in 20 e Trend of mec_ha consumption by type of media
== SN W (Scheduled linear TV/ Recorded linear TV/ Steamed
I I l@. = B= countries on-demand video)

¢ On-demand service consumption by operator in the US
Device Current Satisfaction

* Global preference in different recommendation features

¢ Procession and consumption of device by type of .
P yyp for content and TV services

user

- Global content consumption on smartphone screen * Global consumer satisfaction evaluation of existing
by type of content content provider _ -

- Global share of total TV time by age group and « Likelihood to recommend each type of TV/video service
device in the US _ _ o

- Average minute streaming per visitor per month by * Global average number of hours of active video viewing

by age and managed TV payment behavior

device for on-demand services in the US . : -
* Global consumer behavior towards online advertising

JUN 3-12: veuwakazIsNsAnwinmsiuvemgAnssudsusalnsiimivialan

dmsunisfnwinmslunainlanvesmginssugsurainsimiazidunisagudeyadnn
o J Y 1 & = = Y @ = 2/ a
nsd1sIInguiiegnsly 20 Useimanimnniu wansanwiazwansliiiufauunliuvemgingsy
nssuriinsvimivesiuilaamilaniumusiieg Nilusmunginssunisidenvuiilonisenisuiu
OTT TV sunginssunisldaunsalsine Tunssusy OTT TV wagluduvesanuianalalunis
1gu3nis OTT TV Tullaqu fregramginssuvesusinaniasaungu taun
1. NOANIIUNSHRENTULBMITIININIL OTT TV 19y
¢ Juutilunadglunisuilarazasinsimilaznmeunsiuy On-demand
o Q:l dl ! U ) dﬂl I
o Junumlusaiededuamilunisuslaaiiemsenisuuinune

® ANUDYRINTSIHENTUTY Youtube vaIfUIInATILAN
® WyANTINNITFUTN OTT TV wuufamaiunales 3ale (Bingeing) lnenUSaurisy
senIglEuINIT OTT TV wuuuenduaun@in (SVoD) wagdlduinis OTT TV u
4'
JULUUDUY
e uuldunmsuilaalomenisudazsUsennlugie 5 YNkuan
® wgAnssuNIsUSIaAFeIlan LUy On-demand luussinaanigolusni lag

uunMUEIIUINIG
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® wpAnssUNSIFenldaUnIalTu OTT TV fneq wusmuUsennveuilan tdufe

2. ngFinssunsldaunsalsineg 1wy

AlFuIN1S OTT TV uuuueniuaun@n (SVoD) wagdlduinis OTT TV luguuuu
9
o wpinssunissurudeiioniiiugunsal Smartphone lnsntanudssinnves
o
e wgAnssunsidenldaunsaliu OTT TV fneq uusmuegveruslng
o Sununifiedsdadoulunisuilnaiommenisuuy On-demand Knugunsal
#1499)
3. Aanufianelatumsldusnis OTT TV Tulagdu wu
o nsUsziiiuauianelasiedliuInishuu On-demand waglnsvimiuuuuensu
AunTnuuuSaRY (Traditional Pay TV)
® UsmvwpssruuLurihiiien (Recommendation System) fuslaadianela
° Iamaﬁﬁﬂi’fu%mi Traditional Pay TV wazusn153ale On-demand luusgine
ansgeuinaziugihinmsdnanliiuguilnasedun deld
o Suuiilusadslunisuslaademsienis waznisdrsniduilaaiiinng
vandutluau1dnluuinis Traditional Pay TV dngAnssufildsundasly
1H9991nn133UT3Rle On-demand vidolsl
o Lnldunaznginssunisiusnlavanesulal (Online Advertising)
venanilunsinwmginssuduilnaeseunquisUiiunsldoialensiia fegui
3-13 aziuldinisldnudeyasiumsinsdmiindoudl (Mobile Data) TusinsUszimelud n.a.
2557 wandlifiuinfesay 45 vosUimnmarumuuiuresdoyanislnsdnyindeufivionn
(Mobile Data Traffic) tunsldnuiiiesuriialessulall uagnisldaudananiiuualiuios

wulalufeseeay 60 vesUSunuANuruILiuvesayaninsniindounnmunlul w.e. 2563
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Video Traffic is in High Growth

Mobile data traffic by application type
{monthly ExaBytes)

a5

30

In 2014, video 60% of all ™
accounted for mobile data traffic

around 45% of will be from video by

: 2020. It will grow by
mobile data traffic 85% annually during

. this period

2 15% of
mobile data traffic
in 2014 came from

50 social networking

@ Ciher Share of total mobile traffic

2014 2020
® i’;é‘.'f;éi donnioad (percentage)
@ Social networking Online Yideo A45% B0%
: Social Networking 15% 10%
Web browsing 10% 5%
Audie 2% 2%

2014 2020

Source: Ericsson Consumer Lab 2015 ‘

JUN 3-13; YSanaunisldaudeyariunidnsdnsiiadeuil (Mobile Data)

4

NUSNATUAIUSEMASUTUNINEURS T3EWaLII8nNISINSNAUNIUNIG OTT TV 1de 2.9

e

FuasadU Ul WA, 2554 9autul W.A. 2558 INUIUTILGLUNNTSUTUL LB IAANTURIWNNG
OTT TV Liingundn 2 it 10u 6 Falusnedunv Jauanliiuiinginssuvesguilaaly
sausEwmalnsiUdsuwlandusgrauinainnissusuaiunieeanissany (bawn Tnsviad

nANuAY InsiimiNusisutaziaida) WunisSusuNIumg OTT TV

Viewing Time on OTT TV

6.0 hours/week

) . ) Content viewing is migrating
The increase in watching « TV series and movies make up

ggadﬁgagg TV series roughly half of consumers’ total
viewing time.
« In 2011, people estimated that they
spent 2.9 hours per week watching
streamed TV series, programs and

movies. Now it is 6 hours per week —
the viewing has more than doubled

« Emerging content categories are
rapidly becoming mainstream. The
average time spent watching

2.9 hoursfwsak

“Average time spent on watching
streamed on demand long content
has increased by 3.1 hours per
week”

2011 2015

Source: Ericsson ConsumerLab, TV and Media 2011 and 2015

JUT 3-14: deghanginssunissued OTT TV lusieUseine
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WP2: Scope of Overview of APAC OTT Regulatory
Regulation topics . - E , [—

= How regulated? Details of regulators ‘

Copyright protection
Licensing ‘
Rate regulation (Including wholesale and

retail rate regulation)

Investment restrictions (Including foreign
investment and cross-media restrictions)

s Program packaging (Including tiering,
=y bundling, any mandatory a la carte)

Ie tion rules, rey and
restrictions)

* | Restrictions on advertising (Including ‘

s f.' Content regulation (Including local content
- quotas, censorship and content
classification)

Consumer protection ‘

JUN 3-15: vauivakarIsn1sAnwInmTIinsiiugia OTT TV lugilnia Asia Pacific

dmdutoya “nmsaunisidugua OTT TVIugiinia Asia Pacific” AUsnwiazly
JULUU Desk Research LLazifsusam%’agamﬂ Market Intelligence YaefiUSnw TnserafinseLiie
vodoyafiuifnangifeavglusiisuszimaain Casbaa 19U Mr. John Medeiros, Chief Policy
Officer uaz/m3e §luTn1s OTT TV igu ViuTv Al#u3nnsiag PCCW ludszinaseosns’

Tnganzludssinuiunisiduaua OTT TV Tupfinnaedenudiin

91n3UN 3-15 Feuanlimdiudiaeunnisfnwiluiided AUSnwasAnwszinui
WNetesiunguuneg OTT TV Tu 5 Useina A UseinagUu Useinadu UszinAgasny Useine

HaUud uazUszmedulaiide lneUszhuiinsaunguilfssalyil

o lassaianismiiuguanianis OTT TV

o ngnefuMIduATeINTazidaduAnS

e ngvungsuUNIeRNluaUINkAKUTENBUNTS OTT TV

o nnmneduSITIAILINT (AaeuAquTISITRUBNLALAAY)

® NVIHNEAUNITAIMNY (WU NITAWUINFANYIF)

®  NOVIYAUSNYAULNITORNIIUNITARATUNITVIY (1 NITNIVIBUTNIS)
o npnedulawan (gu masvuaiweunalavansedalig

®  NOVIEAULBMITIENTS

® NVNEIUNITANATEIRUIINA

! Meveuarvaulvniiaueaaiinaisuudasliusgiunnumanzay
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dudl 1 (nslAn191nF9UTZIme: International Study) U89318IUNANITANYITUNAI

353 Waansfianands (Deliverable)

(Interim Report) dnvinduntwlng druiu 8 g nely 150 Hu duanuniasunuludeyan

354 Adfidasiineu (Prerequisite)

ToazuvesUseinakazUsziiud Aoz dunsfiny (WaansanuwNuaIun 1)

3.6 wauaud 3: madwzdeanaluusemelng (Thai Market Analysis)

3.6.1 nQUszeA (Objective)

[ ' v

WeRnuluussiAudAnaieg (ade 3.2 Usenau) veenshiusnis OTT TV luuseine

v Y

e
3.6.2 NIALELIU (Methodology)

Tuwnunuiivsnwasinisinseranmaatnwaynnslifusnis Pay TV wag OTT TV
Tudszmalne wwaldusranauaznisliuing suuuunsliving maluladfldlunisliuing
OTT TV sUwuunismsielavas OTT TV sUkuuA11usImilasendng OTT TV, Telco, Pay TV
Operator W% Broadcaster Wagn153LATIEMNANTENUTUATURIIY 19U ATUNITUUITUAU
unannofudu (DTT, Cable and Satellite) F1usiAA1UIANT waznansznusoguilan Wusy
suisag@nwingmnefionaisadestu OTT TV ludszmalngainnsznssiivaiileiasugia
wasden lneasAnvinazinaeilulszidiudngg faenadasfunisinwaindissenaly

LAUIUNDUNTNBR LN LU s U B URAN1SANE LA

ieg1adliusnig OTT TV ludszimalneuanstiluzuiuans Ingasiiuindgliuinig
OTT TV 7l Local Player Tumaindiuiu 4 sendniifisuuuugsiandnuuu SvoD (Rlessu
ALUARUUUBNTUELNTN) TAUA Primetime (USHW Tech-startup) MONOMAXXX (US#viluta3e

yaangs MONO Fadugfulueynintesstunis DTT 910 navw.) Hollywood HD (U3t Tech-

&

startup) kay Doonee (US¥ Tech-startup)
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Non-Linear Video Service Provider Landscape in Thailand
| [
iflix

HOOG

[ -] e
- =
YouQ[iLify =
Rev in 2015 = 1,599m
THB (Thailand only)

LINETV

Able to sync with
33 m LINE users

NETFLIX

Local Players
Global Player

Regional Players

[a)
o
>
=
o
=
=%
=
(8]
(2]
o
=
0

=
=
o
£
b=
e
o
o)
)
=
>
)
=
=
=
o

JUN 3-16: fegamsienegiiusmslulsemalng

nsudeduuinislusuiuy Vob Hufifidulussdugiinaindasemasiuau 2 e
¥ HOOQ waw iflix wardigliuinissedulandn 1 310 Téun Netflix wonaninisliuinis OTT
TV §silluguiuy Online Video dsiiidmanaselvajog 2 eliun YouTube way LINE TV

WanINNSANERazIAsIERlulsTIfuRne fidenadestunisdneaindieusemealy
uusunountugds nsAnwiluuauaud Avinwiiessinmnunsuisiusasssydiaud
Tu3nns oTT TV Tudsemalnesiufsdidusieidniimdamaassszuu OTT TV wagfnuiiingizs
g3falneazden LU JULUUAUAMAZUINTT N15TATIZ9 SWOT Analysis Wisniuesuean Wusu
Tuusiazglsusnis OTT TV fhauls sy 10 5182 Usznoudhe

o lusnsnfisuuuunsmseldiiudianndn $1uau 4 518 o MONOMAXXX
Primetime iflix tkag HOOQ

o lisnsidsuuuumsmeldriulasan S1uau 3 59 fio LINE TV YouTube
ey Bugaboo TV

o liuinisiilinisnelsaindeania OTT TV d1udu 2 5199 Ae True Visions
Anywhere ez AIS Play

o liusmsiliuinsdessionisunnou $1u 1 518 fie Thai TV3

MUSnwazuansiiog 1 guRuUNTInTelilugui 3-17

2 o 4y
ﬁ'lll'ﬁﬂLUﬁ&IULLUaﬂi’]EME]‘Lﬂﬂ’NQJﬂ'!'mMll']%ﬁll
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Case Study: HOOQ

= An online streaming video application,
providing unlimited access to variety of
movies and TV series on any device,
anytime and anywhere.

HCOG

= An OTT service created by a joint venture between Singtel,
Sony Pictures Television and Warner Bros. Entertainment

Key Solution Vendors:

Supply the CLEAR Operations Cloud: a hybrid
Cloud-enabled media ERP suite which manages
workflows of content processing and packaging,
together with tackling the content delivery
speed issue

Partnering with HOOQ to supply a
managed multiscreen video platform
which powers premium video to any
device.

[ cuickpLAY-

Partners in Thailand:

-] - J
T A

Content Creation

AlS

Distribution

Source: HOOQ (2015)

Deliverables of WP4: Competition Analysis and Profiling

Company Profile and SWOT Analysis

= Company Profile

= Shareholders information
List of directors
Products and services offerings
Vendors’ solutions
Revenue and expense profile
Contacts

TIME

CONSULTING

Strengths

= Solid partner formation
with strong support from
AlS

= Value for money service
offering

Opportunities

= A foreign media company
is interested to partnering
in order to offer such
service in neighboring
countries

SWOT Analysis

Threats

= Competitors start offering
the OTT product with TV
commerce feature

Weaknesses
= Slow streaming speed on
its OTT product

JUN 3-17: fregamsinsieiusendliuinig OTT TV Tudssmelne

lun1sdaiudeya NUSnw1agldsuiuu Desk Research wagsIUsIuTaYAIN Market

Intelligence voeIU3nw e Faiitnwlainisiaiuteyawmeaniilioguds Fuililidesddiia

Tunsdmnudoyaunin egslsinumndsnsiivsznulnuiidesnistoyaddnivsnwenald
Wnsdunwalfuimsiidudliuinig oTT TV visluguuuuidunieniswaglidunisnis lneg
Tusn1s OTT TV fiUsnwioradnluduntwal® lawn iflix YouTube AIS Play wag Thai TV3 &3
U 1 o a o ! d’l
fegny fdssialudl

o  Jagdumedliusnmsiinandaeivseusnislatneliungnan?

o L3

 ngugnAvesiazNAnANeTRlUIANE Aolas?

o {lisnsinelaretlutfsinuundudwauinls?

o lvusmsineldunndemlv?

o ozlshennulaisu/anuuandiesgliusnislunisudsdudugliuinisse
aw

o lVusmynunUArYEneian1seeals?

o liuinisuesgsia OTT TV deldednels aglsiluanuviime wazlonialu

&
qmmmmu?

o lviusmsiAmuugtmiesesnismyativayuaindinenu nany. agals?

3 o 4y
ﬁ'lll'ﬁﬂLUﬁ&IULLUaﬂi’]EME]‘Lﬂﬂ’NQJﬂ'!'mMll']%ﬁll
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363 Waansfianands (Deliverable)

duil 2 (MINATzvRaInluUseimnelng: Thai Market Analysis) U9951891URANSANEN

[%
Y

TUNAN (Interim Report) davinduniwilve d1uau 8 ya nelu 150 Ju duaniuiasiuly

2°

3

3
a

3.6.4 &sNfosdineu (Prerequisite)

ToazUroslszinudfgfiazaiun1sfine (adnsanunuaIun 1)

3.7 WU 4: M5AAsITTYesInuazdatduauusisuleune (Gap Analysis and Policy

Recommendation)
3.7.1 nquszesa (Objective)

Wediasignusziauaituviinielunisiiduquasazinvindetauouwus

(Recommendations) sipunuIMutivves nany. lunsasasu/miugua
3.7.2  nIaniuanu (Methodology)

Tuwnusudiuineaginunaguitldannisdneiluukuaiud 2 uag 3 uleszi
Usziauauviniglunisiidugua ded/deidevesnisunsnugenaina (Key Challenges for
Regulators) Unumwmiifivesniisauiifugua Usziduddginisiiansuilunisiivun
wulenisuaznsdmimdninasiiierfuguanisunsnuesnaiamuuIunvesnsiasunlag
mamaluladuazuualiunsianigunsal (Hardware) TUsunsuUszegns uazuenwdiatusingg
fislutligtuuazounnn wazdnidaiaus (Recommendations) founumutinfives nans. u

v v

nsdaEsu/Miugua aaenawiinsenventeidelulssinunisinduguaniag 9 nanv. o1

Tuunsnuaale

Tuilsdunuinwenauuinisimivauasenidu 3 suuuvududazsunuuiivseiiuniy

PMENBANAIIIUA I

N1sMAugUARIUNITULYITY ngvaneingItes
VRIHLAY LU N158N . Y d . o v
v Youlung 1wt ivesmlsnuiiugua
1 Y a
luaugaunglvusnis OTT

TV luusemasaplus AINUATOUAGUUBINITAIAUAUANTITUYITY LU n5TT

Tueugn MsduaSudiaululseime

pudululalumsUjon
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nsinuguadulaseng 1w sULuUMSBL A

nsad Net Neutrality Tu o v o \
Y ﬂ?iﬂm‘iadﬁﬂﬁmimi (49U Transparency of Terms & Cons)

aunmeglsu (EU) uazuseing

andsolsn AMNNIBIUINTT (Quality of Service)

13353037 (Blocking)

nsffuguanIulent 1wu VOULALAYAVINABAARBITUNY YLD

n3dinguu1e Online Content & o
Uszinnvesilemuazgunuulunsmivgua

Regulation TuUsziwne

2amSIaY NNIALLINAVEAND

M7 3-1: faegeImsiiugua
TDLAUDLULLTIUIEUILNNUS N Y19 LAUDILWAAIDIUNUINNLNTVBY NEANY. bUAIT

duaSu/miugua susuunIsNsadas/Aiugua wasdssinunisduaiu/imiugua Ineiiansan

'
aad

Tu “GAnnerdestunisudsdulundn” (Wionarsiulfdu wu nsAuaseslduinig Wil
1Y) BIATOUARUTILWIN naninaa wIauauulunsiiugua Lagnsensatuayuduasy
nsevdndymiiertesinunisudsdu 1wy Asatuayudusenauns Tech-startup OTT TV
sty

JUT 3-18 wanadaeg1eveslszinunisinduguasiu OTT Inulgeuifuguanes

Y Y

a = v o v ) A = a [ 1 = 4%’
WITTEUN "'ZNiUﬂi%U'JUﬂ’ﬁﬁ]@VHGUEJLﬁUQUUWﬂiﬂHW@’Hﬁ]%Wﬁ]’]im’]‘U53LWL!G]N"'] VNATBUARGUUNYU

Lariasauusunveansiisunlasveamaluladuaziuildunisimuigunsal TUsunsy

Uszgndnindululagiuuazeuan atiduediunanisfinwiliainnisfinulusieussmeuas

Y

Tuuszwmalnegluknuaunaunin
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Key Issues for OTT Regulation

Regulatory Environment:

« Network operator’s business model is determined by regulatory requirements

¢ OTT Players are usually free of such limitations

< Current market setups have not yet adapted to the new competitive situation

* Regulators punish network operators that invest in local infrastructure, are an important source for local
employment and are local tax payers

In light of OTT take up, It's recommended clear that regulatory objectives and policies have to be set for
Thailand.

Consumer

Protection Universal Service

Licensing Interconnection

Quality of Service Legal Interception Taxation

Source: Detecon (2015)

JUT 3-18: sheguszinuiidesiinnsaniunisiduguasiu OTT

3.73  waansfinands (Deliverable)

d2uf 3 (N15ILATILNTRIILaUBLaUDULULLTIULEUTY: Gap Analysis and Policy
Recommendation) 9843189 1UNAN1SANYITUNATS (Interim Report) davinduntwilne s1uu

8 gn nelu 150 Fu duanTunasuuludya

374 Adfidasdineu (Prerequisite)

NANISANWINWAUUT 2 Uag 3

3.8 WHWUIIUN 5 n1sUsEYunISangudasuazinausy (Focus Group and Capacity
Building)

3.8.1 dnguszasa (Objective)

d' o 1% A= v Y a < = o 1Y ¥ g
LWinUlauaTlaunveInUInw e SUTs o ALY LW@U’W@J']UiU‘UEQ“UE)Lﬂu{’]‘U’EN‘VI‘UiﬂH’W

wagiienienennuilatunisinuilikiuaainsvesdineu nanv. Mneites
3.8.2 MIANIUINU (Methodology)

Tuknunutinteeoniu 2 dau fe 1) n1sussyumiienguges (Focus Group) wag 2.)

NsnausTaUfURnT (Capacity Building)

d9uil 1 n1sUsEYannIangueas (Focus Group)
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Tuwnuaull AsnwazdnnisUszyuiiiosuilinnufndiiunqugesiasuilsuassausiu
Jolauawue dofnmuangidulidnudenineitossedaiaus unumminives navy. lunis

duaSu/miugua susuunsnsadas/Aiugua wasdssinunisduadu/idugua lneiiarsan

aad

Ty “f@nAgITesiunsudadudundn” (Wienaesiudfdus wu nshuasesdlduinig Wil

(%
1Y

o) sanlatausunlukiuaud 4 nedvunaulunisaduausnadl

0 wisun1sUszgiesuTlsmuAnLiungueas (Focus Group) wasiligysfiauvi

NNNNIAFIUYITINNTUTEYN 19U W miA/guTmsdrdnau nanv.

Do e

Usgnoufanisimsanuiay gusenauianisnseaiedeswazianisingie
UszLamenag (Pay TV, Broadcaster etc.) Uniwn1s faunuguslne {udu

0 danmsUszqmilesuilinnudnfiundgudossiuau 1 ads lufeusuney wa.
2559 Tagldszognannisiu a aanuivesdriinau nave.

0 thiauewansAnwvesiiunuLasiolausiuy (Recommendations) n¥ou
Suilsrnufaiuangiidulsdudenndie

0 Awnwidedniiulazdeiaueuusiildiuaniivssyuileysznounsuiuuse
Torausunummiinives nave. Tunisduaiu/miugua sukuunsdaasy/
Mfugua wazlsuunisanasy/miugua

0 davhasunanisuszgu wasUSuusmansnwnudefaiuwasdoiauowuy

DEIFUNAAUND
dauil 2 NsHNaUsNYULUAN"T (Capacity Building)

TunaunuiinInyasdnidunsineusuid i iddney nany. wWelidanuiaiy

14

Wleegnedndsluanimaataiaznisuyatulunisliuinag OTT TV wwmmaufisainalunis

Mfuguawaznshimiugua OTT TV aaenautaiausvesiiusnylun1sivuaunuImmingves
] a o v a ! & ! ¥ o ay v '

nany. lunsdaasu/miugua warseazidendie Miludiulsenevvestaiauadailananiun

Tukkuaud 4 Inedvunaulun1saduaunad

e JanisHneusuLazatgnennu v ImTInd1gnau nany. luiney
F1uP3 W.A. 2559 9819t 30 AU Tnganakuady 2 Ase AStasUsEI 15-
20 AU LBLTNNSHNBUSUWAALASINUTEANT A NLara1L150A L TUNSIARBU

fuAnensle

[y

o suuuumsinausuazlunisilineusudalians tnefidndrulunisussens

LaENISANIATIERINNATEAANEN (Case Study)

°o o A

Y] = = & Y] a v [V
® ﬁ]@ﬂqiﬂ\lﬂ@UﬁﬂJWﬂﬁaUﬂqmﬂigLﬂuwaﬂa’]ﬂmmLﬂ‘c’J’JG{J@\‘l‘l@LLﬂ

o

s1euatvanysal (Final Report) i 68



TIME
CONSULTING

O ANINMAaNA NISEAUSAITLaLNISRUITUIUAIN1S OTT TV Tu

A19USENA (51982 D8ARITLAUD L IMINWALUA 2)

o w

0 wwmnliRanalunisiduguavieliiiugua OTT TV

O Case Study Workshop nsdaiasu/nsmidugua OTT TV ludseine
ne

O Case Study Workshop n15Usziiiunansenulunisiiduguansoly

[y

ﬁﬁﬂ‘U@JLLa OTT TV (Regulatory Impact Assessment)

Magen1sUTEIInNIIenauges (Focus Group) uazn1sinausy (Capacity Building) 77

USnwazdntuuanslilugui 3-19 uay 3-20

JUN 3-19: MegransuszyuvnIenguges
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-
SUT 3-20: fregamsiineusuiesufiing
3.8.3 HaawsnAands (Deliverable)

dufl 1 (MsUseyumsengudasuwagilineusu: Focus Group and Capacity Building)
2945°951891uatuaNY 0l (Draft Final Report) dnvinduniwilneg $1uau 8 ya a1elu 180 Ju
Huaniunasuuludya

[ o

HauYeenITAdunslukkuuiszgndavilugluuusgnuilansdandnguuans

N15UIM39ANTUTEYN/NMTHNOUTY WU N15IATENN1TIAY AMUANITIAGIY S18TBKIINTIY
< v = U sav v o Y a < !

w1 Juiy wags1enuIzlansdls asuRadnslaann1sdnau Tolmmeiluuszinudieg uag

UDLAUBL ULV

3.8.4 &wdeslineu (Prerequisite)
® HANSANWININWNUIILA 2 3 Uay 4
o dinau nany. Mslun1sdnwseunisdeliyUssyumsenguees (niladeldeyldn

VMJ9F0URIdUNU NEAN.)

¥ 1

o dlinau nany. YisUszanunulunsdyginsidineusy

o

=l

o ldanunvesdiineu nanv. lunisuszyuiiiesuiliaufaiiungueges waznis

9

Hnousy
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3.9 WHUIUT 6: N1TETUNALAZRMUITBLEUBULLITIUleUIE (Conclusions and Final

Recommendations)
3.9.1 dnguUszesaA (Objective)

WRTRNYoLauaL U TUgAYURAETIATIERRANTEN UMY NIELAnTuaINUleuIEnIs

dualuuaz/miamiugua OTT TV vaeszimelng

3.9.2 MIANLUIU (Methodology)
Tuwruauazidunisagurnansnyiiuauasimundeiauowusaulouedugnving
(Final Recommendations) Tun1sdaasu/mfugua OTT TV vesUseinalneliun nanv. lng
nUsnwagiinisUszliuanudsslunisdsduldngsadsuaiu OTT TV Tumsujiansenisly
aduldngszidevisnaninazdmasieanimeainuasnisuatululssmelneg
TunisWaundaiauedugaetuiivinwazidefaiuinlasuainnisussgumsangy
g98 (Focus Group) NIATUIULHUIIUABURTILINIITUIUTZNBUATUAMNLANIZ AL Wana Nl
o Y v & v Y oA e a a . o
NN TBLaLDRUETUAATINERAD NUSN®1RsUseliuauLde (Risk Assessment) Tun13i
Farauaultlun1sin lnseradridsdsanrunisalaglulsemanazsissema saufeany
mandsanguslaadenisanduuves nany. lunisduasunisudadueginasuandusssuiie
58395UN15U3N"S OTT TV Tumsaniuaudsiinaniuntneiy Itunsuswieludl
o JSulsolauevesiivinwilagarinnsandeiausiuzuazdafniuilaannisussyy
sonqueaeNlaInTUlULNLIILT 5
o a a ¢ o Y  aa o w o & a1 v a
o dumaliansinansenulagiduluiuifinnuddywazdndunneliinnisuseay

°o <

HadsalunisdaaSunag/vveiiuaua OTT TV vasUsewmelng

©

[ o

Tmunansalfne 2 nsaldusud1dnau nane. Wwu nsantuinisduasunaz/mse

[ J
=31

[y

fdugua OTT TV uaznsaliiimsidelausvesiivinwanld Taefudaznsdlagiiasz
0
0 MIUTBHUANUANAT KANTENUTBIAUNUABNARDUNY (Cost Benefit Analysis)
ﬂy’ﬁu@a@mmwuasﬁaﬁmm
0 m3szyisrnandes (Risk Assessment) Tafissansznuaindnesineg MAeites

a 1

Tungugsna wu d10n9u nany. fUsenaunis kagHuslan Lazn1sussm

]

NANTENUNH UL

e auaran1sAnu lkAIMNTdINNY nang. wazUTuuTtelaualuEtUgnTINgAY

YoRAAALUDIEITNIU NANY. DU AL
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3.93 Haansfinands (Deliverable)

dauf 2 (n1sagunanasiauidotausuuzi¥sulauie: Conclusions and Final
4

Recommendations) 98331951891uatuauysal (Draft Final Report) daviduniwilng $1uau

8 n nelu 180 Tu duanTunasuuludya
3.9.4 &dWdeslinau (Prerequisite)

HAIINNITUsTYIMTONAUE RS ULALUAN 5

yhedigaiuinwag 1) sufunmsdaussgiiowounsianisinmainusunui 2-a Tiun
yaansaeuen (du fliuinis OTT TV glsuinis Pay TV Broadcaster fuanifionsnenis
Hug) wasdmihiidginau nany. ifeados sgnades 50 AU Suaw 1 afe nefiusnenavee
T¥an1ufivesdriiniu nans. waszilugsuiinveualdingludiuvesnisdnanisinewnina
MSANEY ANDIMNTINE LaEALENANTIIVLR NEeuTa 2) Uuudidemssnunudelausuuzyes
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3.10 MITNLANUNITYINIULAZIZZIIAN

(%

Tnssnsiifisvegiaandisdu 210 Fu (7 Wew) egndlsfmufivinwasdniunludiues
uwusnit 1-6 fduidonivdn Hudaiasanielu 180 Yu (6 1iow) nsluifouaniineves
nssfiuauarinUssguiiameunsianisinuliuiyaainsnieuen waztdvthfidingu
name. Afendes Swau 1 ads wieuduusuudidommenunudeiaueuusvosdiinnu nane.
sUAuAIuAAILEUNTTA9IY Aanssy uagsrazatduiunuiualuldasunuey 3

USENBUMIY 6 HUIUNANAIH

Project Plan

Work Plan

OTT Competition Regulation
WP1: Project Planning

WP2: International Study
WP3: Thai Market Analysis
WP4: Gap Analysis and Policy Recommendation

WP5: Focus Group and Capacity Building

First Draft
By 310ct 1 i

'
Ld

WP6: Conclusion and Final Recommendation

Report Revision Period

; N LSS
5/Aug 4 Dec 30Dec 31jJan

D1 D2 D3 D4

D1 = Inception (30 Days) D2 = Interim (150 Days) D3 = Focus Group & Recommendations (180 Days) D4 = Final Report (210 Days)

JUN 3-22: ununsaniiulasang
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4 53Uy OTT TV M3AnUsnnuasuinis OTT TV wazaunsaliisassu
TAseas19aWugIUUasszuu OTT TV (OTT TV Infrastructure)

Tnevtalu glsiu3ms OTT TV asfiveuiumeauau (Control Boundary) tiesdaumasiifon
LardIuYRITEUURUNIAlTINTEUUAUNIY (Head-end) iy Tagluduvenienn ffiunan 2
Yoa4 Ala INNINARTLUILEY (Local Production) vide a1nns¥udeyarumiedus wu sinu
e iusfu (Exteral feeds) 913Ut 4-1 doyaiilomitsmunazgniinansiuliil Head-end
WewUssdaiisunuasdndsaioniioun mﬂﬁ?ugﬂf[,ﬁu‘%ﬂﬁ OTT TV %fﬁﬁ@;ﬂaﬁmdwﬁu
Tuuszuudumesidnlulasglafle (Open Intemet) Lilodsdoyafenanliudgléusnig
Uaenis Fasnsanngliuinnsinsauunay Free TV Pay TV uaz IPTV 3edipsadnuszuuds

doyayau ivedadayaiiionisineg Wgldusnisuanemmedies (Managed Network)

OTT TV Infrastructure

Local Production External Feeds
K
\ Head end

Open Internet

CDN
Network Operator

Video
Infrastructure

Video
Infrastructure

SR
//
/

ﬁﬁ
7\

@ Flbre cable or

Network Operator

copper distribution

Source: Ovum

JUN 4-1: Iaseasrafiuguvesssuy OTT TV

n&andglsuing OTT TV dedeyarineg Muuszuudumedidaud ffuazgndesioly
aganl 37 Video Infrastructure vesg{luinnslasstnedumesidn fliuinsuatemsanansaitn
lﬂ%'wulﬁmuiﬂmhEJauma%L{imﬁmu“L%agﬂé’ (Unmanaged Network) Tafagldusnsuaienis
ansaddsuing OTT TV leie Taediglsiuins OTT TV ldesamuaiaszuulassneiieds

GRTARITGN

ag1915An1u do1deves Unmanaged Network @e {lwu3nis OTT TV launsawdnly

AIUANANNINYBIUINIS OTT TV vadnuld Wealin1sidnsuilonIflonntu wisidvuiiienilu
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a

AN MNANTRLINTY 019vIELEUIN1S OTT TV lasudszaunmsvesdusiaanlid fe lasuuinis
Frasuarlisvdu Milillanvsuiaindeyaiienidlediuin wazAun1nvesnmwazideanag

vunilug Fsreanslaseinenaunsadsdyaalaluanusinuniy

ndoideraina1viiigiiusnis OTT TV duludesnuinsmstunisuily lnge1aasu

(%
(% Y oAl

AnAs laseneqaiindayeyas Content Delivery Network (CON) L3mugasings Tulndfuguslaa
NTU ioRmLNAMAIMYEIUTNNT OTT TV uay ieutauinszannisldsuuudumeside
osflviuinslassnomedun sl n1sasululassisludnumegnuaussnine Unmanaged
uaz managed network u Guilifufiuty Tastlagiu Netflix Sadudliuinng OTT TV

1 ! A LY a v P b4 1 14 !
vwnlng Sudledvuseninsauuiauiiiaasialasaiiegaindyayias CON Linugaieg Tu

Usslnpanigatusninan

N153AUILANYBIUING OTT TV wazaunsalinsassy

UsN1s OTT TV 1uuinisndiuuuunishiuinisivainwane dl@sunisesnuuuiely

Y 1%
Yaa = 04

aunsanaulandanudeanislunissuruvesiuslnaludegtulangstu Nslusuion Fiaaan
v Y ad Y 2 a & = a 1 a ' -
PF0IN13TUTY Uardsn1sidifieusms OTT TV sauviainisAnAusnstuguuuusne Mvsngas
fuRun M wazUsuawesunsiilasu Fdlidunadedn mszmelauinis OTT TV Jedszau
Anudnsa wazlasurnudewauiligliuinismedulusainauladiunliuinis OTT TV
< X
ALY
o o a ¢ a ! =
dmSunsiaseiuims OTT TV Tusauseina uagluuseinalneglunisfinunlunauau
71 2 uar 3 vadlasens AUSAYINA1IRUST OTT TV 13 3 e laun 1) glvusn1s OTT TV 2)
Weonliusnisuu OTT TV wag 3) 33n15nselaainu3nas OTT TV veewliuinis lagen

[

Ty hazs18azdenvaausnis OTT TV Tuwmazanu daadl

4 ﬁmz Ovum, Australian OTT Video — Creating a New TV Market, B.E. 2558
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Categories of OTT TV Provider and Content

Independent OTT TV OTT TV from Content OTT TV from Free TV

Provider Producer Provider 4
Newly established OTT  Established by movie or = Established by Free TV
TV providers who are TV producers. They broadcasters to be an ik,
not related to any have a valuable content  alternative distribution = i
existing players to start with channel « Content which is in the interest of the

.' o0 m?' « + Available in the dominant language or
W‘ " : foreign languages with subtitle
+1|NBA LEAGUE PASS @mﬂ:ﬁﬂ‘

[ ] .
/ - 2) Niche Content
amazon
onerime jffye . @wive 4 Eoam S R —
OTT TV from Pay TV OTT TV from Telco OTT TV from o gk |
Provider Providers Collaborated Providers H @ <

Established by Pay TV Established by Telco Established by a ” =
providers to provide as providers who are collaboration between « Content produced to serve a specific

an add-on feature to benefit from utilizing similar or different types group of people

existing satellite, cable their own network and of existing providers « E.g. sports, cartoons and cooking shows
and IPTV customers. subscriber base.

(3 S|Il"l . Toggle @ hulu 3) User Generated Content

Al GO g N « Content produced by a single or group

o
¢ & E

1) Mass Content
; i

public or reflects the mainstream culture

L ]

coa of independent users in the video
pPCoq = sharing platforms

JUN 4-2: U315 OTT TV duunlagldinausimnesnugliusnas OTT TV uagauilevnitliuinisuu OTT TV

§lu3n1s OTT TV

nUsnwlgruindavesdliusnslunaeilunisduungliuinis OTT TV Fea1unsn

ai’%mnaamflu 6 Uszun LA

1)

2)

U3n13 OTT TV lagglliusnissnelval (Independent OTT TV Provider)

fluinig OTT TV Tunduilasdugliuinisiiindulv uarhifiauifsitos
ﬁ’ué’wﬁmﬁam Fiiusnisinsauwiay gliuinisdeddnsvimiiuy Free TV uag Pay TV
sedlunan nanade (udliuins OTT TV Adudulaeininensmafion g
anén waztesmansntsmanalusedum liliuinslududasdesasmunnniiflv

U315 OTT TV Uszlandue)

U3n1s OTT TV Iﬂﬂﬁgwﬁmﬁam (OTT TV from Content Producer)

&

Jugliuinis OTT TV Afinangnannineuns 336 uavsensinsviaivsean
199 Tnegliuinisnauiiideliiuiouannsiludivesdvdnsluliemnauemdniu
Tngansillomseauniideunanunsagslagldusnista viliinsweinsmamuiiieonilu

AsisusUlyuSANs OTT TV
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3) U3n15 OTT TV eeglviusmsvednsyimiiuy Free TV (OTT TV from Free TV Provider)

v

U3N15 OTT TV Uszianiliinangliuinisvedinsiimiiuy Free TV ¥4

=3

v € a s

Tusnisveddnsiiemiseauua wazhlvuinisvesinsvimldandyd laeiynusyad

Waliu3nig OTT TV wWhundudnuiisgosmslumadndiausnisilleniinuguilne

4) usn1s OTT TV lnegliusnistedivsiieiuuuvensuiluaun®n (OTT TV from Pay TV

Provider)

Huuinns OTT TV MAenglvuinstestnsvieiuuy Pay TV ﬁu’q;ﬂﬁu‘%mﬁiaq
Tnsvimisuszuuauiion dodnsiakinuszunada uay IPTV Inegliuinianguilld
u3n13 OTT TV WHudosmadentiduduilaalunisidfsuinisidensudeadug
Tu3nsvesinssiminuy Free TV udazdannuunnsrsiigliuinisenasidndnslunis

Wndiausns OTT TV Tiameglduinig Pay TV Tuwiiaunanivuawintiu
5) U315 OTT TV lagglliusnisinsauunas (OTT TV from Telco Provider)

U315 OTT TV MiAnannglviuinsinsauwausieidulunain lnegliusnislu

£
I Aay f @ L3

nautivalaSauaInn1stensaAIa 18l NsANTLARDUN LasDUNDSIUAUTOALUUA T

q

[ 1%
[ a

Wudsiugiulunisdaiant wagiuuinas OTT TV vinludligrugndnfuilduinig

= 1

InsanwiaNagIuuvis Faliusnsinsauuavaiunsaldgiugnaiileguazlasene

Y

AUSNIDUNDSLIAUTIALUUALUNSHBEBANITIAUSANS OTT TV 16

6) U3MT OTT TV Mfin91nn15Tumsendngiusn1ssieidu (OTT TV from Collaborated

Providers)

U3n13 OTT TV fArannissudiseninedliuinsmeda duduldienns
FFEITEINEIIUIMTUsEIANIAI Y 1w MsTindituvesdliusnistednsiatuuy
Free TV wagnsnaudseniadliuinisnasUssian wu n1ssudfuresdudaiion
AuglusnsinsanwIag U3N1T OTT TV 9InN1351uiveliusn1sneifuastive
IuSsuvesiliudnisusasUssianuaiuaiidlsifuuinns OTT TV Fsenatisannnsy

Tumsaamuneinuilon wag/vsetomanenisnainlunissuauliuinig

o UanMviusnisuu OTT TV

o o o

Ausun1saunusns OTT TV leeldinausiniapuriloninlausnisuu OTT TV Tu

UaqUiutiu awnsaduuneendu 3 Ussian viadl u3nas OTT TV Alu3nislu 2 Uszinaduly

p1veglulssinniomnuanseiusening 2 Usemallieaaintadenianiuniv Tuusssu iay
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weAnsTuNTUsLaAllenveuslnalusewmesie Mdnlulvusnig Wenitliusnisuu OTT

[

TV 3619

1)

3)

i
devnfduiiaulalneialy (Mass Content)

domameuns §3¢ uagsrenisinsimilasianigdszinnd1n wazazasi
fuslnadnilvalfnnuaulauasionu Sudemdsnanandudomlunwsesni
awdang videnwdug dafuslnadinlvgiannsaius uasdilaldtiunienisil vie
srumussenelunwUszdnivessy nunsdadudemiaziiouTausssuusednd
warfausssuanafifuilansensu sedrvendeomussaniluniunvesUsamalne

vaa o

loun nmeunsgeaiin 3danUsemeanmalaniaussenslneg azasing Wusy
Wemdufiaulaaniznga (Niche Content)

Wamnneuns 43¢ LLasswaﬂwﬂmﬁﬂﬁﬁLﬂuﬁauiﬂuﬂa;u@uﬁmLa‘wwzﬂaq'm
lngillensananeveglunwduuenmieanarwussinnavsen gy 5oLy
dy d‘ YV a a % d‘ v} ] d’lj dy a
evlasudvsnanianTausssudug fmegnsveailonussianiluviunvesusziva
Iy laun n1sgueliugainusemaddu 5180159110115 578011501 58UeTUANIUS
Uszinm 19U saudegnsnila (Formula 1) vianaues kazaneunsanusewmeluannim

glsU WJusiu
Wevngldusnisluunanvlesundnduies (User Generated Content: UGC)

& PRV VPN = ! a X ) | &
Luaﬂﬂwm%Uiﬂﬂiiﬂﬂuﬂﬂa Mi@ﬂquimﬂawamlu IﬂEJﬁ’JuIﬁZyJR]BLUUIUEULLUU

a [y

F9le nntugliusnisasdninanadluunanvliesuuiaduinlesnes 1 YouTube, Vine

wag Vimeo gagldusnsildayigldanuagluunannesuiug visil glyuinisiundaiien

(% ‘:9‘1 S = v U 491} a v 1 491} r-:’lj
Tusnwagfaglufimnuieidesiuananionisioliy alegeveadeniuseinnidlu

Y

vSunvesuseindlne laun Ialenaninisiauiny (Game Casting) A lalanaidnis

1919115 Fnlanannunseiias® (Music Cover) Wudu

sUsuunsmsglaanu3nag OTT TV vasgliusnis

susuunsmseldveadliuinig OTT TV awnsadiuunlailu 5 Uszun Juediuna

ENSHATANNTINYVBIIIUINIT OTT TV usiagse JUkuunsmaelaainuinig OTT TV vas

v oo me X
ALUINNT fedl

[

5 qo e P P S o o o %oy s & e
NsuanInuAsANLIBs (Music Cover) AaNsUIWaIvRIAatuA199 ANUTUUALUITNNTTOY kaL/YT0MNEAUAT mnuu{ﬂw':?ms%awlwammla@man

asluwnanvesuuustiuiale
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OTT TV Monetization Model

AVoD offers free-view platform
with pop-up ad banners and ad
video played at the start and/or
periodically throughout the
video.

While pay TV uses OTT TV as

a feature to retain its
customers.

A hybrid model offering a
combination of free, advertising-
driven content, transactional
and/or subscription-based VoD.

Customers can choose to enjoy
advertising-driven videos for
free, or subscribe to watch ad-
free videos.

You@@DRed hulueius

For SVoD, customers gain
unlimited access to the digital
content by making
monthly/annually, recurring
subscription to the operators.

For TVoD, customers pay each
individual VoD program and
watch in limited time (PPV) or
anytime they want (DTO)

amazonpPrime p:ri-w'mehm@ :

B @ vimeo

€ Spotify |
VITOMY b i | NETFLIX
B (" Tube ] voddier

hulu vevo \$ine

JUN 4-3: UwUUNIMselaiannuiInis OTT TV vesgliuinis

1) sUsuumImaeliannsiuaaudn (Subscription Video on Demand: SVoD)

stuvumanselduuud fenafuauinsandnuuusediourdonsd s
dundnanusasuraiienluuinis OTT TV sgrslisrinlusvesnaiiatasduaunin
Tnga1nuanisAny1ves Ovum Tud w.a. 2558 sUkuuNIITElaluY SVoD Juiifes
dm¥unisuruuuudeiilesiunats neu (Binge View)® faa819u3n s OTT TV v

181AUU SVoD L Netflix Lag Primetime tdudi

2) gULmeimiwlﬁmﬂmiLﬁumu'%milﬂuﬁm%’a (Transactional Video on Demand:

TVoD)

nsmseldarnnisiivaiuinsidusieadeanusandldifu 2 Ussiandos
i 1) AaAusnssendsiisura (Pay-per-view: PPV) fenmsanAusnsiendsseiies
A¥ury glévsmsamnsaidonnmeunsiesiiveuienfsniievalunailanainis
Wit Bendndenilsin Downlad to Rent (DTR) 2) MsdeLitetiiu (Download to Own:
DTO) Aonisidendeidondusetondonniinanlididomunivlivuindedls lu

naladld Bendndenilein Electronic Sell Through (EST)

6 ﬁmz Ovum, Outlook for OTT Media in Australia, November 2015
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sunuumImsglanlawan (Advertising-Based Video on Demand: AVoD)

U3n1s OTT TV Afigduuunsmaelinnlasanagliiuauinsanglduinig
Ua189119 WAILAAAIUSNITINNLINVBIAUAILALUSNIT NI 1NUTENTA YU
(Advertising/Media Agency) #8e19uU3n15 OTT TV melauu AVoD 11 YouTube

way Line TV «Jusiy
sULuUMIMTElaNsivAIUINSIANIINUINSLE3Y (Freemium)

nsmaeldsinuuiithdnuagmanagldi 3 suuuuieiunnutuiody
JULUUNM I TEERUY Freemium nanafeuinis OTT TV agliuauinisglduinig
nmsliusMmsiugu Tneu3nis OTT TV mseldiuuu AvoD uasifiususnsifisiu
9ngldlusuiuu SvoD wie TvoD Weglduinseanislduinisiaiu Tnsunnsinnuly
Snwazdneg fu wu glduinsfiuguanasaiurudenlélagliidealdiousisos

Surulawan ynatinsusnisasuasluilawandu Wusy
ASAUSA1S OTT TV wuulinsiela (OTT TV as a Feature)

U313 OTT TV wuulivselssinnuldanngliusnmsiitigugniifuegudn oy
Jlsiu3nng Pay TV idesnisifiudesnaliglduinisvesnuasnsndifesenisany
whewnafiduamndnegldazamntusinuszuy OTT TV Taglidealdde ieidunsine
wuand wiedestuldliAnnisenidnusnis Pay TV wisluldusnis OTT TV s1edu

Y

Cord Cutting)

X BN

gUnIaINga9suUINIT OTT TV

Tun1sidnfiausnis OTT TV NSunazduiloninne vudumesidalaglidiiainseie

wazmaluladuu Jlduinisezdedldaunsalingg N5esiuusnis OTT TV lddnasluluguuuy

Auled wonndiadu 3evis 2 guwuu visil vvgunsalenalianunsasesiuuins OTT TV lalu

U9U3N13 vtgunsalanansasuse OTT TV Ialusduuulagduuunils srunsanuazidunves

Aatelun1sSurnuInig OTT TV Hiunnsudazgunsalanaianuunneeiu 31nUssinnves

gunsalnUsnwdnaualiluvidldyadn loun gunsalusedn gunsalnnn wazgunsaliaSuiuy

TududnluziluneaziBenvesgunsalaneg Nawnsasuusnis OTT TV 1a fadl

1) guUnsaiszd7 (Fixed Devices)

dmvgunsaiuszdnnngliuinisanansaldlunissuuinig OTT TV laluvaued
agnglunegende waze1n13i1eg Usenauldsie Aoufiamasuuusalie (Personal

Computer: PQ) wagauniniianguanasosldlnilisieg lawa Sony, Samsung, LG,

s1euatvanysal (Final Report) 7 80



TIME

CONSULTING
Panasonic, Sharp, Philips, TCL, Roku, Haier, Hisense, Toshiba lLa¥ Vizio “jﬂ%&’/\i PC way
ausniitasfeadoudetudumediinlunisiuuinig OTT TV %a;ﬂ%ﬁmimmmiﬁ
uinsléaluguuvuiiules uazsUuuuwenndinduiinndsliluaSuduresauninil
B n1535auilofusEndng Netflix way LG lunisindeuanndindures Netflix aslulu
aundnitigulvaves LG uenand gldvinisdanunsaaniiinanuenndiady OTT TV
WisiAusenuLoailoldaundniituissu 1y Samsung Apps UuaNN$MATYEY Samsung

waz LG Smart World vuaunsniives LG
2) QUﬂﬁﬂjWﬂW’] (Portable Devices)

uanannsldaugunsalszdriinnegluiiegordeuazerasdrinauiieu
U315 OTT TV ué fldusnisdeansnsaidnfisusnis OTT TV aeldgunsalnnm loun
ABURILADSULUUNNNT (Laptop) @unsnivunazuiuianlusyuu i0S, Android way
Window wazia3ostausnudnnnd Leun Playstation Vita wae Nintendo DS lag
fléduinsazdesmnilvannewnaiadu OTT TV aslulugunsainnnimaniiiewdlg
U313 OTT TV sumakenndindulaense viennillvaauenmainduiuusiwedifie

WlHUSA1T OTT TV sumaduledlaiuiy
3) gunsaliasu (Complementary Devices)

dmiuglduinng OTT TV Ansvimlszuusssuauaziesnsiiaz fusauing
OTT TV gldusnisanansaldaunsaliasu loun ndessudayayial (Set Top Box: STB) 91N
Qmam%uﬁflaa'w Apple TV, Roku wag Nexus Player 1ag Asus Qﬂﬂiiﬁ USB Dongle
Stick U89 Google ke Amazon tfufle Chromecast Waz Amazon Fire TV Stick L1A389
LauugLse (Blu-ray Player) 19U Samsung Wag LG \30sdninleRdnea (Digital Video
Recorder) 1y TiVo wazia3odiauinyd (Game Console) 8819 Playstation, Xbox uas
Nintendo Wii luu193u guasaliadummariaiuisnaniumiont OTT TV Hiumia
wonnaladu OTT TV figléarunidlvandulilugunsaliaduiilodensodu Wik waz
Tnsvmiisssunt uonani §l¥arugunsal USB Dongle Stick dyansnsaifeurariy

ABUNIADTUTEITN hazARUAADSWANUNDSUILUSANS OTT TV ladnaie
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5 nsalAN®19INAN9USZINA (International Study)

5.1 UssnAauigaiusn (United States of America: USA)

Uszwransgowsnidielaindunidudssmeusny A55unisbiuinistugduuu OTT TV
=) Y a 1 ' < A a 1 [ = a Y a
wazdinsliuinis OTT TV edunsnaneuaziluniesegrainlulagdu duinangluuinig

v
§ ¥ a A

OTT TV s1¢lual glviusnisvesinsvimbdanded guinilonidessenisniidesluindany
(Cable Network 1% HBO Showtime wag ESPN tUusu) gliusinisinssimissvuveniuidu
audn saudsliuinisinsavunay Tnoglvuinis OTT TV fidawilfiAnnisuiuiuasy
woRnssuNssustinsvirivesiuslaaduegiwnn Fsaunsoudadu wasdndagiugnAaunainy
L9iu3nis Pay TV s1esduls Tudiuvesnisindugua Federal Communications Commission
(FCO) Fadumbenuifugualulssmaanizowing Sn1stifuguadiuion waznistify
guasnulasaiesneulouns Net Neutrality tieduasesuilaalunisidhfieuing OTT TV uas

USNM50UY vudumesidnegaviniieuiu

M13UE AR N TINvelaundegAnlunaaiigteaiuuIng OTT TV lu
Ussneansgosn danusnwiaznantwslulunisieszianingain waznisiiuinis OTT

TV ludszimmansgowsn

Usslanuinis sePefliuins EUEGEGEL

TR AT&T' Jugliuinsinseavuiauvuialngfagaludszine
nsauwIA ansgaiusnalul w.a. 2558 lnednainsiele AT&T
(Telco) Tiusnisiadetnelnsdnyivsednd (Fixed-line) u3nns

vaednelnsdnviiadoud (Mobile) wazusnas
dumasidnusenuuus (Broadband) ﬁdgﬂLLUUﬂi%ﬁhﬁ
(Fixed) LLﬁ%gﬂLLUULﬂgauﬁ (Mobile) ludiuveainis
Tu3n1s Pay TV tu AT&T lfuinns IPTV ludle U-verse
wazliusnsinsiiedsnuatufieusunie DirecTV &4

AT&T nAusauAan1siul w.a. 2558°

Verizon’ Juglivinsinsauwauauialngisesann AT&T Tud
W.A. 2558 @98UTN19LAT0U1Y Fixed-line LATDUE
Mobile USn15 Broadband 528903015 Pay TV Tude

FioS TV falugdiunileussusnis Verizon FiOS

" 7a1: https.//www.att.com/
8
9

i
an: http://about.att.com/story/att_completes_acquisition_of directv.html
i

11: http://www.verizon.com/
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Usslanuinis sePefliiuins EUEGEGEL
T-Mobile Huglsusnistnseuunaudddituinnsiaietng Mobile ¥ia
U3N13 Voice UIN15 Messaging kazu3inig Data
CenturyLink™* Dugliuinisiasetng Fixed-line uazu3ns Broadband
wena il CenturyLink Fududliuinis pay TV Tude
Prism TV wazdissauletu DirecTV ielwu3nig Pay TV
Tuflufifiuinisves Prism TV lalnseungqu
IATERREEGR Public Broadcasting | LHuamillnsimisgfumafisianiinsimivesniadgiu
InsviAdseauend  Service (PBS) ™ andneglueietiondt 350 annil uagndnilomaenis

(National Public

[ '

WelWanseAuIuadSuss Wy 917 @15AR 518013

Broadcaster) dwsuiin s1emsiieaiuauns Aavy was TaussTa
§liuIn13vas American Broadcasting - ABC tJuan1dlnsvimdienvsuves Disney-ABC
Tnsisdi@ewndlad | Company (ABO)"” Television Group Faduuignluiaiavss The Walt

(Commercial

Broadcaster)

National Broadcasting

Company (NBCO)™

CBS"

Fox Broadcasting

Company (Fox) '

The cw*’

Disney Company

- NBC iuannillvsvimilonyudl NBCUniversal (Yaqiiu
Wuusdnlunseves Comcast) Wulives

- cBs Wluaadlnsadienvuiidonseslay CBS
Corporation

- Fox \Juaaiilnsvimiionyuves Fox Entertainment
Group duduusevlupeves 21st Century Fox

- The cW 1Juaganilinsiimbonaufiusmsiag The CW
Network %ﬁLﬂuu%ﬁwﬁmnuwwiN CBS Corporation
ey the Warner Bros Entertainment (ﬁ?u§§ﬁa%ﬁﬂ
YBIUTEN Time Warner)

- aondllnsvimdmaniosnoinimilomsionisuseian
s e 911 339 s1ensSeadn wnule nedalyd

A1 1esdmsuiin saueensusenas1ala

gliusnisinsiiand
LUUUANSUENITN
(Pay TV)

DirecTV'®

& v a o e ~ dad 4
Wuglvuinisinsvimbituszuun1itguninuinas
TAUINI3ATBUAGUUITEVANSTOLNENT asRuaEnT wag
wasuleu Jaqiu DirecTV 1luuidvluinIaves AT&T

Falwudnisuianaienisienisdie nelugluuu

10 &
18
12 8
B fa: http://abc.go.com/
14 s

Y147 http://www.pbs.org/

Y147: http://www.t-mobile.com/
17 http://www.centurylink.com/home/

nun:

15 &

nun:

16 &

nun:

17 4

nun:

18 &

nun:

http://www.nbc.com/
http://www.cbs.com/
http://www.fox.com/
http://www.cwtv.com/
https://www.att.com/directv/
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=l
INY[ATLYN

Dish Network®

Comcast’s Xfinity TV

Charter’s Spectrum

—I—VZI

Time Warner Cable?

Cox TV®

< = Z f o a
LWALNILAYT WAZLNALNININAUUINIT Broadband Lae
U3N15LA39918 Fixed-line 09 AT&T V9l A181A9310
A15LUIAIUTINAINTT AT&T 1171508710 LAEII8ATS
d9L@5UN15918U5N1S Pay TV #38 DirecTV 1 Jundn
UaN91AU DirecTV §352uidlodyU Centurylink LN ®
Wiusmsluiufiiusnig Prism TV liaseumgu Jadunis
WLABININNINISAaNALIAnU DirecTV 8nse

& v a o & N A9y a o
Juglvusnisinsvimdiussuuanfieu@sliuinisvely
sULUULAALNGLAEY wazuiiALnanaeduusnas
Broadband Lagu3n151AS8%U18 Fixed-line ¥®4 Dish
dwsudlomseniswiidloniu glduinisanunsadiadu
wiAnaLasurdsanadasidusnsuinnandnle
uinsinsieissuuala Jaglduinisaunsadentd

< a o 1 v a
UAALNALAYY WAZLWALNANIIAUUINT Broadband uag
a a . . & Y a =
U3N151A30%U18 Fixed-line wonanil {lriuin13e19dl
uInswiatnaasy welidldusnisdeiieninidiay

Wisivaslulukianandnle

24
U-verse

FiOS TV®

2 iy http://www.dish.com/

2 G http://www.xfinity.com/

2 https://www.charter.com/browse/content/tv

2 arn; https://www.timewarnercable.com/en/residential.html

2 fann; https://www.cox.com/residential/home.html

24 &

% fa11: httpy//www.verizon.com/homey/fiostv/

vJuusnas IPTVaea AT&T Fedliuiinaslvusnng

[

aveumgulu 21 §3 gldusnisanunsaifenld U-verse
HAUMIIWTRALALAEY NSauRALNaNIITUUSAIS
Broadband Lazu3n151AT0918 Fixed-line ¥09 AT&T
uananil glFuinissianunsadendeudianaidon
dWsduilefivsiuaudessienislunissusy egaslsh
A1 AT&T Uszniafiazginisldde U-verse lunis
1%USn15 IPTV 1A 0918 Fixed-line Lavduinosiiin
useanuuAegruduntenislufousueeu w.a. 2559
dmdufldvinssolmifiaulavinig U-verse Tv ifu
AT&T azudnaulviglduinisselvtadnsusnng DirecTV
Huusnng IPTV 204 Verizon dududiunisvesudnig
Verizon FiOS dauduudfiananae Usznoulusae FiOS

Internet, FIOS TV uag FiOS Digital Voice laggldusnis

147: https://www.att.com/shop/tv/u-verse.html wag http://uverse.com/
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Y a

Usznnusnig S18BBEAUSNS S18azL08n

Y

aru1sasdonlduiANaLAed WAALNANIY SAUTILAY

wiALnatasuila N 1wIuonIT 1815 IuNNTS UYL

o

Jagununnistvusnisves FOS TV aseurgulu 8 55

<

Prism TV WJuusnns IPTV wee CenturyLink @elsiusnasiileonn
SIUAITAIIG NIUNILAALNAYY HAZLAALNINIIAY
a a s & s a a .
UIN158UMBSIAUTIALUUALAZUINISATEUY Fixed-
line ¥4 CenturyLink wena1nil Flduinisdeanunsasiva

& a a “ < a P o .
L‘Ll't‘]Vi']‘WiLllEJllLTJULLWﬂLﬂ‘ULﬁﬁJJlﬂ@ﬂﬂ'JEJ {jf\]fq‘uu Prism

TV fivunlviusnisaseumauly 12 53

M5 5-1: TeTegliuinisinsaunal UiNsYednsviaiszdumd uinisvednsvirdendlad uazusng
InsimduuvvensuiluasndniieatosiunsTiusng OTT TV ludssimeansgowsn

5.1.1 glusns OTT TV Tupaia uazguuuunsviusnis OTT TV

Uszransgousmielainfunislulszmeusny uauliusns OTT TV Fsnanedu

&

sdonlunmssurmidomliunglivins Wukuaninsimiszuuamifion ssuueda uag IPTV
wardailduddylumaisuamginssunmssusaidemuasiuilnalunaidesn vinis OTT
TV lutsanmansgousnuintuduadusnlul wa. 2548 lnenduuinmsunasesuuisiuiale
211 YouTube fiflovluguiuu User Generated Content (UGC) Fsgldu3nsluunanslosa
Hufnantues saufl Vimeo Jadusulviuinisunamiofuutstuiflomuientu YouTube Tu
Yifvaifu %9 YouTube wag Vimeo t8uflsiuinis OTT TV 3ase (Independent OTT TV
Provider) agdlsfinny fliuinisiiaesiisuuuuiBnismaeldfiunnsetu Tny YouTube
s1eldrunenislawanuuuwanlesy (AvoD) 1uwdn Tuwnedl Vimeo m1s1eldH1ums

AsIALAUAIUSNITANTN (SVOD)

U313 OTT TV fiAntulutianafeusty we. 2548 — 2550 danlvajasdnangliuins
selval Badiisudnnsidlevluguuuu Mass Content 1A Amazon Video uag Netflix u3n1s
o luzuuuu Niche Content Tdun Crunchyroll wag Wherever TV fiidrarliunislumann
OTT TV ifisndnmnuimaunanesuutsihidile fliuinmsmaidesldsuuuy svod Tunism
seld wonand daiiliuimanninassmeadaunliuinig OTT TV lulssimaanisowinide

wWuiu YuAe Dailymotion FauduusnisunannesuuladuinleanusemanSamaniisnism

selawuU AVoD

% fian: httpy//www.centurylink.com/prismtv/#index.html
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Y = DA a a v o oA Y v o
Mevaant w.a. 2550 gliusnisnenslunamasuinsuusiieudsduiugliusnig
OTT TV s1¢lnyl wazidrunlviusnis OTT TV ve3nued lagianizlusigvedudnilont 15u9n
AnannMEunsiarsen1sinsvimitutiedis Sony Pictures Entertainment #lusnas OTT TV
luge Crackle Famausiuillomaineunsuazsienisinsvietaes Sony WEldusnsanunsaidnun

Surn waslugudnileniediseiiliuinis OTT TV luguuuu AVoD uenain Crackle uda

a  a

afiusns OTT TV 9 nguanilenisieaus Msuliusnislugiiailndifesdu laun 1Wves

£ N

dvansTenisiuiuainauea (NBA) wagiuausa (MLB) lviusnisnsluguiuu SVoD uay

TVoD uagrantesnemniidenluadaiiiegns Epix Nflusn1g OTT TV Wisesfumsiusy TV

a
Everywhere Tiudldu3nig Pay TV fiadnsuiiananliudnistessienisves Epix iy

Y

OTT TV in USA

R ZAN T

\ t Whereyer CRACKLE

N ('l Tube P x o B, Y UTLLLL LT L
O Q“:\ TTTTTTTTITTTT
NCA ep X
\gn;'wg-\_ ymiih

2547 2548 2549 l 2550 l . 2552 J,

vimeo da otio
ke
« Independent OTT players are the first mover into the OTT TV
market, while the existing players i.e. content producers and pay TV Independent ﬂ Pay TV
operators adapt and follow into the market after B.E. 2550. =
* Hulu is a collaboration between pay TV operators and broadcasters: Hﬂﬂ Content Producer w Telco

Walt Disney, 215t Century Fox, Comcast and Time Warner.

» Some players have become dominant players providing OTT service D Free TV Provider
globally e.g. iTunes Store, YouTube, Netflix and Amazon Video.

Collaborated

JUN 5-1: U35 OTT TV ludseimaansgeisni SesmdumudisianEulisnig

U313 OTT TV Bnuinaniliduniiunumddglunistiuinislussmaanigowing
A® Hulu %ﬂLﬁmﬁ]fmmis’méf’maﬂ;ﬂﬁﬁmiﬁaﬂmﬁﬁﬁﬁjqwm‘hﬁ wagHliu3nIs Pay TV 91171
4 518 laun Walt Disney, 21° Century Fox, Comcast wag Time Warner lngl#usnisiilonnd
3¢ uavsiensinsviAtaindes ABC, Fox, NBC wag The CW dadutossionisinsvimiBemnds

maaéﬁamﬁaﬁa Hulu LLazﬁg‘Uu:uuﬂ'1wfmaiéfw"mwmﬂ'mﬁwhu%ﬂ']sam%ﬂ (SVoD)

dmsun1susuivesyliuinis Pay TV 1u Time Warner Cable ug3isuuuifniiaz

Tiu3n1s OTT TV Tuguuuu TV Everywhere #99ginligldusng Pay TV aunsasuyuiilen
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Live wa2 On Demand 209983518n15luniinnafinuadasliiiunadumesiinldlng iy
;ﬁ%’muﬁié’mﬂmsaﬁmLLﬁmﬂf\] Pay TV laglul w.A. 2552 Time Warner Cable wag Comcast
Sunnaeensliuinig OTT TV wuu TV Everywhere?’ siauiludiiieniiu DirecTV Suliusnis
OTT TV Tugduuu TV Everywhere 1wuiu? lagsauuinis OTT TV Wluwiiaing Pay TV Unf

waguiiAing NFL Sunday Ticket Ailviusnisilemumeawisiunnuea (NFL)

uenannsUsusvesiliuimsneuuds daiglsiuinig OTT TV :1elwiiRndudn 4
518 1AuA iTunes Store, Google Play, Vudu wag Vevo d1wsu 3 s1eusnaduusnis oTT Tv Tu
sULuY TVoD Feldusnisene wavidnilomnmeund 336 wazsrenisinsiimives Apple,
Goosle waz Walmart a1ud1#u 1ae Tunes Store was Google Play LHus1udidefinea
ooulatiisesiugunsailussuy 0S wag Android mudidy (il fldgunsaiszuu Window
@1115019159U3n15904 Tunes Store way Google Play Téiduiy) ludiuves Vevo tu 1fu
U3M3 OTT TV Tuguuuy AVoD filsuimaiionmisduaunilasiams Vevo inainnissasmu
fuvesfnandoniuszinnaund 3 918 18uA 1) Universal Music Group 2) Sony Music

Entertainment wag 3) Warner Music Group

OTT TV in USA

TTTTTT TT T T T 1

W Fsling*

Dy i 1 T

G

kY
7|

-
)

../ TTITTITTTT I
i \
Lrrrnnnn
3 new services
| MAX] are expected to
GO0 launch in 4Q2016
« After B.E. 2553, OTT with TV Everywhere feature becomes widely
available from content producers, FTA broadcasters and pay TV Independent @ Pay TV
operators. This type of OTT TV requires subscription to selected =
satellite/cable TV package to access the service. mm Content Producer Telco
* Some players e.g. HBO, Showtime, Dish Network and CBS provide R

separated OTT service to capture non-pay TV subscribers i.e. HBO D Eree TV Provider
Now, Showtime, Sling TV and CBS All Access respectively.

Collaborated

JUN 5-2: U35 OTT TV ludseimaansgaisni SesmdumudisianEalisnig

7 http://arstechnica.com/tech-policy/2009/06/is-comcast-and-timewarners-tv-everywhere-tv-for-everyone/

% fann; http://www.mediapost.com/publications/article/111274/directv-to-join-cable-in-tv-everywhere.html
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a = [ o

Faurd w.a. 2553 10uduan Ussimeauszewsniiuinis OTT TV idatudusiuiuunn
Imaﬁauﬁlmgl,ﬁmmﬂmiﬂ%’uﬁwmr;:iwﬁmﬂfam Wegoesrenisniilenluadadil wu HBO,
Showtime, Max, TNT, ESPN, Disney Channel, Nickelodeon Wa¥ Food Network S2UD9L19949
AvAnssenisimewdiuauea (NFL) wazfiwiseni (NHL) nsududavesdliuinisdes
Insimdianadivdsna 5518 Ldun ABC, NBC, FOX, CBS uay The CW uazn1suiudives
Eﬂﬁﬁmi Pay TV %uﬁﬂumm@ W1 Dish Network, Comcast Xifinity, Cox, AT&T U-Verse Wag
Verizon FiOS ;ﬂﬁu‘%miiwLﬁmmdﬂﬁiﬁu‘%mi OTT TV Tuguuuu TV Everywhere udaulvgy
eglduimsazdoaduandn Pay TV smuuiianafigliuinng Pay TV Amuadeu Feazaansa
(d1dausnis OTT TV iieduraiiionuuy On Demand ografiuguuvuld sl 1isainnis
WasuuUamginssunissuralnsiaivesfuslannendiainnsdanvesuinng OTT TV lu
sULUY SVoD deinliguilandndulasnidnnisasasudiaing Pay TV (Cord Cutting) %30
Wasululduiawne Pay TV ﬁﬁiﬁmgﬂaﬂ (Cord Shaving) wagkuluadasldusnis OTT TV
sULUU SVoD Liesusawisidemiinudesnis gliuinsmeruiadentiuinig ot Tv 1y
JULUU TV Everywhere uusnmsiasudnluluuiiamng Pay TV Lﬁ@%ﬂ@’lg’]UQﬂﬁ’l Pay TV Wag

Windnanuaunsalunsudstuiugliuinig OTT TV selviliiindu

TuussangliusnisvednsvimiiBenndlvediu ABC, NBC, FOX wag The CW aaalviu3nis

[V ]
v 1 v = 2

dovwasaulu Hulu Faduuinig OTT TV iawfuredidy wasidenlagliuinis OTT TV Tu
SULUU TV Everywhere Luuiniaiadulsifugléuinng pay v fifies CBS s1eifeasindud
TWusns OTT Tv Tugduuu SvoD tfufe CBS All Access Tneisuluinaslul wa. 2557 4
flausnnsanTndnfelss wagsenisinaviatiues CBS wuy Full Episode fialuguuuy Live
uay On Demand l¥aesliisfnriunisuennaindu CBS dsoonuliuinisnduialedu uax
3o Full Episode 193838 uazsrenisnssimivimenlaglifialdinedousd wa. 2556 Haqiu

CBS All Access fifu3msnewdiausyil USD 6.99 uagiiiovinues CBS daaslaiiilviuinislu Hulu

dmsuglsiuinig OTT TV elmifiAatulugasnand fsdlvuinindonuuy Mass
Content Lo Popcornflix (AVoD), FilmOn TV (Freemium), Feeln (SVoD), Microsoft Movies
& TV (TVoD) wag FandangoNOW (TVoD) LLaz@ﬁU‘%maLﬁamLLw Niche Content 1 1o
AmouAsBUFEaIN Eros Now waw Spuul ddliuinislusuuuy svoD iiemifeafuauniann
Qello (SVoD) uagiilonAsafuinudain Twitch (Freemium) uenainil dafigliuinag
nsAnuANeEs Verizon Aisuduliu3nns oTT TV Tude Go 90 Tud w.a. 2558 Tngliuinis
\owsienisdrenenaniivn sren1sinsiial uazaduialenias i AlduInIsiAIeUne
Inséwviindeuiives Verizon ald¥uanslunisdnds Exclusive Content sauvianisldau Go 90

IngldAnnislden Data dwsuglduinisinsdmiiadoudiluniinnaiiiiviun
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Tul w.a. 2558 gudniilont wardliu3nig Pay TV 1Suiin1susudidnasinigndeann
1iusn1s OTT TV luguuuu TV Everywhere unglduinig Pay TV unszegnila Tulil HBO wag

¥
Y a Il

Showtime? @adududndonivassenisnsideuluiadanl 1rusn1s OTT TV uSnisindun

Y

Aldusnsnlliduannanuinis Pay TV Tulie HBO Now uag Showtime anudrdulaglduiuy

a a

svoD Tumsyelél ludrmuves Dish Network Faudugluinig Pay Tv ffiusns oTT TV lu
Snuwazifeafunglide sling TV newduuinsufiainagessonisiadadiifugiuimun 19
§993578M15 WU CNN, ESPN, TNT, Disney Channel waz Food Network Tusiaugudi USD 20
soiitou Befliuinisanunsnfurusonisannalusinsunisesnsinia (Linear Programming)
willeufuuinig Pay TV 713k wazanunsoainsuiininatossion1sussnnengy disinain
wawnaiiugulddniae visdl gnérildunguithvaneues Sling TV Aefitliinsadasléuinig Pay
TV 111101 (Cord Never) uagnay Millennials® usnainil flvuinistednsaiiandudess
NBC wag The CW fifluinig OTT TV uinnsTvdiliangnguglduinisfidusenidonisenis

UszLnn Comedy Tudie Seeso (SVoD) waz CW Seed (AVoD) mud1du

PNUHUAITINIAINISAATEIUINIT OTT TV Tulseinmanigaiusni azulaingueuy
SVoD uay TV Everywhere Luguuuuiiglsuinns OTT TV fleudenld luvaefisunuy AvoD
93 YouTube Wugliudnsnelnailosseie uagidufiundaunady gluinng OTT TV 4
Antulutnanansewingd we. 2548 — 2552 13y Netflix, Amazon Video, YouTube L@ iTunes
Store mmiaﬁnﬁﬁmﬂuéﬂﬁﬁmi OTT TV 9 dnlutsemaansgowini auvadaanunsn
verensliinisludsussmeanngg silan Fananerfunsdn walssunnudeslumdlduinsly
Uspimedu lddsanlulssmaaniganing el Avinwinansseazdenvedliuinig OTT

TV sedfgliluddald

§liu3n1s OTT TV medrdgyludsemeanigawsni

® Netflix*!

