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AN 1: N1SUBNYRISIENS PSB Ya9ans1va1u1INg

Nations and regions representation (frequency)

OfFcom

How often PSB audiences think they see people from the T ——
At least daily

nations and regions on TV AL least weekly
H At least monthly
Hess often
H Nevei
% of all UK PSB viewers % of PSB viewers who live in those regions m Dm‘trlnnw

23% 20% 25%

27%

North of Midlands & London & Southwest  Wales  Scofiand  Norther Morth of Midlands London Southwest Wales  Scotland  Morthem
England Eastof  the reland
England and Eastof and the Ireland
England  Southeast England Southeast

Source: Kantar Media Omnibus
Base: All adults in the UK who ever watch PSB channels (N=1,848), North of England (N=453), Midlands and East of England (N=473), Landan
and Southeast (N=485), Southwest (N= 163), Wales (N=08). Scotland (N=183), Northem Ireland (N=113)

Question: Q2C. How often, if at all, do you see people from the nations and English regions on television nowadays?

ffinsannuadvnuAniuvessssuluansrenandnifidenmuninvessienislu
50U 12 Wil @uuinauvesiansnnnundiudunguey) wuin Yssvisunnngudiulvg

a a & | a a a M v o X A a d'
UAIUAALAUIT F18N1TUDITDY PSB llﬂmﬂ']‘WLWll@‘NLﬂll lulmumiwwmmmumaumimaEJuLL‘LJafl

IS J

oy usag9lsnA selinquantiseny 65 TulUuananuAniug) AUNINTBITIENITHERT (NN 2)

=] a_ < N = o a
AN 2: m'mﬂﬂL‘Vi‘uﬂlaﬂﬂizﬂjﬂﬂlu°luawi'1°lja'1mﬁﬁ]nwuﬂaﬂmmWﬁHn'}ﬂuiaU 12 ADUNKNIUNN

Figure 1: Opinion on the quality of programmes over the past 12 months (% of adults
with a TV)
m Stayed the same

Improved

m Gotworse

All 16-24 25-34 35-44 45-65 55-64 65+ ABC1 C2DE

Source: Ofcom Media Tracker 2014. ‘Don't know’ responses not charted. Q20 - Do you feel that over
the past year television programmes have improved, got worse or stayed about the same? Base: All
with any TV sets (2,016); 16-24 (285), 25-34 (316); 35-44 (324) 45-54 (325); 55-64 (312); 65+ (454);
ABC1 (1,045), C2DE (970). Prompted, single code. Significance testing shows any difference
between any age group and all adults and any difference between socio-economic groups.
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P a0 9y a ' ' a a
AINN 3: LWQ}NaVWl'ﬂﬁi']Elﬂ']ﬁllﬂimﬂ']WLLEla\ﬂ,qu'J\i 12 198 UNKNIUUN

Figure 2: Top reasons given for programmes getting worse in past 12 months

80% Base: All those who said programmes had got worse (30% of adults with a TV)
0

m Adults (16+) 16-34 m35+
70%
60%
50%
40%
30% -yl 55 |22
47
20% 43 a2
3200 34 I 5o B 32 A A
26
10% 19 14
«-- W-SB-H@-pmm
0%
More Lack of General Too many More bad More More sex More Other
repeats variety lack of reality language  violence antisocial
quality shows behaviour

Source: Ofcom Media Tracker 2014. Q22 - In what ways do you think that the television programmes
have got worse over the past year? Base: All saying programmes ‘got worse’ over past year (639);
16-34 (114); 35+ (525). Unprompted, multicode. Only top individual responses are charted.
Significance testing shows any difference between age groups.

nnan1sd1sIaTinadutsulwiiutnisauiiunisves Ofcom Tlddunrosdnsi
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ANUSANS waznishratulusatnvesdelmdulisgradusssy

