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AN 1: WSeuiigusaRanassSuruinsnAdagnuInuaneaen1aUsEuInsAEns U 2562 - 2564

n
AVERAGE TV RATINGS 2019 - 2021 -

#2019 w2020 =1 Jan- 14 Feb 2021 #2019 w2020 m1.Jan- 14 Feb 2021

263 449

218 215 215

—
84 B8 886 80 76 7.3

Bangkok UPC Urban UPC Rural Bangkok UPC Urban UPC Rural
27.8 281 280
188 475 470
B2 122 445
75 T2
43 44 44 33 29 28 _6'3

Age 4-11 Age 12-34 Age 35+ Age 4-11 Age 12-34 Age 35+
Base : TOTAL TV, Prime Time §-10:30 pm.
Source : Mielsen T Audience
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TV PERFORMANCE - BY TYPE

Unit: Rating by type
A" AN
O v
J \

0.80 - /|
0.60
0.40
0.20
0.00 ’

DRAMA/SERIES FEATURE FILM LIGHT ENTERTAIN NEWS SPORTS

\

Jan 20 Feb 20 Mar 20 wmApr 20 May 20 Jun 20 =mJul 20 Aug 20 Sep-20 wOct-20 mMNoy-20 mDec-20

Base : DIGITAL TV, Period JAN-DEC 2020
Source : Nielsen Television Audience Measurement
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Avg. Cumulative audience 2019 compare 2020

Cumulative FM Radio Audience/Station/month in GEKK Summary ('000) “mm“
12+ 10,081 11,242 12% 1161
-
7 820 gy e
| AcE 12-34 | ko
_Ea 5
| B3 B em gm B3
Ed EI EO ]
o
T
g U0-am g
gy 531 M 6764
0440 puy ¢ 307 ey 6.223 |

Source : Nielsen Radio Audience M nent
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AN 4: 1WSeuiisuanuIngann1ssusHLUULUgns1elasung U 2562 - 2563

QUARTERLY ANALYSIS VIDEO VIEW

Unit: Total view (billion}

Source: Mielsen Digital Content Rating based on S stations
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Wiguileuiud 2562 (nwd 5) nanfie ssegnantunisidaunsalaunsninuiuguain 3 Falug 51
w9l 10 6 99103 8 Wil dauszezainisldreuiunesnslfis (Desktop) w3e 1undn (Notebook)
WRTRAN 2 Falue 8 Wil 1w 4 Falus 17 Wil uaesseznafilduiiuign (Tablet) Wnduain 1
Gl 16 Wil vu 2 Talua 51 widl Tneszesaaifiiinduegranulddaiunannisiguilaald
a f & o a ' ' ' . . v & s x & &
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Timespent/Day Activities Spending More Time During Covid-19
Use social media - ] 50%
2019 3 HRS 51 MINS
SMARTPHONE 2020 6 HRS 8 MINS General browse on internet 38%
Online shopping 34%,
Messaging/Chatting 33%
Access online news 32%

Watch TV programs or

0,
streaming content 32%

Play online games 31%

Source: Cross Platform Study 2019-2020
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MEDIA SPENDING 2011 - 2020

BTV W internet (DAAT) © Outdoor 1 Print Radio

+ +11% ¥ 3% 4 +8% + +2% ¥ -14%

20,778

il nfiansunaldinelayanvesgnavinssud outsnuussian aziulddn

[

dovanifianldielavanuiniiandinadudelnsvial sesawnfe dodunesidn deneuenenis

o w
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ai 7: nswdsuulasanlddnglavanvasgaaminssudauwdsnudssian U 2554 - 2563

MEDIA SPENDING 2011- 2020

%Growth 2011 2012
I;l ™V 2% 9% 2% 15% 6% -16% -T% 7% 0% -10%
m Internet (DAAT) NA NA 53% 44% 32% 17% 31% 36% 16% 0%
Outdoor  20% 15% -13% -10% 2% 19% 17% 7% 9% -31%
T
E Print -2% 2% 1% -13% -8% -23% -24% -23% -24% -32%
= i o, o, o, 0 « o, 0, o, «
Radio -3% 8% -1% -11% 1% -T% -15% 7% -1% -24%
Total 4% 11% 0% 6% 5% =10% -3% 8% 2% -14%

Source: Nielsen Advertising Information Service, DAAT (Digital Advertising Association (Thailand))