Netflix iafsulae Reed Hastings Waz Marc Randolph Tl w.A. 2540 wagisugsia
M5 ugliuinisg) DVD uae Blu-ray NAnAUSNsaunsemou Jaglduinisaiunsasu
wazdsAUwNY DVD 7197 Netflix Hrunnaluswdld dwmsuusnis OTT TV ves Netflix L3udu

s

TrusnsTulssinaansgasniluwimsnludounuaius U we. 2550 Fagldusnisaunse

*’ HBO uag Showtime Tiu3n1s OTT TV Tuguuuu TV Everywhere Tufe HBO GO waz Showtime Anytime aud1sulud w.a. 2553
% US Census of Bureau dalvymauiiuiiaszuingd w.e. 2525 - 2543 aglungs Millennials T w.a. 2558 (fn:
http://www.census.gov/newsroom/press-releases/2015/cb15-113.html)

3 iy https://www.netflix.com/ wae https://media.netflix.com/en/#
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SUBUAINBUNS WALIIUNISINTHALLUU on Demand W1un9pauimasiagluilawun a0ty
Netflix Fs33uilaiunanaunsaltuii wu LG, Panasonic, Samsung way Sony 1lusiu Tunisils

wonwalAty Netflix aslulugunsal iivelvigunsalanunsnsesduusnis Streaming vad Netflix 1o

Netflix iSuenediufinsliuinssenluuentssimaduaiausnlull wa. 2553 lngEud
Jsgmenaua ntuisuenensliuinsludasiuensnt ueiuileu glsu eeanside uas
woude Vilvidagtiu Netflix Hiufinisliuinmsasouaquils 190 Usena wasdmiwdugliuins
OTT TV wuvu SVoD szaulan lunslausnsidomlddeiiudisneg flanlunanieafudu
Netflix S2uitofugliuinisdumedidn (SP) lunsfinds Netflix Open Connect Bl Content
Delivery Network (CDN) Tuitufisneq sialan el Netflix amnsadailemlifuglivinsg
Janemsrtilandrenuninluseduidiortuld uonaini Netflix Sudundniomnmeuns ua
sensinsimiiduresauies iaduannisdoduand duionil Netflix ndn (3o Netflix
Original Content) azaansasusurunIaunanmasuvos Netflix wirty duifunagnslunis

AS19AMULANANINIIPIUUSANS OTT TV Trinu Netflix

dnsuniianar1usnsseLiauuad Netflix Iuﬂﬁzmmw%’gamémfu Hlusnisanunse
Bonldu3nisld 3 uiAtnanmendaainvaasddifussozinan 30 Sulaglsidaldane st 3 ufiene
aelanslunsiddeusnng OTT TV was Netflix Inglisin agrslsiniy uiazuiinnaves
Netflix 9zHAmuuanamsfuauazidonveanisiue wazduiugunsaliiamisasuvy

[

& . a [ a ' 3 = &
WBIUDY Netflix lﬁlummmmﬂu lngs1eazidunUILnasLiaLNg daail

YAV INALND SIUASLDYALAZATUINIS

Basic Plan asasuruilenues Netflix Ialfies 1 gunsallunandediu aruasidunues

Aleaglusedu Standard Definition (SD) wiiALNiliisnA1 USD 7.9 seifiou

Standard Plan ansasuvaiienves Netflix la 2 aunsalluianfieniu anuazdenvesifle

oglusedu High Definition (HD) witenaiiiisnan USD 9.99 sieiitou

Premium Plan aunsasuriiilenive Netflix ba 4 gunsallunandeadu glduinisaiunse
FonAnuazluaueinlele 2 sy tawA HD way Ultra High Definition (UHD)

wiALNatIsIAT USD 11.99 salfou

a a = ' a & . o a
ATV 5-2: S189ALLRYALNALNIATUINITINUADUVDY Netflix IuﬂigLWﬂaﬂﬁgaLmiﬂq

PNTIWUNAUTENBUNITEATUIE 2 T WA, 2559 USN1T OTT TV 93 Netflix 3i0gy
Aldnuainiilandiuiu 83 A wngludseinaansgaismldduinddgldanuiamue 47

v ° P Y a A o I a a ° v
aIuUAU Iu'ﬂ']u’luuuéi‘?jUiﬂ"lichﬁﬁfﬁgﬂ"l‘Uiﬂ'ﬁi']EJWI@U(\]']U'JU 46 aUAU
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® Amazon Video®?

U3N15 Video on Demand 91nU3EM Amazon @98ugliu3nis E-commerce lngiausu
Tusnsuy uwaznmeuns d3duasmenisinsindludieuiueneuy wa. 2549 agldusnis
411150L0789U3n15 OTT TV uwiuled wazwannadiaduaes Amazon Video d1vsuiiion
ANBUAT WAZIIEN1TAINY VUUNAANDSU Amazon Video U Amazon 1131nHan18K
Tusnsvedlnsialseduyi uazdednsvimldendlyg Yedvansunanngnaniident 1y HBO

. = a a & & a9 ¥ a ¢ .
way Epix udiusundmienisenisiluvesauesiliuinisuuunaniasy Amazon Video
wintu Fudunagnsieadiuiuil Netflix waz Hulu Tdlunisadeanuuansngliiuuinig OTT

TV 98381U

Aldusnisanusadenlduinisain Amazon Video b 2 JUKUU §ULUUT 1 ABNISLA
wsedailleninmeuns (TVoD) Feaglugiesiarfaws USD 0.99 8 USD 19.99 sal3es d1miy
N9l NEURT Amazon F¥ANUATEEEIA IR IYUSNTITARTUT UL way
sz NLgUINIsagdessuremiauntendainiudusuruilon daaeiulaain
feagnelugun 3-3 dldusnisanansadeningunsised Batman v Superman: Dawn of Justice
finyuazideasyau HD lusian USD 19.99 nIaiginmeunssananalusian USD 4.99 lay

Y a Y a o & ) Y] =1 . v
Aldusnisasdeususuriilennigly 30 Tunda1niguileniain Amazon Video uazagsod

Surdliaunieluszeziigl 24 FNnaRINsUAUS UL

sUnuud 2 Asnrsveniuiluaundn (SVob) lneglduinisanuisannaedlduinis
Amazon Video totduiian 1 1heu wSennasasursudss waysionisinsiaivianeulaelull
R ] o a & & < & . N . . =
Algaenaun1satasauITn 9l LieALNATIUHUTBY Amazon Video f139717 Prime Video 4
Algusmsanunsasurunmeuns 338 wars1en1snsiiatan Amazon Video laegnalidndinlu

a Y a

51A1 USD 8.99 siatfiou uanaini uslaadsanunsaidienuiiaing Prime Tusian USD 10.99 se
WouNaSUANSALAY WazniuINIT0Ue) U89 Amazon UBNIINNITIULL Video on Demand
971 Prime Video waganunsouinuianaiilonangliusnisiiemniidoaniumie Pay TV wu

Showtime, Starz wag Acorn TV WHudu

% {7 http://www.amazon.com/video
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Amazon Video: Movie Purchase and Rental

amazon Amszon visa - Off to Colleg

Departments = { nt = Try Prime =  Lists

Amazon Video TV Shows ary  Selmgs  Gefling Staled  Help

Batman v Superman: Dawn Of Justice 2015 mu)
o g L 2 8 2 33 6910
v Gaih
| : ] ) Rent Movie HOD

s Batman and Haney Cavill as Buy Mavie HD 519,99

Add to Walchlist

Tersmm of Use

« Customers can choose between renting or purchasing the following movie.
* By choosing to rent, the above terms and conditions on the renting period apply.

JUN 5-3: USnsiiuagelilonn neunsves Amazon Video

® [Tunes Store®

iTunes Store Wusuddefdneassulativasu3en Apple Inc. %qiﬁﬂauﬂlﬂﬁuiﬂil,l,ﬂim
Tunes dadulusunsudwiuidudovndneare vugunsalluseuu i0S war Window iTunes
store Fulvuinislulseimaanigowinilufewuwiou w.a. 2506 lneienddnoavy
uwanladu iTunes Store fvanineuns 336 Mensingiia was Mensing widouasmilsde
\d89 (Audio Book) #4azagluguuuu on Demand Iﬁ;ﬁﬁﬁu‘%ﬂﬁLﬁ@ﬂ%@ﬁJ’]WNﬁ'@%;ﬁ%qm
Apple ID w999 ITunes Store figtnuunsmaeldiiunisniseydniden (Tvob) Wundn
fialusuuuumstonadsanansasaiivanfiulisurldegidisida (Download to Own: DTO)
fifisenEusuil USD 0.99 seluld vido USD 9.99 sonmeuns 1 Fes warluguuuunsidniiion
Ameuns (Movie Rental) Tusiani3udu USD 2.99 sieises Taefiteulvingléusnisiinan 30 Su
Tumsidudusuradon wasdinat 24 Faludlunssusdenliadafumendsminiuduium
wenanG Tunes Store Falusnns Apple Music Fuduusnis Music Streaming TWEl4UIN1S
annsaitamasisdegndlididaluguuvunisuensuiduandn (SVoD) AfiA1u3ns USD 9.9 se

=
LABDU

% {1 httpy//www.apple.com/itunes/
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® YouTube*

YouTube tHuuinisunanesuwusduifloseaulanniigldenududuiunimiuduau

Y a [ 1 [ = k4 d' [y a t% 14 v
wazlasuanudenduegiunn deaziiulaainnisi YouTube Usuuinisvesauliaennassiv
woRnssuvesldusnisluiiug 89 Uszwna (Husiuuseimagadns T3 YouTube faiduwninases
fiAw) warduinis 76 mwlvigldusnisidenld YouTube Bulviusnisluimsununiius w.a.
2548 nauUNUTEM Google aztdn@AANSIUTGANN [onivuLnanasy YouTube Usznauly
a8 1) AavIAledu (Short-form Video) 1 fagnanineuns (Movie Trailer) A19819%38 way

o & a a aa v o & o & v a a ¢
s18n19InsviaYd wazidainleandudniilont suunslleniglduinisdassununanvlasy
YouTube WEAUU 138738n71 User Generated Content (UGC) Tuguuwuusnae 18U n15uans
n1stauNy (Cast Game) N1slaiwanduAIvsauInisiaeldanu (Product/Service Review) @0

v aAa

M3ISEuMTaaY LaginlosasdunefuiinusysTu (Video Blog) 1udu uag 2) Adu3nles
(Long-form Video) lawn nmewuns F3duassienisinsiieiatudiu (Full Episode) lnafiguiuy
M3LAUSASUUY on-Demand WHunan wazisulwusnisiloninuu Live sreuiu il 191009

dvanslulleminanundrssuszdinaluresfldusnmsndnlnanilenasuuwnaneosy luly

[
Y a I

YouTube @aduld1vasunannasunsasnels wanainil YouTube anasdunnaniomlulssnea

Y
[

an3geLu3nN10813 Lions Gate Entertainment, CBS wag MGM Tun1siHeunsillonn neuns wag

Fen1ssimiatuhnvesinannaluuwwnanasy YouTube Tnsfiilolawanunsnidugiy

[ %
v A

YouTube Tusmstueuns wavSuvaialowngldusnisiaglidiiAilddne vl YouTube &
Foamsn1smaeldunannisvelevanuuunaniosuveanu (AVoD) 1undn 33 YouTube
fdlofudlduinsidugudndonidlusuuuuund uazsuuuy UGC Tunsunsninlelewan
wazuuaTeglaalawaiu YouTube ng YouTube 9glasudiuniinelaainnislavaniosas
45

Yena1nil YouTube Haufingamienismseldainnisiivaiu3nisainaundn (SvoD)
waznsliidn Meedeidemitdosnisiury (TvoD) Taelud w.a. 2556 YouTube BufuAuinis
31EJLﬁaumﬂ;:flsﬁu‘%miﬁéfmmi%’wﬁﬁiamﬂ 53 999 FausargesisAIAuIATLAnaneiy
Tnes1a1A1US ISR autsuduil USD 0.99 wazlul w.a. 2557 YouTube WUnfau3ns
YouTube Red® &sfisnaanuinisiSududi USD 9.99 siaiou AlEUIN1T YouTube Red @156
Suraiilevuwnannesulagliiiflelavanunsnseninenissusy aunsafivialedidosnisls
SumluvasildldTeurefudumesiin Sut YouTube Red Original afuiomnmeuns

Laz318N3INERAnTI9I1 U YouTube Creator wagliuinisuu YouTube Red it 1

* fian; http://www.youtube.com/

% {7 https://www.youtube.com/red
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a

U311 YouTube Music App laegssaiiios saudelasvansiivawlunisidnlduinig Google

Music Play agnslidnnalaglaifialganeiis@s
® Hulu*®

Hulu iA91NNT33IUNUIENIN 4 UTE™ TauA 1) The Walt Disney Company 2) 21
Century Fox 3) Comcast Wag 4) Time Warner gadugfliusnisdodnsiimd uasliusnng Pay
TV sedslunain Hulu Galsuinig OTT TV luideunaiay T wa. 2550 lngliuinaiionn
F3duarsrenisandeddnsvimilusuuuy on Demand Wumdn Fegldu3nig Hulu anusaiuoy
3’18ﬂ’1§ﬁ??j®fmﬂ5{jaﬂiﬁ/}iﬁﬂﬁﬁﬂ ABC, NBC, Fox kg The CW Ae18931AN1588N0I1NNAISS 1 U
uena1nil Hulu Ssedaidemmenmaifionanainialuunanesuvesmuies uaglviuinisden
NNENTIENTITAI9) VUYDI518n15LALTR 18U ARE, Syfy, El, FX, Nickelodeon, TNT wag

Cartoon Network 57U89T38AaAAA kLN INYURSINAIY

(% £%
LY v 1

dmSun1siudenugliusnissieauty Hulu Siudedugnanilont Ngedlnsyintids

a ¢ | a oA DA o & = = U oA Al &
Wielvd uagdesnenisialdadeliuimsiilemisenisivainvaie Felagduiiiiieailon
$18M1591NYedlnsviey CBS Miluiinnsliusnis on Demand vt Hulu kaz Hulu §aiuileny

ATRT lunmsiitugem1an1anisnain laeggldusnis ATRT aunsasusuadvinleduves Hulu

v v A

Tneliidsaldane wazaruisaausaludadddldanu Hulu TunissSusuiianisianisnd

AL DU

=

U313 OTT TV 994 Hulu lli‘ULLUUﬂWﬁMWiﬂﬂiéjﬂﬂﬂﬁﬂﬂ’ﬁ‘Uaﬂ%J‘ULﬁumﬂ%ﬂ (SVoD) wag

Y

[ 77
v

Aslasanuunannasy (AVoD) %91 Hulu tunisuiselaniunisnisusnsuiduauidnsie
wowlunan Ing Hulu agligldusnismaasdddilunan 1 onfing antuaziaue 2 wianali
Y a & = <@ ¥ 1 = v
Aldusnisiden s1vavidenuauiianazianslilun119n1uans wenan Hulu agdsielaann
ANUSNSANNTNSELRBULAD Sais1elaunannsiawuIvuknasnasudnalg ¥9 Hulu azlaaiu

wUUSEUNM588aY 30-50 Ya91elAaNNNS IR TIAAT U

yinvauAANg 3707 EUEEHRL)
Limited wiALN931A1 USD 7.99 sia | - Fldusnisanunsasuruilonisienisves Hulu 1ol
Commercials WU Fenanddflalawan ldiasieauazldensedu HD lunisaunsal
FEMINNTTUYY fi5035u egrelsfiniu gldusnisanuisasumy
Wemleiiies 1 aunsallunandeariu

% i1 httpy//www.hulu.com/
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YTUAYDINALND 5701 sneazdun
No Commercials | wiiALna51A1 USD 11.99 619 | - @1u15a5uvuiilann on Demand annaaalnsiiad
vieu fabuiiislelawan ABC, NBC, Fox kag The CW lan1eudaannnis
FYUINAITSUTH 29n871NA39 1 JU

- @usaLiNLiani1518n1531n Showtime Bavdu

Womnsillguves CBS NRUSA1SHIUNTG Pay TV

Tus1a1 USD 8.99 salfiou

A15971 5-3: S18aLDEAYDILAANINITIIUSNNS OTT TV 983 Hulu

a9y Hulu FIEldu3mseguszinal 12 Sruau Welfoudsnan e, 2559 Hulu onsn
Usgniefiagngaliiuinis Free Video Streaming uuunasmwefuweanu lnsaziiuinisdnaly
52l3U Yahoo View! Safluuinis OTT TV TnsifAna1nnnssaumusewing Hulu wag Yahoo!*”
uennil 1l w.a. 2560 Hulu awLLmuﬁﬁ]ﬂﬁﬁmiLﬁamiwmﬂugﬂLLUU Live TV Streaming

Tneazduila a1t nsimildanifalvd Fe9s1en1saand waziilanisien1sawn

5.1.2 @ATNAAIA NISHUITU WASHNANTSNUANNAISIAUIANS OTT TV

nmsdanliuEniadevnvesdliuinig OTT TV s1elvaidesuuuunisduiiussians
SVoD, AVoD uay TVoD Hu feliiinnsusuivesgliuinismefulunaiafiofnuigiugnén
vow uazfiudaanuannsalunsudedufugiviuinns oTT TV selndldAgey ludwddu
3R HANIENUIINUINT OTT TV sidlufuanudisuresuinis OTT TV gukuusingg Tungu
AlYUTNIT HaNSENUARElIUTNT Pay TV wazuwuIn1en1siusnig Pay TV wag OTT TV lu

BUIAR

AudeNiauInIg OTT TV Jukuueq vaslduinmslulszmaansgasn

Had1593lEUSN1s OTT TV lumsfuruiletilenidiuiu 1,905 aulud w.a. 2558 &4
Jnvinlag The Diffusion Group wag Adobe™ wuin gnaunuudsianitiesay 88 ldusinislu
JUBUU Free Streaming #38 AVoD tuilugluuuilasuainuilsnuiniign ae YouTube 1Ju

U3nsndgldnuunidududu 1 luussian AvoD s83a3u18uu3n135 Free Streaming 983

7 fan: http://arstechnica.com/information-technology/2016/08/hulus-free-shows-move-to-yahoo-as-it-becomes-a-paid-only-service/
% §u1: https://blogs.adobe.com/primetime/2016/04/tv-today-new-research-from-adobe-tdg-shows-consumers-now-spend-42-of-tv-time-with-

ott-services/
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Hulu®, Crackle waz Vevo afls MUSnwnstedunndn YouTube tunfisulunyduilangd
BLusAuINAITTUBULLENT User Generated Content 11nN11LHaM1905LAUIN15 T84
Wesnngliusnisvensvial wazdndndeoniliuiniseduiflodudaludiedns wsedala
1 d! d' a ] v ¥ o a a Al Ly @ dy

Y9N UIVDITINITNAURNBAHIUNG YouTube wazlulairnduinleaduriuvaaidaniadly
YouTube itoligldusnissurulaglaifialdine dsaziuldainsannissuruilonvodndn

W UGC uaggliusnismewdslumsiamuans (Yoya a4 Tuil 10 ganau w.a. 2559)

gos (YouTube Channel) gaan1ssury (Views)
ABC 133,456,300
CBS 1,156,928,206
The Tonight Show Starring Jimmy Fallon 5,929,743,271
Fox News 229,871,858
HBO 302,063,632
Warner Bros. Pictures 2,082,831,768
Pewdiepie (UGC) 13,517,329,700
BuzzFeed (UGO 8,211,795,064
Watchmojo (UGC) 6,921,152,679
IGN (UGO) 5,751,215,800

M1399 5-4: saANTTUBNIeYRNENANIeV UGC waggliuin1sseliuuuYoutube

3013 OTT TV 5ULUY SVoD 1Hugduvuiildduanuieusesasun lnefosas 82 vos
Frouuvudsnduglduinig oTT TV luguuuu Svod vinslauniamils uSn1s SvoD sy
auflsuiduegiann 18un Netflix, Amazon Prime uay Hulu maadu Tunigiiuinis SvoD
mmﬂﬁu’%mﬁmlﬁuﬁy’a HBO Now, CBS All Access wag Sling TV dalilasuaullenlungy
flausnng OTT TV wntn el frevuuvdimafissiosay 30 wihduilduinig oTT Tv u
sULUU TVoD laguinns OﬁWiugULLwﬁ #3 iTunes, Amazon Instant Views Lag Google
Play I#3unnuilonoglussiuilaiunndnafuunniin dwsuuinns TV Everywhere 9nglusnng
sedutiu wed1mainui nmsaouamgliuinng Pay TV fivun 1,278 au fldu3ng Tv

Everywhere 9ngwanilen waghliuinig Pay TV lullagiuiiiesdesay 12 uag 17 aua1siu

* Hulu YsgnmiAeevealiiu3nis Free Video Streaming vuunanwosuvesmuiioioudana w.e. 2559
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Popularity of OTT TV in USA

Percent of adult video streamers using
OTT services in U.S. (B.E.2558)

* The most popular types of OTT TV services

3 YouTube 83% are free streaming video with 88% of adult video
32 streamers, online subscription video with 82% of
I Hulu 23% adult video streamers, and transaction streaming
2E Crackle 19% video with 34% of adult video streamers.
5 @
Do
& Vevo 15% e The most popular OTT TV services are YouTube,
Netflix 209 Netflix, Hulu in both free streaming video and
- ° online subscription video, and Amazon Prime,
%@ Amazon Prime 33% respectively.
=3 ) - )
o . .
2’ Hulu's Subscription Service 21% « In the SVOD market, Netflix is the most popular
A § HBO Now MH 8% OTT TV service, followed by Amazon Prime and
20 Hulu.
'§ 3 CBS All Access 3%
Sling TV 1 2% * |n B.E.2558, Netflix and Amazon Prime had the
o i lowest churn rate at 5% of U.S. broadband
B8 iTunes W 13% households. Hulu’s churn rate was at 7% of U.S.
g\% i, Amazon Instant Views Hll 12% broadband households.
» © .S
> % £ Google Play ml 12% » Now, only Hulu Plus (subscription service) is
= O i f ]
Fz vudu H 5% available. Hulu free streaming video has been

shut down early this year.

Source: The Diffusion Group (B.E.2559)

JUN 5-4: Anudleasiau3nis OTT TV sUuuusneg Tulsswmaansgowsng

slefinnsandanisldauuinis OTT TV finduass (Active Usage) The Diffusion Group
JanfivdoyangAnssunissusn OTT TV veuslam uaznuii Juilaalduinis SVoD Seeas 65
yaaaridnassliiunisiuan OTT TV fithu sesasuidunislduinig AvoD lagldnanfesas
30 vpaaidnass Tuvaieiuinis TvoD Wuuinmsiifuslaasurutesiian tnesldnaiissdos

a¥ 5 Y9I NINATS

HaNIENUABK LWUIN1T Pay TV

ﬁﬂ‘%ﬂwﬁmLﬁuﬁagaﬁﬁmwﬁ%ﬁmi Pay TV ¥04liuin1g Pay TV sedrdgyluusewne
ansFoLITNINUIU 6 51858nI9T .A. 2549 - 2558 ai’mumflu;ﬂﬁﬁmi Satellite TV, Cable
TV wag IPTV ag19ag 2 518 Lawn DirecTV, Dish Network, Comcast, Time Warner Cable, AT&T
U-Verse waz Verizon FOS Lilefinwinansgnusdediuiugléuing Pay TV ainnisidiuives
U3N1T OTT TV 518d1Aey LU YouTube, Netflix, Hulu wag Amazon Video Hua1nU w.#. 2550
Tnowuin gliuinng Pay TV Tnglamzu3nis Cable TV f1unuglivinisanas Sauansliidiud
waAnssy Cord Cutting Aldun1senidnnsléuinig Pay TV fisnuinmsuiiainaseifioudisia
a9 wagluldu3nag Intemet TV 93 OTT TV uag IPTV filsaidruinissediousing S51uan
demethwanuangliden wavanuisasuruanwsilomfinugenisle uugldusnig IPTV

FadinTulugIaiang widiadigiugnAiindiusnis Pay TV sUkuudy
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Pay TV Subscribers in the USA
Satellite TV Cable TV IPTV
Unit: mSub Unit: mSub Unit: mSub
30 30 30
23.4
25 25 223 25
; / 20 20
15 15 128 15
/\__\10.8
10 10 10

5 5 5 -

0 0 0 /

D O N VDX PO A D D D N VDX PO A D D O N VD X PO A D
| A R R a LA o e S a R S A e M) P A NP LA R S S A A ) NP O e N LA R e S WA A A NS
PR (D (PP P P PP (D P P (P P P P P (D P P P P

= DirecTV Dish Network = Comcast Xfinity =—=Time Warner Cable —AT&T U-Verse Verizon FiOS

« After the launch of major OTT TV services e.qg. Netflix, Hulu and Amazon Video in B.E. 2550, pay TV operators, especially
cable TV, face a declining trend in their subscribers. Itis the supportive evidence of the cord-cutting behavior.

« Cord-cutting refers to the cancellation of pay TV subscription and make a new subscription to the internet TV service i.e. OTT
TV and IPTV instead, This leads to the increase in the IPTV subscriptions.

» Other pay TV operators are able to add the subscriptions to their service possibly due to the live sports programming and
other events in which pay TVs offer them better than OTT TVs.

Source: DirecTV, Dish Network, Comcast, Time Warner Cable. AT&T and Verizon

U 5-5: dnnugliuins Pay TV Tuussmaansgolusnidausd w.e. 2549 - 2558

nqAnssu Cord Cutting Wintulunga Millennials w3efuslnafitengtoeifudanlvg/lu
Haatiu iosnnmauiaing Pay TV aglusniifigs uazaumannvansveadomiidliden
SusuuuBuwesidn viliusnig Pay Tv Lildsuauiismnniinlufuilnanguidefinnuduas
fumslddumesidniust sd Tasnadis99ves The Diffusion Group Fd15295U3LnAngx
Millennials ﬁﬁmqiwdw 20 — 35 Ys1uau 1,000 edldusnisdumesidnusonuuus uazlsl
wnealinsliuinis Pay TV wirieu (Cord Never) wuin guslaasesas 78 waweladunislduinig
svoD deitdulunisimaulaldainsldusns Pay TV uenaini nadisaadfmuin ovay 81 v

AusLnAngu Cord Never 14u3n1s SVoD aglullagiu

viall weFingsu Cord Cutting vosruslnAdintegluldin 1eewnu3nis OTT TV e
Tiusnisseludldaunsanaunuuinig Pay TV levisvua laeangiilemnisanenendnsignis

= ad ¢ 4

A 36 wazsensinsiimivssinndug ?jqawam‘ﬂmmmmﬂé’zylzyﬂmia@ﬂmmﬂLﬁ:uﬁ’uggmam
domidndduniseanornaliiuunasiosu Pay TV Aeuuwansladu OTT TV savisainin
voansliusnsiiemsenisanuuunanilesy OTT TV Sslifieuwinuwanvasy Pay TV S
Tguslnadaaulalduins Pay TV el azuiuldanduugliuinng Pay TV luussiandus 7

Fuuinuluraan 9 YN
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Impact of OTT TV on Pay TV

Pay TV and SVOD Penetration Rate of Households

3.25% 4% » From 2555 to 2558, CAGR of pay TV penetration rate of

5.05% 6.10% CAG;R U.S. households decreased by 1.6% and CAGR of SVOD
N\ Ba% penetration rate of U.S. households increased by 23.4%
I I C)k(gﬁ + Video ARPU of U.S. pay TV operators had consistent
N L% growth from 2Q2557 through 2Q 2558
2555 2556 2557 2558 + Fallin pay TV subscribers

* Higher pay TV package price

H Pay-TV Penetration SVOD Penetration . .
¢ In the short term, pay TVs could survive from emerging

The video average revenue per user (ARPU) of OTT TV services according to stable growth rate of pay
for selected U.S. pay TV operators TV ARPU.
150 Unit: USD/user « Pay TV is less popular among younger demographics. The
vast portion of cord cutting comes from millennials
100 —_—— ¢ because of the high pay TV package price and greater variety
— ] of content to choose over the internet.

50 * Inthelong term, pay TVs could be eroded by OTT TV,

especially from pay TV cord cutting and cord never among

0 millennials. From The Diffusion Group report ,49% of
2Q2557 3Q2557 4Q2557 1Q2558 2Q2558 millennial broadband users said that they did not use pay TV
DirecTV Charter because of OTT TV services and 81% of millennial cord-

nevers use SVOD services.
—o—Dish Network Time Warner Cable

Source: Strategy Analytics (B.E. 2558), Ovum (B.E. 2558), Leichtman Research Group (B.E. 2558), The Diffusion Group (B.E. 2559)

JUN 5-6: nansENUINNISAUINIS OTT TV fiau3nis Pay TV luuseinaansgewsni

lefiansandeyadiudnsinislduinig Pay TV wazuinng OTT TV luafasou
(Penetration Rate) Aausidl w.a. 2555 — 2558 910 Ovurn wa Leichtman Research Group
Usznay wuindmsinisldau Pay Tv 1wl wa. 2558 egiisesar 83 vesniaSou Tanasdntien
908 w.a. 2555 Mednsnadefosar 2 luvaziinisldau OTT TV luguuuy SVoD fignsni
dntududosay 6 vesndadoulud wa. 2558 FuRutudesnsniulneiofosas 23 90T
. 2555 FoyatdndunisBusuludosnisiianginssu Cord Cutting weagflduinas Pay TV

dWowasululdusns oTT TV

fawsidgldusng Pay TV sxilsunuanaseswaios HL¥U3N15 Pay TV 13U DirecTV,
Comcast waz Dish Network faa1u13avinsneldainnisliuinig Pay TV iiindu danalig
Tsu3nns Pay TV fis1eldiadesofldu3nis (ARPU) figatiu visil naifinduves ARPU Rnduld
910 2 A Aemsanasweadwiuglduinns Pay TV uagnsuiududiuinmsudeina Pay TV
Fatu Fusnwidsfiennudiuin lussesdu §l¥uinis Pay TV luuszimaansgoidniaiunsa

Ysudunesniiugsivvewuewialils wazdslulasunansenuegaiideddgainnisidnunves
usn1s OTT TV

“ Fain: Ovum (1. 2558) ua Leichtman Research Group (W.f. 2558)
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WUINI9NSIAUSNIS Pay TV wag OTT TV Tusuian

E:ﬂﬁu‘%ﬂ’li Pay TV %uﬁﬂu‘dizmﬂaﬂ%éam%m W DirecTV, Dish Network, Comcast,
Verizon sanedug seeenuuszniafiaguiuiunmeiuinisudieina Pay TV Meifeunes
nudledud wa. 2559 Tneglviuinig Pay TV Imaravosnisufuiusiaufainaindunee
Aavansvendemussansiey st warduisdsaniudu dlkdaldselunnsliusnis
domuuuwanvledu Pay TV getu il doyarlidnesedioulunisliuinig Pay TV lasiade

VoI UILNARINAT WA, 2553 — 2559 wansliiudnduilaadialdinglunisldusnig Pay TV

' v
a =

WindulunnUlesiidnsndvlaaieesay 33 nd1ife JlAuInis Pay TV dn13USuTus1An
1 a 1 ' Py v & = 3 =2 &) [ ~ o o Y a

ATUINITERBLTHDY AIlU N1STUSIATULAALNY Pay TV 3aduladenilsniaimisarinliiing
WgANS3U Cord Cutting 1MNYu FIuTangFAnssu Cord Shaving Fuina1nns7ELEuTN1T Pay TV

anAldTelunsldusnisiaewdeululduiiaing Pay TV fiflsiangnas

The Future of Pay TV and OTT TV

Mean Reported Monthly Spending on Pay Pay TV operators keep rising the package
TV Service price this year (B.E.2559)
120 - e Time
100 $99 $103 = DIRECTV  COMCAST (Gl
5 @ Sy disH  verizon’
o]
40 $19 » Several Pay TV operators announce that they will
increase the package price in ecause
20 . i h k icein 2016 b vV
0 content costs climb up rapidly.

2553 2554 2555 2556 2557 2558 2559 * Increasing package prices can further trigger the
fCAGR between 2010-2016: 33% cord cutting and/or the cord shaving.

OTT providers are able to more directly [
compete with pay TV operators.
amazon twitch]
< Live content is the most significant differentiator
between OTT TV and pay TV services. Announce to offer live TV
« Major OTT TV providers are looking to incorporate streaming in B.E. 2560
more live content into their services.

« As the quality of online distribution platforms
improves, the “live OTT TV offerings” trend will

continue. @CBS _a: &

Source: Leichtman Research Group (B.E. 2558, 2559)

JUN 5-7: wwannen1sliuing Pay TV wag OTT TV Tuaunen

Tuvaziiediu gliusnis OTT TV siglusdiinsiimunuinisvesauiielianunsaudadu

N

URlRUSNS Pay TV leagstu Inataniznisiiusnisilemsienisan (Live Content) Fadude

Y

[ {

WANANSTIdNARYIEMIUINS Pay TV wazu3nis OTT TV lutagiu wanluannaiviiliguiloe
Faasldusnns Pay TV dely Aeagiul@aini Amazon Video Wiaausiuianisues Twitch &9

Judliusnag OTT TV sielwaidnsefibiusnisilennieafunudluguuuu Live Content L
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ATLANINITLEULNNE (Game Casting) LagNITHYITU eSports way Hulu Usznimaglnusnis

Live Content Streaming Tud w.e. 2560

wonanil Tuszazenn Uszwmaanigosniaziivssyinsidonysening 18 - 44 Vil
FIUIUNINAIUNITAIANITAUNIIUTEYINTA@RTURY US Census Bureau™ Fauszunsnguilay
AnTuluiuslaangundnidesainagluteny Tevinemu waszdifdsde (Purchasing Power) 1110
weAnsTuNTSuTLL e luiinswasuwdadluewian wgAnssu Cord Cutting uag Cord Never
P v A a 4 a 1 Y] 1 I | . . = U a
fuudldunagiinuindu Wewanyszyinsnguainateglundy Millennials Fetagduiioy

deonlgusnis OTT TV wagdiuwaluuiagluldusnig Pay TV

31ndades 3 doneausiniiang Pay TV drunisimwiwnannesuvedliuinis
OTT TV wiialiiu3nng Live Content wagaulsznsmansvesussinaansgasniluszeze
auduthidenanunsarilinnudeuseusnis Pay TV anae waziludademauinseusnis OTT

a o !

TV #9819 1An15101ve9uUsn1g OTT TV dewansenuedelidedfysionisaniugsiaves

o

UsNS Pay TV Tusuian

loglvu3nng Pay TV @dlu3nns Broadband sheufu dafiudisanunisalilagtuly
Lkl ﬁgqmsa@awaﬁwmu;ﬂ%ﬁms Pay TV mstisiuvasnuiisasouinis OTT TV uagns
4u3n3 Data mnTuiitesusudionarnuinis OTT TV Swdwmansenusiosslduesgliuing
Pay TV wazelddnelunisveneauqueslasetig (Network Capacity) tilosesfunisldanu
Data vosfjuilnafifistudusgnann §lusnismeiduegns Comeast 3ei38nsususimiadou
$71A1U3NN3 Broadband Lieuiledunisldauuinig OTT TV Tngthsuuuunisdnd1uinng

PuN191991U939 (Usage-based Pricing) unlaifiuu3n1s Broadband vesau

Comcast Anmualariinislderu Data 1eiieuvefldu3ns Fixed Broadband 147
300 Angluddeifou egldusnisléeru Data AulATiAIMUA Comeast azAnA1U3nNg
isidnlusian USD 10 dmfuvuiuna Data yn 50 Angluddigléuinisléauiu uanand
fluinsanunsaidenitozdisza1uinig USD 30 titeldau Data ldegndlidria feguuuuns
AnA1U3N1IIUNIS1E9Ua3e vl Comcast anunsadaiiuAuinisainglda Data Tud3uau
unludnsiiiganingléauund uenain Comeast ud AT&T Al#3BnnsdsnaAuglduinig
AT&T U-Verse Lyunu

“ g https://www.census.gov/content/dam/Census/library/publications/2015/demo/p25-1143.pdf
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Comcast’s Usage-based Pricing

{ Face a declining trend in the number of pay TV subscribers due to the growing
~ popularity of OTT TV services e.g. Netflix, YouTube, Hulu.

(C:omcast _ The consumption of OTT TV services largely increases the data traffic on
’ > Comcast’s network. To avoid the traffic congestion problem, it will need to expand
the network capacity to handle the data traffic.

[ Starting from Oct 2015, Comcast imposed a 300 GB limit on monthly data usage
= through its home broadband service.

$10 $30
—— —
300 GB 50 GB 300 GB Unlimited
« Each home broadband subscriber has « Alternatively, customers can choose to pay
300 GB limit on their monthly plan. $30 to get the unlimited data usage.

« After exceeding the data cap, customers
will be charged $10 for each 50 GB
they exceed.

Source: Cinemablend and Bloomberg (B.E. 2558), Comcast (B.E. 2558)

JUN 5-8: NM13USUAIT8Y Comcast N19NUTIAIAUINNT Broadband lasAnnun1sldanuase

=

woNINNITUTUAINIIAIUIIANAIUTNITWAD FalITA158UNHLUTNS Broadband
deonldiiiefnd1uinisiiufnaingldeu Data Tuuuawnn wu nsanaudalunissuds
Data Lilaldeu Data asulasn welildusnistissarusnmsiiiniieldeu Data freaausd

WinAY warn13hidINanA1UINTS Broadband ek lEusn1snldau Data luusunaues 1Jusiu

513  uuamensiiugua wazulsunedesSusasatduayunisliuinig OTT TV

UsziAansgawsniill Federal Communications Commission (FCC) Wumisauriniu
auatufanismsanwIag Aansnseanedes wazsfanisinsiedluseaued Yagdu gliuins
Yoslnvim] (Broadcasters) wagdlsiuins Pay TV agmeldnismiiuguanes FCC siall FCC §n
Tiglu3ms Pay TV sieszuuiaida seuunadfien wag IPTV agluuszan Multichannel Video
Programming Distributor (MVPD) el Section 602 (13) YDINHUN1Y Telecommunications
Act (1996) Tdrinaanuves MVPD 141 “yanaladiliuinisdessionisaionamienia
uNuifas19n57dald wagliuinisvessenisdiiunanstedliiugni vieaudn” Tneg
T%u3nns Pay TV awdfesfumungseideuifisdui FCC Teduldiuglviuinisuseinn MvPD
LU N15ANATIVO9318N1T (Program Carriage) miwsmﬁaamiaqz:gmiﬁmwaﬂﬁ’ﬁgmm
Inssimivosliuinistestnsiind (Retransmission Consent) gunsalfildlunisiddsuinisves

1%U3n15 MVPD (Availability of Navigation Devices) Wagn1581U38AUAEAINTUNITLIND 9
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U3n15:19911 (Accessibility of Video Programming) #4n151#U3n15 Closed Caption agns

Y =2 v a 1 . [ £
LWIOURYALARANLAUAIN®) (Emergency Information) LUusu

Relevant Regulation to OTT TV in USA

”f} OTT providers fall under the category of “Online Video Distributor (OVD)”

’ OTT service is largely unregulated by FCC so far. Like other broadcasting services,
~~ OTT service providers must oblige to the Copyright rules.
In Dec, 2014, FCC announced the Notice of Proposed Rulemaking (NPRM) in which
[ the FCC proposed to expand the definition of Multichannel Video Programming

Distributor (MVPD) to include linear-programming OTT service. The decision has
not been made.

Multichannel Video Programming Additional Rules to MVPDs from the Telecommunications Act of
Distributor (MVPD) 1996
Any person (...) who makes available Multichannel Video Accessibility of
for purchase, by subscribers or T andCableTV Service — _ ~__ Video Programming ~—
customers, multiple channels of video
rogramming*. .
Presd ’ Program Retransmission (Clloesl i
Cable Direct broadcast IPTV Carriage Consent CEIEHEnliL) e
operators satellite service Accessibility of Emergency
\ Y J Availability of Navigation Devices Information
Subject to additional rules Equal Employment Opportunities CALM Act

Loudness of Commercials

*Section 602 (13) of the Telecommunications Act of 1996
Source: FCC (B.E. 2557), Getting the Deal Through (B.E. 2559)

JUN 5-9: ngusneneItesiunismiuguauinis OTT TV Tudssmaansgewsn

Tudmveslviuinig OTT TV thy aathu FCC dnluinisdsnaneglutszian Online
Video Distributor (OVD) ilsiatiu FCC ffuguau3nis OTT TV ifisaidintoslussernaiiiiiu
n Ima%L*‘ﬂumiﬁﬁuq}LLaé’ﬂuﬁau’fluﬁmamﬁw‘émmLﬁfam Fadungsuifeuil FCC daduldity
fusnisludantslnsviedlaeitaly ogslsfinny Sslifuiudedn FeC dnsmuguiiomiilsl
wangan @ Ssusznauletilonniiunfaiea (Obscene Content) Lifomilaigniw (indecent
Content) LLazLﬁaMﬂuLﬁ?jQ@Mﬁu (Profane Content) sufeinsahmeniomuuuinig OTT TV
udeafugliuinisludanisinsiedsedundeld dmdungandsunisaiuaumidemiill
wnzauty Junnsnig Ex-post 81 FCC IgfiansanAFesvesiuiiaalusiensdily wail
Al FCC mfuguaiiiomuesdlsiuims OTT TV safslsiuimslufemsinsviemisedudios
Ention 1fumsizngving Communications Act Faulallif FCC uwasifomitoanainie
sufsmIvennguinefienadinsonuvng Freedom of Speech 8ndae Litelrinieudiuldumy

Wevnanyuuesivainuatey

“ pec Saduldngsefounadumsmuauiemitlimusandudliuinstesdnsiiai (Broadcasters) waziliuinis Pay TV lutlagiu Tay FCC s
Broadcasters uagf{lu3ns Pay TV dremeniifomiiuniuiiea (Obscene Content) usuwn dwsuiifomlsigamm (indecent Content) wazifomnluigs
gyl (Profane Content) FCC fvunli Broadcasters ansamavenldludanan 22:00 u. f1 6:00 u. whiudedunisduasesuslanlasamzidin
Tuwasdl §lEns Pay TV amnsadrevendemwenild iesanifuiimsiansnguaunin

® fann; https://www.fcc.gov/consumers/guides/fcc-and-freedom-speech
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TutAousulray w.e. 2557 FCC d90Launn1un13Uszn1e Notice of Proposed
Rulemaking (NPRM) 913g#ia15au1An31inAuves MVPD Tnd Tnsagusulvinseunquusng
oTT TV filvuinsilenlusuuuuiifutessienis uasdiunudasenislunisliuinisiden
(Linear Programming OTT TV) windeigueves FCC kun1siiugou usn1s OTT TV lugduuy

a wvua

Linear Programming agfaufjiAn1ungseideuves MVPD uiedfugliuinig Pay TV 51¢

v

au egalsinnu Yssinuildelifideasuegradunenisannmng FCC

uanaInsifuguansiuioniuda FCC Safinnsifuguanisinulasadiodae
noviung Net Neutrality 9 FCC Usznald Open Internet Order 2015% agnadunianisiud
w.a. 2558 Insdivdnnisfidndnyey 3 defildnuaudliusnisdumodidn (ISP) s Fixed uas
Mobile Broadband iilel#guslnaanunsadrfadomuudumesidalfodiad adreusagdla
TAugiauenndindunazuinisuudumedidn suwsduaiuliiinnisasulaseie

19
a f @ o a [y . -1
@uWI@iLum‘Ui@@LLUU@ﬂ‘Lﬁ%ﬂ‘UGU’W] "annN13 Net Neutrality dnau

Net Neutrality Rules

In B.E.2558, Federal Communication Commission
C published the new net neutrality rules in regulating the 4 No Blocking )
conduct of ISP under Open Internet Order 2015

ISPs should permit user to

access any lawful content,

\_ applications, and services )
~N

Under net neutrality rules, the FCC is allowed to investigate suspicious
ISP activity on a case-by-case basis called general conduct standard.

e A
Reasonable Network ( No Throttling
Management
L ) ISPs shall not slow down some
content or speed up others
4 )

No unreasonable Interference

) No Paid Prioritization

Net Neutrality Rules ISPs are prohibited any

disadvantage practices or No service should be stuck in a
) unreasonably interfere to users or L slow lane )
edge providers
\ %P Y,
N

Disclosure/Transparency

ISPs should publicly disclose
network management information

Source: Congressional Research Service (B.E. 2558), Getting the Deal Through (B.E. 2559)

E‘U‘ﬁl 5-10: nvsng Net Neutrality luussinaansgeisng

1. gliusnsdumedide lawsadavnenisddatien wonndiadu uazuinisfign
ngraevudumesidale saaldaiunsadavinanisldaugunsalildiludene

IAssUedumesiiindnale (No Blocking)

“ ann; https://www.fcc.gov/general/open-internet
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2. gliusmsduweside lamnsansgvinnislag ineliAnnisanauninveanissuds
Data tiieidndiailent wenndintu uazusnsfignnguuneuudunesiie vsevil

gunsalldilusieselassiedumesidaldnislule (No Throttling)

3. JlAusn1sBumeside ldaiuisaidenuuAlunissuds Data viterdnfiailan
wannAiAdu  waruINgnnguuneg wsslransiawwaglrusnisiiemnelae
nilafteuaniuAusnisiivay saufslianansaliansiiayunuinisiionivenuied

y3ausEnluAsala (No Paid Prioritization)

a

uonanndnnis 3 1ailuda nguute Open Internet Order Sasinulailsefluinas
Sumedidn unsnusanisiirdaieon uennaiadu uazuinisiignngraneuudumesidn
(Unreasonable Interference) laid1azifumslafliuinisiden videdlduinisvatenis Tae
UsrnwaRaduaunIsdiunsuimsianislassdie mutsimualigliuinsdumedide
ApuUnHEYoYan1UITNTUTIIINNISATIY UsednSamuedlasene wasdayanunism
U A1U3N13 Tensdaaiunisue warlaadinisldaiu Data Wiiuguslaalaeiiald i
ngVing Open Internet Order 1uanasn1s Ex-post @4lsnuna FCC lumsidlunsanaounis
nsgvivesglsiuinisdumesidn Aduuiliiufezdadundnnis Net Neutrality 1Yusiensdl

Mevaanlasuniseateuanguslan

feun FCC ageannguang Open Internet Order Wu Tulszinaansgasniasiinnsal
Y a Y . ' Y a a ¢ & Y a & o A
TaNNIMNI19A1U Net Neutrality 5813195 lAUIN158umeside waggliusnisilont dume
Comcast Wag BitTorrent lagnseliliinlun1ewasainyl FCC 990 Internet Policy Statement Tu
WaufugIgy w.A. 2548 Fadllilonieateiunannis Net Neutrality 31 gldusnnsidnsnaey
Wdailon wenndmdu iuled wazu3nisine Ngnnguunesuudunesilalagldaunsali

Wnwau 9194 Intemnet Policy Statement Saduilssuanannismingu
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Sep, B.E. 2548

Net Neutrality Cases — Comcast and BitTorrent

F(C (Comcast. (@ BitTorrent

Aug, B.E. 2550

Aug, B.E. 2551

April,
B.E. 2553

Dec,
B.E. 2553

!

FCC released the
Internet Policy
Statement, containing a
set of net neutrality
principles.

Consumers have a right to
freely access to legal
content on web

service without

! !

Comcast was The FCC'’s order required
throttling Comcast to disclose its
BitTorrent network management

practice and stop
discriminating against
BitTorrent traffic.

informing its
customers.

Comcast's Percentage of BitTorrent Blocking
(Tested between July-October B.E. 2551)

T ® >

The Comcast's case
raised by the FCC
was denied by the

US Court of Appeal
for the D.C. Circuit.

Internet Policy Statement
did not empower FCC to
regulate any ISP’s network,
or the management of its

applications and services
E X 60
with any legal devices. PS

40

practices

The implementation was FCC published Open

not mandatory. 20 ; ° ° ¢ ° Internet Order (2010)
) in which it had power
0 1 FCC's Order to regulate on the net

Jul Aug Sep Oct neutrality cases

®— % of blocked tests

Source: Max Planck Institute for Software Systems, B.E. 2551

JUN 5-11: nsalfnwveangmune Net Neutrality 511319 Comcast uae BitTorrent

souluifaudaminy w.a. 2550 Comcast SUAANDUANAINYBINTTUAS Data 7813

AldusnisdumesinusenwuuAves Comcast way BitTorrent Fudugliuinisilanivy

Y

a s

dumesidalaglilaudelignAmsiu nmsnszidenaniiludnisiesseuveduilaalunian
sioun 39 FCC 1dnunsa9aey uagdAdsly Comeast Watnadoyatisatunisuimsinnis
Tns9t1e uaznganisnsgyiiidunisidenufjfide BitTorrent lulieudaniay w.a. 2551
AendannsUsENIAMAes FCC ziiiulsnndeyadnsinisudonnisiuds Data seming
Comcast L BitTorrent Fanagausesninafiounsnginy — natau U w.a. 2551 116m31n73
ufon Data Traffic 84 BitTorrent anasaniiuiounTmils Fadudsduduin Comeast nseii

miammau@mmwsmanmi%’uéa Data ¥4 BitTorrent 234

ag13lsinu Tuiflowuwiew w.e. 2553 A1agnssalium District of Columbia Circuit
(The United States Court of Appeals for the District of Columbia Circuit) snWasnsalszwing
FCC wag Comcast vinliAdswes FCC sie Comcast fUszneflud w.a. 2551 gnszdu Tagana
avnssalfinduI1Usenia Intermet Policy Statement was FCC uldliguna FCC Tunisiiiugua
fluinisdumedidn warnsudmsdanisiasmine Sdldaunsatadulsldmunguranelusasi
nFsniiluiousuna we. 2553 FCC fusas wagpanNnguuNe Open Intemnet Order (2010)
e lvanunsatsfuldngnnns Net Neutrality lunisirfuguagliusnnsdumesiidn Temy

ngvne wazstmudunnmane Open Internet Order (2015) fivsemldlutiagiu
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Tutlagtu FCC FuinAuisIalisafiuuinng Zero Rating Data Plan 1894l5u3n13
Sumesiin 11 Fixed uaz Mobile Broadband 1u3n1sdananazdasdendnns Net Neutrality
vi3olai Iag Zero Rating Data Plan AaU3nns Data #ilwusmsdumesidn azeniiunisannisly
97U Data Auiilonn wienanndinduuiasenis daglévinisanunsaldawient uas
wenwdladusananlodislidiin a qanmigliuinsdumesidn Muuslaglidelafing
T491u Data s1etieu wagluda ldsneifiuiy ;ﬁﬁu?mﬂmmmmﬁga AT&T, Verizon,
T-Mobile waglAuIn15UTBALUUADEIY Comcast #i1919UTN1S Zero Rating Data Plan i
Jlduinnsvesnu agnslsfinnu FCC Salsifinsnsiaaoy uazeenuinsnislag Lilosziunis

Tiusn1sluguwuy Zero Rating

U5n15 Binge On W YuU5n15 Zero Rating 984 T-Mobile %QIﬁﬁiﬁé’fU%mi T-Mobile
a1unsasuvaInleangliusnig OTT TV fdn9auTusunsuRINaT W YouTube, Netflix, HBO
Now uaz ESPN ¢haaanwidlefidrinlaglaifnnisldeu Data il FCC Samufnads uins
Binge On 9z9iludn1s OTT TV frsaalulsunsudananfanuliudeuninniiuinng OTT

TV feguanlusunsy asnngliusmaannsaldnulalaglidalaidinisldem Data siebieu

Tuvadl T-Mobile 1dongl#usn1s OTT TV 1411UsuATH Binge On Tasfia1sanain
AnanTAMFumalla AT&T wag Verizon 4sliu3nng Zero Rating luliieniu nduideniiaz
AuAuinsangliuinig OTT TV faulaagliunnsluguuuy Zero Rating fumiaia3atig
99 AT&T Wag Verizon daaztfululudnuaziigliuing OTT TV aleulwesAiuinig Data vos
Jldu3n1s ATRT uag Verizon Wielsgléusnisanunsaduanuinig OTT TV vesgliuinngse
Fand1lagliAnn1slderu Data siedl FCC fanandiudn 3ULUY Zero Rating w89 AT&T way
Verizon azifiunisidouselovdlaiugliuing OTT TV flanunsadiseauiniaifioaeues

sl Data Wifugldusnis Feldidusssudugliusnns OTT TV 51w

Tudiuves Comeast Hu TUSNNS Zero Rating lan1gAun1slgusnis Xfinity Stream TV
meluiiegededaduuinis IPTV venu wudediu Verizon &liuinis Zero Rating lanziv
n3ldusns Verizon Go90 waz AOL ail FCC finnudvainguuuusiinaradunisliavsiueg

lngnsaiuu3nis OTT TV vesgliusnisnsass shlvdanuldiuseuninningliuinissedu
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Net Neutrality Cases — Zero Rating

Zero-rating plans: ISPs create a framework for
exempting certain apps from counting against users’
data usage limit and monthly charges.

- -Mobile

« Binge On service allows T-Mobile subscribers to stream
video from selected OTT TV at a capped quality
without counting against the data usage.

« No charges applied to third parties

FCC hasn't taken action or a ban on zero-rating yet. It
has authority to stop this implementation through a
case-by-case review.

(comcast.  xfinity

« Comcast exempts monthly data charges on Xfinity
Stream TV, its own IPTV streaming service that works
only in the customers’ home.

FCC'’s concerns: Binge On would make selected OTT TV
apps more attractive than others.

FCC's concerns: Directly favors its own content over
competitors

= AT&T

« AT&T sponsored data program charges third parties for
the right to deliver data without counting mobile data
usage against customers.

» Verizon allows its subscribers to stream Go90 and AOL,

« ltalso charges third parties in exchange for subscribers’

verizon’

its own services, without consuming data.

ability to stream content without counting against their

. dat .
FCC's concerns: Sponsored data program unfairly ata usage

advantages OTT TV providers who pay for such program.

JU7 5-12: nsdifinwvesngviang Net Neutrality 150sn1sTu3nag OTT TV Inglsifinnisldaru Data

dmsuulevigdaasy wazatuayunisliuinig OTT TV luussmeaansgaiusninu luld
fiulgurgludnwaeianzinnzalungliuinig OTT TV wiiduuwleuivdaasugusznaunis
Tngsu@egliuInig OTT TV a1u150td15uld 1y wiag91u National Endowment of the
Humanities Julsurglusmuduyuatvayunisaiiuienineiivaiyveingt Useifaans

a [ ~ Id 19 Yo Y & a5 o = a
1550uAR U1 wagAauiiialdunisieunsiidugaulaenilu® wagvindevvnidlasenis
Start-up America Fululasanisativayuiusznouianis Start-up Tuussmeialiidndaumas
Runu unaenus saunsdasuauiuileseninegusznaunis  lumunsiaunlaseined
Duiugnulunisiuds Data sewinegiusnis wasildu3nis OTT TV du Ussinaansgoisnid
wlyvrgusenuuuawies1fin1elaae Connecting America® LWaWMUIAITLUIEIUTNS
a f & '3 = Y Ao 3 [ a a
duwesillnuseniuunvatseme Ty FCC INtAMuuaLNuensaans wagn1saiiunisiie
U3399aUsTasAningd waznaliminnisldudumesidauseawuudiionszduliiie
ANUAIMTINIAUAY LU aTaRnmvesusian AuiuAwesUsema N13ANY kaYNIs
Wauasegie Wusu wenaindl FCC 1unuiazudnadulinisimuilaseieg 56 unisly
wWhunnnenanaeseirns ® wazsiuiauinisiumalulad dazaduauddnsunsiauinig 56

eliuszwmansgowsnududsemeduilunishiuins 56

 farn; https://www.neh.gov/grants/public/media-projects-production-grants
6 71: https://www.whitehouse.gov/startup-america-fact-sheet

a7 &

147: http://www.broadband.gov/plan/
 qan: http://transition.fcc.gov/Daily _Releases/Daily Business/2016/db0620/DOC-339920A1.pdf
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5.2 UszwmAans1eeanans (United Kingdom: UK)

ansvorandnstianimmainnisliuinig OTT TV Adlsusns OTT TV ednaumnsvans
Tnefiflsu3nns Broadcaster uag Pay TV Operator Setdsdsniiunumlunislvuinng oTT
TV ifuegain uenand anmworandnsddingrunenistifuguanisliuinig OTT TV 4
nraula Tag The Office of Communications (Ofcom) Fatduntrpudifugualuansie
9101303 Uszgndldnguanefidunuuuiuainauenssunsnselsy (European Commission) lu
Aanssunisitfugua taun nguane Audiovisual Media Services Directive lun1sinfugua

MeAUNTIUINIS OTT TV wazuleuie Net Neutrality Tunisiiduguanisiulaseiig

A e Y v a PRy P P ) v a
MSnuuanoyaninsinvesiauseiilunaianianuieitesiunmsliuinig OTT
TV Tuans1ve1anansiiluniswuans fenvsneaznandesalulunisiesigianinmain wag

ANSAUINNS OTT TV Tuans1ue1uidns

Uszanuing eTeluinig RUBEHRL)

ISATE R Vodafone® ivdnsinsauunauitliuinisiaiernelnsmivsz s
InsAsunA (Fixed-line) tA3ot8lnsAnsitadoudl (Mobile) uas
(Telco) U3N13dumesillnusenuuud (Broadband) Tuguuuy

Usea7 (Fixed) uazindeuil (Mobile)

British HLUTN19LA38%918 Fixed-line tAT8%18 Mobile Uag
Telecommunications  U3n15 Broadband wenainu3nisinsauuiauiingnn
(BT sud BT Sadugliuins Pay TV Tudle BT TV Bnshe
Tuimsuunsiau w.e. 2559 BT wWAausiuianisues EE>
Faduglddnseiednelnsdmiindeuiivinalngdnse
Tuansvorandnsduiieudes Fandunsiivdema
iudldu3nisiaTeve Mobile va4 EE Tun1sidnds
wmsiomues BT lunandely

Sky UK* Jugliuinisiasetng Fixed-line uazu3ns Broadband
mmﬁgﬁuﬁuiﬂﬁﬁms Pay TV lude Sky wuiiu uenain
azlwusnisluansiveraundnsuds Sky dslnuinisludn 4
Uszmalunivglsy laun dssinalasuaud 8a1d

WwosHull wavesamse

* https://www.vodafone.co.uk

> https://www.productsandservices.bt.com/products/

*! http://uk reuters.com/article/uk-ee-m-a-bt-idUKKCNOV7OET
*2 https://www.sky.com/
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=l
INY[ATLYN

TalkTalk™

Judliusnisin3etie Fixed-line ww3etne Mobile uaz
U3n13 Broadband saumedaiugliuinag Pay TV Tute
TalkTalk Plus TV

Virgin Media™

Judliuinisia3ete Fixed-line 1n3otn8 Mobile wax
133 Broadband sauitadaduglsiuinns Pay Tv Tude
Virgn TV %94 Virgin Media 1O ugluinas
nsdniadeuiilaglilassneiaiiou (Mobile Virtual
Network Operator: MVNO) R Virgin Media 14las9918

984 EE Tunsliusnisaanan

Jliusnsdas
nsviadseausIf
(National Public

Broadcaster)

British Broadcasting
Corporation (BBC)™

a o

uandlnsviadss funaaleuiuatuayuuian
ArssTaufloulusyginnissusulnsiiail (Television
License Fee)®® wayn5u18917a1s wastiomsionisves
BBC winthlusenanmalusnsUszine Tuansiwenandns
BBC 1 usnnsyesinsvimiianun 7 409 1dun 1. BRC
One 2. BBC Two 3. BBC Four 4. BBC News 5. BBC
Parliament 6. CBBC wag 7. CBeebies @1%5u193 BBC

Three W Yagtuliusmaniunisesulativintu

Channel 4°7

\duaonfiinsiadsgdumaiiiunasiunuanainsgld
91nnslaman Channel 4 fdeslnsiimivanun 6 voq
eun 1. Channel 4 2. E4 3. Mored 4. Film4 5. 4Seven
uwag 6. dMusic Beflfufinsoungquaisliuinislu

JeAUUTTINA

Jliusnsdas
nsviAlgannive
(Commercial

Broadcaster)

mv>®

Channel 5°°

& i YA A Y a | v o
Wuaanilnsviadenyunlvusnisvesdnsiaunaiue 6
Y09 lawn 1. TV 2. ITV2 3. [TV3 4. [TV4 5. [TVBe way 6.
amv gaguslapanunsasusutdeamariiiunidn e
APNUAUSTUURIRDE ALy waziewda agalsinny
#1usuted TV Encore agtludpalnsiiminiasnainie
HUNauNannasuueg Sky Mty

& = L% 4 A Y oa | LY '3 5
Wuaanidlnsvimiensunliusnistesnsiaunivus 4
494 lalA 1. 5 2. 5Star 3. 5USA uag 4. Spike Beuslan

** http://www.talktalkgroup.com/talktalkgroup.html

** http://www.virginmedia.com/

* http://www.bbc.co.uk/

% p3dou U3t uavesdnsine Tuansweraninsiifigunsallumssusy viedademmenisinsvimifieonameamiuszuunafiuiu audies wida
vidodumilngodidn axdosdrszarssaunien Television License Fee iusel ddluayandmiumsiuaninsiiminuudoglusng 145.50 Usudsod

> http://www.channeld.com/

% http://www.itv.com/

* http://www.channel5.com/
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Y a

Usznnusnig S18BBEAUSNS S18azL08n

Y

A111505 VBB UNALH UNINST AL AN URUSTUU

fInea A1EY kaviaa

gliuinisinsdied | Freeview® \in21nN1539UN UV BBC ITV Channel 4 Sky uav
o a . = Y a ] . <
HUUUBNSUAUTN Argiva 3 0ugliuin1snsdedyayras Freeview 1Ju
TnglaisianTdae unaanaINdImsUN1TSUTNTRsINIiAY Free-to-air WU
(Free-subscription nlnsviadataiufussuufdInealaeld Freeview
V) Tuner NMsgURUUNARIT U Yy wavaUnsalilely
ANt
Youview®! Wuunanvesuuwuunay (Hybrid Plaform) @1%5unns

Surndedinvienl Free-to-air kumslnsvimdnnaituiu
sruuRdnealaeldndessudyyriaideudseduiaidu
Fyrainsimd wazdumesidauseauuudiiiels
anunsasurdinsiimitauuy Live wuazwuy On-demand
1§ wonand fuilnaanusnideuselnsia Sony
Bravia flulan§udtyaia) wazdumesiinusonwuusiite
Fuwa Youview leikuiiu Youview \inainnnssasyuras
BBC ITV Channel 4 Channel 5 BT TalkTalk Laig Argiva

TalkTalk Plus TV® \Juuinng IPTV ve9 TalkTalk Ineldnass Set-top-box

299 Youview Tun1ssudeyaad TalkTalk Waswenaes
Set-top-box AUUIN15BUMBSLTAUTEALUURTDINY T
Aldusnisanuisadnfaiionvas Freeview Lalaglaidl

AL DULNLLAL

gliusmsinsvied BT TV® Juu3nis IPTV w84 BT Jawsswefivuinisdumesidau
LUUUBNSUANITN SOALUUATDY BT wazltnass Set-top-box U84 Youview
(Pay TV) lun1ssudeysyas gldu3nis BT TV ansnsaidrfiaiilom

U89 Freeview BT Sport AMC LLaSLﬁaMW Premium 3uﬁ]
984 BT sauadfeanunsadhdailemunsdiues Sky (Sky
Movies Sky Sports 1 wag Sky Sports 2) kaguin1s On-
demand #1149 LU Netflix

Sky TV Juusmsinsviminuaidienlaegldnasssudyginves

Sky TV 1ag Sky TV 9g#29918na84 Set-top-box 103mU

 https://www.freeview.co.uk/

! http://www.youview.com/

¢ http://salesholding talktalk.co.uk/

# http://www.productsandservices.bt.com/
% https://www.sky.com/watch
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Y a

Usznnusnig S18BBEAUSNS S18azL08n

Y

fruuiAnNaLenT Premium 289 Sky TV luguwuusngg
warUSNISUTEALUUADUWBSITRTDY Sky

Virgin TV® Juusnsinsvimdinueidanes Virgin Media finasane
fuusnisinsdnviiadediousesia wazuinag
duwmesidnusanluua Virgin TV sauiledu Tivo Tunns
NAANADY Set-top-box o TiVo Box Faaunsaidousie
Fudunasidalalunisidaldusnis Virin TV el

H19UIN1T Virgin TV @1unsarinfisdesinsiinives Sky

BT Sport kagu3n1s On-demand #149 lAdneae

M5 5-5: TeTeglruinisinsauial USNsYedinsviaiszdumd uinisvesnsvirienalad uazusng
nsvirdwuuvansulduaundniigivesiunistiusnis OTT TV luanswenaning

5.2.1 glu3ns OTT TV lunaia uaggduuunisliusnis OTT TV

U3n15 OTT TV 5ulsiusnisluanswenandnssisusd w.a.2549 ae Sky Tadugliusnis
Pay TV s1elugfluansnvenndns Tu3nis Sky Go unglduinisidugnAduees Sky way
Algusnisnalulunissumu OTT TV lugduuu Live Content kag On Demand lutiatsexn ¢

14

THu3nsseduuszinndun Tufanislnsded fadliuinisdosinaie (Broadcasters) ]
1%U3ns Free TV wagglyusnig Pay TV Sutdranlunatn OTT TV Liiuu1nTu 1y BBC,
Channel 4, itv, TalkTalk TV Store &g Virgin Media Dudu ﬁﬂiﬁﬁﬁﬁﬁmi Broadcasters, Free
TV way Pay TV unuynaeliuinis OTT TV vesauias uenainit fliuinissedanunssedils

USN1S OTT TV 41nn31 1 USA58nee 15U Sky, Virgin Media ay BBC

dmiudlviuinis OTT TV snglualunaia OTT TV luawsiwerandnsiu fisuiutos
nIlAuTnas OTT TV ﬁL"ﬁIupﬁﬁU%msmaLam wazdsznaulaieglviuinissiegluiain
anausemadudiulneg loun Netflix, Amazon Video, Eros Now wag Hayu Farunliusnng
Tugae® w.a. 2555 - 2559 Tuvaufiglsiuinms OTT TV elmifiAntuluavsverandnsiisiuo
2 578 1¢uf Curzon Home Cinerna wag Hopster dasdudulu3nislud w.a. 2553 uay 2556

ANUFINU

% http://www.virginmedia.com/shop/tv/channels.html
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Major OTT TV Players in UK

Operate by Sky
[T 1] | | [T TT1]
HHH HH-HHHHHHH ]
TalkTalk Tv MY" § owW™
mEte i -
AI_I_I_(\J/J; AI_I_I_{7J/_L
2549 2550 2551 2553 2555
/x‘ \ UL ]
WPlayer e Lean *
| T I D e s
Operate by Virgin Media
Operate by BBC
Independent ﬂ Pay TV « All of Free TV broadcasters and Pay TV broadcasters in UK launched
their own OTT TV services.
I]]]ﬂ Content Producer e Telco * Most of the services are paid platfprms (SVoD or T\/oD) which is
Eein came from Pay TV providers and independent providers.

* Most of independent providers are from oversea businesses except

D Free TV Provider Collaborated Hopster.