5.2.2 myUszdiuyadiaduanudildlufansinsiimivesanninglsy

msUszidiugaradumudililudanisinsimfluanamglsddunsfnvinanuideves
Thomas W. Hazlett Jurgen Muller wag Roberto Munoz ‘Tjﬂiu%‘l‘lLLiﬂﬁﬂﬁNﬂ’]iﬂizLﬁuu“aﬂlﬂﬂgu
Fandnn I8Tnnsseytlymivesnisine viunvesnisfinw wazdumeulunisne Sailugua
nsfnwn el
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(2) Usuwitazihunldlunisfnundun

avanglsuiinnsiddsusitunisesneinalnsiimiainszuusuidenlugszuuiinea us
0619l5AA AFnsnndsuiudininugaenn FaAnanulidaaudn agvihednslslinsndeuniiu
fananndululdognmaifastsrauanudusa il mhsnuiituguaidedn armeingiuani
Aeduldnaneidudosdalimisnuiitugualdannsaduiulevisnisdsuiuldodiaiui
NaIAD miLUf?iaum'mzé'}%’ﬂaaﬂlﬂwﬂ'jmﬂﬂ%’aL'%aua]zmmm%’ué’zgzgmﬁﬂmzwﬁ%maaléf T
mngaui dosaiaussglalivszrsuiuilnadatedamaunsallunissusaiilussuuiinea
Turnsdivsssmuiuilnaffsenuduafazaslunsdatodameunsallunmssuruiininoasu
vniazivanaatiuayuiifiome

(3) tunaulunsinuduat

- msUszdiuReiueuniweauauiifinnuniwesauauaiansathlld
1u (Digital dividend) ndsnmsAsuiulugitlussuuiineaiadaduile

- m3Uszgdiuinfumliisveslduinmeseduslnauazgunsallunmsamuveslfuins
ilusyuusinea

- m3UszdiulamsmansalifeafugavesndunuiidmniuAsnsinsdwiindeud

(4) wan13fnw

Mnmsfnwannsaazllidn maBsuinuldditlussuuAinearunagldnalang
HapuUszna $ 500 - § 1200 seau (BedusgfuuIunvosusazUsziva) uonani Sslvinandn
Aeafulsunsunfenensififianunainvanginntudae

ndegadieiu aniulddn msvssdunansenuiiinanulevisduanuisansgyinsiy
wdnafleldvanssuuuuiaadosfieludswiinanarluBamnin fdasdnigudnsliiedodolu
Bevinaandumsiienginansenuludauassgmand daunnsliiaiosdeludanunimazidunis
insrzsinansevumedans (Social Impacts)  Feaziduiilonmdnveaniseusuluniil Tnonns
AATNTANNFIANAINE1IANITONTEINLAKIUITNTR LU UEBUDY (Survey)  ASEULAANTSE

(Observe) wazn1sdunwaliungy (Focus Group)

5.3 M332YNANIENUAUFIANTABATN1SVIWUUEBUANY (Survey)

[y

Winlwnsanduanalufanisnszatedeswazianisinsviml iJuldegrafiuseansninuas

Y

UsznSua asatlafenansznunsdiauiiaziinduliosainnisteduldnguune lidnazng sulau

)=

TaUsAU vawdnseianiseanddmisinases I8nsntdlunisssyieransenunsdiauaanganall

a [ =t

nannanedmenu wilsluisnsilasuanudeues1amileAs NSYLULERUANN W30 Survey &l

[
P=1
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(1) M3szYAIIUNaN (Major Research Questions)

A va o

nMsAeA1aNvantunTIde 1Wun1simuedsfgidedenisniu Ingaslidiudsenoudfay
=

Y

'
o
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Tneuimed - iilegauszasderls? lols?

