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NFL Sunday Night 4.8 6216
Football

NFL Thursday Night 3.9 5008
Football

NFL Monday Night 35 4494
Football

n This Is Us 2.0 2636

The Masked Singer 2.0 2599

n Grey’s Anatomy 1.9 2519
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The Bachelorette 1.8 2308
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Media Ownership: Efficiency versus Failure in Digitalization
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