JUN 5-13: U315 OTT TV luanswenandng Besdduamudiaanizuliusng

Aliu3n1s OTT TV Tuansiveraundnsldisnismaelaluguuuu svoD lasAnf1u3nis
Wusiedewdudiuuin vieusnis OTT TV aadiguwuua1uinissedu wazseduaili
fldusmsidendnde sesawniduuinisluguuuy AvoD Taeglsiuins Broadcasters flu3ns
Catch Up TV Tnglaifid1491 59ufs YouTube Faifuglduinisunanesuuisduialed
Trusnnsludamilan ludiuvesdliuinig Pay TV azdleulfuinig OTT TV lugduuy TV
Everywhere lvilamzAuglduinis Pay TV venu waggliuinis Pay TV u19s18daiiuinig

OTT TV 11nn31 1 U313 Wieliuinisungldusnsymlunlilaiduaun®n Pay TV vesmudnie

MSnwuanssgagideainedfiugliuinig OTT TV Uszianeine luansivenandnslilu

BRI

U315 OTT TV laegflviuin1sselnl (Independent OTT TV Provider)

® Netflix®

Netflix LUuU3IN15 OTT TV 91nUssineansgewsn dadnunliusnislusain OTT TV
Tuans1ve1uIINT I ULABUNNTIAN W.A. 2555 Tag Netflix TUSn15ularIwuUyU Mass Content
6 aa 6 aaa

loun nmewss 336 wazsienisinssiad Tuguuuu On Demand wagdisnsmaelaniumianig

AuAUSNsaNNTnIIeLAeu (SVoD) Ines1AuiiAniIved Netflix og5eming £5.99 - £8.99 #i

% farn; https://www.netflix.com/uk/
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= = i o a ] o A = aa ° & o
LADU %QLLW@%LLW?‘WLﬂQNﬂU’]NLL@ﬂWWQﬂUVIﬂ')’]iJaSLE]EJWGU@Q'JWI@ LLagf\]"l‘H'}u@UﬂimmiﬁUﬂqiiUﬁﬁﬂJ

o vafeaiu Jaglu Netflix Wuu3nis OTT TV gUiuy SVoD #ilasuanuieuuiniigalua

[
Y a I

W398 FvdaiinsTiledugnaniilent wazglruinisdednsviedluansivenandns

Y

WBNANYIINLAUSNTLRNITUULNAANDSUYDI Netflix®’

® Amazon Video®®

Amazon Video [Wuglsiuinns OTT TV 91nuUszimaansgendni lasuish Amazon 13u
Tusnisluansiverandnsegraudumenisludounuaiius w.e 2557 Aenasainnisidnun
T¥U3n15H1UN19N15AUTINAINTVRIUTEN LoveFilm Faudugliiuinsnmouns uazdsd
Insvimilugusuy On Demand Video Streaming kazu3n15idIuiky DVD wae Blu-ray luansy
01079n5TuT w.e. 2556 Amazon Video THusnnsiifenuszian Mass Content eUsenauly

AILATNBUANS LaZIHUINNT1 15,000 1399 TINNITIEAITINTNANAINTDITI8NITA99) LU BBC,

FOX, HBO, ITV 1Jusu

JURUUTENIMT18LA09 Amazon Video §anun 2 sULUU Aw SVoD lagdA1u3nis

TghpuLars1eTagN £5.99 war £79 Mud1dU kag TVoD audiuasdeiilenilusinifud

[
=

£3.49 B9 £13.99 FuagiuguuuunsliusnisuagszauauaNtalunsSuy

® Eros Now®’

Eros now tUuglu3nis OTT TV 9nUsemaduiiie Iagusem Eros International Plc
Huuisniuandomlugnamnssutuiiaduie (Bollywood Entertainment) wagidalviuinig
Tuansverandnsludieuiiuinu n.a. 2558 Eros Now lusnisiifemaineuns nmeunsdu
WA wagdflownas On Demand wuu Niche Content Jundunainnguauduie uaglusnisly
wanenw Wy sud viw Jeyad 1ludu Inedfidiussereniensange dnwaznisiiusnsdunuy
Freernium Tusnan £3.75 setiteu uana1ni Eros International WhdeRanisvesu3sh PingTune
Tud w.ai. 2558 Fadudlviuinsunanriosulunisfls Aumn wazudsiumasuudumesidn iile

WA waziiugniauliiuuInswasuuunanwesy Eros Now

o https://www.theguardian.com/media/2016/apr/28/bbc-and-netflix-team-up-for-new-watership-down-production wag
http://www.businessinsider.com/more-british-content-taking-over-netflix-2016-10
% 71: https://www.amazon.co.uk/Amazon-Video/b?node=3010085031

© farn; http://erosnow.com/

70 fan: http://www.businesswire.com/news/home//20151013005990en/Eros-International-Acquires-Music-Messaging-Innovator-PingTune
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® Hayu'

Hayu Wuusnns OTT TV fifidemifieniusienisinsimivszan Reality TV Instanny
¥93UFEM NBCUniversal Fafuuisvluiaienes Comeast daduflsuinig Pay TV sieddnlu
Useinaansgaiuing Hayu Llnnlvusnnsluansiverandnsludeuliunny w.e. 2559 way
Tusniaidlenluguiuy On Demand uazaduialeduseguuuy SvoD lnefia1uins £3.99

seltounendinigldusnimeaeddiduna 1 weulnglifalddne

® Curzon Home Cinema’™

Curzon Home Cinema 1Wugfluinns OTT TV selminfiduiialuansiverandng
waziiuduliuinisluionsuaian wa. 2553 lnsuiulfuinisifomaineunsuennszua
(Independent Movies) kazn ngunslunwin1eUsemealuguluy On Demand Fadlovunani
Duiteslunguiusinaanizngy (Niche Content) 9aAUY8S Curzon Home Cinema ABnn3
Huglsuing OTT TV seusnluansworandnsiliuinmaidemameunsuennszuadodll
vuunanrefuvesnuluiufsatuinmeunidaindrudiarslulssnimeuns ™ suuuunis
T#U3n3993 Curzon Home Cinema L8uguuuy TVoD Tudnwass Pay-per-view Tasiisian5usiu
faust £2.20 9 £10.00 sipi3es usnanil Curzon Home Cinema Ssfinnssauiontsduniion

[y

UHHANLHEMT Uagn1eiuteIn1enistiuimsiuglauinig Pay TV wu BT TV

® Hopster’™

Hopster {uu3nis OTT TV findndulaguiem Plato Media Fudugluinig OTT TV
selniluansveraundns wasisulauinislusieusuinau w.e. 2556 Hopster lusnisiilemn
o Ly [ 14 ! s v ¢ s & ! a
dmsuanlugusuy On Demand aun nud s1en1stnsiiad n1sau iwas uwastlenmduasunig
S Wngldignismselauuu SvoD FellA1uinised £3.99 delfiow U3N1S OTT TV vas
Hopster ldfilaivaunsnseninanissuy warlasu KidSAFE Coppa Certificate 1Juiasasnisu
Annauanulasadelunisdildusnisvendn Yot Hopster vananisliusniseanldlu 88

Usenanialan

71 flan; https://www.hayu.com/home

7 fign; https://www.curzonhomecinema.com/

" fian; http://www.huffingtonpost.co.uk/2012/05/02/curzon-on-demand_n_1470753.html
™ {37 httpy//www.hopster.tv
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U3n13 OTT TV laedliuinisdasinsiiadseaueid wazglviuinisvasinsnmlidanaiyd

(OTT TV from National and Commercial Broadcasters)

® BBC iPlayer”

BBC iPlayer LUuglusnis OTT TV a1ngliuinisveslnssiniseauyif British
Broadcasting Corporation @uisalviuinisluiiiounsngiay w.e. 2550 waztduuwanwesu OTT
TV fifiglduimaunniigaluansseianing BBC iPlayer Tsiuimaiilomifalunuy Mass Content
Tneifusenisiteanainialutessine ves BBC Visluguuuy Live TV sULUy Catch up TV 3
Aldusnisanunsagstenisdeundslanigluszesiiat 30 JuraeaInnseaneIn1Aase wazly
sULUU On Demand tagtu §ldu3n1g BBC iPlayer (aduraiioneaulatl wazarnilvan
domufuly) asdestisvarsssuilen Television License Fee :1eTifiusiunnuiiu £145.50 siod

1

76 1 Iy} a A aa o A o & o ea
L%ULWUQﬂUﬁL%U'ﬁﬂqii’]SauquUﬂimﬁLUﬂqiiueﬁﬂ Vﬁ@@@Lu@Vﬂi’]EJﬂ’]iI‘V]iV]ﬁu‘V]@@ﬂ@rmrlﬂa@

De &

a

1 = a A a f @ = [ . S
NIUTZUUNIANUAY ATILNU LALUA 1A59DULNDILUA 3998EI1UTOSUTN BBC |Player19ﬁﬂﬂimaa
ALY

® BBC Store’’

U3n13 OTT TV 8nnilauwanasuves BBC Fa3uliuinislufioungminieu w.m.2558
BBC Store 1Uuuin1suuu On Demand wagliuinsillonisienisinsirdsuuimluuifsaiu
BBC iPlayer lneiiSn1smsnelauuy TVoD eldusnisanunsaderlemsd uagsien1sinsvia

284 BBC wazantvasnulilasdisiasuduin £4.99 dai5e4
o Allg’®

U3N15 OTT TV w84 Channel 4 Fa3udulviuinisidoungedniou w.a. 2549 lng All 4
Tu3n19ilom@3d uazdessonislnsvimivosmuly 3 sUuun 1duf 1) Live Content 2) Catch
Up TV Bsflduinisanunsnfurusenisiiesneiniauutes Channel 4 Tuwdanieluan 30 fu
waz 3) On soon daidun1surumeE19318M59InYes Channel 4 FlduSnisanunsald Al 4 16
Taglifaldaneuianiu

o My5”

Channel 5 Failvu3nng My5 Tuifeuiigueu wa. 2551 faduuinng oTT Tv Tusuuuy

On Demand tielvildusnisanunsasura Catch Up TV dmuiilemn@sd uagsienisingviaii

™ a7 http//www.bbe.co.uk/iplayer
76 f1: httpy//www.tvlicensing.co.uk/check-if-you-need-one/topics/bbc-iplayer-and-the-tv-licence
7" f11: https://store.bbc.com/

8 fian; http://www.channeld4.com

" fi4n; https://www.my5.tv/
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28N9INIAVUYRY Channel 5 taglaifianldanewiadiy Nl szezaaifdldusnisanunsasusy
oy Catch Up TV vuuwaanasu AlS e1afinnuuansrsiuldlutioniudazises vis
1HeY919857821a M UNTSUBLLAEY 30 TUAIEUEIINNITODNDINIAITY TUYazLlondnies

IS QU = = 1d ¥
patlszeglialunissurne g 1 U 1Judu

® [TV Hub®

TV Hub Wiadedn 1TV Player Sulvudnishuiousuanay w.e. 2551 wansfuusnns OTT
TV a1n MV 3 duglsiuinis Broadcasters Inefivesm19n133113181F L UY Freemium %9
Hldusnisanunsadenldusnisuuuliidanlding vsedentdiseArusnislusian £3.99 selhau
e Surienuuvldillavanunsn ewisienisitliusnisun MV Hub Aesieniseneg 7
poneInAuutesinsiatuns MV daflduinis MV Hub anunsafusaieniluguvy Live
Content Waz3Uuuy Catch up TV Gsasnsaduruenistoundslsnelunm 30 Jundsain

A1598NDINIADII

u3n15 OTT TV lagglvivsnsinsiaduvuvanivauidnlaglaisidnlddne (OTT TV from

Free-subscription TV Provider)

® Freeview Play®

Freeview Play {uu3n15 OTT TV Tagudsm DTV Services Ltd iinainnissauiieves
UTENAN99) tAwn BBC, ITV, Channel 4, Sky wag Argiva s‘ﬁqﬁﬂﬁu“smﬂwﬁauamﬂu WA, 2558
Freeview Play 1#u3n1sluguuuu Live Content UiUU On Demand saudiaguiuy Catch Up
TV &3 Freeview Play $3uU3n15 Catch Up TV w4 BBC iPlayer, ITV Hub, All 4 uaz My 5 u1l3
vuuwannpsuvesay Wieliglduinisannsadhdadonsenisveliuinig Broadcasters
wanilenelunan 7 Sundennseonennidade wad USnng Freeview Play ladfianlddefisiia

Tunslgusnng

® TalkTalk TV Store®

TalkTalk TV Store (4#isi¥® Blinkbox) 0uu3n1s OTT TV 910 TalkTalk @adugluinig
Free-subscription TV wagisulviusnislutiiounaiay w.a. 2550 TalkTalk TV Store T#u3n1s
.o Mass content laun ameuns #38 uazsrenisinsiindlasdsuuuunismsielauuy

TVoD Faglduinmsanunsainiiemlusiasuaui 99p desedlasiiszeziian 30 Julunisisy

% fgrn; http://www.itv.com/hub/itv
8 71: http://www.freeview.co.uk/

824i31; https://www.talktalktvstore.co.uk/
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o & a A a o v y) Y 1Y) Y a Y]
AUBHLUBDRINEYN LLangIE]LﬁlliclﬂfllLLa'Ja']llrﬁﬂTUGUlleﬂﬂ']‘EJIUL'J@'] 48 Glj'ﬂll\ﬁ ﬁﬂﬂUiﬂqiﬁJ\iaqﬂJ’]iﬂ

dy dy q' v d‘ ! 4‘ :’1 Qy 1 a dy 1% (% v X
FolllomlusAISUAUN £1.89 Aolsad Nl swmmmmwuagﬂmzmmwmmmamﬂa

U3N13 OTT TV lnegliusnsinsiiaduuuuaniuaandn (OTT TV from Pay TV Provider)
® Sky Go®

Sky Go \Juusn1s OTT TV Tuguuuu TV Everywhere %84 Sky %aLﬁu;ﬂﬁu%ms Pay TV
sreddaluansvenandns wazduliusmsluieunnsiay w.a.2549 Sky Go lusnsitiom
s meuns siensinsiied leladnsudediufiv wazdnaindessensiioanenniauy
wnanWasuves Sky wazteIsIENITAUY ﬁLﬂugjﬁﬁu Sky L¥u Fox, [TV, Dave, Channel 5,
Discovery Channel t¥udiu Tuguuwuu Live Content 3Uuuy Catch Up TV uag3Uuuy On
Demand #l4usn1s Pay TV w84 Sky a@1u13aldusnis Sky Go Toglifialdsneifinfi waz

anunsabdaurugunsal 2 1sed (Registered Divices) M9t I1uullonntaunsasuvuuu Sky
&

GUSNSANNNSALABNTNSEAIUSANG

Y

Go Fupgiuuiiang Pay TV fiasinslduinis usnainil
WsANS L £5 Aelfeuiiosninsausnisidu Sky Go Extra Fsanunsasuvuilennsignising

Liflavanunsn wazanunsaldauugunsaliiniudy 4 w3og

® Sky Store®

Sky Store {Wuu3n1s OTT TV 8nuiniswilannn Sky dadaliusnsluioudiuiay w.e.
2555 uagliuinsidomameuns @36 uarmensinsvimifesuuuy On Demand lasdiBnns
w519lELuy TVoD Waannnisenasdothent Sky Store lusnsiiienidiennuaziden
svéfu SD Wit TeefisnandiionnSudud 99p sedes wagliusnmsdeldemieauazisen

SAU HD Winlu &4 S1ASUAUN £5.99 fai509
® Now TV®

Now TV sfuu3ns OTT TV a1n Sky wuiienfiu Sky Go wag Sky Store wazisuliuinis
Tudeunsngiau w.a. 2555 Now TV Tuinaitfeniluzuiuy Live Content wag On Demand
dwmsuglduinnsilailaiduanidn Pay TV v9 Sky Tneflufiainaidomsiuiu 4 ufianali
Alyusnisiden 1eun 1) Entertainment Pass 2) Sky Cinema Pass 3) Sky Sports Pass Wag
4) Kids Pass Fslunsiazufininausznauludetessenissneg 91n Sky Wil Now TV Tusnnsly

JULUU SVoD &aflAU3n1ss1ifiountus £2.99 - £33.99 Juadiuwinnafiglduinisiden

& farn; http://www.go.sky.com Wag https://www.sky.com/help/articles/sky-go-fags?product_type=classic&product=sky-go
# 71: http://www.skystore.com/

8 fia11: httpy//www.nowtv.com/
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wena i Kldusnis Sky Sports Pass deanunsaidenlduinisluseiu vseseduavilusia
£6.99 uar £10.99 Mua1RU uanINi Now TV §a3uilaiu Vodafone ifieiiingainialy

nsindsilenlvnuglduinig Vodafone 8nee

® Virgin TV Anywhere®

Virgin TV Anywhere ulsusnastuiieusuensu wa. 2555 10uusnns OTT TV a7n
Virgin Media %ﬂﬁu’%mamww;ﬁ%’u’%mi Pay TV 484 Virgin Media Lt H19UINg Virgin TV
Anywhere @111505U%L9835180156199 THUIAITUL Virgin TV $1u7un7 100 Paslugukuy
Live Content, Catch Up TV Wag On Demand sunidgunsainnmidiuau 2 in3edleidouse
fudumesidaluraziiumdldlaglaifainmafiady sl Swaudemiigléuinisannse
Yuruduogfuufiaing Pay TV wesflduinig uonaini gléuinisdsarunsald vigin Tv

Anywhere Tuguluu Second Screen LilaSursag vy vilviaunsasusutedsnen1sves Virgin

TV 19 2 Yaslunafeniy
® Virgin Movie®’

Virgin Movie 18uu3n1s OTT TV 8nu3nnsuilsann Virgin Media adalsiuinisluiion
LMY WA, 2553 Virgin Movie Lu3n1sigiiiova neunsluguuuy On Demand ufl
;ﬁ%ﬁ%mﬂmaﬂ"ﬂﬂimahiai’%fluéfaqLﬂusﬂ%ﬁmﬁ Pay TV 984 Virgin TV 11nau wnanneasy Virgin
Movie Tdmalulad Microsoft’s Silverlight Tunisliunis® wasfiuem Filmflex Fuduudem
TWusmsnmeunsidunedided Virin Media Whausiuianislul we. 2555 felunis
U3n1sdan1sunaniesufings 35n15u151eldves Virgin Movie Wuguuuu TvoD laeidl
Auinadnionilusaduduil £3.99 deiFestusgfuseiunuaudavesinleigléuing

\on Felleg 2 seu loun HD way 3D flausmsanunsasuvaileminanlinigly 48 4lug

® BT TV Application uaz BT Sport Application®

BT 13ul%u3n1s BT TV Application wag BT Sport Application Tutfausuinay
wa. 2557 lneiduuinig OTT TV filsiusmsiannzgfldung BT TV wag BT Sport daduuinisg
Pay TV w04 BT winiu waglsiuinislusuuu TV Everywhere Gefldu3nisanunsnsurasens
#99 fleenerniauuuwanlasuves BT TV Tuguuuu Live TV uay On Demand situnisgunsal

WNNITIUIU 2 bATES WoNINT BT §eil Link WWauseludausnis OTT TV 985 liUInAg

% Fan: http://anywhere.virginmedia.com/
8 71: http://onlinemovies.virginmedia.com/, http://www.virginmedia.com/shop/tv/channels/sky-movies.html ua
https://recombu.com/digital/article/how-can-i-get-virgin-movies-on-demand M10942.html

8 Fan: http://www.telegraph.co.uk/technology/news/7638450/Virgin-launches-its-first-online-movie-rental-service.html

% fann; http://bt.custhelp.com/app/answers/detail/a_id/50691/~/about-the-bt-tv-app-and-online-player-and-how-to-get-it
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Broadcasters #13un15¥uvuUINg Catch Up TV wenainil mngldu3nis BT TV Application
Tdusnsvasidensenudumesidnuseawuudves BT gldusnmsanunsalduonndindudnanle

TogluiAslA1@n151997U Data ¥99USN5DUMNDSINAUTIALULA

5.2.2 @ATNAAIA NISHUITU BASHNANTESNUANNAISIAUIANS OTT TV

nsliusns OTT TV luanszenandnaisutuanglivinsnedsluanisnsimily
Uszimaiagliuinng Pay TV uagffliuinis Broadcasters lnsfignuszasdifioifintosnig
nadrdademvosmurnunisgunsainnmnidensefudumeditn aandu {luinig OTT TV
selvaianlulseima wagirslszmadudunlnuinislusain OTT TV vinliAanisudsduly
pa1m OTT TV sdsnanilifsrtestuAanisinsmiluansvernndnsuinty ludiuiiu
nsAnmmaNTEMUaINUINIS OTT TV Meludunudesuresuinis OTT TV suuuuseq Tu
naudldusnis anmmatawazselavaeliuinis Online TV Tuansnve1aning wasnansesny

ARKUINITIIRNIINMTANIWBIUINNST OTT TV

AMulleafau3n1s OTT TV sUuuunneg vasldusnisluansiveiandns

nmadsRglduing OTT TV ifleny 15 BRuluduau 12,253 aulud we. 2557 uay
$1uau 12,141 aulud w.a. 2558 WiewSeuifisuaudoudousnis OTT TV luansigenandng
serined N, 2557 - 2558 Fadavintulag Kantar Media uag TGl uagldunsifuilusiesy
The Communications Market Report: United Kingdom %94 Ofcom U5231U W.@. 2559%°
wui udnns OTT TV Tuansiverandnsdlvgdgldvinafumniusenined we. 2557 -
2558 ifigauin1s OTT TV 210 Virgin Media, ITV Hub wag Alld ﬁﬁ;ﬁ%ﬂ%miamﬂ wail BBC
iPlayer iuuins OTT TV Aldduanudsumnniigaluansveiandng uagddldfuauiounn
figeluu3ns OTT TV wesglsiu3nng Broadcasters Ineffnounuudisiniesas 32 14u3nns BBC
iPlayer Tud w.¢. 2558 U3A1s OTT TV #ildsuanuileusesassn Waud usn1s OTT TV a7 Sky
Fadudlsiuinig Pay TV way Netflix dadugliuins oTT TV selmilunain Taegnouuuy
d15195ouaz 16 — 17 16Usn1s OTT TV 270 Sky wag Netflix Tul w.a. 2558

% §i417: https://www.ofcom.org.uk/_data/assets/pdf file/0024/26826/cmr_uk_2016.pdf
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Popular OTT TV in UK

Proportion watching VoD services in the past 12 month (%)  BBC iPlayer is the most popular OTT TV platform
in UK, with 31.5% of adults using the service in the
12 months to the end of B.E. 2558.

TalkTalk TV  mum
: » Sky is the UK's largest pay-TV broadcaster
BTTV wm 25 which is the UK's most popular digital TV service
and allows both Sky’s customer and non-Sky’s
customer to access platforms.

Now TV e 35

Virgin - s 6

* Netflix is the most popular paid-for on-demand
‘ service in the UK. 23% of adults used Netflix on
weekly basis in B.E. 2559 (up 10pp since B.E.
MYyS  — 10 2557).

‘ Amazon Prime  m—— 8 5

TV HUD  — 13 Weekly reach of the most popular paid-for OTT TV

Al —— 4.5

23%
‘ Netflix  —— 15 5 ‘

0,
Sky I 16.5 13%

7%
BBC iPlayer 315 I 5% » 4%
(]
0 5 10 15 20 25 30 35 - -_—
2557 m 2558 . amazoncom NOW™

Free TV [1] Pay TV [ | Paid-for OTT TV
Source: Ofcom, B.E.2559 W 2557 m 2559

JUN 5-14: anufloasiausnis OTT TV sUuuusee Tuansiverandng

Wafia1suIusA1T OTT TV arudseianvesgliuinisuas ludiuvesdliusnig

U

'
%

Broadcasters 1 BBC iPlayer 1uu3n1s OTT TV fild¥uaufsuuniian Tuvmsdgliuing
Broadcasters 8n 3 518 baun Al 4, ITV Hub uag My5 lasuanuieusesasn lngdgnouiuy
d157aferar 10 - 15 1dUsn1saend d@wsuuinis OTT TV angliuinis Pay TV T Usms
OTT TV 311 Sky 1&1’%’Ummﬁ8ummﬁq®1uﬂﬁzLﬂ‘vﬁf WiU3N1T OTT TV g liusnas Pay TV
futhsedu W Virgin TV, BT TV wag TalkTalk TV §aaslasuainudeuliuinidn ludiuvey
Tu3nng OTT TV 1elmifdanlusana §ldvinsluannverandnsienlduing Netflix un

7gn 5098911 Uu Amazon Video Niifneunuud1sindesar 9 1Husnslud wa. 2558

sl vinfiansaungflsiuinas OTT TV fflsiuinisluguiuy SvoD Bsusenaulude Netflix,
Arazon Video uag Now TV fmaunuudisiniosay 23 1Hu3nis Netflix iluusedmndunivilu
T .. 2559 Faifiaduaind we. 2557 f9 10 90 Tuvnedl Amazon Video wag Now TV Gufuy
uilsluu3nis OTT TV wes Sky é3uanudensesann axiiuldin answerandnsdudanis

Uszwan Netflix arunsaidrundudinlunisliuinig OTT TV suuuu SVoD lumann uaglasu

Y

Aoy o

AnuileuinnIgliuinig OTT TV Nilsuniidaludssinadneie
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anmaaiauazsglaveliuinis Online TV Usznneinge Tuansiveianing

Ofcom Té1d1inauUINTg OTT TV iAnduluansserandngth iuuinis Online
TV deuszneuludedliuing 4 Ussandsduunamudsnsmnaeld fe 1) §liuins OoTT TV
luguwuu Free to Air #3e AVoD 2) glu3n1s OTT TV lugduuu SVoD 3) gliu3ns OTT TV
lusUwuu Pay-per-view wag 4) §l1iU3n15 OTT TV luguiuu Download-to-own 3ndayaves
Ofcom Bauansmeldvasgliuinislumain Online TV luansvenandnsdaud w.e. 2553 -
2558 azdiulddn 1l w.e. 2558 na1n Online TV fseldavmn 976 Sruvoud Fafisduaind

W.A. 2553 mganseulanasnalsesay 40

Online TV Revenue in UK

Online TV Revenue (MGBP) « Total online TV revenues grew by 23% from B.E. 2557
S to 2558 in nominal terms, to reach GBP 976 m.
CAGR of Online ‘\\/97; e Online TV subscription revenues was the growth
TV revenue 40% driver in this market with 81% CAGR from B.E. 2553 to
) 796
I 2558.
575 - Contri . f ]
- « Contribute 46.2% of total online TV revenue in
038 379 ] B.E. 2558
181 = * Online TV subscription revenues include digital-
|| = [ ] || . . only subscribers and users of bundled services on
2553 2554 2555 2556 2557 2558 pay V.
« InB.E. 2555 when Netflix launched in UK,
DTO Transactions Subscriptions subscription revenue grew approximately by 3
I PPV Transactions B FTA Ad Revenues times from B.E. 2554
. « For the very recent year, subscription revenue is
Online TV Revenue B.E. 2557 vs B.E. 2558 (MGBP) still the growth driver in online TV market with
12% 42% Y-0-Y growth rate
17% 451 « According to MAVISE’s data in B.E. 2558, more
283 318 than 90% of online subscription revenue in UK
241 2%, %9 contributed by Netflix and Amazon Prime
81 83 15615 * FTA ad revenues contribute 29% of total online TV
[ revenue in B.E. 2558 (2" largest contribution) with CAGR
o of 31% for B.E. 2553-2558. This includes ad revenue from
FTV Ad Subscriptions PPV pTO ITV, Channel 4, and Channel 5's OTT TV platforms.

revenues transactions transactions
Source: Ofcom (B.E. 2559), PwC research (August, B.E. 2558)

JUN 5-15: s78ldannnsliiuinig Online TV Ussinneinag Tuansiverandng

dloRa1sanmuUszsanuesu3nig Online TV wu31u3n15 Online TV Uszian SVoD &4
Usenaulualgusnis OTT TV dasy warusnis OTT TV luwsiatnaniaduusnng Pay TV 1Ju
Jszunnitadraseldlitunainnislifuinig Online TV uinfiantfudond® wa. 2553 quils
Uaguu Tnglud we. 2558 Usn1sUszanaananaunsaasnsglauings 451 dudeous Andu
Yoz 46.2 ve351gldiavualunain Online TV wazifisduain® wa. 2553 foshsuaulanas
noUsouay 81

Wil [ufindanmin s1eldwesu3nis Online TV Uszian SVoD 1ud w.a. 2555 f51u
Wutuuszana 3 wihanseldlul wa. 2554 Fsorafunaunainnsianliusnasluansie

91041305083 Netflix 1wl w.a. 2555 wagluiiaineun Yeyared MAVISE Faluniieaudnii
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F1udaYan1U TV and On-demand Audiovisual Services and Companies luniuglsy uanalv
i Netflix wag Amazon Video ansnsafmiwduglviuinsmendntadeselalvituuins
Uszinm SvoD Llusuaunnnidesay 90 vesseldamuanasdliuinis Online TV Ussiaw
SvoD TuU w.e. 2558

13n13 Online TV Usglam Free-to-air 3 AVoD dsUsznaulusieuinis OTT TV 91ng
1%USn15 Broadcasters shevdu Lol TV, Channel 4 wag Channel 5 smﬁgwﬂﬁﬁmi OTT TV
sedulvuIng OTT TV waglduinslaglaifianldane 1wy YouTube iudu iduudnisiiass
slalitunainnisliiuinig Online TV snnfgaidududui 2 Tl we. 2558 Tngadasels
§ruau 283 rueus Andudosas 29 ve9578ldienunlunain Online TV wazifiniuainy
w.A. 2553 frednsivlaedededfosay 31 d195UUSN15UTELAN Pay-per-view Way
Download-to-own aluusnsidn wardeiiemuuuinig OTT TV ad1eselddiuiu 83 d1u

Uaun way 159 anudaunnuaisulut w.e. 2558

NANIENUABE LUINITTEANINATINIVBIUIATS OTT TV

dmfunmsiessinansenuiiinangliuinig OTT TV degliuinssieifaluianis
Tnsiadluansiwonaninsiiu Avnwazsuunnsieseiesndu 2 @ ldud 1) nansenusie
;ﬁiﬁu%ﬂﬁimLﬁmﬁﬁ'i%mimﬁ8151’[;4'mmamﬂ@mmwuuwamm%u (Advertising-based
Platform) waz 2) mamwwiargﬂﬁu‘%mﬁwLau‘ﬁ'ﬁ‘i‘%mimi’mlé’r;humNmilﬁwhu‘%mi (Paid-

for Platform)

aaaa

ludiuvenansenudeg liusn1semuniisnismismelaniuninislayuivy
unanneosy %wizﬂaulﬂﬁw;ﬂﬁﬁmi Broadcasters w1 4 Fasluansvoraning fiusawaih
%’a;ﬂamwmmw&ﬂ,éfﬁ]mmﬂ%wwﬁgwm@’Luﬁamﬂmﬁﬂﬂﬁ Ofcom ANuWlusI1897U The
Communications Market Report: United Kingdom Usz41U w.A. 2559 Fudusgldainnig
Imwmwﬁqﬁﬁmmmﬁﬁu%mi Broadcasters wagglu3nis OTT TV undiasieai uagnudt s1elel
snmslanan wazmsaveumeeslunnunanwosufisuufistuioudd we. 2553 Wuduan
Fesnsuivlnadorelfovar 4 Tnglul wa. 2558 seldsauainnislavaniomelufanis
Insvirudiduau 4.6 Wuddous wiaduselaannislawan (Net Advertising Revenue: NAR)

Y83 1AUIN13 Broadcasters 31U 4.1 Wugdudaud s1glaannnisalaugesvedliuinis

! srgldmnnislavanvesdlinuinis OTT TV Uszneulddmeneldannislavanuuunasasy Online TV vouliusn1s OTT TV w9 ITV, Channel 4
ez Channel 5
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Broadcasters 31131 0.2 Wuduloun uazselaainnislawanvesliuinis OTT TV $1u3u

0.3 WuauUaun

a

ez dalyusnis OTT TV ineududeswadiudnlunisitndadion wasieleain

[

nstavandiulngdenananunannesuiuvedliuinig Broadcasters tngdndiuvassele
9nn1slavnveadlifuints Broadcasters fosneldnnislavaniionundoust® we. 2553 -
2558 1udesar 91 Tasiade luvasiidndiuvesnelsnnnislavanvesgliiuiang OTT TV
Fausid w.m. 2553 - 2558 Hufesay 4 lnstade dedu seldannislavaniiiatuluians
nsviadluansiverundnsiladnislendreainunaniesuiu (Traditional Broadcasting) Tuds
wnanrlosuoaulatundnluszezinafiniun suiensldainnislasanvesgliuinig
Broadcasters Safiudundouifusgldnnnislawanvesgliuinis OTT TV Snde auandliitu
1 MsuvesuInig OTT TV lilddamansenunavludusielanegliuinig Broadcasters

sedulupain windunaneiludesmuaiulunismaelaannslavaniiiugliusnismeaiiu

Effect of OTT TV to Other TV Platforms

Advertising based platform Paid-for platform

Total cross-platform advertising and sponsorship revenue Traditional pay TV subscriptions

Unit: billion GBP (nominal) Unit: million subscriptions
4.6
4.3 0.3 171 179

4.1
3.9
: 14.4 147 15 16

2553 2554 2555 2556 2557 2558

2553 2554 2555 2556 2557 2558

[ Broadcaster NAR Broadcaster Sponsorship [ FTA Online Ad Revenues ~ * 1here are S_Ubscriber take-up in both pay TV and
SVoD services

* FTA online ad revenue includes services such as ITV Hub,

All4 and My5. Together they grew by 18% Y-o0-Y from + Reasons may includes; 1) Majority of SVoD users
B.E. 2557 - 2558. However, it contributed only 7% of subscribe for content rather than for its pricing
overall TV ad revenue in B.E. 2558. relative to pay TV. 2) Some pay TV services offer

free trials and include some SVoD services in

« The evidence shows that ad revenues are not migrating bundles for new customers.

from traditional broadcasting to online channels. NAR = Net Advertising Revenue
Source: Ofcom (B.E. 2559)

JUN 5-16: HANTENUABKIAUINITTIBANINNSINITEIUINNS OTT TV

dmsunnsiasginansenudedliuinisselduiiisnismneldiiunisnisiu
AUSNNT tufe HlUINNS Pay TV 91nn1sinunvedlviusnig OTT TV sUukuu SVoD ifidnuo
nsliusmsfindroadatudu Avsnumidoyadwaugliuing Pay TV Tuansiverandnssaus
U w.e. 2553 - 2558 9IN3189UV83 Ofcom 1IHUTENBUNTIATIEN WU I IFUINNT
Pay TV fanufintustrsraidosiesnsuiulnndedeliosar 4 ludasnandindn augluiy

' ' ¥ ¥
a a a = 1 Y IS

F1UUELEUINIT OTT TV JURUY SVoD NHFuuiiuduiguiu wanainil Ofcom wudn Tud
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w.A. 2558 Jl4Usn1s OTT TV §Uuu SVoD Seway 75 Wuglduinig Pay TV w4 Sky uae Virgin
TV 8ndne wansliiiuii Juilandulngluavsvenandnsdaaddduinig Pay TV deluanends
1NA15LIIVOIUINNT OTT TV hagu3nis OTT TV deldladnansgnunisauliiuuinig

Pay TV iassniin

el anmigléuinindentdiauinis OTT TV uazu3nis Pay TV ilesannuinis OTT
TV waruinis Pay TV enaliusnisdlenmfiuansraiu vhldusnns OTT TV WhaJuduasy
wagtiiuddenmadunissusainien Wy nmeunsuennszua waznidemiliuinsians
wnasasy OTT TV wihithu (Original Content) Gsenalaifllsfusmsunumanlosa Pay TV aesls
Aana Lemdiliusnisuuunanody OTT TV failldasudiuminfuwnanosy Pay TV 9u
ansaviligldusnisdnaulasnidnuinig Pay TV Ia wona Nt ALEUINT Pay TV unaseds
iaueTensdnaunseliiugldusnissenislimaasdlivinig OTT TV sUuu SvoD My
siusinsfumlaglifaldaeduszeznamis viesmuinig OTT TV sUuuy SvoD wnluly
whananasweuInTg Pay TV lsitugnéiselal dadudnanmgmilsiiliAnnisiuiuves

uugldusnis OTT TV waguins Pay TV

523  guanenisimiugua wazuleunedessusasatuayunisiiuinig OTT TV

ans1ve11dNsHmiiea1u The Office of Communications (Ofcom) Wuniigauiiiu
gualufanisinsesunay Aanisnszaneides wagAansingviemd dedaquvhmihfidduguadly
U313 OTT TV Wuldediugliuins Broadcasters waghliu3nis Pay TV Wil Ofcom ool
U313 OTT TV 1Uugliu3n1suseian On-demand Program Services (ODPS) waziniuguas L
U3N15UTELAY ODPS $aAUNUIE97U Advertising Standard Authority (ASA) lag Ofcom Ay
puameiuiomiliuinnsuuunanslasu On Demand luvmefl ASA ffuguanisfiunis
lawauuuunanlasy On Demand ag13lsfiniu 1unalunisiiiuguares Ofcom AsaUARY
anzglsiuins ODPS AfldinaulvgdfseglulssimaauBnanawglsy uas/videddtinaud

yhvthilunisdndulanisgsivedluussweamndnanainglsy

Ofcom YeAuldnguane Communications Act 2003 Tunisiiuguanlviusnisiufanis
nsganeides wagianislnaviend sastedliuints OTT TV Senguanedenanlésusmnasnann
AMENTINGN58L5U (European Commission) ﬁﬂ"fmumLLUULLmuﬁugfluﬁuamwaﬁ’ﬁU@LLaﬁﬁ]mi
n3zANgLdes wagiansinsvindvemulsnumiugualunguussmaauiBnanainglsy lng
wuImansifuguaiiisadestnenssiuuinng OTT TV Uszneulusenguane Audiovisual
Media Services Directive (AVMSD) uleune) E-commerce Directive (ECD) N15AN%UALAIAIY84

& g Y a s o o 1 a s & a s
Lu@ﬁqﬂiﬂUiﬂquULLwamwaiﬂJ ﬂ’]ﬁ"i]']ﬂ@ﬂ']ﬁlfﬂ’]ﬂﬂLUEJV']UUEJULV]EliLUG]W']lILsﬂmﬁﬂﬂqﬂmi
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(Geo-blocking) MiduAsanAnuariioT wagnsduasesfiuila uenani Seliuleunedug 7
Aeadestunisdaasy waraduayun1sviusnis OTT TV tawA wleune Digital Single Market
wleuney Net Neutrality lunisinduguad liusnisdumesidle wazwnunisdaliuinisinietie
5G

EU Directives on OTT TV regulation in UK

4- European Union ——— §‘§

EU’s Audio-visual T
) . . Media Services T
OTT TV Related Directives/ issues Directive
. B implemented by the

.
Minor NN AVMSD Communications
i e Act 2003
Protection 2
o ECD
{_ ContentQuota oo - : c
'/“_:::::’.N\“‘ ¢ g?(ﬂi%?oer: h ) making communications work Co-regulation
| Geoblocking x| TOREeR for everyone regulatory
7777777 model

Regulate editorial

. content of UK on-demand
Supporting Issues program services (ODPS) '

ST TN P o Ofcom regulates ODPS
} Digital " gopor T\ S Net provider who has head
Single " OutPl neutrality | | office and/or decision Ofcom's co-regulator

. Market |/ - PutFlan

‘. onlIsp /| making is in EU member of UK-based VOD in
POt states. advertising matters.

JUN 5-17: mMsUszendldngmuneg AVMSD ves EU Tunisiduguauinis OTT TV Tuansivenandng

nHuuY Audiovisual Media Services Directive (AVMSD) (2010/13 EU) Lﬁuﬂaumaﬁ
AnensIan3n1slsuinuaiy Tnedaauszasdlunisiuvunnudndunisliuinns
Audiovisual Media Trumsuuaungluuszimaamdnannmylsy iloiauaialifanssuns
wAnLilevn wazdomnanisnszaneomlugsfuslaaneluanamelsudenuudundanniy
warduaiuliifnnisudetuedindusssy nqvune AVMSD aseuaquiliuinisidenn
(Audiovisual Media) nnsunuulaglisifamnaluladildlunisfvdadont Jagiy
AniznsaBnsglsUldnguuns AVMSD atiul .. 2010 Austagliuinislufanisingdiaml
s1efu wazfliuinisuwansiosy On Demand Feflkuinns OTT TV ld3un1sdnegly
nauluinsunanslesy On Demand tuiea fiafl ihssumfuguanielulssmaaundn
annglsuUszandlinguane AMSD ilungsndevseduiiugiulunisiifuguadliuinig
OTT TV uazanusatsduldnguunsiiduainundulugruiliieadesiungmune AVMSD
aelulszimaiinuesiivguasls nsulafingrsnefananaonadesiungmunsvesanam

815U (European Union Law)
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“... the definition of
an audiovisual media
service should cover
only audiovisual
media services,
whether television
broadcasting or on-
demand...”

Source: AVMSD (2010)

Audiovisual Media

audiovisual

Accessibility
@ AVMSD

Incitement

concerns to hatred

media
services

Promotion of
European and
independent
works

4 3

The right to
information

Audiovisual Media Services Directive

This Directive aims to produce a framework for cross-border audiovisual media services in order to
strengthen the internal program production and distribution market and to guarantee conditions of fair
competition.

Source: Europa.eu

AVMSD is being revised. The new

Service Directive 6 . proposal (May 2016) aims to make

(2010/13 EV) can Audiovisual Protection of . the rule more up to date and :

applied to both commercial rotection o 3 ing fi io
e TS . promote level playing field to audio |

traditional TV communication . visual market. Example of the new

broadcasts and . proposal are;

on-demand |

services

' (1) Video-sharing platforms will be
~ included in the scope of the :
AVMSD only when it comes to
combat hate speech and 3
dissemination of harmful content
to minors. Otherwise, follow E- :
Commerce Directive.

b 2 ) online streaming and video on |

~ demand services has to offer at

least 20% of their content as ‘
European in origin

E‘U‘ﬁl 5-18: nfuue Audiovisual Media Services Directive (AVMSD)

dwsunisiiuguagliusnisunanwasy On Demand Mengvang AVMSD 1u* i
ngszideuiioulsunnnniigliusnislufanisinsiaisedalumunisiavan wagnsauases
winuaziiend laegliusnisunanvlesy On Demand agdoslfURnungseileunianun 6 A

[

&
JU

1) n1sAuAsaaAnuasiiend® - gliusnisunannesy On Demand AsdnnsN1slunIs
31iAN15801091o%1 On Demand 719138 HAEYDE N FUBTIFBNAIUINITNIAIUTINEY
a L4 [ £7 s A 9 Y < ¥ (5% N v & [ '
Inla wazorsualvenAnuasdiend weldliinuazgleisuey viesuiluiomaindn

Wudsedn

2) emludedrgliinanuindends® - Ussineaudnanainglsunisnseyiinisive v
wdladglviusnisunanvlasy On Demand meldvauiunnisiiuguaresnulaitiiaue

WeomndulUludsigliAnanundeadsmeinudiond e enau wsedyyd

3) @nslunisiinfadeyavesdliuinis® - Usemaaurdnanainglsarsiinual iyl
USnsunannesy On Demand aelaveuluanisiniuglavesnuilanstayaiuguuLn

Aldusnis taun eusnis Negdrinnuresdliuinig sieaziBeanisinse (Wu Bwa

2 Farn; https://ec.europa.eu/digital-single-market/en/general-principles
% Audiovisual Media Services Directive 1as1 12

 Audiovisual Media Services Directive 11051 6

% Audiovisual Media Services Directive 11@51 5
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- ¢ 1 o w a 1 Y A v Y a a !
Wi@L'ﬂ‘UVL“UG]) LLaSMUUEN']Uﬂ"Iﬂ‘U@jLLaWWu@%ﬂWUI@] LW@IMN:IGUUiﬂ']ﬁa']N']iOWWWB

Aliusnislalaense azaan WAZIINLE?

8) nsduatuilenfindnluglsyu (European Works)* - gliiu3nisumansledu On
Demand msdaaiunisudn wagnaididadomindsluglsy Ineisnmsdnaiuauisn
Hugtuuumsganyunisnsiulunissdonaa vienistedvansvesuanuiiionn
Tusnislunanresy uisguuuunmsdaduiilusannfonidemvssmuiiosesiunis
THusnaidomdenan el nguune AvmsD Tissrfanudemiinaaluglsylily
w191 1 ndudemindaluvszimaandnanainglsy emindnsautuszning
UssinaauBnannmglsvuasUszimauenannmelsy deidlemiindslulszmauon
auquiiﬂﬁlﬁ%’umﬁm 8 u Third States Party Tu European Convention on

Transfrontier Television

5 msifsusnisillenvesiins” - glruinisunannesy On Demand AIT81UIBAITY
azanbigldusnsiiluginisvisansn wasdiinisnianistaduaiusadndauing

Wamvanule

6) n1slavIvuLNaANesy On Demand” - glusn1sunannesy On Demand W1y
lawan o lueend uaznsiaenuuRneina [Woud wazmaw) Mnulawaus
lngiinvin FnulavaunIesnuleanegedlnginnzaslufivinuazdiend sauvainulavan

& PN | = ] a < v I3 L o oa =
\Wemfenvdwmalden1esnnie uagdnlavesinuagiiend uenaini fiingseiley
Weanun1sSuavoulees uagn15319Wandua (Product Placement) N5lAUTN3

wanwasu On Demand AzfvsUfuRauLNLLALENAE

a9ty nguane AVMSD Mdsegszmrinsmasidumsmumutengmneilelingmned
Araiuasiey uazvhlianmnisussiufiamusiniestunntusswisgliuimsildmelulagly
nsliunsuandneiu lnewdeldeunguaian U wa. 2559 angnssundnisglsuideiausli
yuvungmane AVMSD Taguseifuddniiiiendeatunsiduguagsiuinns OTT TV Uszneu

Tde 2 Yseiau aun 1) gliuinis OTT TV Useanunasnesuuustuialeaiszdosegnele

'
o

nsifuawalagldnguuneg AVMSD Taediveuiunnismivgualuizeansaiunuilenluiediy
liinaundeads wazilemnfinnuguwss wazlimunzanneinuazdiond wenaind
AliuSnsUssaniimsuufniunguane ECD mewuriu 2) gliusnisunanwasuy On Demand

Y Y a & A a o I3 & I3 | v
ﬁ]3(5]ENEL‘WU5ﬂ’]5Lu@‘1ﬁqWNa@1uq15U3@ﬂﬁ$ 20 VDILARMIZDNLILDUNVDIRULUUDE1IUDEY

% Audiovisual Media Services Directive 11as1 13
° Audiovisual Media Services Directive 11as1 7
% Audiovisual Media Services Directive 111931 9 10 uay 11
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d1m¥uuleuney Digital Single Market ¥a4AENIIUITN158L5U ™ fidenuieaiu
msduaiulnAnlenaluiasugiaraviadmiviuilae wazuisnanag luglsy esnszduly
Ivglsddugumsiuasegiandviavedlan ulsuiedinaiavszneulusendnnis 3 Usenis
1dun 1) madivBuduasuinisidva surianssueeulaidug vesuilon uasuidnangly
wnnidglsuldegnslaisfn 2) nsadrsanimuindeufiideorenisuteiu wagnsiamuing

A3 war 3) suainlanuaiunsalunisiavlaveasegnanivialunivalsuiiielviia

Usslovusioimsugha uazdenulagsiy

uonaIni Anznsssnisglsudaiuleuns Net Neutrality iuifisafuluussine
ansgoiiini Tneuleuts Net Neutrality agangléingumane Open Internet'® dsuszneldiile
\AouLN®IBY .. 2559 MH1uLn NYuEIe Open Internet Annunalygliuinisdumeside
lanansadnansnsddadon anvauANNINNITTUAUaYA(data) wazidenUfuRtunissuds

¥

foya(data)sznirsgliuinaiden uagdldvinisaenis uudnsdiinsgvinieufiin
fodadunenguune Wefnwianusuasvedlassiiedumedidn wasiiouimsdnnisaiu
mnudurestassedunsdia vl weluilnesmglsvansadhiauinsdumesids
warlduiniadenn uasuenndiadusingg Tdeg1edasy wagdliuinademanmsalivimsves

AurulAsIeBumes i Ndaunnle

q

dmdumsiiduguaglvusnis ODPS luansiverandng Fenseuaquieyliusnis OTT

Y Y
2

TV Useianeineg du Ofcom A1nunalygliuinis ODPS Aeosudsdayaiunis Ofcom
(Notification) Aeun1siduduliuinis 0Dps Tuansweraninsedradunisnts suafoauds
Foyaidlafosnisusuiuasuuumenisliuinng oppPs udsliegreiitodde uaziilodaanis
ngAN13IAUIN1T ODPS luans1ye1undns aenaaninniskdsdoya fliusn1s ODPS fesUfjUR
mungszideud Ofcom fwun Toua n1sthszasssundusedliiu Ofcom nmafuidemly
Hunan 42 Jumendsaniiglfuinns ODPS aemeenanunanwosvessu Malamedeyaves
Uinsvesnuserliuins (ldud Jeusinns fegdnauvesdliuinig swaziBeanisanserls
U3n13 warTwaziBoaa 3 Jafinarundnafures Ofcom) uagnisliarusauiiony Ofcom

agaNtunsURURMINAE nsatuayuniwnuleys wazduy

* Fan: https://ec.europa.eu/digital-single-market/en/digital-single-market

19 Fis11; https://ec.europa.eu/digital-single-market/en/open-internet-net-neutrality
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Regulation in UK
OfFcom " ODPSPlayers /" Marketer
—_— e in UK S LoinUK
?;?gg;i::umca ons worl e e A A el
Administrative rules ) Ofcom has designated the Advertising Standards
1. Notification of intention to provide an ODPS Authority as co-regulator in relation to advertising in
2. Notification of intention to make significant changes to a ODPS. Advertising in ODPS is subject to “CAP code”.

notified service

Notification of intention to cease providing a notified :

: cripfion-
Sl Hs’;‘(%rﬁtlon >< ommne
Payment of required fee
Retention of programmes for at least 42 days
Provision of information
Co-operation: The provider of an ODPS must co-operate
fully with Ofcom for any purpose

encourage

behawior prejudicial
to heal safety
or tl rotection of

Nous w

8. Compliance with enforcement notifications ; )
9. Supply of Information a— the environment
Editorial rules
1. Harmful Mater!al: Materia_l Likely to Incite Hatred‘ Net Neutrality
2. Harmful Material: Protection of Under-18s (Specially I )

Restricted Material) — no alcoholic drinks for Under-18s : X :
3. Sponsorship — no promotion for some products | the net neutrality provisions: ISP in UK ‘
4. Prohibition of Product Placement and Exceptions -+ alltraffic in the open internet must ) )
5. Harmful Material: Prohibited material . be treated equally by service providers, subject to strict

§ and clearly defined public interest

Breaches of the Rules: financial penalty up to 5% of the i« exceptions including the blocking of unlawful content or
provider’s applicable qualifying revenue or £250,000 § content containing viruses or malware

JUN 5-19: nguineineatesiun1smiuguauinis OTT TV Tuansiverandng

1%

wonani {lu3nis ODPS agmeeUfjuiRn1ungszideuniesnuiilonives Ofcom &4

a

srsunsilaligliuintg oops Trusnsidennludsdagliiinaundends ievilsuuse
waziomitlinganfudlduinsifengdinir 18 U Wy ilenienfuindoshuusanesed
iWerduunsnislunisduaseadnuazdiend dliuinng oops liannsadualeuisesvosaudi
waglilanunsanamdndaet (Product Placement) ta nglyiu3nas ODPS dilungszideulag
989 Ofcom %ﬁwaﬂwmﬁumiﬂ%’uL'Euai’wmu%aaaz 5 909518lavagiusnig w3e 250,000

Uaun amﬂﬂamwuq 'wm‘ma@)

Ofcom finsfiuguagiiuinisdumesidn meuleuns Net Neutrality lngdmannis
1191NNYILY Open Internet Y0IANENTIUIN5ELTY wazimualigiusn1sdumesidn fes
UfURsenissudsdoya(data)szninagiusnis wazdlduinis OTT TV uulassnedumesiin

a

agriniien wazilusssy {liuinisdumeside laiuisadavienisdidiauinis anneu
ANAINNITSUAIUINIT wazidonUfuRseninauinis OTT TV e enviulunsdinisdnuinenis
Y = A & aa a Aav o oA o ¢ = & W ] Y a

Whdsusmsillemniangvuie wazusnsniilifansedanss saludunsiederldusnisuy

1AseeBUmasIinlngsu

d1m3u ASA M53uiu Ofcom Tun1sffuguau3nis OTT TV nemulawan agiiuiing
Mfuguatnnisnaiaidesnisiilavanuiasuuwnanesuveliuinis ODPS Aren1sly
nHunu1e UK Code of Non-broadcasting Advertising and Direct & Promotional Marketing

(CAP Code) Bevinulailvilaiwanuuunannesuvesgliuinig ODPS dillevludedaglviinnig

s1euatvauysal (Final Report) % 130



TIME

CONSULTING

NAEAts N15EenURUR waznisnseauliiangAnssuilivungaunssnuaunin anulasnsiy
wazdindeu vulawanekazydanNdelasun133eanunng vulavaifeatuyns
nulavIAToIRLLEANETRA N UL YNIN101gM1Nd1 18 U saunaiulaiyanfienvsdanatde

NFUTNNY wazInlaveainuazion’

ludiuresnuleungduasunisiiuinig OTT TV luansiverandns Ofcom Tduleurenis
duadudemiinanluglsuveanguung AYMSD fugliuinis ODPS Fewduiu uddslaildiinng
fnundesazvenienfindnluglsunisluannfonidenvesgliuinis ODPS ag1sdaLau
wanant Seflulovrwatuayufanis Start-up 91nn1A3gnelETalATaNTT Start-up Britain
Welvianug wazaralonianisgsialifuiinvesianisvunadnshansivetandng way
ulsususonuuuiuiewIAte Digital Britain et munelunswaunlassiedumesidnusen

LUUALIATEUARUYTINANS IR IUIANTBNAEY

NUUINNTANNUYUATDI Ofcom aznuladn Ofcom TasUBNTWaN1IA1UNISANTY
auaglyiuinas OTT TV uazgliuinisdug MmAsidedlunainnisliuinig OTT TV 11310
NVNNBYBIANENTINIEN58L5U Y9Ny AVMSD wazngusng Open Internet Luag 931N

1 @ = (v d' d' 1 dysv 1
ag13bsfinu n1sasazuuudsvesansivetandnsiisoanainanainglsudloliuiuuniigly
daNANTENUABLLINIINITAIAUQLAUIAIS OTT TV luansiverandnsluvaeil souvadll
#11150A19015 kAN SUABURUAININITAAUARAUTNIT OTT TV kagu3inisous Tu

Aanisnszanendss wazfanisinsviedlusuianaziululuianigde

53  UsziwnaAdealus (Singapore)

Useimadealdsdglvusnas OTT TV ﬁLﬁ@%Uﬁ]’lﬂl}ﬂﬁU%ﬂ’ﬁ Broadcaster Pay TV
Operator kazilu3n1snsauuAl (Telco) T1ewdn FIuden1sTndlefiuseninegliusnig OTT
TV 518lmifuglu3nng Broadcasteruazliuinnsinsauuiay eidudeanislunisidris
U3M3 OTT TV vesnu uenani daillsiuing oTT Tv lusedugiinia thufle HOOQ Fadhun
Wiusn1s OTT TV ludseinadealusdnee dmduuuimanismiuguau3nis OTT TV Tudseme
asnlU$u Media Development Authority (MDA) 1Humtssuiifuguagliuinng OTT TV
Tneldazuulueygn waedsdulovenmafifuguanisduiionuesuins OTT TV warulouiy
Net Neutrality Tun1sirfiuguanisenulasaineuiednululssmaansgonsni wagansiy

10NN
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oA 1 a

MSnwuansdeyanmsinvesidundeginulunainiiiinnnuieivesiunisiauinig

Y

OTT TV Tudszmagaalusialun1snaf 5-6 Fanusnwraznandweldlunisimsizianinnain

WALNNSAUSAS OTT TV Tuusemadealys

Uszanuing 8% WUIN1T 318821980
101

ISATE R Singtel HugliuinisiadevsTnsdwyivszdnil (Fixed-line)
nsAnuIAY La3ev18lnsAnsiiadoudl (Mobile) uazu3ns
(Telco) Sumosiinusenuuud (nternet) fidluguuuuysesil
(Fixed) LLazgﬂLLUULﬂﬁauﬁ (Mobile) uonand Singtel
Faflu3ns Pay TV ludle Singtel TV 8¢

StarHub'* Judliuinisia3etie Fixed-line w3otne Mobile uaz
Uin1sdumesiinusenuuus (Internet) ﬁ/ﬂiug‘ULLUU
Usgdndl (Fixed) LLazgiJLme?i'auﬁ (Mobile) usnanil
StarHub da.lugliu3nig Pay TV snedrdgludszine
dealusdnene

M1 Judliuinisia3ete Fixed-line w3a%18 Mobile uag
U3n15dwmesidnusenuwuun (Internet) Msluguuuy
Uszdi (Fixed) uazgunuuiadouit (Mobile)

IATERREEGE Mediacorp'™ Judnnvienislivinsvesinsimissaueilulszme
InsviAdszAuyIA A9l @98 Temasek Holdings tUugdiouiguiieaiiu
(National Public v Singtel Mediacorp T#u3n15909Insviauyisnug 7
Broadcaster) 499 lAwA 1. Channel 5 2. Suria 3. Channel U 4.
Channel 8 5. Vasantham 6. Channel NewsAsia Way 7.
Okto 31l Usn159elnsiiALlves Mediacorp 3 4 A1)
LA AMw18ang e Iunans wad Lagniv
gliusnisnsdied  StarHub TV'® StarHub TV Tusnsinsvirdssuuiaila uag IPTV 1agy
HUUUBNTUANITIN N13918Na8ISUAYQYIAUIINAVLAALNATBISIBNTITAN
(Pay TV) d1msuusnis IPTV Tude Fibre TV AlAUSAsI oMUY
StarHub TV W1un1sdumesiidnusonuuunves StarHub
U StarHub 93%29918AUUIN151AT0U8 Fixed-line
Uinsdumesidausenuuudviegiuuuyszsnd uas
JULUULARDUT

100 WJuusnns IPTVwea Singtel FalduSnisuiunig

dumesidausenuuunves Singtel Tng Singtel TV 918
napsSudygIUTINAULAANAYRITI8NITA) TINTTed

Singtel TV

01 Gyp; http://info.singtel.com/

192 Glap; http://www.starhub.com/
1 J91: https://www.m1.com.sg/

108 Figpn; http://www.mediacorp.sg/en/

195 gy, http://www.starhub.com/
1% 9317: http://www.singteltv.com.sg/
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finswaeeluiuuinisiaiedne Fixed-line Lazuing
dumesiinusoauwuunUsedfines Singtel Bnee
15199 5-6: evegliuIn1snsanwAy USMsvednsvirtsedued vinisveddnsvimiiendled uaguinns

Y o

Ussnusnig S8R AUSNS suazLden

Y

nsvirdhuuvansuiduaundniisitesiunistiusnns OTT TV luussinadanlus

53.1 #lWu3n1s OTT TV lumana wazguuuunisliuinas OTT TV

UsenadsalfBudiuinng OTT TV faudd wa. 2553 Tasuinis 2 iéausnludenlusd
Snwaugifu Tech Start-up seangliudnisiisudestuianisinssimifs Pay TV uay Free TV
Aliauaulawazimuiuinig OTT TV WiungugnAduvesnuies ddedunninneud w.a,
2559 U313 OTT TV lutseimafaalusliuinislaeauasalusiosiodu vanduiarosiy
Tsu3nns OTT TV sedulan warssdugiinasedug dhanliuins sl suuuunmemelddau
Tngjvesdliuinis OTT TV Tudszwaderlusiduuuy SVoD uag Freemium

OTT TV in Singapore

GO

5 e H
t Snngtélw i

2553 2554 2555 " 2556 2557 2558 2559

\é\\\‘g\%
S

HOOQ
te SPORTS
/// NETWORK
"Doesn't operate in
Singapore
- Before B.E. 2559, there are only Singapore-based companies that % Independent Pay TV
provide OTT TV services in this country.
= Within first half on this year, there are 3 global operators launched in
Singapore. ye 9 P Content Producer Telco
- Both giant pay TV operators in Singapore, StarHub TV and Singtel TV
provide OTT TV services to enhance its customer experience. ‘ Free TV Provider Collaborated

SUT 5-20: U3n13 OTT TV Tudseimadsnlus

U3N13 OTT TV laggliusn1ssnelvsl (Independent OTT TV Provider)
® Netflix

Netflix Uszn1elrnusnislausemadaalusaanaTudn 7 4ns1ay w.¢. 2559 niaunu

Uszinadug lunidiete 19usnas OTT TV tenminmeuasuarazasainienz Juan Tuwuu
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SVoD L3udiupiauay SGD 10.98 (511105311404 Netflix ialan) Jagdudaldnugiuuuaiiy

Suflafuusenlulsemedsalus
® \iu

Viu Lunenwiindunanslasy OTT TV sedugiinnn dedalud n.a. 2557 lnsuisy
PCCW Media #atfugluinng Pay TV lugunuu IPTV wazl#uins OTT Music 91nUszine
goans figUuvunmamnelduu Freemium lngglduinsuanemaanunsasusinuuilawandu
lnglaidealdane viadondieiudmiuduauidn viu Premium Wevaiomsenislval
niaudnsssuan liegseiloslneawanifisadnios/ aniilvanlfedslidiia/ aunm
WU Full HD viedl Viu diauaiiommemaunnsisfululuusasiuiliuinig Tnewduiidon
emsnnussmalueds Wy demanussmmnmdld anUssmadiu Gusu Jagiu viu

Trusnslulsemeagend Useinadanlds UseinAunialde Usemeduie wazuseimadulaiide

Viu fedudlusnisselu (Independent OTT TV Provider) inanglailafinasliusnng
Pay TV luuszmadsalusunneu Ussmealusnislulssmedenlusluiudl 11 unsiau we. 2559
Tnglusnnilemussaniluiifeulussmedsalus wu Wemsenisanussmenmals
wazdrussens (Subtitle) Wunmundsnge uazniwIu Winelu 8 Falumdnanesnniniely
Tnsvtmilutssmanindld sl Viu Sawilofuuisy singtel fliuinisinsauwiausislug/luy
Uszwadaalusliglduinisues Singtel adnsuiaung Viu Premium Tusnan SGD 4.98 sewdiou

Tuvauzdigliuinsmldatasidlusan SGD 6.98 seldiou "
® Spuul

spuul Tusn1s OTT TV sedulan dedelul w.a. 2555 ludszmagsalud Irusnnslu
sunuuivleduazuennaladuuugUnsainnm gunsalusedd uavgunsaliedu Spuul Tudns
omsemsnineund s1ennsinsitad uazaraswuu Niche Content Tneiiionianumazidu
NWIBUR N INLA LAZAIYIBUY ﬁiiﬂugﬁmmﬁm voUszinaduiiy JagUu Spuul &

driinaulvgjey 2 MRelulsswedanlus wazludisauly Ussmeduidey

Spuul 1UUTEY Start-up Aidslidin1svenuainatsuen dsUuvunismseliuuy
Freemium gldusnsanmsafurmidensiiu spuul wuuillawandulduuulidalding Tuvue
flduinisfiadiasufianandidonlusini SeD 4.99 deiiteu anunsasusuidenitiiyadigs
(Premuim Content) lalaglslilTamwandu usnaind spuul Saiinnssefusededusin SGD

0.99 dnegy 1%

7 Gy, http://www.thetechrevolutionist.com/2016/07/viu-launches-premium-subscription-in.htmt
1% 9311: https://www.techinasia.com/spuul-bollywood-movies-indian-tv-drama
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Viki tYuU3Em Start-up 9 nUseinadealys 1usn1s OTT TV wuu VoD sgaulan

® Viki

Tiusmsluguuuuivleduazuenmdinduungunsainnn gunsalszdni wasgunsaliady aaus

[
=1

U w.e. 2553 wazgnaenanislulaeuiev Rakuten F9.duu3em E-Commerce a1nUszmadiyu

Y

Tud w.a. 2556 Yagtuliusmailiemanenisynaisainiilan waginisnuesidugndnilon
578019518 1e) 19U NBC BBC Hulu KBS tJudu gawduves Viki A Inguindndiusseny
(Subtitle) MTuglEuINTg Viki 1oe Inedldnilueanainsanunsaifonndndiussereanilenii

floguu Viki Dunwilanled Feiliilewuu Viki fidusseneunnis 158 a1waniialan

Viki #3Uwuun1smselaiuy Freemium glEuinisaunsade Viki Pass ieFursiilony

senswuuliilawantalusian SGD 4.99 satiau 38 SGD 49.99 #al

® (Catchplay

CatchPlay Qﬂéﬂ%ﬂiuﬂ .7 2550 InEUTEM Catchplay Holdings Group Gseglutpdeves
U VIA Technologies dgywdlaniu %nﬁﬁwﬁnmul%wjaaﬂjﬁ ulaw  Sguedneidls Tu
an¥geuing Bugsiaannsuimsvevielvidinimeus idluzuuu DVD uazoeulat deunlud
W, 2559 CatchPlay \Wadtemisnisusnmailsihuuuduledlueds Suanldwiuludou
funey wagdszmelunguio@oduglunaidein lay CatchPlay Wasilunaindsalusluieu
figuiou wa. 2559 Tlunisuuu svoD TnedlTusludusnnunglignénldidensusy Vaums
Sulas www.catchplay.com/se/ Tusan SGD 14.90 siatitew wdeusnaniimeuidniinissauile
ffu glsrusmstnsesnan ilvgvesdsalus StarHub fafisdutossemaniises StarHub TV
Tngldfiedn CATCHPLAY Unlimited HD @sgnéniifuasn@nves StarHub TV Sutami3 wiemn
andlufidyayiu StarHub TV Aanunsalduinistusian SGD 12.90 wiau uanani Sailuinns
WUy free membership @11305uzaiu Video on Demand Ao Tiguslnadenvuinlels
audedusian SGD 3 sodes e CatchPlay léBuliuinsluussmedenlusaausiion

nsngAN w.el. 2559 {Wusuly

U3N13 OTT TV lngguanillant (OTT TV from Content Producer)

® Eleven Sport Network

Eleven Sport Network 48 uge9518n1571570598518015737 (Niche Content) 141
i’lﬁlﬂﬁ'ﬁ‘l/\qlmuaa (Premier league, Laliga, The Emirates FA Cups, SerieA TIM) SNYNTHVITOUUA

(Formularl) s18n15utaiiuiia (ATP Tour) s18n15uteduaiu3iunauea (NFL) wags1ens
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wistuunainuea (NBA) LUuAY ieoaneniAuY Pay TV luussinaualde Suve1a9e9
nanslivsmsillemndiegunluguuuu OTT TV Tudsemelualguusaud Tui 28 nainu w.a.
2558 lngdgaauigldusnisaiunsavusienisiniwuuanta (Live Sports) Yagduliusnisiu

Useimeadsy Usemadnioundsn Usemalunaus Usemalaniu wazdsemagenlus '@

Eleven Sports Network Usgnialinusnislulssinagealusidodua 8 unsiau w.a.
2559 luguuuu SVoD Feglduinisarunsadenuiianauiniswuuseiu vieseduaivilealy

5781 SGD 3.90 %38 SGD 5.90 anuansy MO

firinan Eleven Sports Network lé§udvavslunstievienanwnueagls n.e. 2559 il
drenonnnuaaglsiidntiudaus 10 f.e. - 10 n.a. w.e. 2559 Tulssmadaalufusifiodifie)
(Exclusive UEFA Euro 2016 Rights) Eleven Sports Network lavindayaynlvigldusnis Pay TV
984 Singtel TV way StarHub TV anunsadusuld wazlésauilonu Togsle Fuduunannosu OTT
TV ludssmadanlusansienils (sneazidunves Togsle aznanseluluuni) Lﬁ@lﬁ@%’ﬁmi
Toggle @11150Furunnuoaaglslalyuifgiu Eleven Sports Network Savindeyayrludnuae
eI UAUUSN1S Pay TV U84 Singtel TV Lagu3n1s OTT TV U89 Toggle Wwag StarHub Go

(518ad8nuDY StarHub Go azna1dsaluluuni) Wislrusnisiliosieniswsilesan waziiom

F18NIINRINTLLBLDUS WBNINTLGTINUIN Eleven Sports Network Wa9918U3015 OTT TV 209

auiuuinsBuwmesiinauiiames M1 aelduiiana M1 Fibre Sports Bundle 8nsie '

U315 OTT TV laegliiuinsdaslnsviatuuy Free TV (OTT TV from Free TV Provider)

® Toggle

4 1

Toggle 1uu3nns OTT TV vesu3sm Mediacorp Fadugynvindedlnsvimisyfumily
Uszimasade Togsle 13ulusnisdled w.a. 2556 dudlomsneaulnsiien azas ameuns
9INF89519N1599 7 109989U3E Mediacorp Lilomiindniiteaanainiauu Toggle Tnetamnis
wazlionTIen13/nmeunfyan1gaieg MasULuy Live uag VoD luddlduinisuugunsal

595U UUUTEAT wuunnn waskuvgunsaliasuanzluysemedalls

Toggle Tiusn1sluguuuu Freemium Ineglduinisanunsasusy Toggle tauuuliidey
Aldde TuvaengldusnsndeanlddneasTusaitenlauinnit lnegldusnisuuy Toggle

Prime @111305uviiienisienisagasdoundsnauaIgafliuanlavsoaunsagasmuinig

199 Gigpn; http://www.broadbandtvnews.com/2015/10/28/eleven-sports-network-goes-ott-in-belgium/

10 iy, http://elevensportsnetwork.com/eleven-sports-network-launches-online-streaming-service-in-singapore/
M1 n: https://www.m1.com.sg/personal/home-broadband/sportsbundle#FAQ
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29N91NANIUITUUINTIAY (Toggle-it-First) TunuzAvnsursuuuuliidsarlginsaziossely
szeziamilenoud Toggle agUaselizuruld witaunatidsliuinisnmeunsuazsnenisyanias
Gi’]ﬂﬂ 9110 ABC Studios on Demand, ANIPLUS HD, Disney Movies On Demand, Nick Jr., AETN

wae Fremantle 3nm78 Tus1A1 SGD 9.90 Aawmau

yenaniiemiiinandessenisinsimid Mediacorp Wudhves wazsienisfinaniis
19AULAY Toggle 950N TI9NITEUAIUN1SVI8AU Eleven Sports Network %a;ﬂﬁu’%ms
OTT TV fiflonsosdudvsiunfifiuargs slismatomfnariiuuwanosuves Toggle Tu
%o Toggle Sports Menia Pass tialiusn1svuinian 3 518015 wazinutuiin 3 51801560

dUn9lus1ASUAUN SGD 19.90 Aetiaudnsuniatnaniiudyai51e7 SGD 24.90 Aelfiou

Inglaifideyeymnda waz SGD 214.90 soUiiladneviui 12

U3n15 OTT TV Tnefdlduinisdadinsvimiuvuvaniuiluaui®n (OTT TV from Pay TV

Provider)

® StarHub Go

StarHub Go LHuunasmesu OTT TV Wuinssaus Weufiguieu T w.e. 2555 Tneustm
StarHub TV adugliiuins Pay TV s1eluajlutsemadselus StarHub Go THusnisiloni
sanuane sanmeuss s1en13insied uagsenstienenanfnaieg lusukuy Live uas
VoD Tsigldusnssuraldiugunsaisesiunuuduseand now uazgUnsaiiaduaniduveadn

DU wag Set-top-box U84 StarHub TV sl StarHub Go Tiusnisianizlulssimagsalusiviniu
113

Jaquulfuznisuuy svoD sinu 3 ufianadie 1) Go Select TWldidenguitonsenns
nsviey LLazmwmi‘ﬁﬁ;ﬂamQQ WU AINBUATAIN HBO Originals, TVB Dramas wag DreamWorks
Wusu Tusnan SGD 9.90 satfieu 2) Go Sports Tiildgsenisimdisiyadigauuy Live uaz
VoD ¢ Tusnan SGD 9.90 slawiieu warsauilonu Eleven Sports Network tieviauatiioniiug
Premier League, the FA Community Shield, the FA Cup, the League Cup LLazguﬂ WA
#l4U3n1s StarHub Go TusAwiies SGD 19.90 seieulaslsifidyaynsia (sefusiaimluegi
SGD 24.90 fisLiiou) uaz 3) Eeva’s Leaming Channel Tsigldu3nsanunsavusienisiile

Waunsseuiveunneuszauangessienisiiientsdinmiiluniwdusieusnlulszine

2 iy, http://www.toggle.sg/en/priceplan
2 9i317: https://www.starhubgo.com/help?pageid=help_html
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damlus Tusian SGD 8.56 siatiion ' wagliuinisuuu TVoD Miglduinisanuisagluse
5aalel

StarHub Go TviuSn15wuy OTT as a Feature WAKLEUTN1T Pay TV ¥84 StarHub TV lag
AldusnisRenaniaInnsasuLn StarHub Go luuiiana Go Select wag Go Sports 4aA1 SGD
9.90 simvfioulalelidsAlduneaudednt we. 2559 wagazsuiuAu3nislusin SGD 5.35 s

0™ yananddilddalaussunitanissandalunuang

LADUGILALADY UN1SIAN W.A. 256
(Vertical Integration) wesngu StarHub #fin1sluinisinsauuiaudie lagldiiuaiuinig
Mobile Data mﬂgﬂ%ﬁﬂ’lﬁ StarHub Mobile Data Service Wa5usa StarHub Go w1 2G, 3G

138 LTE w4 StarHub Mobile Data Service 8nmqe

® Singtel TV Go

Singtel TV Go tHuunanwosy OTT TV Tusuuuunenwdiedu Fulvuinsuaglduing
Pay TV 989 Singtel TV wintfu dausid w.a. 2556 Ingglduinisaananaiuisaadasaudn TV
Go Pack wielWinuannsnfutudessienisnaiidy Live uas VoD dkuguneouuszdil qunsal
WA WaTHL Set-top-box 184 Singtel TV gsflan 3 gunsal niouuld TusiaSuduil ScD

6.90 paLRau 1

U3N15 OTT TV Mifinann1559uda5endned Iviu3n1ss1eias (OTT TV from Collaborated

Providers)

® HOOQ

[y

HOOQ tuusnis OTT TV lugduuuivleduasuenndinduseiugiinia inainaay

52088581119 Singtel, Sony Pictures Wway Warner Bros. Entertainment Tagl#usn1siilonn

=

AMNYUAST aEAT LAaEII8NTIIINIHANEIUnTIa1n Sony Pictures Way Warner Bros.

[ '
A )

Entertainment saufianmeunsiiduiiionannusaziui (Local Content) luguiuu VoD uu

[
Y

guAsaluunnn wazvulnsviadiiugUnsaliasy SuliusnsasusiinauunsIAL w.a. 2558

o

Tusnislulssinadulafide Ussinaduife Ussmallautud uasUssmalneg Jagiudalaiinng

Trusnslulsemadaalus 1

1 iy, http://www.starhub.com/personal/tv/add-on-channels/eevas-learning-channel.html
3 7g: http://www.starhub.com/personal/tv/starhub-go/tv-wherever.htmt
16 fign: http://www.singteltv.com.sg/singteltvgo/

17 f4: Singtel’s Annual Report 2016
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HOOQ TuSAMSIUY SVoD lusnaadsUszana USD 3.5018 (IDR 49,500 lulseimnedy
Tnflide IR 249 Tuuszimaduiie PHP149 TudseinailauTud waz THB 119 Tuusemelng) Taed

= U

1 Ugydanunsasuaula 5 gunsal el HOOQ w8431 Netflix AudesedAy F01335ladesAnd

o

'
o

A1n31 Netflix ABuL1930 (ANUIN5518LROUVRY Netflix ag#n USD 7.90) nilsnagnsidrdnylu
wgugnauamglusussmatenisiduiusiinsiugliusnsinsauuauselvgluusas
Uszina tnedagiuluiusinsiu Telkomsel luuszimadulafide Airtel lulszineaduife

Globe Telecom Tudssimaiaulud wag AIS Tudssinalne 117

5.3.2  @NNAaNA NSULINTU LaZNansENuINMISIRUINNS OTT TV

UszinAdenlusinnumainanen1 e uinuessuwasn 1w Inelin1w1519n1589 4 71w
TAuA Me1dIng e MBNad NMITUNaN waz AMedn vilinisudatudauvainwanslu
dnveniomisiinanludessuluite 3.3.1 nenainil Ussinedsalusiuduniludsema
nauUssmmendouiifidulugsia OTT TV fideutreunn faunanrlefuainfiunangliuing
Insvimiidy 3o OTT TV umanrlosuanguansielmiveslulszimanazsinsussma 1osanded
Tsflszuumsnszenmuazdeddnsimifinseuaguaiateududisnnvessema Tul na.

2558 9MNNTdT19AEUTEN Nielsen T5uUstnAT13 85% 2 SursulnsiiruadneawuulsAildaie

drunsusnisinsvimduuuvenaunnilvengldgediandn 960,000 ATITeu ' BnvivdaalySEad

'
Y]

lassngdumesidniuduswuarintanelulszna Javhladguduudeudimuiwiu Dunali

a o

5373 OTT TV ludsewadealusiiaduuniu

8 Shsuanileu o Yuil 24 Fones wa. 2559
"9 f3: https://hooq.desk.com/customer/portal/articles/2120413-how-much-does-a-hoog-subscription-cost-
120 7ig: http://www.channelnewsasia.com/news/singapore/85-of-singapore-viewers/2241228 html

2! f1n: Singapore in Figures 2016 by Departrent of Statistics Singapore
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Singapore’s Landscape of Linear TV
" E——
mediacorp TO gg!e 2558
+ Media Corp S 2557
- Monopolized by Media Corp under MDA 12556
- Providing 7 free channels StarHub
- Launching “Toggle” as a Freemium Add-on Feature v
Pay TV Free-to-
& Air
1 .GO
4 StarHub Go 0 5 10 15 20
e StarHub TV Source: MDA’s Media Consumer Experience Study 2015
- Pay TV by Telco “StarHub” Popularity
- The first Pay TV provider since B.E. 2534
- Providing SVoD services From the diagram, we can see that Free TV receives
the most popularity in Singapore. For Pay TV, StarHub
cooq TV outperforms SingTel TV by little due to its long
. — Pl presence on the market. SingTel TV is catching up
Slngtelw though.
e SingTel TV
- Pay TV by Telco “SingTel” In B.E. 2556, most big OTT pla_ltforms are avai_lable on
R Pa; TV p¥ovider sincg B.E. 2534 the market. Therefore, the linear TV possibly got
- Providing SVoD services affected. As a result, the average time spent on all 3

operators decreased in B.E. 2557.