ABUNLADS — ARuRwasylnlry? THlusknsuUsEIniru?
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a A

INFIBELNTIIU WIBTEUAIUNNIEVDIAEAYLAY Alad1n1ulseazBunnTauAqud

Y|

poasfnwle fie “Jasuldlusunsamslnsdnwiinfouniivedeansiuginagiels”

q

msfnfiunsIsedndunisgdessisiniuisany wWieliineudinin viengudmuneaunse

[

rladanu uazmeudnulureuunnsiduliie Ssmstemanuasineasdeaiimunzauiios
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foalvingutimnensu Snvsanunsaussviaminennsildlunsiniselasnde

yiail sheghsvesmaumdndilaisany e

5143y — annsausuidudonufivansauld i “Uszeanslunganne deingseming
nMsRunsUssabay wagldanlunisitainguiuwalng”

nslawaninafulssrvuedils - aunsadudumonivngasls §ai “nslavannig
wilsdefiant denaronginssumstodudnvesisiuetisls”

Insaiinansznufulssrvuegndls — anmnsavsudumnufimngauld dsd “s1enns
azAsTLARIBENAIANLTUITS danansznusennAnssuvesenvuiifuralaglififunasesnesedune
9g4l5”

(2) msszynguUszeInsfiazd1329 (Population Groups)

Uszrng mneds nihevestoyariomniioglureudneiidosnisinumnuitouly Fweauiun
U3g91N3a15 0 UUNANNTOULIATEIUSEAINT et uunaudnunyveslsyying vl lunsd
nsfnwinansgnuannnistifugualufansnszareidsuaganisinsdmity Uszaans nunefs

Usgywunddnladiudensdinseenng seleu Usena aaenderdmisnases lidnasdugsu

Tuayyn dinvintlomsienis §Sususenis wsedsuilssenis usu

ndege  “Tosuldlusunsumansdwiinfeunivedeansivainagisls”
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Jo3u Ao nauUszrINsNazAny) lnefiagdesdlefninugnasiniguen (External Validity)

Fanponsonedalgussmnaidmanglaegnsgnies

N19188NNENA8E19 A I1UIUUTEYINTNABINSANYT Fansidenngusieg1atuazyagli

Ya

fifeUsendanaazningins dsmnesnisulszauildlunsiide andgywlunisuins
famsld Bnsdennguinedne uazauiaveandudiesauanansaidentd
Fdendogsanuszeing Iva1e3s usisiannsavilaied 2 35 nisidendaeg iy
g (Random  sampling) F3mstlandnynautesnguuszeinsdesilonaing fuflagldsuns
d1579 waznisiaendaegruyulaigu (Non-random sampling) %sffiduazidensietnanuiifive
foamsneldideulousesnsnussrnsfivunlithedu dadiseandeadsd
n3L8eNA18E19wUVEN (Random sampling) Usnaulusie
- mMsdudiegauuuiisruy (Systematic sampling) nsdudegnanuudl §iTeazdesende
eteresUszwing lnsidenaanaviidivualy fog1aulszing 1,000 Au Feenisduiaogns 100
au nifuevazdundonyne i 10 s
- maduiegneuuuuisdy (Stratified Random sampling) Mmsdudtegauuuiagdesusn

1 Y 1

Usznnvastszynsilungudesnsetunauy udrddusmedaueniu dee1azldisnisduuuuiiense

duuuuiiszuunle

- mMsduinegilagizdnassian (Quota sampling Msdueghamaidosulinguues
Uszmnsudrinasslamnliusaznguaiudndiuvesussrinslunguiug aantufvhnisduainnga
Tanniidnass

n1siaanadagnawuulaigu (Non - random sampling) Usgneulume

- nguieesuuvaingla (Volunteer sampling) Uszrnnsenandungusnegisnmdiuu
ARRERRVTY famadennduinedrauuuienrazdesdimpouunuunonaading

Y

- NANFIBEIUUULAIEAY (Purposive  sampling) sefinvnanzUssrnsiifidneazn sy
hUszasRTivs ANty

- nguDg1auuUngs (Cluster Sampling) TngazuisUszvnseeniliungu Fsluusazngs
ARIllANNLANA 1T UYRIUTEINT IUNAY

- NFUFIBENINTUIMIUAINAEAIN (Convenience sampling) Tneldan@nuinguiileidey

WiITIANLERBNSANYA

(3) NMFDBNAUUUNITAITIV LAZNITIBALUUAIAIN (Survey Design)
n3d15793 Wumsandunisinudeyandesnsnylszynsdiulnganngudiegns Yaqdu