WaasannsaslawaniuumuussLaniiionsienisiudaussiand1ee (1w 8)
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Wawwdin (Light Entertainment) Wazs18n15Usginnyniansuasanses dius1ensusennnneuns
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waziflefasuanzdnsedusianislavan (Campaien) diunisdelnssiamd (nwil 9) aziiuldn
senslawanifinsdrdwosFusuunian 3 sufuusnlul 2563 FeanunsaddeSuvalalag
wanfa 60 Frueu Sudulavaniivhnmslavanegeidosiud 5-8 iou shlviveansiumu (sen
37) gefla 3,482-8,700 117 wismnudveausazenislavandguilaaldvvniduugda
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13 I3 Ly a . @ I3 ~ @ v Y 78 A &y
Vuladusziantuiiis (Entertainment) waziuladusziandue ndslasusulanilavunuau
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de3ny wuin Ussivandlasuselaalavangean Ae andmaslvneaina (Thai

Music) sesaanApan sz MIasiasing Inasgnile waginasenna (Intemational Music) mud1siu

A 8: Arlddnglavanuisnulszinsenisvasdelnsial dodny uwazdiondnea U 2563

MEDIA SPENDING IN 2020 — PROGRAM TYPE COMPARISON

Unit: Million THE
(DTT channels) (Top 200 websites) (FM 36 stations)
2500 4 200 -
TV 350 - 180 Radio
2,000 1 200 1 160 4
140 4
250 4
1.500 4 120 4
20 1 100 1 \-,‘__\/.—___‘J
1,000 150 | o -
80 4
100 1 ——
500 - 40 4
50 4 20 |
—
___—-_,_,_‘_,_I. - — = ] - T T
EREE&ERRERERERE SR Jan Feb Mar Apr May Jun Jul AugSep Oct Nov Dec Jan Feb Mar Apr May Jun Jul AugSep Oct Nov Dec
3 5 E E 3 D o8 T 2 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20 20
5822583335838
=———Drama/Series  s=——News —Lifestyle — s e Entertainment —Thai MUSIC — s/ Spor
s _ight Entertain Feature Film
Educat
Sports —|_cokiung Music Intermnational Music
Source: TV Audience Measurement Source: Adjinn, Advertising Intelligence, Top 200 websites Seource: Advertising Intelligence, FM station

A9 9: snenslavaneitunisie nsiauidnasluslnagesn 3 suauwsn U 2563

TOP 3 TV CAMPAIGNS IN 2020 2

Based on audience exposure

>
gy W
y )=

OK HERBAL COLOR BREEZE EXCEL VASELINE SUPER VITAMIN
CARE SHAMPOO DETERGENT POWDER WHITENING SERUM

PID PHOM KHAO NGAI NGAI(15): HYGIENE(15):CHILD PAINT:CHAMRA SUPER{15):LADY:LOT LUEAN JUT DANG
PANCASKELADY:7/A/B/B/ (8 Months) LANG BACTERIA 99.9% (9 Months) DAM 3X:3 S0O0T (5 Months)
8,700 Million View 3,903 Million View 3,482 Million View
62 Million people 60 Million people 57 Million people
21 Average frequency 10 Average frequency 15 Average frequency
per person per month per person per month

per person per month

5 A a dglj = N L3 = & 1
uaNNUU WeRasullomvesdelavunnglulsemalnefesansrsolusungiu

Inglddeasneuilnanuin ulavavsedeasneasse (Creative) (Nl 10) FeilTngUszasdd
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waglviraddlanngvineuuiuimvin (Frontline Worker) 1y wnme weua 53udelasanis CSR Ainay

Y

WieauayunsusMalinsnanirdu vieusnaliiugvhauwmi 8nvis Wuimhaulain $1uau
s v e a A o v oo va & &4 & yvo | A A
doasassalilululuiiamaderfuiviuugiode suiuldtaludisseuliunu-nguniay 2563
a0 va & o o § va o = % s & o T - DR a
TwugRawersutegs vililidwiudeaivassunndumuluiigiguiu daiielviguslaaiia

