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Office of Communications (Ofcom) sasuiAUguaLABIfUUIATAATY84
ans1v910419n3 leeen Code on the Scheduling of Television Advertising (COSTA) (atuudluusulse
drgailetuil be lWwIBU bevae) (Ofcom, 2023) Anunszeziatgeaalunislawuiliin 1o
alanlawannslnsvieil (television advertising spots) LazalanI18n15UsZIANLULUILAZ VB EUA
(teleshopping spots) IildiAudlutas ol Wil wasinisivuatouludiiniuwiaduasansd dun
N587 o Aansinsiadflileussianianisuinisansisae (Non Public Service Broadcasting
channels: Non-PSB channels) mseeneinaavenlavandesliiuialicay « und wagnsdi  Aans
nsviAlUszinnan1susn15ansnsade (Public Service Broadcasting channels: PSB channels) dlosau
namseenenavesavaslauanmilnsiaiuazalansensssinnuugthuasnedudinaeansiy
\dsuddedliAuilinare il wazionunatesnomalutana ec.oo - bm.oo U. lRABL
dosliiAutlinay o ui

HloTufl o fuB18U b&ob Ofcom ldeanduaaudes Quantity and scheduling

of television advertising on public service channels %11 b 99 b.0/° IN1585UNLAETTAAYVRING

< 21031 ey {UZNOUAININIENBIEYS Aanisinsvied vdefanisinsauwauglalisuddmusng me 135Aa09 udliufoanm 1
nany. Teruausunnasedliiuiduum wazusudniuazldfuniaauumeaeananddiliuiofnudd

¢ Time devoted to advertising

2. Time devoted to television advertising and teleshopping spots on any channel in any clock hour must not exceed 12 minutes.

Further to Rule 2

3. Non public service channels must show no more than an average of 12 minutes of television advertising and  teleshopping

spots for every hour of transmission across the broadcasting day, of which no more than 9 minutes may be television advertising.

4. On public service channels, time devoted to television advertising and teleshopping spots must not exceed:
i) an average of 7 minutes per hour for every hour of transmission time across the broadcasting day; and

ii) an average of 8 minutes per hour between 18:00 and 23:00.
° Implications of the current rules
2.7 This essentially means that PSB channels can transmit 168 minutes of advertising in one day but with no
more than 40 minutes broadcast between 18:00 and 23:00. PSB channels routinely broadcast the maximum
40 minutes of advertising between 18:00 and 23:00. Like all broadcasters, PSBs schedule advertising at times
when audiences are the largest to maximise revenue. This varies depending on the channel, but PSB channels
tend to broadcast the maximum 12 minutes of advertising in and around popular programmes in the 20:00

and 21:00 clock hours (for example during Britain’s Got Talent and Gogglebox). They usually balance this with
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COSTA Tilisdueglutlagiu o1aazuliin szoznaniseeneinelawangsgaves PSB channels Ao
ooz Uiiretu Inalugiaian e.oo - ba.oo U. doseaneinialawunliiu <o w1 F9 PSB
channels ¥nagoonaniAlavuIANTEeEIaT <o urfintudeiinualudiwiaininar lng PSB
channels sagasnainialawan o uiiunudeimualuriaiifuumniianiessligegn fe
Tur191981 bo.0o U. kag be.oo U. (20:00 and 21.00 clock hours) FadutiaatesneiniAsionis
gonilon (WU Britain’s Got Talent Waz Gogglebox) umazaniruulawuamisldeonainialavuiiay
1119981 e=.00 U. ec.00 U. kA blb.oo U. (18:00, 19:00 and 22:00 hour slots)
oo #1571505589ALUS

The Infocomm and Media Development Authority (IMDA) #1384 1u4A UaLA
\AeafuuInisdeansvesansisuigaenlus Ideen Television and Radio Advertising and Sponsorship
Code (IMDA, n.d.) ngl# Chapter 28 Ltanszs9UQYa]ANTUNIAINATZABIEDS A.F. e (Broadcasting
Act 1994) ilearandnusziuinlawan (advertisements) Wags1ensilasunisatiuayu (sponsored
programmes) Azfaslitansaudsiulszlovilaisisaz (public interest) AUAIULSBUSDBIUTZA WY
(public orders) AUEIIARTOIUNA (national harmony) WseilnanseNusesatiousud (good taste) uaz
AU EAN (decency) lag Code fena1afiivnuaszeziiatgeanlunisoanainielewin
(advertisements) Lazfag19v83518015 (trailers) dosluiiAudaluas o« wa¥ (must not be more in
each and every clock hour) 1uus IMDA azlimnudiureuifuegisdu®

©.o H15130UIFOULAY

Telecom Regulatory Authority of India (TRAI) wimmuﬁﬂﬁuauaﬁm AUUINIg
ﬁaaﬁ‘uaﬂmﬁﬁm%ﬁmaa l@@an Standards of Quality of Service (Duration of Advertisements in
Television Channels) (Amendment) Regulations, 2012 (TRAI, 2012) 1aga1A881U19R1NUIAT) 06
(b) (v* wisnses1vdyafesAnsiiduguananisinsauuiAuieduLie (The Telecom Regulatory

Authority of India Act, 1997) (TRAI, 1997) ﬁmumzazL’quqqmiumiaaﬂmmﬁimwm (advertisements)

fewer or no advertisements in the 18:00, 19:00 and 22:00 hour slots, which typically contain news
programmes, although scheduling and minutage allocation varies by channel.

“ PART 3: ADVERTISING TIME LIMITS AND SCHEDULING

Advertising Time Limits

3.1 Unless otherwise approved by the IMDA, the limits for advertisements and trailers (which include
in-house programme trailers, station identification and programme schedules) must not be more than
14 minutes in each and every clock hour.

“11. Functions of Authority.—[(1) Notwithstanding anything contained in the Indian Telegraph Act, 1885 (13 of 1885), the

functions of the Authority shall be to—

(b) discharge the following functions, namely:—

(v) lay-down the standards of quality of service to be provided by the service providers and ensure the quality of service

and conduct the periodical survey of such service provided by the service provider so as to protect interest of the consumers of

telecommunication service;
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“ TELECOM REGULATORY AUTHORITY OF INDIA NOTIFICATION

“2. For regulation 3 of the Standards of Quality of Service (Duration of Advertisements in Television Channels) Regulations, 2012
(15 of 2012) dated 14thMay 2012 (hereinafter referred to as the principal regulations), the following regulation shall be substituted,
namely:--—-

“3. Duration of advertisements in a clock hour.--- No broadcaster shall, in its broadcast of a programme, carry advertisements
exceeding twelve minutes in a clock hour.

Explanation: The clock hour shall commence from 00.00 of the hour and end at 00.60 of that hour (example: 14.00 to 15.00

hours).
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