1151111 9981909192979 USLANUean1snIsIaeidednsiaasiuady 2 Ussiny As n15d1579uuu
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yinuldatuuwinlslunisld Social Media siadu?
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1Lauflingivelasudeyaieniumgnisaitagdu

@ Y 1 a @ Y e v e v 1 a
MOV LAUMEDEN98Y / 1Wume / g9/ ldiviunie / likume o9
2 hulilanansasuiivanisaidagtuanning

@ 14 1 a @ 14 [ ¥ [ ¥ 1 a
AU LUUAIYDYINEN / LUAIEY / Lade)/ laitausng /13JL‘V1‘UWJEJ’E)EJNEN

(4) M3UsLIUNANIA1999 (Assessing Survey Results)

Sofiterunudoyannnduinedsnsuuda §iseasdosihdeyaienumnynisussuna
nanTis Ainseidoya Usedliuna wavagUnaniside Selaeviluludunout §ideasdosiased
wuuaeuailei AR LUSHY fuUsBase anuUUasUnL IR simunduFonisTrazuuy
yasfanuiinguiieganoudany et luldlunsiuiumisadfsely 1wy nmavaaouaandy
daszveaiuls lagn1svagau Chi-square WANISNARBULITUANNITANNIINTLANYMIVBIAINDUIN
\Judnwazyeansnszanesuuule vensiiasgimanduiug (Correlation) Lilemanuduiug

SEMINIAIUTTENINIEDIILUT NANIANUFUNUS

5.4 nslddayasansaumea (Using Information)

[

o v Ay 1 e 4 A A da Y o %% &
nsussegluideiilananiuaieseniiuitesiunsidtoyaansaume fail
5.4.1 n151497U Google Keywords Tun1simariaudaulugilelunisdum
Y a v a I3 A A o Y] Y o a & Ay Yo
UoRAueIn151991U Google Keywords fe LlulaTesiiodmsunisaumamseiiloninlasu
a Aa & a1 gy | da A v Aa a a =1
Anudsundanuaznin 510157 wazldidealdane egnelsnd wenisldnundussd@nsnmuiniu
dldeumsivad Adwords  Fududgyddmiunisidauiienislavanlagazusnglumimanis
AUMTLNEIUD9UD9 Google @9 AdWords fioilutaiesilefildlunslavuniazaansasinliidnis
naudmunelafdeu Inenislda Google Keywords fidnwaeamaluil
o ag v o [ a v & ) 5 o w 5 = Id
- MIMANLTEmSUN153I9Y (Research Keywords) fotdudumnaudifgtuneunil wazidu
TUADULTUFULNDAUY Keyword Ideas taz Ad Group Ideas MABIU99AUEDINYINIY
- MIMTBYANEINUATANITAUNT Keywords  AIHIUNT  4agN15AIANITATIUIUEAUYN
Keywords 1u¢)
- AUINNANAT (Phrase) Viules Wenuanmy
- A5 Long Tail Keywords @ailuni1séis Keywords aanaaaus 3 aauld iielilamineu
Mnsadmuneuniige degiadu dusresiniinaudidlngAumdeyasslsiiertunisidsuriiu
Tdnsviemiluszuuiidnea An1sagld Keywords 31 “msidsuruluginsvimiluszuuiines”

W “nsviailuseuudinea” ielvlnteyaiigneesgady
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- 13514 Keywords Planner daduiadasiiofiionlidnsunisnsiagauin Keyword wioridi
Fusnusagaiidunuddumviilug wardoonenlunisfumaudiuasuinisiug Ineld keywords
ozlstig iilovgldnauiannudenisvesduilnaléuinty uenaini Keywords  Planner
Frannsavnldlunsimsiziiiess Keywords Téifusgned safu Sadodusniedesiiont i
ALY

At 4: nsld Keyword Planner

[E Using Your x ¥ @ YourLeade > ¥ €3 Stakeholde: > ¥ €3 Data & res: x ¥ [ stakeholde: x ¥ [7 stakeholde: 3 ¥ @ Mileage €I > V. wsi Defining Pr % 1 [ ma:

€« = C | G htips;//adwords.google.com/ko/KeywordPlanner/Home?__u=19833355238_ c=3522789
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B} Find new keywords and get search volume data Before you begin