¥

JUN 5-21: Nugrudnvesn1siuinsinsvirdilulssmadanlus

X

913U 5-21 wanslifufsfiaulugsia Linear Television Afiis 3 s1elug léun
Media Corp Failuuismluiniovaangy Temasek vossguraiignuinnsliuinistnsiiaiainea
wuulsanldane uay vsninseuwiay 2 18lvgjeene StarHub wag SingTel flusnisingiia]
wuuvensuandn lneduslaadiulvglidensurunasanuauladuuinisuuulialdane il
MndnuilislunsivrsedUanmiininiian sesasidu StarHub TV MlalvusnnsTngsim]

wuvveniuandnilusewsndaudd w.e. 2534 Jadifaulaisedu SingTel TV Ailutiaslndlul
W.A. 2550

I

AUSNI5INITiEua 3 578 aszrdnfeaudrfguesnssua OTT TV wazdufiuiinis
Tusnisluunanesudasifiuyanliuiuinisvesu Snsdafiunuazninauisudduilan
Meauaadauing OTT TV ?JyumLﬁamauauaqmméfaqmwmgﬂé’ﬂ 1n8 Media Corp § OTT
wnannesudein Toggle StarHub TV fuennddudadn StarHub Go uay SingTel TV panidu

wanWaLAtU SingTel TV Go @sladinisesuesivazideanisiuuinisiuiide 5.3.1 luuan

nswdstuveInatn OTT TV lusswadalusiianulisuwdasegresiaiinielul
WAl 2559 Euwn W Tgliusnig OTT TV selvslannsnslseinainandunuivludalus
WINPT 1 Jranseaulanags Netflix gliusn1sdyyiRgesniedns Viu wag CatchPlay 911

Ieniu Adawdinndalivinsndsgallafoudiquisy uwifldsuanuleuegsdumany
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Singapore’s OTT TV Environment
OTT Players Ranking

Current Users on the market (%) Considering within the group of consumers who
are subscribed to any OTT TV platform(s)

19%

Free-to-Alr In Singapore’s OTT TV business, Toggle, thanks to its
16% B pPay TV free contents, still receives the warm welcome from
i the mass.
13% Independent Providers
11%  *New comers For Pay contents, the world’s player like Netflix gains
9% the popularity from Singaporeans. Yet, local providers
8% like StarHub Go and SingTel TV Go follow firmly.
Moreover, the new players entering Singapore this
year (B.E. 2559) like Viu and CatchPlay, which
provide the popular far-east contents, are worth
keeping an eye on.

Toggle Netflix ~ StarHub Go SingTel TV Viu* CatchPlay*
Go

In general consumers when asked where they view videos
the most from gravitate toward YouTube (96%), Pirate sites
(20%), Toggle(14%), StarHub Go(5%) and SingTel TV Go(5%)

Considering the Free TV contents, YouTube is the
go-to choice for catch-up watching rather than
Toggle although the Media Corp is the original owner

of the contents. The scenario highlights the
Y T h . s, competition between the foreign provider and the
Ou u B - local provider.

Source: MDA’s OTT Video Consumer Study 2015

JUN 5-22: druuuenanvesgsia OTT TV ludsemedaalus

lne Toggle MAUINISUUY Freemium apslasuaiuliougean diududuaedzodadun
Ao Netflix Medamllwlad susmeuenndinduaingliusnisinsirduuuvenuaundng
2 578 StarHub Go ua SingTel TV Go muaau sedwiulugy 5-22 uenaindl Jiausiglugdain

S 1 . oV Yo [ [y I a a 1 o a
LBLYYBYNN Viu Ly Catchptay ﬂl@iUﬂ’]i@’EJUiU’e]EJ'NWU']ﬂ‘U’]’JﬁQﬂIUi INAITAITIINEANITU

v

Auslaalag MDA wudngruiadudesnislunisSusuilonlyiniuwidinguvasan so9aunAe

U

MU Yenantsenisinsiieddudis 215 anldwiu v wavansy tisuarudeudu

¥

ag19u1nludealys ' Judumauandanviliglauinisselndegeis Netflix Viu wag

Catchplay Winiangudvulaogssins,

v

Tagialu vdsalusdanadusaunissuruwuulianldane 1Weaann laeads quslam

&

s

$urnARlea1nM1e YouTube uniigniia 96% sesasunde n1sfuruuuvaziiindvans 20%
yenanil Q’Qﬁ%’aﬁ’aﬁmﬁawdwaLﬁwia;ﬂﬁu%mi OTT TV Afudrveaiion sy du
iosnanwadisiadnediu wud Usssaudeniurunissensieunduestesnssimindai
7174 YouTube 111031 Toggle s‘iqéqﬁﬁaﬂwsLLﬂqﬁuﬁuizwdwq;:JLa'uiummﬂ OTT TV TuAealusiiu

JuaarimeRanziiinsnslalunmsiansiulamiil

22 G41n: OTT Video Consumer Study 2015 by MDA
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HaNIENUVRINITIWILENIS OTT TV siaguilan

FruanumaInateesnaln OTT TV wazn1suszleviandumesiinfiunsvaiosd
nanaludedu silvingAnssuvesduilamisuly dudufeenademansenuregsfalnaviedld
TneLan1zeg19BuuUUanUaNITN LAz INToYATes Zenith Optimedia way Nielsen WU
selaanlawuivesednsviaudnisidulaanasiianou 10% a1n $646.287u Tuln.a. 2557
wdewfies $583.481 lulin.a. 2558 lusariisldlavanvedileseulaiinsiiulntuiensn
Tududindulnewdenay $9.68 e Tutas 3 Ieuwn waziinisannisalinavifindudu

$18.8a71 TuUN.A. 25602

OTT TV Effects on Singapore

Impact of OTT TV on Pay TV Consumption

* OTT platforms do not affect Pay TV consumer behavior much
- Majority still watches Pay TV the same O No Impact
- Some spend less on Pay TV due to “cord-shaving”

- Some spend more on Pay TV due to “bundled services” Pay less
- Only a few cancel Pay TV O Pay more
e Pay TV number of subscribers B Cancel

- Both StarHub TV and SingTel TV experience slow growths
- StarHub TV: more subs and faced with near zero growth

- SingTel TV: lower subs but growing faster
Source: MDA’s OTT Video Consumer Study 2015

« Pay TV ARPU

Pay TV R
&y evenue - StarHub TV: high and stable

450 - SingTel TV: growing since B.E. 2556 (due to the transition
400 | —————— from mio TV to SingTel TV and the deal to air Barclays
350 League Premium)
8 300 » Pay TV Revenue
N 250 StarHub - No significant drop for both Pay TV providers
S 200 N - The revenue of each provider corresponds with the
Z 150 e ARPU figure.
128 With the presence of OTT TV, there might be a slow growth in
subscriptions and some customers switch to the OTT platform but

the business is still growing as the revenues of Pay TV players

2554 2555 2556 2557 2558 presented here.

Source: Companies’ data and MPA analysis

JUN 5-23: wansenuveen1sliuinis OTT TV Tulseimadanlus

91n3U 5-23 Wad1539310 MDA wudnluw.a. 2558 761U 189907 OTT TV 191sndl
unumludssimadsalysuiniu wgnssunisldinsvimdivuvanivanidnlaediuluglile
Wasuluuin tae 67% vesuslaadsaslduinisinsvimivuuvenaudnmieud ag1alsinny

v

a | I~ v aa o = I~ ! ! Y [y a
NUiIﬂﬂUWQﬂ’JUlIﬂ']iﬂi‘U')ﬁﬂ'ﬁTUﬁmJﬂa IWEJ 17% lli']f]ﬂ']EJG]@IV]iVlﬂuLL‘U‘U‘U@ﬂi‘Uall']GUﬂaﬂaﬂ

e

weuslaaladnisanunetnanislda (cord-shaving) wsnziiuindl OTT TV Wudnniaden
wilafA wonandl 13% vesiuslaalisedneselnsvirthuuvensuanBniuiu Fadunauiain

N3lgUTMILUUIIEIIN (bundled services) saufiuunanlasves OTT TV uazglddiuaeiiios

124 =

2% (cord-cutting) luniannislgusnisinsvimiuuuvenivaudn ' danginssuninanddaing

2 iy, http://www.mumbrella.asia/2015/08/singapore-tv-ad-spend-growth-to-fall-10-in-2015-while-online-video-surges-china-sees-tv-ad-ex-
growth-dip-for-first-time-on-record/
2 f41: OTT Video Consumer Study 2015
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ganndoInuIWINUBNSUANITNVRIlNI AN UTENBUN1TYINdRY FeAe StarHub TV Uag

SingTel TV fianasusilaiann ﬁqﬁLLamTugﬂﬁ 5-24

Pay TV Subscribers and ARPU

600 60
=)
8 500
= StarHub TV Number
E 400 +— of subscribers
5 mm SingTel TV Number
8 300 +— of subscribers
>
‘: === StarHub TV ARPU
o 200 -+
8 —o—SingTel TV ARPU
g 100 —
=}
=

0

2010 2011 2012 2013 2014 2015

JUN 5-24: nudlduarseliiadeseaundnvedliuinig Pay TV

NANIENUVBINTIILUIANT OTT TV dagliusnng Pay TV

Fruuvesfldlnsimivuuvenaudndaininfulatudmiu SingTel TV ustanaaglailé
wuladaduiae Tuvagiisruugldves StarHub TV fafimnunsein asiuliin Sruaugdldlals
anasasdmiugliuinistiaes luwhusafisatu ARPU vidoseldiadoveslddsdamuiulniy
dmfu SingTel TV d@au StarHub TV Alail#insiasuntasnn Jaaansaaguléin msiigsna
OTT TV FudanfunumluvssimadanlusneliAnanudasuulandnifivsiossenisuilaa
dodulnsiminuuuenivandn uenani Fuiliosingudl 5-24 nansgmures OTT TV fifide
selalaenmsinvesgsialnsvimduuuvensvaudnlilafiuinegrefitedfey egrlsinig §
Truinsinsvimifasfuniuesuuinianisnainvesssna OTT TV inszdausdiifuiiostag

a <

FuAuYaIaIaItuAgsAINinsdulaireut s Uiy

5.3.3  wuIanamsmiugua wazuleuedadsuuazatduayunisliuinig OTT TV

ludmvewumumivguasazuleuigdaasunisiiuinig OTT TV vesUssimadaalus
sglidenguuny wies1wlnaRnegliegudiluidenisiiuinisinsvimduaznisnszatenin
wazidedlaenaly lnesguradealusiinslianuddgiiendu ¢ wdenan laun nislilusugis

N13ANATRIUTINA NMTAATUNALITUAVENS tavnsiniugualawaeige Jaaedidfiiuauad

LANFE199n kU
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Singapore’s OTT-related Rules and Regulators

Jurisdiction of
Government of Singapore

Consumers Association of
Singapore (NGO)

Ministry of Communications
and Information

Advertising Authority of

Ministry of Law Singapore

L Singapore’s Code of
Advertising Practice

Infocomm Media
Development
Authority

— Broadcasting Act |:

Intellectual Property
Office of Singapore

) ) Intellectual Property Law
— Code of practice for TV Broadcasting Standards

— Internet Code of Practice Copyright Act

— Subscription TV Code
— Policy Framework for Net Neutrality

JUN 5-25: unudanmsdeduldngruneiineadesiuuins OTT TV lusunadealys

NUN 5-25 wansliiufianmsaunisaiuauveaniiaeauane lulssmedenlusnvh

ningualudiusigg ¥09g3Aan1snTzAIenmLaides Bealagnanidl Sgutazegilemainis

[y

mriugualneadilngdasznaulumedenguunenaisdiu Suunseniu 2 dunineg laud 4o
A1Muan1508ne1n1d Laedl Infocomm Media Development Authority (IMDA) tJugmaunu
lngianiz neldnsensianaluladansaunauaznisioasvesdenlis uazn13QualTosavans
= o w (% fa ] a s dy o A

Fagualagdrinauninddunadygyiuisuszmadaalus nsensungvune uenaini Gailises

nsaendasnislawunlang Advertising Authority of Singapore @e9AnTARIUONTUYBIEIALUS

Broadcasting Act bana1afienashilusyginuigesneinianinuazides a1ela

vaada o a

N3e319UYRRNNA1Ue1Uv0Y Internet Content Provider Falasan OTT TV Wiy sz OTT

o
(%

TV finnslwusnisidoniieniseniulassviedumasiin @9 Internet Content Provider 2

lasulueygnlaednludfegudn fasufuifnuaudenivunves Class License uag Internet

=3

Code of Practice uanaini OTT TV lugduuu SVoD Wuiluuinis Pay-TV Uszinnnils fs
Jndudedlasuluaygym Subscription Television Service (TV) Licence fiag 1191 nginanildl
grunadeduldiuglnusnisieannludsemanazsaUsemantnusnisiliuinisnelue s

vouseimnafenlls dasnulaendesuisauanslinagun 5-26
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Singapore’s OTT-related Regulations: Licensing

. INFOCOMM . INFOCOMM
Broadcasting Act v MEDIA Code of Practice for TV v MEDIA
(Chapter 28, Section 9) k‘ L CiTMENT Broadcasting Standards k‘ L CiTMENT
OTT providers, whose contents are publicized in Two-tier model
Singapore, fall into the definition of Internet Content . .

Providers. - Niche TV License

Therefore, they are automatically class-licensed. for Internet Service Providers with less than 100,000
subscribers
Consequently, they have to comply with the Internet

Code of Practice on the next slide. - Nationwide TV License

for Internet Service Providers with more than 100,000

“ - subscribers
Internet Content Provider” means

(a) any individual in Singapore who provides any i X o )
programme, for business, political or religious purposes, Nationwide TV service” means a licensable TV

on the World Wide Web through the Internet; or broadcasting service provided by a nationwide TV service
(b) any corporation or group of individuals (including any Ilcen_se?,‘:alnd_ nationwide Terrestrial b|:’oa:dcast v
association, business, club, company, society, service”, “nationwide Cable TV service”, “nationwide IPTV
organisation or partnership, whether registrable or service” and “nationwide OTT TV service” shall be
incorporated under the laws of Singapore or not) who construed accordingly.

provides any programme on the World Wide Web through . . ) .

the Internet, and includes any web publisher and any web “Niche TV service" means a licensable TV broadcasting
server administrator. service provided by a niche TV service licensee.
Computer on-line services that are provided by Internet "Over-the-top TV service" or “OTT TV service” means a
Content Providers and Internet Service Providers are licensable TV broadcasting service delivered over the
subject to a class license. open Internet.

gﬂﬁ 5-26: ﬂ;]ﬁmaﬁﬁm%mﬁumﬁaaﬂ%aqmm
31n3U9N 5-26 anglauszutandnn1suUa Code of Practice for Broadcasting
Standards lafin1s91uunguuvuniseanluaygineenidu 2 Uszian 1) Niche TV License

dmFuglvusnisniiguudIuiudingy 100,000 AusaYessI1ens w38 dkvasaiuiingy 250,000

o

AURBNINITIAUTNITNIMUA wae 2) Nationwide TV License d1vSugliuini1snigvudiuiu

- 1

1177737 100,000 AUFBYBISIUNNT 138 LRINFBIUNINNTT 250,000 AURBTIINITEAUSAISNINLA

Y

12 Falapyaluuan OTT TV wnaanesudnanagludiwin Nationwide TV License

Syuadseluslinnuddnludosmsdunsesiuiinaduniseaneinia Tudesy OTT
TV aggnaauAslag Internet Code of Practice figdaniomiiannsnoonainield daazda
Adeadstunasin1sUssfiululssmadug Wy wudinisesnernianmaiuneu1ans n1sazidia
mamassaliansey nsiimaduiusfufioniuagivanuindug n3gunsamaniud
neliAnanundsndsdoiderfvazaaun (udu Snits Sedndudosfinisdagiduenyd
wnnzanlunsaienisineg alaginluazifunthvesgliuinng oTT TV Tlunisdwunly

LN

125 Fa: https://www.imda.gov.sg/regulations-licensing-and-consultations/licensing/licences/licence-for-the-provision-of-broadcasting-
services/subscription-nationwide-television-service-licence/key-conditions-for-niche-and-nationwide-tv
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Singapore’s OTT-related Regulations: Consumer Protection

Internet Code of Practice I I l‘ BEVELOPMENT
AUTHORITY

The Code sets out the formats and obligations of
internet content providers and concerns about explicit
contents.

Prohibited materials are of nudity, sexual violence,
non-consent, explicit or under-16 sexual activities,
homosexuality, incest, pedophilia, bestiality,
necrophilia, relished acts and ethnic, racial, religious
hatred.

Policy Framework for Net THPOCOMM
Neutrality (June 16, 2011) L‘

Net Neutrality centers around the rights of

I" M INFOCOMH

Subscription TV Codel I ‘ DEVELOPMENT
AUTHORITY

Classification in accordance with audiences:

DEVELMENT

e v
g ham

While OTT TV may offer contents up to R21 with the
safeguards that meet the requirements set by MDA,

consumers to be exposed to all data on the
internet. Therefore, internet service providers are not
allowed to block any consumers’ access to internet
contents. “The scope of net neutrality policy applies to
mobile Internet services and it prohibits blocking the

linear services offered by FTA TV and Pay TV can offer
up to only M18 and PG13, respectively.

Censorship subject to program guideline: censorship
on OTT platforms are more relaxed; rather, the

broadcast of legitimate contents that follow the Internet
Code of Practice"

contents get classified instead which will be discussed
on the next slide.

vaa a

‘U | 507 Uisma‘waﬂmiﬂguwLﬂmmaﬂﬂumiaaﬂ%awm

meleuszurananni1sufus Subscription TV Code @43

1)

2)

3)

4)

5)

6)

¥

d ! 6 1 U CY L3
Q']ﬂE‘U‘VI 5-27 IG]EJVN’J@WNG]EL‘L!ﬂ'ﬁi’]i’]ﬂ'eﬂﬂ'Wiﬁ]SIGULﬂm"?/li'JlIﬂUﬂ’ﬁE)E)ﬂ@']ﬂ']ﬂVl']QIVIﬁVlﬂu

(%

198U 6 e Lo
G-General: vianaseMsvluiaunsasuvalannie

PG-Parental Guidance: wuns18n1sAiviunzdmiugsuiiounniventiuiiniand

o & v Y o o £
ﬁ]’WLUumaﬂlﬂiUﬂ’WLL‘LJ%‘L!’V\]WﬂQUﬂﬂiEN

o

PG13-Prental Guidance 13: #179518n15731 A 8@ nsudne@d1nIn 13 U sududaq

]

raa

Ii5uAuuzihanglug enafamdesviouvuiliffanssumanaduniferdouas

21adAaun

'
=

NC16-No Children under 16: #u3n3180157 liiunzgdusuiinegsindd 16 U @9

WeyEiAUARIEARY PG13 WANAINTULTINNTY

|

M18-Mature 18: nuinsen1sdmIuguunieny 18 Yauly enafileniguwsaiuidy
91N M16 WLALLTRIN wkaEANATadilenT o1allAaaaldend Laznmnsiilan
Ui

R21-Restricted 21: wuns1ensdmsuguuniieny 21 Yauly duidwilleninday

e{' a a v o ¢ ! A = a (%
JULIINERN BIIUNTINATTULNATUNUTICINUAAS 2 AUNFNLNANRIDINALAYIN

§ v A

9e1alsAf Msduwedeing veswszmednlyus Slldedaudaiulasesnangunesiu Net

Neutrality 1na1731 uslnadidnsaiaglasudayanieg vuduwmesidaetasuiou tneviuillng

s1euatvauysal (Final Report)

i1 146



TIME

CONSULTING

a W Y o v Y a Ac g o ) a v Y o W
miﬂmﬂumimmwayjaﬁuamuﬂﬂﬂ LAZUALUNUIVDINTUANYIAYINUVDUIAUVDIUTS N A
daalus dannandfialugun 5-28

Singapore’s OTT-related Regulations: Consumer Protection Cases
| Subscription TV Code | :e:> | Net Neutrality |

¢ Obama on Ellen’s Show

On February 12, 2016, Obama'’s speech on LGBT rights during Ellen DeGeneres was
cut while aired on Channel 5. The country claimed that it contained the topic of
homosexuality which violates Clause 6.4 of the Subscription Television Programme
Code which states: "Programmes that depict a homosexual lifestyle should be
sensitive to community values. They should not promote or justify a homosexual
lifestyle.“ However, on the OTT TV platform the show may be aired with higher rate.

¢ Relaxed Censorship for the Contents on OTT platform

This issue raised much criticism. The clear example is from Netflix. Many shows on the
platform have lots of explicit contents that potentially break the rules in the Singapore.
For example, among many shows aired on Netflix in Singapore, Game of Throne gets
rated as R21 on Netflix, despite its scenes that display nudity and violence. To put it in
the nutshell, OTT TV can have more varied contents than linear TV.

‘GAME« THRONES

JUN 5-28: n3dinwAeiuusns OTT TV Mifisvululsemadsnlus

oniog1ady Welieununiusiinium Uszsiusuivesanigetnsng uisunia o
v Iegniudyluwaisfulssiiuaudnsiume vde LGBT lus1onis Ellen DeGeneres @4
19989 Channel 5 983 Media Corp lafinsesneiniAdulsedn mnusiioruisdiurosung
Tounanldgnineanty iifadadernit mnsenisadadgnatsu Togle Fadiu OTT TV
unamilesuves Media Corp azgniwuimasusolal 151mudn OTT TV l¢¥unisezquedisluiFos
nseenernannnIlneviemivialy aunsnarevaaevfioansfungudouidonggedu wWiuld
210 Netflix fianunsaliuinmademitfidenfideudrsguussfiogluming R21 lurasiinane
519m15 M18 \uvsnedigefigaiissuulnsiimiszannnsaseneiniald nsdiAnwisionn e 334
Game of Throne fiflamnsidusin wagnmnsimadusiusang Qﬂ%’mﬂuiwmsﬁamﬁmuw
dmsufruiifiony 21 Tduluvuuwanrlasa OTT TV ilesarnuinig OTT TV Idsutselemtian
Parental Locks w3a nmssaannisdniaengnissusa il OTT TV fssuuntsmsradungudoni

FauuINNININsAd lUkara1unsa luus NSla N raInianeuIn vy

afls {liu3nis OTT TV dnludesmdeafiniosnisiavun uazdvdns 1Heaa1nnis
Ausznauntsfossarsmseldainiavan wazlunisanesionisene duludeswediaygyinain

Wvesionn sl §3Ra OTT TV Fwieslinguuneiiugualudiuil
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Singapore’s OTT-related Regulations: Other Relevant Rules

Singapore’s Code of A : Qandards Copyright Act (Chapter 63)
Advertising Practices - an adusery soun and lQOS

Intellectual Property Law INTELLECTUAL PROPERTY
OFFICE OF SINGAPORE

All advertising approaches that appear in Singapore Copyright includes the expression of ideas. However,
must comply with the Code. The contents shall not the ideas or concept are not protect. Rather, according
violate the Guidelines which consider about to Intellectual Property Authority of Singapore, OTT TV
- matters of fact contents will be protected as they are present in many
- use of research results forms: Dramatic works, Films, Television and radio
- use of testimonials broadcasts, Cable programs.

- expression of opinion . . . . .

- quotation of prices; associated purchases Infringement by doing acts comprised in copyright

—(1) Subject to the provisions of this Act, the copyright in
a literary, dramatic, musical or artistic work is infringed by
a person who, not being the owner of the copyright, and

- use of the word “free”
- use of the word “discount”

- comparisons without the licence of the owner of the copyright, does in
- availability of products Singapore, or authorises the doing in Singapore of, any
- bait advertising act comprised in the copyright.

- switch selling (2) Sections 32 to 34 shall not affect the generality of

- protection of privacy and exploitation of the individual subsection (1).

- guarantees which are 32. Infringement by importation for sale or
- identification of advertisers hire 33. Infringement by sale and other dealings and
- charitable causes 34. Infringing copies made on machines installed in

- legibility of disclaimers libraries and archives

U 5-29: nganedus MAesadestuyIng OTT TV
31n3UN 5-29 n1slaivaiegaelauszuiandnnisu)us Singapore’s Code of

Advertising Practices @4szytafimualunisatslawun Jalaenanuaiiidnvaeiadieadaiy

a 3

Useinadue) 1wy Wevminihuneenainiadediyaninuase lianuddeanufiwaniainufndiug

)

Doy

waa

Liwnzay nsldandediensdngs wu w5 Wie ansia udu uenantinsesudyaRaudns

o

(Copyright Act) kagnguuneninddunislaq dnsAuasesdvnsvesinveiien lnguns

a a

N3rylagangAgInuAVENSAIUIIUAINEUAT SI8NTINTTALLAEINY UALATHIIY F9ul
o =] 5 A v ' Y v A M Yo v ! [
nsdinmuazidedluaied viednseiiion1sadus neldlasusuginanidnves sgnlsinig
¥ Y v « a L= (3 = < ! I o
danguaneillailasiunisauaseddusesnunfaviensuruivesiny fworadudednilunisiy

ganala

a L%

wlgurgdusunazaiuayunisliuinig OTT TV

snriisgunadenluimdnihanusgmiindiothaseluslug Smart Nation lugaRdneail
Tagaenuleuny Infocomm Media 2025 isjatiuliAnauivimanaluladasaume 1o
sruvBumediiniinnuings wagiannauam@ialiiinudiduasanauiiuszu Intemet
of Things nelud w.a. 2568 dwsunwinisativayugsnaveslsemadenlus nedguialull
Tasensfitomde OTT TV Inglanizianzas usazillassnisitiemaeiszneunislaemly
sadgluimsfiAeadostu OTT TV aunsaddlud¥esennuatduayuannmienuiguiald 4

v a Y 1 ) o [ 3
M935UIadenlUslalinsutadlasan1seendudIman AIuaNyLeIeIANns
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1) Uszlnnnanisiamna (Enterprise)

= 4

dmfuianisivg Sguna @9 IMDA azauanunaluladideiigsdiulng In1sinmud
fiaun15danns fnsuuziiisnnsmanaluladlmig eandununiinisudn uag
wsvasedmdalinaduasiauamunniuliuiesdng fnslianudiemdesu
ATIUATNTOTOINGULTIY agnTmanauananteafimsduaiuianinisinnistoya

nquius (Cloud) sauluiamsiauimalulagansaumeuaznisdoans
2) Usztanymma (Individual)

n1e3guradsaluslaeianty IMDA finslRuatuayuyaaafiaulalusunisiau
welulad Favsfiuuamnadiemded mivenuidediie slufnswanyunisdnuidia
USyayln wazUSygynendmsugiainuaunse Snvadeiinsdnlusunsusineg fidae
susIiainurmamaluladansaumanaznisdoas msafrauonndiadu n15v

ANBUAT LaZdU9BANINNIE
3)  USeNMIgIunavuInna1awnazuIngay (SMEs)

dsnlufidaiufandanistuindeuniamsugiares SMEs nadsuiadedaliiiulovie
Fremdousnmaniogaunune 1wy Productivity and Innovation Credit Scheme
1Ay Inland Revenue Authority of Singapore ﬁ?i'ﬂt,fluimamiézham%aéf’mﬂquw%’wéﬁ
aduayun1samuwazauide wazlasunalszloniainnisanvgouni@is 40-60% 1Ju

4

AU
4) Usstanusendalvg (Start-up)

Uszinadaalusiuiluassdvesusenlalumg mszsguiraiilasanislimnudiemasly
JULUUAN9Y 11nUN8 ieauudaasy 1ag SPRING Singapore Uagn1sanngaun1snil

o w

ﬂﬁmuamaxmm@uaiﬂa Inland Revenue Authority of Singapore

vl fliusnag OTT TV Nflaavaudinssmuntenvunvedlasinisssyld ¥5e 8eAns
wavymnaaulaaaulugsia OTT TV awnsevndeyaldegisieaeuuivledvdnveamiieay

Sgunatiue fevina1ilidnedu
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5.4  Uszwmanvald (South Korea)

Tutszwanndle gliusnis OTT TV unanuaneguuuunsiiludliuinisselvg waz

£
a =) 1

nglusn1seinlunae W4 IPTV, Cable TV wag Free TV U3A15 OTT TV MLAni dena
nsENUNUINARRLIUINIS Pay TV lnedistelaainnislawanuy Pay TV WU wardisuay
AT Ui widwansmunisausie Free TV 1dntios Tne Free TV ds1eldainnns
Tawauuy Free TV anas $1aiu3ntg OTT TV Tuusemenvaldifind uunidunaiuiunoauads
W& Fausl w.m.2547 ﬁﬂﬁ?uwmamuﬁﬁual,l,aasjw Korean Communications Commission
(KCC) wag Minister of Science, ICT and Future Planning (MSIP) %aLwamamwﬁﬂiumi
Mfugia OTT TV ﬁqaﬁmsﬁﬁuaLLamﬂﬁU%miﬁLsﬁmmwaaumi s?fwslﬂuiw,t,dagmmmsﬁﬁu
puantsiumndedunsliuing maduasesfuilan uazauaumeduiiomnigldnguane
SEAUNIZINVUYQR Ao Internet Multimedia Broadcasting Business Act (2013) s?faLfJuﬂgﬁuwsJ
dnlunisidugua OTT TV uazdsiinguuieduafiAerdesdnuinane 1wy Net Neutrality and

Internet Traffic Management Rules (2014), Telecommunications Business Act (2015),

Broadcasting Act (2015) 1Judu

assielulinansfaninsiuvesfiausiendnndegiinlunainiieidesiuuinis OTT
TV ludssmenmald lngnivsnwienananisielulumsinsegianineain n1sliuinig uag

nsTilenuveliusnisene ieaieanulaiseulunain OTT TV

Uszanuing F8¥a WUIN1T 31821980

JlAU3NTS SK Telecom* Alusnasinsanuiauluiaie SK Group Tuinas
InsAuunAY L3898 Mobile USN15LATBYY Fixed-line Tuuszina
(Telco) nmEld wazlu3nas Broadband uag IPTV H1uu3Em

SK Broadband 39tduuSenegesves SK Telecom

yanandgalrusnisinsvainuinalulagd DMB

(Mobile TV) uaguiniseeulaivislugluuudug andae

Olleh WJuusnisiasev1e Mobile USN151A39Y1Y Fixed-line
LazUIN15 Broadband laeui¥m KT Crop. Jaidug

uimsneglugyngavessemanvals

126 Gapn: http://www.sktelecom.com/
2 DMB v Digital Audio Broadcasting Aowaluladmsdwdygulnsimindeuiifieonuuuinuainssuunsddivg nsnedisaszuuiinea ny
senuuuIisldaltneanaifuin) Terrestrial Digital Multimedia Broadcasting %3e T-DMB) uaganafiesl )Satellite Digital Multimedia Broad
casting ¥ S-DMB) nanie fl¥anunsaliinsdwidiofelumsiuuiile wiedievenan duanifiensedyaynifneauuuliaznmuasindeuiisoe

AN57 wazdiannsasururumanietneada wazsensinsvimiuuuunalé
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Y a

Usznnusnig S18BBEAUSNS S18azL08n

Y

LG U+ dliusnasinsauuirauluiaie LG Crop. THuInns
L\A38%U18 Mobile USN15LATBYY Fixed-line UTNIT

Broadband wag IPTV Tuusewmenniva e

Jliusnsdas Korean Broadcasting  #lyu3n1s9ess1ensuuuanssaie (Public Broadcaster)
378n15WsviALdwUY | System (KBS) ¥ Feusnveslszimen nald Luvessenisvesiguia
Free-to-Air (FTA Jagtulviuinis 2 dedludseimeninalalaun KBSt
Broadcaster) KBS2 way desdusulunavansusemealaun KBS WORLD

. Wugliusnisvesnensdamdudmninanlulseina
Munhwa Broadcasting Y :

. WAL ALUNSIee UaliSeeAnINTEIBLELIEIESY
Corporation (MBC) v

Jausssy welrusnisyealnsvidukIusEuy Free To Air

d1u3u 1 Fedldun MBC usnanidudugliuinisves

£
Y a N

i'l&lﬂ’]ﬁ%ﬂ/]&lq wLda A1aLfisn DMB LLaszluNwamuam

Y

S98NSANYNEA UUSENFLNINE LS

v 9

Educational Jugliusnisdessenisinsiimiiienisnulusene

Broadcasting System | tnnate Laglwusn1sdedlnsiiAtunIuszuy Free To Air

¥

(EBS) ™ F1u7u 2 doelawn EBS1TV EBS2TV uanainidaudue

U

WuTn15999318n1938 tALTa A1aLiigy DMB Lite

NSANEIDNAY
Seoul Broadcasting Juglivinsdessienisinsimbiandudsaiend
System (SBS) fuilunisinegnialenvudeiiinsevign1seanainie

asauAguUsEina laglviuinisdednsvintkiuszuy

Free To Air 37u7u 1 Ya9l@n SBS

gliusmsinaviad | SkyLife'™ Judliusnisinsvieduuuvensvanndniiissseiiesly
LUUUBNSUANITN USENANIAR AT MUSNSHIUSEUUANLARULUU Direct
(Pay TV) To Home (DTH) agluwasaussn KT Corp.
Yy d p
D’LIVE 58 C&M™* Judliusnistnsvimiuuuvensuaundnuuuiedase

Tngluvszmeniuale Tnglauinisvsnassiudygiu
(Set-top-box) tALTaNd u3n15 Broadband USN13

Internet Telephone wazU3INISLLBMIATNDAMI

28 Gap; http://www.uplus.co.kr/en/
12 Gy http://english.kbs.co.kr/
10 Gap; http://aboutmbc.imbc.com/english/
51 fa: https://global.ebs.co.kr/eng/main/index

2 iy, http://www.sbs.co.kr/

5 iy, http://www.skylife.co.kr/

136 S, o

Nu1: https://www.dlive kr/global/english/
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Y a

JsTNU3NIg U AUSNS suaLLYn

Y

[

CJ HelloVision™ VWU LAUS NSNS ALULUBNSUALNTNLUULALDASNE

Tngjfianluvssinanindld nelduinsiaedadi
UIN15 Broadband U3N15 Internet Telephone 13115
#11u Mobile s2uf9u3n1s OTT TV aneléde Tvine
U999u CJ HelloVision 1agn SK Group \1ZeRants

Wislusnisiatdaiinag IPTV

Tbroad " Judliusnsinsiimiuvuvenivaudnuuuiadase
Tngfludsemaninals lagliusnisvaadail vsnig

Broadband BuwmesiilnAnaniigs uazu3nis VolP

JTBC™’ Wudliuinisinsvimisuuvenivaudnuuuiada
sEAUIRveUsTInanIwald nansrenisuaziludndn
Tngarswasnilsdaiunaly Jusns VoD dmsusienis

Cable TngLiuA1uSN1SHUU SVoD wag TVoD

TV Chosun'*® Wudliuinisinsimduuuvenivau@nuuuiada
sgaurIRvesUsznaLn udlavesuiEen Chosun
Broadcasting Company #U3n15 VoD d115U518015

Cable I9gLAUAIUSATHUY SVoD way TVoD

Channel A Wudliuinisinsiiminuuvensuaudnuuuiaida

Y a O

sefuvIRvIUTEIMANIALE wasilunindamladaRun

Y

The Dong-a Ilbo dU3n15 VoD @4susienis Cable loy

WAUAIUSNITHUU SVoD way TVoD

[

Maeil Broadcasting Wugliusnisinsvimiuuuvenivaudnuuuiaila
Network (MBN) '’ sgAvYIRvesUTEWAINIALS lnsuSennilsdoRiun
Maeil Business Newspaper 4uU3n15 VoD d15U518n13

Cable TnaifiuAusnisuuy SVoD uay TVoD

B TV!# Wuusnis IPTV suszuudumesidinues SK Broadband

Olleh TV'* Juusms IPTV /iussuudumesidaves KT Corp.

% {i311; http//eng.cjhellovision.com/

1 fa: https://www.tbroad.com/en/index.jsp

57 iy http://jtbc.joins.com/

18 fyp; http://www.tvchosun.com/main.html

0 iy, http://www.ichannela.com/
10 7ig: http://mbn.mk.co.kr/
141 &

Nu1: http://www.skbroadband.com/product/tv/Page.do?retUrl=/product/tv/Intro
2 317: http://tv.olleh.com/
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Y a

JsTNU3NIg U AUSNS suaLLYn

Y

U+ TV Wuusans IPTV shussuudumesiddnue LG U+

M3 5-7: eellUSNsInsAwA USNsYednsiatsedunnd usnisvednsvimlgdandlvd uasuinig

Insvimisuvuaniuduaun@niiieitesiunisiiusnis OTT TV Tudseweninala

54.1 glu3ns OTT TV lunaia uaggduuunisliusnis OTT TV

Usn15 OTT TV Tudsemetnualaisudnisliusnisaawat w.e. 2547 wazdoindunain

Aoy o v

fitfdudanegwioiiios vieanuidniidunelnl lineliuinisdug Mideadesivianis
Tnsvaiuazfanisnszareidesunneu wasuseniidu Pay TV s1aifu yonanidaluseni
Aatuainnissudesdliuinisdossienis uagnissaudivesunanilody OTT TV Lile
Tusmaidu OTT TV 518l Avsnwmuihguuuunmsmaeldvesilsuinng OTT TV luussime
wnuataaaulugaziduiuu SVoD way TVoD Inedidnwauy AVoD wag Freemium TAiugng us
limuguuuu OTT TV as a Feature Asinwuduglsuznns OTT TV iy Pay TV 1eifnluussine
Buq vl lvuinns OTT TV dausnasdudliuinisanlulsena fo gliuinmaduuisnes
Usgmanmiald Taldussnessemadidnunliuinislunaint awngitussimaninaladgly
U3Ms OTT TV fivannrasuasidugusnisifinanmsianntulasaunmalioainanns
atfuayuanigualusunisamulassiedumesiin Broadband Mussmna waznsatiuayu

TufanssusunsnandenazilomvesUssmenmalanaduiugiuidAgdmsunisia OTT

TV 91wazdenvasusiasliuinisimiaulalinaseluil

1 §is1: httpy//www.uplus.co.kr/css/tvin/tvgw/Retrieve TvGWooferGuide. hpi?mid=6569
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OTT TV in South Korea

Operate by Naver Corp.

NS N
dimtvi I o H
:’,.r [
2547 2549 2553 2557 2558
I ,
RN *Oksusu is a brand
RS new OTT TV
IV b service from SK
*Vln i Broadband. It was
T Hoppin and B tv :
[ pp! / H
mobile merged into
one brand.
" Independent Pay TV .
P y
A * Apart from these OTT TV services shown above, there are 4 more
Tz OTT TV services from South Korean cable TV providers.
I]]m Content Producer Telco - Local services from pay TV and FTA are paid platforms (SVoD or
TVoD) while web portal and others i.e. Pandora TV, Everyon TV,
D Free TV Provider Collaborated Duam TV Pot and Naver TV Cast which are AVoD.

SUT 5-30: U3n13 OTT TV lutsimanmald

U3N13 OTT TV laggliuin1sselvsl (Independent OTT TV Provider)

® Pandora TV

Pandora TV tuuwanvlesy OTT TV dmiuutsiuiflofigldsnlnaniuies (UGC Video
Sharing Website) susnssausit) w.a. 2547 Wunwinvauasnndgiu flduimsanunsani
ufumnilomldarnuans g Uszme (Regional) Tasu3e Pandora TV fisseglutssmeningls
dmIunsldaru Pandora TV Jlduinsaiunsaaiiages (Channal) \ednlnaniflevanuios

Tigldusnsseduanunsofinuladng

Pandora TV muwinvadsuwuun1smaelawuy AvoD gldanansaldnulalaglidided
318 Tuvaeh Pandora TV AwgiUuisuuuunismselauuy Freemium Jldanunsasum
Pandora TV mwigjduwuuiilawantalagldidudnldane wavanunsoadasaundnuuuseiu s1e

Wou wars1ed Tusian JPY 99 JPY 1,300 wag JPY 9,800 audisu iesusunuuliilawandu

v v
v a A

Matlilansenislu Pandora TV A1 invié waznwngUuas limileuriu

® Daum TVPot

Daum TVPot 15ulviusn1saaust w.a.2549 aelausem Daum wiludagdulviusnisiag
U3 Kakao daduusemiiliuinmsivledduAudoyavesUsenanivals losinuien Kakao

AIUTNAINISAUUTEN Daum Tuidounaimu w.e. 2557 Ine Daum TVPot uu3n1s OTT TV
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ANSUkUIUAA oA NS UNLY 101900 WINaAIALaANI T ULBIUULNARNDSUYBY Daum TVPot
Y

Tnefisuuuunismaelanuu AvoD dldusnishdideeilddng

® Naver Corp.

U3¥n Naver Corp. 1Huuseniluivladiiiensduau (Search Portal) a83Useine
W mdbakaziduuseniives LINE Corp. Tunangs) Useind ' Naver Corp. TWusnsaaneoalu
vanvaneguuuuliiinaziiu Search Portal ¥ialy Search Portal dwsuin Vidlasidmsuuiane

Tulsemenmald Naver Maps wazdue sauieusnisimdu OTT TV ¢iafl 14°
1) Naver TV Cast (Local)

Naver TV Cast 1uusnisunannasy OTT TV veaudsv Naver Corp. Sulsiusnislud
.. 2555 Jagtuldiuimaitiemianuy Live Streaming uag VoD Tutssmanmaldivinu Tng
syuTmemantessenislulsemenvald TéuA MBN Channal A JTBC CJ E&M KBS MBC
SBS way EBS iewsunisfiadraitearslu Naver TV Cast Wit (Exclusive Content) #agns
U5ELANs18n15HINa7 1Y 5190159181%15 519015608 1901570 LudY 1% saudaied

Alausnisndnuasdnlranduies (UGC)

Naver TV Cast laiiiud1uinisanglduinisuatenie nanifie lauinisludszne
WnnalAaIN1sasusLLilen1s1en 15Ul Naver TV Cast Taglaildoanlda1e Naver TV Cast 41

s7e/laannlawan (AVoD) Reulsuduusazile
2) V (Global)

Viduuinisunanesy OTT TV 150618 Meadnfnn uAUAIaINAIgaIee) 1au SM
Town uag JYP Lusiu (Celebrities’ Real-Time Broadcast Service) waz VoD tHomsen1sag
Wusien1sanainauns anenendnnouldsauazanuney anenenaaadiinoudsn tJunu
(Niche Content) Tnggliuinnsuazaudsannsaqgomeulafuldsenitiidienenansiiuszuy
Chat Tu Vv vt v Walduinsluguuuuwenndieduuuiiede waruudulesd dusdidounsngiau
w.a. 2558 Tiuinislusgivlanlnegendldunnninfesay 70 mansadseina (Ussineadug 7

lulgUsewmeaninalte) 14

Tngludldusnisagaiunsasu v Ialaglideaildane Tuuiesieniswse Concert §

TAUSN159A0ITaRLNBUNIU V LUvEn (Pay-per-view) uana1nd V geluusnisuuy DTW

1 Gy, https://www.navercorp.com/en/company/companylnfo.nhn
195 G4 Naver Annual Report 2015

19 iy, http://tvcast.naver.com/

7 f1n: Naver Annual Report 2015
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(Download to own) fia ¥1etilen1318n15 #se Concert Wglviuinisanusantluaniull

Wuvesdnasle

® Netflix (Global)

Netflix Uszmalsusnisliusemanvalineudiftouunsiau we. 2559 wieufulsewe
5146] Twoide Tngl#usn1suuy SVoD Susuiiouas KRW 9,000 (57M131955 14V Netflix W
Tan) vheil Netflix asuassnmeunsides Okja Iay Bong Joon-ho &iiusminindld yasnin
USD 50 #u Tnefidfeidesdntudnndsfifiiewdudniusznainte Okja uarlivadoniunis
TWudszmanmalduazavigowsnn ioidunagnslunisairsgrugniluyssmanmaliuay

Useinadue Nalan 148

U3n15 OTT TV Tnefdlduinisdasinsviaduvuvaniuiluaui®n (OTT TV from Pay TV

Provider)

® Tving (Local)

Tving 3ulUsn1sRausd w.a. 2553 Tneu3em CJ HelloVision Faiuussv Pay TV 518
Tngresdszimeanndld (HJagduliuinislasuism O E&M) Tving lruinisideniaindes
sren13e afiduianaintes Free TV wagiilonn Premium 21nglviu3nag Pay TV lu
Uspinen1ndldl 1y 91n CJ HelloVision Throad C&M tludu filsuinisisluguuuusnenis

an (Live Streaming) wag VoD

Tving iusnisluguuuuueniuaunnuuuiid1uinissiedau (SVoD) Tusimuiianag
\Wauar 4,000-19,000 You Yuadiuilenisienisuariuiugunsainsessunisideu Jagdu

uaUNIaasy Tving Stick LallngviAlsIsuAANTaSUBLUINIS OTT TV Tving 16l

® U+ HDTV

v

U+ HDTV 1fuu3nis OTT TV 91nu3sm LG U+ dadufliuinig IPTV wazlwuinng
Sumesidnlutszmanindld Tns U+ HOTV Sudalviuinisdoudd w.e.2554 Tusnmaiten
'ﬁﬂﬂﬂﬁﬁ"alﬂawmszj'aQ'iwﬂﬁﬁiNﬂiuﬂizmmmwﬁ Wi JTBC, TUN slusiu usuunishiuinig d
nslusnssenisan grenistiouvds uarannsannuluaniiiefuruvasliinsideusody
Suwesiln uazdsanunsasury 4 Fessensiituianiediu uanmauuntieiie JUkuung
y3elduuy svod dmsuflduinsiliildidugniluiaieves LG U+ wazliuinswsdmsu

AlEUINS IPTV luwnainatusiidmue

98 Gy, http://english.yonhapnews.co kr/business/2016/06/30/0504000000AEN20160630007900320.html
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® Olleh TV Mobile

Juu3nag OTT TV annglwuinng Pay TV s1elnajlutszimainmalé Olleh TV 15w
Tusnslugaed w.e.2554 Wemitliusnsdu emuuuiluaindessenismeg wu azas
ameud 911 e Wudu TrusnmsrEdniudlduinsiifugnéluee KT ieninuinig
\setnedumesiidn uaz IPTV dwsuglduinsilallfidugnéluede KT 1deAu3nsluguuuy

PPV @asianfuagiuiilenlumssusy wagsuusnisnsdwmsumsgsenisan '’

® JTCB, TV Chosun, A Channel, MBN

ALU3NNS Pay TV /ulasstnewaidassaudssing M3 4 518 tawn 1) JTBC 2) TV Chosun
3) A Channal kag 4) MBN Wil nseuu Pay TV vasnuaniiuinisluguuuy OTT TV g

Wity nsmelaliiuiiieninuaseunsoset

ALAUSNIITS 4 T1esanany usnisluguiuy SVoD asvguuumnseiuuasseinau

uaz TVoD LaafisnA1f1eiumIuToInIge

UIN15 OTT TV Mfinann1559uia9e1d1ed iu3n155181@s (OTT TV from Collaborated

Providers)

® Pooq (Local)

v v v
Y 1w v A

Pooq tWuuinmsunanesu OTT TV ¥89UseimAnuale nonsduaauad w.e. 2555 lag
Content Allience Platform Inc. #a1Tu Joint Venture ¥844 11 u3N15903518015 N9
aanufusielveg 2 978 A MBC wag SBS™ lay Pooq luuinisilenivisiuuan (Live
Streaming) wagkuu VoD dsludagtulvuinisiamzluadssimaningls didevdseian

o e ¢ ! | ! \ & 1 Aa
FUN15INIAY a¥AT NINYURT LAZEIEVBATDITIENITNINATT 50 Bo9318n15stsILTu FTA
(KBS MBC EBS Wag SBS) uagaad Pay TV waslulssinAag1ae IPTV 983 KT SKT way LG uag

faUsEmAnEg CNN BBC™! wag Cartoon Network

Pooq M1918lAlUU SVoD wazuu TVoD Aeaiinsaundnsiifeuliasusuilonisnenis

. O A oA & a s A o & a v
Premium m3uiALis99 viselieon@esnenis azas vivenmeuns Wesuruidusesesld lay
ALUIN1TUaNeN19E15aTUTHRIY web browser wanndiadu Pooq vuilefio/uiiuiin w3e

WANWALATU pooq U Smart TV Atz 1 nhae sie 1 Uydigldenu (Account) Wit

149 &

N11: http://olleh.or.kr/contents/kt/tv/tv_mobile.php
10 7ig: http://www.solbox.com/eng/customers/case_pooq
1 i317: http://www.bbc.co.uk/mediacentre/worldwide/poog-secures-rights-to-carry-bbc-content-for-ott-services-in-south-korea
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® Oksusu (Local)

Oksusu Luu3n1sunannlasy OTT TV vugunsalwan Mutenmataduvuiiofio/uii
&9 LARANITINAIBILNantiesy OTT TV ﬁﬁagj@u 2 598UBINGNUTEN SK Ao Hoppin way
B TV Mobile!® Uszmeliusnisilouil 28 unsiau w.a. 2559 lagliusnsiiemdossenis
11 33 ¥99518715lUULUU Live Streaming kag VoD waziilenniindntuiieansanizly

Oksusu

12 '
a A A

SK Broadband U3¥miiguauinis Oksusu Mdgyandniiienisienisiieasianizuy

o

1Y

wnanNasy Oksusu (Exclusive Contract) AUuUS¥n JTBC way CJ E&M %uﬁui{mamwmi

Insimisgngludseinanmals Yagduna1usniswuy SVoD ag#l 3,000 Jeusiethaud iy

AlEUSNIsILY war 2,000 YeusiaiaudmSugldusnig SK Telecom wag SK Broadband

® Everyon TV

Everyon TV 1Juuwanwesu OTT TV ves Hyundai HCN dadugliusnisiadadiilu
3¥UUAIYEA wag Pandora TV Bulvusnislulsswenmalalufoudusieu w.ea. 2556 THusns
WUU Live Streaming kg VoD 31n%83318M1311031 250 ¥o9318n15 tnerldusnisuanemslyl

dealdane aunsaldanulsuunsufinmes fiode uwnUids wag Smart TV

Everyon TV T#uUSn19999519n15I0991AY 1914 Channel A JTBC TV Chosun wag MBN
wonanigliusnstessenisaneves (TV Shopping) laeglda10150 3TN 1TVIVDILAT
AnaeAluTivledvendvesdudiioddeldias Weassnaudn Sufuan ¥hvemansaily
‘USSL‘V]ﬂLﬂ’ﬁ/iaiéfﬁﬁ‘liaﬁﬂﬂﬂﬁa@ﬂu Everyon TV %1 Hyundai Lotte NS K Shop CJ O wag GS

Shop #1431l Everyon TV m1318leannnistayan (AVoD) wagdiuwiesnglaanngessienisvieves

92 iy, http://www.telecompaper.com/news/sk-broadband-to-launch-oksusu-mobile-media-platform--1124925
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5.4.2 @MNAATA NSWIITU LaZNansENUINASIRUSANS OTT TV

Readiness of South Korea

Mobile Phone Subscriber Internet Users and Internet penetration rate
Unit: 10,000 subscription Unit: %, ‘000 people

40,090 41,118

m Non-smartphone subs = Smarphone subs 37.010 37.180 38,120
! ! ;/

82.1 83.6
77.8 78 78.4
2,258
3273 o 4,056

721

2553 2554 2555 2556 2557
B Internet penetration rate =—e== Internet Users
» South Korea ranks first in the overall IDI (ICT
Development Index, 2558)
« In 2558, it had the highest percentage worldwide of
2553 2554 2555 2556 2557 households with Internet access (98.49%),

Data from the latest household survey carried out by
MSIP and KISA show that a broad majority of
Internet users (95.1%) access the Internet using a
smartphone or smartpad

Smart

phone 14% 43% 61% 69% 71%

Source: ITU, 2558, KCC Annual Report 2557, MSIP White Paper 2558

JUN 5-31: anunSeudmiuu3nis OTT TV luuseimanmals

Uszwmnvalddeidulszmansnalulaniifinisliuinig OTT TV Afinnsliuinisesng
LLWi'umaLLazﬁ;:ILduimjqLﬁmﬁuasiﬂasiaLﬁaa dieanuanedadediedu fie neiiulasiadng
ﬁyug’m Usewanmalddulsemenidanuasymesinumealladidusususug vedlan aannns
Fasudures MU medrudsiddinn1swauinianaluladaisaumewasnisdodns (CT
Development Index) Usgimannalagnindusulidulsemaiiauimaluladasaunauas
nsdearsifudusunilsvedtanlud w.a.25581° Endqunisld Smartphone vesUszynsiia
Tnsdwiiadoufivesiomelulsumanmdldfsuudsiudesqlurnmfoitudndiugld Non-
smartphone fidnduanasduiientu ol 1l w.a.2553 dndugdld Smartphone Anifuios
ag 14 vasuszynsilldlnsdnviiadeudivianun wazlud w.a2557 dndrugdld Smartphone

24 frunuglddunesidauay

Wty Andudesay 71 vosUsznsiiingdmviindeuiivianse
§nsnslddumesiinvesUsznsianualuussmannaldisiuuindusgreeiiios
UL e RuGIAT W./.2553 B9 W./.2557 Liiuandesay 77.8 Wudesay 83.6 auddu
wonniiud w2558 Ussnmnmaldfulssmaiiidndunsdrddunefidndeniaiiougs
fianlulan Tudndiufesay 98.5 vassiuauadadournualulssva andeyares MSIP uas

KSIA fin15d1529n1518umesiinvesuseanslulssine wuil Sevaz 95 finslddumasiin

153 Gy; ITU, Measuring the Information Society Report (2558)
1% §ig11: KCC Annual Report (2557)
15 fi31: Korea Internet White Paper, MSIP, KSIA (2558)
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HUgUNTal Smartphone Wag Smartpad 91nveyanauaiina1dmntuansliiiuil Useneiniva
Iduuszwandanuasynsinumalulagedigs vlivssvwuludsemeiinmunsenlunis

19U3n15 OTT TV 281911n

nsuinduresnisliuinng oTT Tv Iudssmanmals vilfsuang$urusienis
Insiwinuuiainanas 91nfosaz 30 Tud w.e.2551 ananludosas 27 Tud w.a.2556 uas
SrunnfFurusensinsiamiLuy N-screen S81uauifiuniniu 9in¥esay 29.8 Tull w.e.2554
dindududovas 51.1 Tl n.a.2555 Hadeiviilinissurusenisinsiaiuuu N-screen Lt
wntulutssnanmald uenaniFedasiaiieiugu uaznindrddumesidavesuszunsly
Uszinands Sndladevils fe anmdauuagiaussiuveswrinwmaldidanuunnsiseentd fe

Y valatensuraialesiu Smartphone Tuanuiisneg Feladeibinlvigliuinis IPTV uay

Cable TV 89nn15l#U3N15 N-screen LanauaNBIANRBINTTVREUSLAA 1

flusnsmendnlunatn OTT TV ludsenanvdlinanglisnsmodulunaiana
IPTV, Cable TV wag Free TV Tngglsusnnsiiunain IPTV vide flsuinisinsauunau e Olleh
TV Mobile 11a1nuSEnlutase KT Crop., Oksusu 11310058 SK Crop. wag U+HDTV 11370
U3 LG U+ dadufliuinsiifigaudeisluduiomaenisiiansuu IPTV uasligiugnénida

910 IPTV wazdléuinisdumesida §lusn1siiunain Cable TV Ao Tving w1310 CJ
Hellovision W&z Everyon TV 11121A Hyundai HCN %ﬂ;ﬂﬁﬁmsﬁmmﬂ Cable TV ﬁdagmlfﬁqﬁy’a
aosfnuuieatu Ae Tusudevnmensiieansnidlu Cable TV ifuegida uasiigiugnén
LAL97n Cable TV way IPTV ;ﬂﬁu%miﬁmmﬂ Free TV #ie Pooq Huu3nisiiunein MBC uaz

SBS #aflgaudaiiemniwinuiies Ao emsiensndeguas walifigiugnAnas

1% f41n: Business Strategies of Korean TV Players in the Age of Over-The-Top (OTT) Services, Eun-A Park (2558)
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OTT TV market leaders

IPTV (Telco)'s Services

clleh G ©) oksusu U*HDTV
Olleh TV mobile is a mobile ~ Oksusuis aservice LG U+ HDTV is an OTT
IPTV (Only KT subscriber from SK's BTV TV service by LGU+

can subscribe this service)

v

* Already has

contents from their
IPTV services

* Leverage from

IPTV sub/
mobile sub

Cable TV Operator

Hyundai HCN +
Pandora TV's
AVoD OTT TV

A CJ E&M's SVoD OTT
'tvmg TV service

v

« Already has

contents from their
Cable TV services

v

» Leverage from

IPTV sub

Free TV Operator
SVoD OTT TV service from 2 free TV broadcasters;
MBC and SBS
Pooq

v

* Produce and own

content for free TV

JUN 5-32: glviusnismenantunain OTT TV ludseneinmale

ngliusnig OTT TV s1endntudseimanimalannadludedu gliusnisndugin

U

A luUTEWANINGLA 91NN1TE193991UIENTNLLBLADUNNTIAN N.A.2559 Fa TVing &

UIUANITNUINAGAUTEUI 6.9 AIUAYN Hoppin 131u3uaNTnUsENa 4.5 a1uAY Pooq il

UFNTAUTZUIU 3 A1UAU B TV Mobile Hd1uiuaun@nuseuiu 2.3 a1uau U+HDTV i

FUIUFNTAUTZUIU 2 81U wag Olleh TV Mobile f3uiuaundnussanmd 1.2 a1uau >’ we

Tul99Uu Hoppin waz B TV Mobile Tavirn1sarusiufanisuazivdeudoilu Oksusu 9

Oksusu eiifalmuTeuniigIugnAiuyaaIn Hoppin kag B TV Mobile vl Oksusu @13156)

fundufiheaialalueuan

157 fly1: Media/Telecom Service, KDB Daewoo Securities (2558)
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Effect of OTT TV

IPTV Subscribers and Ad revenue Terrestrial TV and Cable TV Ad Revenue
Unit: KRW 100 m, million subs Unit: KRW 100 m

22,300 21,400

'\’\20200
18200

17,400
16,200

2555 2556 2557
—e—Terestrial ad Cable TV Ad

e Terrestrial TV ratings are lower resulting in its
@ LG U+ reducing advertising revenue
* On the other hand, with the rise of N-Screen
strategy from the cable TV operators and IPTV
operators, advertising revenue of these pay TV

IPTV Ad revenue O IPTV Subs are raising. More over IPTV subscribers increase
significantly

Source: KCC Annual Report 2557

JUN 5-33: wansenuannnslyiuinig OTT TV

Tuuszinenudls Selidnunansenunisauainnisliusnisves OTT TV e Pay TV ua
WUNANTENUNGAUAD Free TV agUne 2 ntayanisinusieliainnislawanves IPTV, Cable TV
way Free TV wui 518ldannnislasanves Free TV anaseenasiaiilosann 91nd w.a.2555 &
w.71.2557 Tugadi 2.23 dudiwreu anasdu 2.1 Suduisu uay 2.06 110U ANNEIAU
Tumanduifusieldainnislawaniia IPTV uas Cable TV iuduethesioiiios Tudl w.a.2555 f
w.¢1.2557 seldannislamanes IPTV fyarn 2 niluduiey wazifintudy 4 niuduney
way 5 niudwieu audu ludruseldlavanves Cable TV 1wl w.a.2555 e w.¢1.2557
srelgannislavaniintuan 1.6 Sudaeu u 1.7 Sudieu uay 1.8 §1udueu
AIUAIGU uammf‘jﬁauﬂaﬁwmuam%ﬂ IPTV 3 s7elungjvesuseina wuin 3uuaun®n IPTV &
SruAnTuogeImEs Tl W.A.2557 $1uau 10.84 1uau Tneriuduusyana 25.8% 91nd
W.¢1.2556 efldruiuannnUsyanas 8.6 ey uay 6.24 ey lul wa. 2555 9ndoya
Fradumuin OTT TV Winansemumauinse Pay TV Tudsemeinvald Wosnnglvuins oTT
TV srelngluszimanindldunangliuinng Pay TV i uonaindsamuingrunnalad

ANuYeUTUNITF UL TIENSTUREIAUAUTIENITRIBULYBITIBA1IAN9E 17

543 wuwmnamsiniugua wasulguedassuuazatuayunisiiuinis OTT TV

wIneMsifugua OTT TV 1uU3gmﬂmeﬁiﬁﬁafiwL‘ﬂuﬂszLﬁnﬁﬁﬁmsﬁﬂﬁ’uguamﬂ

WaAuA3S il Korea Communications Commission(KCC) wag Minister of Science, ICT and

%8 fy1n: KCC Annual Report (2557)
%% §ig1: Business Strategies of Korean TV Players in the Age of Over-The-Top (OTT) Services, Eun-A Park (2558)
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augaluniseeneIna lnensiduguassiduludesineatunsdaasunisudsdundusssy

FENINEIAUTNIS OTT TV wagdliu3n1sdumesidn n15AuAsesdns nalselovilaiigues

Auslaalunsldusnig OTT TV muAuiilemiaunsneenaIn1AuLusnig OTT TV 5901590

Tuaygelunisaniiugsia OTT TV mewuiu

Relevant OTT TV regulations in South Korea

Regulator

Relevant act

Area of regulation

1. Ministry of Science, ICT and
Future Planning

2. Korea Communications
Commission

| Strengthening competitiveness of
broadcasting and communication
content by improving broadcasting
regulation (content deregulation)

. under KCC Plan

\\

Net Neutrality and Internet Traffic
Management Rules (2014)

Broadcasting Act (2015)

Internet Multimedia Broadcasting
Business Act (2013)

Telecommunications Business
Act (2015)

Directly regulate OTT TV

3. Korea Fair Trade Commission

Consumer Protection Act (2004)

Generally regulate
broadcasting

4. Ministry of Culture, Sports and
Tourism

Copyright Act (2013)

Generally regulate
broadcasting

JUN 5-34: nguineifesteslunmsiiugua OTT TV vesUseinainmald

(%
a o

Uagdunguuneimineidedlunisiiiugua OTT TV veausewmeinmals dvisvun 6 aty

sasaluil

1) Net Neutrality and Internet Traffic Management Rules (2014)

2) Telecommunications Business Act (2015)

3) Internet Multimedia Broadcasting Business Act (2013)

4) Broadcasting Act (2015)

5) Consumer Protection Act (2004)

6) Copyright Act (2013)

nOkATNSEI1VUY AR

o

WNetesiun1simiugua OTT TV fvafiigites uagiiu

ALAlAEN TS Feusznoulusae Net Neutrality and Internet Traffic Management Rules (2014),

Internet Multimedia Broadcasting Business Act ( 2013) , Broadcasting Act ( 2015) ,
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wa

Telecommunications Business Act (2015) iagnses1wUnalfouqnfiiuguaiielfiuiouazns

ﬂizﬁ]wl,%‘mﬂbﬁl‘fﬂﬂ A Consumer Protection Act (2004) wag Copyright Act (2013)

Net Neutrality and Internet Traffic Management Rules (2014)

Net Neutrality and Internet Traffic Management Rules

Ministry of Science,ICT  Korea Communications
and Future Planning Commission

Regulators are Korea Communication Commission and Ministry of
Science, ICT and future planning who authorize Net Neutrality and Internet
Traffic Management Rules.

i The government claims to support net neutrality so as to

! become aworld leader in IT by promoting competition in the !
© IT industry, encouraging competition protects consumers and

: fosters growth in services and applications.

OTT TV deliver content over the internet which is
regulated under Net Neutrality and Internet Traffic
Management Rules.

