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The aim of this report is to disseminate academic work related to broadcasting area. Any information,
comment or message appearing in this report is not binding to the National Broadcasting and Telecommunications
Commission (NBTC) and the Of ce of the NBTC shall not be held liable for any loss arising directly or
indirectly from the use of, or any action taken in reliance on, any information, comment or message

appearing in this report.
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PRIME TIME

2019 © 2020 = 2021

233 225 222

219 215 305

»

Bangkok UPC Urban UPC Rural

27.8 281 275
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PRIME TIME

mJan mFeb mMar mApr mMay =Jun “Jul ~Aug = Sep Oct Nov Dec

NON-PRIME TIME

2019 2020 = 2021

84 88 87 80 76 73

46 42 37

Bangkok UPC Urban UPC Rural

~

43 44 41 33 29 27

Age 4-11 Age 12-34

NON-PRIME TIME

mJan mFeb mMar mApr mMay ®mJun mJul mAug = Sep = Oct = Nov - Dec

252

233
223
215214 198

89 l 79 74 59

UPC Urban

Bangkok UPC Urban UPC Rural Bangkok UPC Rural

13.8
1.7 11.0
» 6.8 8.1
T T . M

Age 12-34 Age 35+ Age 4-11 Age 12-34 Age 35+
Base : TOTAL TV, Prime Time 6-10:30 pm.
Source : Nielsen Television Audience Measurement
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Average TV Daily %Reach

Greater Bangkok has highest TV Daily reach especially among Age 35+
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Audience Share: Public and News Channels
Viewing share of THAI PBS is highest among Public DTT channels and trend to decline in 4thQ21 in all areas
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Audience Share: Variety SD Channels

MONO29 has highest share among SD DTT Channels but trend to decline in GBKK

Q2'20 Q320 Q2'21 Q321 Q421

GMM25 MONO 28 TRUEA4L

WORKFOINT TV GMM25 MOND 28 TRUE4U
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Audience Share: Variety HD Channels

CH3 has highest share in GBKK, while CH7 is still leader in rural. Thairath TV , Amarin and PPTV trend to increase in all areas.
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Sport programs has recovered in 2nd and 4th Q2021

while film, drama and light entertain less consumed in 2021

TV PERFORMANCE - BY TYPE

Unit: Rating b
12 B by type
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DRAMA/SERIES FEATURE FILM LIGHT ENTERTAIN NEWS SPORTS
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m.Jan-21 Feb-21 Mar-21 mApr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 mOct-21 Mov-21 Dec-21

Base : DIGITAL TV, Period JAN-DEC 2020
Source : Nielsen Television Audience Measuremant
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