~ Search for new keywords using a phrase, website or categery

Building y paign? Try Display Planner

Enter

f the following

Compu & Consum er Electronics

Targeting |7 Customize your search

Bangkoik Keyword filters

English, Thai

Keyword options
Google Show broadly related ideas
Hide keywords in my account
Hide keywords in my plan

Negative keywords

Date

Keywords to include
Show avg. monthly searches
for: last 12 months

] o o £ @ . .
5.4.2 N5l BuzzSumo tivadumiangnuansduludiauaaulall (Social Media)
BuzzSumo Jupsasfemihunldlunisiwssiiomniandunszuaten wazAundnves
Wteavsevellomiiisnsnasieguslaa lag BuzzSumo fAuaunsasisil

o 1 dgl 5 o U 1 1
- pdunsudatuiiomuug Tdsdrueaulailugemising
- Benlgsrenuiwsziilemdnsuiinunfsteiveladie
- AUMIAYRTenIBLIN YR leM B SnasaruTlnA

=

1% & 1 A o Y & v Y ] [y =
- AUNNUBUINNE ‘VI‘L!’]ELI'ﬂfﬁLUUW’J”U@LiBQi’JiJﬂUEJ’]ﬂVI?j@

M98 NN5LUSNIS BuzzSumo  axflAlgane5uAumaws 99 USD 919 999 USD #aLiay

(Y

FUDYNUVDULYAINULALLIBULVYDIN1TIT9IU Fea1ursardnlu@nwisivazdamiudulad

Y

WwWwW.buzzsumo.com
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AN 5: N151Y BuzzSumo

Y wu Defining - X V. [ masonge X [5 Buzssum: X \_G Google A % ¥ [y HowToF x ¥ [ Google A- <V G Howiht x-?i"'@*

Buzzsumd®™ O ContentResearch i Influencers M Content Alerts

MostShared  TrendingNow  ContentAnalysis  Domain Comparison  Top Authors

Enter a topic or domain: big data, cnn.com. w Advanced Search Options & save Search

Sort by: 4 Page 1 of 459
ACEBOOK  LINKEDIN  TWITTER NTEREST TOTAL SHARES
ssssss SHA HAR shA
ow Specific Kang:
Language: Data Is the Next Big
£ French, Espanal Thing in Content
Marketing 9o View Backlinks
Country (TLD): hb r.org - More from this 6.6k
EgGermany,.de || |  ‘dowmain =& Share

ByA!exand a Samuel - Sep 14,
2015

Artcle

sssss
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z.c re fro is 9% View Backlinks
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ommer - Sep 24, == share
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@ Expedia Newwrs Conpe Cap/ifaﬁ YAHOQO!

o

5.4.3 n151491u Watson Analytics Tunisiiasizvideyadiniudeaueaulanlunisadre
wazdasnziidayaain Twitter, Boards 1Jusiu

Watson Analytics 1Juadesiofivhuildiinssiussifuanupaiuriunisdnuesula
\losandeyafiiiunisdsauesulatlutlagtududeyaiivinlimsuimgAnssugauludsamdy
$ruauann Big Data) lasdeyadiuiunnumardmnldiadesfiosnanlunsinsedaraninan

¢ a PN a &£ v
ﬂ']ﬂﬂ'ﬁﬂ.JLW@ﬂigLﬂJuma‘Vlsﬂ%Lﬂﬂ‘U‘Lﬂfu@u’]ﬂml@

N32UIUNIINI9U Watson Analytics

. mmamaw‘tmmﬂmﬂmaaﬂau (Social Media) 1u31JLL°U°U Excel File %39 )
CSV File Tﬂaumisywauawaﬂawu el 81y AUARLTA

faonndstuBesioziiuninsss )