Reasonable Traffic Mutual Cooperation Fair competition
Management and

Managed Service

User’s right Transparency on

traffic management

The collaboration of
ISPs and
content/application/

ISPs shall inform
the traffic
management policy

To access to any
lawful contents,
application and

No blocking and no
unreasonable
discriminations

ISPs could provide
managed service,

services of their
choice, to use
devices which are not
harmful to network
and to get informed

such as objectives,
conditions,

processes, and ways,

etc.

security and stability
of the network,
protecting most users’
interests by avoiding
net congestion
caused by temporary

service providers with
each other shall be
existed for healthy
and sustainable
development of the

ISPs shall not block
and not unreasonably
discriminate against
any lawful content,
applications, services,
or not harmful

of traffic management
information

ICT ecosystem.
overload, etc. devices or equipment.

gﬂ‘ﬁ 5-35: Net Neutrality and Internet Traffic Management Rules (2014 993UszinANIa LR

n15Musn1s OTT TV L1Aeadasiu Net Neutrality and Internet Traffic Management
Rules (2014) 1fle931n Lﬁfamﬁﬁa;ﬂaLLazmi‘LﬁU%mwmG]Guaq OTT TV unanvlesugnasinu
fanansds fie Bumesidn Fadlsiusas oTT TV udiididiulidrudelnensetunisuinms
dnn15duwmesilnveliu3n1sduwmesiin Net Neutrality and Internet Traffic Management
Rules (2014) gnUaAulgniels Korea Communications Commission (KCC) wag Minister of

Science, ICT and Future Planning (MSIP)

A Y Yy v a9 v g A a v 1%
ﬁ]’]ﬂVllﬂﬂﬁTﬂiJ“U’]W]U’NUi%L‘VMLﬂﬂﬂﬁimﬂuﬂizLVlﬁVlllﬂ’J’]lILQiigLLﬁ%ﬂ’J’]ﬂJWiEJ@JVlNGﬂu

v v Y

walulaggadududuiuguedan sguravesUssmenmalddnnudoinisiiagliusemanivg

Tedudszmandugumisiumelulaguedan uwassguianivaldlaeanngiionduguanin

¥

Junanwaznisdeinudeyasiisguudumesidaiieliguslaauazdliuinis OTT TV saudia

e

Tiusnsduwmesilaiieligidnlddnudeianualasuanulusssuasgn

Usgiuiineadasiu OTT TV Aeld Net Neutrality and Internet Traffic Management
Rules (2014) AsouAqUYIanNA 5 Uszinunany Ae 1) ansveeflduinig ds1eazidendall

Hldusn1sanunsadndallonNgnaeenIung uang LennalAty ¥5euUsn1slanIunNfeens
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Ve ldUsnIs waghldusnisiianslunisidenldgunsallaglunisinfanseldusnisdie e loy
gunsaifilddusedliifudunnetulassdionisliuinisdumesiin wasdlduinsdanslums
SuitayanisuimsianisnissudideyadumesinaingliuinisBumeside 2) gliuinis
duwesillndndudealamedeyanisuimsdanisnissudideyanieg saulutiauleuis uag
Foulalunsuimsiansdeyasiensioansisaue 3) msuimsianismsivdsdeyauaznisdnms
nsliuinsveslfuinisumesidnosiauvnauna Tnefi aumeaussluuiunioraiions
unnsnseanluTuegfuusiar sULUUTIMTlRUINT uararfinsaniudumensd wu maims
Fan1snasliuinisuaznisiudedeyaseiaiiafivsnin wazdaiuvasnds nsinuilids

& aad

nauszlevdvaslduinis msliusnisdumesidananganiuaiuausavedliuinig vy
v 1o a N [ Y a < £% ! a ! =
AuANAINYRINSAdy I wazAduaNuRlUgldUINs Wudu 4) nsdaasuniusuile
sEingliuinisdumesidawazgliusnisdugneades wu gliusnis OTT TV gliuinig
oY Laruannaatudue msiiaunuiledeiunaziulunisngs uasimuin1sliusnisid
! Y a ] a BT Y a a § < 1aa  al
AN MLAGLTUINIT wag 5) nsduaSunisudetundusssy Inedliusnisdumesiinladansly
N137UN15E9U3NNT WWensina Ngnngrunevelduinig wasiunisiinfailonn wag
a ! ¢ 1 & LY ! A 1 a § < =2 A
Uinseinauuaunsainlidiludunsnedessuuinietiedumesiis swuludnisidenlunis

Tiusnisseusnistauimsnilsegnsladidusssy wagliaumnauna

nsalAnw1n181A Net Neutrality and Internet Traffic Management Rules (2014)

Tud w.p.2549 Jliusnsdumesiia 2 518 fie KT uaz LG U+ levinisiindunissuds
foyan1sdumasidinues Hana TV Fududliuinis VoD Miiaduluailugas® w.a.2509 Ty
Uspinennndldl vliglduinslianmisalduins HanaTv 18 Inedlsuinisdumesidntisans
na1231 HanaTV 1ummitvinlshiAnnsnisiudsteyaiiunniiuly Ssnsgnusenisiuuinisdug

VIR LTUTNITANBU MY wiamglun1sAniunissudsdoyaves HanaTv 90 KT wag LG U+

=

:’1 a U [ a d‘ gj IS a a ada 2_’, !
UU Lﬂﬂ"iﬂﬂﬂ’]i{]@ﬂﬂuﬂ'ﬁLL“UQGUUﬂNﬁﬁﬂ"ﬂ bUDN91N M9 KT ey LG U+ HEINALUANT VIVNANDI

1 [ 1 1 a (%
71 HanaTV ’ﬂ%ll'lLTJUQLL%QWWQQiﬂ’ﬂV]’NGﬂuﬂ’]’iLaua'i’lEJfﬂﬁ
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Net Neutrality and Internet Traffic Management Rules

OTTTV Broadband Provider End User

a new Internet video-on That block was motivated by a desire to End Users cannot receive

demand service prevent HanaTV from competing with KT Hana TV services.

and LG’s pay TV offerings.

the Korean government eventually forced ISPs to

renegotiate bandwidth contracts with HanaTV. Net Neutrality and Internet Traffic
v Management Rule (2006)

And in the end, Korean law changed to require

nondiscriminatory treatment of broadband customers and O O

became The Net Neutrality and Internet Traffic

Management Rule. ":::;v .:.?::::’..':T Korea m:sr;:'aﬂem

E‘U‘ﬁ' 5-36: nsalAnwIN1elA Net Neutrality and Internet Traffic Management Rules (2014)

o

suranvdtaadlavinsiigliuinisdumesidauas HanaTVv ¥1n13La5a7905841589
n1sdsdeyayias N1ssudstayanne uazlufigasgurainivalavinnisesn Net Neutrality and

Internet Traffic Management Rules (2014) tivaUasduni1snnnu ﬁ%@ﬂ’l’i‘dgum%lmﬁ’nﬁ&m

seniegliuinisBumesilauaruinisdug Mifeades

Telecommunications Business Act (2015)

uN1NNY Net Neutrality and Internet Traffic Management Rules (2014) fifilom
Rertestumnuidunanmadumesidauaznisuimsdanisnisiudsteyaudn Seldnn s.ui
AuAEITesfutafied Ao Telecommunications Business Act (2015) %Qgﬂﬁﬂﬁuwmﬁﬂﬁ
Korea Communications Commission (KCC) k&g Minister of Science, ICT and Future Planning
(MSIP) fatiuilamiiieadesiiu OTT TV aneld Telecommunications Business Act (2015) 34

a Yy o I a s & & o
LNEIVBINUANULTUNANINDAABSLUALUUNAN

[ |

A191 Common telecommunications services lagnlviAignuialdin n1suinag
Insauuanlunisdeiiy vielunsSudeya am uazidewineg lagluseninnmisiiunises

1 ] 1 o8 v a a = Y a
Joyatiu Toyavieilomiuarlignnsgyhlildsundadldandn danisliuinisinsauuauly

anuillinseunguisdliuinisumesilaguiu

WHeTINE2799n18 AN, 5.U. DaUN1NZ AL BIAUNSABEIUNNT HAUS NI WAL LYY UT

usssu fie Tunms 3 28 uay 50 gliuinisinsauwauliiannsaufiasnisliuinisuiglalag

s1euatvauysal (Final Report) i 166



TIME

CONSULTING

Llaummaunala wazglviusnisinsauwiauagdedinnuegfsssunaiugldusniswasliuinig

a § < 4' =] S v o w [ a v Y a Y =
dumesilnedus Ingliiimsddedninlunisldauuaginiunisldusnisveslagmile

Internet Multimedia Broadcasting Business Act (2013)

Internet Multimedia Broadcasting Business Act (2013) §n veAuldn1eld Korea
Communications Commission (KCC) wkaig Minister of Science, ICT and Future Planning (MSIP)
1a8 Internet Multimedia Broadcasting Business Act (2013) Aeadostunisliusnis OTT TV
o990 Tuanmsn 2 wis Internet Multimedia Broadcasting Business Act (2013) élvTienue
31 Internet Multimedia Broadcasting 1331 n151#u3n1sde n1sunsanwaznszateidesd
Iﬁu%ﬂ’mﬁjamlﬂu%ga A B9 718MINNTEBNENNIAAR INEINNSTevEULBUINES LIRS
Fléiusnssinuedosfumsnsimd vionslivinsmedumedidn uarlusasifeaduiingl
A11e1Y Internet multimedia broadcast service providers ﬁa;ﬂ@ﬁiﬁ%ﬂum@’]ﬂumiﬁﬂLﬁu
g3nansliuinsdeuaznszateidesiudumesiidn way Intemet multimedia broadcast

content providers laignlvindisnuliin glanlavinnisudniionsients amedeuiomsenis

wazlasunmsoyaliusmsiomriudensunsnimiaznszanedsaiudumesiin

nslu3nas OTT TV ludssinanmaldliinasdugliuinisunanresunserliuinig
dommemsiudumesidesndufeddsunseugpuarnenuiommenisiieay Sy
Tmeldnng 4 Gananliin fliinmsdonisunsnmuaznszaneidesinudumesidndndudes
W%%agiy’lmiumiﬂizﬂauqiﬁ%’m Minister of Science, ICT and Future Planning (MSIP)
wazn1eldiuns 18 sylidn dmsugliuinsidemnmuasidssindumedidnfosiins
318914 LLazawzLﬁauﬁamiwmsmﬂ Minister of Science, ICT and Future Planning(MSIP)
wennineldines 9 ffimssfansamugageandsussmaldliAudosay 49 vasdum

VURALUVBIUTNNT OTT TV 7iaviua

Meld Internet Multimedia Broadcasting Business Act (2013) ﬁﬁﬁﬂzﬂ]imﬁﬂuﬁﬁaﬁaﬂ
funsdaaunmsudaduiifusssuseninagliuinsdumeside {liusnns OTT TV waganssnw
naUstlomivoslduing 1ne 12 Sguranmdldiinsatuayulfifnnisudsiuindusssy way
Msudsdufisiuszavsamlumain OTT TV meldfuas 13 Insfmundiuiudiuutanismain
vosglviuinns OTT TV lalliAu 1 Tu 3 vesdrunugiiduaundnluuinisdenisunsnwuazides
ulUfundaid uasanadieuse 1ast 14 giuinisdumesidaladidnslunisu]iasnisses
volunsidnfiauinig OTT TV vedlduinis uwasdliuinisduwmesidadedliuinisdumesiin

SenIEIIUSNS OTT TV sngsemeanuinileuiu wu Seulunsliuins auainlunis

s1euatvanysal (Final Report) e 167



TIME

CONSULTING

Tusns Wudu Insemuauguanisudsiuiilusssuseninegliuing OTT TV usiazsie aeld
1ms1 17 glsuinng OTT TV wazdiAsrdesfunisliuinnslianansaviasanmansudsdy
sgariedliiuinag OTT TV wagmsvhanenadstlesivesgliuinig uonanidsdinmafifugua
Aruvifisuesfliuininievnsenisuudumesiin fe fliuinig OTT TV anmnsanisdnis

Weamaenisinegawiieslaglifinisufifegaliminiieuuas laumaunaluinng 20

wazanvinen1ele Internet Multimedia Broadcasting Business Act (2013) Hiilan1i
ATOUARNITRINITANATBIEUSLAA Tunnst 16 nan3ldd glviusnis OTT TV Arsiinsnavauas
fOAUARIY wazARTLaNmRaINare lFU3nTT Iln st Usudsslidauluewan way

AlUSNns OTT TV lanunsalamedayadiuyanavedgldusnig

naalaeaguladn Intermet Multimedia Broadcasting Business Act (2013) iingszidau
figrtestunisgua OTT Tv TuiFeanslésulueyynuaznisamefouidonnenisves
Tu3nns OTT TV msdaasumswdsiuiidusssusewinadliuinng OTT TV msluimssewing
Alvusnsdumesiile uarnisAuasemaUselovy suiifuasesdndvesiuslaalunislduinig
OoTT TV

Relevant OTT TV regulations

Q O Internet Multimedia Broadcasting Business Act (2013) is regulated under
Korea Communication Commission and Ministry of Science, ICT
Ministry of Science,ICT  Kerea Communications and future planning.

and Future Planning Commission

Internet Multimedia Broadcasting

Business Act (2013) Broadcasting Act (2015)
e : . N
. . o Broadcasting Market Competition
— OTT TV providers shall obtain permission Assessment Committee is established by
KCC, building the efficient competition
structure of broadcasting markets.
P
|| Provided contents shall be reported and Ve ~
shall be obtained approval [ Audiences’ Rights Protection ‘
J Committee is establishes under KCC for
the convergence of the audiences’
Ve ~ opinions and the efficient deliberation on
The government encourages fair the settlement of audiences’ complaints
|| competition and determine restriction on | and petition matters. )
market share not excess of 1/3 of N -
\\broadband households )

JUN 5-37: ngusnedug Mfegrtesiumsiiugua OTT TV Tudssmanvals

Broadcasting Act (2015)

'
o w a

Broadcasting Act (2015) 1Jun.5.u.d1duaLaieafudan1TUNT A INLaTNTEA8LEeY

Y

lngsalulszmanmald sautamsmsmiuguaiediiv OTT TV Wudigdiu Faw.s.u.lgnisdu
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T9nels Korea Communications Commission(KCC) ag Minister of Science, ICT and Future
Planning (MSIP) Immﬁamﬁﬁﬁmmﬂéf Broadcasting Act (2015) iAgntasfunisduaduany
Dussaumadnunisudediu wagn1sduasasdnduasiuilaa lunins 35 KCC Tdvinsdads
Broadcasting Market Competition Assessment Committee(BMCAC) Tun1sasnelasiasnenis
wisiulumanagliuinisdonisunsaimuaz msaeidesiiuszansan lag BMCAC aziinnsies
vaLonansvzedsfisludugangliuinisdenisuninmnaznisnszaeidoslunisniaaey
a0z shuINIg wazgan nnsuadnlunaaveliuinig Tunasuieafuilinnsnandenis
dunsosdvsuasiuilnade Tae KCC Iévinisdass Audiences’ Rights Protection Committee
Wevhnsfiusiusiuanudaiy ﬂzymmﬁau’%aumqﬂmaa;ﬂ%ﬁmﬂﬁ'aﬁwmmﬂﬁu%mi?ia

ﬂ'ﬁLL‘Wilﬂ’]WLLﬁ%ﬂ’]iﬂiZ"\]’]ﬂLﬁﬂQﬁi@iﬂ

Consumer Protection Act (2004) wa2 Copyright Act (2013) LLazﬂgwmaﬁuqﬁLﬁ'm%q

Consumer Protection Act (2004) wag Copyright Act (2013) ﬁWﬁU@LLaL%mﬁbﬁ qlui
\Rendosfudenisunsninuaznisnszaneides Tng Consumer Protection Act (2004) gatsduld
ngld Korea Fair Trade Comission lun1sAuasesdnsvesuslaalunisusian wsenisldusnis
1199 TnegliusnisdndusesunUndoyadiudivesdlduinis Fuilenneld Consumer
Protection Act (2004) {ifsnsaunquienisduasesiiuslaalufunislavaifiedosiunindila

R LNATRET

Copyright Act (2013) gnUsduldnaglel Ministry of Culture, Sports and Tourism 1Uu
W.5.U.AAUANAKAFUANSVIHNAN UM TINAIUNET A meuas S1enTingiad Tlasuns
gane1n1AuL OTT TV Mewuiu naidunsiudiililddveswmanulunisvdmsednulas

HanulaelilasuaygInnNdIvesdns

14 o w 14

fosriameiuilennilduoygelioanainiauu OTT TV gnifuguaituienty
m'iQLLaLﬁamﬁaaﬂa’lmﬂuu?‘iﬁUﬂ n18le Act of Promotion of Film and Video 1umiaLLa
194 Korea Media Reating Board (KMRB) lneliilonndesinufe aanusunss woinssudil
wangan i n1sldniw Ananin Hudu Tneassiosdinisdnisaisniseanannalimnzaniy
1gvasFUTY Tanua 5 Ussan dous Womflansnsuralénny iemiiifiongsnin 12 9
yi3e 15 Imsiigflugfiudelumssury emfidFurudesdony 18 Tiuly uandomiifedlisy
nseugeiiavluntsiusy uasdwiuideviuu OTT TV fuuiidesnssuruidevnfimangan

o o waa P4 o & v ° a ¢ Yo = o %
aq‘Vﬁ‘U%‘VﬂJEﬂﬂ 18 UGUUVLU ﬁ]’lLUHG]ENVI’]M%WQR]HEJWEg‘UENgJJiU“ljﬁ,Jf\]ﬂ%maJ’limU“Uﬂ@
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AadofAnIudislagiu Sgunamnmaldsulivleuedaaiunistiuinig OTT TV

ulguredussusazaiuayunisliuinig OTT TV

o w

Wuduses laun 1) Wleuiensannisiensesd@nsdiude (Cross-Media Ownership) anta311in
nsiludveslugaainnssuifiendu tesainsguiainmalafeanisduasy waziuia
Anuasalunsusduvesgnamnssudelulsena weidunsnsgdunsudsiulunaindeld
WY glivsnisanunsaudesduiulunsdaeuiilomnneuaueininunen1sveadusLaalauin
7gn 2) Sgurawn1ualavinnasadne Digital Broadcasting Contents Support Center Litaidu

. Y Y v & Z A a S 5
One-Stop Service lun1satuayugasailomsemsneaniiindululszima lneneluguds
gunsalgweANazaInlun1snanFenviuadowaraiudiy wananNdin1sdnousunIsHEe

Y a a4 v

Lﬁamammﬂﬁﬁwﬁmamaﬂma 3) fin13dmis Commission for promoting Digital Broadcasting
TnefunlunsdaaiunisnsgninivosUszssurunmliluiiuiidviadlnalsdrfedonuy
Admealsiunntu 4) Wannszuulasstnedumefidaluysemalusuuu Gigabit Fafinunsandy
szuuiilflutlagiudssana 10 wh msailvasdaleldinaiussunn 2 aludutlagtu azsivde

Wes 12 Sundilusuies Wusu

5.5  Usemannawge (Malaysia)

Usgmanadofuussmaiiinisliuinig OTT TV agnaunivians faangliuinislu
Usena wazseUsemediinssndlefuglsuinistnseaunau Wieasstommansnismanalsiiy
U3n13 OTT TV woeau Vadin1ssifugua OTT TV delddreegluseduidndesintu Tay
mirsruiifuguaiiieadesiidaiszninfididugua OTT TVIduA 1) Malaysian
Communications and Multimedia Commission (MCMC) 2) Royal Malaysia Police ke g 3)
Ministry of Domestic Trade, Co-operatives and Consumerism (KPDNKK) %ﬂu‘fjmﬁ}uﬁmﬁﬂﬁ

[y

Mfuguanisauilon OTT TV 1umdn

uennmenuiifuguans 3 misenuildnarandreiunds mslsuims oTT TV Tu
Ussimmniaiedufiomnuazdmanssnusogliuinisiiieadeadus W dliinsinsaunaui
filasevelurssnuias (Telco-MNO) glHusnisvelnsimissduyif (National Public
Broadcaster) H11%841149 Free-to-Air kag gliuinisinsvimiuuuueniuaundn (Pay TV) Tu

UagUu

m3edelutuanseninsinvesdiausiendnnieginulunainiiieddesiuuinis OTT
TV Tuusgwmanaide lnendsnwiorananienalulunisiasiziianinmnain n1shHiusng way

nsTileiuvedlviusmsine wWeaieanulaiseulunain OTT TV
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Usznnusnig U AUSNS S18azL08n
U

TR Celcom™® Tusnsiasevglnsdnyiusednil (Fixed-line) UIN1S
WnsAuuIAY Maxis 61 AU INnsFiAaaun (Mobile) wazusn1sdumasiin
(Telco) 162 (Broadband)

Digi

U-Mobile'®*

Telekom Malaysia

(TM) 164

Time'®®

Yesléé

P’ Tiu3nsdumnesidnuuy Fixed-Broadband uag MiFi'®
IATERREEGE Radio Televisyen uimsvednsvimiseusnlusswanade 1%usnis

Insvirdszdur®  Malaysia (RTM)'

(National Public

Broadcaster)

nsraedesivg waslnsvimivssinvanssaeiussuy
Free-to-Air FatlaqUiuliiu3nis 3 9e9318n13 lawn TvV1
TVZ ag TVi

Media Prima*™

Trunnslufanisdondnsnsuaas Wy vinisnszane
Feeing Insvimd wdnvessnons lavan dsfiud uazde
Adnoa lavlufanislnsvial WMusnisnsganeides
UsELANAI515UEHIUTEUY Free-to-Air Jagiulviuinis

4 ¥99579M15 bewn TV3 ntv7 8TV wag TV9

TV Al Hijrah Media

Corporation b

Dudliusnsmidusgiamaa Iuinsinsiimidszian
A1571500EHUTEUU Free-to-Air Lilge 1 4o9518n15 Ao TV
Al Hjrah Jagtuliusnisinsiirisuuesuauiug (VoD)
warderunuesindugliuinis vob dwmsunguau

gaanuilve)ngalulan

Astro!’

Jugliusnis Pay TV s1glng Ailiusnisvisluussine

unadeuarusly lnelviuinis Pay TV Hiulasedng

160 &

NU:

161 &

NU:

162 fign

163 &

N

164 &

N

165 &

N

166

NU:

167 &

NU:

168

170 &

A
1 an:
2

http://www.celcom.com.my/
http://www.maxis.com.my/

: https://new.digi.com.my/

http://www.u.com.my/
https://www.tm.com.my/
http://www.time.com.my/
https://www.yes.my/
http://www.pl.com.my/

Mifi Aogunsaldadayaos WiFi (3G, 4G) wuuwnwn (Poartable WiFi)
169 &
Fign:

http://www.rtm.gov.my/
http://www.mediaprima.com.my/
http://tvalhijrah.com/, http://alhijrahmedia.com/
http://www.astro.com.my/
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Uszinuing 8% IiuIN1g F8azd8n
Jliusnisinaviea A1LBn (DTH), IPTV 52ufs OTT TV hagnainnasy
LUUUBNSUENTN 1usA1s NJOI Fafuusnisinsyidiniuniaiies DTH
(Pay TV) wuuliuensuaudn
Hypp TV'" Wuusnns IPTV iiusyuvdumesiinues Unifi wag
Streamyx 989 TM

M1347 5-8: S1eTaRlviuIMsinsAnuAL USNstednsvimiseaund usn1stedlnsimlldendlyd wasuinig
Insvimisuuvansuduaun@niieidesiunisiusnig OTT TV Tulsewmaniaide

5.5.1 #Wu3n1s OTT TV lumana wazguuuunisliuinas OTT TV

21n3UT 5-38 OTT TV lutszinauiaifeifintuiaund w.e. 2553 1iau3sn Media
Prima Berhad gliiusnisdosslualuussmannadedag Tonton ndsarndulsiunulud
Featu AT OTT TV iAndusnsenilsdaduuinsfiunain Free TV iwwdeatu Ao RTM uaz
outul w..2556 Jliuinis Pay TV selvgfludsewmanniadeliinnisilaga Astro-on-the-
go .41, 2557 iflix flstu3n1s OTT TV MU tech Start-up Falsiuinislulszmanaidouay
Aesquenenisiuinisesniuimiede Mé’amﬂﬁuﬁ;ﬂﬁﬁmi OTT TV IS msviiuduides
Tagiawzlul we. 2559 Elvuimsmdugliuinsanisussmadunliinnslunain OTT
TV Uszinaunaidedn 4 918 Tnswuwaludonvosuinng OTT TV fudrandududonuuy
Niche tielviuimsungléuinisiisnedu Medlunmsusuuuumamsgldvesgliuing oTT
TV luvssmmnia@edrlvgiduiuy svod Taegliuinns OTT TV fAnan Pay TV seifisay

Tiusnisluluu OTT TV as a Feature ag SVoD Auaiiuly

172 §i311: https://www.tm.com.my/hyppty
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OTT TV in Malaysia

(- 1o}
| HEEEEN
2556 2557 2558 2559

—

*Astro’s OTT TV which do
not operate in Malaysia

« OTT TV in Malaysia starts when the two giant FTA launched their OTT

7 +H
TV platform. Independent Pay TV

« Malaysian Pay TVs also launched their OTT TV platform as a feature
for their customers and as a SVoD to others s
foime]

« |Iflix is a tech-startup. Now expand its operation to countries in Asia. Hﬂﬂ Content Producer i Teleo

« In the first half of B.E. 2559, 4 foreign OTT TV take a step to operate

in Malaysia market. D Free TV Provider Collaborated

SU7 5-38: U3n13 OTT TV luusemmnialde

uaviBunvasiazdliusNMsniaulaifwelul
U313 OTT TV lnegliusn1sselvsl (Independent OTT TV Provider)
® |flix

iftix \0ugliusnsunaavesy OTT TV Useaniliusnissnelvy (independent OTT TV
Provider) dganduaids dansudiol w.e. 2557 vintiisiusanlomussianiduiiaula

Taealy (Mass Content) 9819518N15INSNAY a2AT ANEUAS NVILUBALANUSENANLANU

¥
Y a I

Aldusnisatenne Wneludagdulumsnuesiuindnilensenisuazdessnenisselvgves
1an wu Disney, Warner Bros, Paramount, NBC Universal, Fox, CBS wag BBC t8udu U99Uu
Trusnstulseinanai®e Aaulud Usendalne Useinadulaili@y wagnnsusem iflix lausenia
LHuYEEnsiUINsndUssmeateauuLasseinarsdansely Wil SmsAusnsiilesuTa

ey iflix Tudseimanna@uegfsin MYR10 sialaou wag MYR100 sedl

'
a v aAa o

U3em iflix \uuseniddnwesilu Tech Start up lasuunuain 1) U3¥m Catcha
Group %ﬂﬁﬁﬁjﬁﬁ]ﬁuﬁwamu (Venture Capital) 2) U3¥% Philippine Long Distance Telephone
Company (PLDT) @atfuglsuinisinsanuinusielngvesussinaiidudud uas
3) S Sky plc. #lusnns Pay TV s1glugjlu ansiweandng iflix wusnisuuu SVoD uagle
Mdey 191955091V UTEN Digi Telecommunication Sdn Bhd (Digi) kagusEn Telekom

Malaysia (TM) Fadugliusnsinsauunalulsanaunadedndoe
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® Fros Now

Eros Now (Juuwannlasu OTT TV sedulan vesu3em Eros International @aduuiem
%’uﬂwaﬂaﬂiuqma’mmimﬁ’mﬁﬁuLasﬁiammam s wardnsmieidemenisduie
lnsunanwosu Eros Now fﬁwﬁ%auaLﬁamiwEJmiﬁm%’UﬂejmuﬁuLﬁaﬁ Eros International $3%
52l e dugessenisinsiia luwuu Live waz VoD ameunsd ias wazaauinlevunndu
HanlauAuBwAY (Niche Content) unlwusnisluguuuu OTT TV ludsemaduiie ansgalaism
anTIe19NT Usemeeoaanside Usuinailifuaus wasUszsmedug sudassmennads
Eros Now Usgnaliusnislutssimanna@elumoumwiou w.a. 2559 lagsaudaduuie

WsauunanluUsEmALLALIRe 2 USEn lawn Maxis kag U-Mobile

® Hopster

Hopster {usonwaiadunnannosy OTT TV waginuduaiunisiseuidmsuin (Niche
Content) naaslul w.a. 2555 laguTem Plato Media 9n@ns1v911dns Hopster Tuinaslu
naeUsziamlansiuielszmalve wazua@e ' lufowwwisu wea. 2559 Usenaluuinig

Tuusewmauaelagsiudenuusen Maxis
® Netflix

Netflix 1uu3nns OTT TV arnUszineansgewuing Tiuinisident Mass Content Tu
sUuvuTemslnsim azas nmeund Teikdneuardodvansangudndensedu Jagtu
TiusnasHaunspeufiamed aursnliy wivide auisnid soudeldin3oadu Blu-ray
deaauLnud gunsaliasy Set-top Box waz Dongle Stick 41 Apple TV, Chromecast,

Amazon Fire TV kag Roku TUn15:tausaiulnsiambuusssuaiasusy

Netflix Usgnialiuinislilsemana@enusiiounnsiad w.ea. 2559 lagliuinng
WUU SVoD iSusuliauay MYR33 (59a13110551u84 Netflix vialan) Jagtulinunissiuiieny
ANAnT18N15IuUsEIMANILALTE (Local Content) nSan1sTinilatiiotfiugaanianianisvigly

UsemenLaLde

7% §i311; https://www.hopster.tv/
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U313 OTT TV lagglviuinsvasinsvirluuy Free TV (OTT TV from Free TV Provider)

® Tonton

Tonton tJutpan1enisdears OTT TV uislugresuseimauaids lngusen Media
Prima Berhad a.dunguusem niinisliuiniseuduiisuazdnianswaieguuuu nagesinsviel

175 | & 2.
bUBIATINNINUTYN

WU Free to Air anifing dnsansguian wifsdediud uazdeseularidug
foamatndsngugnéanniulugelaniitni tiules tonton Jagnadrsduluioudsnmay we.
2553 31AN1557 AN UTENIN9NUIETINY Media Prima Digital (MPD) 'y Media Prima
Television Network (MPTN) "¢ Tnguuntinivledazuanstalnsiiniansosuiem laun tva,

8tv, tv9 ey ntv7 BNIEaiYe9vasi1aUTenadUe) 1w Russia Today (RT

]

Y7 ypnannddaiinng

v Al

THuSNsTUTDUY) WU il 5dgounas vemislunazsinauszmeadnaig

NauaNA1UBY Tonton faunainuany szmuldaniiemnaseupgunnnaugndn vn
wie 3y Taglud w.a. 2554 Tonton Waunanneosuiasuiduwanndiatuns Android wag

i0S!'" WeAuazaInaugvegnan lnedvenrlusnisasde 5.9 d1uau

Tonton #3Uuuun13mselawuy Freemium laediunfiaina Tonton VIP Tiunguslaad
Aoan1sFurailomiiiay AMdnluwaunnnsTusy wazluu1esgni1sanmaunsasususIenis
Insimineulas lusAnsuduiies MYR 3 dodu uag MYR 10 dewieu '™

180 | Narlnveannali

Tud w.A. 2555 MPD lﬁﬁﬁuﬁ’mﬁu Samsung Malaysia Electronics
smart TV v111# tonton mmsau‘%msqﬂﬁwlﬁwmﬂwmamﬂﬁ'ﬁu HW1U tonton TV application
waz NSTP E-paper TV (the New Straits Time Press) application Gi@ﬂ?ﬁﬂ’li‘umﬂﬁjﬁﬁliﬂgﬂ%@
g tonton Music MEAIINTINLBYBY Media Prima Radio Network (MPRN) Tud) w.¢. 25578
Feidamitasuaiu feanutufiaagdnats swluisenuazaanauisvesgléau sl

tonton Uszaumnudusa duilufindlslusu Digital Media

el 1Sosnnulaendevesoyadlisaluisdeyasumenguunedudsddyngsnanu

nseuwpudndudeaseud meausenlasuanudismionsrnuauduaiven1suseuianag

A acs

ﬂ&jmm (cloud computing) 21A amazon.com tech telecom @ Tonton laLgNuTTHLI0S

"L,‘ﬁ’ 182

175 fa: hittpy//wwaw.mediaprima.com.my/about-us/

176 S, .

U7 http://www.mediaprima.com.my/wp-content/uploads/2014/07/an/MPB_AR%202013-bursa.pdf

7 71: http://tonton.com.my.w3cdomain.com/

178 &

NU1: http://www.skmm.gov.my/skmmgovmy/media/General/pdf/IPR2014_English.pdf
1% Ja: https://www.facebook.com/tontonMY/info?tab=page_info
' 73: http://www.mediaprima.com.my/wp-content/uploads/2014/07/an/MPB_AR%202013-bursa.pdf

1 fign; http://www.mediaprima.com.my/media-prima-digital-media-prima-radio-networks-introduces-tonton-music/
1% i311: http://tonton.com.my.w3cdomain.com/
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RTM wag TV Al Hjrah Faiuglviuinisgelnssimiuuy Free TV finnsusudiuas

® RTM, Alhirah Media

Tiusnmaidemsenisvessulusuuuy OTT TV duiulsduas/vie uenndindududieaty
Tonton lngf RTM fsuuvunsmsgldanlawan THuinmademaindesineg vewuluiuy
Live uaz VoD luaausd TV Al Hjrah Tsu3nisiauSulesuuy Fremium Aeld@naiu3nasiu
Algusnsuanen1sdmsun1sTuNIUL Live Streaming Uag VoD Tunraidomsenis uazdn

=

A1UIN5318T (SVoD) Uay MYR60 dnsudidainisvaiilen Premium doumnda

u3n1s OTT TV Taedldusnisveslnsiimduuuvaniuiduaui@n (OTT TV from Pay TV

Provider)

® Astro Malaysia Holding Berhad (Astro)

USEN Astro Wugliuinis Pay TV elugfludssinauiads Jaguuliusnis OTT TV

3 sUuuu 7gld 3 weseemanevnan1sm laun
1) Astro On-the-go

Astro On-the-go (AOTG) uwenn@ndulugunuuuwnannosu OTT TV Bulwu3nisidle
U .. 2556 lagluTn159e9318n15904 Astro Meluguluu Live Streaming hag VoD 1ilan
FI8N1IATBUARUAIYRITIENTINTYIAL a¥AT NINEUAT AT NWUU Free-view WagLUUNTYAAT

[

a3 (Premium) Taggldusnisausasusuiiloninaiinudumesidavioniulnaniiion
318N15aIUUgUN IS UA ALY ABNTINDS WS aunsnliu Wissuvulleliaiunsaouse
v a f @ @Y
AuBumesLinnle

Ua90uu3n1s AOTG Wanawwegiuuiiaing Astro Pay TV wag NJOI™® Tneglduinisves
Astro Pay TV wag NJOI anunsagiilemanuiiadastivuwenndiadu AOTG lalaeldiduanldany
Wiy (OTT as a Feature) dwsugnlaléduaun@n Astro Pay TV e NJOI a1u15030uuy
TVoD tiiataensuritdusienianie wuu SVoD W1uLiALNg Astro on the go pack Lhsuag

MYR10 wiel4dusnns AOTG eeslalsrinnissuralugiananfiduaunin
2) OD

OD %38 On Demand 1{Uudnuilsu3nisves Astro Tusn1sAsuiiounaInu w.a. 2558

THUSNSaLNTN Astro Pay TV @3nsaLiianvuteesnenisiuiainavesnuilalaila (OTT TV as

185 NJOI Aausnns Pay TV wuulaifidusnsseieusussuuaaiion THusmsdaudd w.e. 2555
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a Feature) Imaﬂﬁ@?aé’mhuﬂdm%’uﬁzyzyﬂm OTT %8¢ Astro (OTT Set-top-box) ifi function
Asdailonisrenisasuunaesls (Personal Video Recorder: PVR) wananniifianuisade
wiiAina OD Plus lusian MYRL5.90 sewiiou (SVoD) wisndiusiielaunsadndaidem Premium
1¢1n T wazausatoru OD Store Tuguuuy Download to Own (DTO) Aedaliomsnenis
Aulisuidiolafld uenainiigné OD anmnsnwmuiang OD HukenwaLATy AOTG Tinafaray

e elianusasuvueuntnaeduls
3) Tribe

Tribe WWuu3nisunaaviesy OTT TV seaugiiniauwuy SVoD Tiusnisuszinmiden
57801580 (Live) wazluu VoD uugunsaluunnni (Mobile Devices) lngiinagnsauiilond
Sunmsienguilivanean 3 naufe NaNNTUYRULLEYNTIENITAINUTLINANIME NFUNATU

YOULHBMITIENITAUART waznaundeveunmeunslugiiniaewdy sulvuinsludseine

dulathdonasNauTud Tud w.a. 2559 wadslilalrmusnislulssmenade

Astro Ianuaslaaesautefugliuinsauunauselngianudeimglunaiadssinea

f1ae) WelausadfenguiliuinislundazUssinalangresims Tngasiiulaainnisi

184 =

Astro sauilefu XL Axiata'® Fadugliuinisinsanuianlulsemadulafiie tieliuinis

185

Tribe Tudszwmadulailide uavsuiloriu Globe Telecom Inc. ** gadugluinisinsauuauly

Useinaiaudud wie Tribe TusnisludsemeiauTug
® Hypp TV Everywhere (Local)

Hypp TV Everywhere \usenmdweduiiliiusnig OTT TV ve3 Telekom Malaysia (TM)
Tusmssausiiouunsiay wa. 2558 Tnefidlemsenisuileutuuinis Hypp TV My IPTV i
Tu3n1sfugnén Unifi uae Streamyx vulassdnsBumesfidnues TM tneidonsenisuu
Hypp TV Everywhere Usznauni109518n1361149 5008951601580 (Live) IAlooaunuius

(VoD) neuns wazazas Hypp TV Everywhere Trusnisianzlulsemanniai@ewiniu

Ua90uu3n15 Hypp TV Everywhere wisu1gagiuuiiainadumnesiia UniFi VIP waz
U3n15 Hypp TV Mduu3nis IPTV 209 T™ laggldu3ni15vee UniFi VIP wag Hypp TV IPTV
’mmsa@m‘f@mmmﬁaﬁmﬁuuuawwémﬁif’u Hypp TV Everywhere llaglidealdgiefiuiu
(OTT TV as a Feature) '* dw¥ugfiduanidn UniFi n3o Streamyx anunsaidondouuusie

\Aou (SVoD) tsufuiitiauay MYR5.30 @1usuailuldlaiduauidn UniFi 5o Streamyx

Y

8 figpn; https://www.astro.com.my/mediaroom/articledetails.aspx?id=969

8 figpn; https://www.globe.com.ph/press-room/tribe-ott
1% 9317: https://www.tm.com.my/hypptv/Pages/about.aspx?id=56#personal
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ANNI0EDNTOTL 3 TOITIWNTHITUAUN MYR15.00 fatheuiielduinis Hypp TV Everywhere

1611187
® Viu

Viu Wukenwdinduunannasy OTT TV seduafinia neddlud wa. 2557 lagu3um
PCCW Media Fnduglsiusnis Pay TV luguuuy IPTV wazliusnis OTT Music a1nUszine
goans TgUuuunismselanuy Freemium laedldusnisuatemeanunsasuruwuuillawandy
lalaglidedlddne vsaidondneduiievuiianmsionisegiwnaiieslagluilavandu/
atilvaalaeg1alddnie/ aunimuuy Full HD 7sil Viu draweiilomaenisuansieiululuus
azunliuinig lnedagUuliusnsilaludssinagens Ussmanalde Yssinadenlus

Usenaduie wazusemedulathde Viu Useneabiusnistulsemauaseluinouiunny w.a.

2559 Ingsauiloiuuiem TM Wiglduinisdumesida UniFi waz Streamyx

5.5.2 @NMNAATA N1SHYSTU LASNANIZNUIINAISIHUSAS OTT TV

Readiness of for OTT TV in Malaysia
Number of Broadband Subscription (million) Malaysian’s internet access spending growth

Mobile Internet

Fixed (Wire) Mobile Total 20 )
4Q2557 3.1 17.6 20.7 § 15 InternetAgcess
N
1Q2558 3.1 20.5 23.6 P
o 10
2Q2558 3.0 24.9 27.9 ?D: ] Fixed.Broadband
3Q2558 3.0 27.5 30.5 5
4Q2558 3.1 27.8 30.8 0
0 1 2 3 4 0

. . Total spending in 2562 (bUSD)
Household: 7,483,000 Population: 30.68 millions

« Mobile phone penetration rate in Malaysia is currently at 143.8%

« With 3G and LTE networks available, there are a rapid adoption on smartphones and mobile broadband subscription.

« Malaysian mobile internet spending are expect to grow at a CAGR of 19% from B.E. 2557 — B.E. 2562

< This indicate increasing trend of mobile internet usage which video streaming on mobiles might be the driver.

« Fixed or home broadband was at 41% penetration rate and didn’t show any growth form B.E. 2557. IPTV might have to
struggle to survive.

Note: Household and population at 4Q2558
Source: MCMC, B.E.2558 and Pwc Global Entertainment and Media Outlook: B.E.2557- 2562

JUN 5-39: AnunSeuvesUseinaNLal@enouinig OTT TV

U3n15 OTT TV Tudszimanaidetiodneglutiasuauveswmaianisiiuinig lesannisy
fin15lusnas OTT TV Tugslaifdisinuan gliusnisseduriesdudsiilinnnge wazlugied
.¢1.2559 NaSuinsidiunvesiliuinig OTT TV szrugiinaludsewmaniady Wednwiluy

UszLiumunsouuaIn1stiusnis OTT TV Tudsemeniadetiu daindulssimennsadinsy

7 fiyn; https://www.tm.com.my/hypptv/everywhere/Pages/index.html
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nsliu3ms OTT TV ud ilesansuauglidumefidslulssmmnadedsnuiniuion
1 1
Y w.e1.2557 d9rwauglduinisdumesidauszuia 21 druau wazlul w2558 H31u7u
éusnsdumedidaussunn 31 duau istuussann 49% efieuaint w.e.2557" ua
dlefnulusvaziBonszninadumesiinusenuuuilszsnd wardumesidauseauuusindeud
wudn Tud w.e.2558 Snsinisldaudumnesidnvesauuunadoudinmdusosas 143.8 109
Uszrnsaseme esanuiseuduaundnuinisdumesidnuseauuusinaeuiiunnnimils
U35 wardwudliuinisBumesidnusenuuudiadouiiisauiniuegssanis Tul wa.
2557 fisruruaundndumesidnusenuuusindoufiussuin 18 d1uau wazlud w..2558 §
§ruruasIndumesiinuseauuusindouiussuna 27.8 §1uau Fufindudszuna 54% e
Weuannd w.a.2557 wardn1sainnisaisnsinisnistdaeivlneasvesuinisdumesiin

189

AROUNTENINT W.A.2557 Qs w.A.2562 InsiAnlaeifeyseaia 19% ' andeyawuildunis

Tdusn1sdumesiiauseauuudiadsunnnanund awrsasyuiuladn nsfuruialediu
WsAnsipdeunfiuwilduiinduguieriy wasdlofnwdnunuglduinsdumesidausenuuun
Usgdndl Tl w.a.2557 Bdwiudliusnisdumesidanusaawuunusedmuseanns 3 a1uau gl
o P a v A N o ¥ a § = 3 o aa 1d

FuuaiLilefisuiul w.a.2558 warddnsinisldnusumesidauseniuudusednandu

<

Joway 41 vosdnwiuaTIIounmualulTeiva wazandeyannaiutieifudumesiin

1%
=

UseakuURlsEINtaunsaeyEuladn IPTV analasuransenuainnsiuinig OTT TV iiudy

Tusuan

188 ig1n: MCMC statistic report, 402558
'8 f111: Pwe Global Entertainment and Media Outlook, B.E.2557- 2562
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OTT TV and Advertising Spending
OTT TV Viewing in B.E. 2558 e YouTube is the most popular OTT TV platform in Malaysia with
52% of Malaysian internet users viewed YouTube in B.E. 2558
60.0% Ynu ‘I'“be + Others includes Vimeo and Youku, free and freemium OTT TVs.
¢ Most of the top viewed OTT TVs are free and freemium
52.0% platform.
50.0% « Those free platforms are funded by advertising. Online video
' advertising is expected to grow at CAGR 25% from B.E. 2558 to
B.E. 2563
20.0% « However the number is much smaller when compare to
U7 advertising revenue of FTA (bMYR 2.86 in B.E. 2558) and Pay
TV advertising (b0MYR 5.77 in B.E. 2558)
30.0% . , —
Online Video Advertising
Freemium
20.0% S
- /[ CAGR
k\k 25% ,/
10.0% N
2. 60/ Go 4.7%
y 2
0.0% F—
YouTube TonTon AOTG Other 2558 2563
Source: comScore media & video metrics — Nov B.E. 2558 Source: Statista 2016 — Digital Advertising Spending in Malaysia B.E.
*Extrapolated to 21,056,126 Malaysian internet users. 2557 — 2063. USD to MYR Exchange Rate of 4.05

JUN 5-40: NOANTIUMITUBN OTT TV Uazyar1luwan

anwaaiauaznsulstulunain OTT TV

druninguuuuniamselaveauinis OTT TV luuszimauta@aiiuuuy SVoD us
sunuuuwannesunsTiuing OTT TV ldsunudeumnigalulssmauniadsde sUuuy
N15USNIN3 wazguwuunsiiuInIsuuy Freemium tnenissuruuinis OTT TV luuseime
snadelut w.e.2558 WU YouTube Jaduguuuunisliinss lasualonanglduinng
OTT TV smnilaadusuiuiesas 52 desnfe Tonton dadusuuuunsliuinisuuy Freemium
Tufoway 2.6 siewn Astro-on-the-go dudunsTiusnsuuuifianfiun (OTT as a Feature) uaz
11517 U3n15UUY SVoD waz TvoD lufesar 1.2 wazglvuinisiedug d1ulu
Yoway 4.7 FaUsznaulufig Vimeo uay Youku Faifugliuinag OTT TV uuuns uas

Freemium muanau *%°

nfinanludredudn sUuuunisliuinns OTT TV uuuns uaz Freemium 145y
arufisunnigalulssmauniaids Fanneldnnnislesandundn fafulsdnefnuiludau
voaswlaannislavanesulatluussnannaide wuin Tl w.a.2558 Useinauadedsiels
nmslawanesulatiiseunn MYR121.53 a1u wazdnisaianisalsiglaainnisiswanssulal
Tud w.7.2563 TnsUszanandusiuiu MYR356.79 &u Taedinsidulnndsneluszunadovas
25 lowsuitsuseldainnislasanves FTA uag Pay TV fuseldainnislavaneeulal

1ot w.@.2558 wun s1eleannsiawanves FTA J9nuiulseanas MYR2.86 a1u wazsielaann

190 ﬁm: comScore media & video metrics, Nov B.E.2558
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nslawanved Pay TV fdruiudssana MYR5.77 a1u P! andrwiusiglansnanieinselaann

nslawanues FTA uag Pay TV ddnuiidannileiisudunelaannislavaneeulail

NANSENUVBINSWUSAS OTT TV fau3n159ue MiNeadas

n1sliusn1s OTT TV luuszimania@elidlidwansenunisausiedliuinig
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OTT TV iuu3ns OTT as a Feature uanaIniiuins OTT TV Sududndesmands lun1zifia
selaliugliinmsinsmnnauduientu Wosnmusudesswinagliuinns OTT TV way
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OTT TV and Partners
Partner with Telco ‘ ‘ Traditional pay TV's OTT TV ‘
EROS : “liel ¢ Freeservice for Astro’s pay TV and NJOI
1 subscribers launched in B.E. 2556
i GO e Astro’s household penetration continue to grow.
e SVoD for OTT TV only at MYR 10/m
- Astro household penetratlon (‘000)
«  Partner with telcos e.g. TM, U-Mobile, 4 429 4,818
Maxis, to expand their distribution channels ' 3,485 3,884
and be Telcos’ marketing tools : 3,067
e SVoD/ Freemium at MYR 10/m !
»  Although global OTT TV like Eros Now and 1
Hopster standard prices are higher than :
MYR10/m. They lower their prices to !
MYR10/m to compete in Malaysian market
2555 2556 2557 2558 2559
Not found partnership with local : ] *  Free service for Hypp TV's subscribers
company. H HyppTV| . Discounted for TM's subscriber since Hypp TV
' ro— is a subsidiary of TM
wheree SVoD for OTT TV at MYR 15/m
SVoD starts at MYR 33/m

JUN 5-41: U315 OTT TV waganusuilenugliusmssedu

Tutssmmnadedfliuinis OTT TV Sruundiedmiswesdlifuinig OTT TV famua
frnuswilefugliuinsinsesnneusevdnvosssmaiteiudndesmlunmsdaaiunisue
yata OTT TV wazgliuInIsinsauwIAL 19 Viu s9uiladiu TM Tonton wag Hopster $3uile
U Maxis Erosnow saufleffusia Maxis waz U Mobile waz iflix $asileffuris TM waz Digi PLIRN

oJ

mms’mmai“mwﬂmimi OTT TV Way m%Uiﬂ’ﬁIVl'iﬂiJU'lmJIUUi“LVlmJ’]LaLGZJ Fatl

1 flyn; : Statista B.E.2559, Digital Advertising Spending in Malaysia B.E. 2557 — 2063
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iflix Sudlefiuusen T™ lageansienisduaiunisviesiuiulag TM ligndn Unifi vn
S78WaE Streamyx U19518 @1115a5uvy iflix tansiduiian 12 tieu wanannd iflix il

U 1%

A1NUSMEDAY Digi Ingn1ssanesnsignisdasunisuiglrnuanA1ues Dig Tgusns iflix w3 2

Y

4

Wau w38 12 WhsuninadinsuiAwna Digi Postpaid 68 wazgnAn Digi @11150918m1au13n iflix
WU Digi 16112

Viu Usgniasaudieduuien ™™ Tigldu3nisduwmesiila UniFi uag Streamyx 183 TM
a1ursanaassld Viu Premium wuuidanladane (ilawunau/ andluanldegieludnde/
AAINLUY Full HD) lavis 3 e wazaiuisaldensedyyitduinis Viu Premium wagdse

ANUSN5HIU TM 1@ Tus1a1 MYR10 siaiiau 13

Eros Now UsgnmiatiuilefduuTeninsauunaululseimaniaidey 2 u3em laun Maxis
uaz U-Mobile™ ilaiduresmslumaindsglivinslussina ludemnamisgsia Maxis oz
Sudnasunsvielasidldusnig Maxis aunsasury Eros Now taglifienlddne 30 Tu
p¥anntuannsaainsaudnuazdiseauinissiu Maxis 16 dmdudennasiu U-Mobile
{l4U3n13 Video-OnzTM Ga18uu3n15u89 U-Mobile asnsasuas Eros Now 1dlaglaiidedn
wiininadumesidafisiin Tne Eros Now AnAuinissieiiteu (SvoD) dmsuglduinigsiu
Maxis wag U-Mobile lus1a1 MYR10

Hopster Usgniasiuilafiuusum Maxis Feludonnainiegsna Maxis 33uduasunis
elagliiglduinis Maxis arunsasuau Hopster InglifiAnldine 60 Ju ndsainduaiunse

afpTauTnlazd1sEAIUSNISHIU Maxis 1e Tusia1 MYR10 satiau lagazAnA1usn1suiaLng

BumeiiniiufinunignAives Maxis

Tonton Usgn1ATilaiuusen Maxis elutonnamnegsna Maxis ag3udaasuns
183311 Tonton Taglvigldu3nas Maxis a1ansasuas Tonton VIP Taglaideeilddne 60 Ju
wazd U LUTN1T Tonton ULLWALNY MaxisOne Plan @131305u%y Tonton wag Tonton

VIP Tnglalidsaunanaduimasidaiuiududiuig 568

é?fagﬁﬁﬁmﬁ OTT TV finna1ndauseine 1gu Hopster, Viu wag Erosnow el
TusmstulsemanaldonalrsndudesansiandnsiaiusnssemsuainsiaUnfashiinnu
Sasarusnisialululszimannaids fe MRY10 ooy Woswndnsinisldusnis OTT TV
WUU SVoD way Freemium 1u°d33m¢1mLaL%szauma%QﬂéT’aimﬂ’iﬁ MYR10 soliiou iiefiaz

aunsaudatuiugliusnas OTT TV $188uqla laevialuuad Hopster Arusn1sseiiouluy

92 Fon: http://new.digi.com.my/services/iflix

9 iy, http://www.malaysianwireless.com/2016/02/viu-tm-korean-dramas-shows-free-premium/
% 317: http://www.businesswire.com/news/home/20160428005937/en/
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Useinapu Ao 3.99 GBP 1SoUs¥anm 21 MYR %se Eros Now eusnissneieululsemedy fie
4.99 USD i5aUseunas MYR20

AbAuSNNS Pay TV ludssimannalde 2 s18lvg) Astro wag HppyTV dnslvusnisg
OTT TV @@ Astro-on-the-go Wag HppyTV Everywhere anuaisiu %Qgﬂuaﬂ’j%ﬂumﬂﬁﬁms
OTT as a Feature Fafunslduinisnidmsugiiduandn Pay TV ileiluuinsaduluns
novauosnudesn1svesuilan Taunsadhdanisliuinisnn Tuild fvsnwazenseeng
flvu3nIs Pay TV @0 Astro dail S1uruffasinnduanidn Pay TV 109 Astro fidruaufiudy
Fouq Fausd W.A.2555 f9 0.A.2559 1 uswau 3 drunu 3.5 auaw 3.9 §1uAY 4.4 druAy
wag 4.8 druau muddy wardiuualuiutudosqluswnan faduasidiulddn {l%uins
Pay TV luUszimannial@ulasunalselosiannnisliusnig OTT as a Feature Ag H371U74

AUNTNUINBWY dRaligbiuinig Pay TV delaiiindunulusme

553  wuanenisimiugua wazuleunedesusasatuayunisiuinig OTT TV

Relevant Regulation to OTT TV in Malaysia

o Communications and Multimedia Act 1998
The Communications and Multimedia Act 1998 is the law &
used by the MCMC to govern our internet use that can divide
in two part i.e Online and The planned amendments. _MCEMC

e The Code of Advertising Practice e Copyright Act 1987

The Code of Advertising Practice can Copyright infringement is the use of
apply to advertising on online content. work protected by copyright law
For example people can complain Relevant without permission, infringing certain

online advertising as well as TV Regulation to OTT exclusive rights granted to the owner
advertising. TV in Malaysia content.

e Computer Crime Act 1997 e Sedition Act 1948
The Code of Advertising Practice can apply If OTT TV provide seditious content,
to advertising on online content. For Royal Malaysia Police can arrest and
example people can complain online charge a person who provide seditious
advertising as well as TV advertising. content under Sedition Act .

JUN 5-42: nguineineatadlunismiugua OTT TV vesusuinauliaide

A o w T~

wwImamsfiugua OTT TV ludssinania@efoindnisidugualiieadntioswinu

Y

Weswinmaia OTT TV ludsemannadsieinegluyiasudu Jadaldinsmduguaninidn &
o w A Y o DA ] a Y o 1% &
n1smiuguaniieItesiunisiiuinig OTT TV diusnnasiiedatesiunisguanuiilensienis

wazgnaruauneldnguinevantusuieildlunmsinvesdseme Tudagduildalifingmane

[y

PlEAAUARARIAUSNNSUIBNARNDSUNITIUSANS OTT TV Iaense aetuluusemanamed el

Y Y
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wanemaaufivimifiddugualudiuil nguuiefiiisidestunisiduguanisliuinng
OTT TV ludseinannaide dviavaa 5 atu fe 1) Communications and Multimedia Act 1998
2) Copyright Act 1987 3) Sedition Act 1948 4) Computer Crime Act 1997 uag 5) The Code

of Advertising Practice

Communications and Multimedia Act 1998

Communications and Multimedia Act 1998 +3Ju w.5.u.gualuninsiuvesde
ATWNTANBALNITNTLANULEES NITINTANUIAY WALNITHIUSNITDUMBSEATUUTENALLALT

Tagd Malaysian Communications and Multimedia Commission (MCMC) WWuniaeaud

Neatesiunismiugualudiul

Communications and Multimedia Act 1998

Communications and Multimedia

The MCMC is the regulator for the converging g
Act 1998 relevant OTT TV communications and multimedia industry in Malaysia.

e Section 211.

Online Content o . . . :
; No content applications service provider, or other person using a content |
. applications service, shall provide content which is indecent, obscene, false,
| menacing, or offensive in character with intent to annoy, abuse, threaten or
. harass any person.

| Section 233.

A person who by means of any network facilities or network service or
. applications service knowingly makes, creates or solicits; and initiates the

| transmission of any comment, request, suggestion or other communication

which is obscene, indecent, false, menacing or offensive in character with
. intent to annoy, abuse, threaten or harass another person.

. | The planned amendments to the Communications and Multimedia Act (CMA)
The planned amendments in 2016 | 1998pin 2016 are follow: ( ) :
! (a) regulating online content;
. (b) licensing and registration requirements for news providers and bloggers;
. (c) imposing stiffer fines and harsher penalties for existing offences.

gﬂﬁ 5-43: Communications and Multimedia Act 1998 waaUsEmALLALTe

OTT TV Aetfunilsluvinisdonisunsnnuaznszaieidesiilinisivdedoyaniu
Tsstnedumedidn Fedanmisitosiun s.u dinniian wiogslsfinu luvssduneanden
aeld n.5.0. fiieatesiunsliuinig OTT TV e Section 211 iamensiilailizuayan
T¥oonemiavuuinis OTT TV Ao ewifiunfafss wWewiifiausuuss ilomiluansds
ngfnssufilavangan Womludeguily viawdlomdsanunsoatannuienseul fitugsu
fiuiag Section 233 ffia¥s Wusnis wiewsunsievnilivnyauriueiotedumesiin

PIDENUNITIAUSNITNINLAZNNTNTEANLELR DN AIURA
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Toelul w.@.2559 d5gurautiacdedununazwibuiini@y Communications and
Multimedia Act 1998 @8N5 UALKNELLERIDBNUINEIUNNEIUMINY AD UN1SHOUUTUAIY
WHMNTNIENN1509DNDINAKIUEDNITHNTAINLAZNTEINULESS TAgTN1ThUILENTEUNINNLDMNNNA

dy d' 1 a o 6 < I3 6V d' o ] v
ngvingillemlimungan In1smiuguannasresuivleduasuionniiausdn Ingavdos

vinsamzileu waznislasuluauge uazlimsiisunasdnedmsuininsgyiliauntu Wudu

Copyright Act 1987

Copyright Act 1987 flautAgatesiunisusnns OTT TV iesa1nusnns OTT TV 1Ju
Usn1sfideuauiilomnineuns s1en1snsvied n1suanadus Wudu uwiglduinis Fmaanu
wiantlgnAuAsaeneld Copyright Act 1987 gnAuANakaniels Ministry of Domestic Trade

and Consumer Affairs

Copyright Act 1987

The Copyright Act (1987) provides for the enforcement of the law by the Ministry of Domestic Trade and Consumer Affairs.

Works eligible for protection are: Copyright Act relevant OTT TV because OTT TV is the delivery of Movie, Broadcasts,
. Literary works and other media in OTT TV which is works eligible for protection under this Act.

¢ Musical works

* Artistic works Owner of copyright works in OTT TV have the exclusive right to :
* Movie ) « Reproduce the work in any material form (including photocopying, recording, etc.).
* Sound recording « Broadcast the work.

* Broadcasts

+ Derivative works Punishment for an infringement under Copyright Act
* Published editions + To afine or to imprisonment follow this Act
¢ To both (a fine and to imprisonment ) follow this Act

; infri i i 2 i
1 Who can infringes a copyright in OTT TV 7 ' What to do if there is an infringement ?

i« Content Provider + OTT TV Provider : :
i | 1 Copyright owners shall lodge an official complaint |

Content Provider who deliver S : 1 supported by the necessary document to the Enforcement :
i online content without permission '-;sg"_fv.oc, . = ! ¢ Division of the Ministry of Domestic Trade and Consumer !
i\ from content owner because the - 1 1 Affairs if they suspect infringement. Immediate action will be !
i provision is normally used against @m g : taken by the said authority. The Division will conduct the |
f people who deliver pirated movie 1 1 necessary investigation and prosecutions. )

' orvideo
H

JUN 5-44: Copyright Act 1987 ¥aeUseimeuiaide

v
o o )

swaziBeanelinguuneduasesuilaaiinnuduainailan Ao Huglavigivde
fanvas meunsunasdvansieasisavulaglildfueyyinanidivesdvans finsevin
AuRnazdessulnumunguane Tunsdlvesuinis OTT TV fflannsansesinanuianigld
Copyright Act 1987 laiun 1) glviusnis OTT TV ‘L‘hLﬁamﬁlaﬂé’%’uawmmﬂLﬁwmaaﬁmﬁwéawa
uu OTT TV 2) fhawidedaudaniomilaglilésueyananidivesduand uastiaieuu OTT
TV Ingidwesavdvisanunsaflosdesdionarimilie Ministry of Domestic Trade and Consumer

Affairs teufURnudangmunesialy
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Sedition Act 1948

Sedition Act 1948 gntfadultlaeg Royal Malaysia Police Fa18um.5.u.Al5l4aunn

= Y] = Ny v & PN
ﬂ'ﬁLLﬁﬂﬂa@ﬂLﬂEJ'JﬂUﬂ'ﬁUQﬂigﬂllEAQ‘UNIHU?%LWﬂNWLaL%EJ IWEJNGU@M"INGLUﬂ'ﬁUaQﬂﬁgﬂiJL‘N'E]‘M'W'l

a o

LARIDONTINITUANIAINEBAT N1snTuUszum wsoluduraniuiiuniueif Sguia

4

WNATY NTLUIUNTERATTIN wasN uEngasanuwislseimanade vulunisugnseauiloni
WaEnIeNIANNTALTIlUTUTY dYu@ AEuT wazdusenisUszsnvuiotdululssina

WNALTY SIUDINNTHYeaduranTE UIUN1TTTETTULNVRIUTHNALLALTY

Sedition Act 1984

A regulator is Royal Malaysia Police
#  who has authority to monitor sedition
%* under Sedition Act 1984 .

Seditious tendency under Sedition Act 1984

Seditious Tendency is follow :

(1) Bring into hatred or contempt or to excite disaffection
against any Ruler or against any Government or
against the administration of justice in Malaysia or in
any State.

(2) Raise discontent or disaffection amongst the subjects
of the Yang di-Pertuan Agong or of the Ruler of any
State or amongst the inhabitants of Malaysia or of any
State;

(3) Promote feelings of ill will and hostility between
different races or classes of the population of Malaysia

(4) Question any matter, right, status, position, privilege,
sovereignty or prerogative established or protected by
the provisions the Federal Constitution.

E‘U‘ﬁ' 5-45: Sedition Act 1948 YBUsHINANLALTY

Case Study

+« Wee Meng Chee (aka Namewee) He was
investigated for sedition after posting a YouTube
video named "Nah" which drew allegations he was
stirring up ethnic tensions in Malaysia.

¢ Ustaz Shahul Hamid Seeni Mohd / Muslim Preacher
/ investigated on 31 Jul 2014 Ustaz Shahul was
investigated for a video clip on YouTube where
Shahul is said to have insulted Indians and the
Hindu religion.

¢ Surendran is charged with sedition with regards to a
YouTube video dated Aug 8, in which he had stated
that Anwar's sodomy Il appeal was a political
conspiracy involving Prime Minister Datuk Seri Najib
Razak. In the video, Surendran also raised
concerns that the country's judiciary system had
been abused by the government and used against
Anwar.

Tunsdlveauinag OTT TV gilarunsansevinadtuinnigle Sedition Act 1948 @

1) gliuimsiilennsenis falillemuaninisuanssauiianguineg wag 2) gliusnis OTT TV

Tupsihiaue eveailemiluanieaniinisuguseauinngviing

ASAAN®INLAEITBINUNITEIUSNNS OTT TV Anela Sedition Act 1948 TuUszine

a I o a aa a Ao & v 1 U o
lnLaL%ﬂaaum']ﬂﬁ]%LUUﬂ']iV]’]N@]I@Iﬁﬂ’]iiWﬁ']@I@chUiﬂrﬁ Youtube WﬂJLuawqﬂﬂmaﬂaﬁiimau@iu

Uszimenlae 1o iuanioonienunliulszuny WEuaneUADTIs wazAauIdus) Node

aglulszwannaldy vieniiulssuvsesgutaniade (Jusu
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Computer Crime Act 1997 fllapnudfauienfunisnseyanuRaiieatupeuiiames
wu nsnlulussuuanudasadeasdlusunsuy nieszuuntsgnielulisunsy laglalasu
DY Gﬁqgﬂﬁ’qﬁﬂ%mﬂﬁ Royal Malaysia Police w.5.u.duieadosfuusnis OTT TV iifesann
ald Computer Crime Act 1997 LlfiR1s1AnAI1uv83/191 Program Ti31ia3eaiiolunns
thiauevidednenondoyaiaqriuszuuneufimes 2eu3ns OTT TV feifunilslulusunsudld
Tunsihiauedale nmeuns s1en1sinsviend wazdug kuszuuAsuRBnes fogrensnseyi
a o

RaLNeUaeiu OTT TV aelan.5.u.9 1wu nsanasusntulussuunistiusnis OTT TV 43

N3O INTINABIUTUASNANTIAUSANS OTT TV 1Hudu

The Code of Advertising Practice Wunguunefiaiuauguaiieiunslayanfiuens
luynadeludseinauialde saufiausnas OTT TV iduLligldu gnatduguaniele

= o

The Advertising Standards Authority swEJasLﬁammdé’ﬂawmaﬁﬁﬂmﬁz qmaﬂwmshwmﬁﬁ
i Tewaniudoslivanteaniansmionssvinnguyana delulumana shaneSansssuiia
uvesvmanaide Wuky uardnuvalavandesiuledsday fo lavaniuazdosls)
yhanedeides nmdnvaivieniaviulssinariniedondadug vieyanaduqiinims uaz

7119991

ulgureduasusazaiuayunisliuinig OTT TV

Y a

STuannalsanvdaunsdmiulnandensnanlulssinawazininnsUssmaningn

Y
= S o v a = @ = a1 v
dolulszimAnaieduiu 30% YIRuUYUNSHAR WHadNITUIaNLATENI VAT AuuLay
AlgIrglunisnanielulszimanna@eiinunuingadleiisuiulseinadus lugiinabiensiu Lite
Jumsduasunisuaniendaunmlulssmauniade wasdesnisduasuliuadaiduwnas

nanFerlasuanudisulussduuiuieid nsaavgeundd miugnandegnisenda Film In

o
=Y

Malaysia Incentive (FIM) @agudniaglasunisanvdounigtduiiiaulunsaiu Qualifying

'
Y a =]

Malaysian Production Expenditure (QMPE) fsialuil dwiugnandeaufasdosdalidne
TUNSHEALAENAINITNERLAAT MYR 5 871 %130 USD $1.6 a1ufa91unEn LLazﬁm%’w:Imamﬁa
azaslnsviAdagresdenlddnelunisudnyant MYR 385,000 n38 USD $125,000 #o
mseenetnd 1 9lus wavdeulvduafiiesdes wu msfvussnuntinauadesiuaul
Houni 30% YoINTINUIINLA LAz uIunTnMUENIuSIUIY 3 - 7 Au Gﬁuagﬁugam
sutszanalunsndndetun WWudu ndndefiazldsunisanndeundtuasdosmmeidou

#e National Film Development Corporation Malaysia (FINAS) sie3unisiansausely
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$s5urau1aldedass Technology Innovation for Globalisation Fund (TIG) &eudu

<9

lassnsdmsuativayy Start-up Tudssmana@e witunanAnan1THEAKaEN1TUINITN

a

weavesivuinnssuludgludssmanial@siiodasunaznauInIAn1SNEANISLazUTNIS
Wedesiumalulaglulssimanna@eoiieliaunsaudstulunainlanlea laglasanisnlasy
n1sAntdanaglasuiudiewmdeaiuayududiuiugan 50% vesdunuiianua wiliduiniiu

MYR 800,000 sialasanisiluszezinan 1 U 6 oy

wanIINNITdnasNefumalulagnal Sgutauiaediiinisdnda Content Malaysia

Pitching Centre a1 One-Stop Service lun1sduaiuuazatduayunisasiallonsnenis

¥
a =

o s a = Y v & Yy  a = e o
afvassamindunglulseimana@elagianizgasiailonisenisnesiu fequdiiedu
Y 13 A a 9 Y] a o & oA .
NITINAINUTDY 4 BIANTIIAEITRIAUNITNARED 1HaMT18n13 Tulszanlaldy Aie National
Film Development Corporation Malaysia ( FINAS) , Malaysian Communications and
Multimedia Commission (MCMC), Multimedia Development Corporation (MDeC) and Radio
Televisyen Malaysia (RTM) anelugudiigunsalgnuisainuasaintunisuandeniiuady
nsduasunsneInsyana wonanldalinisliduyuatvayudmiuillenmsienisnlasuidensn

e

5.6 Uszwrvadasiae (Australia)

Uszinmeeainsidoidulsemafisigliuinng OTT TV fAaanglsuinns Broadcaster
uay Pay TV Operator S1eifufidnanfiunuwlunisliuinig OTT TV uenand afilfuing
OTT TV szaulanadny Netflix iiruliuinisegrudunianislulszinaesansidsly
U w.a. 2558 mevdaniidfuilaalulssmasoansdodilduimadomues Netflix luusza

aNsFeNIsNT kaganIIvoININTUTIIAINEUNTINY

dmiunwimanismiduguauinis OTT TV ludseweesamsidetu Jagtudsieladn
JudnUszmeamianinisiiuguauinis OTT TV ieudnties tufe nsmiuguallionivesde
poulau Inefl Australian Communications and Media Authority 58 ACMA Wumeaunan

ﬁv’fmﬁ']mumiﬁ’ﬁuauaﬁﬂ’ﬁ OTT TV
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Wesngliusnis OTT TV danuiguilesiugliusnissedu nslufisnisinsauunay

a

a = R = % Y 1 aa aa
LLagﬂﬁ]ﬂ’]iﬂig"\nﬂLaENLLagT,V]iV]ﬂu ‘V]‘Uiﬂ@']"\]ﬂLLa@QGUEJ%Iaﬂ']WﬁrJﬂJGUEJ\TEjLaumﬂJQQL@M‘lu@aqﬂmﬁJ

AMULAEITDITUNTSIAUSA1S OTT TV TudsewmeesamsiaglAlunis1991uans fanusnwiay

nanderaluluNIsIATITENNRANR kaEn1SAUSNNS OTT TV Tuuseineeaawmsiae

Usznusnig 8% IiUIN1T swazLden

{lAUINTS Telstra' flusnsinsauunausielngigruesUssimaesainside
nsauuIAL Falvusnisintevrelnsdniusesad (Fixed-line)
(Telco) vadedielnsdnviiadoud (Mobile) wazusnas
Sumediinuseaiuud (Broadband) Haluguuuuysedn
7 (Fixed) 1Adoudi (Mobile) s2udeu5n15 National
Broadband Network (NBN) Faiuin3eg1ausonuuus
wAsRveIUsEmADeaLIsIaY uonand Jeflusenly
\3efilviu3nng Pay TV 0813 Foxtel 3ndhe

Optus196

HIMUIN15LAT8918 Fixed-line tAS8Y18 Mobile wag
U313 Broadband 1u3ULLUU Fixed Mobile kag NBN
v4dl Optus 1Uuusdngesves Singtel Fududliuinis

WsauunauanUsemAgdenlus

iNet"”’ U3¥Ngaeuas TPG Telecom lag iiNet tufliu3ng
LAS0U18 Fixed-line LATOU18 Mobile Lazu3n1T
Broadband I‘ug‘ULL‘U‘U Fixed Mobile ez NBN uaﬂmﬂﬁ
iNet dafifliu3nisdumesidndn 5 Meiduuidnges
Toun Westnet Netspace TransACT Internode L& ¢
Adam Internet &4 iiNet ¥nAUsINATNTIENINGT WA

2551 - 2556

198

Dodo Alvuinisinsauunanfiiunisliuinisdumesidausen

WULSIa Fixed Mobile wag NBN

Jliusnsvas Australian Juaanfiinsimizesiguna uarldsutuatuauuioun
nsviAdseAuvI®  Broadcasting 31nSgUIReeamsiay ABC liusnisvesinsiiFivianun 5
Corporation (ABC)™” 44 lauA 1. ABC 2. ABC2 3. ABC3 4. ABC Kids wag 5.

195 fiyn: https://www.telstra.com.au
196 iy, http://www.optus.com.au
7 fi311; https://www.iinet.net.au

8 fi311: httpy//new.dodo.com

199 s11: httpy//www.abc.net.au
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(National Public

Broadcaster)

Special Broadcasting

Service (SBS)?®

ABC News 24 lagdiuninislvivinisasevaqulu

SEAUUSELINA

Huaonflinsimiszfumantenuszasdfimsioasviou
AMUNAINNAIYNIINIYT LA TRIUSTIUVDIHIAY
poaasidsr unisuinnidentludaduilanyn
poansiay SBS fveslnsvimiionun 4 vee 1éun 1. SBS
2. SBS2 3. SBS Food Network waz 4. NITV Tnedifiui
nsbiuinisasaunguluseaulseme lumsanliuianis
94 SBS 1u uonnagldTuduatuayuaniguianda

SBS §eaunsamsielaainnisiawanlaonaie

AIEATERRELGR
nsvAganitive
(Commercial

Broadcaster)

Seven Network®*

= ~ v & dg v a | v o
Wuanilnsvadienuunliusnisdeansiadnavun 4

9949 lawn 1. Channel 7 2. 7TTwo 3. 7Tmate wag 4. 7flix

'
=

Fadtunnishivinisaseumrquatuiaiacdvgves

UseLnAoodLnsLas

Nine Network?®®

Network Ten®®?

& = Y A Y a | v ¢ o

Wuaandlnsvimienyunliusn1stednsyaunanue 4
%84 lALA 1. Channel 9 2. 9Go! 3. 9Gem wag 4. 9Life
Falnunnashivinisaseunguatuiiiiasdngves

Usendoadinsias

£
o

& a o & a0 ¥ oa | ¢ &
Wuaanidlnsviaddenyunlnusnistednsiaunanus 3

399 LowA 1. Ten 2. Eleven wag 3. One F90AUNNS

WiusnisaseupguauiiladvgjvesUssinaosainsiie

gliusnasinsiiend
LUUUANSUENITN
(Pay TV)

Foxtel?*

Wuu3gngesve Telstra Iy Foxtel \Juglviu3nag
nsviedduszuuadion terda way IPTV s1elugilu
Usgindeaainside uanaini Foxtel falfusnas
SuwestinuseaLULs uazintetelnsinyiuszsi Tne

1 a Y <@ a ¥
WINVWWUINITIIUNAULNALNY Pay TV 2nnY

Fetch TV

200 &

1Y)

Jugliusnas IPTV Tudszimaseainsidensuiiady

e

THusn1s9umesifdinuseauuuans Optus Dodo Wag

iNet (S2ufauSEnegagvad iiNet) woas19pani1elunig

U http://www.sbs.com.au

21 g, https://au.tv.yahoo.com
22 Giyp; http://www.nine.com.au
25 Gap: http://tenplay.com.au

2 Gap: https://www.foxtel.com.au

25 Gai: http://www fetchtv.com.au

s1euatvanysal (Final Report) %t 190



TIME

CONSULTING

Y a

Usznnusnig S18BBEAUSNS S18azL08n

Y

Whdeu3nas IPTV Wifuguslaalude 1. Yes TV by Fetch
HUN19 Optus 2. Dodo Fetch TV Wun1g Dodo wag 3.
iNet Fetch TV #1un14 iiNet Fududnuazvadni1snag

a o a a 6 =3 3
918U5015 IPTV AUUSN158ULNDSLUAUSEALUUA
wandnil Juslandeanunsaldifiausinisues Fetch TV

Inedanaes Set Top Box Mngfuaniaiuiu

P13 5-9: TeFRLlIUIMsIsANWIAN USNsTedinTvirsedund usnsvedinsiimldandlvd wasuing
Wsvimiwuvvensuiluaundniiieidesiunisliuinis OTT TV Tulsznaeeawnsidy

5.6.1 #lWu3In1s OTT TV lumana wazguuuunislinuinas OTT TV

na1m OTT TV lutsenaseainsidefioifunaiaiifinnsueneietsdeiasiislugiu
Frunudldaunazdliuinng liuinsvessensiidusyuy Freeto-air yns1e dusnng OTT
TV Wuvessiedlituuansagemsdoundslilaglinlidne iieraada vesnwigiueug
(Eyeballs) Fauii¥aeldlavanvesny uenuileanuinis OTT TV 9ndessenisuds yn
vimslisnademnmeuns avas uazsrenisinsdimifiedetu uasdsuuuunamaglduu
SVoD wnileuiu Tnefiglsuinns OTT TV wuu SVoD fiflaundngean 3 susuusnldun Netflix
Presto LA Stan 29AASATIAIUTNTOETENING AUD 8.99 - 10.00 feliteu T1uazidunvosy

Tusn1s OTT TV TuusewmeeaawmsidsNuiaulaissalud

aan OTT TV ludszinaseainsifiefiolunainiiinisvenssegesiaiiosisludiu
uugldnusasgliiuinis Melluinis OTT TV ludszmeesawnsideaunsauuseantau 2
Usslavnang e 1) OTT TV fimsgldainnislavan (AvoD); dlviusnisvessenislussuy

Free-to-air yn318 usn1s OTT TV 1luvesdaieslifauaiuisansrenisdounaslalaglifn

=

Al9ne Liter1s34 uFesnungunug (Eyeballs) Fadumianeldlavanvewm 2) OTT TV 7
msgldnAUsMsTIeieu (SvoD); Tusnsioraineuns azas uavsrenisingviend N
19UTN1S Pay TV 518483 N15590M8I5AUIN1IYIa189 518 wae JLAUIN1sLuUdasean
srsUszma Taefigluinng OTT TV wuy SVoD #ifiandngean 3 Sustuusnléiun Netflix, Presto
uag Stan s?fqﬁmé’mwim%miagiuizﬁuiﬂé’tﬁmﬁuﬁaﬂizmm AUD 10.00 siothau 18818

YoIybiuIN1s OTT TV ludsuinaesawmsideiinaulainweludl
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OTT TV in Australia

*BigPond Movies since B.E.2549 *EzyFlix stopped operation in B.E. 2558

""" R
R
04 SBS
3 PLUS
E _ DEMAND.
UUUUU e
2551 2553 2554 2555 2556 2557 2558 2559
ITTTTTI
\'\ 2 NOW FOXTEL |
4 | Ul al
= HGoNH
| I| |
*9 Entertainment has a whole/ *Foxtel has a whole/ partial ownership
partial ownership
[

« FTA Broadcasters in launched their own free OTT TV platforms to Independent Pay TV
capture eyeballs from everywhere. They also jointly launched _—
Freeview Plus on HobTV technology. mm Content Producer % Telco

« OTT TV services other than those from FTA broadcasters are SVoD. s
Netflix, Presto and Stan, popular services, costs roughly AUD D Eree TV Provider Collaborated
10/month

JUN 5-46: U315 OTT TV lutseinaesainsiie

U3N1s OTT TV Tnegliuin1sselva (Independent OTT TV Provider)

® Quickflix

Quickflix TU3A15 OTT TV uu VoD wazusnishianieu DVD waz Blu-Ray s1elugilu
Uszineeanside uwazdszmaiaduaus Suliusnis OTT TV dausd n.a. 2558 dmsuusns
OTT TV fldusmsanmsasuvmsnuivlsduazuenndinduuugunsainnuszian Tng Quickflix
saflefuuTEniinangunsalseqdu 1y Smart TV wag Play Station %84 Sony, Smart TV 1a3aq
Lau Blu-ray Wag Smartphone U89 Samsung Dudu Lﬁaamﬁgmawwﬁwﬁl’u Quickflix 1’956?\‘1%61'

JUMNBUNITAY Software Tuls991U

WaM1518n15t Quickflix Wuliannsien1swuy Mass Content tagazitiulilannsienis
ANYUAS BLAT LarsIenIsnsTAY tae Quickflix TAUSNISWUU SVoD LSuAUN51A1 AUD 9.99
fawou wazuuu TVoD Anlunisingaesedlaemnilunmeunssiaiegf AUD 5.99 felseq

winluazassiaiegf AUD 2.99 sieneau uenanddaduinisligiudy DVD wag Blu-ray Tu

5781 AUD 12.99 siaiau

25 Gap; https://investor.quickflix.com.au/Overview
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U290 Quickflix §uF¥m Nine Entertainment LUugfevusielvg Meduiem Nine
Fntertainment tJuldvoswnanwasy OTT TV Ai971 Stan. 9nmie (S19a2Ld8nvad Stan A

nanseluluuni)

® Netflix

Netflix lutsziapaamsidoialiuinsdumidoufiunay we. 2558 nioufuuszinea
Tduaud Insluimademnimeuns azas uazsrenislyadted Tuguiuu SvoD Fududl AUD
8.99 siawfioudmiu 1 gunsalluaauninsedu SD 1wt w.a. 2558 ACMA [Uaenad159a71lu
Uszinrooansidedifisurunazuandn OTT TV edhatles 1 USnsedievas 17 veaUszwins

TneSesay 14 vosuszansiduaudn Netflix?”