AMUATENUNDIFNUNITULAIA-19 MAATUTULD

AN 10: ANSINFRES19E5IATINEIYRINUEAIUNISIAIN-19 T 2563

ACKNOWLEDGING

COVID-19 TOP 3 CREATIVE ABOUT COVID IN Y2020

Adbvertising acknowledging Covid-19
G

TOYOTA MOTOR THAILAND PTT OIL & RETAIL OFFICE OF
BUSINESS PUBLIC THE PRIME MINISTER

Campaigns to promote frontline 34 Million THB 26 Million THB 25 Million THB

workers

NO. OF COPYLINE

535 613

475
Brands/Campaigns donating proceeds

303 225
: S 125 159 127 119 153
to Covid-19 vaccination and g - — - - I e s s

frontline workers
Jan'20  Feb20 Mar20 Apr20 May20 Jun20  Jul20  Aug20 Sep20 Oct20 Nov20 Dec20

a

g & N l 2 l
el Wenansunisd sundasrldinglavunvesunasUsslang namnssy
] ] [ d' ! 1 Y & ! ! [
Wiguiileuiul 2562 (0wl 11) wudi anansawusasamnssueantallu 2 nqu Inenguusn Ju
1 dld U 1 Y b4 1 4‘ dl dl
naugnamnsIuniinsuuaneldielavanas laln gravnIsueImIshaziATesny anaInnssuade
WAZNITAATN QAAMNTTULIULUR AAIMNTTUNITHOUTET WALENAIMNTTUNITRULAZNITTUIANT
<) v [ Vo1 1 S Y1 v & v < =
Judu lngazdunalainnguanainssunfialditenisulavananasu arudugnamnssui
Unaldunudaiuaildinelavanlududuusng dmsunquilans Ao nqugnainnssuiinisiiiy

Algaelawatu lawn gnamnssuvedlddiuiinazniodd10719 gaIMNITNEMATLITA

gnamnssundniaeivedldlunsauiou gravnssunsfine wazanamnssunistudis \udu

A a = o | d' oA
Lll@‘WQ']im']Lﬂqgaﬂa\ﬂﬂﬂﬂclﬁll'gﬂﬂ@ﬂﬂ]@ﬂqmaﬁﬂﬂiiu (NN 12) WU qum‘wﬂﬁu

o w

w3egsfagosvarenuIandalddnelavaiuduantiniiuinegadidedidey laun gnamnssy

o

LW 8379 UNITHAUIY LYW (Community Development) §35713n15UseA U 8gun1N (Health
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Insurance) 8 AAIMNSIUARISLE NNI0TINd (E-Sports) ™ §3A 9% ov18duA1ms olawun1ude
Sudnnselind (E-Commerce) gnamnssundndmivoldludunazvodlddiuda (Home and
Personal Care) kag@nanssuINIdULaE0IMITLa@sy (Vitamin and Supplement) Ingdanldane

Tawanniud uandusouas 690 So8az 395 $avas 105 Seuay 92 $avuay 65 wavinuay 45

ANUAINU

A 11: awmsanFarazmsiasunlasanldinelavanuimndssinnuasanavingsy U 2562 - 2563

THAILAND MEDIA SPENDING BY INDUSTRY
Unit: million THB

¥ 8%

16,843 g g9,
15,310
87

Y2019 =Y2020

12,438
§ 33y

§ 59% § 24y, H+3% .
Ly sass $5% o e
4,591 4,745 ¥-33% $-23% 4324

3247 3,382 $-1%
2,632 -30% J-16%
1_99?‘ A P15 §-8% § 2% #+26% H+a00 H+21
1,151 1,130 508 788 629 518 442 364

&

‘qﬂ“

& . E & @ . N
& & . & p & & ) Gs._&&f & ) ff gf‘:@p N ,}‘0"&& & ,f""f p & y & , ra eﬁ’&é\ _
d & L s’é‘ p < & g v &
& fcﬁ‘ & S 6}9@‘?& & & ‘ﬁé\é y

o f‘& ® &
¢ &

Source: Mielsen Advertising Information Service

&

1 mlganelawanves E-sport Atinduiu dangenndesiunsnaulneaunuesulatduiniu
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awi 12: wWisuiisuZagaznisasunlasanldinelavanvesgaanssunuingas U 2562 - 2563

GROWTH/EMERGING INDUSTRIES IN 2020

LI B
igs @
0
COMMUNITY HEALTH

DEVELOPMENT INSURANCE
(+680%) (+395%)

E-SPORT
(+105%)

d

VITAMIN & HOME &
SUPPLEMENT PERSONAL CARE
(+45%) (+65%)

ECOMMERCE
(+92%)

nuwildualdiglavanvetgnamnssudsdu ssulaindanuaenadesivly
frnafeaiusulinvesnisuslaanalan Jafde wuldudunisiudsuiiuglanidnea (Digital
Transformation) wwaltuinunsTgunwiie wleusiuazauysal (Health and Wellness) uazuwaliy

AUANNEBUNIlULveINS IETINLaEsIINYR (Sustainability)