N
- dnddeyalululusunsy Watson Analytics

J

N

IUiLLﬂimvmﬂ'mﬂUsuauaLLavai’mLmeaaaLwauﬂlﬂﬂivmawaﬂm

WiaummﬂmﬁmuuﬂuumvLﬂmsuuiuauﬂﬂm

J




20

2981901508914 Watson Analytics

1. U Watson Analytics uwazmandi Social Media

IBM Watson Analytics

& - ~ N g

O

Explore Predict Social Media Refine

2. Tdyaiesiasyinmsiinsgidea
New Social Media Project -

Create a new social media project

MName your new project

pe project name here

Create Project

3. ldvhde (Topics) Ninpsn1sinnuannivled Inevdewmiarifetoyaaindumesiidn vden Wesu

Y

uazANLAniuaaulay

IBM Watson Analytics

(@ Topics

v
v =l

4. Tuiite (Topics) ddsdlinIosiiaiasuierislunishsiitenneinisinaulaazidunuind s

[#@ Themes I"l Sources

(& Topics The Force awakens

@ @ true @starwars days #starwars
heforceawakens  sco s et

star wars force awakens ...
Topic Suggestions ::> SNy - B
#bb8 pumpkin carved
#halloween @newsgirltracyg
Vetrmicn  Sttifoscusreari o et

dying spread word

#forcefordaniel @thenerdfu
Wstarwars force awakens. sim eyt
harrison ford good

@superherofeed -
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5. @157 1NUAUTLLAUNABINNT (Themes) LHDIIUTINLALILATIEWTITOLINAILLABSLT D

(Sub-areas)

[B Topics [Z] Dates M Sources lslz Analysis
2 Topics 11 Themes 09/01/2015-10/31/2015 2 Sources Creation in progress

yel

k202 : Lk Shypralkey :
Include terms: ([0 = Include terms: [ ) Include terms: (R (I
Darth Vader : _
Include terms: Include terms: ([EES Include term: oo
Kylo Ren E Storm Troopers £ Boba Fett H
Include terms: (Y (D Include terms: oo J somio Include terms:
Yoda E C3PO £
include terms: (23 Include terms: (G

\

Themes

wennil Saanunsafmuatisiuanlaidesiui (Dates) wagrvuaunastaya (Sources)

Tz upInelnulednee

6. NAYBINTIATIENTBYA (Analysis)

IBM Watson Analytics S Star Wars 2 smamts (7

(A Topics B8 Themes I Sources s Analysis
1 Topre 7 Themes 9, 2016 1 Source Mot ereaes

Analysis

7. fMegrawatoyaila

I Sources

23829  Toral documents 27709 Total mantons m
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8. uanaNt Srannsauansnasnsaugienanslanig (Social Media Visualizations)

Geography - | <= social media visualizations

5.5 nsszynansEnuAudeaNlagdsnsdunanisaliiidiuladiude (Observation)

o ¢ . & ad P a Y% PR a
n1sdanAn1sal (Observation)  WWIENs5IUTINvRYAUNNEEUNUTBY AN TUNGANTTY

N13N38YN A38181N1SVSONTHANIDBN TNVBIYARALALYDINGUUARATIAINTOLTUSEAMAUTasN97)

v YV o v

5% wazvianuinlale lnenisdananisallaense (Direct Observations) wudaantadu 3 Uszinn

3
Ao

(1) nMsdananisaluuuiidausu (Participant Observation)
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VY y

flagrurateyaiivssiuausoulmiuiuusss annsdesu Sasviliidannnisallddoya
figndfesunndedu uazazdeliansatmuademauld Wilaemumnevesdeiismeiuuaniy
arudiugrulumsiarudlamsinuresesdnamedny

Tunsmsdananisel fafesdimaioudeyaidumeninuasmedsnslumnniseiiu iwu
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uagApIuanioanliinnssuindnau Wy nswanseennidluntl msdeansvnesnanie iWusu



23

[V ! !
v aan ! = a &

yiail Tumsdudindeyadesiinsduiinnnuidn UfAseisneg fdanald iy l9dueeis
Faaundoureesureeandunineg drunstuiingaedilefaunsatieldudesiidesiniiiosn
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(2) msdananisaluuulaifilassadieaaenut (Unstructured Observation)

Asdunauuuldinisnualaseadisarmddni aasldfvaniunisalionisniniely
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