® Hopster, Eros Now

Hopster wag Eros Now 1Juglviusnns OTT TV szdulanainsdrsdszina Alvu3ng
& . a & A a a v o v & & a a
\eanuan1ene (Niche Content) Fialiloniieduasunisiseuidmiuian uazilomduidey

puaau Yagtuliuinisludsenmeeanside usililaliduwdmainuinin

U315 OTT TV laglriuinsvaslnsviatuuu Free TV (OTT TV from Free TV Provider)

® ABC iview, SBS on Demand, Plus 7, Tenplay a2 9 Now

ABC iview, SBS on Demand, Plus 7, Tenplay uag 9 Now Juusn1s OTT TV AlFusns
dovnsensinssimd azas waznmeuATINTasTBIAULUY Live wag VoD 9ngliuinisves
smslnsaiuuy Free TV (FTA) 13 5 1elutszina Tugdlduinmsaemsuugunsnisessy
Fauuutszdd uuunnw wazuuugUniaiiadalee 5 vinisiodunagndlunsvenetesmanis
Wi ldusnig

Jagiiuuinmavia 5 vimsmneldinlavan (AvoD) lnsarnkadisaves ACMA sz

U3M13 ABC iview lasuauilegean s89au1@e SBS on Demand wag Tenplay anua1diu ™

201 ﬁm: ACMA-commissioned survey, June 2015

28 iy http://www.acma.gov.au/theACMA/engage-blogs/engage-blogs/Research-snapshots/Supply-and-demand-Catch-up-TV-leads-Australians-

use-of-catch-up
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U3n1s OTT TV Tnedlduinisdasinsviamiuvuuansuiluaui®n (OTT TV from Pay TV

Provider)

® Foxtel Go way Foxtel Play

Foxtel Go wag Foxtel Play 1Juusnns OTT TV wuu Live wag VoD Tusnsiae Foxtel

Fadugliuinig Pay TV elugflulseweeeanside Foxtel Go Tiuinisunildusnis Foxtel

Y

My Pay TV lneliiderldane Tuvaedl Foxtel Play Tiusmsilenfesiuunglduinissedu

TagAnAIUSAILUU SVoD Tusiasuduifauas AUD 25.00 19899 2 uSnisatusasuvule

HunsgUnsalusedn? aunsalnnmn wazgunsaliasy 1uiu 3 gunsal sie 1 JayTrld ™

e Tul 4 pa1Au w.A. 2559 USEW Foxtel Usen1Ad19gUiuUseusnis Foxtel Play Tnl
valuduiilen wazs1Avewiiang Ingasduianalsuduegil AUD 10.00 deoifieu Wiy
n15UnfIagwed Presto USN13 OTT TV 8nuinismilaves Foxtel lnggldusns Presto aganunse

19U3n15 Foxtel Play Tvailalutfiousuiau w.a. 255920

U3N13 OTT TV lnegliusnsinsasunau (OTT TV from Telco Provider)

® BigPond Movies

BigPond Movies \Uuglsiuin1s OTT TV wuu VoD 51eusnveslszimaeadnsids 15udn

=

Tusnsnawad w.a. 2549 Taeusem Telstra WWugliuinis Fadugliuinisinsanuausielng

=

ludsvineeeainside d1mSugNddnd Telstra aunsalddeyd Telstra Saudunsldusinag

o ]

BigPond Movies

Lﬁfawﬁ’lﬂmﬂu BigPond Movies L“‘ﬁJUﬂ’ﬁi’JUi’mLﬂfawﬁ’lﬂﬂﬁﬁl'ﬂﬂl,wu Mass Content
Tnawduliusnisnmeunsainuainvateatedess 1y Universal, 20th Century Fox, Sony
Pictures 1udu nweunsau s1enstnssied wagTalewmasdaiannnit 10,000 s18ms Tusey
AruAudaRaus SD 576p uflasedu HD 1080p AnAru3nislusuuuy TvoD aedia 2 sUkuy
Ao PPV waz DTO lusimisenauuszuias AUD 2.00 waysiadeisesuszaias AUD 2.00 auds

AUD 7.00 Fuagiuszsiunnnuaudn

Y a

dmiuuinig OTT TV glduinisaunsasuvuiieniiiwivleduazuenndinduuu

[
Y [y Ly

ABNTIILABINNNT hazABNTIMEIATLA: QUsaINsINdlaAUUSENTNGNgUNT0ITe3sy WU Smart

9 Gap: https://www.foxtel.com.au/foxtelplay/how-it-works.html
10 Pa17: http://www.telecompaper.com/news/foxtel-to-shut-down-presto-revamp-own-streaming-service--1165303?utm_source=headlines_-

_english&utm_medium=email&utm campaign=2016-10-04&utm_content=textlink
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TV 989 Samsung, LG, Panasonic, UuaunsadSudayayias Telstra T-Box wag Telstra TV Uu

Smartphone kag Tablet v15luszuu Android wag 10S

U3N15 OTT TV Mifinann15359uia9endned iusn1s51ei@s (OTT TV from Collaborated

Providers)

® Presto

Presto ugliu3nis OTT TV wuu VoD Gulviusniseiaus U w.e. 2557 lngu3en Foxtel
Fadugliuinig Pay TV ludszweeeanside weliuinsillemussinnameuns neldde

Presto Movies #aunlul w.A. 2558 Foxtel Sruilatfiutfiuiuusem Seven West Media @418

A o oo

Alaiun 4 nanAu w.A. 2559 USEN Seven West Media UsenavigiuAuLiusem Foxtel

)

Anansiensinsvietieliusnisiliemaenisingviey wazazasilundn aeldde Presto TV
abG!

9
lefiuing Presto asdsndliuinisuigndndagiu neuszidulignAndieululduinig Foxtel

Play Tuiousunay w.a. 2559 warlnazusnisdloduanauunsiay w.a. 25607

UagUu Tiusmsuuu SvoD Tuwiiaina Presto Movies wag Presto TV lusian AUD 9.99
solfiou uazuiieung Presto Entertainment wialglduinsaiemsanansasaildfanineuns
271 Presto Movies uags1en1slnsiamiann Presto TV Idlusan AUD 14.99 siaifiou sistidmsy
AlFU3N13 Platinum v84 Foxtel uag Telstra (UTEMUITAY Foxtel) @111505UTULAALNT Presto
Entertainment Taglaiidoanld41e 2% fail Presto Fordugliuinns OTT TV wuy SvoD i

PunuaunTnunigadudusuil 2 58990 Netflix?

® Stan

Stan tJuUSnN1s OTT TV wuu VoD laguSEw StreamCo @9tdufan1ssiuan (Joint

<

Venture) 5¥7319UTEM Nine Entertainment galugliuinisdessnenisnaitedeslulssina
a a o . . % & Y a 4 a a ¢a a s & a

90aLATLAY WarUTYMN Fairfax Media Tududndndodaiun Ing wazduinesidn Stan 13y

TAUSNSHMININEUAST aLASINTIIFAL S19N1SINTIFAY kaLIIENISNYNTUNDDNDINAUYL Stan

WNUUlUWUU VoD AausiauunsIay U w.@. 2558

21 §ly11; ACMA Communication Report 2014-2015

22 ﬁm: Seven west media and Foxtel, Statement regarding Presto TV, 4 October 2016

23 fp; https://www.foxtel.com.au/got/support/tv/understanding-packages/presto-for-platinum/presto-for-platinum-fag.htmt
218 ﬁm: Roy Morgan Research, May 2015
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Stan figUsuunsmselakuu SVoD Tusian AUD 10.00 siaiiou tag 1 Uaydldau
a1unsasury Stan W1y 3 aunsalsessulunanfeniu Jaguiu Stan fewdudliuinis OTT TV

WUU SVoD ffiduiuaundnuniigailududud 3 509970 Netflix ua Presto?™?

® Freeview Plus

Freeview Plus {innn135iuiivee ilnusnisdessensingimiiuy Free TV (FTA)
datiutessnsdndadelilvisuguilan Wuuinis oTT TV #ldinelulad HobTV (Hybrid
Broadcast TV) Tun1svinlinassiudayga (Set-top-box) TV 138 PVR ﬁﬁﬁjﬁyﬁﬂwﬂj Freeview
Plus fithuanunsasudyanainsiadinuszuulnsiedaaiuiu wierudumesiinily Ak
asarutessenisinsviailuedetneg Freeview Network 15310 ABC, SBS, Nine Network,
Seven Network way Network Ten wWUU Live VoD #3a#esaniu PVR 11sil Freeview Plus 13u

Trusnseaamauiuensy w.a. 2557 taelianallgane 21

5.6.2 @ANAANA NSULIITU LAZNANIZNUINAISIAUSNNS OTT TV

Uszimaoeainsidoiudssimaiiinislduinig OTT TV egraunsnane osannidu
Uspneafidanundomisludugliuing uasdlduinisfiansnsadndainisdumesidnldeds
yhile (Fewaz 85 vesUszrInseeansdanunsadnfsuinisdumesidald 1ud wa. 2558)
uenniidosay 73 vesUszensosanadelul we. 2558 ildnudumesiiniugunsainam

WU INsANNLeNe 39 ABUNILMBSNANIDNAIE 2L

£

ynfiarsanlundsruaudidivn OTT TV luamsiumuin YouTube 18y OTT TV Tl
Suraniigauieiuluuszimadug sesasnie Netflix 3991nuan15d1599989 ACMA lu
Weullguiey w.a. 2558 52U Seuay 17 ¥03UsevINToRansiiey 38 Jeuar 40 YaUssvIng
oA AsfinaifonuBumedidn Suradevrin YouTube Turas 7 fuiiiun Tuvned Sou
ay 11 veUsvanseeawnside vie fevas 25 vesUszrnsesansidefivimenudumediin
Fumilovriu Netflix Tutgng 7 fulriiuun 2 dadfeuidn YouTube fswaudidrmamnnidu
Sustu 1 Alaildmnearud fuuagldiaaiy YouTube uaznissudstoyafiindu (Traffic) 2

\in27N YouTube 11nfign

23 ﬁm: Roy Morgan Research, May 2015

216 Gy http://www.acma.gov.au/theACMA/engage-blogs/engage-blogs/Research-snapshots/Supply-and-demand-Catch-up-TV-leads-Australians-
use-of-catch-up

27 §iy11: ACMA Communications Report 2014-2015, %t 44

718 flyn: ACMA Commissioned Survey, fiqungu wi.a. 2558
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OTT TV Viewing in Australia

Viewing online video services Online video services used (%)

+ YouTube dominates online sources of 58 = Last 6 months = Last 7 days
professional video content, followed by
Netflix 40 3

* InJune B.E. 2558, 11% of Australian 25 21
adults had watched Netflix in the last 13 10
seven days, (or 25% of adults who I 5 6 3 4 1 3 2
watched online video) u - - —

¢ Less than 10% of adults had viewed YouTube Netflix Foxtel BigPond Stan Quiclflix Presto
each of the other local video streaming (Excl. UGC) Movies
Services, SL!Ch- as Fetch, S-tan' Presto Source: ACMA commissioned survey, June B.E. 2558
and Quickflix, in the last six months. Base: Australians aged 18+ who has watched online video in the last 6 months (n=626)

Percentage of Catch-up users who visit the following website

IVI@WW I ! * According to ACMA Survey e« Catch-up free TV contents are

in B.E. 2558, Australians continue to be popular. Amongst all,
SBS I 2 still spend most on their TV ABC iView gain highest views. It
DEMAND time watching free TVs. reports that it has more the 1 million
ten . 22 However, they all prepare plays each day in B.E. 2558 which
. for the fall on TV viewing indicates 30% growth from the
. and dev_elop their own OTT previous year.
TV services

css B 13
<= INUW Source: Roy Morgan Single Source, Australians aged 18+, July B.E.2557

JUN 5-47: M35uva OTT TV ludseineeeainside

nswaduiuvesgliuinig OTT TV Tulssweeeawside awnsauuslailu 2 aaindes
fAenana OTT TV imaeldnmilavailundn (AvoD) laedliuinisvessienistussuy Free-

to-air kazma1a OTT TV Anmselaeuaiaudnidumnan (SVoD)

dnmnatn OTT TV fivseldrulawandunan (AVoD)

dsunduitmaeldlusuuuu Avod du Tiinslagliuinistessenislussuy Free-
to-air 3184 719 5 Yo Meud 1) doe ABC 1uSnns ABC iView 2) ¥o4 SBS 1#u3n13 SBS on
Demand 3) 984 10 1#1U3n1s Ten Play 4) 984 7 TiuSans Plus7 way 5) 989 9 19iu3n1s 9Now
Lﬁau%’uﬁ’ﬂﬁﬁ’]ﬁ’quﬁﬂssmawﬁﬁimﬁﬁuuﬂﬁmLUSaulﬂ%’usnuLﬁammuﬂiaamﬁuﬂ laile

NsyAUATUNINTY

PNHansAnINgAnssuRulnalulssinAseaside U w.a. 2558 989 ACMA 53U
Sovay 44 veslivimsBumedidelulssinaseansdeliuinig OTT TV vesesmonisiiies
semsInssimidounds (Catch-up) Tag ABC View tuudnsiildfumnudiougean anguil 5-
47 ziuledn Sesaz 77 vewvusiensinsvirideunas (Catch-up) |W1wNs18N5U89Y09 ABC
11 ABC iView ¥t ABC 81471 Tull moat. 2558 finsudlduins ABC iview annfis 1 &1unesto

JU FRNUIUINNTY W.A. 2557 UNnDesesay 30

219 fia: ACMA Communications Report 2014-2015, %t 68
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Uagtugliusnisdesnenisinsiiedluszuu Free-to-air USusunlvusnisinsviaeu
Sumedidnunntu Tngludoutueiou wa. 2557 gliuinig s 5 Fesldsruiurafs Freeview
Plus Fa18uu3nns OTT TV fildinalulad HobTV Wieliguslnranansasulnsvimiriuszuy

Insviminiaiuiy wagsudygrndumesilaiiasusu OTT TV 9094lHU3N15909318015919 5

Y89 WUNaRIFURY RN (18a2188nveY Freeview Plus giive 5.6.1)

Y a 1

wannigliuInstesnenislulsemaseamsiiediinudiuliuinig OTT TV wuy
SVoD g3 fuiugnanilon1s1en1svsegiaus 88U fIeg1du 909 9 SIUAUUTEN Fairfax
9an OTT TV %8 Stan (31wazidunves Stan 9ive 5.6.1) uazded 7 NvAesuiu Foxtel Tiusnis

OTT TV lule Presto (516a188mu84 Presto giite 5.6.1)

anwmann OTT TV wseldnnuataudnidundn (SVoD)

na1n OTT TV Useinn SVoD Tudsemeaseainside Wunaalisuauden waziinis
wdsdureutnags Inewdledud w.a. 2558 Dfluimsmanesieidundeliuing OTT TV wuy
svoD Tutsumaseznaide tnedfifudivesuinmsussanidunnudliuinsfifsrdost
Aanslnsiimiiifogiiuiaglfuinig Pay TV aes Foxtel uazdlviuinistasmenisuaziilon
5183 WlednwLar Bz LgnA 9IEs Netflix illadalulsemassaimsidoidefouiiuiny
W.A. 2558

Aoufl Netflix az1d1u1Tdusnslulssinreaansidy Alusnis OTT TV sneiiuly
Useina LLaz;:JﬁaNLLmu%Lﬁz’J"mﬂumam OTT TV fimsindeusiiioannansynufionaiiniuain
A9dL1ve9 Netflix Wy 1) Stan @eusmuansidasianieuiiuing w.e. 2558 unduiiou
UNSIAY WA 2558 tie3uTagruaundnnou 2) Presto fAuliuInsfisndenin weuns
Usgniasanfiu Seven West Media Lilawiiusnonisinsimiluluadudomiigléuinisarunsn
Suauld ilodud wa. 2558 way 3) Foxtel Play da.duu3nis OTT TV was Foxtel Usznidan
51189 wazlddelaiuIouainnisTiusnisiivarnuansluniseenuiininavienisiuuinig Pay

TV 284 Foxtel wagusnsdumnesidnues Telstra lusiafgeuen
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SVoD OTT TV in Australia

Local Preparation for Netflix

Australian Subscription to SVoD OTT TV Services ~—  (Before March B,E. 2558)
Source: Roy Morgan Research, May B.E. 2559
= Early launched just 2 month before Netflix
1,878,000

More than 3x of
local OTT TVs’
subscriber

Upgrade its service by adding TV shows to
its original offers

FOXTEL lower its price to AUD25 with bundle
Pl packages with its pay TV and broadband
W services

332,000 * Since the launch of Netflix, Stan, and the upgraded
142,000 Presto service in early B.E. 2558, there have been
[ mergers and the cessation of some services, such

as EzyFlix in August B.E. 2558, that were unable to

AUD AUD AUD compete with the newer providers.
. 11.99/m? skt 10.00/m 14.99/m? »
* The stat leads to concern on competition between

local OTT TV and Global OTT TV service where
Note: All prices and services include movies and TV shows Netflix won't subject to the same regulatory
1 Netflix's Popular Package framework as the local ones.
2 Presto Entertainment package for movies &TV shows

gﬂﬁ 5-48: OTT TV Uszinn SVoD Tuseinaeeainsidy

faugdlviunag OTT TV ludseinmseainsifgazinssuiSulonun1sunfieves Netflix
uéa Pagtiuuinis OTT TV Usziam SVoD Aildsunmiflongsanlulszimassainsidefiao Netflix
Tneludounguniau w.a. 2559 k1w S5 mauauBnuinis 1,878,000 998 se9a4nfe Stan
uay Presto Mduuimsiignifmunlasauseansideies faunTnifies 332,000 1ouaz 142,000
Temudiu 2 saasduldhduiuaudnues Netflix Suinndinsiuiuaindnuesunig OTT
TV vosaululseina 1y Stan wag Presto saufuda 3 i lnsanmaudnetaunainideni
Netflix & 1y Lilomfinteianzu Netflix (Exclusive contents) Wufifieslunguauooanside

= ¥ a

LALIFIUANANYIDBAWTHAYINUIUNLIN LT LATIUN LA oY (VPN) Liiasusy Netflix annUsewnd

9 Y

ansgeuiing w3e answenandnsneunsilamlulssimereansifueguad

(%

Faugdud w.a. 2558 7 Netflix, Stan wag Presto Tanlnalliusnns nsudsiulunain
OTT TV WUU SVoD danansenusaf biusn1s OTT TV WUy SVoD 518tAuegna Ezyflix Un
Tusnsandesannldanunsoudsdufuuinns OTT TV s1elmild uenaninisussduiiiedu &
dsnasiouunliiugnn VoD fanasnlndiu AUD 10.00 detdiou Tneifiuldangliuinng OTT

TV edrglulssinaseainsiae fail

0 Roy Megan Research, lioungun1nu w.f. 2559
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1. Netflix liusnisuannuanewiiaing lnsufininaiildsuauilengean egiisnnn AUD

11.99 poLfau
2. Stan il 1 wWiiALNA 59A1 AUD 10.00 siatfiau

3. Presto mMasazilalwuing lneau1¥nues Presto aunsadaluld Foxtel Play
wuudFulssndludiousuinay w.a. 2559 lamesiasusun AUD 10.00 siaifiou

(AusIASUELA AUD 25.00 seiiow)

4. Quickflix & 1 ufiAna 59A1 AUD 9.99 sialfau

NaNENUANNUINIS OTT TV

OTT TV fovdudeanisnissusunsiaduuulnindunsesiunginssuveduilaad
U3lnadennil 1nLIa1u1nTu Kan15da1529v8s ACMA Tuisiouliguigy w.a. 2558 syyinsesay
16 veanattunisusiaadevesrniseamsiisusiaariuteanie OTT TV uaziuwilduvzsuvy

X o
Nnaune U

ULNIFSUTLEIU OTT TV 21nRAMNEIAYNINTY NTSUBLEDA9) HIUTDINANLAL
Ao i udyayadnsvimlniaiufuredYes Free-to-air Wagk1uteINI Pay TV densagluseaiugs
laen13d15729999 ACMA 53U Sawag 59 1093a1buN15UsLNAFRY09Y1I0RaMN T a8 8IAS UL

FIYNTANKIUYBITIUNT Free-to-air 0¢ T3aNABTBYAY 25 H1UYBIN Pay TV

22! flyn: ACMA Commissioned Survey, figungu .6, 2558
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Current TV Consumption Share in Australia

Share of time spent watching TV and online

video content « The rise of SVoD services is complementing traditional
viewing, with the television screen continue to dominate in
e — 1% PPV online video the home.
16% 6% SVoD online video
oTTTVvV. 7 6% Other free online video « Professionally produced online contents on OTT TV,
L 3% Catch up FTA especially SVoD part, are eating up the share since
10% Recorded Foxtel/FTA Presto, Stan and Netflix launched.
Pay TV/ PVR ¢ 53% of adult Australians (9.62 million) watched some
L 15% Foxtel Live online television or professionally produced online video
i content in the 6 months to June 2558, with 34% watching
online content in the last seven days
59% Accessed professionally produced online video content
° b million accesses
Free TV ( )
10
) 5
59% FTA Live .
Base: Australi d 18 and 0
ase: Australians age! ana over
Note: ‘Other free online video' excludes UGC l\gzy l\gzy l\gy "ggy

Source: ACMA-commissioned survey, June B.E. 2558

SURM 5-49: nsuslamwilavintenarnsviaululseineoodnsidey

U

Future Outlook for TVM market in Australia

Television households and subscriptions in Australia

unit: 0005 Sub - Number of OTT TV SVoD

8,000 subscriptions increase
8,000 significantly due the 3 main
OTT TV launches in B.E.
7,000 2557-2558
6,000 i
e« OTT TV SVoD will grow at
5,000 CAGR 32% from B.E. 2558
4,000 to B.E. 2562F
3,000 « Other types continue to grow
5000 steadily. They also develop
' their own OTT TV platform.
1,000 E.g. Foxtel launched Foxtel
Play which is OTT TV
2557 2558 2559F 2560F 2561F 2562F version of its pay TV service
and owns Presto. Nine
mmm Pay TV subscriptions = [PTV subscriptions Entenainment paftia"y OIS
mmm OTT SVoD subscriptions FTA TV households Stan and invests in Quickflix.

Source: Ovum, November B.E. 2558

SUN 5-50: nMsUszanainsaannsvaululseimeoadssiay

Y

s1euatvauysal (Final Report) nih 201



TIME
CONSULTING

[ | o

Tugaanaud w.a. 2556 esalasidedaldladiusnig OTT TV u1nin dnaiuveessiuiu
aundnlnsimiuuuaaiy Ao ;:Jﬁsumj'aq Free-to-air suszuulngsiedniaiusy wazaundn
Pay TV d11nn7197U2UaN1Tn OTT TV waz IPTV 10 Wil Ovum 1dUszanainsuauandn
OTT TV wuu SVoD ludszinresainsidsaziivlneenesanga aausd w.e. 2557-2558 Fadu
Pnafgliuinig OTT TV 518lug) 8814 Netflix, Stan uag Presto Fuliuinis uagaziiule

pgneraliloagnesnsnsiulndosay 32 dod faudl W.A. 2558-2562 (CAGR 32%) Taely

U A, 2562 Aedduuaundn OTT TV wuu SVoD giis 4.7 a5y

2557 2558 2559F 2560F 2561F 2562F
FMUUANITN OTT TV Uy 270 1,566 2,304 3,214 4,074 4,707
SVoD (1,000 $18)
IUIUENTN Pay TV 2,559 2,644 2,724 2,836 2,931 3,031
(1,000 518)
FMUUANTN IPTV (1,000 84 90 108 170 232 290
318)
AT IS U SUTY 6,189 6,236 6,301 6,347 6,418 6,490
WnsAdnIaNuAY FTA
(A521591)
SuunFouiisilngsieyd 9,008 9,170 9,335 9,503 9,674 9,848
(AS2581)

a a o A Ao aa o ¢
A15799 5-10: AUNTALALASISOUNSUTLIA oA INTIiAL

mﬂg‘dﬁ 5-50 aziulainnsilusandnvsesurdinsiadeny Pay TV, IPTV waglnsviry
mafiuiy Senadulnldluvnsd OTT TV fiulnTusd1a5anis wagenanaileddn oTT TV 1l
Ifundrsdavdounuiinanislnsvimiuvudafn wivnaduiansinsviedliguslnadsudond
MANNVANEINNTUT AL D91 518n15 ANNEEAINTUANTTUTY LaERIUSIAN Imwﬁﬂummaﬁ
oTT TV lall#dnuugegugninanianistnaimivuusufueranainnisiiglsuinislufans
Tnsvruuunaiuinsususitodhunliusnis OTT TV waslufuusmsiiuvesmy fhetiasy

Foxtel Play ey Presto 989 Foxtel

OTT TV analddsnsenulumsauungiaunedalufanisinsirdannin whillofiaison

fanansgnusedliuinisBuwmesitadadulassadieiiugiulunisliuinig OTT TV asnudn
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n1slvu3ng OTT TV Tusseendanoliinuiuiunisiudsioya (Traffic) ge3u Taganniien
Sunnau e, 2557 Rufousunau wea. 2558 UTina Traffic lutssmresainsifioriutunnia
Yovay 54 wedlutrsnarfanaadurasaaigliuinng OTT TV selngjogne Netflix i3u

Tusn1s way Netflix §9a519USues Traffic 1nnnI15eeay 50 vasUsuad Traffic MAnaN

(%
€ N a 1

msuslaadflessulaulnesiu wansaliidgnisendn “Netflix Effect”

Case: Netflix Effect

Aggregated weekly visits to Australian Australian Internet Downloads (Terabytes)

video streaming sites
Australian internet 1.7 mTB (Dec ‘58)
1,750,000 ™~ -

downloads — >~ o)
1 * 1,500,000 increase by 54%
for the period
. 1.1 mTB
Netflix generates (Dec '57).47 .

16,000

Total visits 000

roughly 50% of 1,000,000

Australian video
streaming website

500,000

50,000

@ 2eciview @ sesonDemand @ Suump-in (0 Tenplay @ Plus7 Jun Jun Jun Jun Jun Jun Jun Dec
PP —— 58 52 53 54 55 56 57 58
« Netflix launched in AU in + Retail service providers or « Complains nbn
March 2558. RSPs (Such as Telstra, Optus, arisepfrom ;
« Together with Stan and Presto iiNet, TPG) need to purchase RSPs .
it creates a lot of traffic more Connectivity Virtual . Smaller + NBN overhauls it CVC
especially during evening Circuit or CVC from NBN RSPs will pricing regime by giving
primetime « CVCwas set at a base rate ruagle i RSPs discounts for heavy
e Customers demand for high- of AUD 17.50 per mbps/m |S ruggie in use customers
speed services « Cost of RSPs increases ong run + Avg. CVC rate would be
AUD 15.75 per mbps/m

5U# 5-51: Netflix Effect

Netflix Effect 3udutuluiiodud w.e. 2558 1ilo Netflix Budrsnldusnnsludsine
poansias lutrwaaidinanniinasldusnis OTT TV iiuduuin Tastanizlugaeiian
Prime Time dsnalsiU3unn Traffic inTumuludae 1o Traffic fu3unauntu glvuins
dumesifla (Internet Service Provider: ISP) éfaﬂamuiu Connectivity Virtual Circuit (CVQ)
ma%utﬁa%fﬂmﬂmmwmaw‘%mi OTT TV uifldu3nis 1w auninanuaudawasaussly

MssuruInlenaulay

PaqUugliuinisBuwmesidauuudiUan (Retail Service Provider: RSP) 1u Telstra,
Optus wae iiNet fipsde CVC 910 NBN Fadufamulasiadaiugiussuudumesiinainusag
YeeiguIaneansiae laglugiafiiiuansIA1 CVC ag#l AUD 17.50/mbps/iiiou LilauTun
Traffic \UTUDLII3IALTY HUYUVBS RSP 99nN1588 CVC Aiin@iuuin ngu RSP Mifionsauis
sunufauiou NBN liansian CVC as lngliwsnainssuusiaduliaenndesiunislidau
a s & o a = @ a ~ Y a a s & 1
duwmaiidaniiunntuludagdu uag RSP e1aduUsSeuglviuinsBumesidaselvafamuly

CVC 109 Tnglsidastoann NBN
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dloteuluwieu w.a. 2558 NBN enunUszniassuun1sana1uinis CVC lual il
aamé’mﬁ’uﬂ‘%mmmﬂ%&mﬁﬁugqsﬁu TnelAldszuvdiuandanuUsinanisde Suie RSP 7
§o CVC urnazldudruanuin 3o 51 RSP Feuinaziianide cVC lusiandenuiefidias
ndayatiinmunisde CVC vas RSP Pagiiu ansadwnldimnissuunaidngiould
5191 CVC Tngia@ed RSP #oed18anain AUD 17.50/mbps/iiew 1w AUD 15.75/mbps/siieu

vatlsguulnmitilsuldlufouliguieu w.e. 2558

5.6.3  wuanmeansiiugua wazuleunedasSusasatuayunisiuinig OTT TV

LY

LWININISAAUgUAUINIs OTT TV ludssinmeeawmsidelulagtu feladndnisindiu
@JLLﬁ‘U%mi OTT TV wigaidntios Inedl Australian Communications and Media Authority %38
ACMA hmiinilunsinfuguatinis OTT TV iawgluduiifuidomvosdeesulavivit sl
ﬂ’]iﬁ’]ﬁU@LLaﬁLﬁIUT‘f’Jj@QﬁU OTT TV lui3e9due 19y n1500nluayyINUINIT OTT TV kaz
nsmiuguamuial Segluseninenisiansavesizuiaoeansidy

Ua30u ACMA Mfuguatiienivesdesaulatinigle Broadcasting Services Act 1992

v

Tnsgadulunnismduiliemndidnwagdowing lnen1situguadanaidaiunsauudle 2 du

amelUll

duil 1 nsiduguavinisesulad aneldvuind 5 Tu Broadcasting Services Act
1992 linanifia MsfvuaszuunIsAUgLaITeRAaMNTTUUNBUWESITIIT MNAMLNSIUNTS

[

ednduin wevndainaraluilennfidnvaesewinu Tunsdidweweatomlyldeglulsyine

a va v

DDANTEY AMENITTUNTILADIULURRAI
1. wdsldamheanuideauldnguune

2. windamlugagliusnsdumesilaiieligliuinisaiunsadanisiuiieniaiy

FupaunszylilungrunenionnsgIuenaI sy

ndeenulumned 5 wtud Weanznssunisléfarsandy OTT TV Iuinaiden
Aifdnvazgulss auznssunsaziideuddlSmmhenuiitifuldnguuneiiiolidiiunis
pufinguanedinualy Wy nisudadonifidnvarguusefimissnudisavesseing
poawmade violunsdfinnznssunmadiuin mndmsliuinmdenfifidnuvas suusaiund
smsguiifvunlivu OTT TV angnssumsaudsludsdlidnsdumesidn (SP) Tunisdnnis

Autlenisananluusnis OTT TV Ald
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Broadcasting Services Act 1992

The ACMA is the main regulatory body

Online Services

If the Commissioner is satisfied that internet content hosted
outside Australia is prohibited content or potential prohibited
content, the Commissioner must:
| Referral to a law enforcement agency—notify the content to
an Australian police force

« Notify the content to internet service providers so that the
providers can deal with the content in accordance with
procedures specified in an industry code or industry§
standard (for example, procedures for the filtering, by

technical means, of such content).

Content Services

Prohibited content are followed:

« The content has been classified RC or X 18+

» The content has been classified R 18+ and access to the

content is not subject to a restricted access system

« The content has been classified MA 15+ by the Classification

Board; the content service is not an ancillary subscription

television content service

* The content has been classified MA 15+ and access to the

content is provided by means of a mobile premium service.

The Commissioner has a reserve power to make an industry
standard if there are no industry codes or if an industry code is
deficient.

A person may make a complaint to the Commissioner about
prohibited content, or prohibited content, in relation to certain
services.

JUN 5-52: ngusneiineatesiu OTT TV ludsemeeaainside

d1uf 2 nMsinunanwigiovnuveailonooulal aulaniing 7 Tu Broadcasting

[

Services Act 1992 sgyiniianiaoulauinils

Hrasaludl

AW

o v

yA iUty Broadcasting Services Act 1992

1. Wemnaugnssunisiadnegluminn RC w38 X 18+

Wemiraenssumsladneglumng R 18+ wazliladnianisidf

Wemilaugnssunisiadneglunuin MA 15 + wagldladndnnisidne lnelaidu

v = a = a ° a =~ & a YA
YDAINULAL/ BIDANNUS YIUATITYITLEIUATITULUYL LLﬁleLiJUﬂ’]iUiﬂﬂﬂVliVlﬂu

2.
3.
(Pay TV)
a.
YUlnsANYidane

Wemnaagnssunsladneglumn MA 15 + uaslilddndanisdngs aduuinis

s

PINAMLATIUNTNYINULLDMNABITU AT UNIS5 95 8uLNeNN UL e UeEpaula Nl

anNwUEADWINN AMENIIUNNTENRliewanLiunswmelull 1) Tunsdluesusnis hosting axAes
~ P v a ] ) Naa ] ~ v g v a
dnsudegliuinismsvarmi 2) lunsalfdinisatevenan azinisudslinsiunisenian
a1t 3) Tunsalvesnisienles links service agin1ponuilsdandsautilonmNianvag
FOIINTIY

94 M1 Broadcasting Services Act §3ldina1111 nnaaznssun1sdsldladaniinves

dWeamvesdesoulad Tidedieradullemildnvazdewinuniunguuionis wenand
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Broadcasting Services Act 3lalignunannznssun1stun1siatsunguuneineates sauly

= a Y a o ¢ Y a a ¢ & a v
ﬂi‘lﬂ’]'ﬁW"iﬂimqﬂqqiﬂJ@ULGUWSUEN@WUiﬂ’ﬁma\ia@@aﬁlﬁuua3@%U5ﬂ13@ULW@3Lu@@ﬂﬂ’JU

48n21n Broadcasting Services Act 1992 a2 ACMA 9121981419611 Australian
Consumer Law (ACL) eAuAsaelduIn1s OTT TV lulseinmeeainside lag ACL dillevnlag
a3ud wngliusnis OTT TV llanunsaliusmslamunniSulifugldusnig dldusnisananse

Soaeuievelvidlviuinis OTT TV wald viieudledayyniinduls *22

wlgugdasunazaiuayunisliuinig OTT TV

o

suraesdawmsasliiulevieatvayu OTT TV lnense udludagduiiuleuedaasy
Taseasadumesifniiugiuluyssine National Broadband Network (NBN) LiieWamuaz i
Iapruaruisalunisiiulanues Digital Economy lagluauian NBN JUNUNITWAILIEAT
anuslunsdsiiudeyadumesitinluzuuuu Gigabit Inediauialunisdeinudeya 1000
Mbps fiodundt vilsanunsadaiudoyaisg lidezfuteyanm deyaides uazdue lisnig
1NBeu 2

uonaniissuiaseamsidediiiuinsnisanndoun@dmsu Farly stage innovation
company (ESIC) ’1u‘d33mmﬁaa'aLa'%mmsamuﬁL?{m%’aﬁuu*?mﬂiiﬂmiqﬁLﬁmﬁu UIENUTD
tnasmuiurgdosiunmauifnield Corporations Act 2001 vdslunsdllusunmuauifiuidy
fuazdesdiyarinisasuiiosndn $50,000 ded Faagld¥unsanudounddmsu Non-
refundable tax 1fus1uau 20% vesyarIn1sasu wislalAy $200,000 de¥ uananidmiy
tnaanudalasuniseniiunadlusliuy Capital gain tax lusseeiiaiedetes 1 U vseuingn
10 TJ224

57  awmswumsmiiugua OTT TV Tuglinaleleuduaiia

youindszmalunineedoudinlumsfnmiiusznaude 5 Jssa fe Yssmeddu
Useinaiu Useinagaans Useinaildaulud wasUsemasulaiide lngnimsiun1siniugua
oTT TV luginAedsuddfinanunsoutsUssadueandu 9 wade fail 1) Tnssadranisfu
guaRans OTT TV dusnndslsifinsiduguaidaiou uavazdunumsmiugualueuian lnedl

Useinaduiilesseinadginilasaianisiduguaianis OTT TV egedaiau 2) ngrsngniu

2 o http://www.acma.gov.au/theACMA/streaming-services-—get-the-full-story

2 fap; http://www.aph.gov.au/About_Parliament/Parliamentary_Departments/Parliamentary_Library/pubs/rp/BudgetReview201314/NBN
2% J3: hittp://www.innovation.gov.au/page/tax-incentives-investors
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n1sduATeInTazindrdns lunnussmeadinnsldnguanedunsesnisasidndeans dvisesn
nguanslagasuitededuldiu OTT TV Inglamy uagldsaufunguanedu 3) nguunediu
n1seentuayInkidUsenaun1s OTT TV duanndelafinsdeduldnguuiesiunisesn
Tuoygnuagusznoums sniulssmadudigliuinnsdndudesddsulueygnaimieidesiu
NINsrAngLdsILazn N IUATeYIeTaYaENT LarluaugngsialnsauuAL 4) nguaneau
Snsneuinis (raeuaquitidndUanuardds) Seliifiusumaiioonngmnedusameuins
5) NQVINIEATUNITAINY (A1 N15AVUIINANYIFA) dunndslifinguunediianisamuain
1998 enuUsEAIULTnawui1saInasuluusnig OTT TV saudeiuasmuly
gsfavmesulall Ingesulay wargshetiAgtesiuinusssumedessulatilifeafumas us
tnawusnfaunsaasmuaunsiiusnismaneatiadmsuuinig OTT TV 1a 6) nguaneniu
dnwazniseenuiiaing delifiussimafieanngrinesudnyuzniseanuiiaing 7) nguanesu
Tawan dwiuusemadu Usemagesns uazUssmadu nslawanuuuinig OTT TV eganeld
ngszidsumunilamaniialy uazUszimeilauTlud Yssmadulaiide Liddlifingumemun
Fulawan 8) ngraneduiomaens Ussmadiulifinmsialaddmiuidemaonis ud
funsnisduilunistdesiunguioiudrdademiiudunie Ussimadu ddedsdurtluf
FaguldruidemuudumefidauagTsduldsu OTT TV #1e nenaninmeunsuassionis
Insvimifioonennianis OTT TV Fesld3uniseysineu Jsamnsasenorneld 9) ngranedu
msduasesiuilan drwsnndslifingvaneduasesfuilandmiuuinig OTT TV Tnslamne @
Uszmrgesnsldnguunenisandunguineduasesuilaadmsuuinis OTT TV egrdlshnny

Usziraduildedadunisdmiunisquasesiuslaaniglauinig OTT TV lagns

mssielulinansfieneazidenninsinvesnisiiiuawa OTT TV udasUsemnalugiinieg

LOLTULUTTN
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1. lAs9ad3nans

ATNUALLA

U

Aan1s OTT TV

® NN MUNENITEAFLINAY
wsnwgalaifinisteny
OTT TV

® 43015 OTT TV diulnegy

[ 1 o w & a
giliigniiugualduiiay

o WlgueveInIAsgiuluy

Audunatamanalulad
(Net Neutrality) Ingéalaidl
ulsuemaasygiafia
munuglinademily
dumesitindunanlunis
Tusnns

TnHMuENIAY
Wsaunaudulufing
guaisnshiusnisvesy
Tusmadundn Tuvad
NOVUIBNIUNIS
NSTNLLHBIUAZUNIAIN
Hulslsausnsuy
dumesitinlunsialmndu
UINITEATINSTIAY
pg19lsAnuusnis OTT
TV gnAIUANMIEN, Y
Fusungomiilyl
LAY FUNOUNS

F9a7UNAUIRNTVBLAN

® ALYNITUNITAINIT

INIALUNANWKIYIF (NTC)
fununsaziiugua
U315 OTT TV Tuauian
ueludaqtuilsslaifinngmn
asfusEnIgliuiInig
OTT TV fielutssmeuas
INAYUITENALANAY
auagels imszdalyidien

[ 1Y

Hadendaauainigan

D

WaUluduazanznssunig
AINSINIANUIANLIAIIR
(NTC) 3103015 OTT TV
msgnmiugualuguLuy
89AANTTATTYELLAY
WNTAINUTONINTS

nsauunay

® 4315 OTT TV dslaign
Mfugualuuseina
a a o
dulalle

o ypruiiugualy
Usewmadulaiideiinang
Aaaieatuaylivn
Weniuseningliuinig

1%

Pay TV LLUU@?@L@MLL%Q
Wiusns OTT TV Raledl
ns@nwingseleuln
yosannnglsUioudiag
Togliusnns OTT TV i3
Tiu3ns OTT TV 1alu

Usenedulaiide
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o nsiuguau3nig OTT TV gnuvadu 2

dupe

1) duveansiAuguanisasdyaunm
= 1 a 5 @ [ CY L4

wazidearinuneBumesiinlugingvie

(Internet TV) Taedl Set Top Box 3okl

Set Top Box

2) dhuvasmsmiuguansaedeynnn
= a & | s \

wazidsamedumeiidnludaunsalaug wu

19 (OTT TV)

(3 A

nsdwiiedaaud Jules way

o A o o a

® Y189 IUYBINIASTNYIUTN AN UALS

grunIn1smiuguandewriuiu wu 1)
NIENTIEAAINIILLazmAlulagansaume

a

(MIIT) ¥ntnNfMAuaLausN1sINsANUIANT

Y
¥

L‘ﬁ'ugam W fliusnisiilenimng
Suwesilavedliusnistoya (udu 2)
driinanudeyariasdumesidaunady v
Mﬁwﬁ'mmu@LLa%’a;&aﬂnamLaxLf‘jammaq
Fooaulatl way 3) nsznreimusIINY
Mﬁ’lﬁﬂ’)UﬂM@LLaﬂ’liLNEJLLWi'LﬁEJM”IﬁLﬁIEJ’J‘ﬁEN
AuTausssuntussuueaulal 1y was uay

1 I %
nsaztau Wunu
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2. NYVEAY

N1SANATOINTT

o TdnnruneuuuLReInu
Pay TV

o
aa v o

o Tuvnsilfdetunguaneg
avansinsTasuldiy
ATNTEAULALILATUNS
AMNeBunesiinme

a wva

wolumaUR R M3
avifinavansadaiinng
avllnagod1andnewing
o oglsimunasgiledl
A15ALHUNITN
ﬂg‘]mmaﬁ’wﬁ'ﬁé’wham

a

Womiazlinavans

N v

o Judidinlalsngumne

Japulgiuusnns OTT TV
e wsitutagUudslyd
Asverultag19ased

'
< ol

® 1aNNNANNIURVENTN

Togfiuuad nvue

U

ANSANUUTEUU

a a A ea A

daansafindiaanuile
Y w.e. 2543 dulasinig

Winlnwdmsunsazidin

dvanslussuveaulall

e

® NVNLANATEIAVANT

avdulud Kominfo 1@l

|
o

ANFIAUANUNISIUDS

& & sl

Wamuledniinng

¢
a a

aviiindvansme tauina

Y

veruldiflamaunsng iy
U w.a. 2558
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o msawdndvansidemesulaflulsmaiu
fufiegognaniranang lutsrowd we.
2553 upzAugnaannm ey Uy
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5.8.1 WHRANTIUNISLADNVULUDWISIENS

¢ aa 6

Tul w.a. 2554 JuslaamilanSurunimeuns d3duarsenisinsyimivuy On-demand
e 2.9 Miluslagiadesadunv daantud w.e. 2558 Iurutiluslunssurailenivaiiivuy
On-demand tfinaunida 2 i1 WJu 6 Faluslagiedenaduani a1n3U7 5-53 uandliiiiugi

HUSlnATUBLNIMENSUUY On-demand LiinAudisesag 90 uagsususiensinsvinluazazas

Wiudude¥evay 121 Turaa 5 Uinuan @ w.e. 2554 — w.a. 2558)

AanssunanveguIlanazasinsiimiuazaimgunsuuy On-demand fa N133UYY
s18n15INTIiAY warazas Fuduilonmedtunissuruniulnsiad lneddaadiunaitunisusiang
Aanssudssianilunngs 2 u 3 vesamawaeguslaaldlunisiusnavasinsiirtiuaznmeuns

LUy On-demand

The Increase in Watching On-demand TV Series and Movies

6.0 hours/week

Main activities of on-demand
viewing is from TV contents which
accounted for 2/3 of total on-demand
viewing time spent

Streamed on-

demand TV
2.9 hours/week series and
programs
Streamed on-
demand TV
series and
programs

et Streamed
Streamed N *  on-demand
on-demand movies

movies

2554 2558

Source: Ericsson ConsumerlLab, TV and Media B.E. 2554 and B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59
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Source: Ericsson ConsumerLab, TV and Media, B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59. in 20 markets
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Anudeufiiinduilanveswunannesy YouTube Fuduunannesy OTT TV fflilenuszinm
UGC agun 31n3U# 5-55 anudlunisidrvuiilonivu YouTube seduaivivesgldialan
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Percentage of consumers watching YouTube with different frequency

2554 2558

‘ More than three hours a day .At least daily . At least weekly . Less than daily Never

Source: Ericsson ConsumerlLab, TV and Media B.E. 2554 and B.E. 2558 Base: At
least weekly viewers of video/TV with broadband at home, aged 16-59. in 9 markets
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s1enslnsiadfifnisisinatennainianied (Scheduled linear TV) ag1etiay 1 Ass
soduni TusedulndiAssiu Tnsmssususenisinsimififinnssiaresneinaniedoglu
syiufiganinfiendnides Ae Sovay 60 SuruTensinsimifdimssiaioononamesiods

o8 1 ASIWRAUANY warsesas 54 SUTY Streamed VoD 9g14ti08 1 ASIsadUAN

TuruefingAnssun1sury Streamed VoD wagn1s3urusienisinsiimifdansana
ponomAnefegluszduiilndifsstutu nisfurunssuiiningim (Recorded linear TV)
anauazegluseduiian Tnesenined w.e. 2556-2558 ns3uvamstuiinlngviay eg1atdes
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Percentage of People Watching Different Media Types at least Once per Day
Percentage
80
Schedule
70 Linear TV
60
50 . Recorded Linear
TV
40
30 . Streamed on-
demand video
20 (YouTube, short
video clips,
10 movies, TV series
and programs)
0
2553 2554 2555 2556 2557 2558
Source: Ericsson ConsumerLab, TV and Media, B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59. in Brazil*, China, Germany, Spain. South Korea*,
Sweden, Taiwan, UK, US
*excluded in B.E.2553 figure
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® wgAnssuNIsIUTL OTT TV wuufnfanunaie e Inle (Bingeing Content)

Bingeing Content %38 WgAN3suN133usy OTT TV wuusinsaiuvaiy) Silothuidndu
filoslunyiuilnafisuvn OTT TV Alkuinsludnuaginlessufiunud (Vo) agtugliuinig
OTT TV fsndnaursavinligldannsoumidemnousolulfegndeiodaglusnusosd
nsnedderlaiiuduvieiifsndniiooindu dlduimaunemeannsaviiliussaunisaiiu
srensiirerdestufiedudionsdudiandafinessents anduaneoudeunt waz

H190UAMTNYI18N15 (End Credit)

ngRAnssunIsTuIN OTT TV wuufnsaiunaiss 3nlelasuaudeuindued195nisn

Tngamizlunguilduinisninearuinissieiiiou (SVoD User) wiuldain Sesay 87 ves

al

AlFUTNITUUL SVoD Tusuvukuufnsedunates Ialeegteeniniadunv luvue
AldusnsnladladngAusnissedau (Non-SVoD User) wigsSosay 74 Sursiflowuufinsari
Ny v < Y v ¢ v Y v =i & =
wae9) Inleagraioeviansaioduant deununmaugglugun 3-57 uenainil :nn1sAny
nudguslnaNdneAusnig VoD T1eidiau (SVoD Users) inniisfesay 86 duazldgunsnisessu
n1stgar OTT TV luvagigiiliideAruinissesiou (Non-SVoD Usen) wigsTosas 64 luagly

gunsalsesiunsldary OTT TV dsununmiuuanlugun 5-57

Global Consumer Behavior

Frequency of watching several TV series, other TV Percentage of consumers that have and use each
programs or UGC episodes in a row device
) ) TV with access to 75%
Binge view at 93% internet content [RNAOEY

least once a
Game Console

(Wi, Xbox, Play | 51%
staion)

Binge view at 87%
least once a ’ Google 23%

week _ Chromecast 1%
60

Other unit for
online TV/video
access onthe TV

19%

Binge view at %
least once a day _
17%
Apple TV B

SvoD Users @ Non SVoD Users

Source: Ericsson ConsumerLab, TV and Media, B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59. in 20 markets

U 5-57: winssuvesdflduinns OTT TV vhalan
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5.8.2 waAnssuNsidaunIaleineg

® wghnssun1sidanldaunsaliu OTT TV 6199 WUIRINAINEIIVBAUBNN

ANUEITBULEMTIENTWUIHURTeiUILIAYeae fuslnallusursiiensienisnd
AIILENININ LU NINGUAT NI0AAT HIugUNsal :ﬁmuwammm‘lmm LU Smart TV %38
Aoufmed Turneiitheviiimnuendldunnidn Wy Wevn UGC feusususuviinveiidnni

\WU Smartphone Tablet 1Hudu

31IN3UT 5-58 wanafeiasarvasuslanisusuiieviuniazyselanuu Smartphone
wuineway 33 vesuilnaiuruiilevuseian UGC fdniivuindusiiuy Smartphone wanainil
o & A & AAa [ ! = ! [ &
ganuintemmdunieulun133uvuriu Smartphone fisesasndingiluiiemlugiuuy
VoD 91n3U71 5-58 @1ananilddnilenfifinnsisesnainianiadiladiduifeulunisguiu

Smartphone

Percentage of Consumers who Watch each Content Type on Their Smartphone

33%
Mostly, UGCs are
short.

On-demand Content
(except Live news)

\ \
| [ 1

Scheduled Content

11%

9%
%
6% 6% ) )
I I I I I I I i i = =
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Source: Ericsson ConsumerLab, TV and Media, B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59. in 20 markets
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fidadrunsldaunsainnmsegunsaiszdiil egiiuszanas 59 sie 41 Tuveiiguilnaiifonggs

Y
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o A 1

ninagldgunsalsedniunnnitaunsalnnm lneguilnaiiliengedsening 45 - 59 Yaslidndiu

Y

nsldgunsaiuseinfidegunsalnnnn egiuseuna 70 sie 30

Share of Total TV Time by Age Group

100%

30%
| of 45-50s’ TV
59% of o = time spends on
teenagers’ TV [y smaller/portable

time spends on | — . screen

smaller/portable
screen

50%
70%

of 45-50s' TV
time spends on
big/fixed screen

41% of o

teenagers’ TV 25%
time spends on
big/fixed screen

mmE
_

- 0%

16-19 20-24 25-34 35-44 45-50
Age >

@ 1Vscreen @ Desktop screen () Laptop screen Smartphone screen Tablet screen

Source: Ericsson ConsumerLab, TV and Media, B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59. in 20 markets

o

JUN 5-59: dndmvesdisiariursilemsenisiugunsalingg uuwugieeny

® JuuwiRdLsaaulun1sUSINALEWISIBASHIUY Smartphone Wag Tablet

Tngunfudaduslnaasldinaig Aulunisfuruaruilaadomitiniueldunin
AU Smartphone Wag Tablet Tl w.a. 2558 fuslnalutszmaanigeuinilneiadeuds e
Surilevun YouTube Faiomdrunndanuenlaiuintn 202 wiit wag 278 wifisaifiou
H1U Smartphone way Tablet a1ud1du sg1slsiniuguilanagidenld Tablet u1nnia
Smartphone louslaaidomiifiaruenannni Tngluvssmaansgowsnidnisléam Tablet
Tagiadeannds 588 wifiseiieulunsiurunweuniuazazasinu Netflix Weowfleudu 252 undi

AoLAOU d1MSUNITITNUNIU Smartphone
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583 anunswalalumslduinis OTT TV Tudagiu

o anuiwwalalun1slduins OTT TV Wisuduuinis Pay TV wuuasdludagiu

Tud w.e. 2558 Sewaz 25 v094liUINI5 Pay TV 8nidin (Cut) wioanuiiaing (Shaved)
13013 Pay TV uuudaiu Tnedosas 47 vesfléuinianduillfivmmainenidnvioanufiaina
U3n1saanT1zi3093IAvesuiAINg Pay TV wagdnievay 33 vesiliusnisnguideafudndinien
Hu3ns Pay TV tesuarliduAfuiuidsly andeyadndnannsodlifuldiglévinsg
yhluAdsNT OTT TV thilfeuduanfuiuiideluldunnndiuins Pay TV wuuiiu fegui
3-60

wananfifeasuiianiuladn Jagduglduinis@ndn nstvuinig Pay TV wuudady 3
Weaduaunnvedalawtungusiaatesiausaaiennuienelaliiuls wazals
Ufuusaseesimuagilonisenisnedlussuu Tuvueinasiiuinig OTT TV wuy

On-demand agilyawiunsiaiagiilovsenisideglussuy winmsuivugslusesvasamunim

X
YBIINLD
Consumer Evaluation of Content Providers
A
Maintain [ Recommendation function } Video quality
Aspects that
satisfy the <

consumer and -
should continue to Mobility )
be supported

c
o
%]
T
g
o Fix
< Relevant content Highly important aspects
S that are not satisfactory
Recommendation function and need immediate
improvement
Mobility Price

—

Derived relative importance
Traditional linear TV providers @ OTT TV on-demand services

Source: Ericsson ConsumerLab, TV and Media, B.E. 2558
Base: At least weekly viewers of video/TV with broadband at home, aged 16-59, in 20 markets

U7 5-60: M3Uszidiuanufiswelasedlviuinis OTT TV uag Pay TV LUudufisl
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[

o Gyl
3

[

Finanunswalalunislduinig OTT TV igunuuing Pay TV uuuaatanly

o

U

ce

Q|

nndoyalutszinaanigewsnt wuindvddinnufienela u3e Net Promoter Score
(NPS) 5$%314 Pay TV wuusBAL AU Mslu3nng OTT TV wuu On-demand finguuuuAnsa
fuagradioddny Tng Pay TV Luudufniiszdu NPS ogflifinafesar 10 luvmgiiuinag
OTT TV wuu On-demand 32U NPS agilissiosay 36 Ingaivnanunsnasuneldsaguil 3-60
U313 OTT TV uuy On-demand léunsuszidueglusziuiialunng dade Taefifivatads

v o | Y Ay oa & o
AuRA IRl dUTNsTILINATUTUUT
a Y a P~ 1 Y a g’l a
* woAnssuvaulnanlinelduinig Pay TV wuuasAs (Cord-nevers)

Auslaailiinglduinig Pay TV wuuaudu (Cord-nevers) lagann3isnisviileniiau

aulannglamenwes guslaanauilliidilatesives Pay TV wuuausy Insanizluisesves

1 [y a

wiANINAe dyqiiiens Sunulavaniifieguinwazszdusiaiineudiege Sevaz 50 901

Y
(% [

Auslaanguilanadiauaslilduinig Pay TV ndlunsuiivazlueuian

wingslsfinuiosay 22 veuilaanquainanilduinis OTT TV Fefiadnduuinig

o
1% = A

Pay TV luguuuulnsieguds ealiiulainduilnanguiidianudulafiozdneduiielduinig

[ [ ]
a

Insviend MellguslaanquilSuraiilanisen1sueeniINguAeuInIg Pay TV LUUAWANTTA
dy v Y = = a dy A 1 v 1
ATa eI Tenstiuas Wesnnmniaulanasuslaaliemsenisiaulasguds Tugas

Awanniiviatlunissusuinuy

o JadundrAnyndenatsuszaunisalvasduilan (User Experience: UX) Tutlaglu

Tutatuduslnamanivinaglasulszaunisallvnis 9nnnsvulnsvie uasdelive lng

11 3 Yadenidnsnaseussaunisalvesuslaatunislduinig Ussneauldime WWensienisnd
f
9

N ANNEangUluNITERNTUTN LasANANTBIUITNITIUNTNT Y
1) Wensensidlaunm (Quality Content)

demsemsidamam Afuilnadenudesnssunildun demsenisludsg
(New Releases) iiomsensin (Sports) waztiominantulmliteaeuuwnanody
i1 (Original Productions) Tnetlemsnenisimardannsafegaliguslaaunaingld
uimslaluednad Sevae 50 vesuilanszyitrazwelavnmnunanesy OTT TV d

ameunsarganananglinliegnasing,
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2) anudangulunisiiusnig (Flexibility)

a

U3n1s OTT TV Tudhagtulimnugangulunislyuinig lnseygalvigldusnig

Y

a [ o a a a A @V v =% o A = v
La@ﬂl@'ﬂqﬂﬁﬁmﬂiﬁﬁaﬂﬂLaﬂﬂ'ﬁﬂﬁﬂqil&laiﬂﬂlﬂ I@ﬂlmﬂm@%ﬂmﬂﬁaﬁi%ﬁgnaq NN

@ Ve

Abdusnisuinfiedesay 78 MlitAvunidnuInisuInieu winlunsannealaninig

Y

Aliusnsiimadeniiuily uenanniiguslnasesas 42 seyimnudaveulunisidnga

'
a

Wemsensiviliguslaaanunsadndslayniinnnandudnddgegimwin

<

3) msiusnislunmsiundannmn

wnndn 11 3 veefuslaailduiniswiauinig Pay TV duwiiainaduwmesidn
vuilelie woadmsiudiannadmsunsleusnIs Pay TV AIna1senInadung (On-the-
1o v a § < a4 A Y oo o Y a ¥ [ a i

¢0) lnglidnindumesidavuiiefotud1dguin wazguilansesay 78 daszydnin
Aoansldusnisinaviey Inséni wazdumesills angliuinissieediu lessin

Austnadeanisiiaglasuussaunisalvesfuilaauuulisessia (Seamless UX)

® wghAnssunssuTulAwM (Online Advertising)

1%

dwsunganssulunisvulawanidu fudiguilaaazidiladntensienisndaunm

[

[

sdosillawanunsniievaelidunudmiundailemssns udninwidsasdaninlawan
Fenaniulaifselovidmiunine fuilaaminndiedefindnimannasudeutesiie
vanidesfiazfuralawan guslaafesar 43 syyindedllawan mnwegtuluseylsed sy
wnu l¥Usn1g OTT TV egaitu Netflix uag Amazon Prime ivn318ldrulawan Fal6d
msdanandielviguilanamanldilavanszanilelathe viefianueniladelfsunile

AuslarAuioevian

agdlsfimuainnsinymudy Sewaz 40 veauilnaszyiminwietsaulaglavanuin
JU AINNINLVIEINITONIAIANUTUYB UL B LIRS UUIANISTaw kU U la N i iU

HUSLaALsazs1Y (Personalised Advertising)
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6  nmsaasizvnainlulsemdlng (Thai Market Analysis)

ionnludiuilavnanisanneaiauazmsliusnmsinsiaduuuuensuaundn (Pay TV)
anmaaiaLaznnsliuinng OTT TV lutszmalne sUunvunistiuing naluladildlunis
Tsu3ns suuuunsmseld wualdunaauaznisliuins mniuasnandsguuuuanussiie
521319 OTT TV glrusnsinsauuiay (Telco) glviusmsinsvimiiuuveniuauniin Pay TV uay
HL¥U3N15999518n75 (Broadcaster) suensieszsinansenuluduseg wu funisudediy
fuuwanesudu (DTT, Cable and Satellite) susIAIAIUIANT waznansznuseguslaa 1Ju
U waggavineaznanianginefienatisatesiu OTT TV lutsemalnedesiusinain

va | Y o

W3EIYUYYRIIENITNTLIAMURANASIAUABUNIADS W.A. 2550 (W.5.U.ABNNIADT) LAz

o

vaa a

nsgsvURavansd @vun 2) w.a. 2558 udu InsazdAnwinasiasiziilulssiiumngg 9

g

U =

A9AAABINUNISANBINNANUTEWAL UL LD N URL LN BLUS B UMIB UNANSANWIURIVIIdDad Uil
sl

6.1 NMsIATITRENNAAIALaZATIRUSMSInSTiAduUUUaniUaNnTn (Pay TV) Tudsznea

ne

) o

AliusnIs Pay TV Tuuszinalneazseadudalasulueygindmsuliuinisiasene

Y q Y
'

a

nszeidsaiselnsinddmiuianisnlalldnduainud dnvaenisiiuinisveliuinis aan
nsiu3nag Pay TV Tudszwmelvelussauduan ansawuslaidu 3 suwuu Suunmudnuos
225 ¥

N5USNSaNa e liuTNIT 2 dail

1) #lAusn1s Pay TV sulasstienniiiey (Satellite Television)
2) H{uinT Pay TV fhulassdiewaida (Cable Television)

3) glUIng Pay TV H1unslasadngaiiiisunazlassieiala (Satellite Television

and Cable Television)

Aliuinsteduszseslasulueugmdmsuliuinisiasenenseatedesvselnsyia
dmduRansiililéaduaiud nrsliuinig Pay TV i 3 sunuuiidiutsenavitddaldun
{lvuinng Pay TV glviuinslasedne wazdléusnsuanema (@inendouaziusznounisgsi
u3n19) Tnwdnlngi{liuinng Pay TV vl fideusdsiusaniden faidesenis wasdu

¥993189n15 neudweludulvuinisiaseing gliusnislassiigagyimiilunisdndetoys

2 msfnunilldsngliuinig Pay TV dulassdredumeside (P Television) esmndnugliuinsisnuliosuasmsliuinmshildsuamnuiouuas
Huunliuanaseessalilos
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YaEsilasuangliuinig Pay TV ludsldusmavatenis vell glduinisuaienisazdasiang
L5 [ 1 a L) 1 ) =) I [ [ Y a

yngunsalsudygalassieinilavielaseinganiiien visenaessudyaia IPTV waylduing

mueuluilaszylidudliuinig Pay TV @se1aazidunisiiuaiuinissiaounssldiiu

Y

AUSNNSS1ERauUAlaTuag fUSULUUNISAILTEUS IR

Y Y 9

o WFeumngquanaN W, 2559 Sauvesliuinig Pay TV Alssulueygnauaglviuinis
oguszmrlnelunandUanisiuu 369 5187 WentsmuUszanuesu3nig wuin glvuinng
Pay TV tulassinewaida §91uau 354 518 wieAnluesay 95.93 vaaliuinis Pay TV
Fanun se3a9unAe luinng Pay TV iulasstieandion fuiu 13 movde Andu
Yovay 3.52 uay {lWUIng Pay TV liuialasstnewnfauazanifion 1 2 519 videAndu
Jeway 0.55 AUAWIY

Tud 2558-2559 Wu31 IUEUINIS Pay TV ulassieaidaliyivsestsening

7

nsgin1sliusnislu 27 518 % Wieawisuiutisssesnailnalhesiululneuni (Heudaeay

W.7.2558) %% viieanasinluiovay 7.08 Wwudeadudliuinig Pay TV iulasstneniadiey

'
aa o

PUINUIUANAIDN 17 518 vMaBLNEe 13 5718 %%

wseanasRnluiesas 23.53 way 91uIY
T%u3n15 Pay TV ruvilasetneaniiisuuaslassdreinda deilsiuau 2 510 deldun True
Visions uay CTH anasvdeifles 1 518 Ao True Visions aJ 1oy quigu w.a. 2559 Liedain
CTH Yszmaganisliuimssgnadumsnmsdauifoudanag wa. 2559 Huduly 2° Fuandly
U7l 6-1

“9an: grudeyadsznaunis ua. e w.a. 2559
274, w o o o - o v Homvd o =
7iun: Feyaangiudeya dninen nany. sl WeunguniaL w.e. 2559, Msgudiegn 100 118 MngSulueugn 217 518 Aldldgudszasssuen
FrununsedudisvAsssulisnguivm uagdoyatoyaannisdunualiusznouns o ilounguniax w.e. 2559
228 ﬁm:ﬁwﬁna’qLﬁ%mmiLLﬂﬁuLLazﬁﬁUQLLaﬁul,m dlinau navy., SenuanmnIskiiduvemalafiansingiiml (nsAL beds - NINYGIAN bEER),
i 39, 2558
29 A vy “
fundayaningudeya drinau nany. a weungunian we. 2559

20 Gaadnisléann http://isranews.org/investigative/investigate-news-person/item/47764-report05_47764.html (2 Ay 2559)

seuatuauysal (Final Report) i 228


http://isranews.org/investigative/investigate-news-person/item/47764-report05_47764.html%20(2

TIME

CONSULTING

Current situation in Pay TV market

No. of providers ~— —‘— No. of providers  SATELLITE
™

390 20
380 3.52%

7.08% 15
370
360 10 true c

visions
350 5
340 0 Out of market Aug,2016
2558 2559 2558 2559

Source: NBTC (May, 2559)

The exit from the market caused by many factors;

-Uncertainty of broadcasting regulation
o Must carry regulation: cable and satellite TV providers must pack all 36 terrestrial-based digital channels together.
o Rearrange the digital-TV channel numbers on cable and satellite in an attempt to set a single standard across all
platforms.
- Bottleneck Infrastructure in particular in apartment and condominium.
- High cost of acquiring contents in order to secure right to broadcast and attract more customers i.e. sport and live events.
- Competition with among Pay TV providers and other platforms .

