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izl fusulnsvimdvesUsssnauiaseme duszuuniaiufusas
szuuadauazamifion wuih SunuiFunilnstadinuszuuneiufudsuuisiuegwedos
Fausifeunnsia — fuem 2560 oglsfin Joyaideuisweu 2560 nuth SwaugSurulnsdim]
sussuunAuRuIIL 5,636,000 au Tnganasainifounountinfisadntios vieuszana 2,000
A TuvngdunudSusainsimiinussuuiabauaraiieuiidau 979,000 au il dndaudur
Tnsviedknuszuunefiudusedndiudfuainsiaiiussuuadauasanifosfnidudndiusosas

85.2 Ma5euay 14.8
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1.A.-60 A.N.-60 i1.A.-60 131.8.-60
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ndeyadiuugsuilvivgadundnlussuuien.du. 11 40 anndl (87.5 MHz -
107.0 MHz) 91n9ndesns (i 1n3esiuing Insdmiindoud uiivide uazaeufinmes) lundiud
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(1) Ha3n19d01¥n (Traditional Professionals): #asrenguilldRuasmulunisuda
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1901TINUIAIVANNITNENABULNUA
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/ Iwmﬁuuuumm‘.u 13 OTT
: 4 . Guniuiudunead
A83518A54 (Pay-per-view) * Google Play *Amazon Instant Video
(Transactional Video
v e on Demand: TVoD) * Vudu * iTunes
WIMHUAIA waz Blu-ray
ADUNUANTT = MLB.TV/ESPN
IS.I LAaN13 feNanEAt
! 2 . i
’L v & v . uasANIn l\'illnl.ﬁuﬂ'\ﬂu'laﬂi'w ADUNURER - CBS All Access
AUINS InsviAuuuy o
— nseanaInA R TR
eI (AFsusn) TIeMs (Subscription Video on  gg33tianaumus - Netflix/Amazon
Tnmiuaz Demand: SVoD) Instant Video/IBO Now
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el nfunaumudisuTld (Syndicated) -
UAZNTALUR _' Netflix/Amazon Instant Video/HBO Now
finssausald
eded -y I Ty .
Tﬁ\ﬂ') Gannualsenn (Advertising-Based Video on Demand: AvoD)
\ *YouTube *Facebook
¥ - = we .
i ‘ dafraiionndn (Traditional Professional) Ha7iiaeIm (Traditional Professional
u . éﬁhﬂﬁqﬁﬂﬂﬂiﬂﬁiﬂﬁﬂilﬁu (Professional Amateurs)
ADULNURA
dafiloadandu (Amateurs)

fiun: Boston Consulting Group (2016)
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421) wazglsunzTueen (Wulnsesay 355) (Digital TV Research, 2016)

467,000,000

wovlEmldl 22,000,000 +2,023%

1,330,000,000

fzIuoannasazawInmile 255,000,000 +421%

1,980,000,000 Eq 2021 U 2015

glau (aziunan) 454,000,000 + 355%

3,590,000,000 +211%

a 4
ouisnld 1,150,000,000

Sy lSa 18,400,000,000 + 220%
GIGHIRILN 5,700,000,000

o 0
Eﬂi‘ﬂ (Az3unn) 6.000.000.000 14,600,000,000 + 129%

BLAINNUD 15,400,000,000

fian: Digital TV Research (2016)
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srelasauialanlud 2015 fiun: Digital TV Research (2016)
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