JUN 6-1: Iuaugliuinis Pay TV vedlne i ineudanau 2559

nsgANsIiuINsveeEliuInTs Pay TV i1 3 Uuuu danvgunanrateladeiindends
i 919 MsUszavdymveanisudaduainmalulagaus) Ml aununisianiilenings

sULvumsmglaniasailsronetos \Dusu

weanaNi N MUNIWIUELIUINS Pay TV 91171 369 518 AugULUUNISAAAIUINNS

Y a

anunsauwdalmdu 3 nqu Aell nguusnidugsulueuginiliusnis Pay TV wuuAnAIUIN1TIE

(%

Wou 971u7U 358 518 2! wdeaadusesar 97.01 TunsalUnldusn1ARAIUSNNISTI8LA UMY

Y
wiANInTIwINTearAURaINaIeveTIeNsAkanasiuluaungldusnsUateniala
& Y o v I a o = 2 w Y a = & v Y1 o Yo a
wenld dwsuardadsenaiseninuiuglduinisuatenimselldila widndudSulusugiad
TAUSNT Pay TV WuuAnAUSMITeiouasldndiungeniinguaus willfusenaunisiiies 1-2

Aa 4 1 [ I Y N9 ¥ a
3’1EJ‘VI?,J?{'J‘HLL‘UQ‘V]’Nﬂ’]ﬁﬁ]ﬁ’]ﬂi'ﬂﬂ’sﬂﬂﬂ’ﬂi@ﬂag 80 ﬂ%jllﬂﬂll’]L‘UurdiUIU@‘lginﬁVlI‘lﬂUiﬂ’]i Pay TV

232

wuuldfiAnusnIsTemeu 37U 11 518222 vseAndusesas 2.99 Felunsaldenanigluinig

oazdenifuauinslunsindagngunsalfuruuinns Pay TV Tussiumanfisaudilsliudn
wazitiulviuinademiinannvansdesdadudesrienisssan Freeto-Air uonand Jaqtu
Falaifigsulueunnaelaliuinig Pay TV wuu Pay per view vie TiusnisanansasioRuiii
furnilomaenslutisnamisld 01f mensidinnsdienenan Wudu Sededunissuuuy
ﬂ’]ﬂﬁU%ﬂﬁLﬂ%Nﬁﬁﬂﬂﬂ’iﬂLﬁ@%ﬂiﬁﬁwﬁﬁU%ﬂﬁ Pay TV wuuiliA1usn1sseineutaziuulian

ANUSNNSSIELROU

a ve

#! un:seldd we. 2557 Asulueugauanuadlude 2 Twenans we.02
2 pun:deyannmsdunuaivesiusznaunslufieu w.a 2559
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nsudsdulunguilsiuinig Pay TV dnnsudeduiiguusaiiosannldfunansznuveany
Must carry Wagn1sisesmineiavdesiligliuinsiasseaidalasusansenulunisinass
Gziaﬂé’zgapzuﬁmmmﬁaaﬂﬁtﬁmﬂssﬁw%mw Usgnaunutdgyninavin (Bottleneck) 194019
Tiu3n1s ilesandordvegluiiogerdedssinmuuasa 017 aoulafiilen Anyenieenimiiuy

9133zgndiAn1siaeng uTn1slaliiesanyliuin1eg199u True Visions Niogluiase

v

True Corp 9133gvYannasiugIanisasulaiilounseoniingduiiieliusnissuuvang

A & v vy a v a 2 ¢ Y ¢ 2 o 8§ vva Iy, !
LﬂLUaL‘Uuuaﬂ‘l@ I@ﬂﬂqﬁlﬁua’]UL%WI‘U?‘W@UI@MLUUNWﬁ@@W’ﬁVILMUV] %QWWIWHW@WﬁUINﬁWNWﬁﬂ

a

Aendliu3nislaies Iag True Visions 81asinisldanwaguignislunalguinissiuegeie
fegady USNNT Pay TV USM5aumesiinusednn wasusnsinsAnaiusednd (Judu 2

wennil Fansudstuseniegliuins Pay TV Augliusnisunanviesudue) gliuinis
wnaavlesuaue nieiduguisnidrdgdmsu Pay TV Aedliuin1shdvaii wazdliusnis OTT
lagn1siinduvesddviandlutn.a. 2557 vilvigusinaiiniadenlunssusunsmiimiuaniudn

28 %04 lagluifiAld9rgseimnowiia wagdliuinig OTT TV nangseisudnanliusn1snsued

w.A. 2556 naluguwuuiilifianldinesefeunasinldineseasmsenemou Malnsiaus

wazBenveeyliuinis OTT TV uazguuuurasnsiiuinislulsswmarznanisluddaly

6.2 NITIATITHENINAAALAZNISIHUSAS OTT TV Tudszwmalne

anmeananaznishiuinig OTT TV Tudseimalneegluyisnisisudu esanlasasng

Nugrundnfibiuinisduwmesidn lnalangdumesilnuseind wWhisuslnaluiuniroudig

9

[

fakazdnsA1uInIsAsudIsgailaUTeugufiuuTnIsnsdwiiadoui Usenauiuuinig

SuwesilnuulnsdimdeunisudundunumsengAnssunmsldnuresiusinauinTunends

L4

91nn150aldu3nis 3G egralumnanisluln.e. 2556 uavsiavesausvlny sauvgunsel

1 1 1 =~ a ¥ Y a N a 1 @ Yo A
NANINN)INANRAIBY NEABLUBDY ‘WQﬁ]ﬂiiuﬂﬁﬂ“ljmu%@ﬂmUﬂﬂﬂﬂL‘UaUuLLUaQIUQSWQLMUIWGZJﬂﬂ@

234

mu’gumimiumisuwaamqqmuaﬂﬂsmmaauw PRV N L PR ATL EYRVIIRTAVE T PR,

) 235

(Streaming "ZNLUULVIF’]IUI@EWIE‘W&JW?OLGUWQQL‘Wﬁﬂ 0le LLﬁu‘U@ﬂJaLLUULLGULW{Ju NIUNNTEUY

Sumesilaluguuuuiuil (Real Time) nanife Jldusnislidndusesdinisniiivandoyaau

oo

aSataun {livinisamnsolfnuldluiuifdainssuiumsvesnsdstoyatiuey

menginssuvauslaakazauiImimanalulad Jevihladwugliusnns OTT

TV ludseialneddnwariineudrmainnate laegliuinisursdrundudliuinislufanis

23 http://positioningmag.com/?p=26042
24 n: drdnauimwgsnssunedidnnselindwie ETDA. 2558
Z54ig1: drranananiuils ludszmdlne manweuns Wdslaan http:/goo.gl/qCrPav
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Insvied urdruduglauinislufanisiiferdeswazuisdrudugussneulnd Musnwla
FWTINTeYaLarIATIERANINAAIAKAENTITUTNT OTT TV Iagduuna1uuseianvey
Tusmsilanualiludruneunt vistl Tuwsagngudliusnisiinisudadu susuumsTiuinis

a o

wazgUuuumamaelanuanieiull swasdenvesgiiusnisnurauladsel

U315 OTT TV lagglviuinsselval (Independent OTT TV Provider)

Al1u3nis OTT seludiiinduludseinelneg Idnwauzveddasaiieedns sUuuy

n1sliusnisuasguiuunsmeglanuandsiuly Tneueseldugusznaunisiinludlungy

4

walulad (Tech- Start-up) Neludszina uresretdu Tech-Start-up 3MNAIUTLLNANRS OR

e

Wiu3n1s OTT TV selvgjansnadseing Meazideavesiiusnisnuraulaisil

® Hollywood HD

Hollywood HD Ae glsiusnng OTT TV veslngdufusugfiuszauamdnialuuszina
Tne 26 WaunTulneineu Fly Digital Media fufufinmuiorfuusdnmaudniliie AR
sguUlniU AIS Mobile English Premier League Tng Hollywood HD Sulvusmslulasuad 1
w.e. 255727 wazfigaaulunisliusnisiaeiinisiiuaiu3nisanaundnidusedou dn1sdn
yiamynmeunsiusdnad dadiuvesnmeunslneuinninmeunsinszime guaindy
au1@natunsasurunsiilens sunuumsiurudnazgidunsivsusuuuulddriaguuuuves
o wagmndunmeunslmifsuausadolasnistiedeudu (Point) Fsagldunamnmaiiy

wininauuulddinguuuuresilensedflduinistusuliiiisaneanunsadnedutuanld

31NN1553UTNToya wudl JUkuun1sliusnas OTT TV 7 Hollywood HD &
i

[

nskiusMs ansoagulena

- Wiilidnsnmeunsiduiifeumseldsunsanngnanlusoadyn Tnedugliuinng
seusnlutssmalnefiamisanusmgudnnslng 5 919 fliuinismeieinsusn ldun
Warner Bros., 20th Century Fox, Sony Pictures, Paramount, NBC Universal Lay g
n151%u3n13 Disney On Demand tWusigusnuazsaifeiluieds damaligsuvuaiunsovy
ameunsiilasuneta ameunsiimualdonn vienmeunsifinuniweuanasgiusesgudeya
saulaiAvafuninoud Inssiednazialewny (The Intemet Movie Database %3 IMDb)
wonNTL& Hollywood HD ailn meunssu nmeunsinmald aasnaunimeunilne 1%

SUFLLUU On Demand MUAINUADINT

T http://goo.gV/qCrPav
Z7 Pa11: https://www.blognone.com/node/54620
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28 9 e Neas19USTaUNISIN

- gliusmnimalulaginisdsdeyauuu Adaptive Bitrate
Alun1sTuruvevy (User’s experience) tufia n1susuanuautavresnissusalivansauriy
< a § < [ 4 v < < 1 a
ANAINAITIBWmNeSN Laza1unsasuruameunsuuy HD meauiudaldiiy 2 MB
wanani Fn1sthszuunsSusunTdmuvensianvnendvunneun a1l iunly el
ausngnmgunsinedideiiesainasenouls wasdvusurusdiun1sgUnsainnnadoun

ABNILMDST WIBvalnIYiAd lnsanunsaouseungUnsnilaasan 3 Lases
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lngnse ansasuralansiniuniwesiureuiined wagkugunsalnnmiv iOS uag Android
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T https://www.beartai.com/news/it-thai-news/42685

seuatuauysal (Final Report) i 232


https://www.beartai.com/review/newgadget/38178
https://www.beartai.com/news/it-thai-news/42685

TIME

CONSULTING

- ITANUINT JlEUSNIsENUsaLdenadasunAnseg tnwnswielull
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2 1304
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® DOONEE
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d9Ans wardvilsd3dlidensumniiaalulszimalng DOONEE Fuladliliuinisesadu
ynansiietudl 27 unsiau wa. 25587 Gaaliuinisanglulsumalnewiniy
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205317, https://www.beartai.com/news/promotion-news/72195 ,
https://mobiledista.com/archives/86762uag
http://www.kasikornbank.com/special/KMobileBankingRewardPLUS/Pages/Privilege-Primetime.html

2 G https://www.facebook.com/DOONEEFANPAGE/photos/?tab=album&album_id=574836342652355

s1euatuauysal (Final Report) i 233


https://www.beartai.com/news/promotion-news/72195
https://mobiledista.com/archives/86762%E0%B9%81%E0%B8%A5%E0%B8%B0
https://www.facebook.com/DOONEEFANPAGE/photos/?tab=album&album_id=574836342652355
https://www.facebook.com/DOONEEFANPAGE/photos/?tab=album&album_id=574836342652355

TIME

CONSULTING

- Doonee tJuglu3n1sNLanA1991nHHUIN155180uY lneligaiufe Indedsd
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12 F3la
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®  MONOMaxxx
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) 244

Waliusnis e w.a. 2554)% a1glannsusni1susuisaIuYeIuseyn Mono Film 3710 Tuwese

Mono Group JUkuuNsMIsIelaaInuInIsianafuuniinateguuuy 2 lawa n1sdaiiu
AU3N139187U SreiReY augiwIatlun1siury wazlnsiiniugaingunsesulall uas

Tuau1An MonoMaxxx daruaulalunisliuinisanenendnsiumieg (Live streaming event)
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247 &

wannszud *’ fuinismindlnauazussenalne dmsumalulaglunisiuruinisihszuy Auto
Bitrates 1114 e lvigldusnislasurueedailieslifiazan Feanunsaldauld 3 gunsalniey
ﬁ’u 248

- BnT1AIUINITlUNSSUBHESRTIANUIANSISNAN 129 UmsaiRau Lk SuNaIunTe
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22 i : hitps://www.marketingoops.com/digital-life/doonee-tv/

23 fla11: http://www.mono.co.th/Investor-Relations/pdf/AR_MONO 2015 _EN.aspx
2 : hittp://www.56-1.com/reports/MONO/MONO_13F561 _th.pdf
5 ;- http://www.monomaxxx.com/review/detail/AndroidNews Wag https://www.monormaxxx.com/card/joinnow/

26 Jan: http://www.dcs-digital.com/setweb/downloads/2558q4/20160304_mono.pdf
7 ggalsiionu fuuvesnislindailomiufunusiuves MONO
8 §317: http://tech.mthai.com/mobile-tablet/56353.html
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® Netflix

Netflix Ao §lu3n1s OTT TV usiu 1 vesansgowsn uaziludliusnig OTT TV 51e
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Ingjgavedan Fudaliusmssiuvianun 190 Usewme 2 Suinsliuinisludsemalneagng

9 http://www.whatphone.net/news/iflix-will-official-launches-in-thailand-this-august/

20 g http://thumbsup.in.th/2015/07/iflix-will-be-launched-in-thailand-august/
»t ﬁm:http://thumbsup4in4th//07/2015iﬂi><—will—be—Launched—in—thailand—august/
2 Pa11: http://thumbsup.in.th//07/2015iflix-will-be-launched-in-thailand-august/
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® HOOQ
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%3 fan http://www.siampod.com//07/01/2016netflix-available-in-thailand/
4 fan http://www.siampod.com/2016/01/07/netflix-available-in-thailand/
25517, http://www.macthai.com/2016/07/21/netflix-support-thai-subtitle-and-audio/
5 fan « https://www.beartai.com/lifestyle/46595

2 fan : https://www.blognone.com/node/67978
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258 Jan : hittp://g00.gV/sYLOR

29 fan « http://thumbsup.in.th/2014/12/line—tv—taunches—in—thailand/‘zﬁm : https://www.beartai.com/lifestyle/46595
20 g http://www.iphone-droid.net/line-tv/

2 g https://linecorp.com/th/pr/news/th/1216/2015
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® YouTube

YouTube Thailand iWalsusnsuinislussmalngegradumensdlodounguninu
.6, 2557°° N9 UAlNUINNT YouTube Thailand Tudl w.a. 2557 fulaaaunsaidnfis Suw
wazdwivanaduidlolfindouruiineldvinisuludieunii uddldsuusslonianiudio
Frveufion udeduansnonis wieivesaniilngdimi esnrndunisfiulonialiiy
AuszneunIsnauAInaasamseliannslavaiuszuuves Google lapgnatuniang
Tuannelve

Tuln.a. 2558 YouTube Uszwelng WWawedn Usswealvedudszmeiadusu 1 Tu 10
Usgnaninis3unsdalennn YouTube snnfigelulan wazludn.a. 2558 YouTube Waliudnis

gudflauvuealauiivunsd miuaunveugifileves YouTube aunsaniulvanady vie

2 g« http://smejump.com/advertising-line-tv/

2 fap; http://www.it24hrs.com/2014/youtube-thailand-launch/
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s1en15lsa lneauisaiuliglduiuie 48 42lua® wenaind YouTube gead1eyuvu
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T9YAIINUIYN Socialbaker®®
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%09 WENTN UG
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welovekamikaze 3.0 2,017
Yadone 3.2 1,688
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GMM GRAMMY GOLD OFFICIAL 1.6 1,382
VRZOchannel 3.6 1,271

A15799 6-2: ANASUTLIREUDINEEIU YouTube  laudsiaL 2559
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e
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1ndeyanind1d anwnsaaguladn Tulw.a. 2558-2559 n1sliusnns OTT TV vas
glrusmsseludluvsemalne f§lvusnnsluszma sedugfinnauazszaulan deguuuly

Yl v A ;4 1 1 a S
nsmseladl 2 E‘ULLU‘UViﬁﬂ AonsmselaanAlavalaranAIENIINI Lo

24 Giarn; http://www.whatphone.net/news/youtube-offline-now-available-in-thailand/
255317, https://www.socialbakers.com/statistics/youtube/channels/thailand/
26 Giarn; http://www.mxphone.net/160616-ais-launch-zeed-sim-4g-youtube/
27 Gap; http://www.mxphone.net/100815-dtac-happy-youtube-and-line-tv-package/

28 Giypn; http://xn--o03chnhib8mb8e.com/category/tv-youtube/
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29 Gain: http:/bit.ly/1d0Z49%
10 P17: http://www.bloomberg.com/Research/stocks/private/snapshot.asp?privcapld=5825138

7 G http://www.ch7.com/about_us
12 Pa17: http://www.bangkokbiznews.com/news/detail/703198
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1 Pa11: http://www.manager.co.th/Drama/ViewNews.aspx?NewsID=9570000098853
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7 fap: http://www.manager.co.th/Drama/ViewNews.aspx?NewsID=9570000047252
%0 gan: http://grammy.listedcompany.com/misc/AR/20150331-grammy-ar2014-th-02.pdf w81
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P http://grammy.listedcomnpany.com/misc/AR/2015033 1-grammy-ar2014-th-02.pdf %81
8 Pa11: httpy//www.rsfriends.com/%E09%B8%8A%E0%BI%E8%E0%BEIADIEN%BE%ST-8-application/
% P411: https://www.facebook.com/thaich8
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9 Garn; http://www.ais.co.th/playbox/movie.html Uag http://www.ais.co.th/playbox/movie.html

0 fig; sreuanRaAlnsasam Tasing 4/ 2558 i 17 (https:/www.nbtc.go.th/wps/wem/connect/NBTC/4252bf63-26fe-43d3-9a6f-
ec3e22c2277c/4_2558.pdf?MOD=AJPERES&CACHEID=4252bf63-26fe-43d3-9a6f-ec3e22c2277¢)

o1 g, http://www.iphoneapptube.com/ios-app/3bb-cloud-iptv-free-tv-online-youtube/
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= < = Y & Y = 1 Y1 v Y & a
srenfladunisianizdsazaruisasusuiiionila dson13azgnariladnlulaiduuinng
OTT TV 1fiugusuy

® AIS Play

Tulnsuawsnuesd w.e. 2559 AIS Waldusnisihannaiadu AlS Play J9Wmuine
YOAINTIUAUYDI AIS Movie Store LazwonnaLadu AlS Live TV (g3 AIS LiveTV 1Un

= L%

lusn1saudd 2555) 3auslanaiuisngsnen1snindsia 1in1uiey gsnen1sdeunds

|
[ o

19D 7 TULazaIuTaSUTUNINYUASBULaURUUAUNAILADNA28 2 51815 TNITLU
Mmﬂmgaamﬁu 4 RUIANAN LALA NUIAVIY VULAY A19UTENA NISANYT WaEAWY d@UVD4
aneunswtseanlivlu 3 vudandn lawd 334 ameuduaznisau Fanmeunsnsusuns

drulnglfunmeunsainate GTH

AIS PLAY s8e¥uviassuudf]ifinis i0S uay Android Tunsdlvesgnagldusmsiasedng
Wnsdnvipdioun AIS mnldiudumesiinic/4G ves AIS azgaunsnieusaidilduonniindud
Laviud uwimnieusonuAIeYIeliuIN1u w3eld WiF agdewinisidnldusnsaiesia

LUU One Time Password (OTP) 2%

U3N13 OTT TV NANINAM55IRATeNINEIIUINSTERN (OTT TV from Collaborated

Provider)

1nNsAnwIMUI1 Msluinag OTT TV ludseinalngegluyisvesmsisuauliuinig
AeuUINIT OTT TV MARINN1s5uAIsenIgliusnsnenudslivsingegnadaiau lng

ausaasunmsmanuazveliuinig OTT TV ludsunalve Assun 6-2

2 G4: httpy//bit.ly/2c58ghB
*% qign: hittp://www.it24hrs.com/2016/ais-Ag-advanced-launch/
*%% i: hittp://www.9tana.com/node/ais-play/
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OTT TV Players in Thailand
Independent OTT TV Provider: OTT TV from Free TV Provider:
Local OTT TV CH7 Web & application: | Mono -
i I f“-’ | Web & application: L&Y
DO ! Rl ERRO ] @ | S ‘
NE? | @ H7. Live e _Ef_g m 3
pri ”“_\1 ne - www.ch7.com/live.html CH? NE 7N & #d |

N ! One
—— Regional/Global OTT TV —— 3 |
{¢] Appllcatlon @ (3) TV30f‘fICIa| LINETV u e

- - http://mww.onehd.net/
. iflor ™ e B ™

- Workpoint Application:

: § Application:
LINETV Yn“ Tuhe u workpointofficial @ P u ThaiCh8 8
workpointtv.com/streaming/ workpoint https://www.thaich8.com/

OTT TV from Pay TV Provider: an YWh ere ‘ Psi ’

* No OTT TV provider from Content provider or collaborated providers

OTT TV from Telco Providers:

U 6-2: pmsamdnwaizvesiliiuing OTT TV ludseimelne
wagyniiansandeyatnesiu asuledn suuuunislivinisuazgluuunismselaves
Aliusnisd 2 guwuumdnfesieldainnisiiuAuinsseiiou (SVoD) wiesemse (TVoD) way

s7e/l@annAlawan (AVoD) lasnngadt 6-3

Uszanuinig 5180 ALAY sUuuumamseld  dnsAuinis
fsnTs eousudy
(w1nd)
U3M3 OTT  Hollywood - fimsdavanavgnineuns  uAauidnge 199 U
TV lond HD Juoged \iou (SVoD) waz
Wu“im;sw - dndruveanneunsineg 579A%3 (TVOD)
T ulmmwm‘waum
ANUTEINA
- walulaglunssusuy
Ameunsseiio
Primetime | - Wiunmeunseeaidalul | uAEnIngy 199 UM
fiiarhnsanglulse Wounsos1el
Ameuastugleszeviial 2- | (SVoD) LLazﬁW&Jﬂ%y'q
3 \fou a1gn uasdsd (TVoD)
feUsEINA
- STUUAMANLEDLAY
AMNANTA
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dNIIAIUSNS
SULABULSUAY

(wnd)

DOONEE

MONOMaxxx

iflix

Netflix

- fiusinsTiadredosmsly
MY LEUeNISUIAIST
wanvay

- Ynaueviagideeaiyn
AMANANGATEAY HD 11N
e

- glusnisanansnidenyud
Fdnannunauuulidiale
mﬂnﬂﬁnﬂnmmaam 24
s sugunsalil
wanNvaney

- fimslamaluladsyuu
Smart Player ﬁﬁﬁmiﬂwqw
wagnauNsurulangs
#eLiled (Pause and Play)
- Bulsiusnstud we.
2554

- mUEATANEYRILEe
Tneanzd3dieiy (Action-
BviBavs) uagndnu St
Tudiuvesnmeuns
Aralszmaiilasuseta
MDA NYUATUBNNTLUE

- wieluladfifeatuany
ANTAlUNSSUTY

- lASPVDIUSEN Catcha
Group

- whlwSosafianansa
Tinaudndald iy
Ydefiovetszuy wavAy
wanNvaNee e

- omniinannuansuasd

o 1

dndruilemsenaing

fafouay 20
- {WU3NNS OTT TV dudiv

1 Ysanigowani wasidug

U

Tusnns OTT TV 1elug)
nanvedlan

AUAANITNTIE
= G |
BUNTBI8U
(SVoD)

AUAANITNTIE

=1 G )
BUNIBI8Y
(SVoD)

WVuAENTNsIe
RV ERERRR!
(SVoD) uays1emss
(TVoD)

WuAENN TSI
aunsesel
(SVoD) Lazs1RSe
(TVoD)

150 v

129 um

100 uw

280 um
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Uselanuing AR ALeU sUuuunsmaeld  dasiAuInis
fsnTs sedousudu
(wndl)
- waluladszuuiduauag
ANUANTAYDININ
HOOQ - W3S OTT TV v umaudnse 119 U
figaluerde inanmssm | iweuviesed
uvasuSEnsEeulan 3 518 | (SVoD) uazs1EAss
oA SingTel, Warner (TVoD)
Bros. Wag Sony Pictures
- Juiusiinsiuusemuen
nus dulis wesia (ele
L)
LINE TV - fgmuglduinisdwauann | eldndnaine -
- Wuiustnsiugnda laiwau (AVoD)
Womiliidedes
YouTube - Wommannuane 1elananaine -
- Walwusmsvadalonuy | leiwaun (AVoD)
sovllawl Tawanusauiulig
Iguuds 48 Falus
UsMs OTT 7 - Wlomsemsvestesilan | s1eldnananne -
v Inad wiu laun agasinsyieu Tawau (AVoD)
Iﬁ’u'%m;im S18ANSARILALANT
nsiiaduuu mgwalmamﬁm -
- Hureal3iinlasuninu
W399 f d e oo &
Toududuaunilan
819U
. - Womsemsiviennvans | s1gldwdnannen -
- aulalunisaduns Tarwou (AVoD)
Insemissuuvensuidu
au¥nluaunandneie
WORKPOINT | - iWlemsemsindloiuay  s1eldwdnannen
sremslsi lawaun (AVoD)
MONO - MmeupsuararaIynaIn | S1elavanannen -
AU sEIne Tawaun (AVoD)
ONE - SUBUTUNTRARIUT 1elanananen -
poulaulazyusIenIs Tlaiwaun (AVoD)
Foundald 24 F9lu9 way
nsUnsiUas LAy
S18ATVIUT
- Womsensiivannviane
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Uselanuing AR ALeU sUuuunsmaeld  dasiAuInis
fsnTs sedousudu
(wndl)
%99 8 ~ 518m1597bsR elananaine -
- SUBUTIWNNTAANIUT lawaun (AVoD)
poulatuazyusIenIs

gaunaala 24 a9 waz

a:' o
NIUNTITUASULURING
SNISIUN

Usns OTT TrueVisions | - Hugshalnsviriszuy VuAaEun3nse VNLLALRNA
Lo 1 & o & = = 1 a
TV Tne venfuluandnlulszwe | Gountesed ANU3N15378

e , (SVoD) WWoudn 299
- UUAUBBDINEAINVIANY

nsvialduuu L UM
ERE NI GRS
ATIVFDUSIEATAWNTNLA
7 3 (TV Guide) wagtudin
Wusrenslusaladnae
Aysausanadoundu
semsanlsviufinnniige 2
dlug (2 hours time-shift)
~ a@nsadarusensd
pane1NAlULaIdaunasla
2 3 (2 Days Catch-up)
wagidenasnensieyla
AUAMUABINTS (Video on

Thusnns

UanSuaNIYNn
(Pay TV)

demand)
PSI - gWusmsgsialvsiiad wuulimaeld
syuvuensulduau@niiu | (OTT as a Feature)
Iasstneanafisuselnglu
Uszndlne
- TS NsSuTNs18nEn
¥4 PSI las laifinng
Sonitualdaediugy
Tneldinalulad 1P

Streaming

- funannsasuraensi
foanslaviuiinuuisualngd
ausiesiieslunissumsy

v
=

TuegiuAuisves

a '3

Sumasiis
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Uselanuing AR ALeU sUuuunsmaeld  dasiAuInis
fsnTs FedouiEuduy
(wndl)
Usn1s OTT | AIS Play - WAURDYDAINTINAY uAENTNsIe 119 U
TV lagg U84 AIS Movie Store Uag | Aoy (SVoD)
Tusnns wannALAd AIS Live TV
nsAuuIAL - frug e sdoundlans

7 JUkATAINNTOS UL
AMneunseauladiuuniy
&alg

P3N 6-3: MNTIVBIRIIUINS OTT TV Tutsenelveuasunuunismsela

6.2.1 wULHUAAIANITHAUSANS OTT TV Tuusendlne

wsldunainnisiiusnig OTT TV luusemelne AusgivloniawazAinuyinmenainii

(%
Y A

suinfuluvaneu Faauseagulasial

Tand

Y = Y a a f & <
° m'mnmu,azn'lﬂmmm'iaumaimmﬂfmumgq

NUeyavesAudvoyanazideiasygnalnanuiay drdnaunany. Tul w.e. 2559
w1 Sufamsdedlinudumeiidnanuiiigmednefinafistusgaiulddnguiug U
w.A. 2546-2559 lagdruiugamzideuldudumesidaainmiaas Tul we. 2559 4
AsAan1salinrinfy 6.5 d1uselasyszana duansdusuil 6-3 gunsaindnlunislday
Sumesiin Aelnsdniindouiiuazgunsainnmiffvinsidesseduszuu 3G dwmalvidadu
nslfrutssnvdoya (Data) Fsrufedumesidarulnsdwiedoufinasmssuriomsiude
TugUuuy VDO istudniudesas 50 vaamsldnulud wa. 2559 Wafteutul we. 2551 i

il¥e Data WigsTosay 10 vasn1sldiulnsdniiiadeuilviniy

seuatuauysal (Final Report) i 253



TIME

CONSULTING
Subscribers '
7,000,000 = Broadband
6,000,000 :
5,000,000 . Million )
4,000,000 | Subscribers
3,000,000 i 90
2,000,000 3 80
1,000,000 70

0 L 60
© A @ O S D 5% X b o i
X qﬁ:}x qu WY o S éo (,:93 <:63 éo i

A D
ARG
'v"f@fﬁ’fﬁ’wwmmfﬁ’f@%@\ 50
40
30

20

100%
80%
60%

40% 10 6.2
20% 0
0% 2G 3G/4G
2551 2552 2553 2554 2555 2556 2557 2558 2559
m\Voice = Non-voice mOther © Source: Annual report of Advance, True and TAC, 2558

Source: NBTC database, 2558

U7 6-3: nsfinuvesdliuinisdumeiidaanuiiguasnislddoya

Usgnauiudeyani1suszanninisuesAnalysys Mason®” lul 2558 FAiudn anelud
2562 9n51N15LU1D9UTOALUTUALSAEREUTEEINT 100 AU (mobile broadband penetration
rate ) uaE 8RIINSHNGIUTEALUTURUSESTivasineg (fixed broadband penetration rate) 92
Sasmsdniedosar 120 uazdevaz 35 auddu wenanil snsn1sldon nsdnsiadeud

WUU Smart Phone aggafia¥osay 70-90 me

o nsudsduveslvuinislunain SVoD

nsudedulunana OTT TV dwsuglvusnsasisuuuulunismsielduuy svoD fiens
na1laa1 Hollywood HD ludinvesngugliuinig OTT TV Tndlumaindsnany winfiansan
ns1ele laglud w.e. 2558 Hollywood HD d518laannnstiusnsiindu 299 a1uuiv s89un
A® Primetime MonoMaxxx Doonee Iflix Wag HOOQ lagdistalainiu 143 a1uuin 98 §1u
UM 73 210U 18 AUUIILEY 17 81U AUEIAU WagdnTIAIUSNNTINEROUIDILARE Y
oglur23951A7 99-200 U fauandluguil 6-4 Fedamaruinsdsnarndusefumailiuing

InalAssiuyssimannadonasldldgannindeyieuivusswmansalfnuaug

5 Fap; http://www.gsma.com/spectrum/wp-content/uploads/2015/05/Building-Thailands-Digital-Economy.-Full-Report.-ENG.-April2015.pdf
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SVoD OTT TV in Thailand

2558 OTT TV Revenue in Thailand (THB)

Netflix:
§ ¢ Started in Thailand in Jan 2559
299m § » Netflix is estimated to be a dominant

player in Thai SVoD market because it
is a well-known OTT TV player and
there are an amount of Thais had been
waiting for the launch in Thailand

» Estimated revenue in 2559: 420mTHB

AIS Play:
« As a feature for AIS Playbox customers
» Offer exclusive contents i.e. GMM

L?gf;f/gggs Bravo, Kik-Doo Taa Ngao Seang
m § « Act as an application portal for HOOQ,

18m* 17m* ‘ Doonee, etc.
e | olai eS| True Visions Anywhere:
@ - i N CSNEEE v
prmene REE |« Launched as a feature for TrueVisions customer
Starts 199 99 129 150 100 119 ;  In2556

» Currently added SVoD (starts at 100THB/m) and
TVoD packages for customers who want to watch

Note: * Forecast number only via the application
Source: DBD 9/2559, Mono Technology, TIME database !

at THB/m THB/m THB/m THB/m THB/m THB/m

JUN 6-4: nMsudetuvesylviuinislunana SVoD

agalsinny seldsanveadliuinis OTT TV selnidvis 6 518ldun Hollywood HD
Primetime MonoMaxxx DOONEE iflix ez HOOQ lunaia SVoD Aatdudadiuiissdosas 10
vo9518ldvesdiuinis OTT TV My Pay TV snefuetne (Antsuiusieldsiuves

TrueVisions g ugalasuian 2 Y w.e. 2559) Fee13naale nsidrungliuinag OTT TV

[V VN
v a A

selvlldladenansenuiusmeglavesliuinmsneduiindnluanmeaindagdu Neililesnn
srernansliuinisvesliuimslmisglutaseamadudignain 1-2 Yusnwirdu usiiien
figlviuzns OTT TV selmlusiaemeliuimslildisunuuiomifieauiomn wu Hollywood
HD fgaaulunisliumsnimeunslvg Primetime Wunisinausnmeunsiiiseanainlss
amounsuarnIneunfiiaUszina luamed ik Tdadauvondeonidmiuifinds
$ovay 20 1Hudu anuuansinsiionvdwmalinisursiunagTonianisiulnveliuinislunan

SVoD lalusuian

® nswusTunazliusnIstunaln AvoD

Flu3nns OTT TV lumann AvoD vedlveiidrdayuszneuludie YouTube Line TV uag
OTT TV wewnataduvesglruinsinsiiminuun3ad Tnegliuinisselng) e YouTube uas
Tud wa. 2558 Line TV Gudalsiuing OTT TV Tusaatliguiu n1adranves Line TV Tuths
wsnlilddssansenusieneldnislawanues YouTube sndin fsaziiulsiningud 6-5 YouTube
fdadunelinnnslavanunnifesas 75 luvasiglvisedu fdadmuseldanalavan

squAuRIAUSaray 25 ity 0819L5AnN 119N Line TV vinlmiflannlunissuvuil
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ANUVAINYAIEUAZIIIIINUAINABINITYDINTUBLRNIENGUNINTY Usznaufiugnsinisiiule
Yosn1slavansudelflediuwiliumaiulaiiig@unnnndt 2 witlu 1-5 Yt detdu 919
aguladn n1sleiusnns OTT TV lumaie AvoD daiileniadmsuligusenaunisselniuag

AU UNTUILUITY

AVoD OTT TV in Thailand

Digital Video Advertising Revenue 2559* Digital Video Advertising
mTHB

(11 Tube o a0
E— (// ‘ )
1,663 2165 ( X21
2,165 mTHB 2559 2563F

« Digital video advertising is expected to
grow from 1,599 mTHB last year to 2,165
mTHB this year (an increase of 26%)

502mTHB ¢ Currently, video advertising dominates by
will be the spending on YouTube

allocated * The increasing number of platforms and
to parties; the changing of consumer behavior

toward on-the-go TV will be key driver of
digital video adverting in the near future.

¢ Q&

e
WO Aol
m 8 M3y & Others such as Sanook.com Source: TNS, DAAT, Thailand Digital Advertising, mid
kgl e year 2559, TIME estimations

JUN 6-5: dnduseliannalavanvesgliuinig OTT TV Tusain AVoD

e Tamavasmsatuayudlviuinis OTT TV 21ns19nuanelasegnana

Tassasavenasughanavalszney 6 duddyfe Tasadsiiugiunianienm (Hard
infrastructure) Tnssadefuguiungunasinazansgiu (Soft infrastructure) Tnssadnafiugu
93n1519UIN1T (Service infrastructure) N15dL@TNLALA15A1LTUANS (Digital economy

a o

promotion) §eAuATVA (Digital society) A1Mu31T9ATVa (Digital knowledge and information)

FNNYUINELATEFNARI ATl dudrsativayunisiaulavenisliuinig OTT TV lagianie
flvuinng OTT TV elwsififivuinidn videdidnwausidu Tech Start up viSegieglugnavingsy
OTT TV lustanedu a1t tlomAdia (Digital content) wag wovuas WWudu Tnsnsatuayu
o19ivaeziuy Tdun nsatuayulflasedisfiuguiinnundoudiosesiuninisiaval
fﬂi’%ﬂﬁﬁL?UV!U‘W%@QUU?S&J’]mﬁﬁUﬁléuIUHﬁﬁ’wuN’mﬁLﬁiEJ’J‘?’JIENﬁJULﬁ@%’]ﬁ]ﬂ’]\uﬂugﬂﬁﬁu
sunsduaduuarnsatuayunisndaidsauliiAeeumiouuarauifiisades wie
snsefuTanuasolunisutsduresgliuinsvieduanidonildsunisatuayy uas

Tiusnis OTT TV Wunalnlunistuirfeursugianasdsnuveausznealadnse
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ALY

v

® dunuavansvanlonuazlynidrunisazilingvuans (Piracy)

9

Y a

mmﬁwmwm;ﬁﬁu‘%mi OTT TV A9N15ANIENANT 19N DHINUISIENSENORAMAD

U

=3

[
&

#9319NTALIRNIETIENTIINAUSEINA MSINTLYRITIINLUsENRUN I UTENOUNS
) < ¥ =1 66 ¥ dl’ a al 1 dy o [ 1 [ =3 v d'
Jdudesdinagnsliud@nslunisunsamilemdidguazuiaula dsasiulaainnisi
TrueVisions #1538 MonoMaxxx kN ulun153nn1518n15UsELanAnINAvea UainAvea
AMNYUATANUTENALAZANEUATINBUINTY INTaYARILAYTIEN1MN5R¥UIWT .. 2558
Y94ngu TrueVision WuIAuyueIn1sinnisnenisiaganizsienisiisussinaanidu

fovay 26 vaITwlAINAIUTNIT WingunT wa. 2557 wiiuSeway 7 euandliiiugn

v a [

Aliusnis OTT TV Sndudesededuasuiiwiunind msunistaundaileniuazsnenisi

o v a

wauls mngliuinisseladidediianinisiu enaduguassasenissnwiuasifindiunys
N19N15AAA

2
a U 14

BIRNIN ﬁﬂﬂﬁuagamaﬂau’mumwsmﬁﬁaLﬁ,ﬁﬁu (Motion Picture Association of America:

MPAA) wudinsfurutilenuazsienisinegannduanidenluansyesnivesine Sesay 79

£ 306

Jumssusuruinle winfinviedoseulatuniiangruneuazasidngvdns ** galasunansenu

v

vanfeRnanlovslukazstslseina giadnniie duseneuginalsanmeunsuaziudmue
0

3 wavgUsznounis OTT TV lngyamarandemeniiatululseimalneinisuszananis

a

LA UA

71 fyaA11nndn 400 unead1sanszowsng warlul w.e. 2558 Useinalnedinagnindudu

s
a a

ne Weglunguuszmeaniinisdunndudududu (Prioirty wacth list) luisesnisaziiindvdns

Lﬁa‘Vﬂ 307,308

wena1ndl nquiliuinig OTT TV Mdugliusnis PAY TV iiiu 817 TrueVisions LAg

9 Y

Uszauiudgnivesnisdnasulddygruvienisaziiindedns gusenaun133edecsin

n1sUsulasuszuun1seanenaliiiauUanieaalu lneenignguanansileunivey

v o

dy a 1 = ¥ 1 £ 4
WomilAwiazsienisianie dumalulagnisidnsiadyaialng wag MPEG-4 219190 U

g 7]

wildduyuivansvesilenuazdymidiunisazifindudns dwansenunelaauaiusaiu

Maudetuvesdlviuinis OTT TV sunsnaniemislunassiadssmaduegiann

Y

2 Ggpn; http://austg.com/include/downloads/PirateProfile.pdf

o7 Farn; https://ustr.gov/sites/default/files/2015-Special-301-Report-FINAL.pdf
%% qign: hittp://www.iipawebsite.com/rbc/2016/2016SPEC301THAILAND.PDF

seuatuauysal (Final Report) i 257



TIME

CONSULTING

® siAAIUsNISHazAlulag

mmwmﬂ‘wmwmLﬁwﬂumﬂﬁﬁmi%’wuLLazﬁﬁmwﬁﬁﬁmi OTT TV fifinnnd
viliusznounsedudndudessuanauinisaaiiednunasvenogiugniiu daaziiiu
PnnsUsvanasveseldiadesioanidn (ARPU) ves TrueVisions fiusuanasaindesas 30 Tu
Tnsuna 2 veed w.a. 2559 Wefsuiutiwaniersuludneunth wazwuiieatu Hollywood

HD uag Primetime NUSuanasiouay 33 uazsawar 50 audwiu faguil 6-6

Tuvauzifeniu gliuinis OTT TV dnudedimnuddyiunisamumanalulagiiie

aSeanufianelaunylduinis eni mslienuddgivaanimanuaudavesnimuazidss n1s

a | Yo

a519U52aunN1salluNISSUTUNALANS U (LU N1SSUTLLAMa189LN98 NNSwUrlnsIenIsiuse

U

a aaa v

15999155 UTNASIEEn Ludu) nM3ian13ansAdva (Digital Right Management:DRM) ag
W1vesdrdnsldmalulaglunisavaunisididaaznsldaudeyadva iwas nmeunsuse
g15a15L0 wagnalulagninge 360 ssrwazniniaiiou (Virtual Reality)nldlunisatenen

309 & ¥ = N v 1 [ v a ¥ o [y
vuny "'ENﬂ'13@@‘1/!‘141'14LV]ﬂIUIaEJGNﬂﬁTJ’EN‘ULUUG\UVJUVIQBU?J’NQQHW%TU

FIUN1TANLASANT
Aliu3nas OTT TV s1ednuazsigluil Fainaziduduainnisdiduamuiliuinuaziaun

wwanasulunsuSNSTUNIMIEAULD S

Price Trends and Technologies

Self Developed Platform

Ria 27N ¢ ¢ 4 p primetime @
. [ o sPRUGER O]

THB/sub/month
600 30.16%

m20Q58 ®2Q59

500

400

|
|
|
|
|
|
33.44% |

300

50.25%
5.66%

0.00% Short run technologies needed:
I I ' -Video compression- 4K, HEVC
w -Digital right management (DRM encryption scheme
trvlr!%ns p . for securely licensing distributing
. primetime NEE 3

-Multiscreen personalization

200
100
0

-The decreasing in price reflects the competition in the market, in ' _Service or equipment to improve user experience
particular for truevisions. LX)

-truevisions has occupied the mass segment, but it lower the price in -Technology for live broadcasting i.e. virtual reality and
order to offset with more subscription base they gained. ' 360° video

-SVoD pricing of independent providers is lower than 200 THB/m Source: Time database, Digital TV Europe(2016)

JUN 6-6: :1AAIUNNSVRLUINIST OTT TV wawinalulagndAysienisliuinig

9 Gap: http://media2.telecoms.com/e-books/DTVE/magazine/msott16pt5_lo.pdf
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®  ANUNYIVBIVBINITIAUSNIS OTT TV AU N.5.U. Usenaunan1sinsalunay

ieannnuinns OTT TV iluuinstwsifitinannisuasusindeuasiinisunsamsity
Tasstnedumedidn fafudsdanudululigeiinsiiatues OTT TV asieadeatunisgli
uInsBumesilauaziusenaufianisinsauuiag nniia1sanain w.s.u.Usenauianis
Insmunnesatudagtiu meiivinwiiui ws.u.finanlildiuguassadedliuing oTT TV
wiagndla fefiiilosnlivsngmsfnfuniedauanenisliuinig OTT TV vesdlsuinig OTT
TV lewizmevioanun uazusznevianisinsauwiauiinisinauendnSusiuazuinigd
duaSugfUsenouns OTT TV Bndae aglsfin minluswanysinanissuraiilessulatiifisdy
110 esgeralunmssusuasUiinagisues TusueReafuguszneufanisinsauunaslsl
aunsauIsiansdesnudldd (Bandwidth management) uagniisauiiiAuguaiinng
ponngaufunarsmiain (Net Neutrality) 3y envdenaseussgslavosiusznouianis

Insenwpslunisasuuenelasainglauiu dauandugui 6-7

Does Thai Telecom Acts relevant to OTT TV?
Advertising
fee Brands/Manufacturer F—

5o R
5 % . Bandwidth management
- Pay for Priority
v Pay for priority R §
OTT Player < > Telco i OTT TV packages
4 Bandwidth [ §
ZEED SIM
YOUTUBE/ 24GB
Free view Subscription e

fee

Buying product/service

Under Telecom Business Act (B.E.2544) and current OTT service competition, Telco. service providers gain revenue from
data usage than traditional voice revenue.

- Telco. continuing expand telecom infrastructure in term of coverage, capacity and mobility.

- However, higher traffics will be a threat for their investment if Telco. could not manage the traffic well.

- Telco may need to collaborate with other network providers and also supporting from the NRA in the near future.

JUN 6-7: AnudeItesrenisiuins OTT TV fu w.s.udseneufiamsinsauuiay

e nisirduguanisudedunielugliuinas OTT TV uagsendnegdliusnns TV

Usznnaue

\Hosa1nn1sbiiusnig OTT TV iuusnslwldmsuussmelne lasdnlngdliuinissu
Tiusnisungustaalud we. 2555 ng ssilvuwazdemmualunisitduguailidaiauenaas
daadsauldieudsuseulunisgsfanasdnseuesuslnalunisfuvuiilont Wesain

Aliusnns OTT TV @dnvaznisuseneunisituanssiuludnusneg loun anududivemis
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§3a UUUgIAY MAsesgsfaaanedeu Wudu veuunenishiuinis OTT TV Aududm
lun1smiduguaiilonivesgliu3nis OTT TV wagseninegliuinig OTT TV Audliuinis TV
Uselanaue Aty n1seanuwuulAsedile ngsvidevlunisiiiugualaseing uenndinduiay
& I o = & a av & A = Yy a Y 2 A o

Wemannmiisanumiuaiadududainimeiluegede ielvgusiaaiifauinisidnuam

warvanmaty wasgviusnisinisudstunlusssy
6.2.2 N15IATIENFINAVBEIUINS OTT TV Mihaula

nsfnuludini IvSnwrinisinezigauds neeu leniawazaUassnrewliuinis
oTT TV MihaulaluudazUszianvewfliuinisdnuiy 10 518 lnsundstayaninunldlunis

WATILNN 2 Fp MsduNwaliUTENEUMTLaYMTAUAUTRYAKUHDANY iTuasiBundial

Jliusn1sndsusuunismsgldsnuatann

® MonoMaxxx

MonoMaxxx yJugliusnis OTT TV a1eldnisuinissiuveaviem lulu nfU 911n

(Wnvw) wazduieiive) Iwsrsfindugieviulug ludadiusesar 71.35° Tul w.e. 2558

o

1 ngugnA ULy

MonoMaxxx f5181aa1nn15IuENS OTT TV H1uA1a1Tn 298 d1uuy 3
Jowar 50 enduaglulunnyunnuniuasuazUSumna Mivdedniovar 50 enduagluium

ANTINTA BRNIIANUTNISASENAUEIMSUAIALITN ISUAUAULE 129 UmeBLhDU

MonoMaxxx A1AN138I3131UIUaNTNILTNINNT 2 a1uselul we. 2559 laenagns

o g vy . . = & N 6
NNNTRAIANANTLGAB N15RaIANIeE17 (Longtail Marketing) Ais n1sdlillevnsienis 434 azas

dlyo.l ¥ 1

enlalasuanudsununseuauadunsdnvesdvudiulunguasaunsoadneselalussezen

Y Y

[ [y [

Tu¥ .. 2559 MonoMaxxx Tianudrfafunisdanidemiinaulafinuiniuiiesesu
Sruruan Ity n1saILsEUUNTSUTILE eI e S aRIS AT TN AL A LLeq
n15aAs1gnngAnssulun1sfuvuvesuilaa (Data analytic) vl MonoMaxxx @131158
Tansiomiinssiuaudesnisvesanndnlfiduesned  wasdienulfiuieuluduvesiuny
mﬁmmLﬁamﬁ@?mdwpﬁﬁﬁﬂﬁma%m dosnidden 1 ilom anwnsoldsutugemanis
T9u3n158u9(content sharing policy) vaudsnluiadeiieafy Sﬂﬁy’uﬂmiamaémamul,t,az
yeregesmsluntsliuinstuglifuinsinsauunau dluinsidevsedug o1 388, TOT

2312

way AIS 1Ousu wazudnlvsviad Smart TV Idun weoad * uagniunlelin > lun1sfinms

210 g, http://www.mono.co.th/Investor-Relations/Shareholder-Infomation/Major-Shareholders.aspx
! fnsyuuadadeyagsia nsugsianisin nsgnsmadivg

2 g, http://news.siamphone.com/news-28417.html

3 fian: httpy//bit.ly/2cPy INN
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LONNATUY MonoMaxxx Liasusd OTT TV agtlsiniu n1sasmuiiamuiszuunishiuinis
Y94 OTT TV fafldodrinlutoswsaiuamunazwnunisamuilineiios iesndndudenis

593AATIRUYUIINUTEN Lulu nFU 9179 (Un1u) wag MonoMaxxx 8g581i19v84n15U5Y

Amanwal (Rebranding) Falyiuin1s OTT TV dufe Doonung 8neiy Asuanslusuyl 6-8

Profiling and SWOT analysis: MonoMaxxx

Position: A long tail content service provider who specializes |
on international TV series (Asian series and awarded movies). !

Business overview:

» Customer base: Bangkok 50% and out of Bangkok 50%
« Variety of contents: Asia series, Cartoon and blockbuster
* SVoD package starts from 129 THB/month

Shareholder information: One of subsidiary companies
under Mono Group. Major shareholder is Pete Bodharamik
(71.87%)

Annual turnover Y2015: 298 Million THB (MonoMaxxx).
Continue the SVoD business model and no plan for the
advertising base model.

Business outlook:

* Subscribers of MonoMaxxx will be exceed 2
Million subscribers at the end of 2016.

« Open for business partnership, in particular
with AIS, TOT, LINETV, CH-3

Strengths

¢ In house expert on
hardware and software

* Utilize data analytics

* Lower cost of acquiring
premium contents due to
content sharing policy

* Expert on acquiring and
serving niche products

* Convenience payment
channels for customer

Opportunities

¢ Growth of OTT service and
mobile Internet

* Expand business through its
owned abroad subsidiary
company

* More collaboration with
partner i.e. 3BB, TOT, AIS
and DTAC

* Attract more customers
since application embedded
with Smart TV.

SWOT Analysis

Weaknesses

* Investment plan

Threats

¢ Intense competition in OTT

priority may low for service
Monomaxx as
compared to other
subsidiaries.

* Need effort to do brand
recognition - the previous
brand is Doonung

Investment behavior

* Has its own investment plan since there is no equipment
sharing policy between subsidiary companies.
« Acquire content, compress and distribute the video

content to end users by themselves.

JUN 6-8: JULUUSITALarNITIATIZY SWOT 484 MonoMaxxx

® Primetime

v

Primetime 1Jugl¥u3nns OTT TV fifisneldainnisiFoniiuAraundn Primetime
lruinnsiidu Start-up neldnsuimseuvesqunia namansial deusndaunain
HLUIN1S OTT TV 3184w Ao Hollywood HD*™ wazlasuiiuaanuain usen DNA 2002 911n
(um) Feusznevsshadadmireduddelaueunesinuiuuyi (Home Entertainment) T

[y

nEIUN1389Y UV VLA, DNA 2002 fie faviusesay 75.00 Tuusum lnslvyl bwmewmuaumi

I1in wavderay 25.00 Tuusen Inslngd legdu 911in >

sULUULLEMIYBY Primetime wiutdiauan ngunsindfiieeanannlsanineuns way
ameuasniluinien dnaueiidsdlnauazaiauseng Sanaatufinrowdsn 8ns1A1UINI3
SUAUNAILE 99 UmFBLioN LazA1UTNSINgITudmSuaNBnTifeIn1sTuBIilarLu
yrlilduazsiel Tul w.a. 2558 T1uiuannBnsusuuinisiaeuseaia 0.5-1 a1use lagly

losunad 3 vesl w.a. 2558 A9 1uuaUIBNTUBLUINITAEAT 1.5 61U518 aunTniiudusE Iy

4 an; https://www.blognone.com/node/63505
*1 fign: http://dna-th.listedcompany.com/business_overview.html
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Q‘ (% ela‘316

IngitinsanaiasidnsusuialotuiinAouldsaueanedns AN > uonainddadin1sliuinig
Suriidlenmeunslagnisiensewdfiazises (TVoD) lnedongnisidauaigly 21 Tuluain
Tunge warmngauldauuaiauisasusulaniely 48 3lus Primetime UL@ue3ALAENIY

wialuladlun1ssuay OTT TV 7195y UULEsS dts Surround Way Headphone X wagsguuaAudn

gaanseAu Full HD Wusewsnuazseifeslulsemelng * wieaufiuliiusiinsia 1w DTAC lu

n1ssadutaanidlunisdndiniie Primetimefiitvunenisgsnaluszazeninfeinisveng

nvesgsndugliusnig OTT TV lusgiuginmauazszdulan wiannanmnisuteturesnis

o w [

Tusnsfansinsiailulagdu Primetime Usvauiudedialuvaienu wu Jednfinvedu

' £
a o=

AU ANUILED YT MVBITEUUNSIIUININSSUBLAdeasuRUT WU USSR uLae

A I [

o & o @ IPN | N A I | o Ay aa
N13IMNIILUBAN LLa8miLL“U\‘lGUUﬂUEﬁMU‘JmiﬂJm%mWW’mma’mENL“LJ‘IJ‘UENVINM@HVIQJ}WGUMWJ

dulugiidon 1wy

Profiling and SWOT analysis: Primetime

. ) ) 1 rimetime
« Current position: A startup OTT provider who provide ; p primefime
premium online movies and VoD content in Thailand !

Strengths Opportunities
» Vision: Scale out business to regional and global level in the
near future. e Large subscription * Openness for partnership
' base * High potential growth as it
. : P * Business partnership plans to invest in other
?Egoﬁzgﬁgggegg (Ig-eKrhISrﬁo}(rg']siadtilto}?o.lasastraseni * Distribution channels countries in the near future
« Major shareholder is DNA2002 Public Company Limited- * Pictures are of full HD * Gradually growth of OTT
J pany quality subscriber in Thai market

Home Entertainment products distribution company. | . . ;
¢ 75% in Primetime Entertainment Co Ltd. i C?Jfk?br:ghomes of Thai
« 25%in Primetime Solution Co Ltd i

SWOT Analysis
* Monetization Model: Three monthly packages available as
of September 16, 2016 ; 99THB , 150 THB and 199THB.

« Number of subscriber : 500,000- 1,000,000 active Weaknesses Threats
subscription (depends on the offered contents and
events). * Hasan Intellectqal « Free contents are
Property case with abundant in Thailand (i.e.
' Hollywood HD. DTT, Satellite and
Investment behavior |+ Need reliable and Youtube)
i stability OTT solutions . sze@I!'VQ')/_tfﬁVV_tFl)qe‘)p'e a'rl'e\/
; i amiliar with either pay-
+ Raising fund from investor to expand business in ‘ for their business or buying digital coﬁtgnt
domestic and regional Ie\_/el. ) expansion. * Need external funding for
< Invest more on local/ regional content in 2016 ; expansion

(80% of content budget)

JUN 6-9: JULUUTINAUALNTIATIZY SWOT ¥84 Primetime

® jflix

£ [y

iflix LAnANANT T TENINNGNTNAMUTEAUYTAIA LAY nTU (Catcha Group)

s & A

war uTEnamudnylvglugeadn eiiesgiu fifle ualnea (Evolution Media Capital) #

aa 6

AeanisazasieusnisariiuardidesuladdmiulssinealueenrTuoanideals wag iflix

1%
a

fdhmnendesmsidulalugiiniail laednaweuinig OTT TV lusiadinnauaiusadndiala

316 Fan; http://www.newsplus.co.th/76990
1 fign: hitp://th.postupnews.com/2015/02/Primetime-Entertainment-TV-Online-On-Demand.html
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oA

fszuuNin@edauarmnunainaitgvesiont *® n1susmiseuvesusem iflix Ussinelneg

[y

(311in) agnnglin1sguavesnneIfiun asnaddy nTsUNSHIANTISUTEM iflix Usenalng (I11n)
TudaiiUaliusnisluiouduesu w.e. 2558 uagdaubuRounainy w.e. 2559 UEm iflix

Ussindlng (@11n) lausasasly wiefiuns Ussifleunu afesdanismill vsenil wiaddu 911a

Y

v a

(MeTV) SuRavauguatlunssunisgdnnisusum iflix Ussinalng (3179) lunasd Aaveniiun

gIaneddy Sulinveuwazqualud1uvenagnsnIaNIsRaInNInTL "

WD AR UIUALN T NN
11110737 1 a1u5181UT WA, 2559 A TINLI8UBINIaUSEN ANNINUILANNTNNUENIN 5 AU

s7¢1uT w.@. 2558320

v 17
Y a IS

dglj P a v s ‘&J aa 6 o 1 [
EULLU‘ULUE)‘VW‘UEN iflix UNMIATINYUNT i']EJﬂ'ﬁ’JliG]LLﬁ%‘lﬁﬁ I@EJVHﬁQJﬂi’JNﬂUNN@G]LU@W‘I

Y

Fosaseaulania 35 578 819 Fox Disney Warner Bros BBC way KBS tJudu wavdndiuiilom

TemsdmTulenvuanniisiesay 20 uenINTUEUNATEIATAA Parental control LiteAIUA

321 % .

& d' & 19 a ] v y) v a
Lu@‘Vﬁ‘V]LEJ']'J“UUﬁ']lI']iﬂLa@ﬂGUlIVL@ 2MNINATUINIT 100 unsaLaeU quuaquqiﬂi‘UﬂﬁJ‘l@V‘!ﬂﬁ@\‘]

InelifFeulavsedesdiaiin Fadudnsilndidesiunishivinislunnals fuuaiuise

322

aUlnaniavunsusLLuy Offtine 19 °% Lagd0In19hun158152RULaINalgtaIng tawn

N159158HUTRTIATAN N15laWLEY kaEN1591EHIURAUINITT158U (Counter Service)
nsbiusnig egdlsiany msliuinisludisdudues iflix Wowsinssenadlifideanny

g wWunsvidulamanivinewazniwisingey Usznaunssuruiemlunsasyszine

1%
a A

~ o . = A a a dll vy a = % & |
UAMULANFNAY iflix ﬁ]\‘mLLummﬁLuﬂﬂi@aﬂLﬂUV}ULWEJﬁLMNNaGlLUEJW]EJﬁ‘J%‘VIauSLﬁ]ﬁiNLumﬁﬂmm

Y
[

Uszina (Local Content) LUy tialWa 1okt s uAuNlAuIAns OTT TV $189U9 uag

Y

HLUSNSYRnsiale

e ﬁm:http://thumbsup.in.th/ZO15/07/ifli><-vvill—be-Launched—in—thailand—august/

9 g, http://www.mumbrella.asia/2016/09/iflix-hires-thinakorn-thianprathum-lead-thailand-operation/
20 g, http://www.mediabusinessasia.com/article.php?id=1405

1 fan; https://www.beartai.com/review/software-review/70614

22 Jan; http://www.techradar.com/news/video/asian-streaming-service-iflix-now-supports-offline-viewing-1309075
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Profiling and SWOT analysis: iflix

« Current position: Leading ASEAN VoD content provider

* Vision: Regional OTT TV provider providing affordable,
reliable service and variety contents

« CEO and Shareholder information :
* Founder: Catcha Group and Evolution Media Capital
« iflix Thailand co-founder: Ms.Artima Suraphongcha
« Country manager-Mr. Thinakorn Thianprathum

« Business outlook:
« Accelerate iflix rapid growth and consolidate the

ifli>

Strengths

* Bargaining power of
content acquisition

* Business partnership

* Distribution channels

* Affordable price

* Strong financial
background

Opportunities

* Open for partnership

¢ Internet availability

with local content
producers

leadership position in Thai OTT TV market.
« Get 20 M. ASEAN Subscribers in 5 years
* Expand OTT TV service in 2 ASEAN countries in 2016

g SWOT Analysis |
« Partnership for local contents

. Products portfolio and subscribers:
OTT VoD with a range of new movies,and popular
international TV series '
« Contents are licensed content from 35 contributors around |
the world !
« Offers download and watch offline
« Provide parental control on specific contents

Weaknesses Threats

* Piracy issue

* Competitions with AVoD
OTT providers

« Thai subtitle is not
available for all
contents.

* Monetization Model: Only one monthly packages available
as of September 16, 2016 : 100THB

U7 6-10: JULUUGIRILAENTUATIZA SWOT %04 iflix
® HOOQ

HOOQ Wugl#u3ns OTT TV selwgfianlugiianateide Tnaiinannissiuyu ves

A
Us¥nseaulan 3 578 tauA SingTel, Warner Bros. wag Sony Pictures ludndiunisteviusosas
65.0 17.5 way 17.5 A1ua1du n19359uvufenadmali HooQ Wuglvusnis OTT TV §
ameunsuazdidlunaseunsesnniigaluleis sauiunin 10,000 518M15 nagnsvesnisila
LAusn1s OTT TV w83 HOOQ Aenissaduiusiinsdudiiuinisinsanwiausielvglunsay

fam >2

nslsiuinisues HOOQ ludsinalng Bududiensiduiusinsfugliuinis
Insdnviindounnelng@edgiugnndiuruande AlS Tnglunisdailusludulvidugndn AlS
Fibre Aifindasfudayaia AIS Play (AIS Playbox) waziinisuinmaiduuennaindusitugunsal
\ndeufidmiugninsdniiadouiives AlS fuuaunsnfurunmeuniseadjandarslulse
ameunslufies 6 Wou ameunsanuiontawes wardidlusnssama suranmeunslned
ftssruudssnnilng dulaidialng uagseduemuendaresammuuy Ultra HD 4K TnsAnda
Wwouag 119 um* wiauduiinsliuinssuriialewuy Offline UazYBININITTITLAIUINS
vansdesmaiteifumadenliungfialaduandn lunsudedulunaialiuinig OTT TV ves
Ingludagdu HOOQ densiinausnisliuinisuuuioniiuAlusnisanau Bnuas lufiuny

dmsunsfineunismaelaniualavanuaedgisls Ussnoudu HOOQ Wiuintgmiazidia

25 g, http://www.mediabusinessasia.com/article.php?id=1697

7 fa: http://positioningmag.com/61628
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dvanslunainnimeuniiluguassaniuilulaein wadsiigusznaunis OTT TV 19y HOOQ
131509119 A8 N15a519UTEEUNISUN LA LUNITSUTUIINL LB AR LARLAN1E (Exclusive
Contents) @5uauTn ANuazaInaulgluniIssusy Anudelun1sidusnIswarons1A1usnIs

Mmngay Metlieliusnis OTT TV anunsaudsdunazegsonlaluszazend *

Profiling and SWOT analysis: HOOQ
| HOOQ

« Current position: Bringing together key elements of
technology, service and content to deliver the full internet

experience to customers Strengths Opportunities

. X L . . | ¢ Solid partner formation ¢ Open for partnership in
« Vision: Largest OTT video service in the region with strong support from order to improve user

! AIS experience
e Largest Hollywood * Affordable price
content portfolio and
Thai portfolio
Partnership with Thai
content producer
* Strong financial support
» Offer offline mode

« CEO and Shareholder information :

« An OTT service created by a joint between SingTel '
(65%), Sony Picture Television (17.5%) and Warner Bros. | | ,
Entertainment (17.5%) :

+« CEO; Mr. Peter G. Bithos

* Business outlook:
« Deliver a new form of entertainment that combines the
best of Hollywood with the depth and richness of local

Asian video content, across all devices at an affordable . SWOT Analysis
price !

« Products portfolio and subscribers: i Weaknesses Threats

« OTT VoD with a range of movies, popular international
TV series and local popular movie. ! « Cost of acquiring e Competitors start
contents significantly offering the OTT product
L . i increased with TV commerce
* Monetization Model: A Only one monthly packages « Piracy issue

available as of September 16, 2559 : 119THB
No plan for AVoD

U7 6-11: JULUUEIAMATNTIATIES SWOT w83 HOOQ

MNMFRTIEAsULUUYesngulvuInng OTT TV fiflsunuunseldiiudandn
anunsoaguld dlvuinns OTT TV Ussandl fawiuludesarumainvansveaion Suamu
wazwalulaflunsiuriileseular Tusmsderiudliuinsnduifiduyuomnisdamiiden
waglillfAudnarusmsiigannin uunluvesnsudsdumelungugliuinsusznniiia

4 [y [ A Y ¥ a f & Y a Ao X 1 <
EﬁQGUUUigﬂEJ'UﬂU{]'ﬂ]ﬁ]Uﬂ']’EJUEJﬂWﬁUUﬁHUﬂqilsﬁ\ﬂu@uLW@iLu@l‘U@ﬁl’d‘UiIﬂﬂVlLWJJ“U‘L!EJEJ'NTJ@LT’J

=

lvnsudstunazsunuiieilaundalemenisndanuiiauladuwildugedy wenani

¥ a v W ¥

Aliusnislunqudananagfeandgyiuniswtetudugliiuinig OTT TV aldldfiuruinisan

Y
s

81130 guInsnsimiwagddmieilemiagidinavavsee

5 Garn; https://www.digitalnewsasia.com/startups/chromecast-support-now-original-content-coming-hoog-ceo
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Jliusnsndgusuunismsgldsinulaean

® LINETV

LINE TV (Jundlsgliuinas OTT TV Tudszmalneuaznielinisuinisaiuues LINE

Corporation UszinadgiUu LINE Inefinaeses wenesdidunssunisgdnnisvesdsemelng >

SUAUIINNSUALTUSNISUONNELATUAITEANUNMUUEINAT Lagkuunay TIUaIUTNTIngHs
wazlnswuudatensslulssmanazseninsUsemauazliusnig LINE TV Tud w.e. 2557 gadl

Tuugldusnisusegiuvesgnattulseimadiuiauninndt 33 arusielul w.m.2558 laedl

°O v v v

Wmunennsgsiedndu LINE TV Aeiluiildudmadunnm waglinnuddyiuinusssuves

o

AldusmsluusazUszine >

JULUUNI5USNM5Y83 LINE TV anansasurulalaglifinisdeniuauinisaun@n wag

o o

SUrnArAosT UL laBUNAUNDY SErINansaundIniIsSusulderdadunnassnelauas LINE TV

[V 7 [
U 328 &

Natisrelaannlawanludsemalned LINE TV losuinuildufintusgnwoiilnd 3 wWeunnsienis

=

A LINE TV tvauaiduilamfitasanie (Exclusive content) wagnainviaie > aanaiusiuile

330

v Y a & Ao = . Y Y]
ﬂUI}dNaG\LUEJV'TV]MSUEJLaﬂﬂﬂ'ﬁﬂu‘u’ﬁgLVWTELUE‘ULLU‘UGUEN Co—productlon asdanmandny

weANTsNVOISUTHEIUlngNTionesEndIng 18-22 U LINE TV HdalalU3suvevuinvedgiugna
ANUAULAEYDIRUTINANTIRaNER 91D Y09 LINE hagiilamfidiaussdu LINE TV @11190

o '

Surusu LINE TV lailesnidgavsesursiilenilanousdvauaus LINE TV iUalanianiagsianiy

€

a

& 1 P o 14 < Aa £ =2 2/ o w LY
NNﬁ@Lu@M’]i’]‘&JG}’N"‘]LWBVIﬂM LINE TV tUunudeguunnyy immmﬂwmmmmyﬂmmmwsum

[

31 sqgl@ann LINE TV iuiiesseladiunilaves LINE Ysewmalnewintduuas

Ftelunsiuay
galyllasglandn **2 Usznouiuguusdrdeglunisliusnis OTT TV agldinisiseniiuaiuinig
fio YouTube Fadugliusnisselngmniisvdndinanselaalavandsilinaidluudalu

AUNBUNIN

%2 Gan: httpy//bit.ly/2efunly

%7 fan: https://linecorp.com/en/company/mission

328 &

U7 https://linecorp.com/en/pr/news/en/2016/1348
%2 Pa: https://brandinside.asia/line-tv-7-days-7-lives/
*30 Pan: http://bit.ly/2dFIOxn

B fan; http://www.telecomasia.net/content/naver-uses-visualon-platform-power-line-tv-application
2 Pan: http://www.nationmultimedia.com/technology/Line-Corp-lays-out-five-year-mission-30282763.html
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Profiling and SWOT analysis: Line TV

LINETV

¢ Current position: Personal portable TV

Strengths Opportunities
« Vision: Bring people, information and services closer « Partnership with well- « Open for partnership in
together known local content order increase viewer
producers base
« Managing director and Shareholder information : Partnership with Telco. * Internet availability in
« Line Cooperation, a spinoff company which is a Variety of contents Thailand

Large user base
Platform stability
Strong funding support

subsidiary of Naver Cooperation.
« Country manager: Mr, Ariya Banomyong

* Business outlook:
« LINE is the information gateway for users-daily life
companion !
« Continue to develop a smart mobile portal | ———————— SWOT Analysis
« Culturalization in order to engage users in each country i

« Products portfolio and viewers:

OTT AVoD with exclusive content movies , TV series, Weaknesses Threats
reality show and live events. i - . -

* No, Line users: > 33 M. users. Majority of viewer aged i * Advertising pop-ups * Competition with existing
between 18-22 years old. AVoD provider like

* Average watching time:1.5 hrs./ day ! YouTube

* Monetization Model: Adopting AVoD model

SUT 6-12: JULUUEIAIATNTAATIEI SWOT 983 LINE TV

® YouTube

LY

YouTube Juglu3nis OTT TV Ussaniidsglaanalawansielngiagn ludeqdu
N15UIM3 YouTube Tuussmelngagnelinisusmsvesnaiuu Ais (Ben King) vntiilegina
Google Uszwnalng (3119)** Taglud w.e. 2558 dns1n135uTsnIflon1uYouTube Tulszine
g Wingeduandneunifisfesas 70 WwwReatugnsn1ssnlvanlomniiug@ulugnsd

a o 331 & A= v Ao g v Y a & a v = & o
Weaiu » NelliivaneYadeivinlinassuvaiiudu 819 msidnfiaiienily YouTube vasgvy
Mldaunsardifaladne n1siddauinisdumesilannuiigaiiugunsalindouil e

Mannvaty wazilugemaasudmsugliusnmstesEiilunsnsgaetonuigsus (Dudu

sunuurasiemiliuinisly YouTube fignuvasiiduionfindnlaodld (User -

Generate Content: UGO)**® dasnaitu Line TV ffudlomianzildsunnuisnguanidom lu

U e, 2558 Wiwmadenliifuslna mnduunandnugiuruassuiuandnvesdossnens

YouTube Tuuszinelng wuin Yessensildsuaudougean 3 susuusnluvszmalnedu

Yos318n15103¢KA TN Tuifisuazinas 1én GMM GRAMMY Ginierock uag RsiamMusic

ANE1AU w1 YouTube agiluglviusnis OTT TV sielvgiuaglvuinislunaiauiuiy usinis
“

\NnTuves OTT TV Miiasnndulud w.a. 2558 vl YouTube 3ndudsainuanagnsiiioinw

drunumiensaanaly 819 nmsasieUszaunisallunisldanuniiudun n1sasslocal content

3 G https://www.marketingoops.com/news/biz-news/ben-king-new-head-of-business-google-thailand/

P Fyn; http://www.nationmultimedia.com/breakingnews/Google-Thailand-appoints-Ben-King-country-head-30275435.html
*3 fiun: http://positioningmag.com/62750
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waznsaeaflsitulunissuraiatenuuofiine lnaguuaiunsanniilvanaiy nsesenisiusn

Tnganunsaiuligliuds 48 4lue

Profiling and SWOT analysis: YouTube

« Current position: Largest VDO social media sharing

(11| Tube]

i« Monetization Model: offer several pricing package for AVoD

« Google Country: Manager: Ben King

Business outlook:

« Develop more local content creators

« Improve user experience

« Bring more Thais and small and medium sized
enterprises online to benefit from the digital marketing
opportunity

Products portfolio and subscribers:
« In 2015, watch time increased by 70%, while the hours

Strengths

* Large user base

* Easy to access

* Opens for content creator

* Offline download function
48 hrs

¢ Partnership with Telco.

Opportunities

e Complementary with FTA
providers

of content uploaded increased by 70% as compared to
2014
* Top 3 YouTube channels in Thailand (as of August,

2016) SWOT Analysis

10,000
8,000

- 6,000
4,000

P i
0

Ginierock

Weaknesses Threats
* Emerging of OTT TV

* No exclusive contents A
provider

o N M O ©

GMM GRAMMY
OFFICIAL

RsiamMusic

mmmm Subecribers (Million) Viewers (Million)

JUN 6-13: UBUUTIRALANITIATIZN SWOT ¥84 Youtube

® Bugaboo TV

Bugaboo TV Waulageliuinisdesnsynl Yee 7 nveuien njunnlnsiiadiaging

o w

d1in Inengessensiithmnennsgsialigsusuilemvestaaldsuanuauniiudumesiis
M9318n150UMaEYIEn wazN1TTUTNHENITIENSEoundal Junausaa1usanIulvan
TUsunsuUsgnikas SUTININaNN SINLYSeUNTaINANT LagYesinn1ThusssnnuedTIenIs

Ao ' [ 1 = 2 e = o a & v
NIUBUNIU Bugaboo IWLLﬂ A¥AT VI NN 5'18]ﬂ'ﬁ'3']1§911‘ﬁ'3 AUAILAZ VUL LUURY

Bugaboo lasunsimuiuazlalsiusnsaant w.a. 2555 laglifinsSeniuaiusnng
gy winnudeulunisfusndlivinidnudindugemEiintasuanuioundududunian

o & o ° ) A d' o o A Y !
g17IUTUY @QQ%LV‘HVL@GUWﬂﬂ']u']u%mﬂi'U‘UﬂJVlllIﬂﬂLQ@EJ 31,141 5196199U Wi@miqﬂlﬂzﬂqﬂﬂq%ﬂﬂmq

337

wagsia iy 11,220 uminidu >’ minileuiiguivgend Suruiilesien1svestes 7 Wi CH.7

Official YouTube 7iflganau¥nde 1.1 81518 Mo INFIUVDIR VU LONITI8N1TVRIYBY

[ [ [ v v

Juguuiieganedamin madrddumnesidaanuiigmienisiudoyatemidlunisiuruiisnin

Y

LAz IIENIANe LararATTRsTsin s dusNudedruosulaudus [Wudu

55 fap: http://www.whatphone.net/news/youtube-offline-now-available-in-thailand/

= fap; http://www.netvaluator.com/www/bugaboo.tv
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Profiling and SWOT analysis: Bugaboo TV

= Developer: BBTV New Media Co., Ltd. (Free TV CH7) @ Bw@[ﬂgﬁ)@
= Business position: providing “Fun on the Internet,% .
Entertainment, Fresh News and Catch-up TV for CH7” ' Strengths Opportunities

o . .. 1 |* Massconsumer
= Vision of BBTV: The country's leading television base
broadcaster. | |» Varieties of contents

« Internet availability in
Thailand
« Complement with its

i that cover all viewer - :
. . . . : ocial media and FTA
= Business Overview and Position: Leading free TV channel.: groups zhannel dia and

Bugaboo TV is the add-on feature for CH7’s consumers. i |* Strong contents on . Collaboration with Nielsen to
. . : drama, sport and track consumer behavior

= Contents: CH7 is strong in terms of drama as most news
consumers browse through the site to watch drama and

followed by Live TV, Bugaboo-Specific Series, Series, SWOT Analysis ——————————————
Movies, News, Sports, Lottery updates, Horoscope | Weaknesses Threat
| == reats
* Monetization: The add-on feature generates revenue from -
advertising. ' |« Difficulties in watching

« Competition from its
from abroad major FTA competitor ex.

1,500,000 e i ¢
1,132,799 ; The unprofessional look of ThaiTv3
! webpage .
1,000,000 ' |« Advertisement pop-ups : Competmc())an_l[qu/ |
| | * Irresponsiveness to viewer emerging players
500,000 complaints
31,141 « Capacity and stability of
. of platform
Bugaboo CH.7 Official YouTube

Note: No.of daily users for Bugaboo and subscribers of YouTube
as of Sep, 2016

JUN 6-14: UUUTSRALAENITIATIZN SWOT ¥8d Bugaboo TV

PINMTAATIRRFULUUTRINGUEITUIN1S OTT TV Adlsuuuunsmselasiueilesan

¥
a A v

ansaasula gliusnis OTT TV Ussunnil Seunulumsdavnilemaeudneies Lleewinede
n1siluiusiinsduidrvesilonn nisdenlaunaingsuoy uisUuuuillondineiingig
wanviane Ruamuuazinalulaglunisfusilessulatvesliuinisusagsigaraunnaaniy

a

TWduegiunumslunisdiiiugsia dliuinisselngildsuanudeusedualulsemealy
U . 2558 fie YouTube Tuvaizideniufigliuinmsnelmifiendedesmaenslyiuinnsnaniosi
nsdeansidaliuinis OTT TV wuuiineldanalawanidunudstudiugedo LINE TV Jads
flonaifuguassasionmssuranieriliauienlunisfuranasamnsodnduldmngliuinisd
BsiauslavanssninnisfurdemmensiinlfaaUssaunisallunissursuiilifud

G
Y

gliusnsnlivisglaandamns OTT TV

Tudhuiagnandagliuinng OTT TV fildmimeldandeamnaoTT TV Tnssuuuunis
Tiusnsasnanduusnsiasy (as as feature) ﬁ&ﬂﬁu’%mﬂmﬂum@mﬁa Pay TV waghliusn1s
Inséiadeuitiausungléuinisvesny wWeaieanuuanssangliuinissedu wasinm
druntnen1snan 9ldun TrueVisons Anywhere 83 TrueVision wag AIS Play va9 AIS &

UALLDUAR I
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® TrueVisions Anywhere

TrueVisions Anywhere Wugliuinis OTT TV angldnsiamnuazditauanianisnaie

Y94 TrueVisions {L#U3n13 Pay TV s1elueg) Afidmunennsgsinlunisifuduimnsiuilon

' '
aaa

semsiiaiianuazvanavanefigalussmelne ** Ussneudungiinssuvesiiuslaafiuasuudas
W Fufenfurusionisinsiimdiiugesnisdug (Multi-screen) figatu Feitmurssuy
TrueVisions Anywhere é’aaﬁuamu 460 é’mmmLLazLﬁudwﬁiaﬁummmuﬁﬂ Cloud
service flaziAnTulusuian TrueVisions AANIsaidTsuauandnglduinisludasusndssaa
350,000 $78°%

(%

sUsuuiomTensiithiaus Sadessemsniiiinnnd 50 tes waztessenimlsi
A n19auLasdid savisdu 120 des fszuumindidesnnlvewasdulaianisilng sz
Pudavesnimuszuy HD lusaisfuuiuvn fuuannsanadoundusionisanldviuiinnniian
2 dlus Surmrensteunddld 2 fuuasdengmenmsinlesuiiseansly s uiudesiigu
anusofunldduegiulssnveunainafifrudeniuriy waeddlddeifiuniumndonis
Fruaudosiiu Lﬁmﬁ’haé’uﬁqummmﬁ@mLﬁamﬁtﬁmqqsﬁu #MIIANUINTAIAB UGN T
OTT TV 51887 Faoradenarogndiseidunaznisifugérselu uenannidymives
msavdindvavBilommenisuagnsiintuves OTT TV selwmidadudsiiviimenisinusels

WAZgIUENAIYY TrueVisions BnedY

8 an: http://muenue.com/2013/04/true-visions-anywhere/
* qign: hittp://www.siamsim.com/index.php?lay=show&ac=article&ld=539657181
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Profiling and SWOT analysis: TrueVisions Anywhere
true visions h
« Current position: First mobile Pay TV service provider a nyw ere
through multi-screen and smart device
. Strengths Opportunities
* Vision: Leader of Pay TV provider who offer new
technology and value-added service to customers. e Largest Pay TV * Decreasing in price of
’ Lo | customer base smart phone
+ CEO and Shareholder information : ! « Variety of contents « Growth in OTT service
» CPgroupis a major shareholder (51%) ! « Provide TV guide, time
* CEO: Mr. Suphachai Chearavanont i shift and catch UF;
. ) ! function
* Business outlook: ) |+ Well structured user
» Acquiring more international contents ! interface and stability of
» Networking improvement for concurrent using i platform
* More investment on call center service i
* Products portfolio and subscribers: ST AT
¢ Products: Max. channel is 120 channels (Free 55 K h
channels), 2 hrs. for Time shift and 2 days for Catch up Weaknesses Threats
TV. TV program guide in adv, 7 days are available. ' . . D ’
- Estimated customers in first year is 350,000 ; * Cost of acquiring Piracy issue
customers ‘ contents significantly * Competitors start
! increased than offering the OTT product
« Monetization Model: expected with TV commerce
» OTT as afeature of TrueVisions service. ' « Decline revenue per
« Number of viewing channel depend on the current selected ! subscribers in
package of customer. i ; ;
« Extra charge for additional programs is 299 THB/ month broadcasting business

U7 6-15: JULUUEIAIATNIAATIEI SWOT 983 TrueVisions Anywhere
® AIS Play

AIS Play Wusenndindu OTT TV fivauisesenunanwenndnduinlusiunineuns
waznnsanenenanves AIS Tneaiuliuinisesradunianisludul 2559 dmsugdidugndn
Insdwriiadeufives AlS AIS o1fsaalfiuIsunmsiisugnénsinviindeuisiuusnnuay
nautusiinsiu HOOQ Tumsifivtesmamsthiauaiommenisingiial mssurirlouas
emsUsEAnene Wenousuiuiimnensgsiefidesnsidudihdhunisliuinisaaiialad
0 {pgaaidunas AIS Play Fonisiiguuuuiiommemsfivarnvatsniigliuimsmedus Tae
Uspinnilommensi WWud F3dlneuassnssana nmeussidluuagsassme ensie
powdsn mslewny wazsemaiitenisdne iudu Taeguuuulumsius feuanmsaiue

[

doundslata 7 Ju @uediuUsznnnenis) sgelsiny seduaudalunissusulivuegiv

ANLSIVDIBUMSITN wazilansien1siiegusuusurNrTLazdteduiy (Fuegiugudn

Wensenis) Useneudunisidugliuinisinsdwimdeunsielnguaznisutidunes

OTT TV 7viiuau vilvigsusuaaviauszaunisallunssurunnain AIS Play

0 o http://investor-th.ais.co.th/what_we_do.html
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Profiling and SWOT analysis: AlS play

[\._\_‘:'m
PLAY >
~
« Current position: No.1 in mobile service and be your digital ! Strengths Opportunities
life partner i
| ¢ Largest mobile customer |* Available for mobile users
e Vision:To lead and shape the multi-media communications i based in other networks through
market in Thailand through innovation, customer experience, * Variety of contents and Wi-Fi )
technology and people and culture ' entertainment programs . _ContlnL_Jously investment
||+ Partnership with Thai in mobile network
« CEO and Shareholder information : i content producers and * Customer behavior-Go
« Intouch Holdings PCL. is major shareholder (40.45%) : international producers online
« CEO: Mr. Somchai Loetsuthiwong i+ Good quality of sound
| effect -Premium HD
+ Business outlook: /|« Strong funding _
< Growth VoD and e-commerce in Thailand -~ SWOT Analysis
* Quality of VoD is key of success :
Weaknesses Threats
« Products portfolio and subscribers: . P " )
+ Contents cover TV programs (entertainment, news, sport Catch up function is + Competition with AVoD
and education) and film/ series only available is some OTT providers
« Provide catch up and VoD service TV programs * Customer expectation on
!l '+ Viewing quality rely on quality of service
+ Monetization Model: OTT as a feature of AIS . Extra : Internet speed
charging varies depend on content owner e Higher charge will be

applied if customer
need full entertainment
programs

U7 6-16: JULUUFIAIAZNTIATIZH SWOT w03 AIS Play

gliusnisiluaaniilnsviay

® Thai TV3

A |

Thai TV3 Li‘;JuLLawwéLﬂ%’umaq;ﬂﬁu‘%maﬁmmamaﬂ‘%ﬁ%’ anflnsvieulneiidtes 3

aeldnisanfiugsiavesngy 8835 aldmunensgsfaluniaduiiuasdudliuinig

Y
Insvimunangaluiiugn wazsien1studie® Thaitva Wudswislunisiiausilensnenis
veevesndagliidnfajyuundu lnsuenndadudendiguuaiunsasusuiilonisienisan
pauladiazvusiensdounadluunsussLansensuiudumesidn (Intermet TV program) W1u

aunsninuvsegunsalindeudle

A |

sUuvusensidenidunenisiiviauoriudesiiivesandlnsiimdlneiidves 3
e?iaﬁ'qmm’uﬁaﬁQmé‘mﬁamﬁamsﬁwmumﬂLLawmﬂwmansmw AYNAINITOTUTUNIY
wonndadulalaglddnissenifuaiusnng wanudenlunissuruiifies 17,426 s1e6eTu
%Qﬂaammﬁmﬁauﬁuaamﬂ%’wmﬁaswmwawm 3 51y CH.3 Official YouTube fiflzan
A11TN09 16.9 a8 LﬁaqmﬂgmmmpﬁwLﬁamﬁamﬂw&aaLﬂuﬁﬂmﬁagﬂuwmqqmwu,az
Usuama sanunsaidndsdumefnidnanuisigsldfuaziimaionlunisidfsdemnsdug 9

nstiauelilonsen1svesres Wi Facebook 1Humy

iy, http://www.becworld.com/download/en_aboutus_policy 2014.pdf
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Profiling and SWOT analysis: Thaitv3

Developer:  The Bangkok Entertainment Co., Ltd ; (c3)

BECi Corporation Ltd . S 4
Vision of BEC world: To be a market leader and the best! Strengths iti
provider in TV production and presentation of the highest quality ! SRSAUIIES
news, information and entertainment program « Strong funding « Internet availability in

i | » Self-content Thailand

Business Overview and Position: The add-on feature provide ! producer/owner « Complementary
comfort to consumers who widely have access to broadband: | ¢ Highestrating in urban area platform to promote
Internet. ' | = High experience staffs

Contents: Live TV, Catch-up TV, Drama, News, Sports andf
Variety Shows. i

SWOT Analysis

Monetization: The add-on feature generates revenue from
advertising.

Weaknesses Threats
20,000,000 16,945 618 * Focus on ad-based which | « Competition from existing
; may not sustain under OTT player ex. YouTube
15,000,000 ! fierce competition « Competition from
10,000,000 e Providing_ only broadcasted emerging OTT TV
: contents in CH.3
5,000,000 /| + Many distribution channel
17,426 ‘| but no strong channels for
i OTT platform

ThaiTVv3 CH.3 Official YouTube

Note: No.of daily users for ThaiTV3 and subscribers of YouTube
as of Sep, 2016

U 6-17: JULUUEIAMATNITAATIZI SWOT 984 ThaiTV3

Weliuamsinvesnissusuunisvingsiauasauliieou saufsaiuvionien

flsuing OTT TV Tuvssmelng Avsnwildsmunnasilunisiesgi iouio 7 fw il
- wuglduinsviseduy
- SumnamanvansuazUssamvsaiien
- anwiuadeveunalulad
- mswmwnaalesulunsSuriiale
- ADUENNNITEU
- M3UAlaNATINNUNINGIAA
- unumsasuluszey 1-2 Y

wazkfazaudsEAuAzLULAIe 1 83 5 lae 1 nuneds lanaiglvuinas OTT TV
widsiIeunnegsiavseduuiliuiagldaunsoeysenlaluszozend luvue 5 vaneta lena

Wiusns OTT TV agldiSeuniegsiavseduulduniazannsaudadulalussezen degui 6-18
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Scoring System
Criteria 5 3 1

Subscribers/ Viewers > 1 M. subs 0.5-1 M. subs <0.5 M.subs.
Content
Movie/Series/TV show

30f3 20f3 1o0f3
Live content/exclusive content
Sport
Technology
VDO quality (4K)
Offline view 30f3 20f3 1o0f3

Competitive Profile Parental control
Distribution channel >2 2 1
Platform development Professional vendors Xscggs;;d Seli Self development
High cash in hand/ . .

Financial condition International funding Medlpiceshinlhand Need financial support

/Domestic funding

support

Level of business openness/ | . Medium degree of No/low degree of
X High degree of openness

partnership openness openness

Future investment plan in

| | in pl No pl
TVM market in 1-2 years Clear plan Uncertain plan o plan

JUN 6-18: inauatlun1simsengUiuugsiauazanuaunsatunsutstuves OTT TV dwmsulssmelng

'
o =

31NN155IUTINTBYARALLNUANAIMUA HANISANYINUIT HIHUTANS OTT TV #if]
Anulaseulunisuasdu 3 suauusn Lawn YouTube LINE TV Lag TrueVisions Anywhere
Tneiladendniivinlivis 3 :efianulfiuieudoisuiouiuiedug Ae S1uruvesdy
authaulawasnannvaneveiionn anugnianisdusazanuiiaasninveuwanvaduly

NN3a39UsEAUN SRR UYL ASFUN 6-19

Competitiveness Scoring

et ifix HEOQ You(TTD) mmang D =on=re

Subscribers/ Viewers aF = = - + + - = = o
Content ~ ~ ~ ~ 1r o ~ + + =
Technology ~ ~ = = ~ ~ - = ~ -
Distribution channel + ~ = = + B - s _ -
Competitive Profile

Platform development = - 4 4 4 + - + + -
Financial condition = - + + + + ~ + + +
Business openness + + + ~ + + - - ~ -

~ ~ + ~ + + - + ~ -

Future investment plan

Note : + Potential Advantage ~  Neutral - Less advantage

JUN 6-19: nansaesgvigluuugsiawazatausalunswiadures OTT TV dmsuusewmalne
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6.23 MTiATIngszileuiineadas

[y

29iUU3IN1S OTT TV Tuusswmalngianue

=b.
=
)N
o™
P}
e

Jagdulinguuneseiunses1vdaye]

5 aUu sasalul

1L wezs1s0qAi1a28n19058M1AIUAALAEIAUABUNILADS W.A. 2550

(W.5.U.ADUNHDT)

wa

2. Wse1w0yQRavaNs w.A. 2537 waguAlutiuinlaensesvlyan avans @uun 2)

o

W.A. 2558 (W.5.U. AVEANT)

3. wizwlyainuaseeusian wa. 2522 uazwiluiuiulaensysvdyafnuases

'
al

Auslaa (aduil 2) wa. 2541 (W5.U. AuATeuIlna)

4. wigsylygResnnsinassaduniuduasiniunisusenaufansTinenseaneLdes
MenviaY LazAan1snsANUIAL W.A. 2553 (W.5.U. BIANTINATIATUY)

a

5. wizs1sdaAn1susenoufanisnseaneldesuasiani1sinsiail w.e. 2551

o

(W.5.U. NMsUsENBRUNINITY)

il nguunedifinuAeadestuuinig OTT TV lutsewalng arunsouvseanidu 2
UszlAundn fe nguuieiiisadesduuwansiesy OTT TV (léud w.5.u.Asufianes-
5.0, 23AnsdnATIAAUT LAy N.5.U. MsUsznauRanisT) uasngraneiieadestiuidomi
Tudnisuuuwansledu OTT TV (léuA w.5.u.Aeufiames w.su. AvAnsa w.u. Auaseq

AUSLAAT WAz W.3.U. N15UTENaUAINTS)
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« Cyber Crime Act B.E

2550
“Cyber Crime Law is \ \__\ Intellectual
designed to protect N property Law
computer users against Cyber '
wilful attacks and theft of .
information.” Crime Law

« Consumer protection Act
B.E 2522

¢ Consumer protection Act [
B.E 2541 Consumer

protection Law

“Consumer protection
Law are intended protect
consumer
against misleading
advertising”

Relevant Laws and Regulations

Copyright Act B.E.
2537

Copyright Act B.E.
2558 2541 (Version 2)

“Copyright protects original
works of authorship
including... Movie”

« Organization to Assign

Radio Frequency and to
Regulate the
Broadcasting and
Telecommunications
Services Act B.E. 2553
Broadcasting Business
Act B.E. 2551
“These laws provide legal
ground for the NBTC to
prescribe characteristics of
television broadcasting”

JUN 6-20: ngusneinetesiuuins OTT TV

wva 1 Y o

W33 UYRIAIIAI8N1INTTINANURANYINUABUNIABS W.A. 2550

AIuvanNNIsveIngnieatullaen1sUesiukarysulsIue¥y INTTUUUARLN NS
sudimslddumesidade lneuinis OTT TV ilumssusndevudumesiie amnsasusulans
TugUuuuiuleivsesonndiatu Fadlanudeidesdu wa.uaeuiiunes lnsudwenls 2 diu

[

D!
® uwannasu OTT TV

MINUINTT 3 WYIN.5.U.ABURIABTY LaTle1udn ssuuABuiames vunule seuy
#7199 RIUANMIETEUUADNTIWEST FaunanWesu OTT TV failussuunsuiiunesussinnnils
NSIZAINIIAIUANAIETEUUABNTIWESANTe N TunIngT 3 unanrasy OTT TV 33lasu

NIANATEINILN.5.U. ABUTUABT

WA 5 UWAIN.5.U.AeNTiInes Tayalidn dlandassuumauiimesinglilasuouyn
Fossulnumuiingusnedmun Megratu msizszuuaesiunesvespulaelilaueygn
v3onsyngnsnesiamefuesdulasliléuoyan mumdniluuds Welinsidhfeszuy
aoufiuneslnglilasuaygyin Adniinsdrideyansuiiunesiaeldlisueugyinmuuins 7
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Cyber Crime Act B.E. 2550

| Section 5 : lllegally access computer

| system without permission :
i Section 7 : lllegally access computer
| data without permission ‘

i Section 14 : If any person commits
| any offence of the following acts shall
i be punished by the Law:
i (1) Import of computer data to a
i computer system such as forged
i computer data, or false computer :
| data, that is likely to cause damage to '
i that third party or the public !
i (2) Import of false computer data to a
i | computer system that is likely to

i . damage the country’s security or
3 Computer | Computer ' cause a public panic
i Section 8 : lllegally commit any act by System ! Data (3) Import of any computer data
§ electronic means to intercept a third : i i related with an offence against the :
| party’s computer data, which is not | Kingdom’s security under the Criminal !
i intended for the public uses. : i Code to a computer system :
..., L i ‘ f i (4) Import computer data of a
""""""""""""""""""""""""""""""""""" f | pornographic nature that is publicly
. accessible to a computer system :
i (5) The dissemination or forwarding of :
. computer data under (1) (2) (3) or (4). |

i Section 6 : Any person who know
! how to accessto computer system :
i and illegally discloses to others thatis !
i likely to cause damage to the third :
! party, shall be subject to punishment

| Section 9 : lllegally damage, destroy,
. change or amend a third party’s

i computer data, either in whole or in

| part.

! Section 10 : lllegally commit any act that causes the working
i of athird party’s computer system to fail to operate normally
i including, but not limited to, suspension, delay, hindrance or
. disruption of the computer system.

Section 15 : Any service provider intentionally support or
i consent to an offence under Section 14 within a computer
| system under their control shall be subjected to the

! punishment under Section 14.
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Intellectual Property Law

COPYRIGHT ACT B.E. 2537 (1994) edited by COPYRIGHT ACT B.E. 2558 (2015) (Version 2)
Section 28
Any of the following acts against an audiovisual work, a cinematographic work or a sound recording copyrightable by virtue

of this Act without the permission in accordance with Section 15(5) whether against the sound or image shall be deemed an
infringement of copyright: (1) reproduction or adaptation, (2) communication to public, (3) letting of the original or copies of the

work.

Person who infringes a copyright ?

e OTT TV Providers e Content Provider

- {H - * Person who reproduce or adapt the copyrighted work without
’ﬂm NETFI‘IX n permission

* Person who knows or should have known that a work is made by
p Srimetime Yuu Tuhe infringing the copyright of another person and commits any of the

following acts against the work for profit
LINE TV

a‘dd’
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Consumer Protection Law

Section 22
An advertisement may not contain a statement which is unfair to consumers by
follow:
1. Statement which is false or exaggerated
2. Statement which will cause misunderstanding in the essential elements concerning
goods or services

3. Statement which is directly or indirectly encouraging the commission

Consumer 4. Statement which will cause disunity or adversely effects the unity among the public
protection Act, 5. Other statements as prescribed in the Ministerial Regulation.

B.E. 2522

edited by

Cons_umer Section 23
protection Act, i '
B E 2841 An advertisement shall not be affected by a method which may be harmful to health

Section 27

In the case where the Committee on Advertisement is of the opinion that any
advertisement violates section 22, section 23, the Committee on Advertisement shall
have the power to issue one or several, For example
(2) to rectify the statement of method of advertisement;
(2) to prohibit the advertisement or the use of such method for advertisement;
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NBTC Law

\ “These laws and Section 27 (3) Section 4
Organization to Assign Radio regulations
Frequency and to Regulate provi((jjeflegﬁl 3 )
1. the Broadcasting and | ground for the - Authority of 3
Tel . ? - NBTC to | NBTC to | | “Definition |
GlEcomMUNEEIENS SEIEEE prescribe L eh pretscylt:_e ‘ | characteristics of |
Act B.E. 2553 / characteristics { characteristics of | | Broadcasting
/ d . f : Broadcasting : : Businesses”
and categories o Businesses | |

broadcasting”

television business EFL ; :

Section 4 N .
under the law on Operator obtain
. theorganizationto [———— & = | license”
Broadcasting and Television |\ ~assign frequency

2. - spectrum and to -
Businesses Act B.E. 2551 regulate Radio i Charg;fg::gggs o |
Broadcasting, | Broadcasting | Section 37
Television and | Businesses” | \ | -
Telecommunication | : ’ “Prohibited
s Businesses or Content.”

not?”
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7 ajuwan1sUszyuvinsengueas (Focus Group)
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3. WIPUUAS AL

ASIUNITAIMNUNITNIIULASATISUIIY TN NENY.

fa o L3

YNTUAT IFUNNINNNY (UTETIUAMNZATITUNT)

—_

YBLYNIULUAS qaﬂ% (AIENTIUAT)
YNANMLAIUNT SIAFS (AIENITUNIT)

WUAINFUIR WeFATN (AMEATTUNIT)

WNANEANN WBTI (AENTIUNTT)

) Q‘g

WNAISEYS13E 45157805 (Erdnduatunisudstunasiiuguaiuies)

weney I5rvd (@rinduaSunisudsdusaziiuguaiuies)

wiglsiang latluan (Ednduasunisudsdunaziduauaniuies)

v o N o oA LN

WNABMS Anaud EUHURNUUTEI nany.na.aT.svdy)

TUazlBynv0IinNTIYNIANLIN 11.1
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1138115U58YY Focus Group ASeillilaTuatLuInIInIsduguanisudsduluianis

7.3 a5ULilanIn1sU sy IalanIzngy

Inssieinuy Over the Top lasfiunwildiiausuuimanisiifuguanisudsdulufanis
Tn3miuuy Over the Top Tutitordunsounuanislunisirfuguaianislnsimiuuy
Over the Top lutszimelng §381989910 1) anneaiauaznisudetuluianisinsimily
Usemelng waglusnalsena 2.) wwmelfiaanalunisiduguatianisinsimduuu OTT TV

Tusnauszne

ona1sUsEnaunIsUsEENAInats winlenieenidu 4 du laun amsiunginssy

v

Austaalunissusdinsimimilan anmeatauaznisudedulufiants OTT TV lusreslseine

anmaaiaiazniswdadulufionts OTT TV ludsemalng wazuwimielgodilunisiidugua

Aan15 OTT TV Tutsenelne

Tuduusn AUsnuldussereiianginssuvesduilaalunmssusalnsiaimlan dalu
Jagtuilfuilaaiouiurulnsfeiuuy On-demand u1ndu tnegunsaifildlunisiuruas
wansnsfueenluaueiguesuilaa uazidefiansanaudafiuvesiuilaadonislduinng
OTT TV iWSsuiisuiunisginsvimiuuuify wudl usn1s OTT TV lasuanudisnelauinnid
nsvulnsimivuudadulunans i 1wy 5101 ievnsents nsuruuenaniud Wusu &
isafiunmuninvesidlewiduiinsfuralnsimivuududuldsuanufianelaanguilan

11NNINUSANS OTT TV

Tudwseaniiuinulsinausnisieszianmaaiauaznisudstulufanis OTT TV Tu
AgUssva lawa Ussmaansgoisng ansnye1andng Useimaeaainsids Ussinaninale
Uszinadanlu$ wazussimmniaide edunseuuumsiildlunisiidugua OTT TV lutszine
Ineffeidsegluszozisuduilofisuiulssimadug lnsaginrsanly 3 Ussidundnldun

1. ULUUNsIAUINIS OTT TV 2.mansenuain OTT TV 3.uuininisiiugua

drusionn fie anmeanauaznisustulufionts OTT TV Tudsemelne fUsnwiSulag
nsuansantunsaiiagiuresnain Pay TV filsuiugliuinisanas iesannldunanszny
Mndunureiomiigelunarmaudedutuguisly Platform Bu Wudu Snflauansanmaain
OTT TV Ainuindrulwglsuinisie gluinnsmelvs 871 Hollywood HD YouTube iflix uag
Netflix 1usu Snfseosusifisnfndagunuulunmamsgldd 2 suuuumdn Aemsmanglduuy
AVoD uag SVoD lag YouTube fidndrusngldlunain AVoD snndign wag Hollywood HD i

elagengalunain SVoD
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dugavhomeiitinnldagunansiineidesinuasdolaueuusduloue Tnsuanina
Anneidesinesnsiiiugua OTT TV seuisUssimandnwiSeuifisunazusznelne uay
namisdaiauauusndalouns dil 1. uWlsviwatuayu OTT TV ludunssdadomlulssnad
fuazadrassalusiadudu 2. taueliiulovisamaidoudliuinns OTT TV fu nane,
3. waugliiinisiiu quaidonuu OTT TV lughunisfausais 4. wauenisiifugualasadig

Net Neutrality Tuguuuy Ex-post

7.4 asUdsziiuanadadivdauuamamsmivguansutsdulufamsinsiaduuy

Over the Top

UsgihumauAaiiudonuInianisniduguanisudstulufanisinsiaduuy

Over the Top iswazidundsseluil

Uszihunaudai eazdeanuRaiuanngudiiduietas

1. YBULYAVBINIIAINY °

UaMN iflix: mﬁﬁ”mumaumeﬁummﬁﬁﬁuauaﬁﬁﬁmLﬁ]uﬂuﬁq
AuaANISUYITu '

Do »D

WayftarviliAnnsdaasunsudeduiivindlonfusewing
Usgnaunssneyavseiiiudiulugnisiemd dugusenaunisive
Feflnasivannuanesaudernsitary 019 udsiiswesdiuana
uviasiifaes Server Faunuglsiu3nsoTT TV savszmelulve uay
E‘ULL‘U‘UU%mS Application service provider Hudu

- Tunsdifinuussmedsalus ivsnwimuin Ussimedenlusiitorvun
W@ﬁﬁmi OTT TV wuu SVoD %ﬂLﬂu Internet Content Provider
ndusiealssuluayan Subscription Television Service (TV)
Licence #e el npanilfisrunadsduldtugliuinisieannly
Usewanazsnauszmeaiilvusnisneluananunvesssmadealus

el

® AN TRUE wag ANy 390 ONE: A1911nALYedAI
“Wiusns” TufansinsyiFdiuy Over the Top WazUOULIATOINT
Tusn1s OTT TV uaginternet TV, IPTV

®  ATWU AMZAYNTIUNT:
1) Tusgezenbenuiiuguasnidudiesiiadsguuuunsiiiu
m%mﬂumi@juaﬁﬁsw wseuendu (assnelUsunsuussend
(Application)/l,ﬁlam
2) ﬂ”li‘ilﬁllﬁ@‘mLL“LDVINﬁWﬁUQLLaﬁ’mﬁuﬁgﬂﬁ‘\]ﬂ’]'ﬁﬂizﬁl’]‘&JLamLLasﬁﬁ]ﬂ’]‘i
nsAuuIA
3) msiiszuumsamzdevlunngdin edudeyalunsiiugua
uazAuAsoulaa 1 Application fazanldfundesAndroid box
fiosdin1sasmeziiouy
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UsziAuANuAALIAY

= a < 1 ova a v
5'1‘&]63L'€Jﬂﬂﬂ'3'lllﬂﬂLﬂu’\]'mﬂf!ﬂﬁdllﬂ?ul’ﬂﬂ'l?la\i

2. AULANFINVDINTT
ffuquariian
(content) 581319
Traditional TV wag OTT
TV

AMONTLAY GMM: ‘VT’]ﬂﬁﬂ’nuLmﬂﬁi’mlumiﬁ’]ﬁUQLLaL“ﬁ@MW@Wﬁ]z
lug

1) ANdeLUTUNINSUYsUsEINg Traditional TV and OTT TV
TuudvasduIuguy

2) fudnidomonagaydeUsslenifldanmandnidomlunainmane
Y9114 (synergy) mﬂﬁmi:ﬁ’ﬁmgmwwaﬂLﬁaml,awwsﬂziaﬂmﬂ
aaunsal aven1sAning: MmhenumiuauaeiIaesesin e
wmsnsdsaiuLazatiuayuilsiuing Traditional TV Tuvaedinns
Tusnsues OTT TV eglutiadusu Sslifnsiiugua uas
szoznalumsidvlavesnisliuins OTT TV ihegldnaniiuiy
WoawAI3 Feenaazdsnanszmudensutsiiuves Traditional TV
ATNUT ARLAYNTIUNNT: vihenumiuakamsliaudAyiunain
sedfuaaadugluInsuas

3. NM3MAUYUARIYITZUY
luaysya (Licensing)

FIunueIn GMM: msivunveulmvesiueluayy I uazTIisua
voluayan lunsdififinssrndletuvieiduriusing enii szmineg
usnislasednense fugunsalfury vise seuudfudnis OTT TV
futamion

anunsal wuenisflne: nsiduguanieszuulueygnly
szoznafinaaglviuinns OTT TV fnsiduls enevdaudeiu
%é’ﬂmsm'ﬁﬁﬁuaLLaﬁﬁﬁqmﬁamiﬁﬁuaLLaﬁﬁa‘&Jﬁ?jm (Light-Handed
Regulation) ddlvimannduiadeues flivuinsazlasuuselowd 16

4. dadaunsuusseld
vasgusznaunislunana

AMANA TRUE: mihsnumiuguanazmhesnuiiieadesesdiledis
msmuumahneldlavanvesliuinns oTT Tvilgnanelouluds
ssdsmmadudsnnidigussmanniy

ATNUILAZANINAGAT AMZDUNTINNTS:

1) msvziinsifuguanisusduiiefiazanunsaieselinduidng
Uspinanniy

- i wihnsfnwuiudslunsdnsifuguadivuinigen
AeUsEne LY Youtube WUﬂﬁzﬁﬁuaqﬂizmm%’ma’lumsaaﬂﬂgwma
WumSiliuing OTT TV AiliudnstuussmenSama usognalsfing
fafivennidesdansdsduldsingmune

2) sduaiueuannIalunswisiuliamdemlulssmaanunse
wiulaludsmannsasemela

A3 7-1: mssaguUIziaunuAniuiswuanansiiuguanisuladulufanisinsiimiuuy Over the

Top
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7.5 MuwusseniAlun1sdauseguanizngy

sUn 7-1: UiimmﬂiumﬁﬂﬂiwuLawwzﬂfjuSm LL‘u’J‘Vl’Nﬂ’]ﬁﬁ’]5"UQLLaﬂ’]iLLGZJ'ﬁ‘quJuELuﬁR]ﬂﬂﬁi%ﬁﬁﬂﬂLL‘UU

U q

Over the Top (1)

JUT 7-2: ussenalunisdndseguianiznguised wuannismivguanisudsdulufanisinsiieluuy

Over the Top (2)
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JUN 7-3: ussenmiAlunsdInUssganznguizes wuamnanismiuguanisudsdulufanisinsvimiuuu Over

the Top (3)
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TIME
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a = v

NUSnwInN1IHNUSUTIUHURANIS (Capacity Building) TikAdmtdidtineu nans.

Tnefinguszasdiiioiatuainsnnuianudlesssdndsluaninnaiauaznisudedulunig
Wusn1s OTT TV wwmsufdianalunisiiuguanazmsliindugua OTT TV aaenauesue
feteiauovesiivinunlumsimununuimwindivesnany. Tunisiidugua wazdaaiuuas
aduayunsliuinig OTT TV suitiivinuvvhnisinulflulassnstd delidwehiiddne
nany. annsaluuioaldasaldednediuseansamlueman nsfineusuiBafoansdadu
favun 1 afa TnefidrsmnsiineusuiBe fiRmaianun 28 au TasmeasiBoaiimuanis ns
wisunsdrtinousy Womveanisiinevsy ededidrimnaznmusssinianistineusanis

UfuRnIs deasialudl

8.1 NMuUANIIENBUTNAIUZUANTS (Capacity Building)

& -’
ndanp.

AvuAn1sHnausdeUfUiAnsietenanndus 1304

wwInemsmiuguansudstulunanisinsiiatuuy Over the Top

JUNSN o FUINAU N.A. bEER LIAT om.00 — ab.ao U.

o ¥99UsEYal blom TU ble DI1AITDNTULUIA

®6M.00 — ®Mm.eno U. EN'VI%LﬁEJu

om.mo — o.0o Y. NIAENBAAINNS 509 wwImnsiiuguwansudadulufanisnsvia
LWUU Over the Top lnefiseazidunduialuil
® s5zuu OTT TV Uazn139nusstanvesusns OTT TV
® ANMAAIA N1TWIUSANSHATNANSENUYRARaN1S OTT TV Tu
aanaUsEmAdarelUd
USBnAansgolusng, ans1veiuning, Usewmadealus
Uszman1uae, Useinanade, Useindoodinsiae
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¢ uwumnsUdRanalunisiiugua wazuleuivdaasuuas
aruayunsliusnig OTT TV

® aAnINPalIALazNIsUINIS OTT TV Tudssmnalne

1%
a o w

NN FILNUNUININUTEN 0yl AoudaRs 3119
0&.00 - ool Y.  NNSUUTETMIUDINITIN

oo - obmo Y. FUNUNIIUHUANT (Workshop) 1389 MIIATIEVRAINLAZHANTENY
VoINS iuINIsves OTT TV lutsemealny uagnisiausiue
wlguiensiniugua deasuiazatuayunsiusns OTT TV

A3 AUAUTNWINUTIN WY Aeudans 310a

8.2 N3LA3BUNTIANITUNBUTUBIUUANS

Y

nMsUszauuAnfeanuiidneusuBiuanis uasnsiFeudydidisaunisiinausuds
UUANS

AU lddniunsussanuanuiunsdningu nany. lunsdamaniuilunisdanis
AnousuidefoAnis Fedtinau nany. denanuidanisineusindeufiiinng u Heasyaw
blom 11 b 1A ENTULLE Taed1iTnau nany. szy Tu et Amangautunisdanis
Anousudsufiinaifieliaenadesiunnine wazlddnmdouvioseusunazgunsaifisudude
nstinevsulimnganfudiuiuvesidrsannisinousidesUfiinng wiounsldrdafs
AMUAZAINAUTY A981UIAINAEAIN Larnmdnsaiveantsianisiineusidaufianig

WeoazwruulunsiansiineusudelfiRnistaegnadivuss@nsnm

dmFudidnsiun1sineusudlURnis Usznaumednminndiinau nany. lay

Usganuauiudineug nanv. lun1sinsieidgidnsiuilneusudaljusnis

Y

N15AanIUNIIAUSUKAsEuEUNISITSIRNaUTITIUGURNS

Pnfifuinulddndunisuszarnauiunisditngy nanv. lunsdemdgdntii
dninau navy. Minetesazauladhiunisiinousy wausingimsiineusudsufiinisues
Tassnsiildsuanusauie uasiinsneusudnimussquanidmifidiney nany. s
nedtinay nany. Wadunissoudydmifidtnny nany. uazsusinwuuneuiulv

MIIUINY MU EaZREALAETLINYRIEIN FUNSHNB USRI URNTS
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WanNsHNaUTIBIUHURNS

msfineusudaUfiRnisFes wmemsiiuguanmsutsdulufanisTnsvimiuuy Over
the Top Usznaulusie 4 @ laun 1) sguu OTT TV hagn1sdnlszinnvesuinig OTT TV
2) d0INAATIA ATIIUTNNTHATNANTENUVINANIT OTT TV lunaiauseinaanigaiusn,
an319010019n3, Useinadenlus, Usemenindld, Useimeaniiaide, UssinAeeainsiie
3) wuanaugdRainalunisiiiugua wazuleuigduasuuazatvayunistiuinig OTT TV

4.) ANTNABIALAZNISIAUSANS OTT TV Tuuseinalne

Tughuusn mefivinwsunseususmenisesuiefiassuu OTT TV uagnsiaUseiam
¥93UINg OTT TV ilelgiirsmeusuiinaandlafsrfuianisingiimiuuy Over the Top
TnssnazidonUsznevludelasiadisiiugiuresszuy OTT TV n15daUszinnvesudnis
OTT TV sswunlasldinusinisduglifuinng oTT Tv uazdudenniiliuinisuu OTT TV
wazgULuuNIMNeldanuinig OTT TV vesdlsiuins udeenslsAnanilesain OTT TV fie
Fudesmlnilunminauaomlitugldvimsuussuudumefidndaunnisanglviuing
winlumana 1wy Free TV Pay TV iludu Fagflviuinisluresmsdugnaiunuguasiediisiune
Tunsauauid feu FeildAansfinsaninrudiduiiesfeaiinisfuguanisudedu

TuRansinsyirdiluy Over the Top

Fathu Tududians aariiu3nwazesutedsanimnann nslyuins nieusied lvifiuds
HANIENUVBINITIAUIN1TAINaIRanaInluA1sUssme laun aaialssineaansgaiusna,
ans1ve1andns, Ussmedealus, Ussmenwald, Ussmenniaide, Ussimaosansidy tile
ilugnstlfiduinluudasssmadraduiinisdifugua duaduuasatuayunisliuinig

OTT TV agnalsludud 3

danvinyg AngNUInwazesusianmeainkarnsiiuinis OTT TV Tudssmelney
Aounaylvigidrsweusyhuwuuinialelfuidines Twide mslessinaiauazkansenuves
nsanliusnis OTT TV Tudsewelng way mstawsiuzulovismsiiugua duaSuuas

aruayunsliuing OTT TV luusewelng

v
a a = !

fiail AU3nwiaadn Wmdhitddne nane. agldduanud weedannudilaninty
Aoy szuu Aanasinsiaduuy Over the Top anmwmain AsliusnIsuaznanssnuves
Aan1s sawdawuwmamsiduguanisudadulufianisinsvimduuu Over the Top aNMSISeU3
fensdiAnwidnadsema ndeuisannsniudieuieusvanunistivesssmelnowagii
LU fdRainaunusuldegrunanzauiunisiiiuguanisudatulufianisinsiaduuy

Over the Top UB9ETINU NEANY.
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5718 %L 1 IUNTHNBUTUBIUTANS

[
LY

MNNUR

Y

n1sRnouTHIUURNsIuTuN 7 Swinan 2559 Hidnsiun1sinousIBIUURNIS

U

o w 1

29 AU Feusenaulumedmtnndinau nang. andinenee) fall

dinfanisinsviauluszuuflnea (3d.) U 2 AU

Aino1LILNSANEUAINITNTEAULFLALINTVIAY (Nd.) 31UIU 2 AU

v a

dinnguinenszaedssuaslnsvial (Wa.) 91w 5 Ay
dinuleuieuazinnisnszanadeuazlngyiag (3a.) 911U 2 A
dinlassnenugiu nsldlasiousolasevie (1.) 31U 1 AU

v v

wnmudsiaziiensenis wasiauigusenialuianisnszaneideawaginsiend

No

(W) 97U 1 AU

Y

dtinseygnausznauianislasstng Aserneanuazain uaziesosingauue (Ua
3) 911U 3 AU

drilndaaSunisudsdunazinuauaiuies (d.) 311w 8 Ay
drinunsgusasimaluladinsauwiay (nn.) 31w 1 au
naunuiuEostesSuunazAunsesuilag (58 S1udu 2 Ay

AnUsNSINsANUNALTALIIDLALINBAIAN (891.) NUIU 1 AU

ANUNNAILIDIANTITITN WAL ANATUNITUSNITDE199DY (V&) 31U 1 AU

lngsetovassiinsin aaenaiswuulunianwn 11.2

8.3 asuusziumanuneafiusumentsmiuguantsutsduluianisinsiiaduuy Over the

Top

lngseazBunl U N NdmsuduNugauiiRn1s (Workshop)

o Y a <
AN JoAALY
Y o A ) v ) ' a v ' o w Y a
Foi 1 Weativayulinsudatuly - auenuglussezsuduldasiiiuguanisuiatulufanis
I 1 1 @ 1 Y] I's [
paadullagradusssy vinulu InsviEiuuu Over the top Tudnwanisveluayae
Frugmheauiiuguaiivumnialy (License) Wintlunmsaduauuliinnsudsiulunainetn
nsmuguasgsls? Wiun wazasisudnlumiuguadioinlem (Ex-post)
- wennil ddelaveliiudnlviguszneunmsmelnsiiiiin
Tusnsyinnsamedeu Waldumaassbiusnisiumnane
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Anny JoRAnLIU

N

AneuIngivselifedels uazinualiguseneunisesuiy

U

' v '
a a = A

WisRuD L devmnuuniusnig sudenunvesevwaitiu

v
a o

anananInYINsiuINIg

- doavenuzifiuduieUseduiilimsdeuiulunisliusnsg &
anuAaiuItunsdifananeshifinisiiugua liesneu
fu vty msmounidomiillmngan, nsduaseafuilna
(9u IeArusnsududliansauliasiinisAuases
e19l5?) 1Hudiu

- LﬁmmﬂﬁmiﬁﬁuaLLa;ﬂﬁU%ﬂﬂiiﬂaLauLLé"g Usznounu
ForausuuriiazliliifinismiuguaoTT TV Tudisusn mnidu
wuil ifeasdofinduinaznelminanudusssulunis
wiadulgagnels? Ineluduuundidrsansuiulianufniui
fpaTniudesdnasugiiusnisiauldliladisenaineain
IUTudnsszagnsidvlnves OTT TV

- fifdoadufni OTT TV ensléfunseyganuula = s
agj’LuLLawwam%uLmUeLm (USMsTeya, U%mil,l,w?%amau, I0LS
m?iya)

- flanuAaiuinnisiia Cord - cutting Wuluaunalnnain

M Yo = I v Al [~
Tailausvandenswisduinlaidusssy

- nsfifugualuzes Net neutrality adsliduuuu Ex-post

WulAeiu
fiafl 2 1ilesannuinng OTT TV - auswuglvivenusudenuguseneumunumiuauase
TrusmsuAglivsmsiamzngy 3 Wiuan
pwilifomilllvnyay fulu v | - wweuugliasanudauimbsnulnuluauguauazesn
Tugugmhenuiduguativuwms aguuedmsunsiidugua OTT TV saufian1sfiasendy
Tumsririuguasgnals? Usziiumsidugualasmsifudiidesuinveunarlasd
$1unawiii

- Wuedhlsiany Wemildudunsieiuin wazisesniny

JuAweId liestesuniseniuue OTT TV

a

- dowausuzisessruunsamsieunsyulufngruneduans

2t
- fleanndanuiiuan CON Wudliusnisun Content
provider witiu wnedidlilddugiden Content lnanuias

udusesfinsiiugua CON viseldl ilulimiuauaiisu

NN
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o Y a <
A0y JoRnLu
§ P I | { v v H

4ol 3 \llosan OTT TV 1un1s - wWiwddle OTT TV lasulueugauds e nane. fidunay
TiusnsiAntulaliuiu vinuAnan maihdunanisainarauazmsldnuvesglduinmsegudn
IS NsIAlUNSATIVERULAY - gandedessSuuilamlunan
FRAUNAIUINTVBINANDENG}T?

15197 8-1: agulszinumauisfuuensiiuguansutsiulufanisinsyiaiwuy Over the Top

8.4 NINUTTINIANITRNBUTUGIUUANTS

JUT 8-1: usseINANISHNeusIAsUJURANT 1509 uuananisitduguanisudatulufanisinsviminuy

Over the Top (1)
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JUM 8-2: Us58INIANITRNBUTIALUHURNNT 1509 wuanenisimduguanisudsdulufanisinsiaduuy

Over the Top (2)

JUM 8-3: U3T8INIANISRNBUTITIUHTRNT 1309 wuman1sitduguanisudetulufanisinsviaduuy

Over the Top (3)
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9 F18NUATUNANITTUNUILWBLNEUNINANTANYITAY UUININTAITURUANTS
wvsdulunanIsInsiAdLUU Over the top (Competition Regulation on
OTT TV)

msdunilemeunsnansinuliuiyaainsaieuen Wetudl 11 unsiAm e, 2560 1
FaguszasAiletnounsnanisAnvinasiaiuaiianuiainudlafsafvanmnainuas
n1sudadulunistiuinig OTT TV wuamedfiRainalunisitduguanaznisliiidugua OTT
TV sfadolausuuziazuuimianismiuguaifivinwaussediinm nany. Tasnisdusun
diawmsunsuansfnuliudyaainsnisuandntuiomn 1 ads lnefifidnsmnmsdumuiomun
140 Au T18aziBatiuants nswdsun1sdunun Wenvesnisduuun Mededididiy

(%

nM5UsEiuNaNSENaUTH WagNIMUTITBINIANISENN LN dnsralud

9.1 NMUUANTITHUNUNNDLNSLWIHNANITANEI

& »
.

nano.

AMAUANTITAUNUNNDLNELWINANITANT

1399 wuImemsMiuguanisudstulunanisinsiiatuuy Over the Top

(Competition Regulation on OTT TV)

TUNST 00 UNTIAN W.A. bEDo LIAT em.00 - ob.mo U.

M 1A MBUTEYN U o §11INY NENY.

®m.00 — ®m.eno U. EN'VI%LﬁEJu
om.mo — em.cd Y. NATIUANU 198 KA. AT, §IUTY INTATWTUN NITUNIST NEANT.

oncE - o&.cE U UNAUDTIYALIDIALALANUIINNNANIANB1VDILATINTG ANTUATS

U558 lAYFILNUINN USEN il Aaudans 911

o unllungiinssuvessurulngviaiialan
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10 NSWAILITDLEUBLULTUGATINBLATNTITAATIZANANTINY (Final

Recommendations and Regulatory Impact Analysis)
10.1 feun1siusnis OTT TV

UsSN15 OTT UseAnianisingsiad (OTT TV) Asusnis Wiuled usawannadiaduLda

a s o v A 1:’41 Y a 1 1 a § @ @ v 1
W']MSUEWI‘VHWN'W]?NLu@%'ﬁ']EJﬂ?iiﬂéﬁﬁ;ﬂsﬁUiﬂﬂﬁﬂaﬂEJV]'NN']‘NIF’]?\‘]‘U']EJE)‘L!LV]’E]SLUWGLﬂﬂbLﬂ bYU

<

Netflix Hulu YouTube wag LINE TV 1Jusu
10.2 daisuauuzIugaingvasnsiiuguanisutatulufanisinsiiaduuu Over the Top

Uszmelnefodudssimaiianimaain OTT TV egluszezisudu lnauinis OTT TV Ll
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Suinmsiuinisut wa. 2554 uwastagdudadigliusnsuaslduinig OTT TV luseaunlias

v A= Ny = Yy o a o &
f Vlﬂ'ims}’]ll‘ﬂ@LauaLLu%ﬂaaﬂﬂﬁENﬂU’i%EJ%ﬂ’]iLG]UIWU@WIﬁWﬂ OTT TV /U
Policy Recommendation
Infancy Expansion Maturity ———
Now: l_ ......... -
* Prohibit inappropriate " Content Regulation: I
contents on OTT TV « Online Content Rating *
(Computer Act) "« Local Content Quota
« Advertising Regulation | .
« Infrastructure support A==
. * Youth Protection —n —n — I
.« Disability rights to Lo
Good/ Local : access%’;o,?tem i | Net Neutrality: impose
content supports: - ‘ . When infrastructureis ~ *
prepare for demand . ready ]
for local content G s m—
from global OTT TV Fe—bmm————————a
player. i 1
(From DE Funding) 1 OTT TV licensing: :
I leveled playing field
. 1
® T 3
—
[
I -~
Supports ( ) Licensing
F—————————————-i N
: OTT TV Registration: ¢ "\ Content (" * Network
] notify to NBTC : « + Regulation «  Regulation

JUN 10-1: Yatausuuzidauleuulunismiugua OTT TV
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\ioduasusshalnsmidaudduidsusslonifiAatuaglisifafissmain OTT TV
Wiy nsdaaialudunisdndoniludisusnduazdieligliuing oTT TV Sam
domldazmanlusiaiiias fudunisanguassalunisidngnatn OTT TV dawalsil

uugliuinig OTT TV Tuusewelneanniu

o anuwaueliiulevisameideudliuinig OTT TV Au nany. weduuszlewily

mﬁmﬁu%’aga wagAnmunsiiulakaznansenuNinangliusnts OTT TV lagazdn
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OTT TV Whgszuuluaugalussezndunelvifnnnuviniisuduseninelnuinigiy

a LY '3
AN INTIIFL

o \doflviusnmstinnntu nsudstuiieussgiugu OTT TV agdudunntu tnslufanis
Tnsitmigliuinsazudedusudnodemmenindundn Avinvidaausliinisiif
auaLiionuu OTT TV Tudunisdasnia itewduteyaliiuglivinslumadonsuy
waziaualidinafmusdadiudemitaddlasdudslufiuiiuy OTT TV (Local Content

Quota) \eatuayuilleminanlnsaululseme

o \lanara OTT TV funsnareuindugliuinsdumesidedadulassadsfiugiuves
U3n13 OTT TV o19nszyinisiniudyeial vseanqmunin OTT TV uesgagelidu
535U ﬁﬂ?ﬂwﬁuauamiﬁwﬁuaLLaT,ﬂivd']&J Net Neutrality Tuguuuy Ex-post iele
mhenuiiuguaisnnalunisdiluaseasuiledansddefinmszninedliuinng

Suweside Jliuin1s OTT TV uazdliu3nisuaneniy
10.2.1 Yarauanuzidaulauiananisaaasunisnanidavilulseimananazasneassa

fuinwnaueulsuisatuayulussezisuduvesnain OTT TV ludssnalng a1nn1s
ATIENYD1119903Ul8 VBN TEUATUNUIIUTZINARIGE) LHUnITNITaLESHLaziauinanisiu
drudui iy nsdaaiunsidaiden mvenelasedumesidausenuusus wasnisdassy
5379 Start-up gIRavLIAENLARILIANATS (SME) LieliussleviflsiAntuAndousduiiuay
desilufavanedn siell Jagdunisduaiuuazudndu OTT TV ludunisvenslasetie
BUNDSIAUTOALUTUA WaZNITENESNTINY Start-up §3NavuIAdNuazILIANa1R (SME) 5y
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1 Good/ Local Content Supports
Justification —_— _— Impact

« To support and stimulate good and creative local Operators:

content producers in Thailand « Operator would purchase local content

ﬁ w in lower price than international

» To empower local content to compete with international content

content « Creative and interesting content would

attract more subscribers and more

« To diversify media content in Thailand to meet revenue

consumers’ demands

Consumers:

« Diversity of content would meet needs
and wants of consumers

« Local people would be interested and
easily access local content

Implementation

* Implemented by NBTC and funding by BTFP

Regulator:

« Regulator has to consider and
evaluate good and creative content

« After funding support content,

V
N7 nnid
regulator have to follow up feed back

) ) ) W of producers and consumers
¢ Content Support Fund in Thailand should be imposed ]
in the early stage of OTT TV nanﬁ

JUN 10-2: Tatausuuzidaulevigronisdsasunisudniiomlulsenanswazasnasse

nsatuayulusiunsnasdenilulsenaiifuazasnsassdansguiadmnudndueeis
Basonisiiulavetgsia OTT TV Tusseziudu Wesanndunuresiomsensiudusiuyuain

Mlvgjrasu3nis OTT TV 8ansglviusnis OTT TV seaulaniivenenistiusnisidiunluiiuiiseg

'
a

fwurldunisassuniontviesdunfiniu nsaduayudinaddaiiunisniounisves
nsvengfieanan OTT TV luuseinalng lnenisduaSunaznsequliiingninilonifuas
advassalulssinalng vivliillemfindnlaeaulnedunidesnisuazaiunsowdaduiuiilon

s1ensna1eUsEnals

[y a

d1dnau nany. aunsaduasunisndnilenifuazaiiassalagnsliuiududn
dy ¥ o w IS v L% I | YY a
evlulng menalnvesnaau anva. Ineddinau nany. mhnussunduiusinelignanly
Inensuuazidniinlasens Andenguanuasianuilasunu suddintifanuxatunuli
Wuluauingussasdvesiasenis Yssihuimedmsudidnau nane. Tunisliude
nsimuaeulunssunuisanueliudina ndmalsslosiliduasamvnssunisndnilom

Tulneagnawnass

'
= 1

nslimuiieduaiunsndndemiifuasairsassdagsilinianisudadomenis
Anfnuaziinasuiifiesnuiunn dsaldglviuinnsludanisinsiimd swwdelsiuians oTT TV
Famuiomldazainuintu wazfiawnudomaindsssimaiidniisiangaiesas ufunisan
guassalunisidngnatn OTT TV dawalsfisuaugliuinis ot Tv ludszimalneuindy

wan N Msduasunuilomeaiiuselalatugliuinig OTT TV liesainillemnazyie
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Aepaldgldusnig OTT TV anndu Medlmsiedldusinsidnaenauiileminainvaiguas

A1U1I0ABUANBIANILABINTTVRUTINALALNTY
N15USZLAUANULEEY (Risk Assessment)

lunsaduayusazduaSunisndniemiulssmanavazaiieassalagiuvasiiuives

Ruyu nna. Tu 919iANEmeY

1) USuaweadunuilggnilaiieduasunisnianilemlulssimanauazaiiaassa

219 blLegane

v
=< a

2) namnsiasanlimuaivayuealidniulariungaeiilavesnnynssunis

9

¥
Y a A

3) 919909l ENSNeINSIUNISUSEIEUNUS NS RN AR luUsemalnensiueaena

Y

U =
NI

10.2.2 Yaiauauuzideulauigsanisindugua OTT TV Tuduluayyin

n1smiiugua OTT TV Tuszuulusugeinulusisssinall 2 sUuuudemsamsideu
AIUINas OTT TV Auniasaiuiiiugua waznisvelueugisiialiuinas OTT TV aIn
mhgnumiugua il gliusnis OTT TV lugukuunisameileuiivedniauasng ides s

muteeningiiusnisluguuuudue) neessulueygn

2 Applying Licensing Framework

Justification —_— _— Impact

* Registration of OTT TV players to ONBTC in early Operators:
stage: 1) to collect information such as the company ﬁ . pR elativ eiy less burden to OTT TV
names, owners and the office address to ensure the . .
existence of the company and 2) to give provision of ﬁ w %‘ﬁé?grihoéz%sﬁgége service to

information to the customers * Subjected to further regulation by the

« Apply same licensing framework as traditional TV to NBTC

OTT TV providers: apply to OTT TV when the market is
ready to leveled playing field to traditional TV operators. Consumers:
« Notice basic information of OTT TV
services they are using
. « Have contact/address of OTT TV
Implementation  —— services and able to provide

« In Early Stage of OTT TV market. NBTC should limit feed_backs or complains to the service
h ; . " providers.
intervention to the market because it can create barrier
to entry.
Regulator:
« Has to announce “Notification” to
public regarding the implementation of
OTT TV license

« ONBTC should rather collect only necessary
information from OTT TV players which provide service
in or from Thailand.

& « Has regulatory burden to regularly
* When OTT TV market is able to compete with other TV W investigate OTT TV market and bill the
platforms, it should be under same licensing framework nans licensees for license fee
with other. .

JUN 10-3; Yatauauuzidauleungaenisidugua OTT TV Tusnulueugies
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lugrasudunduiuvesdlvuinis OTT TV lunaiatiiuduediaseiilos AUTny1d
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Jaiauauwuyse d11nau nanty. Wussgnaldseu “amsidon” luansverandns unldiugng

=3

AnuUszasanazlvuins OTT TV luusemalneanameidoudu didnau nane. ieidy
Uszlevdlunsimfvdeya wazfnaumsiivinvesnainuaznansenuiinainglvuinng
OTT TV sawflssesfunsiiduguariiasnduaindinau nanv. uanani nsasmedouiioly
U3N13 OTT TV agaeliiglsiuinns OTT TV dedeiduuinislmidiindululssmalnedinang
aaosmlunsandugsiaunnIgliuinis FTA vse Pay TV waztieidunisduasumain OTT TV
medoulfuduswararmisautsdulunainiug Mneadesld sl lunisveduldszuy
n13 amedou ludswsndu diifneu nave. msasenseitudliuing OTT TV teefigauie
vanidsamsaisguassalunsidigaasvesiliuinig OTT TV Tnsgauszasdvesnisameidou
OTT TV Aaifiofuteyafiugruvesiiuinislusanawinty iwu deyate floguesuiem wazde
n3sunsUTEn 1udu wazenadesndsfudrinau navy. WellauUszasdezivdsuutas
sUnuuUInMded Wulieddvluansnverandnaiilelvddinau nany. awsafaniy

NsUlnvINAIRATNANTENUAAANEIIUSN1S OTT TV 16

184917315 OTT TV Imsvenes nanm OTT TV finsudedu wazdsnanszvuser
Wu%miﬁﬁm’]ﬂmﬁﬁﬂugﬂLLUUﬁuG] WU FTA wag Pay TV lngnsuenesiifina1ietaniansunle
MndukazadAgvesiesteoaieuiliiuangliuinfamsingimisefn s
wwuelffliuing OTT TV iWhdszutlueugnuiedugfuluaygmsieiin elidtnau
namy. aansaivuangszdousine Wy ngeneg Aldlunmsdaaumsutsiuseninagliuinng
OTT TV uazgliuin1sdue lufanisingiimd wazdnsiarsssuideon 1Wudu Tnonsuduls

OTT TV sglussuulueugaduieiiuisulueyginsedus lufansinsiablidunisusuln

Doy

a

OTT TV Fumszmangunglaisnafugfuluoygasedug un vilsiuins OTT TV lifleAdns
yasungrunemiegliuinislufensinsimiseduy lunsdsiuldssuuluaygeliuinig
OTT TV d1ilneu nans. azdesinuadfienuvesuinig OTT TV wageaniluusznia nanw.
Taofidtinanu nam. szsosmilfemnuaenndesiuszeznisidvlavesnain OTT TV ffinan
Tudnesiu

HansenuannsvsRuldsruvamelounazseuuluoygin sedliuinis OTT TV Ao
lfuinns OTT TV deanuniunaiszmanguuigainiaudilafinnsifugua oTT TV Tagly
svzuannsfindudisadnitos Ao Tanusuiefuditnnu nane. Tunisamedou il
Wiusnis OTT TV lusewmelng FlinelmAanansenuluiunisudsdu wazguassalunisdng
paraunidn luszegnds OTT TV Idsuniszifinduiesanegluszuulueygndsenad

AsTsutlennazng setiguliaufuniuauanzay iansenuder liusnisalgniede
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féusnmsaemsanansasuianimuesuinng OTT TV Afllusanauazannsadadefugliuinig
16 dw¥unansynusedriinau name. fie ditfha nany. aziasevthilumsivundenmes
OTT TV Idatau wagsrsusznimdosluoygyin OTT TV uanaind drdneu nany. sl
msgnihilunsifuguaiindunevdannnistduldssuuameDounagssuuluaygnd

W3NS OTT TV
n15UsEiUA7LE89 (Risk Assessment)

n1steRuldsrvvamelounazseuuluaygaungusenaunis OTT TV luusemalne
Jndudesdrdefisnszviunisuaznaninualunislilueyyialiiseunsy fegrudu
ynnfvualigiuszasdazliuinig OTT TV luussmealneazdesaazidouniemuasidninny
ludsewmelny onalifsgalvgliusnis OTT TV seduginiavenenisiiuinmsidiunlulssine

Ine dealviguslaasiniadentunisldusnisiesas

dwsudrdnau nany. msdeduldszuvameifouiazssuuluaugiauagliusnng
OTT TV aziflufanssunisifuguavesdineu nanv. Ssazdesvenisinasseuuszunauas
yeansiisdudionativayulufonssud SsenadimudsmeiutiinasuUssanm S
yAaINs TIudeszezalunsdnluiinineinsed s iieananan1saniuay wazdie1ininy
doadesnsszydinfiasdugzuiiaveulunmsmiuguasulassineuu Net Neutrality Sutfin
nnlassawesdiinau nanv. lutagduiiuenanssnuegsdalauszninfansnszaneidss

LaZNANTITINTTAY WazdaNISINTALUIAL

anvinedl wniiarsannazidenldszvvamzidsunazszuuluaugin zfednniunis

9 9

a8 e liiuiunIsTeNefIvatnatn OTT TV Tudssmalne

10.2.3 dausuusidesuleuigsanisiiugua OTT TV Tuauilann

IINMTIATINAYRIINNNNTAAUARAUTNIT OTT TV seniredsuinalng wasUseme
fn@nwiuisudiouts 6 Ussina Sauandliiiuinssmalnedalifinnsfisuguaninig
OTT TV mssuiievnognaateds bnandumsdnssduanumnyauveadevnaionis (amha)
U OTT TV msiwuadadadeomiladlaeduanluiiufivuunaniosy OTT TV msduases
dinuagdiond viensdrdailomvesinisuuumanresu OTT TV #usnvi3aauelidineu
NEN. ﬁmamwmiﬁﬁuaLLamqé’mmié’f@Lﬁméwam,ﬁamiwmiuu OTT TV nawduddiuusn
ms1ziilennsluinng OTT TV iAannsaenes uazfliuinns OTT TV Suudsdufunelunain
muUsdrAglunisasisanuuanasliinuuinig OTT TV vaeliuinig fe doiemitliusns

U OTT TV fula9 Aty d1tnau nany. AIssisunIsimiuguan1aniuiienimen1sdnsnmg
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vy OTT TV wivavdunistesiunisiiusnisderileonifldwmuizausiuniausnis OTT TV @9
Y a Yaa [ 1 = v Y Aa gj [ Y~ a, 1%
Aliusn1senaldisnisdnanlunisiagaanAunlduinisvesny saunsdadunisilamedeya
WNeafudailemnliusnisuu OTT TV Wgldusmmsuiaanumnzadlunisiiensuyudneme
nsmmuasaasduiiugiuvesniseenulauienisAuasaunnuasfeninaly vieil d1dnau
AANY. EUNTOLTITNISIALIARIVDIADLLNIUL OTT TV TUSNWL g NUiUNITINLSARIUDIED
Wavvuknannasulnsyiausausule ag19lsinny n1sAansandalseRsuuLnannasy OTT TV
A5EAMLADUUTUNINNIINITIAL PRIV UL NARN T UINTVIAY 1i9991nUSA1S OTT TV dadu

u3n1sfiin1sdnde waglasuanudenegluveuwnndidea asiuunanresuinsviminidu

doftugrunnnauaunsaiiale

<3

3 Imposing Content Regulation
Justification —_— _— Impact
* Every benchmark government regulates OTT TV Operators:
CEE O & CEE G ﬁ * May costs OTT TV provider to comply
« Online content rating will be on the same rules as ﬁ w to NBTC rules especially content

rating and disability rights rules

« Local content quotas will profit the
OTT TV player who own content
production in Thailand

traditional TV content rating rules and is a foundation to
youth protection policy.

« Local content quotas will support local content
production. Thus, will create jobs for Thai people.

. L . Consumers:
« Disability rights to access content will promote equal « Noticed on content ratings
rights to Thai people * Youth are protected from harmful

contents
« Disability rights to access contents are
secured

Implementation

Regulator:

« Has to announce “Notification” to
public regarding the implementation of
content regulation on OTT TV

* Need to register or give license to OTT TV providers
before imposing specific content regulation to OTT TV
contents

& licensees
¢ This policy should impose after OTT TV early stage in « Has regulatory burden to regularly
order to avoid creating barrier to entry of the market. l'lc;:Il'II:i investigate and monitor OTT TV

contents

JUN 10-4: Yaiausuuzidaulevigsionisiiugua OTT TV luguiilem

Tudrdudaun Av3nwiidelausuuglidrinau navny. fiansaniesnsivuadndiu
domita¥slnegnanlufuiiuuunanslesu OTT TV %3e Local Content Quota Tagdiinau
navy. anusauisnisduadudedominanluglsy fududrunilsvosnguune Audiovisual
Media Services Directive vasafuznss113n1sglsantszendld Tnssuunddiuvesdoiidon
Inefiagdoslivinislunannidondeiilovosdliuinig OTT TV luvsemalne iiioifu

nsduesy wavatuayunisudndeiiomingludaiiasshmeliusnisuuunanasy OTT TV

Y a 4«

udadunleuiglunsnsyduliguandodon wazdliuinig OTT TV Tulnaiianisusud

Y

wagiasuaieauaansatunsklsiunsiuilonAugliuinig OTT TV annssdseinaled

'
a

897w Weludnisadrlenaninisinausunsuindeilenlvinuaulne n1suiedvdnsde

Wemngludsnausena wazidusingiulunisWaungudsiunisnandeiilon (Content Hub)
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vaeUszinasoly agiuladn ulsvienisimuadadiuiieninaindaedndnluiuivy
wwanesu OTT TV Wuuleunefideniuiuwuimianisimuasyvgiadeadeassd (Creative

Economy) 8nse

dmsuulovisnmsiituguamsinuiemifsitestuimsnisduaseadnuasdiend
wagnsidndudonvosdinisuuunanvedy OTT TV Hu fusnwnauslidrinau nane.
fdunsauanamnzasmugluivulouendn 2 lsuiefinanund ey esanaunnsns
fuasoadnuazdiorifunadninadouiiiAnannisinsaiaiomuuunanesu OTT Tv

Usgnaufiunistduinsnsmmvualgldusnis OTT TV agdesduduinuy waregneunisadnsld

|
a =

13n13 Fudumasmisiugiulunsdansesifusudedomigliuinng oTT TV Tussussina
UftRfulaeily Tudureslsuemsduaiumadnfadomuesfimsuuunaniosu OTT TV
dtinanu nany. arunsovulduuimadedduiumiisauiifugualusiiaussing dufe
n1sAvualvig usnis OTT TV agaaliuinisAusIeneunudes (Closed Caption) kagides
U3381807W (Audio Description) ieduasuliAnnisidnddaidoniuuuinig OTT TV ves

NNNSDE1MNNALUNU

eXp

IS =

Tunsdesuldnguunesuidom dwinau nany. Fosiinisamadou vie eenluoumyn
Tifugluinng OTT TV idereu ileliusznmdesnisiifugua OTT TV amnsadaduldls
Tagl#n1sifuguaiionBunininisuuy ex-ante sniiutilemiifu UGC fagiauoldi
nsnTadeudionuiilemilidmunzay viedl d1dnau nany. msnsaaeuliuidaiinain
OTT TV Iffinsveneiegrudusasdeiion warduinmuddusulusudomssnindu

wandeneu eadumslifedussaiunselitudiaulutasuduvenain

n1sffuguaLiioniuu OTT TV dswansgnudedlifuinig OTT TV lnsasifiunszuay
o1 dunafissuyulunisliuinislunisufifnungeine wu desdaisaisvessiens uansly
Tl duInsausadiuldegrsdanu danudemaenisindnlulszimalneaiung Local
Content Quota dsauazkanndonvesidommenslstudiinmu nany. Savmussersuny
Foawandosusserenin Wudu dufunisiisuguasiaduguassaluniadidgnaines
flsruinig oTT TV Tusaiedigliusnisldsusisnfmeniomuaranunsadonsulfies Taodinuas
wruonaldsunuduasesninilomiizunss ingan uazdfinisasdandlunisiuans
windleufuyanarill dusunansenusio nan. Aeflnnsglunissisusznmanisiiduguasiy
Hovedradaiau sufsdnuszyuiuilennufniuaisisugdenississzniadngtn
Tnvdinau nany. azilnnsznihilunisinamuazasieaeuingliuinig OTT TV UfdRna

nnseileunusenia
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A15UsEliuANULEeY (Risk Assessment)

Tunsiiuguadudemliiasdunsdasaisnents nisdamidemaemsiudely
Uszimnelneniung Local Content Quota #39N159AYINANUIIENEUNUFL LAz FEAUTTEEN N
Srudumadfiudunuresdlifuinig OTT TV fedu Jsoraldfuussuanglivims ot vy
Jaqtu sdsenaiunisadguassalunsdndgnaiadmiunelndiagliuinslulssmenas

Aliusnisluseduginig

agdlsfinu mnusennsiduguasiuiieniuu OTT TV 813agvinliAnguuuues
Weonmildwmunzauladite Feagiiliensdenismiugualuniends wenantnisldifugua
Wevuw OTT TV FavinvAnaulidviniieniuseninegliuinig OTT TV wag flAu3nng

Tufansinsyirdsedue

10.2.4 daiauanuideuleuiganisiiugua OTT TV Tudulasetnguuu Net Neutrality

dmiunisiiduguauinas OTT TV luarulasatneuuy Net Neutrality Fugnwnil
Yorauonuglidrtinemu nany. sennguune Net Neutrality uazdaduldidlonaranisliuinig
OTT TV 11gtasn3ve18# (Expansion Stage) Faiifovstian1azmaindrsdanaiaainsiuau
Hldusnis OTT TV Afuduetesinga UizﬂauﬁumiLﬁuﬁﬁuasiwiaLﬁawaﬂﬁi’m’swﬁﬁu%ﬂ'ﬁ
oTT TV fntulmsiluudazd euinag OTT TV IdSuanudsy wasiifléuinisundy
%ﬂ'fﬂ,ﬁlﬁmm3Lﬁm%uLﬂuasjmmﬂsuaw%mmmi%’udasﬁayja (data) UulATIIBYRIRLTUIANS
sANUIALLALIUmMDSLTN Lﬁaiﬂuﬂws%'usumﬁaLﬂfameuaqiﬂﬁu%mi OTT TV agrevdnideslals
nnsAensaitinaunsldnudeya (data) lugiinAe@enldiinvesusum Ericsson® uang
Tiiudn Ysununisldaudeya (data) vutaSevreInsdniiadsuil (Mobile Data) 1u
U w.@. 2564 maaﬁagﬁmﬂ%ﬁﬂ%mmmw 6,000 sz lufsaLAay Faufnguunni 12 whan
USunaunisldanu Mobile Data Tul) w.ei. 2558 fifiuSunas 500 mzludseiiiou waznisainnisel
wwaldunisldau Mobile Data TalanTud w.a. 2564°%° wuin Usunanisldau Mobile Data
Zouaz 70 veaUSunamimun Wunsldauiiesuraialedeidonitunisuinig OTT TV uas

USMTIALaUULNanWasU Social Media #113¢)

'
v A

9il Toustnd Ay gavesanudnluluniseannguune Net Neutrality iloiiugua

@7

Ao nsiamgnsaliglrusnisinsauuAukaBumesiin vimsianislasenedumnesitaves

= | 1% Y aa a o Y = a a
WULW@UiiLWqﬁ’JWNMuqLLuuGUQQﬂ’ﬁIsUQ']u@QUaﬁﬂqiﬂ@ﬂiﬁniLGUr]a\TUiﬂ']i OTT TV hagusnig

2 o, https://www.ericsson.com/res/docs/2016/mobility-report/emr-raso-june-2016.pdf
> fin: hitps://www.ericsson.com/res/docs/2016/ericsson-mobility-report-2016.pdf
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AleduY vuBunesiln nien1sanveuRMNINNIITUAITeYA (data) Y8IU3nIs OTT TV vilw

a

flvuinng OTT TV lianansaliuinisderdiemdonmnmiald uazdlduinnsuaionislal
anusitnfauinig OTT TV finudeants wenani dliuinslnseanmuuasdumedidn o1ald
FBnsdananaudldiunsiidnsiaynianisuimsdanisteya (data) Wviiuusnis OTT TV
yasmueaiiatdunislawan wagsilviuinig vesmuiinimshaulasinnituins OTT TV ves
fluinssedu diu Bnnsvesdliuinmsinsauueuuardumedidn Judunisumsiams
daya (data) ¥03U3N1s OTT TV ag1elitlusssu wazirlugnisindunisudsdulunan
n15luTn1s OTT TV lnenguune Net Neutrality azidruniunumlunisiiduguanisuinig
dnnislasstnedunesidavesiliuinisinsanuiauwardumesile idulvegradusssuiu

ALUSNNS OTT TV wawildusnisuangms

4 Regulate ISP via Net Neutrality

Justification —_— _— Impact

* Once the OTT TV market reaches the growth stage, it

inevitably leads to the substantial increase in the data Operators:

. ) « Burden on the telco and ISP to expand
traffic on telco and ISP’s network. ﬁﬁw the network capacity.

¢ OTT TV and other service providers
have a high-quality internet to deliver
their services at their best effort.

« Telco and ISP’s congest network management will start
to severely block or throttle the legal OTT TV and
other video services such that it greatly affects
consumers and content service providers.

. . . Consumers:

* Telco and ISP might unfairly treat the traffic of other OTT « Ability to access the lawful content and

TV services, while privilege its own OTT TV service. services on the internet without any

unreasonable interference from telco
Implementation @———— and ISP.

« Finalize on the co-regulation model between broadcast

and telco departments of the NBTC as net neutrality is a

cross-sector issue. Regulator:

« Has to announce “Notification” to

« Issue the NBTC Notification regarding the net neutrality,
empowering the NBTC to perform case-by-case
investigation after receiving complaints.

public regarding the implementation of

net neutrality principles.

/w w « Has regulatory burden to investigate

« However, the net neutrality should be implemented ~ the complaint regarding the internet
when the network infrastructure is ready and the nanb- traffic treatment of teco and ISP
broadband market is highly competitive.

JUN 10-5: Yatausuuzidaulevigronisiiugua OTT TV Tusulasadiewuu Net Neutrality

Tun1suduldnguune Net Neutrality 191 uuSunassussimalnetdu AUsnund
Yarausuurlvidingu nany. szdesdniiunismdeaiusiuiusenivaenulnauiny way

[y |

g1e9UNTEAFsmaInTFdNgIfuLLININISMAUQRAsTINAUMEN MUY Net Neutrality

¥
= ¥

Jududuusn 1fleaan Net Neutrality Wunsdliiinduimgnamnssulunsiifugua Taeiy
Fommmszninsgliuinsludanisinsauunay §l¥uinng OTT TV Ssilveuiwneglufianis
Insviend wagldusnisuanenie Tulagdu LLu’mwmiﬁ'ﬁUQLLaﬁ'zmﬁ'mw’mmamuﬁgqaaaﬁuaq
d1tina nave. delifianudaiau lnedunsinsandusensdiasanulaasdudaniidunis

Wluasiaaeunsaliitintu Asiu naunistsduldnguane Net Neutrality d1ineu nae. aas
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AMAUAAITNIINANYINUINTANUIAY LAZEIZIIUNTZAYLFL AL INTNALULNDUDUNUE NN LU

nsUsAuldnguane Net Neutrality tderiou

mendsnnsmdeasuidemihdilunsiifuguasengmang Net Neutrality Tusgéu
aeu wagdiniFeudesuds drina nany. Fsazaunsnsranguung Net Neutrality Lite
MAUANAINA15U99 Net Neutrality waylieruradiineau nane. lunisidrlunsiadeunsalde
fnmiintussviagliuinsludanisnsauunes §lsuing OTT TV uagglduinsuatenis
mwé’ﬂmﬂﬁlﬁ%’uFﬁaﬁau‘%aumﬂ@u‘ﬂm 6‘?}@Lﬁué’ﬂwmmmmmmimiﬁwﬁ"ug]LL@LL‘U‘U Ex-post

[

WuhgRuIilsuifugualulsemaanigowsni ans1veruding Ussinannals way

Y
[

Uszinadaalusld viall drdfnen nane. fdeaisseTadesanudaaulunisimuandnnis
Net Neutrality LL@%ﬂ?WN%’I%Qu%@QﬂQMM’IEJIUﬂ’]iﬁ’]ﬁIU@LLa \losaniivInwamuin d1idnau
nany. Idengmuneidednsvesléuinig dearunsadeasouse nanv. etinnsdilasy
ANLLABATOUAEMIEIINNTIIUTNTIMTANUIANYed SUluaug naeld w.s.u. n1sUsENDY
nan1sinsauuIAN w.A. 2544 agnoulad kazilnnulnalAesiudInsN1s Ex-post Yaanguaneg
Net Neutrality &3ty fiuSnmnianudiudt drifneu nane. awnsadidenguunsfananun
fwulvdeulvlunisoassufianudaaunntu uavsllilunguune Net Neutrality (iesuss

weale

aneil d1ifnau nanv. aseen wazteduldnguune Net Neutrality iloUssinlng
fianundeuniwnunsdnds waznstiusnnslasenedumesidauseauwuus dewihlianwean
nsliusnsdumesidauseawuuainisuteiuiuegauysal Usznauiunisvenesfiivenain
nslusn1s OTT TV TUdea Expansion Stage wielvinsdaduldnguang Net Neutrality iuld

pgvAUmRaNNE waziinUsslevudufiuyndieninetes

MUTnwdiasenansenuannisdeduldnguang Net Neutrality Litefinfuguanis
Usmsinnislassnedumeside uwaznisfudidoya (data) voagliuinisinsauuiauuas

a ] va X \ I < & % o &
BULNBILUS 11/1Lﬂﬂsﬂu@f‘|']\‘1LUUﬁiiN@@ﬂLUuWQWN@ 3 AU ANU

1) wansgnusedliuinig - dliuinisinsruuiauwazdumesida e1adeauuniunise
Tunsvereanugveslasaigdumesiaiolidanunioudmiunsliuinig uay
au1s0sesulIununsiuditeya (data) $ruaumniaziintuainnisldusnns
oTT TV Ineld38nsudmsinnislassiefiaummauna nutdsionuniunssluns
AUANALAMYDINTITUINNTASY vuBumesidndnde ewnainunumianadlu
As¥udsuinisuudumeside ludiuvesdliiuinis OTT TV waruinisdusg vu
dumesidnazlasunisuntesainnguuie Net Neutrality lilsigniiniu anneunmnin

nssudedeya (data) wasdenufjufangliusnisinsauuauwazdumesidn vilvili
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U3n15 OTT TV #8aszlunislduinisdumesidandnaainlunisliuinisvesnuun
AlEuInsatene s seRuauA NANgaNaansaliuInisle nguune Net Neutrality

Fadudsnsdnasunieauliminusnis OTT TV wazusnistmivudumesiin

2) wansgnusedliuInITUatenia - ngvinng Net Neutrality 3yl ldusnisuanenia
tulaladn gldusnmsiavslumsdndiuenndindu uled wazusnisdug vuBuwesids
Ngnngrunelaediaas UsiAann1sunsniean1sidniausnismaianngliuinng

senwinulazdumnesiin nglufinaunaduaunis

3) wWanIENUReMENUMAUaLS — d1nnu nang. slnsentinlunissengruiy Net
Neutrality kazn153nn1s3uilianudnivansisazaonissnenguuneg Jadulununse
vumsund usenadivsziauauriimeluisesnisivunmsinauesmannig Net
Neutrality 1idntau 1liesa1nnguune Net Neutrality foidunguuielnidndiafide

a d‘ v aa 14 v ! 1 U
antdgdlwsewemdnmnglulszimaninisusenialdnguunedendnegluiagdu
wananll drtineu nany. azdasemihlunsmiuauaiadunigndaainnisieduly
ngviune Net Neutrality lngagdaadnlunsiaaeunsdideinim wasdesoassuieiiu

MIUIMsInNTsiasanedumesidavesyliusnisinseuuinunasdumnesiin

n15UseiuAULdee (Risk Assessment)

Y a

lunisiduguasniulasetigwuy Net Neutrality @19neliiiausediuainglausnig

Y

1 ¥

Sumesiin 1o991ndaNansnulagnTIRaNITUTNISANNISIASIIN8LaYNITSUAITDUAD Y

Aliusnisdumediie wenainfidienafinnudsasesnisseudiiniazdulsuiinveuly
n1sMiuguaniulATineluy Net Neutrality Sufinainlassasisvesdtiney nany. lulagdu

NLenaeUegetnusEnInanNIsnIEuIdsawazfan1sinsial uwagianisinsauuinm

10.3 UBLEUBMUSLNNLAY

WeatuUsgansamlunismiduguaianisnisnszaneidednazianisinsiieduazatiuayy
T AnN1SHYIT U1 TUsTIN NINUSnEiivataustuziiuRulAnied1dnau nane. sdunis

Usvaunuiunheaunifeitesionuuimalumsunladymilulssifunsalull

Y

o UszihwSestymavans Wewn Yymadvdnsidudymaieiliuinsseddlunain
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